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Every person who maliciously 
cuts, defaces, breaks or injures 
any book, map, chart, picture, 
engraving, statue, coin, model, 
apparatus, or other work of lit- 
erature, art, mechanics or ob- 
ject of curiosity, deposited in 
any public library, gallery, 
museum or collection is guilty 
of a misdemeanor. 

Penal Code of California 

1915, Section 623 
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i. One elevates furniture making to a fine art. Architectural 
lines, reflective surfaces and restrained control are beautifully 
articulated in wood, glass and brass. To explore 
these contemporary designs for living, dining and bedroom, 
we invite you to send $3.00 for the Scene One catalog. 
Henredon, Dept. A104, Morganton, NC 28655. 
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cover:In Maria Tallchief’s Chicago 

living room, designed by Bruce Gregga, a 
Beauvais tapestry fragment covers the wall 
behind a centerpiece commemorating 

her performance in Swan Lake. Photog- 
raphy by Tony Soluri. See page 102. 
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Peter Duchin knows. 
Charlotte Ford knows. 
Ann Getty Rnows. 
John Weitz knows. 


Tay Audemars Piguet stands alone as the 
most exclusive watch all over the world: a watch 
whose Swiss heritage dates back to 1875. 
Successful and influential, you also stand alone 
in search of the same deliberate exclusivity that 
sets you apart from the crowd. ’ 
While there are no limita- 
tions on the efforts we make Audemars Piet (| 
to satisfy you, there are 
strict limitations on the number of watches we 
choose to make. We will not deviate from this policy. 
Today, tomorrow, or ever. 
Others may never know why you have 
chosen to wear an Audemars Piguet. 
But you know. You've always known. 
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Stroheim & Roman 
introduces 
DONATELLO 
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Korbel Natural is a light, dry champagne pro- 
duced from champagne grapes. This delicate 


Poa a A 
eet cuvée produces a complex champagne with 
ys ae flawless balance and a satin finish. 


es Korbel Natural, like all Korbel 
* Champagnes, has been naturally fer- 
mented in the very bottle you buy. 
This costly, old world method of 
champagne making is called 





nl g methode champenoise. It is 
ox oe the way all truly fine, world 
‘ ro 
ae ae ; class champagnes are 


created. 

Also enjoy our 
two exquisite varie- 
tals, Korbel Blanc 

de Blancs and 
Korbel Blanc de 
Noirs. Uncork 

the Magic! 
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VVETE aS FAMOUS fOr Our Invitations as 
some people are for their parties. 


A Crane invitation is a written 
promise that your party will be an 
event to remember. It tells your 
guests that the wine will be vintage, 
the food superb, the company ex- 
hilarating. 

The exemplary tastefulness and 
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exquisite touch of a Crane invitation 
go hand in hand with the best of 
everything. 

Because Crane invitations, like all 
Crane paper, are made of 100% cotton, 
the finest fiber available. 

Choose Crane invitations and your 


party will be the talk of the town. 
Even before you receive asingle RSVP. 
Crane & Co., Inc., Dalton, Mass. 01226. 


- Crane | 


WeVe been taking your words 
seriously for 183 years. 
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polished 


with silk 


The connoisseur cardigan 
suit by David Hayes— 
easy open jacket outlined to 
match the dirndl skirt. 
Shimmery silk jacquard blouse 
with tie in a splashy abstract 
print. Rich cream and taupe, 
sizes 6 to 10, 610.00 

The Salon, Third Floor, 
Lord & Taylor, Fifth Avenue 
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ANTHONY QUINN is i 
a multi-faceted man of the 
world; intense, sensitive and 
dramatic. He is known to 
millions as a great performiny 
artist, although known only t: 
a select few as a great eyetini a) 
and sculptor. He has boundles 
ea SUT TL Ran age OME TeM tT eT 
and two consummate 
passions: women and his art. 

“La Femme Ideale” is the 
TU atm TELL RCA ERT ROUT 
passions. A stirring tribute 
dedicated to his ideal woman; 
not to one, but to all, and his 
CITT TRUER ean ROT AAT 
depths of his soul. 

RYE RR OT EY Lene TT TAI 
strong, and radiates an aura 
of reverence and peace. 

NY Tee OSYRY a TET 
Ca ORI Cam OLLI TOL aT TEAL Te 
the world like a stained glass 
window with the warmth of 
Cam eae] YT 

Available as a fine 
original, hand-signed, limited 
edition serigraph, exclusively 
from Center Art Galleries- 
Hawaii, Inc. 

To reserve your “Ideal 
Woman” or for the beautiful 
color catalogue that illustrates 
all of Anthony Quinn’s recent 
Paintings and sculptures, 
please call us, toll free, at 
1(S00) 367-7026. 


All Rights Reserved. 
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18 Kt. gold with diamonds. Versatile, thin, elegant. Water resistant. Extremely accurate, very Swiss. 


Five year international limited warranty. Intelligently priced at $6250 and $7000. 


cArgenzio Brothers 


A Fine Jeweler Since 1925 


Convenient locations in the greater Denver metropolitan area. (303) 79§-1221 
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All Four Seasons 
Hotels. 


As rated by international 
bankers in Institutional 
Investor's annual survey of hotels 
around the world. 
Reported September, 1983. 
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LETTERS FRG ee 


The editors invite your comments, suggestions and criticisms. 
Address: Letters, Architectural Digest, 
5900 Wilshire Boulevard, Los Angeles, California 90036. 


As said by the residents in “Less Is 
Better” (June 1984): “Everywhere 
your eye falls you can easily find 
something rhyming with something 
else.” The furnishings in every room 
join art with its surroundings, 
“rhyming” with architecture and ob- 
jects alike. Add this to colors and 
shapes ranging from explosive to the 
subdued, and you have one of your 
most visually interesting pieces. Ku- 
dos to these artists and patrons. 
Gregory Marshall 
Westchester, New York 


Please add my name to the list of Rus- 
sell Lynes fans. His column is one of 
the first things I look for when a new 
copy of Architectural Digest arrives. 
He is never pompous or boring, as are 
some of the guest speakers. I learn 
from him and always smile on finish- 
ing his monthly column. 
Barbara W. McCalister 
Phoenix, Arizona 


Kurt Vonnegut’s ‘“Guest Speaker” 
piece (June 1984) is one of the finest 
stories you’ve ever printed. It is a 
tender reminiscence of a wonderful 
man and a tribute to all such “Sleep- 
ing Beauties” past and present. 
Marjorie Ellsworth 
West Hartford, Connecticut 


Praise for the unexpected collabora- 
tion between Architectural Digest and 
the ever enjoyable Kurt Vonnegut. 

I have noticed more and more the 
diverse range of noted authors writ- 
ing for Architectural Digest. They lend 
yet another creative dimension to your 
inspiring magazine and make it an add- 
ed pleasure to read each month. 

Bobby Miller 
Englewood, New Jersey 


The fascinating drawing of Robert 
Stern’s architectural design (“Arch- 
itecture,” June 1984) promised at least 
eight rooms, so I can’t help wonder- 


~ 


ing where the rest of the interior 

went. It would have been great to 
see how the spaces were utilized. 

John McDermott 

Asheville, North Carolina 


Thank you for producing what is one 
of the highest-quality magazines 
available. Each month I enjoy your 
vivid, colorful pictures and concise 
dialogue. In particular, I always find 
the architectural features especial- 
ly interesting. As an impoverished 
university student, I enjoy a monthly 
glimpse at the finer things in life. 
Please continue promoting and dis- 
playing imagination in both archi- 
tecture and interior design. 
Brian Reeves 
Calgary, Alberta 


Eternalized by Goya and history, the. 
duchess of Alba—as well as her de- 
scendants—has always fascinated me. 
So it was of great interest to see the 
present duchess’s Seville palace in 
another magazine, which could only 
bring to mind her magnificent Liria 
Palace in Madrid, which Architectural 
Digest published in all its splendor 
some six years ago in the “Collectors” 
feature (November 1978). 
Anna Marchaise 
Washington, D.C. 


You have really outdone yourself 
with the June 1984 issue. Every turn of 
the page brings a gasp of delight. 
Whether one is a sprigged-chintz or 
English-garden buff; an admirer of 
marbled and stainless-steel inter- 
iors; or a devotee of everything in be- 
tween, there is, as usual, something 
to inspire each and every one of us. 
Please continue to disregard those who 
want to see only the type of décor 
they are interested in. It is possible to 
see something lovely in all styles and 
to learn to appreciate them all. 
Ruth Harvey 
Carmel, California 








Furniture Makers Since 1889 


Eashion an interior of traditional distinction with a graceful crescent 
shaped sofa covered in floral silk damask, joined by a sumptuous easy chair from 
Bernhardt. The occasional and dining room appointments are from Traditions XI, an ageless 
collection combining serpentine curves, warm Cane inserts and hand-rubbed cherry veneers. Look for the name 
Bernhardt when choosing quality living, dining, bedroom and upholstery furnishings, from 
traditional to contemporary. Obtain catalogs featuring Bernhardt Upholstery and the 
Traditions XI collection by sending $4.00 to Bernhardt, Box 740, Dept. A-104, 
Lenoir, N. C. 28645. 








beauty is not only skin deep 


Mrs. Gordon Getty, 

Director of the San Francisco Opera, 
photographed by Horst for 

the La Prairie Skin Care Collection. 


Call 1-800-821-5718 for product information and store nearest you. 
= ge prald: 41984 © the first cellular skin care eee developed at the een medical center, clinic la prairie of Montreux. signin 
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(sigh!) We’re not complaining, but it does get monoto- 
nous having to tell people it’s really a Magnavox every 
time they see a Magnavox. Like with our innovative 
Video Camera and Stereo VCR Deck. 

The Video Camera, a mere 2.4 lbs., fits into your 
hand. All you do to shoot is push a button. The camera is 
so sensitive you can shoot from the light of a birthday 
candle. The automatic focus guarantees crisp, clear pic- 
tures every time. 

The portable Stereo VCR recorder, just 7 lbs. with bat- 
tery, slips out of the docking tuner, connects to the cam- 
era and you're ready to shoot anywhere with stereo sound. 

For TV use with total remote control, the recorder slips 
back into the docking tuner. Incidentally, the Magnavox 
Stereo VCR allows the unattended recording of as many 
as 8 events during a 14-day period. 

Having read this much, you might think you’re reason- 
ably equipped to recognize your next Magnavox. Sure. 


MAGNAVOX 


Americas best kept secret. 
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LORIN MARSH LTD. 
D&D i, 979 THIRD AVE., NEW YORK, N.Y. 10022, (212) PL9-8700 
The Finest Contemporary Furniture, Uj Call or write for representative showroom nearest y 


Antique Orientalia, Sculpture, Lighting THROUGH YOUR ARCHITECT OR DESIGNE 
and Accessories 























RICHARD GREEN 





10 October — 2 November 


Fully Illustrated catalogue 
$20 including air mail postage 


44 Dover Street 


01-493 3939 





Sir Alfred Munnings PRA (1878 — 1959) 
Under starter’s orders, Newmarket 


Signed 


Board: 11% x 24 in/28.5 x 60.5 cm 


(Painted in 1939) 
Provenance: 


Acquired from the artist by a private collector 


Exhibited: 


London, Royal Academy 

Diploma Gallery, ‘‘Exhibition of works by Sir 

", KCVO, PPRA, 1956, no.268 
Auckland, New Zealand, City Art Gallery, 
“Thoroughbreds and Other Horses’’, 1974, 


Alfred Munnings’ 


no.371 


London W1X 4JQ ‘ 


Telex: 25796 GREEN G 





Annual Exhibition of Sporting Paintings 


including works by the following artists: 


es-Laurent Agasse 


Alken Senr. 
Ri Ansd-'' RA 
He: ‘ral 
Alfre: Drew 


Lionel Edwards 

John Ferneley Senr. 

Harry Hall 

John Frederick Herring Senr. 
Sir Alfred Munnings PRA 


James Pollard | 
John Nost Sartorius . 
James Seymour 

Charles Towne 

James Ward RA 
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PEOPLE ARE THE latte 





This month we are celebrating publica- 
tion of our newest Architectural Digest 
book, Designers’ Own Homes, selected 
from the pages of the magazine over the 
past decade. And because we are also 
celebrating a decade of Russell Lynes‘s 
column, it seems appropriate to tell our 
readers about the new book by quoting 
from his introduction to it. 

Designers’ Own Homes, as Russell 
Lynes observes, ‘is a gallery of hand- 
some furniture.... It is a catalogue of 
beautiful textiles and ingenious ways to 


On Point 

The tranquillity of the Lake Shore 
Drive apartment where Maria Tall- 
chief lives with her husband, Henry 
D. Paschen, is a welcome antidote to 
the swift tempo of the former prima 
ballerina’s life. As co-artistic director 
of the Chicago City Ballet, Miss Tall- 
chief finds little time for relaxation. 
But coming home, “I’m always re- 
newed,” she says. Designer Bruce 
Gregga has known the Paschens for 
years and has planned several homes 
for them. Gutting the entire apart- 
ment “was a dream, because Mr. 
Paschen is in the construction busi- 
ness. Things got done overnight,” he 
tells us. See page 102. 


Thai Spirit 

Though cultural mystique played a 
fortuitous role in the purchase of 
Ping and Aye Amranand’s tradi- 
tional Thai house, what followed was 
all due to a concerted family effort. 
Ping Amranand, who photographed 
his home for this month’s feature, 
attributes most of the design to his 
father, Thailand’s former ambassador 
to the United States, His |! enc) 
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JOHN BRYSON 


Bruce Gregga 


Ping Amranand 


RUSSELL MACMASTERS 





Aye Amranand 


Steve Chase 


“use them; of glass as elaborate as crystal 


chandeliers and sconces .. . of paintings 
and drawings, prints and mirrors.” It 
reveals “how distinguished designers go 
about finding ways to transform spaces 
in which they have chosen to live, what 
they do to make them handsome, work- 
able, inviting and hospitable.” He thinks 
you'll enjoy it. We think so too. 


“tee Fel 


Editor-in-Chief 


Prok Amranand, and architect Mom 
Rajawongse Lerkamol Kamalasn. But 
he and his wife, with the help of ar- 
chitect Amnad Khitapana, enlarged it 
and made it more practical. In the 
process, they raised the house on 
jacks, courting disaster when a sum- 
mer storm blew in, causing it to sway 
violently. See page 110. 


Serene Center 
After designing four homes for Rona 
Barrett, Steve Chase says, “She’s prac- 
tically professional at it herself. 
Sometimes I feel like we’re almost in 
business together.”” The house in Bev- 
erly Hills is the first they’ve planned 
from the building phase onward, 


rather than remodeling or redesign-— 


ing. “So we got to do a lot of ‘we 
should haves,’” says Steve Chase, 
“the things we had always wanted 
to do, but couldn’t.” The designer is 
now enthusiastically engaged in 
developing an area near his own 
home in the vicinity of Palm Springs 
(see Architectural Digest, August 
1984)—a comprehensive project 
in which each house will relate to 
and enhance the others. See page 118. 





continued on page 28 
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Lyrical Composition 

In the midst of a prolific career, com- 
poser-lyricist Jerry Herman decided 
to put aside a year, to literally put his 
house in order. The result is the light- 
filled, carefully thought-out Manhat- 
tan brownstone we show in this 
issue—a pleasing crossbreeding of 
two styles. “I used to have a sprawl- 
ing house in California and a little 
pied-a-terre in New York,” he ex- 
plains. “So this house is really a com- 
bination of the two. Not just two 
styles of decoration, but two ways of 
life, as well.” On this level it succeeds 
admirably, evoking at once the day- 
time clarity typical of the West Coast, 
and the more sober evening sophis- 
tication of Manhattan. Mr. Herman 
has worked with most of the reigning 
musical comedy stars of the Ameri- 
can theater, and his home is full of 
photographs and other memora- 
bilia—especially from Angela Lans- 
bury and Carol Channing. “Luckily, 
they seem to share my tastes. I’ve 
never had to hide anything they’ve 
given me,” he says. See page 132. 


The Collectors: 

Magic, Myth and Monsters 

From the spectrum of art forms in- 
digenous to the Northwest, John and 
Ann Hauberg have gathered a sur- 
prisingly varied collection in their 
Seattle home. Foremost is an impres- 
sive assemblage of Pacific Northwest 
Coast Indian art, though recently the 
couple has become attracted to con- 
temporary works of different kinds, 
as well. Among these, art glass pieces 
are of particular interest to John 
Hauberg, who is a co-founder of 
the Pilchuck School, north of Seattle, 
known for its artistry in this medium. 
The task of creating a suitable envi- 
ronment for the collection was placed 
in the competent hands of Seattle 
designer Jean Jongeward. As the 
Haubergs desired, her design allows 
the elemental power of the Indian 
pieces to be fully experienced, in dra- 
matic contrast to the more contempo- 
rary works. See page 140. 


w 
o 
c 
om 
a 
2 
2 
ao 
c 
< 
w 
=e 
Zz. 
< 








continued from page 22 





Jerry Herman 


John Hauberg 


Ann Hauberg 


MARY E. NICHOLS 


9 
z 
9 
a 
B 





Johnny Carson 





Pamela Banker 





_ twenty-third year as host of “The To- | 
‘night Show,” and his production | 






































Architectural Digest Visits; 
Johnny Carson 

As this month’s feature on Johnny | 
Carson’s house in Malibu appears, | 
the entertainer is commencing | 


company has just launched a new | 
television series, ‘Partners in Crime.” 
Interested in a wide range of contem- | 
porary art, Mr. Carson has focused 
particularly on works by Californi 
artists in the Malibu house—a clean, | 
functional space designed by Stephen | 
Tomar and Stuart Lampert. He enjoys” 
sunbathing and entertaining on the | 
deck, but these mellow seaside entice- 
ments have always had to buck stiff 
competition from tennis—the long- 
time passion that has drawn Johnny 
Carson to Wimbledon summer after 
summer. See page 146. 


Retreat by the Sea 
The first time Pamela Banker saw the 
Shingle Style house on Cape Cod, it 
was the dead of winter. The house 
was shuttered and dark, and of course 
both the light and the view were to- 
tally obscured. Nonetheless, she re- 
turned to New York and set about 
“imagining the house as it could and 
should be, on a dazzling summer 
day’’—a feat she doesn’t recommend 
to anyone. “It’s a little like working 
with blindfolds,” she says. A new — 
challenge for Mrs. Banker, who until 
recently had never thought of ven- 
turing into the realm of architecture, 
is a project that involves “working on 
the house, not just the interior. We 
have all the standard writings on Me- 
Kim, Mead & White, and what will 
emerge will, I hope, be a celebration — 
of the best elements of their Shingle — 
Style work,” she tells us. Designing 
the interiors of a boat is another en- 
deavor that has recently occupied 
Mrs. Banker’s time. “As old barriers — 
break down, we'll increasingly see 
designers engaged in all kinds of 
projects. After all, wherever the vac- 
uum of interior space exists, we should 
be able to fill it,” she says. See page 154. 
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pieces inlaid with brass and veneered in mal- 
achite, coral, jade, fossilized stone, and many 
other exotic materials. These items 

may be seen at Baker, Knapp & 

‘Tubbs showrooms or through 
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This distinctive collection has been carefully 
assembled from several Oriental lands. In it 
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The last of its kind, this in- 
comparable 13’ x 20’ Tabriz rug is 
the last echo of the reign of the late 
Shah. 

Handmade by a team of artisans 
over a decade, with an exceptionally fine 
quality of 900 knots per inch. (Some 
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AIR FRANCE LE CLUB: 
OUR BUSINESS SENSE 
MAKES THE DIFFERENCE 





We've renamed and re- 
worked our business class. 
Now, it's Air France Le Club, 
attuned to your business needs. 

You wanted a peaceful, club- 
like atmosphere, with more 
workspace and a stronger 
accent on comfort and ser- 
vice. Now, you've got it. 

Air France Le Club provides 
a special check-in counter and 
separate boarding. 

On board, you'll discover a 
spacious, separate cabin with 
increased legroom and wider, 
more comfortable seats. You're 
never more than one seat from 
the aisle. 

You'll enjoy unlimited com- 
plimentary drinks at your seat 
or at the Air France Le Club bar. 

You'll experience fine cui- 
sine, with a choice of entrées, 
served not on a single tray, 
but in separate courses. 

And, we'll offer you little 
extras that help you relax or 
work on your way to Paris — 
travel kit, electromagnetic 
headphones, pillows, blan- 
kets, multi-language periodi- 
cals and more. 

With all this extra space, 
service and comfort, it makes 
sense that more and more 
business travelers to Europe 
choose Air France Le Club. 
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Gardens: 

Cloaked in Moss 

Though John Gruber is known as a 
collector of fine Oriental antiquities 
(See Architectural Digest, June 1984), 
he is quick to say that his garden in 
Japan’s mountain city of Nikko “is 
my fondest treasure.” The garden 
and house, embraced by thirteenth- 
century walls, are within the envi- 
rons of the Rinnoji, a Buddhist 
temple with over a thousand years of 
significance to Japan. “I suppose,” 
says John Gruber, “I was mostly 
moved by the quintessence of Japa- 
nese history in Nikko, in these moun- 
tains.” He feels fortunate to have had 
as neighbors Professor Taro Kanaya 
and the late John K. Emmerson of 
Stanford University, both steeped in 
the lore of Nikko and able to help 
him see beyond the gilt and vermil- 
ion of the Shinto and Buddhist 
shrines for which the town is known. 
Now, when he and Professor Kanaya 
are in Nikko, they often get together 
to discuss its wonders. See page 162. 


In Art’s Glow 

Mark Hampton has a special ability 
to project the needs and preferences 
of his clients into an undertaking— 
and he finds the owner of the East 
Coast house appearing in this issue 
especially interesting. An art his- 
torian, “he is clearly a coilector and 
an aesthete with an enormous feeling 
for his collection, his kitchen—won- 
derful food comes out of it—and the 
general business of running a charm- 
ing household,” the designer says. 
Structural changes by architect Hugh 
Newell Jacobsen constituted the first 
step in preparing the house for its 


dual role of providing comfortable 
living space and a setting for art. 
Then Mark Hampton began the 


work of subtly interiors 
to the collection 
tinued over many rs cur- 
rently designing a su 

the Carlyle Hotel in Manhatta: 
part of another ongoing project—ancd 
a house in San Francisco wit! 


tacular views of the city. See page 16 
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John W. Gruber 





Mark Hampton 


PATRICIA BRABANT 


FELICIANO 


Thomas Gordon Smith 








George Clarkson 


Architecture: 
Thomas Gordon Smith 
The house San Francisco architect 
Thomas Gordon Smith recently built 
for himself and his family is a reveal- 
ing study of its designer, as architects’ 
houses always are. But it is a study of 
the other members of the household, 
as well, and a comment on how a 
young family can realize a house in 
the early 1980s, in spite of the limited 
available building sites in most cities. 
After pursuing courses in painting 
and architecture at the University of 
California, Berkeley, Mr. Smith re- 
ceived his master’s degree in architec- 
ture in 1975. He began practicing 
independently in 1978, and in 1979 
was awarded the Rome Prize by the 
American Academy in Rome. One of | 
the tasks he has set himself has been 
to realize the classical language of ar- 
chitecture within the real world of 
contemporary materials, modes of 
construction and limited budgets. All 
his designs of the past six years haye 
taken these elements into account, in- 
cluding this one. See page 176. 


A Deft Touch of Ceremony 
George Clarkson believes that a resi- 
dent’s feeling of ease with an interior 
is more important than the particular 
style of décor—a belief that some- 
times requires him to step outside the 
usual boundaries. “For instance,” he 
says, “I once designed a very English 
room. The fabrics were all very har- 
monious, but I felt it needed some- 
thing ‘wrong.’ I put a sapphire blue — 
sofa in it. It didn’t quite go in the 
room, but it gave it an electric charge. 
So what seemed wrong was abso- 
lutely right.” The apartment on Fifth 
Avenue is the second residence Mr. 
Clarkson has designed for Robert 
Fomon, chairman and chief executive 
officer of E. F. Hutton. Since he knew 
his client’s preferences, only a brief 
discussion was necessary before the 
designer was given the go-ahead to 
start from scratch. Not unlike the ex- 
ample he mentioned above, the pre- 
vailing style is English, marked by a 
striking use of color. See page 182.0 
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American Impressionist 





Oil "TIS SPRING 30 x 40 inches 


OPENING OCTOBER 20, 1984 


A New Collection of Original Oil Paintings and Limited edition Prints 


Catalog: $10.00 
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Serapi Carpet (partial view) 
26’ x 15’ circa 1880 







Sultanabad Carpet (partial view) 
20’ x 17’ circa 1880 












11’ x 85” circa 1860 






Antique, Semi-Antique 
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discriminating 


Offering rugs of enduring 
value and beauty has been 
our tradition for years. 






Please contact us at: 


De Der aC 


295 Fifth Avenue, 6th Floor 
New York, N.Y. 10016 
(212) 725-2076 
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make or change your travel arrangements 
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Sea Goddess I dares you not to fall in love with her. 


If you are already in love with a cruise ship, 
Sea Goddess | is certain to change your heart. 

If, on the other hand, the idea of taking a cruise 
has never appealed to you, Sea Goddess I is 
certain to change your mind. 

From her rakish lines to her elegant touches, she 
is designed to restore the faith of those who yearn 
for true luxury. She is, in fact, the regal yacht that 
other cruise ships can only pretend to be. 

From the moment you come aboard, you will feel 
that this unique goddess of the sea belongs to you, 
for everything about her is personal in the most 
extraordinary way. 

You wiil sense it in the rich fabrics and fresh 
flowers that adorn each inviting room, in the 
gracious manners and impeccable service of her 
European staff and in the total freedom that sets 
the Sea Goddess experience apart from the 
regimentation of traditional cruise ships. 

A ship of 58 spacious outside suites, 

Sea Goddess I places her guests in a class by 
themselves with all the ambiance and camaraderie 
of a private club. And unlike a liner that offers you 
a hint of luxury here and there, she offers you the 
height of it everywhere. 

You will cruise to exclusive yacht marinas, 
sophisticated resorts and unspoiled islands that 
larger ships cannot navigate. The result is a 
genuine yachtsman’s experience, as carefree as a 


lively afternoon of windsurfing in a secluded bay 
and as elegant as a leisurely evening in the finest of 
restaurants 

Unlike larger cruise ships with scheduled 
seatings for hundreds of passengers, the 
Sea Goddess | D Salon invites you to arrive 


whenever you wis! sit wherever and with 


ddess 6 


Sea Goddess Cruises Limited, 5805 | 






whomever you please. From the exquisite china, 
silver and crystal to the select complimentary 
wines and spirits, each evening is a time to linger 
as long as you like with the most individually 
prepared and presented cuisine you have ever 
experienced. 

And because Sea Goddess I luxury is never- 
ending, her personal suite service pays no 
attention to the clock. Whether you wish a sizzling 
steak at four in the morning or a sumptuous 
breakfast at three in the afternoon, it is allina 
day's pleasure for Sea Goddess I. 

Little wonder that more than half the people who 
enjoyed the Inaugural Cruise of Sea Goddess I 
have already booked a second cruise and several 
others have chosen to charter Sea Goddess I as 
their own private yacht. 

There is, after all, only one other cruise ship like 
her. Her name is Sea Goddess II. Together, these 
peerless ships offer you a choice of five one-week 
Mediterranean itineraries and two one-week 
Caribbean itineraries, one of which offers you 
four full days of championship golf courses. 

Sea Goddess I invites you to cruise the 
Caribbean beginning October 20. And Sea 


Goddess II invites you to cruise the Mediterranean 


beginning May 4, 1985. 

The one-week rate per person double occupancy 
is $3,300 this autumn, $3,600 for the Caribbean 
beginning December 22, 1984 and $4,000 for the 
Mediterranean beginning May 4, 1985. And 
virtually everything from select wines and spirits 
to port charges is complimentary. In addition, 
gratuities are discouraged. 

For your copy of our 1984/85 brochure, now is 
the time to consult your Travel Agent. 


5ruises ‘Limited 


! and Sea Goddess II are registered in Norway. 
rive, Miami}, Florida 33126. (800) 458-9000 Nationwide. (800) 457-9000 in Florida. 
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IT WAS A SINGULAR HOUSE to grow up 
in. I doubt if anyone ever spent 
his youth in such a house. It be- 
longed to my cousin, the poet William 
Alexander Percy—“Uncle Will,” 
we called him. There he lived 
alone, and there my brothers and 
I, ages eight to fourteen, went to 
live after our parents died. This 
man—bachelor, poet, planter, law- 
yer—was if nothing else extremely 
brave. How many bachelors would 
take upon themselves the rearing of 
three orphaned cousins? 

The house and household did not 
seem remarkable to me at the time. 
Indeed, nothing seems remarkable to 
a child, who is programmed precisely 
not to find things remarkable, but 
to get used to them. 

But it was not an ordinary house. It 
was in Greenville, Mississippi, a few 
blocks from the levee that had bro- 
ken three years earlier, flooding the 
town and the entire delta. For four 
months the house rose from a fetid 
brown sea ten feet deep. Dead mules 
floated into the front gallery. 

Hardly distinguished architectur- 
ally, the house had been the sort of 
bastard Greek Revival popular in the 
late 1800s, a tall, frame, gabled pile 
with a portico and two-story Ionic 
columns. Evidently it was some- 
what ramshackle even in the twenties, 
for Uncle Will’s parents turned 
it over to a contractor-renovator- 
decorator to fix up, and departed 
for a grand tour of Europe—they 
must have had a great cotton crop 
that year. Upon their return they 
found it as I first saw it in 1930: 
stuccoed (!), the portico and col- 
umns knocked off, a large bungalow- 


Uncle Will’s House 





Novelist Walker Percy recalls growing 
up in the extraordinary house of his “Uncle 
Will,” the distinguished southern lawyer, 
planter and poet William Alexander Percy. 
Without him, “I am sure it would not have 
crossed my mind to become a writer.” 





shaped porte-cochere stuck on one 
side, and a sun parlor, as it was 
then called, stuck on the other. 

Children notice things first, people 
later. People are to be dealt with, ac- 
cepted, pleased, gotten along with. 
But things are to be explored. What 
things there were in that house! It 
had an elevator. I had never heard 
of such a thing, an elevator in a 
house. Most especially, there was the 
attic, a vast, dusty, rambling place 
littered with World War I souvenirs: 
spiked German helmets, binoculars, 
Springfield rifles, cartridge belts, 
puttees and bayonets. 

Downstairs in the great living 
room was the Capehart, a huge auto- 
matic phonograph, one of the first of 
its kind and surely the only one in 
town, and an even larger record cabi- 
net packed with albums of 78s, from 
Bach to Brahms. Uncle Will wasn’t 
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much for twentieth-century music. 
He would play Stravinsky’s Le Sacre — 
du printemps and shake his head. I — 
welcomed the job of setting up acon- — 
cert for him, stacking the 78s in 
proper order and monitoring the 
marvelous machine. The Capehart 
would drop a record from the stack, 
play one side, turn it over and play 
the second side, then drop the next 
record; but sometimes it would have 
a fit, take a dislike to Tchaikovsky 
and sling records every which way. 

There were dozens of rooms in the 
house, odd angled-off rooms serving 
no known purpose. I found one, and 
with my friend Shelby Foote set up 
shop, building model airplanes— 
Spads, Sopwith Camels, and finally 
my masterpiece, a flying scale model 
of the Lockheed Winnie Mae flown 
by the ill-fated Wiley Post. 

Off the living room was Uncle 
Will’s library, which began with the 
eighteenth-century collection of our 
common ancestor—including a 
three-volume Wilson’s American Or- 
nithology, wondrous indeed had it 
not been got at by some later brat- 
ancestors with crayons and scissors 
on a rainy day. In his library, too, 
he barely reached the twentieth cen- 
tury, with Edna St. Vincent Millay and" 
Sara Teasdale, but had not much 
use for the “moderns,” as he called 
them, not even his distinguished con- 
temporaries and fellow southerners 
the Nashville poets Allen Tate, John 
Crowe Ransom and company. 

What was memorable, of course, 
was not the house and the things, but 
the people—visitors, friends, kinfolk, 
strangers who came there. He was a 
literary figure and something of a 
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This beautiful collection from Boussac 
of France, comes in a choice of seven 
designs each with its own palette of 
distinctive colorways. Listed below are 
a total of 62 colors available in this 
unique collection. 
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. MINERVA #9100, Cream, Blue, Sand, Green, Apricot, 


Dusty. 


. SHANE #9200, Beige, Apricot, Dusty, Blue, Tan, Wine, 


Navy. 


. LATINO #9400, White, Beige, Sand, Apricot, Green, Blue, 


Dusty, Wine, Navy, Black. 


. CANTATA #9000, White, Sand, Blue, Green, Dusty, Rose, 


Wine, Navy, Tan, Black. 


. DUNDEE #9300, Sand, Apricot, Blue, Rose, Grey, Green, 


Brown, Navy, Black. 


. SARCONA #9600, White, Beige. Apricot, Cream, Sand, 


4; 


Sky, Blue, Mauve, Green, Rose, Navy, Wine, Black 


CUMULUS #9500, Beige, Mauve, Tan, Teal, Red, Navy, 
Black. 


Boussac of France, Inc: 
Decorating & Design Building 


979 Third Avenue, 


New York, N.Y. 10022 (212) 421-0534 


Through your interior designer af showrooms in Atlanta, 
Boston, Chicago, Cincinnati, Dallas, Denver, Houston, 
Los Angeles, Miami, New Orleans Philadelphia, Phoenix. 
San Francisco, Seattle, Washing!on 
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Turtlenecks. 


Not since Nature has anyone built them. 
better-or to sell for less-than Lands’ End. 


uality in a Lands End turtleneck 

O begins where it should. With a 

beefier cotton fabric (or poly- 
cotton if you prefer). Generous 
proportions. We want a garment with 
some body to it, in a size that more 
than holds its own against shrinkage. 

Then we add stretch in all the 

places you neéd it most. (You know 
where they are.) And all the little 
niceties of tailoring —like tape 
reinforcing the shoulders. 

_ Finally, in a typical Lands’ End 
burst of good nature, we said: “Let’s 
offer all the expected colors, but splash 
some surprises into the spectrum as 
well.” (Would you believe teal green 
and slate blue and coral and an eye- 
popping magenta?) 

All this and 


a victory on price. 


Once quality was in hand, we sewed in 
our label, and came to grips with price. 
We're happy to say we won, and so 
do you. Imagine, a basic turtleneck for 
as low as $11.50. Plus a range of prices 
and styles— including mock turtles our 
buyer swears first saw service on the 
flight decks of aircraft carriers. 

To get the full dramatic effect of our 
turtleneck collection, you must see it 
spilled out on the pages of our catalog. 
In full color. With full descriptions, 
prices, and other tempting details. 

What excites us about them is 
that—once again, it proves that in 
whatever we set out to offer, if we try 





hard‘enough, we can bring quality 

to terms with price in a value equation 
you can get your mind around. And 
then we simply always have to 
remember to treat you the way we 
hope to be treated ourselves. 


The short, sweet 
guarantee. 
The woods are full of guarantees (your 


word) or warranties (the word the 
makers like). Some of them are more 





literary than others. Even ours used to 
be a little wordy, until it dawned on us 
that if it was really unconditional, which 
it is, it could be said in two words. 

So now we say it that way. 


GUARANTEED. PERIOD. 


And it applies to everything we sell — 
from sweaters to soft luggage to 

shoes to ski wear and whatever else we 
find to offer you next. 

Send in the coupon for our free 
catalog. Better still, call our toll-free 
number (800-356-4444) 24 hours a 
day. However you do it, get the catalog. 
You won't know what you're missing 
until you do. 

Then, should you decide to order 
one of our Lands End turtlenecks, 
we promise you won't be sticking your 
neck out. 


pS 


i 

i L] Please send free catalog. © 
Lands End Dept. F28 fk 
Dodgeville, WI 53595 = 






Address 








Sate. Zip 


Or call Toll-free: 


800-356-4444 


49 


ees Pe ee 
ne 














GUEST SPEAKER: WALKER PERG 





spokesman for the South. As a conse- 
quence, his house became a standard 
stopover for all manner of folk who 
had set forth to make sense of this 
mysterious region—poets, journal- 
ists, sociologists, psychiatrists. I re- 
member Carl Sandburg, who broke 
out his guitar and sang, not too well, 
for hours. A better musician, a black 
harmonica player, showed up one 
night from God knows where—he 
was on the the road; it was the Great 
Depression—and played the blues on 
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his harmonica as I have never heard 
the blues played before or since. 
Faulkner came for tennis. Whether 
distracted by literary inspiration or 
by bourbon, he never managed once 
to bring racket into contact with ball. 
Langston Hughes came for a visit and 
a speech. Uncle Will introduced him. 

Harry Stack Sullivan stayed for 
three weeks. Perhaps this country’s 
most eminent psychiatrist, he ex- 
plained with some diffidence that he 


was being paid by a foundation to 
study race | ns in the Mississippi 
Delta. Can: h to know that no 
one can m any kind of 
human relat: reeks, he 
nevertheless anc ly 


made the best of it 
way hit upon the b« 
best method for his cas« 
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Uncle Will’s House 
continued from page 44 


place: the pantry, a large room with 
bar, between kitchen and dining 
room, between the white folks in the 
front and the cook and her friends 
and friends of the cook’s friends in 
the back. There in the pantry the traf- 
fic was heaviest and race relations 
liveliest. Uncle Will cannot be said to 
have run a tight ship, and did not 


know how many guests were fed in| 


the kitchen or who they were. One 
encountered total strangers. Dr. 
Sullivan’s methodology: Early each 
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ABOVE: The house in Greenville, Missis- 
sippi held many wonders for the young 
Walker Percy to explore—a dusty attic 
littered with souvenirs of World War I, a 
copious library, “dozens of odd angled-off 
rooms,” even an elevator. The photograph 
shows it before he and his brothers came to 
live there in 1930, taken in by their much 
older cousin upon the deaths of their 
parents. ABOVE LEFT: William Alexander 
Percy as a young lawyer, circa 1915. 


afternoon he made himself a pitcher 
of vodka martinis—no one had ever 
heard of such a drink in Mississippi 
in the 1930s—and set up shop in the 
pantry, listened and talked to any 
and all comers. I never did find out 
what this brilliant and sardonic up- 
state New Yorker made of race rela- 

tions in Uncle Will’s pantry. 
\nd visitors! In those days, and es- 
‘in the South, a visit was a 





thing of noble dimensions. A would- 
be writer showed up one weekend, 
an ex-Greenvillian who, having suc- 
ceeded in business in New Orleans, 
decided to retire and write a book. He 


~came for advice from Uncle Will 


about the business of writing, stayed 
for a year and wrote his book. He was 
David Cohn, a good writer, and the 
book was God Shakes Creation. 

A young newspaperman from 
Louisiana, named Hodding Carter, 
came to talk, having made himself 





persona non grata with Huey Long 
in Louisiana. Uncle Will, not having 
a high opinion of the local paper, 
thought it might be a good idea to 
start another paper. They did. There 
in Greenville, Hodding Carter pub-. 
lished his paper, won the Pulitzer 
Prize and lived the rest of his life. 
But it was the man, of course, not 
his house and not his visitors, who 
meant the most to my brothers and 
me. What to say of him here? Very 
little, for he said it much better in his 
autobiography, Lanterns on the Levee. 
It is enough to make a simple 
acknowledgment. Without him I do 
not think I would have been intro- 
duced to the world of books, of mu- 
sic, of art. 1am sure it would not have 
crossed my mind to become a writer. 
I remember him in his garden— 





continued on page 54 








‘There are only 10 people in the world who know how 
| tomake the Rolls-Royce grille. 


Vou don’t know Dennis 


| L Jones. Pity. Because Dennis 
‘is one of the few men still 
iwalking on this earth who can, 
with good conscience, call 
themselves master craftsmen 
‘of the old school. 

Dennis Jones is a man who 
uses his extraordinary skill to 
magically sculpt by hand a fair 
‘amount of cold steel into the 

sparkling silver grille of the 
finest motor car in the world. 


The Baile-Rovee. 


Dennis will slowly and 


carefully work on a Rolls-Royce 


grille for days. And in the end, 
in an unobtrusive corner 
inside the grille, where it may 
never be seen by another 
human being, he will 
put his initials. A sign 
of pride in his work. 


Rolls-Royce. Simply tte | 








A celebration of a job well- 
done. 

Dennis Jones typifies the 
small band of rare craftsmen 
who practically hand build 
the Rolls-Royce. 

This is why we can say with- 
out hesitation: While ordinary 
cars may come in and out of 
vogue, the Rolls-Royce lives 
forever. 

It lives forever 
because there are 
craftsmen with 


the skills 


and dedication of a Dennis 
Jones working on every inch of 
every Rolls-Royce. Craftsmen 
who lovingly assemble the 
Rolls-Royce engine by hand. 

The Rolls-Royce you 
acquire today combines the 
skill of these master craftsmen 
along with the most recent 
technological advances of 
this day. 

In the end, the work of all 
these craftsmen will produce 
a motor car that Charles 
Stewart Rolls or Frederick 
Henry Royce would be proud 
to have bear their names. 

A motor car to be driven 
into the next century by 
someone of great accomplish- 
ment who believes, OTs 


“T give the world my 


best, I desire its best 
ROYCE 














in return. I drive the 
Rolls-Royce.” 


For information, contact your local authorized dealer or the national Rolls-Royce office (201-460-7800). © Rolls-Royce Motors, Inc. 1984. 
The names “Rolls-Royce” and “Silver Spur” and the mascot, badge, and radiator grille are registered trademarks, as are the Bentley name, mascot, and badge. 
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The Little Hartmanns. 
emake them to travel 200, 000 miles a year. 
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They re not big and 
strong. They're little and 
strong. Because we make 
our personal accessories 
with the same tough indus- 
trial belting leather as we 
use in the bigger 
Hartmanns. 

And we indulge them 
all with the same tender 
loving care and craftsman- 
ship... little big things like 
all nylon zippers and indi- 
vidually lined pockets. . . for 
extra mileage. 

Now that billfolds, 
checkbook covers, key- 
cases, travel kits, folios and 
desk agendas are here, you 
can enjoy a Little Hartmann 
wherever you go. And if 
you put a Little Hartmann 
into one of your big ones 
when you travel, that's fine. 
It's all in the family. 


Nariman 


& We don't cut comers. 


DuPont TEFLON® 
water & stain repeller 


Send for a list of your nearest Hartmann de 
© 1984 Hartmann Luggage, Lebanon, Tenn 
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“From the Opera House, 
you look straight across to another of 
Sydney’s great 
achievements.” 





Service polished to 
perfection. 

A style that could only 
be Regent. Inspirational 
views from a hotel that 
is itself an inspiration. 


"OG 


A REGENT ® INTERNATIONAL HOTEL 





ALBUQUERQUE, AUCKLAND. CHICAGO. FIJl. HONG KONG. KUALA LUMPUR. MANILA. MELBOURNE. NEW YORK. PUERTO RICO. SYDNEY. WASHINGTON D.C 


| U.S.A. TOLL FREE 800-545-4000; SYDNEY 238-0000, TELEX 73023 OR YOUR TRAVEL AGENT. 
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THIS IS NOT AN OFFERING WHICH CAN ONLY BE MADE BY FORMAL PRO: 

THIS ADVERTISEMENT IS MADE IN ACCORDANCE WITH NEW YORK STATE eT 
GENERAL POLICY CPS-1. THIS INVITATION IS NOT AVAILABLE IN STATES 

WHERE PROHIBITED BY LAW. 











WALKER PERCY 





Uncle Will’s House 
continued from page 50 


a famous one—hands in pockets, 
frowning down at something, per- 
haps an iris with root rot. He took 
solace in his garden and from it drew 
human lessons. Once, as he put alu- 
‘minum sulphate on his azaleas, be- 
cause azaleas of course need acid soil, 
it came to him in a flash: Some peo- 
ple, too, require acid soil! Of course! 
This explained a friend of ours, Miss 
A, who for reasons that escaped 





everybody thrived on tragedy and 
controversy. Thereafter Miss A—_— 
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“What was memorable, of course, 
was not the house and the things, but the 
people,” writes Walker Percy, of the con- 
stant stream of “visitors, friends, kinfolk, 
strangers,” who sought the advice and com- 
pany of Uncle Will (above, circa 1939). 


was no mystery. Uncle Will gave ~ 
her controversy cheerfully, acid soil 
aplenty, and the two of them got 
along famously ever after. 

It’s all gone now, house, garden, 
Capehart, Beethoven quartets in Vic- 
tor 78s, pantry, Lorenzo de Medici in 
bronze, Venus in marble. In its place, 
I think, are neat little condo-villas 
of stained board-and-batten siding. 
Only the garden wall remains. I am 
not complaining. I have what he left 
me, and I don’t mean things. 0 





The author of five novels and two works of 
nonfiction, Walker Percy was the recipient of 
the National Book Award for The Moviegoer. 


























Since 1903, people have been buying coordinating bath- 
room fixtures and ceramic tile from Villeroy & Boch. 


Recently, other manufacturers have “introduced” that 
concept. That’s OK though, because we still have the 
largest selection waqrldwide and the quality control 
that comes from being the manufacturer of both 
ceramic tile and plumbing fixtures. 


OW TRENDS. WE SET THEM... 


You'll find our fixtures in ten designer colors 
for 1985, including stellar, sunset and magnolia. 
Coordinate them with over 60 styles of tile, 

in colors and patterns from Egyptian to art 
nouveau to contemporary, in both decorative 
and solids. Even the accessories are coordinated 
to match, from the bathroom linen to the towel 
bar and cup holder. 
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>OORDINATING BATHROOM COLORS FOR 81 YEARS. 
Gull designed ea any room in thehouse, VILLEROY & BOCH 


ales have shown that coordinating bathroom The world’s largest ceramic producer, founded in 1748 
ixtures, tiles and accessories is a great idea. ; 
ighty-one years ago, we knew it would be. Villeroy & Boch (USA) Inc., PO Box 103, Pine Brook, NJ 07058, JA 


; (201) 575-0550/3111 East Mira Loma Avenue, Anaheim, 
end $2.00 for color catalog. CA 92806 (714) 632-9770/In Canada: CERATEC, | nc., Quebec 
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An eres ett tS malachite and 
coin gold bronze doré reception table 
fit for.a czar. The top is inlaid 
with ran patterned Siberian malachite 
and framed with an overlay ay 
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and leaf decoration. Bronze Ars 
acanthus leaf Sore Seren the 
RTT rear rec mt ite ebonized plinth ere 
Circa 1790 
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New Orleans 


Established 1Q1Q 
409 Royal St., New Orleans, LA 70130 
(504) 568-1901 
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FINE TEXTURES RESIDENTIAL/CONTRACT 


C-3637 / SEATTLE, WASHINGTON 98124 /TELEPHONE (26) 628-6235 
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ROOM 


Lee Jofa 
lets you create a © 
different mood for each 
of the different rooms in 
your home. 
Come with your designer 
Pe laOReteem el Ul s 
Chien Lung fabric 
pictured here and all 
our creative fabrics. 

In Atlanta, Boston, Chicago, 
Dallas, Denver, Houston, 
High Point, Los Angeles, 

Miami, New York, 

Philadelphia, San Francisco, 
Seattle, Washington, D.C., 

and London. 





DALL’ ITALIA....CON AMORE, 
FROM ITALY ... WITH LOVE 


ROMA COLLECTION © 


DESIGN PAOLO BARRACCHIA 








ROMAN DECO ITALIA ‘= 
PRESENTS 





ROMAN DECO OF NEW YORK unc. 


200 LEXINGTON NEW YORK, N.Y. - PH (212) 683-9693 ROOM 1112 








LOS ANGELES, ARTEBELLA (213) 659-6197 


WEST PALM BEACH MURPHY (312) 822-0440 MIAMI, E.G. CODY (305) 374-4777 
SAN FRANCISCO, Cl TE (415) 621-6901 DALLAS, WAITMAN MARTIN (214) 651-0611 
ATLANTA, HENRY-BE AL RULES (404) 237-8052 HOUSTON, WAITMAN MARTIN (713) 622-0530 


ph. M. NERONI - ROMA 
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imeless Work of Art in Bronze and Pewter 
ia avi and Kelvin LaVerne 







: Rots eae sculpted bronze 
ures suspended in a field of silvery 
. A triumphal blend of poetry and 
Rett En earth to attain patinas of 
subtle beauty. 








A masterpiece reflecting the contemporary spirit of art 
5 uniting function. 





For the discerning collector. Not negotiable unless signed by 
Philip and Kelvin LaVerne. 
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Give a year of ARCHITECTURAL DIGEST 


Few holiday gifts make a lasting impression. 
Architectural Digest is the exception. Each issue is more like 
an exquisite,art book than just another magazine. 

For not only is Architectural Digest unique... it’s beautiful. 

It’s a reflection of your fine taste and, in turn, compliments the taste of those 
friends, relatives and business associates on your holiday gift list. 

re be remembered all year long 
...give Architectural Digest gift subscriptions. 


Each issue features articles on design and architecture, 
art and antiques. And Architectural Digest takes readers behind 
the closed doors of beautiful homes owned by the world’s most celebrated people. 
It is truly a holiday gift your friends will remember. 


Architectural Digest has a special holiday offer. Order your 
first one-year gift subscription at $39.95 and pay only 
$30 for each additional gift subscription. That’s a savings of 
26% and 44%, respectively, off the regular newsstand price. 
This offer is valid only until December 31, 1984, 
so take advantage of it now by filling out the attached order card. 
You may also enter or extend your own subscription at this time. 
All new holiday gift subscriptions begin with the January 1985 issue. 
We'll be happy to bill you after the holidays, if you prefer. 


If order card is missing, send your order to Architectural Digest, P.O. Box 10039, Des Moines, lowa 50340-0039. 
For all foreign orders (including Canadian), add $14 per subscription and enclose payment (U.S. funds only). 
































ARCHITECTURE IN CONTEXT 





Cincent Scully 


Continuing his 

series on” The Natural 

and the Man-made,” Vincent 
Scully lauds the ziggurat, 
temple and pyramid. 





YALE SLIOE AND PHOTOGRAPH COLLECTION 
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Top: Evoking mountain and cloud, a temple 
at Tikal proclaims the Maya glorification of 
natural forms. asove: The stepped summit of 
Manhattan’s Paramount Building perpet- 
uates this romantic yearning to break free of 
traditional roof barriers in praise of the sky 


THE TEMPLE BASES imitate the shape of 
the sacred mountain, but introduce 
strong fracture lines to help it squeeze 
out its waters. That is the way it was 
done at Teotihuacan, and not so dif- 


ferently at Taos. The fundamental ” 


principle governing human architec- 
ture at those and other Mexican and 
Pueblo sites is a mimetic one. In a tra- 
dition that was once widespread 
across the earth, the man-made forms 
echo those of nature. 

Having this in mind, and visiting 
the Classic Maya city of Tikal in Gua- 
temala, we might assume at first that 
the principle had changed. No moun- 
tains are in sight above the rain for- 
est, and the temple bases are high and 
narrow. They rise up more like stand- 
ing men than mountains, and the 
richly roof-combed temples that 
crown their summits are like high, 
singing heads, below which the set- 
backs of the base spread downward 
like a Maya feathered mantle. 

Is an elegant, priestly, human im- 
age being set up in defiance of na- 
ture’s forms? There may be just a 
breath of that, as there somehow is in 
all of Maya art, but a closer look 
shows that it is not the dominant in- 
tention. The base literally springs up 
to lift its temple above the trees and, 
originally, above the houses of the 
town around it. The temple is built of 
concrete, with only a tiny, corbeled 
interior space within its enormous 
mass. So when we climb the steep 
stairway in the tropic heat and ar- 
rive at the summit at last, the dank 
interior of the temple breathes out 
upon us the cool rain breath of its 
companion clouds. Toward these it 
reaches, and the soft, turbulent forms 
of its roof-comb resembles them. 

So the temples at Tikal imitate the 
cloud as well as the mountain, and 





~ 


seek to draw their water from the 
-Sky. They are true skyscrapers, and in 
that sense it was entirely appropriate 
that their forms should have played a 
part in the creation of the stepped Art 
Déco skyscrapers of New York. The © 
Paramount Building of 1926 is a good 
example, with its ultimate sky orna- 
ment so much like a roof comb. The 
romantic impulse that kept the great- 
est of those skyscrapers narrow in 
width—defying the economics of rent- 
tal space that now make all skyscrap- 
ers bulbous fat—may legitimately be 
seen as reflecting some of the wonder 
that directed the work of those who 
were on this continent before us. 

The colored postcards of the thir- 
ties that Rem Koolhaas so delight- 
fully uses in his book, Delirious New 
York, capture the feeling. The Empire 
State leaps to the clouds in springing 
setbacks, essentially Maya in origin, 
and it attracts the great cloud-spirit 
floating there—the dirigible, most 
buoyant of human creations and so 
struck down at last by jealous gods, 
an Icarus in flames. 

The architects of the skyscrapers 
were surely conscious, at some basic 
level, of what they were doing. Their 
most untrammeled prophet of the 
sublime was Hugh Ferriss. His The 
Metropolis of Tomorrow, of 1929, takes 
us right back to Tikal. Elsewhere, Fer- . 
riss captioned the frontispiece of one 
of his books, “Buildings like moun- 
tains.” He was embracing the ancient 
mimetic tradition entire. 

The flanks of the skyscrapers in 
Ferriss’s Metropolis, though, spread 
out into great lower ranges that recall 
the ziggurats of Mesopotamia rather 
than the taut bases of Tikal. The zig- 
gurats, too, were sacred mountains, 
built where no mountains are. They 
rose above their flat, riverside city for 
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continued on page 72 
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Kitchen Interior Design 


For those who value their kitchen as the focal point of life at home, SieMatic has created 
kitchen interior design, a beautifully integrated system of cabinets and coordinated 
equipment. 

The warm, Baroque inspired 1001 ALK/AL with its unique porcelain-like finish and softly 
rounded lines is a classic example of this concept. Comfortable, inviting, a natural gathering 
place for the family and friends. The 1001 ALK/AL is available in over 400 modules and 
accessories to fit your floorplan as well as your lifestyle. 

SieMatic kitchen interior design is avaiiaole through your interior designer and architect. 
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ARCHITECTURE IN CONTEXT 





COURTESY: TRUSTEES OF THE BRITISH MUSEUM 


AVERY ARCHITECTURAL AND FINE ARTS LIBRARY, COLUMBIA UNIVERSITY 


CUincent Scully 


continued from page 66 
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the priest-king to climb. He was the 


first epic hero, Gilgamesh, killing li- 
Ons in the foothills, casting down the 
demon of the upper slopes, and com- 
ing out at last on the summit where 
the cedars of Lebanon grow. His was 
the epic quest, and the forms of the 
ziggurat reflect that heroic intention. 

How different it was in Egypt. It is 
true that the Egyptian pyramids of 
the Old Kingdom, contemporaries of 
the ziggurat of Ur, were also con- 
structed as sacred mountains. They 
were built on the west side of the 
Nile, with no natural mountains any- 
where in view. The stepped pyra- 
mid of King Zoser, of the Third 
Dynasty, is traditionally the first of 
them. It was built by the architect 
Imhotep, who was venerated there- 
after throughout Egyptian history as 
a special kind of prophet and sage. 
His pyramid was not to be climbed. 
Instead, it marked the king’s last 
resting place, rising above his tomb 
as the mountain of his kingly pres- 
ence, seen from the fields of Egypt 
down below. But if we enter its sa- 
cred precinct along the line of move- 
ment directed by the entrance door, 
we are led to a spot at the end of 
the courtyard where a wall of cobras 
leads our eyes toward the pyramid 
in pure silhouette. From here it 
seems to climb like a staircase, majesti- 
cally unsupported, into the farther 
skies. Indeed, unlike the Maya bases; 
whose stages are modeled sculptur- 
ally in a series of vertical planes set 
back at the corners, the Pyramid 
of Zoser, seen head on, suggests 
no three-dimensional mass at all. 
As if magically, it is dematerialized; 





CENTER LEFT: Couched in the steely, progres- 
sive metropolis of modern Manhattan, the 
aboriginal earth spirit lurks in the stepped 
and soaring profile of the Empire State Build- 
ing. LEFT: The skyscraper’s “untrammeled 
prophet” Hugh Ferriss designed a visionary 
business center whose mountain-worship- 
ful volumes—“spread out into great lower 
ranges” —echo the sacred edifices of the 
ziggurat at Ur: reconstruction, top left. 
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Thin enough to hang on your wall. 
Powerful enough to shake It. 
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The new dimension in AM/FM stereo cassette systems. 


New from Technics. An integrated 3-piece home 
stereo system so ingeniously engineered, it is thin 
enough to hang on a wall. And sophisticated enough 
to be Technics. 

While the system’s elegant styling a csr-le IAMS oles 
technological achievements may not be. Hiatal Ami 
stereo receiver contains a quartz-synthesized digital 
tuner. The most accurate tuning system in the world. 
For locked-in, drift-free reception. 

The cassette deck section gives yau continuous 
music with the convenience of auto-reverse. And 
whatever you play or record will be cléan,and clear 
with both Dolby® B and C noise reduction systems. 

The speakers are another example of Technics 


*Dolby 1s a trademark of Dolby Laboratories 










ingenuity. Using the latest flat-design Honeycomb Disc 
technology, they deliver superb sound reproduction 
out of a speaker cabinet the size ele N ee) (oN eer ale 
ela APA mare ale alle 

The entire system can be hung ona wall, angled on 
a stand or even laid flat. To fit in any room. Any fe[aele) 4 

And it can all be controlled from across the room 
with a multi-function, wireless remote. 

Technics new ultra-slim, ultra-sophisticated AM/FM 


aS ek cali Oana eles? it on just how elegant it 


looks. Judge it on how spectacular it sounds. Only 
from Technics. 


Technics 
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Handcrafted elegance for 
the discriminating buyer. 


For over half a century Williams Antiques has supplied fine 


antiques to discriminating buyers throughout the United States. 
Our handcrafted tables and chairs are 18th Century copies 

custom made to your specifications by master craftsmen. All 

carving is done by hand with a beautiful hand-rubbed finish. 


Do not confuse our copies with the machine made reproductions 
offered by many manufacturers ele Ne 


For further information write for our free brochure or call our toll 
free number 800-241-1918. 


WILLIAMS ANTIQUES, INC. 
a 


4010 PEACHTREE ROAD / ATLANTA, GEORGIA 30319 
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Room design by Udstad & Dandridge—Valle Vert Carpet 


Le Louvre Collection 


The designs shown are in-stock and available 


for immediate delivery. Available as wall-to wall 
Or area rugs, with or without borders, and in 


custom designs, colors and sizes. Through 
architects and interior designers. 
Stark Carpet Corporation, D&D E 
Building, 979 Third Avenue, New York, | 
NY 10022. Atlanta/Boston/Chicago/Dallas { 


Houston/Los Angeles/San Francisco/Denver 
Miami/Seattle/Troy/Washington, D.C. 
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Jenn-Air is the Grill-Range est eherere! 
for the way we live now. 

Our unique surface ventilation ae 
tem lets you grill indoors without a hood. 

Our convertible cooktop lets you 
Salleh Tnr-lalie(ee ane aM etre Osea CONTI ETT 
seconds—grill, griddle, shish kebab, rotis- 
serie, french fryer/cooker or wok. 

Our newly enlarged self-cleaning 
oven lets you switch from radiant to much 
eM Comeenvauaereae tea ite flip ofa 
switch. 

Yet it's remarkably easy to cook with. 
raVeleRech\ ACO er oYe (<1 s ae 

Jenn-Air also offers a wide array of 
design options from island cooktops to 
counter drop-ins to our ventless “Anywhere 
Jenn-Air’ freestanding models. 

See your nearest Jenn-Air dealer for 
a demonstration. He’s listed in the Yellow 
else 7" 
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For most, a stereo system 
is a tuner, record player 
tape deck, and two speakers. 
r a special few a complete sound 

stem need be much, much more. It 
ust not only fill a room with the sound 
music, but permeate an entire apart- 
ent or house. Saturate a home with 
perb sound. The high performance, 
ite-of-the-art, out of this world sound 
at only a Boulton system can deliver. 


it Boulton even reaches beyond great 
und, because Boulton is the only 

stem that can play different music in 
ch and every room of your apartment or 
yme...or on the deck, by the pool, even 
the garage. SIMULTANEOUSLY. 

o other system exists that can match 

is capability. 

ith Boulton there are no limitations. 
ecause Boulton’s All-Digital compo- 
snts are modular, it’s easy to expand on 
ur Original system. And, as your 

seds grow you can add additional 
yeakers, extra remote features, or 
‘citing music sources like our 

oulton multi-tape cassette player. 
































Invest in a Boulton and be sure there’s 
no other sound system like it—not even 
another Boulton. Because each Boulton 
system is an individual piece of work— 
hand-crafted and designed exclusively 
for you, and styled to be either hidden 
away or tastefully incorporated into a 
room decor. 


Our audio architects help you plan and 
select your system. You choose the mod- 


Mas: -raG a 4 
380 Madison Avenue, New York, NY 10017 
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ules you need. Then, each module is in- 





stalled and precision-tuned for each room. 


If you are one that reaches beyond the 
ordinary. ..one that insists upon purity 
of sound, unparalleled detailed imagery 
in music, classic good looks, one who 
delights in the extraordinary, then you 
are ready to reach for Boulton. 

Come in to our showroom or phone or 
write for all the details on these brand 
new, All-Digital Boultons. Remember, 
not only is there a system to suit any size 
home or apartment but, a system can be 
designed to fit any decor with any style 
of custom cabinetry. 

(212) 697-4900 or (800) 221-5000 


Fill out this coupon to receive your free copy of 
the all-new Boulton Music Systems Catalogue. 


Name 








City 





State Zip 


I 
{ 
1 
! 
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1 Address 
| 
I 
I 
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Telephone ( ee Pe 
Mail to: Boulton Music Systems, 























YALE SLIDE AND PHOTOGRAPH COLLECTION 


YALE SLIDE AND PHOTOGRAPH COLLECTION 


YALE SLIDE AND PHOTOGRAPH COLLECTION 


ARCHITECTURE IN CONTEXT 


Vincent Scully 


continued from page 72 

















it is sheer hope leaping to the sky. 
. That dematerialization was carried — 
even further in the climactic group at 
~ Giza, the ultimate achievement of 
the great pharaohs of the Fourth Dy- 
nasty. Now the pyramid is without set- 
backs, which means that when it is 
seen in three dimensions our minds 
project not two other sides for it, but 
only one, so slimming it down into 
a tetrahedron. Moreover, the closer 
we come to it the more, paradoxi- 
cally, the mass disappears. Enormous 
in size, it yet slants always more steep- 
ly away from us—to disappear fin- 
ally into a point without substance 
in the sky. But more than that, its 
surface was originally sheathed in 
smooth limestone, blazing white. 

The whole dissolved in light; it be- 
came sun’s rays, flooding the earth. 
The “imitation” thus went far be- 
yond mountain and cloud, to the 
source of life itself. So the cult at Giza 
was of Re, the Sun, and the pharaoh 
hoped to be lifted to the sky boat of 
that god, to remain with him forever. 
Unlike the pyramids of later dynas- 
ties, which abound in written texts 
repetitively expressing that hope, the 
pyramids at Giza are devoid of texts 
and, in fact, of decoration of any 
kind. They are as unadorned as 
rocket motors; they are machines to 
get the pharaoh to the sun. 

Deployed on their bench of desert 
like a launching platform above the- 
valley of the Nile, they may be seen 
as the tips of vast, buried obelisks, the 
very sign of Re, pointing to him, 
while in their pyramidia of blinding 
light the pharaoh’s body is loaded 
like an explosive charge. The whole 





CENTER LEFT: Viewed as “sheer hope leaping 
to the sky,” the pyramid of Zoser embodies 
the mountainous grandeur of the Egyptian 
king. TOP LEFT AND LEFT: The proud edifices of 
Khafre and Khufu—“seen as the tips of vast, 
buried obelisks”—evoke the expanding rays 
of the sun. Limestone slabs once sheathed 
these majestic monuments in cloaks of blind- 
ing white, dissolving all form to express 

the god Re or “the source of life itself.” 


continued on page 82 
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For Connoisseurs by Connoisseurs® 


At Mottahedeh, creating authentic reproductions is an art. The 
curators of the world’s great museums, recognizing these unwavering 
standards of excellence, and dedication to quality, have authorized 
Mottahedeh dinnerware and giftware collections for their museum 
shops. Fine stores everywhere also feature these classic designs. 

Shown here is BLUE CANTON—a perennial favorite since 1710, 
reproduced in an infinite variety of traditional shapes and scenes. 
Reproduction authorized by Historic Charleston Foundation. 

For free brochure and name of store near you, write: Mottahedeh, 
Dept. AD, 225 Fifth Avenue, New York, NY 10010 (212) 685-3050. 
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KATHARINE ALLING 


ARCHITECTURE IN CONTEXT 





Oincent Scully 


continued from page 78 











From nature, Egypt derived its monuments, 
imbuing its buildings with symbolic refer- 
ence and meaning. The Sphinx (above) exem- 
plifies Horus or the rising sun; Khufu, Khafre 
and Menkaure (center), the beams of the sun; 
and Zoser (top), the spirit of the mountain. 


group is held steady in echelon, a cos- 
mic battery aiming at the sun. The 
Sphinx is the marksman. His colossal 
lion body stretches out majestically at 
the edge of the valley in front of the 
second pyramid, which was Khafre’s, 
and he is crowned with Khafre’s face. 
His eyes stare unblinking toward the 
rising sun. He is the Hawk of Egypt, 
the Horus. Behind him all the pyra- 
mids take their stance. He alone con- 
quers death, fixing eyes that will not 
close on the ultimate light and fire.O 


Vincent Scully, Sterling Professor of the His- 
tory of Art at Yale, is author of classic books 
on architecture, including The Shingle Style, 
The Earth, the Temple, and the Gods, and Pueblo. 











A PATEK PHILIPPE 
DOESN'T JUST TELL YOU 
THE TIME. 


It seems to us that there are certain unique qualities that 
can be found among the men and women who, over the 
centuries, have chosen to wear Patek Philippe watches. 

Intelligence, for one thing. A delight in logic, for another. 
An appreciation of beauty. And perhaps most important, as 
great a respect for internal integrity as for external ap- 
pearance. 

Of course, we have the advantage of knowing the 
names of many of the great historical and contemporary 
figures who have been clients of Patek Philippe. 

But we believe that even if you were to judge the watch 
solely on its own merits, with- g or, 
out reference to some of its 
notable owners, you would 
come to the same conclusions 
about their characters as we 
have. 

Here are some of the things 
that might guide your opin- 
ions. For esthetics, as well as 
function, every working part, 
down to the tiniest screw or the 
finest wheel, is microscopically 
rounded off and polished by 
hand, to a tolerance of no more 
than one-hundredth of a milli- 
meter-—a virtually frictionless 
state. 

Cutting and pivoting the , 
wheels and pinions alone involve 100 different operations, 
each one done by hand. And the pinions are lapped and 
polished on both sides. 

In the Patek Philippe mechanical watch as well as the 
Patek Philippe quartz watch, many internal parts are plated 
with gold, again for function and appearance. 

Our horlogers complets, complete watchmakers, mount 
the tiniest parts of a Patek Philippe by hand during the 
eight to nine month span that it takes to create each individ- 
ual watch. 

And once it is totally assembled, it is taken apart for 
further refinements. 





During manufacture, each movement undergoes a total 
of 600 or more hours of testing, including testing for its 
response to cold, heat, humidity, and for wear, in five dif 
ferent positions. Actually, almost half the time of our watch- 
makers is spent on examination and re-examination of 
parts and final polishing. 

Our quartz watch has only one-third fewer mechanical 
parts than our mechanical watch, and takes eight months to 
complete. Almost as long as our mechanical watch. 

And the tiny 2.5mm Patek Philippe quartz movement 
comes from our own electronics factory, where we have 
been honing our skills in this 
twentieth century science of 
electronic timekeeping since 
1952. 

Ultimately, there is as much 
difference between a Patek 
Philippe quartz watch and 
other quartz watches as there is 
between a Patek Philippe me- 
chanical watch and other me- 
chanical watches. 

For 144 years, our single- 
minded dedication to perfec- 
tion has been the context for 
our company’s existence—ever 
since the French watchmaker, 
Adrien Philippe, joined forces 
with the exiled Polish noble- 
man, Count Antoine de Patek-to create the world’ finest 
watches. 

Now that you know a little about the details of our 
meticulous timepieces, what do you think the ownership of 
a Patek Philippe, mechanical or quartz, might tell you about 
yourself? 

Something very reassuring, perhaps? 


The Patek Philippe pictured is self-winding, mechanical, 
with date. For a new and comprehensive presentation 
of Patek Philippe timepieces, please send $5-or for a 
brochure of current styles write-to Patek Philippe, 
10 Rockefeller Plaza, Suite 629-A, NY, NY 10020. 


PATEK 
PHILIPPE 


Gimeve 


IT TELLS YOU SOMETHING 
ABOUT YOURSELE 











DAFFODILS Painting ©1983 Nicola Simbari 


SIMBAR 


Tamar Arts - The Gallery 


ne E.54th St, New York, N.Y. 10022. Tel: (212) 826 O556 
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You start with a dream... 


it comes truéwith 


We take the fear out of decorating 


hether you’re decorating your first dream house or 

you've done it before; don’t settle for less than a 
true reflection of your dreams. Whether you consult a 
professional or go it alone; decorating decisions are 
tough. “Is the color right?” “Will my friends like it?” “Am 
I getting my money’s worth?” 


Please send $2 for a 16 page, fi 


Pattern show DIANA Furnishings; English Interiors, Inc 





ol Designer, 


The new Showpieces collection answers your needs 


O ur sophisticated wallcoverings and fabrics belong 
to you. In the “dream come true business,’ our long 
experience allows us to offer you the newest colors, 
designs and, of course, the finest quality wallcoverings 
and related fabrics. Your friends will admire your 
choice: —The look of MITCHELL DESIGNS. 





‘| color brochure with samples to: Mitchell Designs Dept. A, P.O. Box 831, Culver City, CA 90232 


Lamp and Accessories; de Benedictis/Whitter, Inc. 


Prints; Antique Print Merchants Door and Banister; Westside Doors and Mouldings Carpet; Decorative Carpets, Inc. 
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MOST PEOPLE WOULD CALL IT OVERKILL. 


The new ULTRX” R100 receiver 
isn’t for everybody. 

You don’t really need 100 watts 
Pama Ta Mme mates ymel ede t 
less power. Unless you like listen- 
ing to today’s ultra-high quality 
recordings at “live concert” sound 
levels. 

And a remote-controlled digital 
tuner with 20-station memory is 
probably more than enough—un- 
less you're a dedicated FM listener 
with wide-ranging tastes. 

Likewise, most people could get 
along without the built-in dbx and 
DNB ave rem csre lease) ame iee 
Except those few who’ve become 
spoiled by the almost eerie absence 


@QATRX AM/FM DIGITAL SYNTHESIZER STEREO RECEIVER RDO 


1 Sana 
He a ee a 1 


of noise in CD digital recordings. 
With the dbx, any cassette deck 
can make virtually noise-free re- 
cordings, while the DNR “cleans 
up” existing noisy signals. 

Unless you're a nut about video 
sound quality, too, you won't have 
much use for the TV/VCR inputs 
and stereo synthesizer circuit. — 

The R100 is packed with features 
that are best appreciated by an 
audio perfectionist. It may be the 
best-equipped receiver ever built. 

Get an ULTRX dealer to put an 
R100 (or one of our other new re- 
ceivers) through its paces for you. 

Some people might call it over- 
kill. But you'll call it overwhelming. 


Tt 


SUBSONIC ORO 


asi cou! TRO) ae lat 19 


Sveti feententt ti Tet Power per channel, both channels driven into 8 ohms, 
from 20-20,000Hz, with no more than 0.009% Total Harmonic Distortion. 
- “©1984 ULTRX dbx is a trademark of dbx, Inc. 
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ea ise 200-Page Catalog with Specifications—$25.00 


(at Eat S16 ) NEW YORK CITY 10022 + 212-758-6830 
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SAN FRANCISCO = WASHINGTON, D.C. 

























HORIZON: 


A complete storage system truly 
innovative in its state of the art elec- 
tronic engineering and its sophisti- 
cated design detailing. The free- 
standing unit functions as a closed 
mirrored elevation. Or, it is an open 
system featuring mitred drawers and 
a base designed to: conceal stereo 
speakers. 


It works like this. By activating the 
remote-control mechanism, the mir- 
rored front panel rises to the ceiling 
to create a mirrored fascia and re- 
veal the storage unit behind. Re- 
activating the mechanism lowefs the 
front to form a clean, solid partition. 


One more ingenious. solution for 
residential and commercial proje 
Liem Oracle: er 
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Photography by Mark Ross 





WORKS OF ART 


‘» Extremely Fine Antique French Louis XV Style Piano by Erard a Paris 


“A 


1% 


Mascerfully veneered in floral marquetry with superb ormolu mounts. 
Case be.irs che stamp of “J. Grete,” ébéniste. Ormolu mounts attributed to “F. Linke.” 


circa: Last Quarter Nineteenth Century 


531. vative Center ¢ Dallas, Texas 75207 » (214) 651-1999 





Hawaii's world-class destination 


Come alive at Kohala on the Big 
Island of Hawai. Where the grandeur 
of ancient lava flows create a timeless 

setting for Waikoloa Beach Resort, 
Mauna Lani Resort and Mauna Kea 
Beach Resort. On each, the fairways 
sweep from mountain to sea. The 
beaches are spectacular. The dining 
incomparable. Small wonder the birth- 
place of kings has become one of the 








premier resort destinations in the world. 
Let United take you there direct. 

Only United offers you famous Royal 

Hawaiian Service to Hawaii's Neighbor 

Islands. Your experience begins the mo- 

ment you come on board; music, movies, 

exotic drinks and Polynesian food. All 

served up in the spirit of the Islands 

by the people who know Hawaii best. 


JJ) Fly the friendly skies of United. 


Call United or your travel agent. 





COLLECTORS Gl@sraens 





Max Ernst 

As early as 1909, Max Ernst created 
works that reflected his interest in the 
relationship of the earth to bodies in 
space. In 1917 he wrote, “Blue and 
yellow are the first apparitions in 
color of the colored totalities of dark- 
ness and light, the measureless 
sphere of the firmament and the fi- 
nite sphere of the earth.” Returning 
to this theme, he used it to depict 
“what is ... experienced ... on the 
frontier between the inner and outer 
world.” Venus Seen from the Earth re- 
veals the beauty of this type of study, 
which is both an indulgence in pure 
abstraction and Ernst’s profound inter- 
est in the Surreal. Branches cleaving 
irrationally to the planet’s surface 
bear out his definition of Surreal- 
ist collage as “the exploitation of the 
chance meeting of two distant reali- 
ties on an unfamiliar plane.” 


Bengal Tiger 

Since much of the early porcelain ex- 
ported to Europe in the eighteenth 
century was referred to colloquially 
as “china,” Japan’s influence on the 
development of English ceramics is 
frequently overlooked. However, 
many patterns called “Imari” still 
survive in continuous production, 
and document the first interpreta- 
tions of Japanese design. A pop- 
ular pattern, circa 1820, known 
variously as Bengal Tiger, Bishop Sum- 
ner or Dragon, was first produced at 
Dr. Wall’s factory at Worcester, circa 
1765. Typical qualities of Japanese 
decoration included the quartered 
field and vivid overglaze colors in red, 
green, yellow, and bright blue. The 
requisite Bengal tiger alternates with 
a deer or a dragon and two tables an- 
imated with vases of fanciful flowers. 
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TONY SOLURI 


Focus for the Connoisseur ~ 
A detailed description of notable art and antiques selected from the interiors featured in this issue. 





See page 104. 





See page 106. 





o 





See page 143. 





See page 145. 











y Sea Forms 
It is doubtful that a traditional Vene- 
tian glassblower would design a bowl 
in the dubious shape of a jellyfish, 
and yet it is from techniques Dale 
Chihuly gleaned while studying in 
Murano that Sea Forms had their 
start. Their collapsed sides—imitat- 
ing the malleable flesh of sea ani- 
mals—look as if they were molded, 
not by breath or tools, but by the gen- 
tle motion of the waves. “I work with 
fire, gravity and centripetal force,” 
Dale Chihuly explains, “utilizing the 
glassblowing process to develop nat- 
ural, organic forms.” Like clay, glass 
was reexamined in the 1960s as a me- 
dium suitable for provocative sculp- 
tural statements. In the vanguard of 
this stimulating movement, Chihuly 
continues to probe the elastic and high- 
ly versatile dynamics of his craft. 


Cannibal Raven Mask 
When the young Kwakiutl enters the 
wood, it is to encounter Bakhbawa- 
lanooksiwey or, roughly, “He Who 
Eats Men at the Mouth of the River.” 
Once infused with the Cannibal 
Spirit, he will return to his native 
village, where he will perform a 
crouching ritualistic dance that gra- 
dually explodes into an unbridled 
fury of motion. As he retires, his per- 
formance is followed by the wooden 
clack of bird beaks belonging to Can- 
nibal Raven Masks like the one seen 
here. The Kwakiutl are renowned 
for the expressive force of their 
carvings, made formidable by the sin- 
cere belief in the power these wood- 
works bring. In this case, the former 
initiates, heads covered by Raven 
Masks, take part in their own dance 
as they beckon the young Indian back 
into the world of the living. 





continued on page 97 


VANDEN PLAS FOR 1984: 





THE MOST LUXURIOUS EDITION OF THE BEST JAGUAR EVER BUILT. 


J: or generations the master coachbuilders of 
Vanden Plas created custom-made motorcars for 
the aristocracy of Europe. Today they bring you a limited 
edition sedan that takes the famous Jaguar luxury 
several steps further. 

Open the door. You will see the rarest of mirror- 
matched burl walnut veneers gracing the dashboard, 
the console, and set into the door panels. Superbly 
grained hides cover the seats whose special design is 
only available on the Vanden Plas. Front and back seats 
are individually contoured to give you proper lumbar 
support while cradling you in luxury. Rear seat pas- 
sengers enjoy swivel based reading lamps 
and map pockets set into the backs of 
the front seats. Custom - 
throw rugs have been 
installed in all pas- 
senger footwells. On 









the outside there is distinctive Vanden Plas striping and 
a Vanden Plas badge on the graceful rear deck. 

Yet for all its Vanden Plas luxury this machine is pure 
Jaguar and must be driven to be enjoyed to the fullest. 
Quick and responsive, it is powered by Jaguar's 4.2 liter 
electronically fuel injected six. It has power rack and 
pinion steering, four wheel independent suspension and 
power brakes all around. The result is a level of stability, 
response and directional precision you might expect of a 
sports car rather than one of the world’s most luxurious 
sedans. Come drive the 1984 Vanden Plas. 

For the name of the Jaguar dealer nearest you, 

se call this toll-free number: (800) 447-4700. 
JAGUAR CARS INC., Leonia, N.J. 07605 


J A BLENDING OF ART AND MACHINE 









é In the 18th and early 19th centuries 
oy Oia the Louis XV, Louis XVI, Directoire 
@oMoNarNE and Empire styles flowed throughout 

the continent of Europe from the Brit 
tany region of France to southern 
' OLLECTION Italy. Baker has edited the best from 
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Baker-collections in any of our fourteen 
Movarseranen telcos leccrelereem cence (nore (mm showrooms through your interior de- 
signer or architect. You may also send 
$5.00-for our Continental Collection 

is collection of dining, bedroom ~~ catalogue to Dept. 27 1, 1661 Monroe 


aN ioe Be Grand Rapids, MI 49505. 













Distinguished manufacturer 
and distributor of fine furniture 
with showrooms in: 


Atlanta 

Atlanta Decorative Arts 
351-Peachtree Hills Ave 
Atlanta, Georgia 30305 
(404) 266-0501 

Chicago 

6-187 Merchandise Mart 
Chicago, Illinois 60654 
(312) 337-7144 
Cleveland 

Ohio Design Centre 
23533 Mercantile Road 
Beachwood, Ohio 44122 
(216) 831-6400 

Dallas 

Dallas Decorative Center 
150 Decorative Center 
Dallas, Texas 75207 
(214) 741-2586 

High Point 

319 North Hamilton Street 
High Point, North Carolina 27260 
(919) 885-0186 


Houston 

Houston Decorative Center 
5120 Woodway Drive 
Houston, Texas 77056 
(713) 627-3235 


Los Angeles 

Pacific Design Center 

8687 Melrose Avenue 

Los Angeles, California 90069 
(213) 652-7252 

Miami 

7321 N_E. 2nd Avenue 

Miami, Florida 33138 

(305) 757-4565 

New York 

The New York Design Center 
200 Lexington Avenue 

New York, New York 10016 
(212) 599-4300 

Philadelphia 

The Marketplace 

2400 Market Street 
Philadelphia, Pennsylvania 19103 
(215) 567-3206 

San Francisco 

848 Battery Street 

San Francisco, California 94111 
(415) 433-5700 

Troy 

The Design Center 

1700 Stutz Drive 

Troy, Michigan 48084 

(313) 649-6730 

Washington D.C. 

The Design Center 

300 D. Street, S.W 
Washington D.C. 20024 

(202) 488-4700 

London 

26 King Street, Covent Garden 
London, W.C. 2, United Kingdom 
001-379-6366 


A North Amencan Philips Company 
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Charles Arnoldi 

Always formal in concept, Charles 
Arnoldi’s work is characterized by the 
use of seemingly informal materi- 
als—notably the twigs he whittled 
and painted in the late 1960s, at the 
start of his career. Lyrical, spare 
and linear, assemblages made from 
these elements eventually acquired 
the dense and more unruly quality of 
a thicket. ““The placement of the 
branches is very deliberate,” he con- 
tends. “It may look very random, but 
..- L always paid a lot of attention to 
form.” Even now, “enormous paint- 
ings hewn fiercely out of thick ply- 
wood,” as critic Jan Butterfield 
describes them, are rooted in the 
skeletal poetry of their predecessors. 
“Like a game of pick-up sticks, the 
branches appeared to be tossed down- 
ward ... composing themselves as 
they fell,”” Butterfield comments. 
“Actually, nothing could be further 
from the truth.” Here, a 1983 ply- 
wood work was fashioned with the 
same painstaking precision. The re- 
sult, however, is appealingly spon- 
taneous, both in color and in form. 


A Vision of Fiammetta 

One of the major paintings produced 
by Dante Gabriel Rossetti in the fi- 
nal decade of his life, A Vision of 
Fiammetta, 1878, illustrates, with 
sensuous melancholy, the imagery 
from one of his poems: ‘‘Behold 
Fiammetta, shown in Vision here./ 
Gloom-girt ‘mid Spring-flushed ap- 
ple-growth she stands;/And as she 
sways the branches with her hands,/ 
Along her arm the sundered bloom 
falls sheer.” To Rossetti, this picture, 
including the hovering bird, presages 
death, the combination of a wistful 
subject and opulent imagery repre- 
senting the artist’s typical work that 
was immensely popular with the 
wealthy bankers and merchants who 
made up the core of his patrons. 
His paintings of women were a 


major source for other Victorian wri- © 


ters and artists, spawning a series of 
alluring and dangerous femmes fa- 
tales that haunted art and literature. 


DAVID ZANZINGER 








continued from page 92 





See page 173. 








See page 197. 


The Mocking of Christ 
The school of painters that developed 
in seventeenth-century Utrecht, a 
Catholic center, shared the interests 
and innovations of their Italian core- 
ligionists. Biblical events were de- 
scribed with striking realism and 
drama as canvases were populated 
with humble figures influenced by 
Caravaggio’s introduction of recog- 
nizable contemporary types. Here, in 
Terbrugghen’s The Mocking of Christ, 
1621-23, these people are placed 
very close to the viewer. Christ fills 
half the canvas, his face sensitively 
cast in shadow, yet the sharpness of 
his crown of thorns, and the presence 
of his blood are as graphic as the ex- 
pression of the Roman soldier who 
torments him. Terbrugghen’s desire 
to make the Roman as despicable as 
possible almost descends into the 
realm of caricature. However, the 
confrontation between good and evil 
is so clear, the nobility and pain of 
Christ and the cruelty of the soldier 
so direct, that no one viewing the 
painting can fail to be shocked and 
moved into an immediate identifica- 
tion with Christ’s suffering. 


Parlor Organ 
One of the major sources of family 
entertainment in the nineteenth-cen- 
tury American home, the parlor or- 
gan evolved from two European 
traditions. In eastern Pennsylvania 
the German design of multiple key- 
boards and stops was perpetuated, 
while in Boston, versions stemming 
from English models were created 
with an elementary pedal board de- 
sign. Here, an example from Estey & 
Co., of Brattleboro, Vermont, repre- 
sents the English tradition. Small in 
scale, it is set in a case reminiscent of 
the furniture reforms of Charles Lock 
Eastlake. To the classical organists of 
the period, these pieces must have 
seemed humble items. Still, the snug 
box that could make Bach sound like 
an exercise in muffled cotton was a 
sign of togetherness, stimulating in 
its audience a pious—sometimes even 
a rowdy—feeling of community. 0 
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design arch. milles 


ARMCHAIRS MODEL ONDA/IN 
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design arch. franco passarello 
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Engraved leathers by GUIDO PASQUALI 
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They’re in corresponding 
accent colors. 

It's a new concept in bath 
Jesign: fixtures and tiles that were 
pecifically made for each other. 


Thanks to American-Standard, 
you can now have a bath where 
the color just flows and flows. 

For our nearest showroom and a 
brochure on Whisper Colors, call us 


at 1-800-821-7700 (Ext. 4023). In Alaska 
or Hawaii, 1-800-821-3777 (Ext.4023). 


AMERICAN-STANDARD 


It's not just a bath. It's a room. 




















On Point 


Choreographing Interiors 
for Maria Tallchief 


INTERIOR DESIGN BY BRUCE GREGGA 
PHOTOGRAPHY BY TONY SOLURI 


ABOVE: Founder of the Chicago City Ballet, 
and formerly a prima ballerina with George 
Balanchine’s New York City Ballet, Maria 
Tallchief and her husband, Henry D. 
Paschen, gave Bruce Gregga carte blanche 
to transform their Chicago residence. 

RIGHT; A French Aubusson tapestry, circa 
1650, is a singular backdrop in the entrance 
hall. FOLLOWING PAGES AND COvER: The de- 
signer has created an aura of peace and 
refinement in the living room. A Beauvais 
tapestry fragment, depicting The Fortune- 
feller, after J.-B. Le Prince, circa 1770, is 
flanked by two Surrealist paintings: Max 
Ernst’s Venus Seen from the Earth (left) and 
René Magritte’s Le Monde familier. The grace- 
ful porcelain centerpiece commemorates 
Miss Tallchief’s leading role in Swan Lake. 
Walls and furniture are upholstered in 
suedelike fabric from China Seas. The Stark 
carpet is in a Savonnerie pattern 
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TEXT BY C.D.B. BRYAN” 
PHOTOGRAPHY BY PING AMRANAND 








Removed from the bustle of Bangkok, the home of Ping and Aye Amranand is a 

serene retreat. The house was moved from outside the city to its present site, and parts of 
other houses were incorporated into it. RIGHT AND PRECEDING PAGES: The structure was raised to pro- 
tect it from flooding during the monsoon rains, emphasizing the elegant loftiness of Thai archi- 
tecture. Top: A curtain of rain veils the lily pond and garden, designed by Ping Amranand’s 
mother, the late M. R. Pimsai Amranand. ABove: Thai earthenware jars catch rainwater. 
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The tiny living room is walled in teak panels from the original house. Woven 
bamboo mats rise up the peaked ceiling. Seating, as is traditional, is on the floor. 
opposite: A Thai Dvaravati-style statue occupies a carved niche. ror: Aye Amranand 
chose light cottons from Sri Lanka for the floor cushions and for those on the monk’s 
sermon chair, to act as cool contrasts to the dark interior. ABove: Carved door panels, 
which once graced a shop in Bangkok’s Chinatown, slide to close off the living 

room from the study. Filigree patterns of light frame the Khmer-style statue. 





“EVERY TIME my Wife, Aye, and I go 
to Ban Klong Lek, the ‘Little Canal 
House,’ ” says photographer Ping 
Amranand, “we feel at peace. It’s 
quiet, there’s always a soft breeze, 
we're surrounded by greenery. 
Sometimes we see people collecting 
watercress or flying kites. One of the 
most magical times is when it rains. 
It’s so cool, and when the rain stops 
everything is lovely and fresh.” 
Inaccessible by car, Ban Klong Lek 
can be approached only by boat. The 
original thatch-roofed and teak- 
walled structure, a century-old Thai 
house, was purchased some years ago 
for about three hundred dollars by 
Mr. Amranand’s father, Thailand’s 
former ambassador to the United 
States, His Excellency Prok Amra- 
nand, and his mother, Queen 
Rambhai’s niece, Mom Rajawongse 
Pimsai Amranand. It was disassem- 
bled and moved to its present canal- 
side site, which, though within the 
capital’s city limits, is several miles 
south of Bangkok’s business district. 
The Amranands drive down from 
Bangkok to a garage they rent near 
the klong (canal), then telephone their 
gardener, who picks them up in one 
of those raucous, long, propeller- 
shafted skiffs American moviegoers 
might have seen racing up and down 
Thailand’s canals in the James Bond 
thriller The Man with the Golden Gun. 
Ping Amranand believes one of the 
reasons why his parents were able to 
purchase the house so cheaply is be- 
cause a woman hung herself in it, and 
a normally superstitious Thai would 
not want to live in a house where | 
such a tragedy had occurred. “But,” 
Mr. Amranand philosophizes, “you 
can turn the superstition around and 
say her ghost will protect the house.” 
Ghosts, spirits, superstitions, figure 
prominently in Thai attitudes. Ping 
Amranand’s mother designed the 
two ponds that embrace the little 
house on three sides with their day- 
and night-blooming water lilies; the 
lush plantings of sweet-smelling 
pikul, lady of the night and jasmine; 
feathery papyrus; brilliant orchids, 
bougainvillea and cannas; shady rain 
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Food and gifts were brought 
to placate the spirits of the land the 
house would be reassembled on. 


opposite: The sala, or thatched resting area, on the wooden bridge that leads 

from the canal to the house, is often used as a quiet, contemplative place for tea. 

rop: Overlooking gardens and ponds, the cool veranda is a favored spot for early-morning 
breakfast or evening cocktails. ABove: Window frames in the guest room slant to har- 
monize with the walls of the house, a traditional Thai architectural convention. 


trees, and banana tree screens. Al- 
though born in Bangkok, the late 
Mrs. Amranand was educated in En- 
gland, where she developed her life- 
long interest in gardening. Her book, 
Gardening in Bangkok, contains a 
charming tongue-in-cheek chapter 
on. Thai superstitions about plants. In 
it she explains that there are many 
plants Thais would not have in their 
garden because of the bad associa- 
tions—a hibiscus, for example, would 
be unwanted because condemned 
criminals and unfaithful wives were 
once paraded through the streets, 
wearing red hibiscus blossoms be- 
hind their ears—or because their 
names have a sad meaning and 
would be unlucky. Certain trees 
would not be wanted either; for in- 
stance a ngiew (red cotton tree), which 
is covered with large thorns. In the 
Buddhist hell, it is the tree unfaithful 
husbands and wives must climb to es- 
cape the tiger at the bottom. Nor 
would one want a nang yaem (fra- 
grant clerodendron), a plant with 
pretty clusters of flowers, which, as 
an old plant, turns into a spirit whe 
flings stones at the house in the dead 
of night, awakening the occupants. 
Before Ping Amranand’s parents 
rebuilt and updated the little house 
with the help of the distinguished 
Thai architect Mom Rajawongse 
Lerkamol Kamalasn, a Brahmin cere- 
mony was held on the selected site. 
Food and gifts were brought to pla- 
cate the spirits upon the land the 
house would be reassembled on. A 
tiny spirit house was constructed, 
with miniature figures of people and 
horses placed inside to be the spirits’ 
servants and to help them get about. 
The actual house was put up far 
enough away so that its shadow 
would at no time fall upon the spirit 
house and offend the occupants. 
“Thais can have superstitions 
about anything,” Mr. Amranand ex- 
plains. ‘The servants believe—and I 
half believe—that you should respect 
the land you’re on, and any spirits 
that just might be around. If you 
don’t, then calamities can occur. And 
continued on page 210 
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Serene Center 
‘na Busy World 


The Rona Barrett Residence 


INTERIOR DESIGN BY STEVE CHASE 
PHOTOGRAPHY BY RUSSELL MACMASTERS 


“SHE HAS A GOOD sense of humor,” 
Steve Chase remarks, “and a good 
sense of house.” Along with architect 
Harold Levitt, he has designed what 
Rona Barrett, the undisputed doy- 
enne of entertainment reporters, 
would like to think of as her “alti- 
mate home.” The heroine of a “fe- 
male Horatio Alger story,” as she 
puts it, has Jost count of the homes 
she’s already owned—“‘close to four- 
teen over an eighteen-year period. 
But this is the first time I’ve really 
built from scratch.” 


Naturally, the home has its share 
of Hollywood glamour—beginning 








apove: “All my life I used to dream—how I would 
like to see myself and my life. And [ think I’m one of 
the lucky ones,” says Rona Barrett, ina quiet moment 
at her Beverly Hills home designed by Steve Chase. 
LEFT: Muted earth tones unify the living room, where 
a large square sofa creates an inviting island of com- 
fort. “You sink down and feel like losing yourself, and 


you usually do,” says Miss Barrett appreciatively. 


119 






























































rks in the living room include an Eli Karpel 

fary Corse. opposite: In the living room's rounded 
bay, mirrored panels and mi ‘indow reveals compound the pageant of indoor 
reflections with those of tl rden. On the scrolled sofa table of Texas shellstone 
rests a sculptural assemblag elenite rods on a Lucite base. The round table of 
polished brass is topped with rtical blinds are from LouverDrape. 


ABOVE: Contemporary artwi 
sculpture and a painting | 
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with the location. The lot is a se- 
cluded one. “You could drive by and 
not know it’s there,” says Mr. Chase. 
“Yet you can see the pink towers of 
the Beverly Hills Hotel, a few blocks 
away. It’s still Lotus Land.” 

Rona Barrett is certainly not about 
to lose touch with Lotus Land, not af- 
ter having earned her place in it 
through sheer grit and determina- 
tion. She grew up, rather miserably, 
in Queens, New York, but that ad- 
versity only fueled her ambition. 
In 1958, having given up premed 
studies at New York University to 
concentrate on her fledgling career 
of writing about Hollywood, she 
moved to Los Angeles. 

By 1966 she had made still another 
major transition—from print to 
screen, inaugurating her own distinc- 
tive brand of “hard news” entertain- 
ment reporting on television. “There 
are three things the public is in- 
trigued by,” she observes astutely. 
“Money, power and sex.” She is proud 
to have made her name with honest 
investigations into the first two. 

Though in person a petite blonde, 
only five foot one and ninety-five 
pounds, she became an imposing 
presence in the industry. Appearing 
on ABC’s “Good Morning America,” 
then on NBC’s “Today,” she raised 
the ratings of both. She also con- 
ducted her own hour-long interview 
programs. Meanwhile, as her report- 
ing career blossomed, her shrewd real 
estate investments gave her financial 
independence. Today she remains 
busy developing new projects in 
communications. And now she has 
her ultimate home. 
| “I was building it during a tremen- 
| dous transitional period in my life,” 
she says. Her career directions were 
changing, and “I was in the throes of 
a divorce. This house was designed 
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Flexibly appointed with three tables, the 
dining room is equally conducive to large or 


small dinner parties. Walls covered in patterned 
silk from Jack Lenor Larsen add a softness of t ‘xture 
and hue, which is reinforced by corduroy carpeting 


and handwoven chair upholstery fabric. Above 
the fireplace: The Boat Ride by Mischa Askenazi. 
Vertical blinds are from LouverDrape. 
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for a couple. I wasn’t sure I wanted to 


go through with the project. But now, 
when I walk into it—it has great se- 
renity and great strength, which It 
guess to some extent reflects where I 
am at the moment.” 

“She needed something sophisti- 
cated,” Steve Chase comments, 
“something a little like a New York 
townhouse, but also with that leg- 
endary glamour associated with Hol- 
lywood.’”” Almost everyone has a 
picture of the perfect Beverly Hills 
dinner party with a screening after- 
ward, but in Rona Barrett’s case the 
reality truly outstrips most fantasies. 


continued on page 212 


LEFT: The screening room glows as under- 

lighted seating cas pools of light on carpet- 

ing from Stark. Glass sculpture by John Lubeton. 
trop: In the rotunda lounge that opens to the 
screening room, photographs by George Hurrell 
heighten the sense of drama past and ever present. 
ABOVE: “It looks like a lake in the midst of a forest,” 
says Miss Barrett, of the pool that landscape 
architect W. Garett Carlson inventively stocked 
with boulders. Chaise longues from Tropitone. 
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THE FIREPLACE is nearly always the 
heart of a room. In eighteenth-cen- 
tury France, the art of keeping watch 
over the hearth reached its culmina- 
tion with chenets, or firedogs, which 
flourished during the reigns of Louis 
XV and Louis XVI. From the Old 
French, chenet is thought to be a di- 
minutive of chien, “little dog.” The 
name is misleading, since the thou- 
sands of chenets, modeled usually in 
ormolu, comprise a vast, confusing 
menagerie of figures, human and ani- 
mal, mythological and actual. 
Chenets are not purely decorative, 
though they do appear to be ornate, 
ornamental statuettes. More often 


than not, they are the front supports 
of fireplace andirons, though only 
the later, less rococo chenets seem to 
suggest this function by their ‘flat- 
ness.” Many chenets look like minia- 
ture copies of great monuments in 
public squares. Indeed, some are 
nearly exact replicas of Italian Renais- 
sance statues, with fig leaves quietly 
added. Others represent domestic 
scenes—such as a poodle on a tasseled 
cushion before the fire. 

A pair of chenets, then, can take 
nearly any form: satyrs cavorting, 
cupids about to loose their arrows, a 
Chinese couple strumming a man- 
dolin and a lyre. Harlequin and 


opposite: Pair of Chenets, circa 1720. Ormolu; 1342” high, 11” wide. A salamander 
lies in a log fire as a phoenix rises from the ashes, in these Régence chenets that were created 
in the Baroque style, with acanthus and putti accents. Partridge (Fine Arts) Ltd., London. 
BELOW: Pair of Chenets, Louis XVI period, circa 1775. Patinated and gilt bronze; 14” 
high, 6” wide. These playfully posed animals are detailed original portraits of Marie 
Antoinette’s dog and cat. L’Antiquaire & The Connoisseur Inc., New York. 
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Antiques: 
Guardians of the Hearth 


The Sculptural Presence of Chenets 
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Columbine. Jupiter unleashing his 
thunderbolts. A pair of plumed 
courtiers. Two helmeted children 
drawing a sword and beating a drum. 
A man pinching snuff while his lady 
fans her face. Vulcan in his forge; 
Aeneas en route to the underworld. 
Animal forms are equally diverse: li- 
ons rampant, horses wheeling, doves 
kissing. A parrot taunting a squirrel; 
a cat stealing pastries from a platter. 
Monkeys clothed in human finery. 
Or, simply, a pair of attentive dogs. 

Some pairs of chenets were one-of- 
a-kind, and made to order. These 
might be emblazoned with the own- 
er’s coat-of-arms incorporated some- 
where into the design. Other chenet 
Pairs were cast over and over; it was 
possible to “keep the copyright” by 
owning the mold. But often different 
makers copied the same classic mod- 
els, and took hints from each other. 
This was a time of much trading of 
goods and ideas throughout Europe: 
thus a pair of chenets might be made 
in France from an Italian model 
expressly for a Spanish king. 

The makers of chenets also gener- 
ally made clocks, wall lights, ink- 
stands, candelabra, candlesticks, and 
decorative work for carriages, all in 
gilt bronze. Chenets and wall lights 
were often made and sold as matched 
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figures, a balustrade supporting a 
flaming urn and a vase of flowers. 

There is something amiable about 
those chenets that are actually 
firedogs. It is quite natural to assume 
: that often they were modeled after 
| particular pets, since in the eigh- 
teenth century favored animals were 
customarily immortalized in paint- 
ings and porcelain. This would have 
resulted in the live pets enjoying the 
warmth of a laughing fire while their 
gilt-bronze counterparts behind 
them, closer to the flames, did so 
much more enduringly. 

In these chenets may be seen all the 
crowding, contrary influences of the 
century—the gregariousness of the 
Rococo; the cleaner line of classicism; 
| the grotesque colliding with the re- 
alistic. The overlapping of all these el- 
ements, often in the same work, gives 
to most chenets a furious energy. 
They do not have the passivity of 
most miniatures, and the fire behind 
them must have doubled this effect. 











They may be less than two feet tall, 
but they express a much grander 
scale. And they guard the hearth.O 
—Anthony Weller 
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RIGHT: Pair of Chenets, Regence period, 1715-1723. Gilt bronze; 1242” 
high, 9%” wide. Formidable crouching lions are crowned by powerful dragons, 
symbols of fire and strength. Bernard Baruch Steinitz, Paris. Above: Pair of Chenets, 
Louis XVI period, circa 1775. Ormolu; 1412” high, 224” wide. Curving into burning 
torches, sinuous scrolls with leaf and grain ornamentation are surmounted by 
putti warming their outstretched hands. The scrolls are supported by solid 
plinths graced with guilloche panels. Michel Meyer, Paris. 
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alifornia and New York ina single environment,” says composer-lyricist Jerry 
decorated. “And I wanted to be able to roam from floor to floor and room to room 
gas lamps from a small bridge in 


“My goal was to combine the best elements of C 
Herman of the Manhattan brownstone he recently 
and be stimulated by different atmospheres in each space.” PRECEDING PAGES: Nineteenth-century Engli 
London punctuate the sophisticated living room setting. The texture of raw-silk wall and sofa upholstery complements antique French par- 
quet flooring. Mr. Herman designed the Stark rug. Piano by Steinway. Through the doorway is the library, used for meetings and script 
conferences, and for cocktails during large parties. OPPOSITE: Numerous awards and photographs surrounding Mr. Herman’s worktable 
in the library confirm his central role on Broadway for more than two decades. Magazine covers, photographs and an Al Hirschfeld 
drawing highlight actresses who have played the robust heroines of Mr. Herman’s hit shows Mame and Hello, Dolly!: Lucille Ball, 
Angela Lansbury, Carol Channing; Mary Martin, Pearl Bailey and Barbra Streisand. ABOVE In the dining room, Mr. Herman 

Mack & Mabel for “morning juice and newspaper.” Travertine flooring flows into the garden, creat- 


uses a daybed from 
or informal dining. Table by Pace. Outdoor furniture by Brown Jord 


ing an unbroken space for formal 
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The Best of Times 


The original score of this song—with music 
and lyrics by Jerry Herman—from the Broad- 
way musical La Cage aux folles, expresses its 
creator's present state of mind: “This year 
has truly been ‘the best of times’ for me.” 





opposite: The studio is an exhilarating space, 
its twenty-five-foot height augmented by the 
bank of posters announcing Jerry Herman’s 
Broadway shows, and the trapeze he uses 
daily. “It’s my workroom,” he says, “for 
rehearsals, backers’ auditions, recording and 
television watching.” The score of La Cage 
aux folles, his current hit show and winner of 
the 1984 Tony awards for best musical and 
best original score, was written here. “It’s 
significant that I wrote it in just six months— 
about half my normal time. Having the 
peace and solitude of this house helped 
immensely. I think of it as an office, a 
workshop, an entertainment center, but 
above all, a refuge. I’m around the corner 
from Bloomingdale’s, but it’s like being in 
the country.” Mr. Herman moved in when 
he bought the house, and “lived through the 
whole terrible, wonderful process” of ren- 
ovation. “There was plaster dust on my 
toothbrush for several months, but it was 
worth it. It was very much the same feel- 
ing as putting a big show together.” 
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ABOVE: Jerry Herman designed the master bedroom to Suggest a stage set, “and a tropical one, at that. Or perhaps it w 
just the California side of the house struggling to get out.” Still, he takes design seriously: “It was to be my work. Songwrit- 
ing was just a pastime. One afternoon my mother suggested I play some of my pieces for the proverbial ‘friend of a friend.’ To 
humor her, I did, and to my surprise I was told I had talent. Mother was thrilled, Dad was horrified. But from that moment on, noth- 
ing could stop me from writing songs. So my hobby became my vocation, and 
hobby. People tell me that, among other thin 
thought of in terms of the action. I alw ays s 
bedroom and library overlook the lu 


my intended vocation—interior design—became my 
gs, they enjoy my shows because they’re so visual. Certainly every song I write is 
ee it as I write.” Wool rug by Einstein Moomiy. opposite: Balconies off the master 
1 city garden, devised by landscape architect Hoen Meiers. Bamboo, travertine, 
the sound of water from a fountain, and dramatic uplighting create a tranquil mood. To Mr. Herman, “the house is 
amazingly quiet, yet full of energy. I wanted to unite all the memorabilia floating around in my life and com- 
bine it in an ambience that would convey everything I feel about the theater, about life and about myself.” 

















IDEALLY, AN ETHNIC art collection is 
most expressively at home in the 
landscape of its origin. In this regard, 
the Pacific Northwest Coast Indian 
art collection of John and Ann 
Hauberg of Seattle is especially elo- 
quent amid the alternately dour and 
dazzling days of the Pacific Northwest. 

In the Hauberg home, dramatic 
views of white-peaked mountains 
and inland sea enliven rooms filled 
with masks and headdress frontlets, 
totemic sculptures and animistic 


The Collectors: 
Magic, Myth and Monsters 


The Seattle Home of John and Ann-Hauberg 


INTERIOR DESIGN BY JEAN JONGEWARD, ASID. 
PHOTOGRAPHY BY DICK BUSHER 





wooden war helmets. The works sur- 
vey a landscape once filled, as Mr. 
Hauberg points out, with the kinds of 
villages and vigorous native societies 
that produced them. The inherent ef- 
fect is immeasurably meaningful. 
John Hauberg, a prominent lum- 
ber-industry businessman, is espe- 
cially pleased to have what he 
describes as ‘a pleasant relationship 
with many of the Indian people who 
have cultural ties with the pieces in 
the collection.” They are frequent 





Powerful images of Northwest Coast In- 
dian art, pre-Columbian and modern works 
animate John and Ann Hauberg’s Seattle 
home. ABOVE LEFT: A Kwakiutl house post in 
the entrance court represents a cannibal 
giant. Above: Among pre-Columbian objects 
in the entrance hall is an ancient Maya work 
known as the Hauberg stela (left). Rug from 
Edward Fields. opposite: The ceremonial 
character of the objects is emphasized in Jean 
Jongeward’s dramatically lighted display in 
the living room. Upholstery fabric from Jack 
Lenor Larsen; carpet from Edward Fields. 
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opposite: “This is a fine tyee’s, or chief's, 
headdress from the Haida Indians,” says 
Mr. Hauberg. The headdress—adorned with 
abalone shell, swan down, flicker feathers 
and walrus whiskers—features a wooden 
bear figure; a weathered ermine cape hangs 
from the back. above: The Hauberg modern 
art and art glass collection includes, in the 
dining room, a Saul Steinberg watercolor 
and sculptures by Elena Karina (left) and, 
William Morris (right). Glass Sea Forms 

by Dale Chihuly adorn the table. 





guests in his home, where they enjoy 
the ancestral pieces, some stemming 
from their own family lineages. Thus 
John Hauberg has much more than a 
collection; it is a touchstone for tradi- 
tions still very much alive. 

Referring to a Kwakiutl Indian 
dance mask historically used during 
special winter ceremonials on the 
British Columbia coast, he says: “I de- 
rive a sense of participation in the 
Indian culture, because I know how 
these things are used and I know the 
people and the old village sites.” The 
fact that he has visited these sites, 
which are often wild, remote and dif- 
ficult to approach, and can speak of 
“phenomenal beaches with old 
standing totem poles behind screens 
of spruce trees,” reveals an interest 
that goes far beyond collecting. 

Born and raised in the Midwest, 
John Hauberg is impressed by the 
beauty and power of the Northwest 


“The magic 


in collecting is 
to choose something 
that has aesthetic 


power.” 


Coast; these are qualities he seeks in 
the art. He speaks with feeling of 
works that make a strong statement, 
and says, “I don’t mind if a piece is 
crudely carved, as long as it is strong. 
The magic in collecting is to choose 
something that has aesthetic power.” 

Historic significance is also high on 
his list of reasons for adding to the 
collection. Thus, he can display a 
stone war club obtained by Captain 
James Cook in 1778, and a Tlingit 
Indian war helmet believed to have 
been used in 1802, during a rousting 
of early Russian traders at Sitka, 
Alaska. Taken as a whole, the collec- 
tion is ethno-geographically oriented. 
As Mr. Hauberg says, “It is a compre- 
hensive view of the Pacific North- 
west Coast tribes.” This, he is proud 
to add, is one of the reasons scholars 
appreciate his efforts. 

“1 like to share my pieces,” he says 
simply. Some significant portion of 





























the Hauberg collection is always on 
view somewhere. Eventually, John 
Hauberg’s entire collection will be 
donated to the Seattle Art Museum, 
where he has served as president and 
chairman of the board. 

Though his admitted first love is 
Indian art, important remnants of a 
significant detour into pre-Colum- 
bian art are handsomely positioned 
throughout the Hauberg home. 
These include ceramic and stone fig- 
ures of priesthood and myth, and, 
according to Mr. Hauberg, “a very 
important piece from the second cen- 
tury A.D., thought to be the earliest 
known Maya stela of its type.” 

The interior of what John Hauberg 
calls “a house designed to face the dif- 
ferent grand views with many angles 
and hardly any square corners,” is 
the work of Seattle designer Jean 
Jongeward. Using the angles as her 
leitmotiv, Mrs. Jongeward has chosen 
floor coverings—and designed the 
living room carpet—in comple- 
mentary prism patterns oi taupe, 
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beige and gray. She has also designed 
a number of smoke-tinted acrylic 
boxes for specific art objects, and 
some of these, carefully lit, are espe- 
cially effective set into a large toko- 
noma-like recess in the living room. 
Thus, the ethnic objects begin to sug- 
gest the drama they once com- 
manded when danced with and 
presented in the firelit community 

houses of the old Northwest Coast. 
The Haubergs regularly add con- 
temporary works to their collections: 
modern paintings and sculpture—in- 
cluding contemporary pieces by the 
Northwest Coast Indians—and in 
particular, many fine contemporary 
works in glass. One of the founders of 
the noted Pilchuck School for art 
glass, Mr. Hauberg has developed a 
discerning eye for this most radiant 
of new and reborn art forms. Like 
polished fire, they gleam not uncon- 
genially among the time-touched and 
glowing patinations of earlier cen- 
turies and other Americas. 0 
—Barry Herem 





ABOVE LEFT: A Tlingit Taku crown represents 
a raven who stole daylight from a box—held 
by the small humanlike hands—and gave it 
to mankind. Daylight is seen as the crowning 
mirror or “sun.” ABOVE: This Tlingit eagle 
helmet is thought to have been used during 
the 1802 battle with Russian traders at Sitka, 
Alaska. opposite: Bird and monster masks 

are looming presences on the staircase. 
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PREMIER AL DIGEST VISINS: 
Johnny Carson 


INTERIOR DESIGN BY STEPHEN TOMAR, ASID, AND STUART LAMPERT 
PHOTOGRAPHY BY MARY E. NICHOLS 





Away from the demands of “The Tonight Show,” wit, mimic and host extraordinaire Johnny Carson enjoys 
the beachfront life in Malibu, where the only thing that’s fast-paced is his tennis game. ABOVE: A spacious deck 
is the scene for sunbathing or casual get-togethers, with the rolling Pacific as a backdrop. opposite: At the entrance 
to his home—once Cape Cod in style, now remodeled more to the entertainer’s contemporary taste—stands Gwynn 
Murrill’s Mexican Dog, part of an informal collection of works by California artists. FOLLOWING PAGES: “It’s all in the 
timing,” proclaims a needlepoint pillow in the living room, but in this setting Johnny Carson can forget about 
the pressures of time. Designers Stephen Tomar and Stuart Lampert framed the ocean views with comfort- 
ible and subdued furnishings throughout. Spicing the mix are more California artworks, such as that 
by Charles Arnoldi, behind the bar, at right. Patterned pillow fabric is by Jack Lenor Larsen. 
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\BOVE: A set of drums and a powerful telesco 


pe share space in Johnny Carson’s study, where America’s most-watched star 
ht be found doing some stargazing himself, or drumming along to favorite Big Band tunes. Among the artworks in view are 
acryhic columns by Vasa;a circular painting by Paul Mogensen; Big Celiaprint I, by David Hockney; and Green Coat, by Alberto Magnani. 
| 4 the cining area at rear: a Brueton table and Directional armchairs. OPPOSITE ABOVE AND OPPOSITE: The staircase leads to the upstairs 








$1 ing ‘oon. Here, at the low table, surrounded by memorabilia, Johnny Carson concentrates on writing new material. FOLLOW- 
INGP \t: avid tennis player, he also works out daily on the Universal athletic equipment installed in his bedroom. At the 
push of a button, a mirrored panel becomes a window to admit more fresh air and the soothing ocean sounds. Painting 
on aluminum by Billy Al Bengston; sculpture by Erwin Binder. Pratesi bed linens. Drapery fabric, Jack Lenor Larsen. 
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Retreat by the Sea 


Refreshing a Family Residence on Cape Cod 


INTERIOR DESIGN BY PAMELA BANKER 
PHOTOGRAPHY BY JAIME ARDILES-ARCE 
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CONTINUITY IS ONE of the most elusive 
qualities in our restless, mobile soci- 
ety. Maintaining it in a house is even 
rarer. A home may stay in the same 
family for more than a generation— 
in itself an increasing rarity—but 
the impulse to renew or to trans- 
form remains the enemy of a stable 
linkage to the past. This makes the 
longevity of a Shingle Style house on 
Cape Cod all the more satisfying. 
When Pamela Banker, a New 
York-based interior designer, first 
saw the remarkably elongated house 
hugging its lonely promontory, she 
was fascinated by the external mix of 


the austere and the friendly. “It was 
unmistakably grand—the scale and 
extent of the property made it diffi- 
cult to think of it as merely a summer 
cottage—yet there was an intimacy to 
the facade. The gables, the many- 
sized windows, the matching towers, 
all made it comprehensible, gave it a 
convivial quality,” she remembers. 
Once inside, however, Mrs. Banker 
found that matters took a turn for the 
indecisive. Although the fagade was a 
loose but rhythmic composition, the 
interior lacked any underlying disci- 
pline. “Even though we're talking 
about a way of life that takes quality 





and choice for granted, the rooms had 
been left to fend for themselves,” the 
designer explains. Originally con- 
structed about 1910 and extended in 
1939, the year the present family took 
possession, the house is essentially 
one room wide. “It’s a curious but 
pleasing arrangement of rooms. 
Managed properly, it’s an effective 
way of telescoping moods,” she says. 

An abundance of furniture, family 
heirlooms inherited over the years, 
became a major factor in the renewal 
process. “For a change, the problem 
was not scouring antiques shops for a 
newly invented past, but a matter of 





Respecting the perpetuation of a family 
heritage, Pamela Banker has updated a sum- 
mer home on Cape Cod. ABOVE LEFT: Towers, 
gables and windows create an intimate yet 
fluid fagade. ABoveE: Primitive-style paintings 
by Ralph Cahoon on the stairway landing 
in the front hall establish a festive atmo- 
sphere. Silk drapery fabric by Lee Jofa. Car- 
peting from Patterson, Flynn & Martin. 
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air of graceful tradition. Camelback sofas unify seating areas 

composed of mahogany armchairs and plump floor cushions. Matched pairs of Adam-style side tables and 

Georgian mirrors flank a doorway. All upholstery fabric is by Brunschwig & Fils. Drapery fabric is from Clarence 

House. The Portuguese needlepoint carpet is from Stark. opposite: In a departure from the lighter mood that predominates 


in most of the rooms, a deep-toned backgroun 
stemware from Tiffany’s. ABOVE: The pleasures of a summer by 
model of the owners’ boat anchors stacks of favored reading materia 


PRECEDING PAGES: The living room carries an 


d imposes a more formal tone on the dining room. Flatware, china and 
the sea are framed by a window in the library. A 
|. Rug from Patterson, Flynn & Martin. 
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ABOVE RIGHT: The house stands on a 

lonely rock-bound promontory of its own. 
TOP: Fresh and crisp, the master bedroom gives 
haven to two carved wooden swans. Printed 
cotton by Brunschwig & Fils is used for the 
bedcoverings and draperies. The slipper 
chair and ottoman are upholstered in a print 
from Clarence House. Carpeting from Stark. 
ABOVE: A columned portico leading to 

the open terrace highlights the easy 
transition from formal to casual. 
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dealing with a lot of fine furniture in 
configurations that didn’t make 
sense, and in settings that were faded 
by time.” Faded is an important word 
in this context, for Mrs. Banker’s hall- 
mark is her bold and confident use of 
color. In this house, however, the 
color is more subdued, used strongly 
in fabrics, while the walls, except in 
the dining room and library, are de- 
liberately pale and low-key. “I was 
looking for a clarity that wasn’t 
shriekingly new, but avoided a kind 
of staid New England decorum,” she 
explains. The result—a concise rear- 
rangement of a traditional vocabu- 
lary into patterns more consistent 


with modern life and convenience. 

“There were so many wonderful 
old elements throughout the house 
that I didn’t have the heart to issue 
many marching orders.” Instead, she 
marshaled the familiar pieces into a 
new formation, one that is often sym- 
metrical, but never rigid. 

“T think you have to ask a lot of 
questions about how people live to- 
day, which rooms no longer make 
sense as formal entities, and which 
do,” comments the designer. “For in- 
stance, I think that after a long sum- 
mer’s day by the pool, perhaps with 
lunch on the terrace, people will ap- 
preciate the idea of dressing up a little 


in the evening and having a spar- 
kling supper party. So the dining 
-room is the most ‘serious’ room in the 
house. The walls are the deepest 
color, the furniture is the finest, and 
the food and conversation, I might 
add, usually match up.” 

Structural alterations ‘were not in 
the cards,” and an awareness of his- 
tory and the adaptability of the exist- 
ing plan were both good reasons to 
leave well enough alone. “I aimed at 
reinforcing the original architecture,” 
she observes. Another dimension, 
perhaps more psychological than 
physical, was the fact that the revital- 
ized house had to reflect the younger 


generation who were taking it over. 
“They wanted flexible, lively, easy 
rooms,” Pamela Banker explains. The 
juxtaposition of an old gentility with 
a new practicality has particularly 
gratifying undertones for the de- 
signer. “Being largely able to reuse 
the existing pieces was a joy to me. I 
hate waste. I’m the sort of person 
who will strip a sofa down to its 
frame, to see if it is salvageable, be- 
fore disposing of it. So this house was 
a wonderful opportunity to investi- 
gate the potential of what existed.” 

It is the indefinable aura of holiday 
that makes the house so pleasing ulti- 
mately. There is a sense that the de- 





signer was not only creating an 
environment offering repose and es- 
cape, but that she herself experienced 
those pleasures while working on it. 
“It’s certainly true that this house is 
very much about my favorite 
things,” she says. “Respect for the 
past, the ability to combine living 
well with a casual approach to lux- 
ury—with authenticity the final arbi- 
ter, not price—and the continuity of 
a way of life that the house epito- 
mizes.”” The success of the project lies 
in the neat balancing of all those “fa- 
vorite things” to achieve a single un- 
sentimental state of equilibrium.0 
Peter Carlsen 


161 


























Gardens: 


Cloaked in Aaaaae 


Autumn Palette for a Japanese Landscape 


PHOTOGRAPHY BY TAKEuJI IWAMIYA 





In Nikko, a famous mountain retreat in Japan, John W. Gruber preserves the moss 
garden he calls his “fondest treasure.” The property lies amid a compound of Buddhist 
temples and Shinto shrines dating back to the eighth century. above: A multiplicity of 

different mosses crowds the surface of a rock. opposite: Leading from the sealed gate that 
welcomed dignitaries of yore, a path of stepping-stones passes between two mature 
cryptomeria trees. Anticipating cold weather, the moss has begun to go dormant. 


THE KWANTO PLAIN Sweeps north from 
Tokyo, pressing fingers of fertile land 
into the evergreen forests of Japan’s 
snow country. Ninety miles from the 
capital are the Nikko mountains, 
which have attracted Buddhist and 
Shinto pilgrims since the eighth cen- 
tury. But the drums that once led 
countless processions of silk-robed 
warriors are silent now, and palan- 
quins bearing courtesans of ethereal 
beauty no longer brush the branches 


of the ancient cryptomeria trees. It is 
a new age in Japan, yet the spirits of a 
thousand years of samurai, their 
steeds and their intrigues, still mur- 
mur in the morning mists. 

“When I first came to Nikko, as the 
house guest of a British associate in 
1963, I was deeply moved by the 
spectacular natural beauty of his gar- 
den, the charm of his house and the 
majes/ y of the surrounding mountain 


, 


ranges,” recalls John W. Gruber, an 





American collector of Oriental art 
(see Architectural Digest, June 1984). 
In the early 1970s he had the oppor- 
tunity to acquire the property, and 
with it, a fragment of Japan’s long 
history. The site of the mountain re- 
treat and moss garden was formerly 
the Shojobo, a religious compound 
under the benevolent patronage of 
the Rinnoji, a neighboring Tendai 
Buddhist temple that has exerted a 
strong influence on Japanese history 


























ABOVE: A sense of great age is conveyed by the stone wall embracing the garden on three 
sides. Built in the 13th century of hand-hewn indigenous rocks, without the use of mortar, it 
rises from four to seven feet. Sequestered in the crevices are some fifty types of mosses. Opposite: The 
pond at the heart of the garden—a recurrent feature in one school of Japanese landscape design—is 
fed by a little mountain stream that becomes a rushing rivulet with the melting of winter 
snows. The tiny island in it symbolizes a ship enroute to the Japanese Elysium. 


for more than twelve hundred years. 

The garden surrounding John 
Gruber’s house, about three-quarters 
of an acre in area—and vast by the 
traditionally confined Japanese stan- 
dards—is embraced by a massive dry 
wall of indigenous mountain rock. It 
was constructed by skilled thirteenth- 
century craftsmen. Over the ensuing 
centuries, the wall’s crevices and fis- 
sures have deepened and darkened, 
and no fewer than fifty varieties of 
moss have gained a foothold in its 
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damp and invitingly uneven shadows. 

A special relationship—a kind of 
elemental dialogue—exists between 
the garden and the residence. The 
house stands alone, unencumbered 
by plantings placed to induce a sense 
of flow. The forthright lines of the ar- 
chitecture, left unobstructed, achieve 
an unforced balance with nature. “In 
1931 Antonin Raymond was com- 
missioned, in Tokyo, to design the 
house,” Mr. Gruber explains. “He 
chose as on-site architect a very 


young but promising protégé who 
had recently graduated from ar- 
chitecture school in Tokyo. He was 
Junzo Yoshimura, who later went on 
to design Japan House in Manhattan, 
the Nelson Rockefeller home at 
Pocantico Hills, and the new build- 
ings of the Imperial Palace in Tokyo. 
In designing the Nikko house—his 
first project—he showed a profound 
reverence for the history of the set- 
ting. I have tried in every way to re- 
spect the sensitivity of his vision.” 






































ABOVE LEFT: The massive stone wall encloses a small forest. To John Gruber this 
prospect suggests “the singing of birds, the rustle of wind—quiet.” ABOVE RIGHT: Japanese 
maples herald a garden view of nearby Mount Bishamonten, named for a Buddhist deity. opposite: As 
the stream winds through the garden—a ribbon of silver glistening against mossy banks—it pass- 
es under a canopy of maples and stalwart cryptomerias. Animal visitors are no strangers here. 
Foxes frolic at night, and a family of monkeys enjoys swinging through the trees. 


Hewing to a classic Japanese tradi- 
tion, the garden has near its center a 
pond with moss growing to the wa- 
ter’s edge. But in another respect, the 
garden eschews tradition, for no at- 
tempt has been made to create spe- 
cific vistas from ordained locations. 
To wander through this garden is to 
allow the foot to fall in total freedom. 
Vignettes that celebrate the unex- 
pected are the rule. Rockfoil, gentian 
and speedwell are chance compan- 
ions in an undulating sea of moss. 

“To me, Japan is snow-laden cryp- 
tomeria branches, azaleas bursting 
forth in springtime, and carp jump- 
ing with delight at having survived 
another winter. It is also the mists 
rolling through the garden in the 
summer rainy season, and, to climax 
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it all, autumn’s flamelike maple 
leaves,” observes John Gruber. Each 
season brings new delights to his gar- 
den. Winter is no less a poet than au- 
tumn, when winds from Mount 
Niho sculpt the dry snow on ancient 
walls into a montage of vaulted arches. 

But the garden is more than a time- 
less refuge. It is a place of assenting 
spirits. Japan is perhaps the only 
modern civilization that reveres the 
fox as a messenger of the gods and 
considers its presence auspicious. 
Foxes there are in the Nikko garden. 
“The young ones use the garden as a 
nocturnal playground,” says John 
Gruber. When their frolic disturbs 
the mosses, the caretaker, with a toler- 
ance entirely consistent with her heri- 
tage, patiently replaces each wisp, 


resigned to the will of other spirits. 

Other visitors who require some 
forebearance include a family of 
monkeys that periodically comes 
down from the deep snow to forage. 
They swing through the trees, dig up - 
lily bulbs, and make a noisy nuisance 
of themselves when they climb on 
the roof of the house at daybreak. 

In mid-afternoon, somber-garbed 
schoolchildren file by on their way 
home from visiting the host of 
nearby temples and shrines. The long 
shadows of the lofty cryptomeria 
trees touch their young shoulders, 
and Nature whispers of past chivalry. 
This time of day John Gruber savors 
most, for it is then that Nikko casts 
the full enchantment of its spell.0 

—Ty Heineken 























In Arts Glow 


Masterworks Spark a Traditional Setting 


INTERIOR DESIGN BY MARK HAMPTON, ASID 
PHOTOGRAPHY BY PETER VITALE 
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THE ATTRACTION—THE HAPPINESS—Oof houses for 
would-be owners.can depend on many things, but 
superior architectural character is not always one of 
them. Bizarre proportions and irregular features can 
occasionally exert their own wayward lure. Quali- 
fications aside, an East Coast mock-Tudor house 
stripped of its original details and transformed into 
what one architect calls “Coca-Cola colonial” is a 
very unlikely residence for a museum curator who 
is the owner of quite a few important paintings, 
drawings, and sculptures. Yet such a house was se- 
lected by him in 1962. “I looked at much better 
places,” he says, in recognition of his unusual pref- 
erence, “but this one had a big garden and good 
picture-hanging space. I saw the dining room and 
thought, Burne-Jones! I had one in storage for years 
because I had no room for it.” 

Natural niches for paintings might seem scant 
compensation for several less prepossessing aspects 
of a house. But then, unconventional connoisseur- 
ship without regard to current fashion has been the 
one constant in this art historian’s collection that 
defies pigeonholing. The word collection is used ad- 
visedly, and much to his consternation. He has accu- 
mulated a wide range of works of art spanning the 
Renaissance to the present day—Canaletto, Théo- 
dore Géricault, James-Jacques Tissot, Sir Edward 
Burne-Jones, Dante Gabriel Rossetti, Thomas Cole, 
Martin Johnson Heade, George Inness, John Singer 
Sargent, Winslow Homer, Charles-Frangois Dau- 
bigny, Auguste Rodin, Aristide Maillol, and Pavel 
Tchelitchew. Yet he politely and consistently cor- 
rects those who refer to him as a “collector” and to 
his art as a “collection.” “I don’t think of what I do 
as collecting. I never had a specific program or pe- 
riod or subject, as most collectors do. I bought some- 
thing if my mouth watered, if I could afford it, or 
if I had the room for it. It was simply a very subjec- 
tive reaction, and it just happened.” 

Equally as unstudied was this scholar’s initial 
involvement with art. “I started buying in 1952 or 
1953, by accident,” he recalls. “I was on Wall Street 
then and my employers found me an apartment 
with no view. I couldn’t stand it, so I thought I’d 
buy some landscapes to make it tolerable. I began 
looking around and going to the Metropolitan, the 


In his design for a collector’s home, Mark Hampton restored 
artworks to “their domestic role—enhancing a living space.” 
Top: Vibrant hues of Rossetti’s painting Vision of Fiammetta add 
drama to the entrance hall. aBove: At the stair landing is a 
large portrait by Tchelitchew. opposite: Enlivening the living 
room: dramatic gestures of Rodin’s bronze Meditation. FOLLOW- 
ING PAGES: Warm colors of batik fabric from China Seas, and 
carpeting from Stark, harmonize the living room—a recent ad- 
dition—with the rest of the house. Corduroy from Clarence House. 
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The art settled in, 
as if in response to the 
nestling domesticity. 


Whitney and the Frick. In 1953 I went to Europe,” 
he continues. “A librarian friend told me exactly 
where to go for things, and I came back with be- 
tween eighty and a hundred Daumier prints. Before 
that I didn’t know who Daumier was. I also went to 
Colnaghi’s and Agnew’s, where I’d get old-master 
drawings for ten or twenty pounds. I began meeting 
people in the museum world, and gradually a 
hobby became an obsession. 

“T didn’t think about becoming an art historian 
until 1957, when I decided to get a master’s degree. 
In a way, that didn’t matter, because in graduate 
school we learned only about the most famous 
names. By then I had gone into Italian Baroque and 
Italianate Dutch painters. At the same time, I 
bought a huge Helen Frankenthaler out of her stu- 
dio, and an Anthony Caro sculpture. The dealer told 
me I had the first Caro in America.” 

Not long after the purchase of the house, Wash- 
ington-based architect Hugh Newell Jacobsen be- 
gan the project of enlarging and updating it. He 
relocated the axes of the living room and dining 
room and modernized the lighting; closets, built-in 
features and a dressing room were added, and a 
swimming pool was installed in the garden. He 
greatly improved the layout of the house, and gen- 
erally succeeded in making it workable for every- 
day living and entertaining. However, the re- 
lationship of paintings to backdrop was one of 
unhappy contrast. ‘Those pictures were very un- 
comfortable on white walls,” Mr. Jacobsen observed 
recently. “The artists of the seventeenth, eighteenth, 
and nineteenth centuries did not envision their 
work set against stark white surfaces and illumi- 
nated with 300 watts of artificial light. You must 
consider what the artist had in mind.” 

Once the structural renovations were finished, 
the resident engaged Mark Hampton to coax the 
interior into harmony with the art. They shared a 
taste for traditional styles, and Mr. Hampton could 
be trusted not to let the furniture overwhelm the art. 
“The idea was to gradually eliminate contemporary 

continued on page 214 


PRECEDING PAGES: “We lighted the walls, not the specific 
pictures, to allow flexibility for a collection we knew was 
going to expand,” says architect Hugh Newell Jacobsen. One 
living room wall displays works by, left to right, Sebastian 
Stoskopff, Andrea Boscoli, and Hendrick Terbrugghen. orpo- 
sit: Decorative patterns of a 19th-century Boulle-type cabinet 
enhance the dining room. Baize tablecloth from Brunschwig & 
Fils; wallcovering from Louis W. Bowen. top: “I don’t think of 
what I do as collecting, ” says the resident. He selects each 
painting subjectively—here, in the living room, James Tissot’s 
Faust and Marguerite. anove: The brightly painted master bed- 
room features Italian paintings by Bernardo Cavallino (left) and 
Canaletto, and Théodore Géricault’s bronze Cheval écorché. 
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Architecture: 
Thomas Gordon Smith 


PHOTOGRAPHY BY MARY E. NICHOLS 





FOR THE PAST to assume a sense of the real, it must 
have an atmosphere of mystery and delight. 
Throughout his own recently completed house, — 
San Francisco architect Thomas Gordon Smith 
has taken the normal and mundane and trans- 
muted them into something different and 
special. And while he has fully embraced many 
of the learned aspects of Postmodernism, the re- 
sults in his designs are a visual enchantment, 
rather than an erudite intellectual exercise. 

In 1978 Mr. Smith commented: ’Eclecticism is 
a method of architectural design, not a style. I 
draw my sources from tradition, then redraw 
them to contribute new forms to that tradition. 
The style of my buildings reflects the sources that 
interest me most.” Like many architects of the 
past decade, and as with others who have been 
loosely lumped together as Postmodernists, Mr. 
Smith’s infatuation is almost exclusively con- 
cerned with the language of Classical architec- 
ture—and with how that traditional language 
has been reinterpreted from the days of pre-Peri- 
clean Athens down to the present. 

The house for Marika and Thomas Smith, sited 
on one of the low hills of Richmond, California, 
pits the architect’s intense involvement with the 
past against the down-to-earth realities of the 
moment—and the result is wonderfully refresh- 
ing. The lot, which they discovered in the late 
spring of 1981, was a twenty-five by one-hun- 
dred-foot slice of garden of an existing small 
Spanish Colonial Revival cottage. After allowing 
for the city building requirements, the Smiths 
were left with the footprint of a house that could 

Inspired by Pompeian sources, San Francisco architect Thomas Gordon be only nineteen feet wide by thirty-two feet 

Smith designed a home for himself and his family in Richmond, California. 2 : 
opposite: The entrance court, formed by paired Doric columns, supports a per- deep and no more than 2’ stories high. The re- 
} gola that unites house and garden. aBove: Marble pilasters form a graceful sulting house ended up containing only 1,200 
transition from the rough limestone of the porch and exterior to the square feet, plus a playroom under the low- 

smooth plaster walls and shiny marble floors of the entrance hall. : Be ; 

pitched gable roof. Within this small envelope 

Mr. Smith was able to easily accommodate an 
entrance hall plus three bedrooms, two baths, a 
living room and kitchen-dining room. 

The architect’s unusual success in maneuver- 
ing the reality of the moment against that of the 
Classical past is perhaps a result of his architec- 
tural education and experience in the Bay Area 



































of San Francisco and Berkeley. Notwithstanding 
U.C. Berkeley’s post-World War II stance as a 
leader of Modernism, this Bay Area architectural 
school never abandoned its involvement with 
the past. As a student of both architecture and 
painting there, Thomas Smith readily absorbed 
this-underground atmosphere of admiration for 
tradition. There were the abundant examples of 
early-twentieth-century houses that had been 
designed by Bernard Maybeck, Ernest Coxhead, 
John Hudson Thomas, and Willis Polk. And to 
bring the tradition significantly up-to-date, there 
was the contemporary work in the 1960s and 1970s 
of Charles W. Moore and a number of others. 


“I draw my sources from 
tradition, then redraw them to contribute 
new forms to tradition.” 


opposite: The living room, oriented 
to a view of Mount Tamalpais, has 
curved walls that interplay with the 
mosaic floor motif. ABovE: Mr. Smith 
imitated Pompeian Third-Style paint- 
ing: The living room ceiling depicts the 
ages of man; upper wall panels show 
the myth of Persephone; images of 
gas stations flank the alcove. 
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Mr. Smith’s understanding of the Classical tra- 
dition then was deepened by a fellowship spent 
at the American Academy in Rome in 1979 and 
1980. His principal interest was the work of the 
late-seventeenth- and eighteenth-century Ba- 
roque masters, and the Roman wall paintings 
found in the houses and villas in and around 
Pompeii and Herculaneum. 

“My more recent perception of the Baroque 
has challenged me to achieve something more 
synthetic,” says Thomas Smith. As a result, “the 
fagade of my own Richmond house is a develop- 
ment on the Roman Baroque system of organiz- | 
ing materials and classical elements.” 

Although Mr. Smith set down an erudite pro- 
gram based upon tradition, the design is, in fact, 
a beautiful example of Romantic Classicism. The 
Classical world of columns, entablatures, the 
Pompeian Third Style of painting on the curved 
walls and ceiling of the second floor living room, 
and the Roman-style painting of one child’s bed- | 
toom, provide their own charming reality. 

This is indeed the perfect house for the Smith’s 
four young children. Their father may sit each on 
his knee and explain his complex iconography of 
fall, winter, spring and summer for the living 
room frescoes, painted by the architect himself. 
But the children’s enjoyment of those paintings 
of human figures, flowers, birds, and illusionistic 
architecture is the same they experience when 
their mother reads them a classic fairy tale. 

Around the frieze of the living room the archi- 
tect has placed a few lines selected from a verse 
by Thomas D’Urfey (put to music in the late sev- 
enteenth century by Henry Purcell): 

On the brow of Richmond Hill 

Which Europe scarce can parallel 

Evry eye such wonders fill 

To view the prospect round 

Where the silver Thames doth glide 

And stately courts are edified. 

The suggestion that Thomas Smith’s small ex- 
ercise in Classicism, set on the hillside of a mod- 
est residential district of Richmond, California, is 
a descendant of the noble Richmond Palace re- 
stored by the first of the Tudor English kings, 
Henry VII, in 1501, furnishes a clue to the archi- 
tect’s intent: the present slowly emerging into fo- 
cus through a child’s vision of the past.0 

——David Gebhard 
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“Fluency with diverse sources is the key to design- 
ing expressive buildings that add to tradition and don’t 
merely mirror it,” says Mr. Smith. opposite: In the dining 
room, an Ionic column—with an Archaic base—supports 
an architrave with Ionic ornament. top: Above the entrance 
hall, the dining room is open to the stairway. LEFT: A 
child’s bedroom is painted with garlands and birds. 
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A Deft 
Touch of 


Ceremony 


Comfort and Formality 
in New York City 


INTERIOR DESIGN 

BY GEORGE CLARKSON 
PHOTOGRAPHY 

BY LEN JENSHEL 


George Clarkson has created for his client 
Robert Fomon not only a refuge, but a place 
that maintains an aura of endurance and 
tradition. LEFT: Setting the mood as an En- 
glish country-style house, the living room 
décor mixes 18th- and 19th-century ele- 
ments. Foxhunters at Full Cry, by John 
Ferneley, from Mr. Fomon’s treasured collec- 
tion of 19th-century English sporting paint- 
ings, serves as a focal point. For the final 
touch, Mr. Clarkson purchased the Axmin- 
ster carpet, originally from Leeds Castle in 
England. Color compatibility within the 
room is augmented by Brunschwig & Fils 
wallcovering and tapestry weave fabric on 
the sofa. asove: Another Ferneley sporting 
painting adorns the entrance hall. Neo-Clas- 
sical-style armchairs flank the Georgian-style 
side table, all from Kentshire Galleries. 
Hurricane lamps from Nesle. 











TO CREATE an instant illusion of per- 
manence, stability and tradition was 
the challenge presented to interior 


designer George Clarkson when he 
was invited to design the Fifth Ave- 
nue apartment of Robert Fomon, 
chairman and chief executive officer 
of E. F. Hutton. It was a stimulating 
challenge Mr. Clarkson met with 
characteristic aplomb and authority. 

Situated in a staid, pre-World War 
II building, the seven-room apart- 
ment was neither too large nor too 
small to bear and sustain a sense of 
contained grandeur. Aware of Mr. 
Fomon’s partiality to nineteenth-cen- 
tury English décor, the designer ap- 
proached each room with an eye 
toward the traditional—without sti- 
fling the sense of comfort. 

“The key to the whole apartment 
was the large, splendidly propor- 
tioned living room,” says George 
Clarkson. “It was success or failure 
right there, because it would have to 
set the tone for every other room, 
while also giving an immediate feel- 
ing of aristocratic understatement.” 

The aura of distinctiveness was 
achieved by the inclusion of furnish- 
ings that are English in flavor. Fol- 
lowing a style of arrangement 
prevailing in the last century, the de- 
signer has given them prominence 
by placing them against a back- 
ground of paneled walls and rich- 





hued fabrics. These, together with 
Mr. Fomon’s collection of nineteenth- 


century English sporting paintings 
and a resplendent Axminster carpet 
from Leeds Castle, give the room an 
atmosphere of unforced elegance. 
The long, majestic entrance hall 
serves as a balance to the enclosed 
comfort of the living room. The dom- 
inant accent of the hall is on airiness 
and light, which, in turn, establish 


Paneled walls add warmth to the living 
room. Over the carved 18th-century Geor- 
gian mantel, from Danny Alessandro, is a 
painting by Ben Marshall, Phosphorus. Com- 
plementing this work is a pair of English fox 
hunting scenes, The Find (left) and The Death 
by Henry Alken. The 18th-century-style gilt 
gesso side tables and the Chinese Export 
punch bowls, holding orchids, complete 

the balanced effect of this vignette. 
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a contrasting rapport between hail 
and living room, an enticing move- 
ment from clarity to sobriety. 

“What you look for in décor of this 
kind is dignity that has life to it,” the 
designer declares. “The library, for 
example, is vitalized by a vibrant flo- 
ral print on sofa, chairs and drapery, 
and an English needlepoint rug laid 
over brilliant carpeting. Moreover, 
a collection of George Catlin en- 
gravings lifts the room into an am- 
bience of measured informality.” 

Even though the counterpoint be- 
tween the formal and the informal 
has been approached with an overall 
restraint, the dining room does lean 
toward formality. It is a room that 
suggests elegant black-tie dinners in a 
privileged atmosphere. 

“You see,” Mr. Clarkson observes, 
“the important thing is to project a 
background for the client. This is dif- 
ficult to achieve unless you know the 
client well. I’m very fortunate in 
knowing Robert Fomon. I’ve worked 
for him before—I did his house in 
Southampton—and I understand his 
taste and sensibility.” 

It is the elusive matter of intuiting 
and acting upon a client’s psychologi- 
cal and personal makeup that has 
long engaged George Clarkson. As a 
designer who uses many different el- 
ements in the traditional vocabulary, 
he considers it particularly advanta- 
geous if his clients have some knowl- 
edge of art and decoration. For him, 
nothing is more dismal than creating 
interiors for someone who doesn’t 
understand what he is trying to do. 
“A client must know what he’s get- 
ting and why,” he explains. “The 
point is, a room must be correct—in- 
fallible—for that person, and that per- 
son must know why.” 

The overriding character of the 
Fomon residence is its firmly estab- 
lished look—a look that instantly an- 
nounces a certain quality of life 
and an aesthetic viewpoint. It is 
George Clarkson’s achievement to 
have created an aura of distinction 


without losing sight of the need for 


balancing formality with comfort.0 
—John Gruen 


“What you look for in décor 
of this kind is dignity that has life to it.” 





opposite: By combining bold, vibrant tones in the library, Mr. Clarkson reveals his 
feeling for color. An English needlepoint rug lies on wool carpeting from Stark. Adding 
a different dimension, hand-colored Catlin engravings of American Indians watch over the 
room. Top: The handpainted Chinese rose-bower wallpaper and the antique Waterford chan- 
delier establish an elegant feeling in the dining room. ABove: English furnishings in the 
master bedroom include a Chippendale-style mahogany serpentine bureau and ma- 
hogany canopy bed. Fabric for bedcovering and drapery from Brunschwig & Fils. 








| IN 1904, A YOUNG Californian named 
A t: Guy Rose established a studio in 
Tr e | Giverny, the French village where 
| _ Claude Monet had settled to work out 
Cc li f e ©) d the implications of Impressionism. 
| a i OrMla YS Sey Never a formal pupil of Monet's, 


Rosé. was treated more like a col- 








; : ee league. Returning to California in 
A Rich Heritage of Painting 1914, he brought with hima 


and the flickering touch of French 
Impressionism—especially the light. 
| Traditionally, painters had depicted 
_ the play of sun and shadow with 
shades of light and dark. The Impres- 
sionists found that the juxtaposition 
of bright tones in various hues pro- 
duced a more convincing sunlight—a 
discovery with an astonishing im- 
pact. Even as Impressionist luminos- 
ity reached California, it spread 
eastward to Czarist Russia. 

A style usually changes as it mi- 
grates, but this was not always so 
with Impressionism. For nearly a 
decade, after his return to California, 
Rose rendered Laguna Beach and en- 
virons in the sparkling blues and 
greens of Giverny, hues that reappear 
in the work of Alson S. Clark. 

Though he never set up a studio 
in Giverny, Clark visited his friend 
Guy Rose during his travels from the 
Dalmation coast of Yugoslavia to 
Panama, where he recorded the con- 
struction of the canal in heat-soaked 


| oranges, greens and reds—an equato- 
i] SS ee Lane and ve Jessie ee Botke, circa vee Oil o can- : rial Impressionism. 
vas; x 32”. A brilliant peacock perches majestically in a magnolia tree set against a é > 
landscape of flowers and fields. The artist was known for her renderings of birds, artis- With Rose and d Clark to remind 
tically presented yet anatomically correct. Maxwell Galleries, Ltd., San Francisco. them of Impressionism’s origins, 
ABOVE: Hillside, Giverny, Alson S. Clark, circa 1911. Oil on canvas; 25¥2” x 31%”. Here, other southern California painters 
il Clark captures the French countryside in a timeless vision. After creating such Impres- keved thei 1 closely tae 
sionist works during years of travel, he began a lifetime of painting the eyed their colors more closely to the 


southern California outdoors. Petersen Galleries, Beverly Hills. distinctive light of the region. . 

Though these artists issued no mani- 

festos, William Wendt, Franz Bischoff 
and others worked in sympathetic 

| proximity as they found variations 

on their French inheritance. 

| It seems fair to say that, as it jour- 

| 























neyed west, Impressionism devel- 





| oped a newly subtle range of gray 
! tones. The shimmer of Monet's pal- 
| ette draws form close to the surface of 

\ the canvas. The light of California 

| Impressionism drifts slowly into 
| depth. One such exponent, Sam 
| Hyde Harris, translates everything 
| 
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Hobart claimed northern California 
for Impressionist impulses, yet plein 
air painting did not have the field to 
itself. Under the influence of Puvis de 
Chavannes and James McNeill Whis- 
tler, Arthur Frank Mathews provided 
the San Francisco Bay area with idyl- 
lic symbol-laden landscapes—prod- 
ucts of revery, not the observant eye. 
Jessie Arms Botke, who painted in 
and around Carmel, arranged birds— 
cranes, peacocks, parrots—against 
brilliantly stylized patterns of leaves 
and flowers. Rendered with a confi- 
dent, feathery touch, Botke’s birds 
are delicate and statuesque at once. 


In California, possibilities were 
free to combine and recombine. 
Donna N. Schuster blended the direct 
observations of an Impressionist with 
the decorative sinuosities of Art Nou- 
veau. And there is a traditional, old- 
master solidity to Franz Bischoff’s 
evocations of light and air. Bischoff’s 
palette grew more vivid in later 
years, giving evidence of a delayed 
reaction to Parisian Fauves and Ger- 
man Expressionists. 

Edgar A. Payne weights the tex- 
tures of his sunlit canvases with solid, 
even brooding, shadows, whereas 
William Wendt endows paint itself 





with this solidity, constructing land- 
scapes with brushstrokes like build- 
ing blocks, heavy touches of pigment 
that equate light-filled leaves with 
outcroppings of rock. Desert stone 
predominates in the world of Conrad 
Buff. Even here, Impressionist deli- 
cacy survives and makes its peace 
with sturdy pictorial structure. 
Monet’s Impressionism illumi- 
nated a European terrain obscured by 
centuries of art. California Impres- 
sionism had a different purpose: to 
reveal for the first time the painterly 
potential of a familiar landscape.0 
—Carter Ratcliff 
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RIGHT: Nocturne, Dana Bartlett, 1934. Oil on board; 16” x 16”. As the day quietly evolves 
into night, the vanishing sunlight softly mutes the colors of a California landscape replete 
with towering eucalyptus trees, gentle rolling hills and a placid pond. Terry DeLapp Gallery, Los 
Angeles. top: Mount Buff, Conrad Buff, circa 1960. Oil on board; 13” x 26”. Vibrant colors, laid down 
in an almost abstracted fashion, become the light and shadows of jagged peaks. The Sierras and desert 
vistas were favorite subjects for this artist. G. Breitweiser-Studio 2, Santa Barbara. aBove: Water 
Lilies, Donna N. Schuster, 1925. Oil on canvas; 34” x 33”. Combining stylistic aspects of 
Oriental prints and Art Nouveau, Schuster painted a series of water lilies, inspired 
by her lifelong admiration of Monet. Petersen Galleries, Beverly Hills. 
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mood of youth: A Shropshire Lad, the 
Rubdiyat, Les Misérables, the novels of 
Hermann Hesse. Wolfe’s first novel, 
Look Homeward, Angel, had the same 
devastating effect on thousands of 
my generation. This celebration of a 
youth’s growing up in a southern 
town called Altamont (the imaginary 
name for Asheville, North Carolina) 
is not only Wolfe’s best book, but a 
genuine American classic. It bears 
rereading for pleasure (one definition 
of a classic) and still seems likely to 
stand as long as any novel will, as a 
record of early-twentieth-century 
provincial American life. 

Certainly the house of no major 
writer more deservedly enjoys com- 
memoration than the lovingly pre- 
served Wolfe house in Asheville. The 
compelling reason for this is that few 
abodes in American literature so 
dominate the very fabric and spirit of 
a book as does Dixieland. This sprawl- 
ing, graceless boarding house, which 
was the home of Eugene Gant— 
Wolfe’s fictional alter ego—during 
his childhood and early youth, is cen- 
tral to the sustained mood of the 
book, and is realized in wonderfully 
vivid detail, with a presence that is 
almost tactile, breathing, like that of 
another human character. It is diffi- 
cult to think of Look Homeward, Angel 
achieving its vitality and sense of 
place without Dixieland, for here is a 
dwelling that is utterly essential to 
the overall concept of a work—as 
Brideshead is, or Wuthering Heights. 
Whether consciously or not, Wolfe, 
throughout his writing career, was 
besieged by the idea of home—by its 
absence, or its loss, or its unat- 
tainability. The word appears in the 
titles of two of his four novels, and 
the real-life prototype of Dixieland 
was called the Old Kentucky Home. 
His mother, Julia Wolfe, a hard- 
nosed businesswoman, bought the 
rambling and undistinguished struc- 


ture in 1906, when Tom was five, 
and for the next decade and more 
the place was jammed with respect- 
able boarders and semirespectable 
transients, tourists and riffraff and 
strays of both sexes—a great many of 
whom found immortality within the 
pages of Look Homeward, Angel. 

Growing up in such a noisy and 
unprivate environment was a trial for 
Wolfe as a boy, and his sense of alien- 
ation is recorded in the novel. There 
he seems always to be yearning for a 
more sensible, a more substantial 
home. But perhaps such discontent 
was essential to his vision. The 
vaguely sleazy chaos that prevailed at 
Dixieland fed the robust imagination 
of Wolfe the writer, and the result is 
as splendidly achieved a throng of 
people as ever wandered through a 
fictional habitation. Of course even 
these—the salesman, the lonely 
widow, the furtive drug addict, the 
occasional whore—are supernu- 
meraries. The glorious presences of 
the book are the members of the Gant 
family—bickering, caring, jealous, 
complaining, generous, torn unend- 
ingly between their spiteful mistrust 
of each other and their impetuous 
love. On the down-at-the-heels pro- 
scenium of Dixieland, Wolfe makes 
this tangle of familial warfare and 
lovingkindness an affecting state- 
ment of the human condition. 

What immediately impresses the 
onlooker about the Wolfe house is its 
powerful ordinariness. Wolfe himself 
thought the place unsightly, and said 
so more than once. It has to be 
pointed out, though, that throughout 
his life, Wolfe, like many provincial 
youths, yearned for an elegance, even 
a grandeur, that was largely the prod- 
uct of a chronic romantic fever. Dixie- 
land could never have been described 
as beautiful, but then neither could 
thousands of other houses, of the 
same nondescript lineage, set upon 


The parlor, which retains its original furnishings and accessories, is appointed with 
photographs of family menibers—including a publicity shot of Wolfe, atop the piano— 
and a mahogany and cane parlor set. The pump organ was used by Julia Wolfe when she 
taught grammar school in the days before her marriage. To entertain the boarders, Tom’s 
sister Mabel—called Helen in Look Homeward, Angel—would often play the piano. 
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their tranquil lawns all across Amer- 
ica. With its capacious veranda and 
gabled windows and clapboard fa- 
¢ade, the house cannot even be called 
typically Southern, since it is merely 
a replica of those massive, functional 
dwellings that began to be built ir the 
final decades of the last century. In 
the absence of aesthetic distinction, 
however, the Wolfe house has ac- 
quired some other charm all the more 
poignant for the ungainliness of its 
image: We are moved by the house, 
but even more by its ghosts, chiefly 
that of the oversized boy with hot, 
searching eyes who here first sought 
to capture the unrecapturable—‘a 
stone, a leaf, an unfound door.” 
Wolfe hungered unashamedly for 
renown and immortality. He also had 
an expansive sense of humor, and 
one wonders at his reaction had he 
known that the Asheville house 
would be designated a National His- 
toric Landmark. A part of him would 
in likelihood be vastly tickled, but he 
would also be proud—and the pride 
would be deserved. For the house is a 
memorial to an illustrious book. One 
can visit the houses of many writ- 
ers—Mark Twain’s in Hartford, 
Faulkner’s in Oxford, Emily Dickin- 
son’s in Amherst—and perhaps listen 
for a small vibration of the spirit that 
abided there. But as for the Wolfe 
house, one cannot think of another 
dwelling in America that is so endur- 
ingly the embodiment of a single 
work of literature. Thus, while visit- 
ors to the Asheville memorial will 
behold Dixieland in all its beguiling 
homeliness—filled with the solidly 
gawky furniture of a bygone era, 
the porch swings, rocking chairs 
and bedsteads strewn throughout a 
meandering assemblage of rooms 
and _ hallways, all appearing much 
as Wolfe described them—they will 
feel also something of the very 
spirit of Look Homeward, Angel. One 
hopes it will remind them that, what- 
ever else he may have created, 
Thomas Wolfe wrote one of the most 


beautiful novels about youth, and 


populated a drab boarding house 
with irresistible humanity. 





opposite: The dining room was the heart of the house, with several 

large tables to accommodate guests; long-term boarders sometimes sat at 

the family table. Eugene Gant complained, in Look Homeward, Angel, that the 
family ate what the boarders left. top: Thomas Wolfe occasionally used the sleeping 
porch as a bedroom when he returned home during his college years. ABOVE: In 
summer, rocking chairs and swings drew the boarders out to the front porch. 
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Items from Thomas Wolfe’s Manhattan apartment at the Chelsea Hotel, where he moved in 1930, fill a 
room dubbed the New York Apartment room. Flanking the typewriter are photographs of his Scribner's 
editor and friend Maxwell Perkins and of Aline Bernstein, the theatrical designer who was not only Wolfe’s 
patron, but for many years the object of his affections. The brass student lamp was her gift to him. 
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SOFT PACK 100s FILTER, MENTHOL: 3 mg. “tar”, 0.3 mg. nicotine 
Warning: The Surgeon General Has Determined av. per cigarette by FTC method. 
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Bali Micro Blinds are just half the size of 
any blind you've ever seen. 

Because of their subtlety and slimness, they 
give rooms and windows a very new and 
different look. A look that is exclusively Bali. 

Bali Micro Blinds can be made for virtually 
every size of window. And you may select 
from over 100 colors. 


A Lifetime Limited Warranty. 

Just like every Bali blind, Bali Micro Blinds 
come with a Lifetime Limited Warranty. 

So not only are Bali Micro Blinds the 
newest idea in blinds, they are also an idea 
that is destined fo last. 

For a free color brochure and a copy of 
our Lifetime Limited Warranty, see your Bali 
dealer or write Bali, Dept. BT, PO. Box 66960, 
Houston, TX 77266. 

Bali Micro Blinds. They're the newest 
fashion in windows. 


E=BALI 
THE NAME TO LOOK FOR IN BLINDS.” 


A Penn Central company 











The loom. 
A place where color,design and 


Chen Bingxin come together. 


This is where master weaver Chen Bingxin makes it all happen for 
Tian Tan carpets of Beijing. The wool’s been dyed, the yarn's been 
spun, the pattern’s been designed. Now it's up to her to create 
the masterpiece. 

With skills that have been passed down through generations, 
her nimble fingers weave the colored strands into the design. As 
the rows of knots grow higher, the final rapestry emerges. 

Speed, precision and sensitivity are the traits that make Chen 
Bingxin master of her craft. Add to that patience —for it would take 
her 9 months to weave a single 9'x 12’ carpet. 

Tian Tan Carpets are imported by Amiran Corporation, G.A. 
Gertmenian & Sons and. Middle East Rug Corporation. For three 
brochures, send $5 to Tian Tan Carpets of Beijing, PO. Box 5311 
Grand Central Sration, New York, NY 10163! 


See your designer or architect 
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Maria Tallchief in Chicago 
continued from page 108 


twentieth-century poetry at Oxford), 
share a twenty-fourth-floor residence 
on Lake Shore Drive that has been 
transformed under the seasoned and 
sensitive direction of designer Bruce 
Gregga. The apartment is dominated 
by a strikingly proportioned living 
room, with stark, unadorned win- 
dows facing Lake Michigan and the 
city. It is a room in which light is as 
central as the harmonic composition 
of the luxurious furnishings. 

“Maria is a sunshine girl,” says 
Bruce Gregga. “She likes openness, 
freedom, light and sun. That’s why 
there are no draperies, no shades, no 
curtains in this room. And at night, 
when the lake reflects the lights of 
the city, the room just glitters.” 

“By now, Bruce is an old friend,” 
Miss Tallchief says. “He’s worked on 
our previous apartment, on our coun- 
try place, and on our homes in Flor- 
ida and on Martha’s Vineyard. He 
knows the kind of people we are and 
the kind of entertaining we do. When 
we bought this apartment, we gave 
him total freedom, and he produced 
comfort, tranquillity and beauty. Just 
the color of these walls is so exactly 
right. They’re in a sort of buckskin, 
which I love—it’s like the earth, like 
nature, like Oklahoma!” 

Indeed, a sense of nature prevails 
throughout—nature tamed, civilized 
and enhanced by superb French tap- 
estries, and works by René Magritte, 
Fernand Léger, Esteban Francés and 
Max Ernst. There is a natural flow 
from room to room, a counterpoint of 
functional and decorative elements, 
made complete by people who know 
how to savor it fully. 

“My husband and I do quite a bit 
of entertaining here,” says Maria 
Tallchief. “We have many evenings 
with his business friends and ac- 
quaintances, and of course I’m peren- 
nially fund-raising for the ballet 
company. That means luncheons, 
cocktails or dinners for up to fifty 
people at a time. When our daughter 
is home, there are parties for her 
friends—and there is dancing. That’s 


continued on page 206 





COLORCORE. 








BECAUSE THERE ARE TIMES WHEN EVEN THE FINEST CHEFS 
BUTCHER THEIR COUNTERTOPS. 


It happens to the best of us. A 
slip of the knife here. A scratch there. 
A dent in the edge now and then. 
Before you know it, your new counter- 
top looks as if it aged years overnight. 

ONCE YOU HAVE IT YOU WON’T 
BE AFRAID TO USE IT. 

That's where COLORCORE® brand 
surfacing material comes in. COLORCORE 
is the remarkable new countertop ma- 
terial that hides your mistakes. You see, 
COLORCORE as the name implies, is solid 
color through its entire thickness. That 
means nicks, chips, scratches and stains 
are much less visible. 

THE COUNTERTOP MATERIAL 
THAT HAS NO COUNTERPART. 

The advantage of COLORCORE is 
that in addition to being exception- 
ally beautiful, it’s also highly durable 
and practical. 
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Consider this: COLORCORE is far 
less expensive than ceramic tile, 
marble or Corian? It’s more than 
twice as durable as conventional 
laminate. And COLORCORE offers a 
maintenance-free alternative to just 
about any other countertop material. 

WIDE ARRAY OF COLORS AND 
POSSIBILITIES. 

Visually, COLORCORE Opens up 
new worlds in design possibilities. 
For starters, it’s available in 72 colors 
that go from subtle to striking, as can 
be seen below. And because COLORCORE 
is solid color, there are no edge lines 
to be seen. Which also means if you 
dent an edge it will hardly be seen. 

THE MODEL OF PERFECTION 
FOR ANYONE WHO'S REMODELING 
OR BUILDING A KITCHEN. 


COLORCORE was created at the 


urging of a panel of leading architects 
and designers to give today’s home- 
owners the ultimate material for 
countertops and other applications. 
What was once merely a concept is 
now a reality. Today, COLORCORE is the 
most technologically advanced 
surfacing material ever to surface. 
For the name of a COLORCORE 
brand surfacing material dealer near 
you, write Formica Corporation, 
Information Center, Dept. P1, 114 
Mayfield Ave., Edison, NJ 08837. For a 
copy of our beautiful color booklet, 
“Solving Space with Style; and a 
handy guide to planning your 
kitchen, send $2 to the same address. 


peepee 
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BY FORMICA CORP\ N 








Since it is freely acknowledged that Sherle Wagner faucets make water flow like champagne, 
shouldn't his bowls be worthy of this magic? Hence, these basins of gold and platinum...each Sherle 
available in both shapes. Should you care to express your respect for the miracle of water 

with less glamor, they are also offered in black and white. Ugner 


60 East 57 St., New York, NY. 10022, 212-758-3300 
© 1983 Sherle Wagner Corp. 


For illustrated catalogue send $5 to Dept. AD 
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The cookbook you dont 


have to give a party to love! 
Here is all the help you need to serve a sensational dinner 
or give a party so wonderfully original, so totally relaxed, 
so completely organized—that you will enjoy it just as 
much as your guests. 

Whether you’re planning a big party or a small gather- 
ing for family and good friends, an intimate, romantic 
dinner or a gala buffet, a late-night supper or a light 
summer picnic, The Bon Appétit Dinner Party Cookbook 
offers the perfect bill of fare. Choose a Casual Supper, 
such as “A Family Affair” highlighted by Marinated 
Boned Lamb with Zinfandel Sauce. Or perhaps an Ele- 
gant Dinner, such as “A Touch of Sophistication,” featur- 
ing Medallions of Veal in Brown Sauce with Port and 
Ginger. 

There are 33 spectacular menus in all. But The Bon 
Appetit Dinner Party Cookbook doesn’t stop there. Every 
menu includes: 

* A convenient shopping list—to pre- 
vent a last-minute run to the store 

* A timetable countdown —gives you a 
detailed preparation strategy you can 
follow easily to avoid long hours in 
the kitchen and last-minute panics 


* Helpful wine suggestions—answer 
any questions about what to serve 
with the meal 


And a mix and match chart at the back of the book 


INTRODUCING 
The Bon Appétit 


Dinner Party 
Cookbook 





enables you to change the menus to suit your tastes, 
giving a total of 66 more menu plans. 

Every one of the easy-to-follow recipes has been tested 
and streamlined in the kitchens of Bon Appétit. Practical 
yet elegant, with over 150 full-color photographs, The 
Bon Appetit Dinner Party Cookbook is the party cook- 
book you don’t have to give a party to love. 

Order now and you'll receive FREE—Bon Appetit’s 
Cocktail Parties —a 32-page bonus gift booklet full of 
exciting party drink ideas and recipes for cocktail tidbits 
and appetizers. It’s our gift to you whether or not you 
decide to keep The Bon Appetit Dinner Party Cookbook. 


Detach coupon and mail to: The Knapp Press, 111 roth St., 
P.O. Box 10248, Des Moines, lowa 50381-0248 


Yes, please send me __ copy/copies of The Bon Appétit 
Dinner Party Cookbook at $24.95 each plus shipping and 
handling.* I understand that if not completely satisfied I may 
return it within 21 days and owe nothing further. I can keep 
Cocktail Parties regardless. 


__ Bill me __ Charge my order to: __ MasterCard____ Visa 


| | 
| | 
| | 
| | 
| Card # Exp. date | 
| (If MasterCard, include Interbank # shown above your name.) | 
| | 
| | 
| | 
| | 
| | 





Signature 
(All credit card orders must have signature.) 
Name 
Address 
City 2S eee ee State Zip 
*For shipments,to CA, IL or IA applicable sales tax will 
be added. Please allow 6-8 weeks for delivery. All orders w78 


subject to approval of The Knapp Press 


Also available at your local bookstore and other fine retail stores. 


© 1984 Knapp Communications Corp. 









ra RICK P VICTORIA THAI SPIRIT 
i, 5 7 . , > Sa eee 
, red Se \ | NG Good Fortune for a Bangkok Home 
) ° continued from page 116 


besides,” he adds, “it teaches you to 
be respectful of your environment, 
which I think is good.” 

Whereas a traditional Thai house 
would be supported on stilts, with 
the ground floor left open, the annual 
flooding of the canals during mon- 
soon season has worsened to such an 
extent that when Ping and Aye 
Amranand became the occupants of 
Ban Klong Lek, floodwaters would 
rise knee-deep over the ground floor. 
So the young Amranands contacted 
architect Amnad Khitapana and had 
the entire house raised on jacks. A 
mound of earth several feet high was 
then pushed under the house and an 
enlarged concrete foundation was 
poured on top of that. The house was 
then gingerly lowered back down 
and its new ground floor expanded 
and made more practical. A studio 
was created for Aye Amranand, who 
is an artist, and a darkroom installed 
for her husband; the guest room was 
enlarged, and more windows were 
put in to catch the breezes. “We tried 
to harmonize the new additions with 
the old structure,” Ping Amranand 
says, ‘because the old house is what 
makes Ban Klong Lek so beautiful. 
The additions are just that: additions. 
We didn’t want to make something 
dramatic, because we wanted the tra- 

Pe Se ditional part to be outstanding.” 
eB The living room, paneled in glow- 
ing aged and mellow teak, with wo- 
ven bamboo mats rising up the high 
peaked ceiling, is their favorite room.. 
Here they have gathered their trea- 
sures: A monk’s sermon chair domi- 
nates the space; in a cabinet are 
delicate porcelain bowls that Ping 
Amranand inherited from his grand- 
mother. Carvings and art pieces col- 
lected by his father are set in niches 
or incorporated into the structure of 
the house. One wall is fashioned of 
wooden sliding panels, once the front 
door of a shop in Bangkok’s China- 
Nie oe town. Cool cottons that wrap the tra- 
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HOW THE ENGLISH MIND THEIR TABLE MANNERS 


ROYAL WORCESTER. 


Always equal to the occasion. 





York 10010. 
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Royal Worcester’s new “Beaufort” Fine Bone China. At fine stores or write Royal Worcester Spode, Inc., 225 Fifth Avenue, New York, New 
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“Hong Kong may never be seen 
from a more magnificent 
point of view.” 


Only one hotel rises from 
the very edge of the 
world’s most spectacular 
harbour. 

The Regent. 

Inside, shimmering glass 
from floor to ceiling 
presents an unforgettable 
panoramic outlook. 





Truly an impressive 
location for Hong Kong’s 
finest hotel. 
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A REGENT ® INTERNATIONAL HOTEL 





ALBUQUERQUE. AUCKLAND. CHICAGO. FIJI. HONG KONG KUALA LUMPUR. MANILA. MELBOURNE. NEW YORK. PUERTO RICO. SYDNEY WASHINGTON D.C 


U.S.A. TOLL FREE 800-545-4000; HONG KONG 3-7211211, TELEX HX37134 OR YOUR TRAVEL AGENT. 
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SERENE CENTER: 


The Rona Barrett Residence 
continued from page 125 


For instance, on the upper level of 
her residence is a spacious dining 
room that can seat from six to 
twénty-four—equally comfortably. 
After dinner, guests can descend by 


Art Déco elevator, or take the long 


curving staircase, to a screening room 
and rotunda lounge, fittingly lined 
with a portrait gallery of Holly- 
wood’s most famous faces. 

Personally, Rona Barrett takes the 
elevator, because a childhood ill- 
ness—one that she discusses freely as 
a profound influence on her will to 
achieve—left her with some diffi- 
culty in negotiating stairs. “As a 
young girl I wore a leg brace, and 
kids made fun of me constantly,” she 
remembers. “I vowed to myself, ‘One 
day I’m going to be so famous that no 
one is ever going to call me names 
again!’ Little did I realize that the 
world I would later enter—show 
business—was one with a sense of 
cruelty almost at its core.” 

Fortunately, she now has a haven, 
decorated for tranquil appeal in soft 
mohairs and velvets, textured silks 
and stenciled hides. It is a place 
where, as she says, “I can lose myself, 
lose my thoughts. Some people go to 
bed with Godiva chocolates, but I’m a 
news junkie. I end up in bed with 
books, the paper, a television set go- 
ing.’ What does this media star 
watch at night besides the news? 
“Almost anything in black and white 
intrigues me,” she reveals. “Even if 
it’s good old John Wayne.” 

But for all its private pleasures, hen 
home is also one in which she can 
entertain on the generous scale she 
prefers. “It’s very flattering,” she ad- 
mits, “that when people come to 
visit, they stay for a very long time.” 

Looking at her domain from a 
guest’s perspective was an important 
consideration in decorating it. “If it 
weren't mine,”” Rona Barrett says 
with conviction, “and I walked into 
the house, I still am quite certain I’d 
say, ‘Isn't this a lovely, warm, ele- 
gant, peaceful kind of home!’ It’s the 
kind of place that makes you feel 
happy that you're alive.“0 











“Jade Intarsia 


The Jade Cocktail Table. 

Just one of a limited series of important’ 

products by Jade Intarsia. Available 
thru the accredited trade. For-further - 

information on Jade products anc tile 

distribution, contact our main office. 
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Timeless designs executed with consummate craftsmanship. 
Objects as useful as they are beautiful. To complement any period, 


any color scheme, in home or office. Shown here, is the 
Serpentine Lamp with black or white shade, $290. 
At fine stores throughout the U.S. and Canada. 


ass. The affordable heirloom. 








IN ART’S GLOW 


Masterworks Spark a Traditional Setting 
continued from page 175 


elements,” says the designer, who 
worked on the residence off and on 
for fifteen years. “At first the décor 
was sleek and crisp, but by degrees it 
became more and more cozy.” The 


~ solution was to concentrate on defi- 


nite color schemes and introduce an- 
tiques gradually. The living room 
was painted a rich Pompeian red, a 
color that happens to appear in most 
of the owner’s paintings. The dining 
room became deep green, and pat- 
terned carpeting in matching tones 
was laid down on the first floor. The 
walls of the upstairs bedrooms were 
glazed a warm corn yellow. 
These relatively simple changes im- 
mediately created a feeling of late-Vic- 
torian hearth and home. The art 
settled in, as well, as if in response to 
the nestling domesticity of amply 
cushioned settees, Regency chairs, and 
English and Mediterranean ceramics. 
More drama was allowed in the en- 
trance hall, where the focal point is 
Dante Gabriel Rossetti’s powerful A 
Vision of Fiammetta. This Pre-Rapha- 
elite beauty gleams against a dark 
field of William Morris wallpaper. “1 
first saw the wallpaper in a house in 
Ireland,” the art historian recalls. The 
richly patterned paper snakes up a 
twisted stairwell covered with 
drawings and watercolors. These lead 
toa masterly portrait of a young man, 
by Pavel Tchelitchew. “There is an 
undoubted sense of arrival when you 
enter that house,” comments Hugh 
Newell Jacobsen. : 
Elsewhere the rooms welcome by 
virtue of their unassuming glow. 
Mark Hampton believes that their 
success as lively, atmospheric spaces 
vindicates the resident’s original 
choice of the ordinary over the spec- 
tacular. “It was very important to the 
client that the décor not take on a 
pomposity that would rob the house 
of its comfort,” he says. “He wants to 
give his guests pleasure, not intimi- 
date them. Although the house is full 
of distinguished paintings, it is also 
memorable precisely because it is so 
hospitable, so friendly, so normal.”0 
Avis Berman 











| 











Ne incredible as 
heislanditself. 


It has been called the world’s most ' 
vg resort. On the world’s most beautiful 
an 

A resort-with cascading waterfalls. Rare 
Neral B op gee] OSS a CRs Lore) e207 21Ce) Om 
Ims. If you come to Maui, Hee nero 
yatt. The combi ( 





ee ee ae Se a ee 
ae Gar = PAP Gee ee per es ge 
BR ' 





r reservations, call your travel planner or 800 228 9000. 


Glass-top table with chairs and breakfront in black lacquer and chinoiserie 


UNION-NATIONAL vy 3 
Sine bedroom, dining room and vocibtitud (feruilire OL aH “ 
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Send $3.00 to department A for brochure “Furniture for Gracious Living” 


UNION-NATIONAL, INC. P.0.BOX1259 JAMESTOWN, N.Y. 14702-1259 | | 
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The newest addition to Old South’s 
collection of classics for elegant 
living is the graceful Bar Stool to 
match the popular Rose & Lyre 
Dining and Seating Groups. 


Lovingly hand-crafted of solid cast 
aluminum and offered in a variety 
of hand-rubbed antique finishes — 
cushioned or cast openwork seat, 
for use indoors, on patio, or at 
poolside. 


SEND $1 FOR FULL-COLOR CATALOG OF 
UNIQUE OLD SOUTH REPRODUCTIONS FOR 
HOME AND GARDEN. 


CARVINGS, MOULDINGS & FIREPLACES Aanufacturing Company 


CRT ECR SD) Building, PE AC SUC EAL P.O. ape be Serine 31768 
WE INSTALL ANYWHERE FOR BROCHURE, SEND $15.00 (800) 841- = 
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“Hard to swallow, but the Delco-GM/Bose 
Music System has even more technology than I do.” 


Born in 199 at M.1.T., 
Morgan is a vigal member of the 
Delco-GM/Bose Design Team. 


“| dont believe everything | read, but | 
must agree with what Popular Science 
wrote about the Delco-GM/Bose Music 
System, ‘It’s as good or better than the 
best home systems I’ve heard.’ 

“Why do critics continually rave about 
the sound? Quite simply, because the 
Delco-GM/Bose Music System has more 
technology than any other music system 
—for car or home. And believe me, | 
know technology. 

“You see, I've been blessed with an 
acoustic computer brain that allows me 
to draw pictures of sound the way 
humans hear it. So engineers can design 
different Delco-GM/Bose Music Systems 
for specific models of Cadillac, Oldsmo- 
bile, Buick and Chevrolet. 





Morgan helps us design 
a different Delco-GM/ 
Bose Music System to 
match the acoustics of 
specific GM car models. 


“Every car has four separate sound 
modules, each with its own ‘digital mode’ 
amplifier that | match to the acoustics of 
the car. Plus helical voice coil speakers, 
reflex enclosures, exclusive Delco inte- 
grated circuits. . . The list is much longer 
than | can tel! you about here. 

“The technology is impressive, even 
by my standards. But that’s not why you 
should visit your GM dealer and ask for a 
demonstration. It’s simply that ‘you have 
to hear it to believe it.” (Popular Mechanics) 


Deloh::; 


Sound so real, it will change how 
you feel about driving. 


The Cartier jewelry counselor 
will help you discreetly 
dispose of your unwanted 
jewels and objets d'art: 

a service to 
private owners, 
banks and estates. 

Call PLaza 3-0111. 
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Outside the New York area, 
Please call 800-223-4000. 


Fifth Avenue and 52nd Street, New York 10022 Teamwork is making a 
comeback in America. 

Cooperation on the pro- 
duction line helped America 
win World War II. We're in 
another kind of battle today — 
a fight for economic survival in 
an increasingly competitive 
world market. Cooperation in 
the workplace is helping us 
meet this challenge too. 
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Heol architectural antiques including stained glass zKQ 
windows, saloon bat bronzes, mantles, doors, fine chandeliers, ceiling U.S. Department of Labor yp 
domes, marble statues) beveled glass entryways, antique cars, fine 
furniture, carousel horses’ jukeboxes, collectibles and much more! Over 
1204) items in all will begold at NO MINIMUM @ NO RESERVE! blistebs deep eganrsn rior sats Sn 


Photograph: Lange Collection, Oakland Museum 
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| 
brand fabric 
Color ad infinitum. Vibrant and vital. Subtle and elegant. Ultrasuede color 
to cover a wall, a banquette or this McGuire chair. 
| 


Springs Industries, Inc., Skinner” Fabrics, 
1430 Broadway, New York, New York 100418. (2412) 556-6427 
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The European sleep style of down comforters, pillows, feather- 
beds and fine imported linens is available in over 70 
Scandia Down Shops™ across the U.S. They’re 
here to bring you the best of this old world : 
tradition, at the most affordable prices. dia 
So if you can’t make it to Europe, make it S F 
to your local Scandia Down Shop. 


European Comfort You Bring Home 


Scandia Down Corp. is a nationwide network of franchised shops specializing exclusively in fine bedding 
products. For our catalogue, send $3.00 to Scandia Down Corp., P.O. Box 88819, Seattle, WA 98188. 


©Scandia Down Corp. 








Jojoba from head to toe. 


Shampoo, Bath Gel, Bath Oil, Bath Seeds and a Soothing Cream. 
A complete range of jojoba toiletries to match our inimitable toilet soap. 
Jojoba (pronounced ho-Ho-ba) from Crabtree & Evelyn. 






















Send for ® 
Color Catalog $2.50 Crabtree 6 Evelyn 
(refundable on first order by LONDON 

mail) and list of Authorized Stockists. 






Crabtree & Evelyn Ltd., Dept. AD-38, Woodstock Hill, Ct. 06281 USA. 
Canada: 124 Newbold Ct., London, Ontario N6E 1Z7. 












MOVING’? 


RENEWING? 


QUESTION? ai 


-COMPLAINT’? 


THEN USE 
YOUR LABEL! 


Please attach your 
current Architec- 
tural Digest label 
here, or copy your 
name and ad- 
dress as it ap- 
pears on your Cur- 
rent label in this 
space. All our 
services to sub- 
scribers are faster 
when you include 
that subscription 
label. 





ADDRESS 


MOVING? 


Please give us eight weeks 
notice. Attach your label when 
you send us the new address. 


WRITE IN NEW ADDRESS - 


NAME 
ADDRESS 
CITY 


STATE ZIP 


UNLISTING SERVICE: Just check the 

box below, send us this coupon 

and your label. 

LJ Do not give my name to mail 
advertisers who rent the Archi- 
tectural Digest list. 


RENEWING? 


Check your label to be sure it's 
correct. By the way, your label 
shows the last issue in your Cur 
rent subscription in the top right 
corner. (Example: MAR 86 means 
March of 1986 is your expiration 
date.) For uninterrupted service, 
include your label with your order. 


COMPLAINT? 


We can give faster results when 
you include your label. 


Architectural Digest, P.O. Box 10040 
Des Moines, IA 50340-0040 
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Wall Pride 


_ VAN NUYS, CALIFORNIA 91409 


PHONE:818-997-2733 


SAN FRANCISCO ~ 


-LAGUNA NIGUEL 


P.O. BOX 7151 
PDC ROBERTSON 





HOWELLS LAPPIN 


HIRSHFIELD’S 


CROWN 


CEARROOK 
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Marilyn & James Marinaccio 


Eu eS alk ta Panel, early 19th Century 
OTE eet eT OT Tet lens) 


SHOP HOURS 11AM—6PM SCREEN GALLERY BY APPOINTMENT 
145 EAST 61ST STREET 
N.Y., N.Y. (212) 593-2788 


EARLY JAPANESE SCREENS, UE gue Me VN Om iGO 1s AND LACQUER 
RESTORATION AND APPRAISALS 


Unparalleled 
architectural 
lest ase @ces 


*k The New York skyline will never look the same again 
Rec hate Beltre ET bi UA absy anal laa al et eee teats Eye 
See page 230 i 


THIS IS NOT AN OFFERING WHICH CAN ONLY BE MADE BY FORMAL PROSPECTUS 
hae au Den) le) alt) ACCORDANCE WITH NEW YORK STATE ATTORNEY 
GENERAL POLICY CPS-1. THIS INVITATION IS NOTIAVAILABLE IN STATES 
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Lf When you, too, 
are ready for 
a timepiece of indisoutable 


elegance, your choice will be 
obvious. Baume & Mercier 


This 18K Gold bracelet watch is 
a magnificent example of Baume 
& Mercier’s exacting standards 
of jewelry craftsmanship and 
quariz timekeeping technology. 
Ablaze with diamonds, the 
case is linked to intertwined 
braids of gold. For women of 
obvious distinction. 


For color brochures, please send $1.50 to 
Baume & Mercier, Dept. AD12, 555 Fifth 
Avenue, New York, NY 10017 or 9465 
Wilshire Blvd., Beverly Hills, CA 90242 


-D_ 


BAUME & MERCIER 


GENEVE 





ARCHITECTURAL DIGEST 
SELECTFORMS 


Treasured 
back issues 
now available 


Now you can order Architectural 
Digest back issues for just 
$6.00 each. 


ARCHITECTURAL DIGEST 


Mail to 
Architectural Digest Selections, Dept. A604 
8460 Higuera Street, Culver City, CA 90232 
(Indicate quantity) 

#A84811 August 1984 

#A84711 July 1984 

#A84611 June 1984 

#A84511 May 1984 

#A84411 April 1984 

#A84311 March 1984 

#A84211 February 1984 

#A84111 January 1984 

#A83D11 December 1983 

#A83N11 November 1983 

#A83011 October 1983 

#A83911 September 1983 


Total $ amount 


NAME 
ADDRESS 
CITY 


SPA ZIP 


O Check payable to Wilshire Marketing Corp. 
(add 6.5% sales tax if delivered in California) 

O Visa 0 MasterCard 0 Diners Club 

UJ American Express Exp. date 


Card no. 


Signature 

(if charging) 

Please allow six weeks for shipment. Items may be 
shipped separately. Offer good in U.S.A 


CALL TOLL FREE 800-421-4448 


Mon.-Fri. 7 a.m.-5 p.m. Pacific Time. In California, 
call 800-252-2071. Credit card orders only. Minimum 
$15. (For Customer Service, call 213-836-7090.) Please 
allow 6 weeks for shipment. Items may be shipped 
separately. Offer good in USA and Canada only. 

* Architectural Digest is the registered trademark of 
Knapp Communications Corporation, used with 
permission. 
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PASAT 
AVS 


Exquisite lamps, chandeliers, 
and decorative accessories 
for any setting. 





PAUL HANSON 


A Chartwell Company 
For further information, call or write 
610 Commercial Avenue, Carlstadt, New Jersey 07072 (201) NRE io] vt 


Fs 
Showrooms: Chicago + Dallas» High Point - New York «Atlanta Bee) + Denver-Houston 
Los Angeles - Miami - Philadelphia- San Diego + San Francisc¢o* Seattle 


cs 





COURTESY: KENNEDY GALLERIES 





ONE OF THE NATION'S leading galleries 
of American art is run by a man with 
a mission. “America has never been 
given due credit for an artistic great- 
ness equal to Europe's,” comments 
Lawrence A. Fleischman, director of 
Kennedy Galleries in New York City. 
His words are more than a patriot’s 
lament. Lawrence Fleischman is a 
recognized scholar in his field, and 
fired with all the zeal of a true be- 
liever. “Our artists have been just as 
skillful, just as brilliant and imagina- 
tive as Europe’s best,” he points out. 
“Our only problem is that we suffer 
from an artistic inferiority complex.” 
Consequently, his mission is also his 
gallery’s mission: to help elevate tra- 
ditional American artists into a class 
with Constable and Courbet. 
Traditional is the operative word. 


Maurice Prendergast’s vibrant watercolor 
Strolling in the Park, ca. 1900, honors America’s 
encounter with European Impressionism. 





COURTESY: KENNEDY GALLERIES 


NANCY RICA SCHIFF 


ART NOTEBOOR 





A Patriot’s Dream 


Director of Kennedy Galleries, New York, 
Lawrence A. Fleischman places traditional 
American realist paintings—including works 
by Eakins, Homer and Kensett—on a par with 
their contemporary rivals in European art. 


While Mr. Fleischman is a bona fide 
booster of American art, he is even 
more impassioned in his love for the 
tradition of realism, dating back to 
the portraits of Gilbert Stuart and the 
Wild West scenes of Frederic Rem- 


ington. He likes art that is clearly de- 
fined and direct—a landscape by 
Frederic Edwin Church, say, over an 
abstract mixed media composition by 
Rauschenberg—and even when he’s 
accused of selling short the avant- 
garde, this missionary’s faith re- 
mains unshakable. 

Assessing the differences between 
realist and abstract art, Mr. Fleisch- 
man voices opinions that are occa- 
sionally singular and surprising. “I 
tend not to feature the followers of 
Andrew Wyeth any more than the 
followers of the abstract school,” he 
says of an artist who would seem to 
be a likely candidate for the gallery. 
Wyeth’s work may be considered realist 
by some critics, but the artist and Mr. 
Fleischman have always maintained 
it actually belongs in the abstract 





Winslow Homer's thunderous watercolor Sea and Rocks during a Storm, 1894, echoes the artist’s 
fascination with the violence of the sea. Dramatic waves diverge from the becalmed scenes of 
19th-century Luminism, marking one extreme of the vast range of America’s landscape tradition. 





continued on page 232 
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NEW YORK . ™ CARACAS 





1015 Madison Avenue New York, NY 10021 (212) 517-7733 
De 


It comes in 23 colours. 
Including envy green. 
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Just imagine how that nice 
chap down the road will feel as you glide by in your Lagonda. You know the 
fellow we mean, the one who refers to his lavender Cadillac as his ““Eldo.” 

His is him, and yours is very definitely you. 

The Lagonda is built entirely by hand, starting with the engine block. Every 
engine is thoroughly tested and signed by one of our four engine-builders. Out- 
side, the aluminum body panels are hammered into shape and welded, sanded 
and painted by hand. Looking at this finish, it’s been said, is like falling into the 
deep end of a pool. 

To sit inside a Lagonda is to visit, automotively, another world. In that 
world, the most sophisticated electronic instrumentation nestles quietly in a 
small forest of carefully-matched, hand-rubbed walnut paneling, a private club 
of luxuriously hand-stitched leather seats. 

Should you choose to stretch your imagination, the Lagonda cruises safely at 
140 mph. : 

Should you wish to change some details of your Lagonda’s interior, or order 
your favorite colour instead of ours, we'll cheerfully accommodate you at no 
extra cost. 

Should your Lagonda elicit a ““who-does-he-think-he-is” reaction from your 
friends and associates, that’s the price you have to pay. 

Write for our brochure. 


Aston Martin Lagonda, 342 W. Putnam Ave., Greenwich, CT 06830 203-629-8830 























AT THE BREAKERS, THE SETTING Is ONLY 
A PRELUDE TO.WHAT AWAITS YOU. 


A thousand artisans built this majestic resort hotel. A staff of 1,100 
runs it for your total comfort and pleasure. 

Small wonder that The Breakers has earned the coveted Mobile 
Five-Star and AAA Five-Diamond awards time and again. 

For reservations, contact your travel agent 
or The Breakers, Palm Beach, Florida 33480; 
(305) 655-6611. 


= THE BREAKERS 


| NEO Oe 323-7500 A very Palm Beach tradition 
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CATALOGS ‘US.A” 
‘Your Shopping Guide 
for Home and Fashion For 


Architectural Digest Readers 


Fill out coupon at the bottom of 
the opposite page and mail today. 


‘(he 
COLLECTIO 


European 
Purchasing Service 








1. Buy Direct From Europe and save 
30%-50%. Our long awaited color Catalog 
illustrating over 100 tableware patterns 
from leading English and French china and 
crystal manufacturers is now ready— 
select from Aynsley, Edinburgh, Haviland, 
Raynaud, Royal Crown Derby, Royal 
Doulton, Spode, St. Louis, Wedgwood and 
more. Most extensive collection of its kind 
and the lowest prices. $3 refundable 
against purchase. 














5. EXIMIOUS OF BELGRAVIA, LONDON. 
An elegant and beautifully produced 
catalogue full of original high quality 
presents for Christmas and any special 
occasion. All handsomely packaged. An 
American edition from this very English 
shop in West Halkin Street, Belgravia is 
available in October from the Eximious 
U.S. office. $3.00. 


UNCIRCULATED 
BICENTENNIAL 
EISENHOWER 












DOLLAR 


The Numismatic Guild 
will send you a FREE 
uncirculated Bicenten- 
nial Eisenhower dollar 
when you send for a 
one year subscription 
to our catalogs. Also, 
you will become a 
member of the Guild 
and receive a 
“Preferred Member” card giving access to preview 
offerings. We offer the finest in rare United States 
gold and silver coins for the investor or collector 
$3.00 
For Fastest Delivery Credit Card Holders 
Call Toll Free 1-800-847-4100 
(212-947-7022 in New York State). 






















Fill out coupon on opposite page. 








CATALOGS °US.A° 


“Your Shopping Guide for Home and Fashion 


Christmas! All the excitement, the ingenuity, the newness is embodied in 
these fabulous catalogs to make your gift-giving season the most glorious 
ever! Choose from a spectacular variety of merchandise including im- 
ports from Europe and New Zealand; exciting designer fashions for men 
and women; lightweight suedes and leathers; travel and safari clothing; 
famous-name imported crystal and china at savings to 50%; fine linens; 


Re 
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CLOTHING C2 


2. Banana Republic. Authentic, classic, 
comfortable travel and safari clothing in 
natural fabrics for men and women. Bush 
jackets, safari bags, multi-pocketed vests, 
unique sweaters, bush hats, khaki trousers 
and shorts. Tailored and versatile travel 
wardrobes for New York or Nairobi, 
Carmel or Casablanca.Yr. subscription: $1. 
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6. Kittinger. Lifetime Reference Library of 

America’s outstanding 18th-century 
furniture reproduction collection. Over 
300 pages in two volumes presented in a 
hard-cover library case. Includes 
comprehensive Dictionary of Furniture 
Design, history of Williamsburg® Furniture 
Reproductions and Historic Newport® 
Reproductions. Much more. $12.00 
complete. 


EVERYTHING 
FASHIONABLY 


3. An exceptional catalog, combining top 
design talents with the beauty, comfort and 
durability of wool. For her, fashion by 
Cathy Hardwick, Adrienne Vittadini, and 
more. For him, fashion by Pierre Cardin, 
Bill Blass and others. Explore the 
possibilities of wool in sportswear, dresses, 
coats and suits. For a look at these beautiful 
fashion finds, send $2, applicable to your 
first purchase. 


HORCHOW 


7.\Horchow delivers to your doorstep the 
best of everything from daily practicalities 
to once-in-a-lifetime luxuries: gifts, deco- 
ratives, fine linens, fashions, accessories, 
jewelry and collectibles. Shop by mail or 
toll-free telephone. To receive a full year of 
Horchow Catalogues, including our big 
Holiday issues, send $3.00. 












jewelry; collectibles; fruit cakes; gold and silver coins; a reference 
library of 18th Century furniture; an advance look at a bounty of im- 
ported and domestic Christmas gifts; even a look inside the Capital’s 
grand hotel . . . and much more. 

Order from the coupon below and the catalogs will be sent directly to 
you by the companies offering them. 
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4. The Grand Finale catalogue is filled with 
luxury merchandise from famous com- 
panies at 30% to 70% off the original retail 
price. You'll find exquisite jewelry, de- 
signer clothing, china, luggage and unique 
gifts, all at close-out prices. Satisfaction is 
guaranteed. Sorry, U.S. addresses only. To 
receive a full year of catalogues, including 
the Christmas issue, send $2.00. 


“that famous Corsicana, Texas 
Fruit Cake,” since 1896 


8. Free brochure furnishes colorful history 
and ordering details of Original DeLuxe 
Fruit Cake, baked to order by the Collin 
Street Bakery, in-Corsicana, Texas since 
1896. Shipped last year to hostesses, busi- 
ness people, celebrities (and in Europe, 
royal families) in every American state and 
in 194 foreign countries. Unconditionally 
guaranteed best you've tasted. Never sold 
in stores. Free. 








— — Send to: CATALOGS U.S.A., Dept. AD1084 - 
| P.O. Box 460, Stony Point, New York 10980 


| CATALOGS U.S.A [Send check or money order. 
| Your Shopping Guide|Or charge to VISA or MC. 
Check to the left of each listing the catalogs you want. 


Enclose check, M.O., or charge it, for the total, including 
| a $1.25 mailing charge. Offer expires November 24, 1984. 


y __ 1. Gailin ($3) ___ 7. Horchow ($3) 
| —-~ 2. Banana Republic ($1)___ 8. Original DeLuxe (Free) 
\ a» —— 3. Spiegel ($2) —— 9. Numismatic Guild ($3) 
TI | E M A DISO N SM NEW ZEALAND.,, — 4. Grand Finale ($2) | __ 10. The Madison (Free) 


| — 5. Eximious ($3) — 11. Monarch ($1) 
| — 6. Kittinger ($12) 


total cost of catalogs ordered  $. 
| ADD $1.25 MAILING CHARGE $125 
CHARGE IT Total Enclosed $ 


| ] VISA L] MasterCard — Expires 
11. Monarch of New Zealand. Stunning | Card # 


Washington s Correct Address S™ 











10.In an age when most hotels are suc- 
cumbing to the mediocrity of chain 
ownership, The Madison remains a pre- 
cious link to the grandeur of the world’s 
finest hotels. A masterwork of elegance, 
comfort and incomparable service in the 
Nation’s Capital. Our brochure will give 
you a taste of the world’s most elegant 
hotel. Free. 














apparel you won't find even in the most 
distinctive shops. Lightweight lambsuedes 
and leathers, so soft they drape like fabric. 
World’s finest lambskin shearlings, rugs, 
and auto seat covers. Also exciting and 
innovative cottons and accessories. $1. 


Signature 
Name 
Address 


Ct ee State Zip 


Make check or money order payable to 
CATALOGS U.S.A. No cash or stamps please 








ADVERTISERS: If you would like information on advertising in future Catalogs U.S.A. pages, contact Stanley |. Fishel, 635 Madison Ave., New York, N.Y. 10022 (212) 350-1800 





COURTESY: KENNEDY GALLERIES 


ART NOTEBOOK 





camp. “Wyeth eliminates or ‘abstracts’ 
things, if you will, from a picture. 
The result, then, is not realist in the 
sense of photographic realism, but 
rather, an interpretive and subjective 
realism with a focus on visual poetry.” 

Mr. Fleischman maintains that 
American art, in toto, has been un- 
derrated throughout our history—a 
crisis of national attitude that he says 
fueled the “missionary complex” 
early in his career. General interest in 
American art only began as late as the 


A Patriot’s Dream 
continued from page 226 


enjoyed a liberal increase in value. 

There are other examples of his 
deftness in business, but all under- 
score the same point: Mr. Fleischman 
has been ahead of his time, simply by 
being an apostle of traditional Ameri- 
can art. “Our problem in America is 
that we’ve always looked to Europe 
for culture and ignored our own 
accomplishments,” he says. “That at- 
titude is changing now, slowly, but 
American art is still undervalued. A 
first-rate Copley can occasionally sell 





COURTESY. KENNEDY GALLERIES 


Mountain and leaf are recorded with equal precision in Frederic E. Church’s radiant South 
American Landscape, 1856. Out of favor in the thirties and forties, Church has always been 


valued at Kennedy as a superlative chronicler of nature and the exoticism of foreign lands. 





1950s and 1960s, but Mr. Fleischman, 
by then, was already one of its fore- 
most collectors. He stopped collecting 
in the mid-1960s, when he became a 
dealer, so as not to compete with his 
clients, but not before proving his 
point about American art in general 
and imaginative realism in particular. 
Edward Hopper’s Lighthouse, a paint- 
ing he bought for less than $10,000 in 
the early 1950s, now hangs in the 
American Wing at the Metropolitan 
Museum in New York and has re- 
cently been assessed by authorities 
at more than a million dollars. Simi- 
larly, William Harnett’s The Artist's 
Card Room, 1879, purchased by the 
dealer in the 1950s for $115,000, 


for above six figures, which is a good 
price, but in reality it belongs in 
the seven-figure class.” 

At Kennedy Galleries, artwork 
ranges in price from $300, for a con- 
temporary print, to that seven-figure 
class for works by America’s old mas- 
ters. Mr. Fleischman has sold a num- 
ber of these paintings, including a 
Winslow Homer, for upward of 
$2 million, but withholds any further 
details, in order to protect his clients. 
These followers in the new “Ameri- 
can revolution” tend to band to- 
gether, though they are a disparate 
lot. Kennedy Galleries’ customers in- 
clude Baron Thyssen-Bornemisza, 
Barbra Streisand, the Chase Manhat- 


tan Bank, dentists, schoolteachers, 
and a pilot for Northwest Airlines. 

In the late 1970s, Vatican officials 
approached Lawrence Fleischman for 
help in establishing a museum of 
contemporary art. As a result, he 
formed the Friends of American Art 
in Religion, a group also instru- 
mental in bringing about the recent 
exhibition “The Vatican Collections: 
The Papacy and Art.” In apprecia- 
tion, Pope Paul VI, in 1978, made 
Lawrence Fleischman a Papal Knight 


* 
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A stern and sober realism transforms John 
Singleton Copley’s portrait of Mr. Jabez Bowen 
into a stark, but personable image of propriety. 





of the Order of Saint Sylvester, con- 
sidered a great pontifical honor. 


Lawrence Fleischman’s other cred- . 


its include founding The American Art 
Journal, a scholarly quarterly, and 
The Archives of American Art, a re- 
search repository, now part of the 
Smithsonian Institution. He is also a 
substantial donor to the Metropolitan 
Museum. The sole owner of Kennedy 
Galleries, he serves as president, 
chairman and director. He had been a 
partner in the firm since 1966, but 
last year bought out the financial in- 
terests of the Wunderlich family, 
which opened its own gallery of 
American art in New York in 1983. 

Eighteenth-to-twentieth-century 


continued on page 238 












Someone loves your 
Girard-Perregaux 
as much as you do. — 
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Each Girard-Perregaux timepiece carries the advantages of contemporary watchmaking 

name of the man responsible for its creation. expertise. Girard-Perregaux timepieces are 

His name, his pride and his reputation reflect made to such a high standard that practically 

Girard-Perregaux’s dedication to excellence. all receive the Swiss certificate for official 

Your watch is the culmination of a tradition chrenometets. 

of craftsmanship which began in 1791. Today, You should know the name of your Girard- 

Girard-Perregaux still builds its own precision Perregaux craftsman. It is on the individual tag 

movements. attached to your watch. We think you will share 
his pride. 


Your watch has two centuries of continuous 
progress behind it and embodies all the (6P) 


GIRARD-PERREGAUX 


FOR A COLOR PORTFOLIO OF THE 1984 COLLECTION, PLEASE SEND A 
$3.00 TO GIRARD-PERREGAUX, P.O. BOX 1245, ENGLEWOOD CLIFFS, N.J. 07632. SF ee wdhions 





Warner’s new Studio Expressions collection is a veritable 
garden of floral delights. It has everything from millifiore to 
bouquets, botanicals, birds and bamboo. There are 25 dif- 
ferent designs printed on solid vinyl that is peelable, scrub- 
bable, pre-pasted and pre-trimmed. There are borders, and 
correlated fabrics that are 48” wide in a 50/50 blend of cotton 
and polyester. Studio Expressions by Warner is available now 
through interior designers and decorating departments of 
fine stores. 


The Warner Company, 108 S. Desplaines, Chicago, IL 60606 
Showroom: 6-134 The Merchandise Mart, Chicago, IL 60654 


All the beautiful things 


happening to walls are » Warner 


Wall Coverings and Fabrics 


Shown here: Orchard Blossom and Orchard Trellis wallcoverings. Fabric is Orchard Blossom. 


ONCE, ORIENTAL CARPETS 
DIDN'T COME 
IN MODERN COLORS. 


BUT PANDE CAMERON 
HAS MADE ALLTHAT 
ANCIENT HISTORY. 


Bi 


Ln 


i 


In the beginning, there were just red We can offer you a peach of a 
or blue carpets. carpet. Or a delicate rose. Or a sparkling 
Until Pande Cameron updated the champagne 
loveliest of traditional designs in delight- So if you feel it's time your decor 
fully untraditional colors! met its match, why not visit your nearest 


We could fill a book with our decorating suggestions. And we have. For our magnificent 40 page booklet, send $5] (US. funds) to Pande, Cameron and Company of New York, Dept. NY 





1 


a 


Ms natal * 
<= a a St 


Pande Cam PANDE 


unequaled collection of colors, designs 
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herwise, searching for the 


rm }, J 
perfect carpet could take you ages ye V YORK 
ve York, N.Y. 100. 
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Z LONDON 


A simple George II period waxed pine 
panelled room with dentil cornice. 

The door surrounds and chimneypiece 
are carved with masks at the centre 
with swags of drapery to either side. 


. 


Period panelled rooms in pine and oak. 
Antique chimney pieces in marble, 
stone and wood. Life-size classical 
bronze and marble statues. 

Superb wrought iron entrance gates, 
Garden temples, vases, seats, 
fountains, statues etc. 


For further information please contact Mr. Colin Heath, 
Crowther of Syon Lodge Limited - Busch Corner « London Road 
Isleworth - Middlesex - TW7 5BH - England 

Tel: 01-560 7978 - Telex: 8951308. 

Situated between London’s West End and Heathrow Airport, 
Syon Lodge is open Monday to Friday 9 a.m. -5 p.m; 

Saturday and Sunday 11 a.m. - 4.30 p.m 

Also at:- Crowther of Syon Lodge Limited 

6 Old Bond Street . Mayfair . London W1 . England. 

Tel: 01-493 8688 

For Direct Dial from the U.S.A. please call us between:- 

Eastern Time — 4a.m. to 12 noon. Central Time - 3a.m. to 1la.m 
Mountain Time — 2a.m. to 10a.m. . Pacific Time — a.m. to 9a.m, 
Syon Lodge 011 441 560 7978 . Old Bond Street 011 441 493 8688 
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California 
LA JOLLA 


La Jolla Antique Corner 

6913 La Jolla Blvd. Zip 92037 

Ph (619) 454-1261 Hrs 10-4, cl Sun., M 
Anew happy and friendly source for period 
French country antiques and unusual 
Kitchen accessories. 18th and 19th century 
armoires, bonnetieres, tables and other 
finely carved prized furniture. Visit this direct 
importer and enjoy the beauty of provincial 
French antiques presented by a dealer that 
loves her work. Design consultation avail- 
able. Circle #3 for brochure 


SAN CLEMENTE 


Colby Antiques of San Clemente 

510 N. El Camino Real Zip 92672 

Ph (714) 492-5130, 492-2620 Hrs 10-5 
Investment quality antiques are stressed in 
the many galleries. 18th and 19th C. English 
and European. One of America’s premier 
dealers. Circle #1 for brochure 


SAN FRANCISCO 


Antique Fair 

1700 16th St. at Showplace Square So. 
Ph (415) 863-3914 Hrs 10-5, cl Sa, Sun 
One of the West's leading 
trade sources specializing 
in quality Country French 
Antiques. Always a large 
selection of fine armoires, 
bonnetieres and tables 
Only through your dealer, 
designer, or architect 
Circle #28 for brochure 





Xanadu Artifacts and Tribal Art 
Ghirardelli Square 

900 North Point 

(415) 441-5211 Open 7 days 

Specialist in artifacts and tribal art from Asia, 
Africa, Ocearia and the Americas. Featur- 
ing a large private collection of art and rare 
objects from Papua New Guinea plus beau- 
tiful antique tribal jewelry, fine Asian and 
African baskets, dance masks from Mexico 
and West Africa, hand woven rugs and 
textiles. Circle #92 for brochure. 


Bauer Antiques 

1878 Union Street Zip 94123 

Ph (415) 921-7656 

One of the West Coast's leading antique 
dealers and the oldest antique store in San 
Francisco. Rarity and quality define this 
highly regarded establishment. The serious 
collector and decorator will appreciate the 
fine French and continental period furniture 
as well as selected accessories. One of 
many worthwhile shops on Union Street 
Courtesy to the trade. 


SAN JUAN BAUTISTA 
Lillian Johnson Antiques 2a 
405 Third Street 
Ph (408) 623-4381 


Hrs 10-5, cl M RN, ae 


Haviland matching 

service specialist 4 
with over 4,000 

patterns in stock 

We are the china 

shop on an 

earthquake fault 

Write today 

for free brochure 

explaining how you : 
can be on our want 7 
list for your 

pattern’s missing 

pieces. We buy and. # 
Sell. Circle #21 “Tye? 
for brochure. 









Country Manor Antiques 
1165 Coast Village Road 

Ph (805) 969-6841 Hrs 10-6, 1-5 Sun. 
Apersonally well edited shop filled with 
country antiques from around the world 
for the sophisticated eye. Folk art and 
primitives, wicker, paintings, unusual 
quilts from the 30's. An abundance of 
great things to discover in this friendly 
ambience. 





































SARATOGA 


Corinthian Studios 

20506 Saratoga-Los Gatos Rd. Zip 95070 
Ph (408) 867-4630 Hrs 9-5:30, cl Sun 

A gallery of fine antiques for the discrimi- 
nating collector. The very best in every 
category. Specialist in period French furni- 
ture and decorative arts. Estates purchased 
worldwide. Circle #84 for color brochure. 


Oregon 
NEWBERG 


——— 
























White’s Fine China * 

104 South College St. PO. Box 680 
Ph (503) 538-7421 Hrs 10-5, cl Sun 
One of the largest inventories of discon- 
tinued Lenox and Spode dinnerware in the 
nation. Matching service for Lenox, Spode, 
Royal Doulton, Royal Worcester, Castleton, 
Syracuse and Franciscan. Circle #96 for in- 
formation or call free (800) 547-4924 


Place Du 


Carrousel — 


Carrousel Midwest's new gallery. 
The nation’s leading dealer 
antique horses and, 
animals specializing & 
in rare and invest- 4 
ment quality antique 
carrousel figures. | 


2916 McKinney Ave. Dallas TX 75204 
214 263-1418 Circle #86 for catalog 





A National Travel Guide Directory of Antique and Fine Art Dealers 


1—4. Set of 19th C. Japanese Carved Buddhas, 13” h 
5. Japanese Antique Mother of Pearl Tea Table, 18” h 
6. 17th C. Chinese Bronze Buddha, 23” h, 15" w, 11" d 
7. Pair 18th C. Chinese Famille Porcelain Vases, 23” h. 


Waveen Jmpois 


exe et Bene (Arts 


1910 South Coast Hwy., Laguna Beach, CA 92652 (714) 494-0150 
166 North Palm Canyon Drive, Palm Springs, CA 92262 (714) 325-1070 
Circle #30 in coupon for brochure. 














1. Silver Kettle on Stand 
by Thomas Whipham, 1739 
2. Silver Soup Tureen 
by John E. Terry, 1834 
3. Silver Tea Pot 
by John Kentember, 1768-1769 
Circle # 84 for color brochure. 















We offer an outstanding inventory of 
beautifully restored slot machines in 
perfect working condition. Legal as 
collectables, these bandits of 
yesteryear have proven to be a ter- 
rific investment—an investment you 
and your friends can really enjoy. 
We sell and ship worldwide. Satis- 
faction guaranteed. Send $3 for 
color catalog and price list. 


3350 Ulmerton Road Suite 10 


Clearwater, Florida 33520 
(813) 577-3456 





CORINTHIAN 
STUDIOS 


20506 SARATOGA- LOS GATOS ROAD 
SARATOGA / CA 95070 / (408) 867-4630 47% 




















Just send me this coupon and | will 
register you with any of the above 
Antique Dealers. Circle the items 
you want and include $1 for 
handling and | will forward them 
to the dealers you indicate. 


Dear Tad: 
Enclosed you will find $ _.=————SE—Ss Which 
includes the $1 for handling as well as any costs 
requested. My check is made payable to 

Tad Gilmore. US Funds Only.) 


3. Free 5.$6 8. $6 
30. Free 
92. Free 








1. Free 9. $25 



















21. Free 
86. $6 


28. Free 84. $1 














90. $12 96. Free 





Name Address 









City State Be Zip 


Mail to: Tad Gilmore PO. Box 42345 San Francisco, CA 94101 (415) 921-1649 
October 1984 Architectural Digest California Edition Antique Register Coupon 
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COURTESY: KENNEDY GALLERIES 





paintings, drawings and sculpture, 
from Georgia O’Keeffe to Gilbert 
Stuart, are sold by Mr. Fleischman, but 
works by the giants of American por- 
traiture and landscape always seem 
to be in the majority at Kennedy. 
Copley, Sargent, Eakins, Homer, 
Remington and Russell are all plenti- 
fully represented in this highly per- 
sonal and impressive gallery. 
Though Lawrence Fleischman also 
sells large numbers of contemporary 
works, he makes only rare exceptions 





Frederic Remington’s solemn portrait When His Heart Is 
Bad, 1908, reflects the “imaginative realism” encouraged 
even in Kennedy’s elite assembly of contemporary talent. 


ART NOTEBOOK 





A Patriot’s Dream 
continued from page 232 


scouting, and buying at auction. “I 
pay a great deal of attention to scout- 
ing,” he says, “and I sometimes think 
my staff knows every attic in the 
country. I myself get thoroughly in- 
volved in the process, and research 
can often carry me outside the United 
States. Once, for example, following a 
lengthy search for papers and works 
by Elihu Vedder, I found out, while 
sitting in a café at the base of the 
Spanish Steps, that the pieces I 
needed were only moments away. In 


COURTESY: KENNEDY GALLERIES 


who complained about the high price 
we were asking. I told him he’d live 
to see the day he’d know he got a 
bargain. He did—and called to say 
thanks when a Bingham of lesser 
quality sold for an extraordinary 
sum. The hairdresser, too, asked for 
my advice about his situation—he 
wanted to know if he should invest 
the money he had received in more 
paintings. I told him, emphatically, 
‘No. Get an accountant.’ ” 

Like most galleries, Kennedy also 





Storm-tossed boats and arched seagulls contribute to the dynamism of John Marin’s 
Movement II, 1946. Marin was a special friend of Mr. Fleischman, and is one of the rare 
abstract artists whose works find favor in a gallery attuned to American realist art. 





when it comes to including abstract 
artists. John Marin is one, and Law- 
rence Fleischman knew him well. But 
apart from such occasional devi- 
ations, the overall purpose of the gal- 
lery seems to be to celebrate a picture 
of American life that is both honest 
and recognizable, in the tradition of 
the lyrical nineteenth-century land- 
scapes painted by Thomas Cole and 
his contemporaries. If nothing else, 
this franchise is historically consis- 
tent. The gallery dates all the way 
back to the 1870s, when it was James 
McNeill Whistler’s first art dealer 
in the United States. 

Lawrence Fleischman acquires his 
artworks through a careful process of 


fact, they were in the artist’s sister’s 
apartment, right above me. I was de- 
lighted my search—after all that 
work—had come to an end so easily.” 
Artworks also find Mr. Fleischman, 
thanks to his high profile in the field. 
“One of the most interesting cases in- 
volved a young hairdresser in Cali- 
fornia,” he recalls. “A maiden aunt of 
his had died and left him a few of the 
family heirlooms, including a paint- 
ing he kept stored under his bed. 
“The painting turned out to be one 
of the priceless riverboat scenes by 
George Caleb Bingham, so when he 
brought it in, we bought it on the 
spot and paid him handsomely. | 
later sold it to John D. Rockefeller III, 
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has a stable of living talent. This in- 
cludes artists such as Millard Sheets, 
Colleen Browning and Allen Blag- 
den. “I’m frequently prevailed upon to 
play nursemaid, mother, father, 
teacher and confidant to all of them at 
once,” Lawrence Fleischman says. 
They are special charges to him, these 
apostles of his beloved representa- 
tional art. “The problem at present is 
due to the recession,” he continues. 
“It didn’t hurt the blue-chip art mar- 
ket, really—prices are ever going up 
and up—but it’s hurt the young artists 
quite a lot.” To this lover of realism 
in American art, that seems to be 
the harshest reality of all.O 
—Thomas O'Neil 
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1985 Ninety-Eight Regency. — 
The remarkable marriage of luxury 
and precise road management. 


Slide in. Enjoy the famous Ninety-Eight ele- road management system: four-wheel inde- 
gance—for six. Pillow-soft, contoured seats. Deep pendent suspension, electronic level control, rack- 
pile carpeting. Luxury throughout. and-pinion steering and front wheel 

Next, discover its spirited perfor- drive. You feel the road—but 
mance. A 3.8 liter V6 multi- not the bumps. This Ninety- 

























port fuel inject —_ —— | \ \ iteieae Noe COAT] 
engine is en as 3-year/36,000-mile, 
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Bye eis erV008 Se ae may apply. 
You travel in = _ See a sere! oe 
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virtually isolated from | 
- That ride is made smooth by Ninety-Eighi 


, subsidiaries or affiliated companies 
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PURE WOOL PILE 


D&D BLDG., 979 THIRD AVENUE, NEW YORK, N_Y. 10022 


Pee ae BOSTON CHICAGO ey eet) HOUSTON LOS ANGELES 
Ainsworth-Noah George & Frances Davison Rozmallin Walter Lee Culp Castlebury-Held Randolph & Hein 
351 Peachtree Hills Ave “NE crea leone 1253 Merchandise Mart 1505 Oak Lawn Ave 3637 West Alabama Pacific Design Center 


PHILADELPHIA aL i eee! WASHINGTON ma teh MC least} 
Rosecore Showroom Rosecore Carpet Co Mark B. Meyer Assoc Rosecore Showroom Rozmallin 
Celle 180 NE 39th St 5812 Georgia Ave ere aR rls 1700 Stutz Drive 


SAN FRANCISCO 
Randolph & Hein 
101 Henry Adams St 








ARCHITECTURAL DIGEST 
SUBSCRIBER HELP LINE 


Call Our Toll-Free Number 


1-800-247-5470 


For Customer Service 


As our valued customer, you deserve the best available service. We have 
staffed a toll-free number with specially trained personnel to answer 
your inquiries about payment, deliveries, and change of address. They 
will also correct your name and address on your Architectural Digest 
mailing label. 


Dial the above toll-free number for prompt, 
courteous customer service and receive fast 
results. Please have your mailing label or 

subscription notice on hand when you call. 


If you prefer, you may write us. Please 
attach your mailing label and send cor- 
respondence to: 


Architectural Digest 
P. O. Box 10040 
Des Moines, IA 50340-0040 
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BOLO 
YOU 


Vembure 
OU es 


Thinking of 
selling your boat? 






Before you venture too far, 
make sure to take a good look 
at the URI Foundation Boat 
Donation Program. By donat- 
ing your boat to this prestigious 
foundation, you'll be headed 
for much smoother sailing at 
taxtime and aid in the support 
of marine sciences. 







Take a 
closer look. 








For brochure and 
further information 
write: Jack Buckley 


University of Rhode Island 


oundation 
2 


1 Davis Hall 
Kingston, RI 02881 


Telephone: (401) 792-2296 






URI A NATIONAL SEA GRANT UNIVERSITY 
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ibe Proudly Presents... . 




























p Eroodiands and open meadows, stately | 
ical gardens and serene Oriental retreats. Take a stroll § 
ag a pond edged with lilies. Walk through masses 
daffodils. Wander through the elegantly manicured 
unds of a secluded manor house, or spend a quiet day 
. field carpeted with wildflowers. 
ARCHITECTURAL DIGEST offers you a rare 
dortunity to enter 33 of the world’s most magnificent 
dens—enchanting retreats many of which are not 

*n to the public. GARDENS vividly brings to life 
dscapes from locales as varied as Europe, the tropics, 
Orient, the desert and North America. 

Meet the remarkable men and women whose bound- 
; imagination and unstinting care created the 
adises captured in this lavish volume. People as 
orful as their creations, whose gardens 
their proudest legacy. 

3eautifully presented in an AE 
gant slipcase, GARDENS in 
tures more than 250 Be 
juisite full-color ,. 
otographs. 

wll learn 


yut garden- & 
history, great 7 


deners of the 
t and present, 
dening styles, fashions 
1 trends. ARCHITECTURAL 
GEST GARDENS is filled 

th ideas that you can transplant 
create your own personal ——--—----— 





adise, even if its only a dream | SEO CEU LEAG. pRice —— Charge my order to: __ MasterCard | 
‘den in which you Can escape | Yes, please send me________ copy/copies , — Bill me === Vise | 
1 of ARCHITECTURAL DIGEST ROricie rere ee eS Expadate 
your own private world. | GARDENS at $29.95 each—a savings of (If MasterCard, include Interbank # shown above your name.) | 
ach coupon and mail to: | $10.95—plus shipping and handling* Signature | 
Knapp Press, 111 10th St., P.O. Box | I understand that if not completely (All credit card orders must have signature.) | 
8, Des Moines, Iowa 50381-0248 satisfied I may return it within 21 days Ee 
a i me 

0 available at your local bookstore and py cotting tuher | 
other fine retail stores. *For shipments to CA, IL or IA applicable sales tax Address | 


will be added. Please allow 6-8 weeks for delivery § 4 
All orders subject to approval of The Knapp Press City State Zip wel 


984 Knapp Communications Corp. mee eee ae i ee 

















BELGIUN 


The Surprise Package, 
of Euro e Surprise! Belgium i is 


food to rival Paris. Castles to capture 
your heart. Scenery to take your ¥ 
breath away. Festivals to take your 
inhibitions away. 

SABENA, the airline with savoir 
faire, takes you to Brussels, 
capital and ideal gateway to 
all Europe. For a free copy of f | 
Arthur Frommers new book, ¥# 
‘A Masterpiece Called 
Belgium’; send $2.00 for 
postage and handling to: « 
Belgian Tourist _ 
Office, 745 Fifth Ave. im 
New York, NY 10151. 








The beautifull look in home refrigeration 


Elegant yet versatile, the all refrigerator and all freezer Sub-Zero 


models featured above are true built-ins that fit flush with base 
SUB-ZERO cabinets. Providing a combined storage capacity of 41 cu. ft., 
these like all Sub-Zero built-in units will blend with any interior by 


accepting front and side panels to complement any decor. Other 
combination models, up to 31 cubic feet, are available including 
side-by-side, over-n-under in widths of 30’ to 48’. Sub-Zero 
also offers several undercounter models and ice-makers. 

All units are factory tested for total performance. 

Availablejin Canada. 


SUB-ZERO FREEZER CO. 
P.O. Box 4130 
Madison, WI 53711 
608/271-2233 


send for colorful brochure 
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POWERED 
BY THE 
DALLAS 
SYMPHONY 


When American Airlines offered to 
help the Dallas Symphony Orchestra, 
they never dreamed it would result in 
sell-out performances on their 7475. 

Yet that’s exactly what happened. 
Over a six-month period, American 
Airlines agreed to make cash contribu- 
tions to the Dallas Symphony for each 
passenger who boarded the new daily 
747 flight from Dallas to London. In no 
time they found that their sales were 
soaring as high as their planes. 

The Business Committee for the 
Arts is helping companies of all sizes, 
from American Airlines to Pea Soup 
Andersen’s Restaurants, discover that 
supporting the arts can give their busi- 
ness a lift. The Business Committee for 
the Arts will show you how collabo- 
ration with the arts can enhance your 
company’s image, benefit your 
employees and offer tax advantages. To 
learn just how easily your business can 
form a successful partnership with the 
arts, contact the Business Committee 
for the Arts. 

Don’t be surprised if it helps your 
business take off. 


BUSINESS COMMITTEE FOR THE ARTS 
SUITE 510*1775 BROADWAY, 
NEW YORK, N.Y. 10019 « (212) 664-0600 


THIS ADVERTISEMENT PREPARED AS A PUBLIC SERVICE BY OGILVY & MATHER. 


Why would Mario 
| 
| 


“Because it's not just a telephone... realize that all phones do not sound the 
it's the Krone-A-Phone Compact 1000. same. The Krone-A-Phone Compact 
To me, a phone is more than just a 1000 is so exceptionally constructed that 
necessity...it's a reflection of one’s taste. it comes with an 
The Krone-A-Phone is unique in both warranty. 
design and color. Its clean, sculptured For my taste, the Krone-A-Phone 
| lines compliment any room, be it Compact 1000 is the epitome of the art 
eighteenth or twenty-first century decor. of communication’ 
Its rich contemporary color range Available a 
| particularly delights me. & Taylor Interior 
| Especially important is function, EVOL igle)g74o10 MG colg 
| and its excellent, clear sound makes you 1-800-992-9901. 
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“FEC #CLD 77Z-63785-TE-T. Made in West Germany. 


| STU ac) 
get so excited over a telephone? 


unheard of 5-year 


t Neiman-Marcus, Lord 
Design Studios and 
e dealers. Call toll-free 
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ONE OF AMERICA’S LEADING INTERIOR DESIGNERS 
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Protector 


eNelcrert tert OF AU MIE es isn't “Scotchgard’ 



















smen are calling any old kind of protection “Scotchgard” 
makes them somewhat less than honest, but who can e)FeVaal=) 
94% of today’s consumers recognize “Scotchgard” as the name 
n. Protection that’s meant to last year after year. And it’s aname 
ey’re ready to buy. aor Se cnet 
you sell carpet with “protection”, make no mistake. When lee aa ceaning 
or that helps you make the sale, make sure you're selling on 
ola , ms 
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Protection 


3M hears you... 


Elegance in gold and silver. 


Imagine the richness of 
pure gold and pure silver 
on a ‘canvas’ of burnished 
copper. This is the beauty 
of a new work of art by 
one of China’s greatest 
living artists, Zhang 
Shou-Cheng. 

In this superb work, 
“The Quail of the Golden 
Maple;’ every leaf, every 
flower and every feather 
is clearly defined. And the 
vibrant colors — varying 
tones of 24 karat gold, 
gleaming sterling silver, 
the fiery warmth of copper 
— combine to produce a 
palette of incomparable 
richness. Capturing the 
distinctive forms of bird 
and branch. And faithfully 
reflecting the subtleties of 
feathers and foliage. 

In accordance with 
tradition, the work will 
bear the etched signature 
of the artist and his ‘hanko’ 
(personal stamp). In 
addition, it will carry a 
message that is associated 
with the symbolism of the 
quail in Oriental lore — the 
~ words “Courage and Love” 
attractively etched in 
Chinese script. 

This work will be 
handsomely matted in pure 


silk and framed in solid teak. 


Carefully hand-rubbed and 
oiled to bring out its color 
and grain, the frame has a 
classic simplicity that 
perfectly sets off the beauty- 
of Zhang Shou-Cheng’s art. 
When displayed in any 
room, whether traditional 
or contemporary, it will 








greatly enhance the decor. 
“The Quail of the 
Golden Maple” is available 
only by direct order and 
only from The Franklin 
Mint. The price for this 
precious metal etching, 
matted and framed, is 
$75 — which itself is 
payable in three monthly 
installments of $25 each. 
To acquire “The Quail 
of the Golden Maple” — to 
own, enjoy and treasure for 
years to come — 
R( simply mail the 
accompanying 
g5 order form to The 
Franklin Mint, 


Tn Franklin Center, PA 
19091, by November 


® 30, 1984. No payment 


is required now. 


© 1984 FM 


THE QUAIL OF 
THE GOLDEN MAPLE 


Please mail by 
November 30, 1984. 


Limit: One etching per person. 


The Franklin Mint 
Franklin Center, Pennsylvania 19091 


Please enter my order for “The Quail 
of the Golden Maple” by Zhang 
Shou-Cheng, an original etching in 
sterling silver on fine copper, inlaid 
with 24 karat gold. I understand the 
etching will be matted in pure silk 
and framed in solid teak. 

I need send no payment now. Bill 
me in three equal monthly install- 
ments of $25.* each, with the first in- 
stallment due in advance of shipment. 


*Plus my state sales tax and 
@ total of $3. for shipping and handling. 


Signature a 
ALL ORDERS ARE SUBJECT TO ACCEPTANCE 


Mr. 
Mrs. 
Miss 
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B. Coffee-color vinyl 
case attractively gold 
stamped on cover 
and spine provides 
functional eauty 
plus padded protec- 
tion for treasured 
back issues of 
Architectural Digest. 
Two cases will hold 





A. Beside your favor- i 
ite chair, in your of- 
fice, library or ona 
bookshelf, this clear 
acrylic bin keeps 
Architectural Digest 
back issues handy, 
neat and available. 
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#200111 12 issues. 

MAGAZINE BIN #201111 

$41 (3.00) SOFT SLIPCASE 
$8.95 (2.00) 













C. Function meets beauty in this 


CALL TOLL:FREE 800-421-4448 attractive see-through organizer. 


Handsome and sturdy acrylic case 



































Mon.-Fri. 7A.M.-7PM., Sat. 7A.M.-1 PM., Pacific Time. In California, call 800-252-2071. keeps a complete year of Architectural 
Credit card orders only. (For Customer Service, call 213-836-7090.) Prices effective through July 31, 1984. Digest hand and dust-free 
Please allow 6 weeks re shipment. Items may be shi ped separately. Offer good in USA and Canada only. yi , 
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see for shipping and handling per unit shipped.) (if charging) 








“Executive” in stainless steel 


gned pool! tables and game tables. Contemporary, — 
display in our showroom. Custom finishes available. 
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SCREEN: Unusual Vic- 
torian four-panel screen 
inset with twelve unique 
floral needlepoints ina 
burr walnut frame, circa 
1860 H. 76”, W. 2412” 
each panel. 


WRITING TABLE: 
Superb Regency 
trestle-end writing table 
banded and inlaid with 
panels of cut brass, 
circa 1820 H. 30”, 

W. 4414”, D. 28”. 





ARMCHAIR: Late 
Regency mahogany 
bergere with cane-filled 
back, arm- supports 
and seat, circa 1825. 
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Kentsh 
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Girne 
ma VVe offer major 
collections of English 
furniture, paintings, 
and accessories on 
eight gallery floors. 


Kentshire 


America’s legendary 
resource for 
professional buyers 
of English Antiques. 
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& DOWN PILLOWS 


FACTORY DIRECT PRICES 


Down comforters are for those who 
appreciate luxury and love warmth. 
Hand guided sewing and the finest Euro- 
pean down... nature's best insulation... 
go into every comforter we make. These 
comforters are covered with a down 
proof cotton/polyester fabric, woven to 
stay on your bed. Coordinating down 
pillows are the perfect complement 

for total sleep comfort. 

We're the factory outlet for Gillette 
Industries (founded in 1911), the national 
manufacturer of Bill Blass women's 
down coats. We're America’s Down 
Experts, manufacturing down comfor- + 
ters, down pillows and other quality 
down products in Wisconsin. Call or 
write for your free down catalog. 





| Square Stitch Down 











Comforters Colors 
CTwin (60” x 86”) $95 OOLt. Blue 

| CiQueen/Full (86’x86") $125 CBeige 
L)King (102” x 86”) $155 }Dusty Rose 
OCalif. King (102"x96") $175 C1Peach 

| White 

| Reversible Square Stitch Down 

| Comforters (not pictured) Colors 
OTwin (60” x 86”) $105 Lt. Blue 

| CiQueen/Full (86” x 86") $135 Slate Blue 

| UKing (102” x 86”) $165 (_|Beige/Caramel 
UCalif. King (102” x 96 $185 Peach/White 

| Down Pillows Colors 

| Standard (20” x 26”) $35 CILt. Blue 

| JQueen (20” x 30") $45 L) Beige 

| King (20” x 36”) 55 Dusty Rose 


(|White 

| S orver By PHONE 1-800-356-9367 
TOLL-FREE. Use your credit card. 
OR ORDER BY MAIL. 

| OM.c. OVISA  CAm.Exp.  OiCheck 





| Acct. No.: Exp. Date. 
Comforters:Q. 9 eee 

Pillows:$ +9 
| Ship. & Hdlg. charge-$5.00 per item:$__ 
| TOTALS =a 
| Your signature: 





| Address: 
City, State, Zip 


Send to: The Company Store, Dept. R 29, 1205 S. 7th St., La 
Crosse, WI 54601. Guarantee: It for any reason, you are not 
completely satistied, please return for a full refund. J 











Your first glimpse of Mill House 
is a group of handsome Colonial buildings, 
surrounded by gardens, 


in a charming country setting. 


fos 





But it’s when you step inside ‘ 
that your pleasure really begins. 


At Mill House you'll find a setting to enjoy, and furniture to cherish. 
Over five thousand pieces of superb English antique furniture, 
collected during one of the seven buying trips we make to England each year. 
We know where to find the finest English antiques. Now, so do you. 


we 


Ps 
Mill House Antiq ues 


Route 6, Woodbury, Connecticut 06798 ete (203) 263-3446 
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D & D Building, 979: Third Avenue New. Cold aN ALORA) eo doe) 
Showrooms : Atlanta, Boston, Chicago, Cleveland, Dallas, Denver, Houston, Los Angeles, 
Miami, Philadelphia, San Francisco, Seattle, Troy (Michigan), Washington (D.C.). 











Like fine French wine... 
A Roche-Bobois leather sofa gets better with age, offering both immediate enjoyment and long-term pleasure. 


“Blazer.” Our bewitchingly white sofa fashioned from leather so silky and supple it flows like fabric. 
For our complete catalog, please send a $6 check or money order to: Roche Bobois (Dept. B-1) 200 Madison Ave., N.Y.C. 10016 


ROCHE-BOBOIS 


Probably the most exclusive collection in leather. P A R | S 
LONDON « BRUSSELS * GENEVA * MADRID * HAMBURG 


Store locations throughout the U.S. and Canada 
New York « Atlanta * Beverly Hills * Birmingham, Mich. Boston ¢ Calgary * Chicago * Dallas * Denver * Houston * La Jolla * Miami * Minneapolis * Montreal * Palm Beach * Paramus * 
Philadelphia * Phoenix * Quebec * Roslyn Heights * San Francisco * Scarsdale * Scottsdale + Seattle * Toronto * Vancouver BC + Washington DC + Westport * Winnetka * Winnipeg. . - 
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Whodunit? 
The interior designer? 


The decorator? 
The architect? 












That perennial mystery —the perfectly beauti- 
ful room that’s also perfectly livable—has been 
both simplified and compounded during the 
last hundred years by the multiplicity and 
variety of choices and of help available. 

When Frederick Schumacher came to New 
York from his native Paris in the 1880's to set 
up shop as a purveyor of the world’s finest fab- 
rics, decorating with a capital D was about 
to be born. (Many authorities give the actual 
birthdate as 1897 with the publication of The 
Decoration of Houses by novelist-to-be Edith 
Wharton and _archi- 
tect Ogden Codman, 
Jr.) Up until then, the 
putting together of 
Halls, Parlors, Suites 
et al.; the choosing of 
= colors and woods and 
marbles; the ordering 
ze of rugs, textiles and 
wall coverings; even 
the placing of the bibe- 
ee lots of the hour—all 

i this was, more often 
than not, considered 
y an integral part of the 

Mh architect's job. Any list 
of great interior designers would, of necessity, 
have been a list of historic architects: 
Vitruvius, Palladio, Mansart, Le Vau, Inigo 
Jones, Robert Adam, Thomas Jefferson, 
Horta, Mackintosh, to name but a few. From 
the very start of civilization’s continuous 
search for the perfectly livable, perfectly beau- 
tiful room, architects had been the chief au- 
thors of significant interior styles. 

But now there was a whole new breed of 
professionals to help in the search. The 
Decorators—joined in a few years by the 
Interior Designers—were bringing new skills, 
new attitudes, new ideas to the home-making 
scene. Here they were, taste and vision at the 





















































































ready, anxious to turn more and more rooms 
into better and better looking places. 

Were the architects out? Relegated to ivory 
towers, blue prints and strictly architectural 
matters? Well, as in many good mysteries, 
the plot didn’t develop quite as you might 
expect. For lo! here it is, several generations 
into the Decorator-and-Interior Designer Era, 
and who's shoving furniture around? whos 
designing chairs and tables and tea sets 
that museums are gobbling up and that 
homemakers are dreaming about? who's 
decreeing purple and pink and peach? You're 
right. Architects. 

Take the living room and gallery-hall shown 
here. The Manhattan architectural firm 
Phillips Janson Group, Inc. were called in to 
carve rooms and define spaces in a typically 
cavernous New York loft. They also turned 
their hands to the interior, coming up with a 
cozy elegance perfectly in tune with their 
own architectural solutions. The handsome 
Caucasian-type wool rug with its appealingly 
geometric motif and its rare tan-and-gold 
coloring, a limited edition imported by 
Schumacher from Rumania, suggests an 
architectural sensibility. Perhaps the only 
other clues to the fact that the room was 
“done” by architects are the restrained color 
palette, the sensitivity to in-room sightlines 
and such “architectural” touches as the 
framed blueprint above the 1929 classic 
chair by the illustrious architect Eliel 
Saarinen. The chair, shown in close-up 
at right, is upholstered in Timberton, a 
Schumacher flame-stitch jacquard. Other 
fabrics in the room cover the whole gamut of 
fibers from traditional silk, wool, and cotton to 
the twentieth century man-made wonders of 
100% DUPONT DACRON® polyester (elegant 
yet hardy Chatfield and Samarra cover the 
sofa and floor cushions). 

The design criteria and the decorating 


Schumachers Illustrated Notes on 20th Century Taste. One of a series. 








SOFA & CHAIRS, DAVID-EDWARD LTD., BALTIMORE; SAARINEN CHAIRS, ICF, NY: KYOTO TABLE, BEYLERIAN LTD., NY. 


axioms as used in 

this room are, of 

course, part of the 

present-day vocab- 

ulary employed by 

designers and dec- 

orators—as well as 

by architects. In 

short, you can’t re- 

ally tell who “did” a 

room by just look- 

ing. Or even by just listening. Would you have 
guessed this was ultra-chic decorator Billy 
Baldwin speaking out? “We're talking about a 
place people live in, surrounded by things they 
like and that make them comfortable. It’s as 
simple as that.” Or that this sort of summing up 
would have come from the august Frank Lloyd 
Wright? “Weall know the feeling we have when 
we are well-dressed: we like the consciousness 
that results from it; it affects our conduct... you 
should have the same feeling regarding the 
home you live in.” 

With all the multiplicity of decorating solu- 
tions available in the world today, the absolute 
singularity of the collections and showrooms 
of E Schumacher is of daily importance to 
architects, designers and all searchers for the 
beautiful, livable room. The range of the 
Schumacher selections is encyclopedic. From 
Schumacher’s own custom-order mill, as well 
as from all the celebrated looms of the world, 
comes an amazing repertoire of design solu- 
tions—stripes, florals, solids, you name it—for 
every interior from the most classic to the most 
contemporary. 

Which is why, finding the right print, discov- 
ering the ideal wallcovering, unfurling the 
special rug or carpet—all approach certainty 
here. No matter what the decorating question 
—for architects, decorators, interior designers 
—the answer, for almost a hundred years has 
been, “Surely, Schumacher’ 
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Saving your 
back issues? 


‘Slipcases keep them 
‘ neat and dust-free! 











A. Coffee-color vinyl case attractively 
gold stamped on cover and spine 
provides functional beauty plus 
padded protection for treasured back 
issues of Architectural Digest. 

Two cases will hold 12 issues. 


#201111 SOFT SLIPCASE $8.95 (2.00) 


B. Function meets beauty in this 
attractive see-through organizer. 
Handsome and sturdy acrylic case 
keeps a complete year of Architec- 
tural Digest handy and dust-free. 


#200011 CLEAR SLIPCASE $22 (2.25) 
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esign. Beautiful. 
“The Original,” The Atrium Door®. 
The beautifully designed alternative 
to the aluminum door. 
Whether you're build- 
ing, remodeling, or just 
replacing, nothing opens up design 
possibilities like The Atrium Door. 

In addition, only The Atrium Door 
gives you the beauty and security of 
a solid brass mortice lock with Euro- 
pean style lever handles. And the 
energy efficiency of double-paned 
insulated safety glass. All encased in 
beautiful clear Ponderosa Pine, edge- 
glued to eliminate warping and twisting. 

Just imagine how beautiful The Atrium 
Door would look in a bedroom, a kitchen, or 
a den. It's easy to see why The Atrium Door 
is the best-selling wood swinging patio 
door in America. 

For more information on The Atrium Door 
and the name of a Dealer and Authorized 
Installer in your area, call: Moulding 
Products, Inc. at 800-527-5249. In Texas 
214-438-2441. 


«The 
Atrtum 
Door. 


ee 
Look for this sticker at your Authorized Dealer 
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CALL TOLL FREE 800-421-4448 


Mon.-Fri. 7 A.M.-7 PM., Sat. 7 A.M.-1PM., 
Pacific time. In California, call 800-252-2071. 
Credit card orders only. Minimum $15. 

(For Customer Service, call 213-836-7090.) 
Please allow 6 weeks for shipment. Items may 
be shipped separately. Offer good in USA and 
Canada only. 










“Architectural Digest is the registered trademark 
of Knapp Communications Corporation, used 
with permission. 









Mail to: 
Architectural Digest Selections, Dept. A604 
8460 Higuera Street, Culver City, CA 90230 











NAME 
ADDRESS 
CITY 


A604 








STATE ZIP 


Quantity 










#201111 SOFT SLIPCASE $8.95 (2.00) 
#200011 CLEAR SLIPCASE $22 (2.25) 


Grand Total $ ______ (Please add 
amount indicatedin(__) for shipping and 
handling per unit shipped.) 

_] Check payable to Architectural Digest 
Selections 

(add 6 % sales tax if delivered in CA) 

O Visa 0 Mastercard UO Diner’sClub 
(American Express Exp. date 


Card # 
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(if charging) 
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lection 


ot key NC Headquarters: 
P.O. Box 7288 (919) 434-4151 
New York (2142) 371-6131 
Chicago (312) 822-0711 

Los Angeles (213) 652-5450 
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CONTINUITY Is clearly a matter of some 
importance to Georgina Fairholme. 
The word crops up repeatedly in her 
conversation, and those objects to 
which she is most strongly drawn 
seem to illustrate one aspect or an- 
other of the ongoing dialogue be- 
tween the past and the present. 
“Doesn't everyone ultimately as- 
semble a visual autobiography 
through possessions?” she asks. “And 
isn’t the impulse primarily to retain 
some of the savor of particularly 
happy moments? My objects are 
memory joggers, then. They interact. 
Sometimes the memories are highly 
personal; at other times they have 





“Y’m not really sure of the style,” Miss Fairholme says of an engaging 
lead rabbit. “But what does it matter? A reproduction is free from the 
nuisance of having to havea pedigree.” Available at Azuma, New York. 
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PHOTOGRAPHY: FELICIANO 


Speaking of Time 
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Georgina Fairholme is well known as an ac- 
complished interior designer. And yet she is 
also a composer of tales. While heirlooms 
summon up vivid childhood memories, ac- 
quired objects receive fanciful associations. 





more to do with historic periods or 
stylistic eras—collective memories, 
rather than individual ones. But they 
always speak of time.” 

Perhaps one of the reasons the En- 
glish designer—now based in New 
York—searches for these tangible re- 
minders of time and place has to do 
with her own early life. “My father 
was in the air force, and we lived all 
over the British Isles while I was 
growing up. So I developed a great 
attachment, not to places, but to my 
dolls and toys, things I could take 
with me to our next destination.” 

In fact, many of Miss Fairholme’s 
favorite objects have a miniature 


Teasingly succulent, Lady Alastair Gordon’s realistic fruits are glisten- 
ing treats to the lovers of botanical objects. From Alexandra Stoddard Inc., 
New York, each tin-glazed work is unique and individually signed. 


continued on page 258 
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Warning: The Surgeon General Has Determined 
That Cigarette Smoking Is Dangerous to Your Health. 


. tar”, 04 mg. nicotine, 
"0.7 mg. nicotine, av. per cigarette, FTG Report FEB. 84. 






Great Taste 
with Low Tar. 
That’s Success! 
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It runs on nothing but air. 


The Atmos you see here needs 
no winding, batteries or electrical cords 
to keep time. 

It powers itself on nothing but 
the tiny changes in air temperature 
that occur in any room. This keeps the 
Atmos running for years and years, 
coming very close, in fact, to per- 
petual motion. 

Eight months to 
build a single Atmos. 

To run on wisps of energy drawn 
from the air, the glass-enclosed Atmos 
mechanism must turn with a slowness 
and smoothness that is fascinating 
to watch. 

Its pendulum swings once a min- 
ute. Its main gear circles once every 
107 days. And its gilded parts, pivot- 
ing on ruby bearings, mesh to tol- 
erances finer than the thickness of 
this page. 

Thirty-two craftsmen need eight 


months to produce a _r----- ee 
The Atmos Company* 
145 Huguenot Street 
New Rochelle, NY 10802 


single Atmos. More 
than 2,000 steps are 
involved including 
the 24-karat gold 
plating of every brass 
part down to the 


Gentlemen: 


Please send me, without 
obligation, information on 


mass manufacturer could afford: 

Every day, for three weeks, it is 
checked by a chief inspector who takes 
notes on its accuracy and super- 
vises adjustments. He makes sure that 
each Atmos meets the traditional 
standard for chronometers sea captains 
navigate by. 

The gift Switzerland gives to 
presidents, prime ministers, and kings. 

No wonder the Swiss government 
and others in Switzerland have chosen 
the Atmos to honor three American 
presidents, two British prime ministers, 
a pope, and royal heads of state. 

How to learn more 
about the Atmos. 

We have a small book that tells 
how the Atmos works, how it is made, 
and other facts of interest to anybody 
who might want to own one. The 
book shows photographs of different 
Atmos models. Prices are included. 

‘To get a copy, 
mail the coupon or 
phone, toll-free, at 
any time, on any day. 
1-800-331-1313. (In 
Nebraska, phone 
1-800-343-4300. ) 

What the Swiss 
have given to the 
White House, the 
Vatican, and the 
Elysée Palace may 
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tiniest screw. 
Finally, after its 
- pendulum has been = 
: rint Name 
hung on a wire of an 
alloy so special it Address 
helped win its dis- 
coverer a Nobel City 
Prize, the Atmos un- | 55> Zip 


dergoes a test no eee eee ee 


*A department of Longines- Wittnauer, Inc. 
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have a place in your 
home. 


ATMOS 
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Private Residences of 30 of I 
America’s Leading Interior Designers 
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a superbly produced hardbound 
volume, with 150 full-color photographs. Reserve your copy today, 
examine it FREE for 21 days with no obligation to buy. 


ORDER TODAY! SATISFACTION GUARANTEED! 
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Detach coupon and mail to: The Knapp Press, 111 10th St., 
P.O. Box 10248, Des Moines, Iowa 50336 


copy/copies of DESIGNERS’ OWN HOMES at 
$39.95 each* I understand that if not completely satisfied, I may return it within 21 days 
and owe nothing further. 


Yes! Please send me 








Bill me MasterCard 














Charge my order to: 


Cardi yt ee ee Exp: date 
(If MasterCard, include Interbank # shown above your name) 


(All credit card orders must have signature) 


Name 


 @, Te a ay 


Address 


° 


City State Zip 


*Shipping, handling and applicable sales tax will be added. 
Please allow 6-8 weeks for delivery. All orders subject to approval of The Knapp Press. E22 
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Also available at your local bookstore and other fine retail stores. 


© 1984 Knapp Communications Corp. 
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Speaking of Time 
continued from page 252 


quality. A flavor of the worlds of 
childhood, from the charming tales 
of Beatrix Potter to the more surreal 
visions of Lewis Carroll, is discernible 
in her predilection for plates of ce- 
ramic vegetables, or painted boxes 
containing counters from some ar- 
cane and half-forgotten game. 

“T’ve always had a sense of 
whimsy,” the designer admits, “and 


I’ve always been aware that, all too 
often, whimsy can degenerate into 
the horribly cute. So I try to avoid the 
sentimental. There’s usually some- 
thing astringent in my choices. Per- 
haps the piece is a little battered, 
making it poignant, maybe even a lit- 
tle macabre—or even better, unfin- 
ished, such as the exotic needlepoint 
pillow I have, in which a substantial 


ABOVE: “I’m fascinated with all sorts of embroidery,” Georgina Fairholme declares, alluding here 
toa 19th-century needlepoint pillow in which some of the stitches on the right side are conspicu- 
ously absent. Preserving the mystery, she has left the surface unfinished. “Was it boredom?” she 
muses. “Did the owner misplace it? Did she die?” From Trevor Potts Antiques, New York City. 
BELOW: Boxes from the Marché aux Puces in Paris also harbor a secret—mother-of-pearl counters. 
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continued on page 260 





Chubb People. 


They can relax about 


the things they own. 


Possessions are meant to be 
enjoyed. Fine homes and the belong- 
ings they contain should bring 
pleasure, not worry. They do, for 
Chubb people. 

The more you have to protect, 
the more you need Chubb. 

Since 1882, Chubb has been 
America’s foremost insurer of art, an- 
tiques, and outstanding homes. And, 
while they are far from being the 
largest insurer, Chubb covers more 
jewelry than anyone else in the world. 

Why Chubb? Because when 
you and Chubb agree to insure a rare 
Oriental rug or an antique mirror, 
you agree in advance on the value. 
Then, in the event of a loss, there 
are no unpleasant surprises. 

Even for the basic contents of 
your home, Chubb’ replacement value 
coverage is precisely that. There are 
no standard industry loopholes like 
“up to four times actual cash value,” 
which often leave you with a fraction 
of what you expected. And, unlike 
most companies, Chubb pays the full 
replacement cost—whether or not 
you actually replace the items lost. 

When there is a claim, Chubb’ 
commitment to its customers is clear. 
Chubb’ claims personnel know 
that their job is to settle claims, not 
complicate them. They have the 
knowledge and the authority to settle 
most claims within a week. 

When you're insuring your 
home and possessions, it's good to 
be Chubb people. 

Phone Chubb at 800-922-0533 
for a complimentary brochure and 
the name of your local independent 
Chubb agent or broker. 
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CHUBB 


Insuring proud possessions since 1882. 





The Chubb Group of Insurance Companies 
is proud to participate in “American Playhouse” 
Watch for it on PBS. 





PIETA 
by 
Michelangelo 


18',” x 14” (39 lbs) on ala- 


An incredibly detailed small- 
er version (9” x 7”) is avail- 
able for $103 ppd. 


Both are made from oxo- 
lyte resembling the original 
Carrara marble in appear- 
ance, weight, and feel. 





It is doubtful that Michelangelo himself could have made a more faithful reproduction than this. 
Eleganza is proud to make it available. Pay by check, Visa, or Mastercard. Color catalogue of 
110 sculptural masterworks $3. 


Clngansa La., Importers of Fine Statuary 


1820-50 Magnolia Way W., Seattle, WA 98199 tel. (206) 283-0609 
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“Of course we only use the cottage a few weeks in the summer. 
The rest of the year we live at PROMENADE on Longboat Key.”’ 


One of the last great beach properties. 
Twenty-five wooded Gulfside acres. A magnificent beach. 

A stunning building. With space! Glorious livable space. 
Privacy. Security. Peers. And, it’s just across the Bay 
from Sarasota’s unmatched cultural menu. 

Designs to 4100 square feet with two, three and four bedrooms. 
Residences from under $300,000. Penthouses to $1,150,000. 

Call or write for our brochure. 


PROMENADE ## 
Xu . FLY 4, | 

the new benchmark on longbost key 
1211-X Gulf of Mexico Drive, Longboat Key, Florida 33548/813-383-9595 
Exclusively offered by Michael Saunders & Company, REALTOR®/Sarasota, Florida 


Not an offer in those states which require prior registration 


SEE US AT FLORIDA REAL ESTATE SHOWCASE: BOSTON—SEPT. 21/23; SADDLEBROOK, N.J.—OCT. 20/21 
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OBJECTS 


Speaking of Time 
continued from page 258 


part of the blue background was 
never filled in. I always speculate 
why: Was it boredom? Did the owner 
misplace it? Did she die? You see, if 
it’s not my own history involved in 
an object, I’ll happily invent one!” 

’ It is this storylike approach to col- 
lecting that explains Miss Fairholme’s 
interest in trompe l'oeil and in minia- 
ture versions of large-scale objects, 
and her special affection for naive 
workmanship. Affection is a key word 
in this context. It is obvious that she 
makes all allowances for faults, eccen- 
tricities, even a little genteel decay. 
“A few chips and cracks never really 
bother me,” she points out. “They’re 
part of an object’s charm, their dia- 
logue with time, so to speak.” 

Feeling, rather than cleverness, is 
at the heart of this designer’s sensibil- 
ity. To walk into a room assembled 
by Georgina Fairholme is to be sur- 
rounded by a particular kind of civi- 
lization—mature and confident in its 
choices, but also intimate, accommo- 
dating, even modest. This sophistica- 
tion is very much the result of 
seasoning, a kind of aesthetic detec- 
tive work. There is a doughtiness in 
Miss Fairholme’s approach—an ele- 
ment of her “let’s get down to facts” 
attitude. “Common sense is such an 
important role in my evaluation of a 
piece,” she states emphatically. “The 
fundamental questions—Does the ob- 
ject work? Does it suit?—are of course 
essential.” The designer’s craft is the 
very opposite of artifice, yet clearly. 
her work suggests a product of cul- 
ture, rather than of naivete. 

“But snobbishness is one of the 
worst traps for the collector,” Miss 
Fairholme says thoughtfully. “When, 
for example, people tell me in scorn- 
ful tones that Depression glass was 
originally given away, I tell them that 
maiolica, which is all the rage now, 
was also often used for prizes or pro- 
motional purposes. However humble 
or mass-produced an object might 
be, I believe it can still have req- 
uisite integrity and personality. It 
should be chosen for these qualities.” 


continued on page 262 








French Couture pour la Table 
Christotle 


Orfevre a Paris 


FROM THE CHRISTOFLE COLLECTION: ‘SWAN SAUCIERE” 
BLOOMINGDALE'S a MARSHALL FIELD'S a NEIMAN-MARCUS o ROBINSON'S 


L.L.Bean’ 


Outdoor Sporting Specialties 


THE 
GOLDEN 
RULE OF 
L.L.BEANG§ 


“Sell good merchandise at a 
reasonable profit. treat your 
customers like human beings 
and they'll always come back 
for more.” Leon Leonwood 
Bean started a company 72 
years ago based on this simply 
Stated business philosophy. 
We callitL.L.’s Golden Rule and 
today we still practice it. 


Everything we sell is backed by an unconcition’ guarantee that 
never wears out. We do not want you to have anything from 
L.L. Bean that is not completely satisfactory. Return anything you 
buy from us at any time if it proves otherwise. 


All of our products are regularly tested by us in the field, as well 
as in the lab. Each product continues to be made with the best 
materials, construction and design that we think are appropriate to 
the needs of our customers. They represent a solid value and 
deliver a fair return for the money. 


The L. L. Bean Customer Service Department operates on L.L.’s 
belief that “A customer is the most important person ever in this 
office. in person or by mail. Telephone representatives are 
available 24 hours a day. 365 days a year for customer assistance 
and order taking Your order is shipped promptly accurately and 
L.L. Bean pays all regular postage and handling charges. 


Send us the coupon below or call 207-865-3111 Ext. 39. 


1984 L. L. Bean, Inc. 


(_] Send for a FREE 
Christmas 1984 Catalog 





Name 
Address ae 
City eh 
State Zip 
L. L. Bean, Inc., 2869 Cedar St., Freeport, ME 04033 
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Speaking of Time 
continued from page 260 


Approaching her work with the 
broad interests of the dilettante and 
the affection of an amateur, Georgina 
Fairholme allows herself a great deal 
of flexibility. The flexibility, how- 


. ever, is relatively recent. “A few years 


ago, I was burglarized,” she says, 
“and a lot of things I’d had in my 
surroundings since I was a little girl 
disappeared forever. When that hap- 


The survivors of a set of twelve owned by 
Miss Fairholme’s great-grandmother, a pair of 
19th-century figurines “have a tender, naive 
quality,” she says, “as well as nostalgic value.” 





pens to you, possessions are never go- 
ing to be quite the same again. The 
realization that nothing is really per- 
manent is rather drummed in, you 
see, and, I think, painful though it 
was at the time, the lesson is a useful 
corrective, something to bear in mind 
when you have been getting too ob- 
sessive about something, or putting 
too much store in acquiring a piece.” 
While perhaps she shows a slight 
favoritism toward things English, 
and the eighteenth and nineteenth 
centuries, she is, in essence, a 
nonpurist—perfectly able to juxta- 
pose a reproduction lead rabbit, 
bought in an Oriental chain store, 
with a Meissen shepherdess. “It’s all 
about empathy,” she concludes. 
“And telling a good story.”0 
—Peter Carlsen 














“ARPET SO BEAUTIFUL 
1 COMES FRAMED 


This is an original work of art. One you can 
hang on the floor. 

It’s called Les Balsanes. And it’s broadloom 
you actually compose yourself. (But unlike custom 
carpet, there isn’t the customary wait.) 

There are three pieces you can combine to 
make your masterpiece. Choose from a solid assort- 
ment of solids, a princely array of prints and of 
course-frames. 

This French wooi broadloom comes in colors 
that are real French 1 impressionists. As fresh, 


soft and subtle as a Monet. 
=o) 


All of which isn’t to say that this is art for art’s 
sake. You can use Les Balsanes to outline a fireplace, 
create a border in a foyer or divide a room. Pull two 
rooms together. Make an area rug. Or turn your 
creation into a wall-hanging. 

What’s more, it’s easy to become an art broad- 
loom buyer. Because Einstein Moomyy welcomes 
designers and architects. 

Not only that, we'll ship and install anywhere 
in the U.S. 

So visit Einstein Moomjy. Where you'll find a 
whole exhibit of this fine art. 


#Einstein Moomyy. The Carpet Department Store 


IN NEW YORK: 150 EAST 58TH ST., (BET. LEXINGTON & THIRD AVENUES) A&D BLDG., (212) 758-0900 STORE OPEN 9:30 AM TO 6:30 PM INCL. SAT., MON. & THURS. TILL 9 PM. 


IN NEW JERSEY: PARAMUS, 526 ROUTE 17 (201) 265-1100 N. PLAINFIELD, 934 ROUTE 22 (201) 755-6800 WHIPPANY, 265 ROUTE 10 (201) 887-3600 


LAWRENCEVILLE, 


2801 BRUNSWICK PIKE (ALT. U.S. 1) (609) 883-0700. ALL N.J. STORES OPEN DAILY TO 9 PM, SAT. TO 6 PM. WE ACCEPT VISA, MASTER CARD AND AMERICAN EXPRESS. 
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Only mail orders accepted fer catalogs. Orders cutside the 
Continental United States add $3 postage fee for every $5 
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TOLL FREE QUOTES: 1-800/334-2340 | 



















A Collection of 
Fast & Fabulous 
Recipes from 


Bon Appétit 


Now there is an entire volume 
of imaginative, timesaving Aopeaes Oh 
compiled from Bon 00 
Busy to Cook?” aA All can be 
completed i in an hour or Jess, are 
deliciously different, are kitchen 
tested, and are perfect for today’s 
tastes and busy lifestyles. 


Includes: more than 600 recipes 

* complete cross-referenced index 
* more than 48 full-color photos 

* special chapter heads with extra 
tricks, tips, and techniques to save 
time * and much more! 


Order today for no-risk 
14-day examination. Your 
satisfaction is guaranteed. 
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For those whose lives are music, there is Luxman. 
Uncompromising Luxman. Precise, elegant 
Luxman. The Luxman of legendary innovation 
and handcrafted quality; of sound 
pure, rich and real. If you value such 
music, Luxman belongs in yout life. 
For the dealer nearest you, 
call 1-800-257-4631. 
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HIGH FIDELITY SYSTEMS 


Luxman/Division of Alpine Electronics of America, 19445 Gramercy Pl., Torrance, CA 90501 























Meet 


famous 
personalities. 


Visit their 
alt private 
retreats. 


Come with 7 
us behind ANNO IFNLONLU UMD eS) 
the scenes... F@@eeeistielerteal 
From James , a 
Caan’s 
rugged 
California 
retreat to 
Givenchy’s 
elegant 
Parisian 
apartment, 
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George W. Hansen, Inc. 
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121 East 24 Street Dallas MacGraw s lovely hideaway at 
New York, N.Y. 10010 _ Vivian Watson Assoc. Malibu to Christina Onassis 
(212) 674-2130 Ei ersaie fabulous ski chalet in St. Moritz, 


J. Robert Scott Assoc. 
San Francisco/Denver 
SEND TO: 


Shears & Window 
THE KNAPP PRESS 
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Crete — 


ig Des Moines, Iowa 50336 
| Please send me copy/copies of 
: Celebrity Homes II at $35.00 each plus 
| 
! 


Architectural Digest’s Celebrity 
Homes II treats you to a privileged 
look inside the penthouses, 
plantations, and pied-a-terres that 
30 famous individuals call home. 
Includes candid interviews and 
lavish color photos throughout. 


eee 
Order today for a no-risk, 
14-day examination. Your 

satisfaction is guaranteed! 

















$2.50 shipping and handling. (For 
shipments to CA, IL, or IA please add 
applicable sales tax.) I understand that 
if not completely satisfied, I may return 
it within 14 days for a full refund. 


O Check payable to The Knapp Press 


O Charge my order to: 
0 MasterCard 
0 VISA 
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Expiration date 


telephone (212) 980-0100 or write M.J. Raynes, Inc., Dept.. 100, 
825 Seventh Avenue, New York, N.Y. 10019. 
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Sorry, we-can not give out details about the location of this 

unique Manhattan building now under construction. But if Name 
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Please allow 6 weeks for delivery. wse4 
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most important 
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The official china of 
American Embassies worldwide. 
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America’s Finest China 


GOWNS: I. MAGNIN « CHICAGO 









Swivel wall model. Measures Long arm model. Swivel arm Portable table model. Miroir Brot 
912" in diameter and 5'2" deep from _ extends mirror over 10/2” with full quality in the convenience of a por- 
wall to glass, Chrome #7120 ($169.00) 108° mobility. Chrome #7121 ($370.00) table. 912” in diameter. Chrome #7127 
Gold #7130 ($195.00) Gold #7131 ($465.00) ($169.00) Gold #7137 ($195.00) 












Now your home can have something in common with 
the world’s finest hotels. 

Miroir Brot, France’s non-fogging, magnifying mirror 
with its own built-in light, is now available for sale in America. 
Miroir Brot, U.S.A. 5555 S. Sepulveda Blvd., Culver City, CA 90230 (213) 391-0500 


ie ne ee ee ee ee ee oe ee) 
MIROIR BROT. To order by phone; credit card customers can call toll free, (800) 421-4404. In California call (800) 252-0505 










BP To order by mail: write Miroir Brot U.S.A. 5555 S. Sepulveda Blvd., Culver City, CA 90230. Check, MasterCard, or Visa i 
i accepted, Add $6.00 for shipping and handling. (If you order more than one, we'll pay all shipping costs.) In California i 
i add 62% sales tax. Additional special bulbs (#7190) available at $5.00 each i 
I Quantity Style # Price i 
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A listing of the designers, architects and 
galleries featured in this issue 


Pages 102-109: 
Bruce Gregga Interiors Inc. 
1203 North State Parkway, Chicago 
Illinois 60610, 312/787-0017 


Pages 118-125: 
“Steve Chase 
~ 69-846 Highway 111, Rancho Mirage 
* California 92270, 619/324-4602 


Pages 126-131: 
Bernard Baruch Steinitz 
4, rue Drouot, 75009 Paris 
France, 33-1-246-98-98 


L’Antiquaire & The Connoisseur Inc. 
36 East Seventy-third Street, New York 
New York 10021, 212/517-9176 


Michel Meyer 
24, avenue Matignon, 75008 Paris 
France, 33-1-266-62-95 


Kenneth Neame Ltd. 
25 Brook Street, London W1 
England, 44-1-629-0445 


Partridge (Fine Arts) Ltd. 
144-146 New Bond Street, London W1 
England, 44-1-629-0834 


Pages 140-145: 
Jean Jongeward Interiors 
119 Tower Place, Seattle 
Washington 98109, 206/284-1999 


Pages 146-153: 
Space Innovators West, Ltd. 
Stephen Tomar, asip, Stuart Lampert 
8033 Sunset Blvd., Suite 49, Los Angeles 
California 90046, 213/652-4818 


Pages 154-161: 
Pamela Banker Inc. 
65 East Eightieth Street, New York 
New York 10021, 212/628-2060 


Pages 168-175: 
Mark Hampton, asip 
654 Madison Avenue, New York 
New York 10021, 212/753-4110 


Pages 176-181: 
Thomas Gordon Smith, Ala 
69 Clementina Street, San Francisco 
California 94105, 415/543-5771 


Pages 182-187: 
George Clarkson 
117 East Fifty-seventh Street, New York 
New York 10022, 212/759-7226 


Pages 188-193: 
John H. Garzoli Fine Art 
223 Masonic Avenue, San Francisco 
California 94118, 415/563-1909 


Terry DeLapp Gallery 
P.O. Box 69175, Los Angeles 
California 90069, 213/271-8286 


Maxwell Galleries, Ltd. 
551 Sutter Street, San Francisco 
California 94102, 415/421-5193 


Petersen Galleries 
332 North Rodeo Drive, Beverly Hills 
California 90210, 213/274-6705 


G. Breitweiser-Studio 2 
11 East de la Guerra Street, Santa Barbara 
California 93101, 805/965-8100U) 








is available at: 


B. ALTMAN & CO., NEW YORK 
L.S. AYRES, INDIANAPOLIS 
BAMBERGER’S, NEWARK 


BLOOMINGDALE'’S 
NEW YORK 


BULLOCK’S, LOS ANGELES 


BULLOCK’S WILSHIRE 
LOS ANGELES 


BURDINE’S, MIAMI 
COLBERTS, AMARILLO 
DAVISON’S, ATLANTA 


DAYTON’S 
MINNEAPOLIS 


DILLARD’S, LITTLE ROCK 
FILENE’S, BOSTON 
FOLEY’S, HOUSTON 


FREDERICK & NELSON 
SEATTLE 


GIMBELS MIDWEST 
MILWAUKEE 


E. GOTTSCHALK & CO. INC. 
FRESNO 


HIGBEE’S, CLEVELAND 
J.L. HUDSON, DETROIT 
| JORDAN MARSH, BOSTON 
F & RLAZARUS, COLUMBUS 
LIBERTY HOUSE, HONOLULU 
MACY’S, NEW YORK 
MACY'S, SAN FRANCISCO 


MACY’S MIDWEST 
KANSAS CITY 


I. MAGNIN 
SAN FRANCISCO 


MARSHALL FIELD 
CHICAGO 


MEIER & FRANK 
PORTLAND 


NEIMAN-MARCUS 
DALLAS 


NORDSTROM, SEATTLE 


THE POLO/RALPH LAUREN SHOP 
DALLAS 


THE POLO/RALPH LAUREN SHOP 
DENVER 


THE POLO/RALPH LAUREN SHOP 
HOUSTON 


THE POLO/RALPH LAUREN SHOP 
PALM BEACH 


THE POLO/RALPH LAUREN SHOP 
PALM DESERT 


J.W. ROBINSON 
LOS ANGELES 


SHILLITO/RIKE 
CINCINNATI 


THALHEIMER BROS., INC. 
RICHMOND 


WOODWARD & LOTHROP 
WASHINGTON, D.C. 


YOUNKERS, INC. 
DES MOINES 
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The Abacos are a garden prime- pee vou Havel agent ie Beservations, a call 
: : : oll free - - . In Dade County, 
val where orchids grow in profusion Florida, 443-3821. 


and wild boar roam the bush. Here 
the temptations are a turquoise sea, 
powdery beaches, isles just big 
enough for two, superb sailing, fish- 


For a free brochure on The Abacos and other 
Family Islands, write to Bahamas, PO. Box 
523850, Miami, FL 33152. 


ing, diving, good food, and utter Name 

tranquility. Come to The Abacos. Address 

They're easy to getto from Miamior = City 

Nassau by convenient air service. States a) (KS 


The Abacos. Some of the islands that make It Better In The Bahamas. 


THE 
ANTIQUES:-TO-GO 
CARD 


Meefeus 


NATHANIEL IVES 


41 0029 vaiathu  JUNE/85 


Passport™ helps you find, buy and ship home virtually anything 
from Britain—and gives you instant credit at over 1,600 art and 
antiques dealers, including Sotheby’s and Christie’s. Find out more. 


ADDRESS 
CL Yeieses aw ea ee ROTA Ge ne a ZIP. 
HOME PHONE BUSINESS PHONE 


Passport, 29 East 61st Street, New York, NY 10021 


(800) 227-7212 


In N.Y. call (212) 832-3661 
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LLADRO 


THE COLLECTORS CHOICE 





here are but 

a few things 
left in life that can 
guarantee as many 
happy returns as 
consistently as the ones 





you'll get with US. 
Savings Bonds. 
When you buy 
Bonds through the 
Payroll Savings Plan, 
“SCHOOL MATES” 101/4” (porcelain sandstone finish only) © 1984 Weil Ceramics & Glass Inc you'll get a lot more from 
Authenticity guaranteed by the distinctive Lladro trademark on the base them than you'll ever 
Full color Lladr6 2 vol. catalogue available at $25.00 put towards them. That's 
peal at Cove Galley ai, Go Lite America Sat Lae Oy UE Prado New Yo, NY Utman- Barly because alittle is taken 
Jirs.—Lombard, Ill. Geary’s North—Beverly Hills, Ca. out of each paycheck 


Exclusive importers: Weil Ceramics and Glass Inc., Dept AD-10 225 Fifth Ave., New York N.Y. 10010 automatically and put 


towards some terrific 
guarantees. Like 
guaranteed interest 
return. Guaranteed tax 
benefits. And all backed 
by the most solid 
guarantee of all. 
America. 

So, when you're 
looking to get out more 
than you put in, take a 
long look at U.S. Savings 
Bonds. You'll be happier 
with the returns. 

Many times over. 


ED 
sk. 3% 
Take ; =; 
, Stock” rcss5" 
in America. 














The Crystal with a history... cristal 
THOR" Clock 5 and a future FRANCE 
FLORILEGE” Vase 9 When you put part of your savings 
FLORILEGE” Ashtray 8” ¢ 1984 Weil Ceramics & Glass Inc into U.S. Savings Bonds you re 
Send $15.00 for full color catalogue helping to build a brighter future 
Available at: Appel Jewelers—Allentown Pa. Brielle China & Glass—Brielle, N.J. Cartier Inc.—New York, N.Y. for your country and for yourself. 
C.B.R. Corporation, Cristallerie—Dania, Fla. K’s China & Crystal—San Jose, Ca., and fine stores everywhere. 
Exclusive importers. Weil Ceramics and Glass Inc., Dept AD-9 225 Fifth Ave.,New York N.Y. 10010 A public service of this publication 
Ad and The Advertising Council. 
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. 
ust tell it what you want. 
Decide how you want your 
dishes washed. And when. 
And the new KitchenAid” | 
solid state dishwasher will 
remember. Until you tell it to | 
forget. 
Meanwhile, it can tell you 


THE KITCHENAID SOLID STATE 
DISHWASHER. IT HAS A 
MEMORY LIKE AN ELEPHANT 

AND A BODY LIKE A TANK. 


a thing or two. Like what's 
going on inside. Which cycles 
save energy. 
as eae It even tells you if there's a 
problem. (Maybe its door isnt 
closed all the way.) 

Although our new solid 
state has a mind of its own, we 
didn't forget the body that got 
us where we are today. 

Our steel wash tank and 
inner door have two coats of 
porcelain plus an overglaze. 

To resist scratches and stains. 

Our motor is the strongest 
in the industry. (A stronger 
motor strains less, so it's less 
likely to wear out.) 

And we put our war- 
ranties where our mouth , 
is. Witha 1-Year Full 
Warranty on the com- / 

plete dishwasher. A 
B -Year Limited War- 
ranty on both the 
motor and the touch 
controls. And a 10- 
Year Limited Warranty 
on the tank and inner door, 

Check out the new 
KitchenAid solid state dish- 
washer It's not only very solid. 
It's very smart. 


KitchenAid: 


For the way its made” 

















2 in svar sizes and colors. 


¥ fork, NY 0022 (Cornen@f af streehleiya12) 

Jace 1226 NV at chandite orftel (312) 64d. 3980 
Huston, Philadelphia, Denver, New.OfeGnsiBoston, Atlanta, 
, | Phoenix, Troy, Mich., Seattle, London, Paris 
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i st presents products and services especially for the California reader. In the pages that follow, Architec 
- the California reader. In the pages that follow, Architectural Digest presents products and services especially 
that follow, Architectural Digest presents products and services especially for the California reader. In the pa 
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) Only one time in history have four American 
Presidents been photographed together. The occa- 
sion was the evening before three former jeees (elevates 
were leaving to represent President Ronald IWNoeYeee 
in Cairo at the funeral of assassinated Egyptian 
Nx-ire(atae Vahwelalcy Torte | 
| ee a atekeatsierl photograph with signatures sold 
recently at public auction in Houston, Texas for 
$3700.00, the largest amount ever paid for a photo- 
graph of living persons. Not only is this a photograph 
“of an important moment in history, two of the Presi- 
_ dents hold a unique nitch. Gerald Ford is the only 
President who was not elected to the office of Vice 


4 








"Presidential Suite’ °°” 


President or President and Richard Nixon is the only 
President to resign from the Office of the Presidency. | 


This copyrighted <ollector’s item is accompa- 


Rice by a Certificate of Authenticity and registration. | 


THIS IS A LIMITED EDITION, only 5,000 will be 
produced and many have already been purchased. 

Your reservation(s) will be honored in the 
order they are received and limited numbers will eye 
assigned accordingly. RESERVE YOUR “MOMENT 
OF HISTORY” BY MAILING THE ATTACHED 
FORM. OR FOR IMMEDIATE SERVICE CALL 
TOLL FREE 1-800-821-7923, 
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Give us your tired, your poor, your aching backs 


Give us your masses yearning to be free of wretched back pain. comfort over the entire sleeping surface. Now, those masses won't 
They needn’t endure that pain any longer. Aireloom rescues those have to huddle in the center of the mattress. 
who suffer back problems with the individualized support From top to bottom and edge to supporting edge, Aireloom’s 
they need. handcrafted mattresses and box springs give comfort 

That support is born into each Aireloom with gas ee ’ and hope to every poor back that yearns to be free. 
the time-honored skill of handcrafting. We care- 1 oe ee a Aireloom handcrafted sleep sets include: Supe) 
fully hand-stitch the sidewalls of each mattress Dt ae pe XX Fetherbed, Vitagenic, Rip Van Winkle and other 
to provide a sleeping surface of uncommon Ke aw ee fine sleep products. 


support. One that never : or breaks down LSA ; ee, 
at the edges, and remains resilient and Ae ey y ry e 
supremely comfortable. In: trength is NOR i . ° 
added by hand-tying our bo: 1g coils eight = ; 
ways. The result is unmatched su, port and ar eaEr Lee See Tee eee. 


Makers of fine handcrafted sleep sets. 


P.O. Box 4638, El Monte, California 91734 (213) 686-144) 
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The perfect ambience for elegant entertaining. 
re ee ese ee 





A dining room that reflects the charm of yesterdays. Old World design 
passed down from century to century. Quality crafted with pride in per- 
fection by Europe’s finest cabinetmakers. 

Pictorial marquetry highlights carefully selected woods. Hand carved 
detail adds another dimension. Lush fabrics reflect elegance, gran- 
duer, style. 

The perfect setting for entertaining and just one of the many groups 
available for immediate delivery. 

At Taylor’s where you expect and find the Southland’s most extensive 
selection of Old World furnishings. And decorating service at no charge. 


AYLOR’S 


in Van Nuys 


6479 Van Nuys Blvd., Van Nuys, CA, (818) 786-5970, 873-1081 
Open Mon. thru Sat. 9 to 5:30 p.m., closed Sundays. Visa, Mastercard, Credit terms. 






CALIFORNIA EDITION cS 


All Avery Boardman Sofas and Sofa Beds are Cusaay: ft in: 
C.O.M. or Boardman Fabrice at Our tos Og Factory. hc Nea 


PACIFIC 


vst” 
New York—Show 








SORRY NO McDONALD'S’ 


f fast-food and fast living are what you're looking for 
in a vacation, youll probably be a bit disappointed with 
<5} a visit to Tahiti and her islands. 

Because taking life slow and easy is what Tahiti is all about. 


Its a philosophy that envelops you the moment you arrive. 





Youll enjoy relaxed sunny days:\Warm, crystal-clear lagoons. 


Cool, green foliage. Waterfalls. Flowers. Exotic scents. Bright blue 
skies. Secluded beaches. Graceful palms. Breathtaking sunsets. 
Soft evening breezes. And food thats simply outstanding. 
Tahiti has everything you need to forget all of the pressures 
and problems of day-to-day living. And fully engross yourself 
in the fine art of doing absolutely nothing. 
_ Granted, there are no towering high-rise hotels in Tahiti. 
No frantic freeways. No fancy cars or clothes. And alas, there 
are no Big Mac’ or Quarter Pounder’ sandwiches, either 


But most of the people TAHTTI“UTA 


whove been here seem to 
think that its what Tahiti SS 
doesn't have that makes Qo 
it what it is. fi 


1-800-2-[AHIT1 
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Possibly the largestand * Z= 
finest collection in the world /~* 


310 N. Rodeo Dr. 
Beverly Hills, California 
(213) 273-0155 





ees | James M Chadwick Associates 
EC LANDSCAPE ARCHITECTURAL DESIGN 
whe 131 West Main Street, Los Gatos, CA 95030/(408) 374-8657 
Ly 88 Whitcomb Avenue, Hingham, MA 02043/(617) 749-4868 
“y Agency: The Cornell Co., Sunnyvale, CA oe Tre.) 
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Furniture by Baker from the Stately Homes Collection. 
Regency Mahogany dining table. English c: 1815 W. 78, D. 48, H. 29 


We're going to spoil you for every other furniture store 
in the world. 


Ee brains 


Furniture & Interior Design 


BAKER « HENREDON * KARGES * KARASTAN + MARBRO > M.G.M. * MORRIS-JAMES « SCHAFER + WHITE 


Los Angeles 8765 W. Pico Blvd. at Robertson ¢ (213) 278-1174 

Costa Mesa 3089 Bristol just south of San Diego Fwy. ¢ (714) 540-3822 
Woodland Hills 20011 Ventura Blvd. just east of Winnetka « (818) 340-7677 
South Bay 23649 Hawthorne just north of Pacific Coast Hwy. ¢ (213) 373-8936 
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Commanding magnificent panoramas high above Montgomery Street, 
these 33 very personal, very private condominium residences 
atop Montgomery Washington Tower present an eloquent 
level of comfort and convenience The City has never known. 


Located directly across from the world landmark 
Transamerica Pyramid, you'll find them equally ideal as permanent 
homes, pied-a-terres or corporate quarters. 


For complete particulars please direct communications to 
Margaret Braverman, Montgomery Washington Tower, 
611 Washington Street at Montgomery, San Francisco, CA 94111. 
Telephone: (415) 981-2655. 





SAN FRANCASGO 


© Crow-Spieker Companies 





The popularity of elegant 
parquet hardwood flooring 
spans several centuries. Once 
selected by European nobility 
for palaces, manor houses, and 
castles, parquet floors remain 
the modern day favorite for 
those who appreciate room 
warmth and magnificent 
beauty. 

Today, new and exciting 
design patterns blend 
yesteryear’s best with 20th 
Century creativity. 

The showrooms aft Virginia 
Hardwood Company feature a 
vast selection of the finest 
parquet flooring in the world. 

Come in and see for 
yourself. 











Bruce Clairmont Parquet, oak, 
smooth finish, 5/16” x 12” x 12”. 
Available in Gunstock, Desert 
Brown, and Mellow Brown. 
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THE INVISIBLE 
DESIGN GUILD. 
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The Western Design Guild is inside the lines offered at lower prices because of 
L.A. Mart, but designers still don’t see the lower overhead. We’re easy to get to and 
truth about us. We’re 90 showrooms filled parking is convenient and supervised. So 
with a thousand lines of furnishings and don’t look right through us. See for your- 
accessories—the largest selection in self. Whatever you want, you'll probably 
Southern California! Come and see many find it right here. 


WY 5 a 
=, «Western Design Guild 


A thousand lines of fine furniture and accessories 


1933 S. Broadway, Los Angeles, CA 90007 ¢ (213) 749-7911 
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a VslaeoN 
OF 
_THE HUNT 


Whether you're looking for a single lamp, 

or furnishing an entire home, Chandler's 
wants to make your search easier. That's 
why weve gathered acres of fine furnishings 
and accessories—the largest Salcenteye 

in the area. 


What's more, if you don't find exactly 
what you want at Chandlers, we'll find it 
for yOU. 


So you can stop hunting and start 
relaxing when you come to Chandlers. 


A DIVISION OF CHANDLER'S FURNITURE 


ee: ~ SANTA ANA NORTH 
ft gee 714/541-4391 
a SANTA ANA SOUTH 
CLV Lb 
iy LAGUNA HILLS 
ACS ers) 


TO THE TRADE 
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INCREDIBLE ANTIQUE COLLECTION EVER 
ASSEMBLED — OVER 7,000 MUSEUM-QUALITY PIECES 
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12 Pc. Ornate Vak Dining Suite 


Figural Carved China Cabinet, en suite 
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sae Full Interior 
Oak Executive Desk & Chair 2 Pc. King Size Victorian Bed Set Inlaid Cabinet by A. Roux 72” Oak Rolltop Desk 


/ ANTIQUARIAN TRADERS WAREHOUSE SALES 
JULY 14 THRU AUGUST 26... DURING THE OLYMPIC GAMES 


" INCLUDING: One-of-a-kind items returned fron the sets of Major Motion Pictures & T.V. Shows 
: and furniture from the original estates of the Vanderbilts, Rockefellers and Astors. 


f] VICTORIAN WALNUT: 2 OPEN 7 DAYS PER WEEK 

./ @ Wooton Desks _ ¢ Hall Pieces O N SALE 00 A.M. TO 6:00 P.M. DAILY 

‘\ @ Pedestal Desks  e Parlour Sets ® CREDIT TERMS AVAILABLE Ns 
Te 


"|e Bed Sets e Inlaid Tables UP TO e AM. EX.. MASTERCARD. VISA 
*\ © Bookcases e Bars/TV Cabinets 


" : e ALLNEWLEASES DISCOUNTED : 
Pee 0, Se 
}] @ Dining Sets ¢ File Cabinets O COME EARLY i 


‘i @ Benes Desks ¢@ Chairs & Tables ss a ee om 
*\ e Conference Sets e Chinas 
*\ COUNTRY FR ENCH “ART NOUVEAU: SAVINGS e LONG- MEN a g 


:)e Dining Sets e Bed Sets ARRANGEMEN 

-| © Buffets e Library Tables TI QA | DOWNTOWN 

| © Swivel & Client Chairs WAREHOUSE ADDRESS: 

ENGLISH: 1050 S. STANFORD AVE. 
e Partners Desks e Library Tables LOS ANGELES, CA. 90021 
e Chesterfield Sofas & Wing Chairs (213) 627-2144 
ARCHITECTURAL ITEMS: SANTA MONICA FWY. TO 
e Railings e Leaded Glass 2 os CENTRAL AVE. EXIT - NORTH a 
e Ceilings e Entryways Rare & Unusual ne TO LITHST. -LEFT TOSTANFORD 0) , 
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screen of exceptional quality and interest by the 
his print was executed by Chiron Press in 1970. 


Under his supervision, an edition of 100 was 
Each print, 28 x 39% 


We are pleased to offer UNTITLED GREEN, a il ¢ 
American painter and sculptor Edward Avedisian. T 


The Artist used paint rollers to create a prototype. 
hand-pulled from hand-cut stencils on heavy, ragged-edge Arches paper. 


inches, is signed and numbered by the artist. 


UNTITLED GREEN has a translucent clarity reminiscent of oriental abstractions. It is, however, 


marked by great velocity of form. UNTITLED GREEN reflects a moment in art history, recalling 

Avedisian’s transition from the cool, flat, post-painterly style of the 1960's to ia eComr- Fedde Ao kg 

dynamic, three-dimensional painterliness typical of uC Key eaaebwepetsd sma eC MAO E-beCe ROM pe lUre-tee lee! 

painter, Avedisian dealt here with the push and pull of printer’s press and ink. The result is an 
d relationships vibrant with chromatic and formal events. 


Works by INET Ts owned by the Metropolitan Museum , the Los Angeles County Museum, the Pasadena Museum, the _ 
WAT MRCMT TcorlcateMerets@ suelo saermU ici bcm asLg eee ty : 
Art. His works are-included in the Rowan, Rockefeller, Geldzahler and Tremaine Collections. 
The Metropolitan Museum of Art owns 1/100 of UNTITLED GREEN. 


Price $1 Revere) 











SHULA KOENIG FINE ARTS CO. MASTER EDITIONS LTD. 
_ 5 RD4, BOX 124, HUDSON, NY 12534 eee ae 
Check or Money Order. SEE LGR Ctr cetser Cocco (oes TE TSC eC Py rerto)} Telephone (518) 851- 168 or 851-7198 (collect). 








o Art Institute, the Albright-Knox, and the Museum of Modern 
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FINE JEWELRY 






MISSION BETWEEN OCEAN & 7TH CARMEL, CA (408) 625-2444 


© 1984 JEAN-PIERRE BRANDT 
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Division of Artisans Brass Products, Inc. 


For Showroom Nearest You 
Or For Catalog Call or Write: 
RTOS a ae tals CUTTS 
Burbank, CA 91505 
(818) 848-2533 


8749 World Trade Center 
Dallas, TX 75258 
(214) 742-6108 


Please Contact Our 
Contract Division 
(818) 848-5933 


CELEBRATING OUR 15th YEAR 
OF CONSISTENT 2 TO 3 WEEK 
DELIVERY 


SPE TellsCO IMO elon ith 
Solid Brass Beds, 
Iron & Brass Beds 
Sofa & Day Beds, 
Night Stands, 

Plant Stands & 
Other Accessories 


THE 
NEW AMERICAN 
INVESTOR IS 
TAKING CHARGE, 
NOT ORDERS. 
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Times have changed. And so has the American investor. 
Hes no longer willing to let others make the decisions that 
are so critical to his eapcial future. 

We understand this new investor at American Savings, 
because were a new kind of financial institution. 

We've made it our job to pioneer smart, simple financial 
services like our Money Matrix CD Account. It actually lets 
you determine the size, term and rate of your investment. 

The response has been impressive. 

California investors just like you have deposited over 








$4 billion in the Money Matrix Account just since October. 
It's this ingenuity that's helped us to become the nation’s 


pee savings and loan, now with over $30 billion in assets. 


o call or visit any of our 122 American Savings offices 
conveniently located throughout California. 
And start taking charge. 


AMERICAN SAVINGS 
yd 


AND LOAN ASSOCIATION 
A SERVICE OF FINANCIAL CORPORATION OF AMERICA 


IT TAKES AMERICAN INGENUITY. 
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We Sell Investments 
You Can Live In. 





Malibu Mediterranean Estate 
Casual elegance and incomparable detailing highlight this mag- 
nificent Malibu estate. The 7000 sq. ft. interior has three bedrooms, 
maid’s, family room, den, living and dining rooms, butler’s pantry. 
Guest house, pool, spa, cabana. 


JASON DANIEL COLLECTION OF COTTON RUGS $2,500,000 Jack Ging, Cormac O’Herlihy 858-6766 


FZ Fred Sands Realtors 
Estates Diuision 


Pacific Design Center Pacific Design Ctr. Tab mally TT ee melt 
hyve re Beli) 8844 Wilshire Blvd. 23811 Aliso Creek Rd. 
bre Mice NY Collection Beverly Hills, CA ETT es 4 ee Ora 
Fe WN s.r 7) Antique Rugs 90211 92677 
(213) 657-0890 (213) 657-0890 (213) 659-4444 (714) 643-2451 






Total Real Estate and Financial Services with 30 Offices and Divisions. 











Kubisak’s Antiques 


and 
Home Fumishings, Inc 


3305 Laguna Canyon Road 
Laguna Beach, California 9265 1 
(714) 494-1771 


Kubisak’s 
Highland Wiila 


32 Highway | 
Carmel Highlands, California 
(408) 625-1132 Over 9,000 sq. ft. of Fine French & Austrian Furniture 











Custom designs to your specifications or choose from our extensive in-stock selection. 





OKELL’S FIREPLACE 


custom screens, quality accessories since 1947 © experts in wood heating e in-home service and orasViieli elas og 





134 Pacific Coast Highway, Hermosa Beach, California 90254 (213) 376-3448 
2015 17th Street, San Francisco, California 94103 (415) oy Zo Claes Boe 


Please call or write for information brochure and installation estimates. 


VISIT L.A°S MOST DARING CONTEMPORARY SHOWROOM 
5120 MELROSE = LOS ANGELES = 462-2442 » TUESDAY THROUGH SATURDAY 9:30-6:00 | 


Se 








Make your yard the most 
elegant room in your home. 


Transforming yards into imaginative and en- 
joyable outdoor living rooms has been the 
business of A. Lee Shelbourne for nearly a 
quarter of a century. And our experience 
shows both in awards for design excellence 
and in the increased home equity our designs 
have generated for our clients. 


We design your yard from the ground up. 
We take a personal, professional approach to 
every phase of our total outdoor living designs. 


Quality is our yardstick. Our business is total 
design. We work with your contractor or 
recommend experienced contractors who take 
in stride difficult sites, engineering problems, | 
remodeling outdoor/indoor areas, adding spas 
and updating older pool and garden sites. 


On-site consultation recommended. 


CTE ace ca hatte 


cA. Lee Shelbourne | 


AND ASSOCIATES 


23300 Ventura Boulevard 
Woodland Hills, CA 91364 (213) 703-113 
La Jolla * San Francisco 








“years of fine Furniture making from Sligh. & 
Offered in a limited edition of 1,880. Please ~ 
write or call for details and reservations. 


1656 Mission Drive 
Solvang, California 93463 


Open Every Day 10-5 
(805) 688-6222 
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Burl walnut - oyster burl walnut executive desk, C. 1920 (matching chair not shown) 


Open Daily, 10:00 a.m. - 5:00 p.m. 
362 N. Coast Highway, Laguna Beach, Ca. Telephone (714) 494-4820 























Have you visited 


G. R. DURENBERGER 


ANTIQUARIAN 


In historic San Juan Capistrano 


‘a “yy a 
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An advance call is suggested. 
31431 CAMINO CAPISTRANO e (714) 493-1283 TUES. THRU SAT. 
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THAN HOME COOKED MEALS 


TODAY'S MODERN MAID INTRODUCES. 
~~. THE GAS SELF-VENTILATING - 

» CARTRIDGE.COOKTOP AND 

_ GAS DOUBLE WALL OVEN’ | 


Meee ene MMe ur cme atstaeneRer ttt woman. She { 
demands timesaving versatility and stylish design from ‘her | 
kitchen appliances. For her, Modern Maid created the Gas. T=) oe 
Ventilating Cartridge Cooktop for Mel charbroiledgas 
grilling indoors. Modern: Maid. also. offers her the al icare\o)are Ve 
SRC TB Bolt oh NOven MMU lel alco el cellllare 


TeV a Pre Decal Pret enone from Modern Maid. 
USB oa a) bie alari today’s woman ee 
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Villa Roma 
Hillsborough, California 


One of California’s great estates. Designed by Arthur Brown Jr. 
and built to last forever by artisans of another era. On one plus 
level acre of specimen trees and lawns in choicest close-in loca- 
tion. Over 8,000 sq. ft. Huge living and dining rooms. Grand entry 
with spiral staircase. Library, den, party room, professionally 
equipped gourmet kitchen. 6 large bedroom suites. $1,175,000 


HN HALL 


FURNITURE DESIGN—ART— ACCESSORIES 


1010 MONTANA AVE., SANTA MONICA, CALIFORNIA 90403, (213) 393-0305 
Monday through Friday 10:00 to 4:00 Saturday By Appointment 


STEPHENS REAL ESTATE INC. 
(415) 340-9688 Office, (415) 365-5057 Res. 


330 Primrose Road, Suite 305 
Burlingame, CA 94010 


Photography by Leslie Venners © (415) 494-0354 


DAVID ZANZINGER 








i OS oe CSOs Stem 
SA EE Fine Arts 


Alson S. Clark. The Fruit Pickers, 1922. Oil on Canvas, 36 x 46 inches 


17071 Ventura Blvd., Suite 1OGA @ Encino, CA 91316 @ 818-906-1882 
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Represented by: 
San Francisco 
Shears and Window 


- Garden Court 


3 Henry Adams Street 
San Francisco, CA 94103 
Cueva Rat 


te: cen 
a yi Ai ies 


Toronto 

V.E.R.V.E. 

19 Birch Avenue 

Toronto, Ontario, Canada 
M-A/V-1/E-1 

(416) 968-2134 


Showroom of 

fine Italian imports 
featuring hand carved 

stone and marble 

fountains and statues, 

terra cotta urns, balustrades, 
columns, bronze and 
excleclaniomcrelel | olaelcce 


Custom designs available. 


Sculpture ) 


The essence of Old Italy 


416 South Robertson Boulevard 
(South of Burton Way) 

Los Angeles, CA 90048 

(213) 858-8266 


‘Seattle 


R. David Adams 
89 Virginia Street 
Seattle, WA 98101 
(206) 682-8686 
(206) 622-5325 











PRESTIGIOUS 
HOMEOWNERS, 
ARCHITECTS, AND 
DESIGNERS... 


now you can have the lasting Wert a 
and quality that. has made Futura 
Stone by Mike Fahmie the leader in 
Crome Cc ereras Cera t ate industry. Futura’ 
Stone, by, Designer Mike Fahmie, is a 
natural stone finish that is excellent 
Olmos tanta atts deteriorating 
concrete or asphalt. You will also find 
it ideal for driveways, walkways, ere 
spa decks, patios, office buildings, 
condominium complexes and show- 
rooms. Call NOW'and we will send 
you a FREE BROCHURE on how to 
enhance and beautify ota 
roundings using Futura Stone. 

Mike Fahmie. “9 


Lic. No. 343764 


© No more messy puddles 
(completely porous) 






© No more stains (oil, rust, etc.) 
e Virtually maintenance free! 
@ Exclusive 10-year warranty! 
" “ Free estimates 
4 


LOS ANGELES 
(213) 990-6647 


PALM SPRINGS 
(619) 741-2208 


ORANGE COUNTY, °. 
(714) 547-8011 °°‘ ay 


EYETV ttets) 
(415) 362-1661 


SAN JOSE 
RCO Yas cee 


SAN DIEGO 
Goer 
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OUR REPUTATION 


LID AS STONE 








FUTURA 
SIONE 


Designer Elegance in Outdoor Flooring 


J Pe =r ee 


1715 South Boyd, Santa Ana, CA 92705 


GRAND OPENINGS 


Uae ey el 9 Futura Stone 
of ARIZONA of HAWAII 
(602) 252-7446 (808) 833-7433 





















nterior designers of plant life 

reate an atmosphere be 
or your specific needs. 
ach plant is personally selected 
or it’s maturity and character 

enhance your home or Office. 
RESIDENTIAL AND 
SOMMERCIAL 





SALES, DESIGN & SERVICE 


PALM SPRINGS, (Home Office) 
(619) 320-3355 


BEACH CITIES 
(213) 427-4189 


EVERLY HILLS / LOS ANGELES 
(213) 595-8231 


SAN DIEGO 
(619) 421-5401 


arvep knigr 


TOP 25 IN 
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SAN FERNANDO VALLEY" 
(213) 342-9691 


PHOENIX, ARIZONA 
(602) 265-6657 


Specializing in Interior Plant Design’’ 


THE NATIO 
o sa ; 
. MAY ’84 


Some of Our 
Interior Creations Include: 
Sheraton Plaza Hotel 
Palm Desert Resorter 
Steven Chase Associates 
E. F. Hutton 
Gene Autry Hotel 
Eisenhower Complex 
Watts Industries Projects 
C. R. Langslet & Son Projects 
Royce Hotel 
Palm Springs Savings Bank 
Palm Springs Life Building 
Cathedral Canyon Country Club & Models 
Mission Hills Country Club Models 
Billy Reeds 
Red Robin Restaurant 








Country Garden ____ 


STEP INTO OUR WORLD OF 
ELEGANT OUTDOOR LIVING 
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eS RECREATING YOUR YARD TO GIVE IT A COMPLETELY 


a ee NEW LOOK IS OUR SPECIALTY. . 

oe WE DESIGN POOLS - SPAS eS 

FY DECKS - GAZEBO . 
ISS ( Oe. nos PS . 





BAL DA C CieLN®@ ; 
An elegant era\gturns... | 


 _ : | 
Antique Pool Table & A Bent Handcrafted a 


19224-1 HAMLIN ST., RESEDA, CA 91335 
(818) 344-5370 
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in Oriental Rugs 
Since 1905 in Los Angeles . 
401 South Vermont, Los Angeles, CA. 90020 
Tel. (213) 383-1397 


From its first inception, the quality 

of the wool makes the rug 

It accepts dyes and maintains 

for ages its original beauty. 


The Minassian collection consists 
of such exquisite choices. . . 
Visit us and see our many 
fine carpet masterpieces 


Antique Sarapi Heriz 8’x11’ 


In the foreground: 
Fine Isfahan 7’x11— 


FW abaya 
Ss att eres-b we wll Cong 


Write for our 

bier meneiic ay’ P 
Oreloite Barred 
masterpieces. 





any of them have vanished now, the erent land 

holdings that once spread into the fingers of the 
valleys along California’s cool and verdant North Pacific 
coast. This huge and secluded bowl of land overlooks a 
turn in the ocean called Half Moon Bay, forty-five minutes 
south of San Francisco. 


RANCHO CANADA VERDE 


peers OT} 648 acres, 5 residences, 
30” w., 12" h., 54" d. Serpents $950 3 separate water sources, For sale by the owner. 


: ms extensive equestrian For appointment or brochure 
For catalog, please write The Frabel Gallery; facilities, redwood forest. call (415) 388-4202 or 726-6011 


3393 Peachtree Road, N.E.; Atlanta, Georgia 30326. 
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164 NO. ROBERTSON BLVD. 
LOS ANGELES, CA 90048 
(213) 659-6197 


Roma Collection 
... for the Dining Room 


_ For illustrated brochures and wood samples send 
$15.00 to ARTEBELLA, 164 No. Robertson Blvd., 
Los Angeles, CA 90048 


For representation through your qualified showroom, 
write to our Los Angeles office. 








eae 

















WY 
4 iS) 

c 0) 
eer 
ae ee ee 
a fol) Or) Sir 
oD re ier oan 
ee i eae 
iG. & gece) ~~ & iO 

a oe Se 
Tomes al Go 
uo Py | Gere) 
3) 0 eS Kc aap ita) 
oO co.) aed) 
at ge (40 mee Ye 
a oem eh eee eae 
a Ms 1S) a pe ~ So ical tli as ets sis 


i 





Ree) meaner ear oe 





an Oe al ad pea a oc 
Fi ql C r 1 es 
AB J ot i i j 
4 i r “ $ a ee. 
ff wh . 
i i aS 
wea serous fi ft 





ages 











Villa Borghese draws its inspiration from late 18th Century Italian 
furnishings —furnishings that borrow from the mature style of Louis XVI, 
Adam and Hepplewhite. Restrained control and symmetry of form characterize 
the Clagsic Revival occasional and bedroom designs. To learn more 
PTET Cea UB LETT Beil Som CP TEAR Ae mle R SROs the 
WHEW se decckei) wee cane em eo eeeee eae Morganton, NC 28655. 


For those who value excellence 


Henredon. 
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~ Roma Collection 
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Macatee brochures and wood samples send 
$15.00 to ARTEBELLA, 164 No. Robertson Bivd., 
Los Angeles, CA 90048 


For representation through your qualified showroom, 
write to our Los Angeles office. 
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There are only 10 people in the world who know how 
tomake the Rolls-Royce grille. 


ou don’t know Dennis 

Jones. Pity. Because Dennis 
is one of the few men still 
walking on this earth who can, 
with good conscience, call 
themselves master craftsmen 
of the old school. 

Dennis Jones is a man who 
uses his extraordinary skill to 
magically sculpt by hand a fair 
amount of cold steel into the 
sparkling silver grille of the 
finest motor car in the world. 





A celebration of a job well- 
done. 

Dennis Jones typifies the 
small band of rare craftsmen 
who practically hand build 
the Rolls-Royce. 

This is why we can say with- 
out hesitation: While ordinary 
cars may come in and out of 
vogue, the Rolls-Royce lives 
forever. 

It lives forever 
because there are 
craftsmen with 


the skills 





The Rolls-Royce. 
Dennis will slowly and 

carefully work on a Rolls-Royce 
grille for days. And in the end, 
in an unobtrusive corner 
inside the grille, where it may 
never be seen by another 
human being, he will 
put his initials. A sign 
of pride in his work. 





and dedication of a Dennis 
Jones working on every inch of 
every Rolls-Royce. Craftsmen 
who lovingly assemble the 
Rolls-Royce engine by hand. 

The Rolls-Royce you 
acquire today combines the 
skill of these master craftsmen 
along with the most recent 
technological advances of 
this day. 

In the end, the work of all 
these craftsmen will produce 
a motor car that Charles 
Stewart Rolls or Frederick 
Henry Royce would be proud 
to have bear their names. 

A motor car to be driven 
into the next century by 
someone of great accomplish- 
ment who believes, OTs 


“T give the world my 


best, I desire its best 
ROYCE 





in return. I drive the 
Rolls-Royce.” 








Rolls-Royce. Simply the b est motorcar Athe world. 


| 
| 
For information, contact your local authorized dealer or the national Rolls-Royce office (201-460-7800). © Rolls-Royce Motors, Inc. 1984. | 
The names “Rolls-Royce” and “Silver Spur” and the mascot, badge, and radiator grille are registered trademarks, as are the Bentley name, mascot, and badge. | 


Timeless Designs 
Go Right To The Top. 
ocal Point. 


Focal Point® cornice mouldings of tough lightweight 
Endure-all.™ Beauty that appears hand-sculpted, molded 
in single members that install with hammer and nails, 
come ready to paint or stain. In short, Focal Point makes 
master craftsmanship feasible for today’s homes. 
Choose from the industry’s largest selection of patterns 
to add drama to any style, especially contemporary. Take 
your timeless designs right to the top. With Focal Point. 
Send $3 for our brochures. 


Dept. 4/2005 Marietta Road, N.W. 
Atlanta, Georgia 30318/404-351-0820 


Focal Point Inc. 


Be at royn hme tes 
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For contemporary furniture, handmade 
and collectable, visit a McGuire 2 
showroom. For a color folder of new 

Palasan Collection, send $1.00 to 

McGuire, Dept. AD 11-84, 151 Vermont 
Street, San Francisco, CA 94103. 

Other showrooms: Los Angeles, 

New York, Dallas, Chicago, Seattle, 

Atlanta, Boston, Miami, Denver, 

Portland, High Point, Washington, D.C. 
International: Belgium, Canada, 

France, Greece, Great Britain, Italy, 
Switzerland, West Germany. 
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No one knows ho 


Since the Renaissance, the Italians have been 
perfecting the art of living well. 

Imagine, for a moment, that every morning, 
on your way to work, you pass the Fontana di Trevi. 
Imagine that you take your daily lunch with the dome 
of Saint Peter’s over your shoulder and the Tiber flow- 
ing at your feet. That you shop along Via Condotti. 
Or stroll in the shadow of the Colosseum. 

This is the way we Italians live. 

The beauty and elegance that surround us 
inspire everything we do. 

Even creating an airline. 





ALITALIA IS ITALY. 
Let us cite one small example. On almost it 
every city street in Italy you will find a little stand-up OUR SEATING SETS US APART. i 
coffee-bar. Here we stop to enjoy a leisurely espresso, 
to nibble some olives and cheese, and being Italian, Another remarkable thing you'll notice on 


our Prima Business Class is the first class seating. 
Instead of crowding you six across like the other air- 


to chat with old friends and new. 






















have two big, comfortable seats on either side of a 
remarkably wide aisle. So you have more privacy, 
more room to work and relax; enough room, in fact, 
to take a leisurely after-dinner stroll. 


OUR FOOD AND WINE 
ARE ON A HIGHER PLANE. 


There is a reason why the most popular 
cuisine in America is Italian. Fresh 
ingredients that are simply 
prepared and beautifully || 

presented. 
In Economy, Prima 

Business or Top Class 

this basic philosophy 


Certainly we could not leave so essential a dictates what food 


part of our lives behind us, so on Alitalia’s we serve 
Prima Business Class you will find such and how we 
a bar. You can pour yourself a drink, get to serve it. 
know your fellow passengers or help your- From the 
self to the abundant buffet. Why haven’t hearty dishes of 
all international airlines thought of this the South to the 


delicate subtleties of 
the North, we serve the 


delightful social amenity? Perhaps because it is . 
“‘all’Italiana.” A particularly Italian phenomenon. 


8 


0 live like the Italians. 


Even our economy class is filled with little 
luxuries, from classic Italian opera offered over stereo 
headphones to our boutique in the sky, where you 
can shop for exclusive fashions from Battistoni, 
Ferragamo, Gianni Versace, Trussardi and Valentino. 
And, of course, there is the warm, generous service 
that is so quintessentially Italian. 





ind of specialties you'd expect to find only 
1 the finest Italian restaurants. Like the classic 
eal alla Cavour with Wild Mushrooms, as 
lustrated here. 

Of course, no meal would be complete 
yithout wines. And ours are from the finest 
ineyards in Italy. 





ITALY’S AIRLINE DOESN’T 
FLY TOP CLASS AND ONLY FLY TO ITALY. 
TAKE OFF IN AN ALFA ROMEO. 
Till now we have said much about the special 


Since our Top Class is limited to just twelve Italian quality of an Alitalia flight. But Alitalia does 
’reamerette seats in the upper deck cabin of our 747, much more than fly from the U.S. to Italy. Our 
lere’s virtually no limit to the personalized service extensive fleet of highly advanced aircraft travels the 
ve can Offer. And the privileges of this exclusive club world. Ninety-eight destinations on six continents. 

O not end when you land. Reserve in advance, and You can fly Alitalia’s widebody 747’s direct 
ell have a gleaming Alfetta 2000 sports sedan for from New York, Chicago, Los Angeles, Montreal or 
ou at the airport. Yours free for the first three days Toronto. And DC-10’s from Boston, seasonally. 

f your visit. As your first few minutes on the road So next time you travel to Italy, fly Alitalia 
ill prove, no one makes cars like the Italians. and live like the Italians even before you get there. 






Aitalia 





My dislikes 
1. A woman who talks 
about money all the time. 


2. Who won’t even answer 
the telephone without 
makeup. 


3. Who lies about her age. 


4. Who expects help from 
self-help books. 


5. Who’ a sore loser. 


6. A woman who talks 
about old lovers. In front 
of new lovers. 


7. Who won't spend her 
last few bucks on 
perfume. 





My new list : 
of what I like and dont like 


so much in awoman. 








My likes 


1. A woman who still likes / 
older men. 


2. A woman ina little red 
dress. 


3. Who lives on some- 
thing besides salads. 


4. Who can whistle for 
a cab. 





5. Who wears perfume 
when nobody’s around. 


6. A woman who refuses 
to have her prominent 
nose fixed. 


7. Who will spend her last 
few bucks on perfume. 
Mine, I hope. 





Bill Blass Perfume. 
It's really something. 


Marshall Field’s 


~~ 
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ginator of Cultured Pearls. 
Since 1893. 
NEW YORK e LOS ANGELES « TOKYO « ZURICH *« FRANKFURT * LONDON *« HONG KONG 


AND AT FINE JEWELERS NATIONWIDE 


FOR INQUIRIES CALL (212) 586-7153 
TOLL FREE NATIONWIDE 1-800-431-4305 





Once you move in, it’s 
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As a maker of home appliances, Whirlpool Corporation understands 
how important the home is to millions and millions of people. We know that it 
gives them a place of shelter, a source of pride and a sense of accomplish- 
ment. We also know that major home appliances go a long way toward 
making a house a home. This is why we promise to build and sell only good 
quality, honest appliances designed to give you your money's worth...and to 
Stand behind them. We stand behind them by offering programs that include 
our Cool-Line® service, Tech-Care® service and helpful do-it-yourself 


repair manuals. 
Standing behind our products is not just our way of doing business, it’s 


our way of furthering the American dream. 


<=> = 
Whitlpdol 


not a house anymore... it’s a home. 








PEPPERS FROM READERS 





The editors invite your comments, suggestions and criticisms. 
Address: Letters, Architectural Digest, 
5900 Wilshire Boulevard, Los Angeles, California 90036. 


What a great joy it was to revisit, 
through your pages, the apartment 
of Nedda and Joshua Logan (‘Archi- 
tectural Digest Visits,” July 1984). Your 
photographs, accompanying Mr. 
Logan’s delightful prose, brought 
back warm memories of a winter 
afternoon I spent there in 1980. It’s 
a remarkable residence, made all the 
more so by the charm, wit and love 
of the people who reside there. 
Richard J. Solowicz 
Kansas City, Missouri 


It was a treat to peek into Joshua and 
Nedda Logan’s Manhattan apartment 
and see the rare antiques, the clever 
assemblage of automatons, the 
variety of magnificent chairs and 
the artistic quality of the pillows. 
Malvina Bush 
Studio City, California 


It remains a constant surprise to me 
that so many beautiful rooms, well 
thought out, lovely in construction, 
expensive in execution, are shattered 
by huge, garish, less-than-primitive 
paintings and sculpture. True artists 
like Michelangelo, Rembrandt and 
Rubens would laugh long and loud at 
this horrible stuff. Any buyers of this 
junk are victims of the “Emperor’s 
Clothes” syndrome. The art just isn’t 
there and neither is beauty, enjoy- 
ment, talent, nature, God. Nothing is 
there—so why do they buy it? 
Marretta Therabuger 
Santa Barbara, California 





As an artist living on Grand Cayman 
Island, I am isolated from galleries 
and art museums. You cannot imag- 
ine how much | appreciate your arti- 
cles featuring the homes and studios 
of artists. Architectural Digest contin- 
ues to be an excellent source for keep- 
ing in touch with today’s art world 
and yesterday’s masters. 
Debbie van der Bol 
Cayman Islands, British West Indies 


Your July 1984 issue featured white 
birches in front of Bette Midler’s 
Spanish colonial home in Beverly 
Hills. White birches in Andalusia? 
Such an image! White birches love 
water and would be much more com- 
fortable and appropriate in a cooler 
climate. Other issues have featured 
southern California properties with 
wet English rhododendrons and 
azaleas, and jungle-wet philoden- 
drons and ferns. As a member of 
the American Society of Landscape 
Architects, I believe “dream” garden 
features like these, in addition to wa- 
ter conditions and continuing growth 
in southern California, escalate water 
demands for this semiarid desert re- 
gion, ripping water away from 
northern California’s lakes and rivers 
at great environmental costs. 
Roger P. Scharmer 
Mill Valley, California 


I often flip through magazines back- 
wards, and in your July issue I came 
upon this warm and inviting house, 
owned, much to my surprise, by Bette 
Midler! It’s not a celebrity’s osten- 
tatious display nor a catalogue show- 
room—it’s a true “home sweet home.” 
I am only fifteen, but I appreciate 
the simplicity, beauty and elegance 
of her house. From the breakfast 
room to the bedroom, I cannot pick 
a favorite, for I love them all. 
David Garvoille 
Stillwater, Oklahoma 


Your “Art and Antiques” columns 
provide flights of fancy like those 
I experienced as a child drifting 
through my grandmother’s salon, 
which was filled with treasures from 
times and places unknown. With 
consistent beauty and excellence, you 
bring us treasures—historic and con- 


- temporary, obscure and famous—all 


in stunning portrayal. 
Marianne Montgomery 
Darien, Connecticut 








Whirlpool 
Tech-Care® service: 
Help is just 
a call away. 
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AMUVEAUE tQUE MOLE ne ean ancsenCegnngeN LAY AEST NSTAPEHATE 





At Whirlpool, we know that a home 
appliance isn’t much good if you 
can't get the proper service when 
you need it. That's why we're so 
proud of our Tech-Care service. 

Consisting of about 5,000 
independently owned franchised 
service companies across the 
United States, Whirlpool Tech-Care 
service assures our customers of 
quality service for their appliances. 

To ensure that the most up-to- 
date service is available, our 
Tech-Care service personnel are 
required to have the latest in tech- 
nical training and equipment. 

Advanced 
training is 
avail- 

able 
at 
the 
Whirlpool Educational Center from 
instructors who have had field expe- 
rience themselves. Plus, there's a 
Tech-Care National Advisory Board 
designed to improve the quality of 
service to our customers. And our 
Whirlpool Instant Service Parts pro- 
gram for fast parts delivery. 

We want you to be happy with 
any Whirlpool home appliance you 
may own. Our Tech-Care service, 
listed in most Yellow Pages, helps 
to make sure you are. 





<=> 
Whirlpool 


Making your world a little easier. 










Cultured Tastes 

du berant necklace and bracelet of cultured pearls. Eleven entwined strands 

ee WAN oh a meters joined with clasps of eighteen karat gold. Necklace, $7,600. Bracelet, $3,700. 
a Available only at Tiffany’s. 
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See 


The Now and Then Shop 


at 


Y 


Our late Georgian teakwood armoire with dramatic sunburst doors and 
beautifully carved cornice is a masterpiece of English furniture-making ca. 1840, 
one of the antique treasures we've recently added to our Now and Then Shop. 

Discover its matchless beauty in a collection that’s an inimitable mingling 

of past and present, authentic period pieces, fine reproductions 

and contemporary designs from Europe and the Far East—all assembled 

for today’s eclectic tastes in the Furniture Galleries, 
Eighth Floor, Lord & Taylor, Fifth Avenue at 39th Street. 








































When we developed Ford Tempo, 
we didn't forget your family’s need for 
room, comfort and trunk space. But 
since we dont think that a family car 
has to be a boring car, we added some 
special refinements. One of which is 


Tempos advanced aerodynamic shape. 


Round vs. Square. 

A round-object, of 
course, is much more 
aerodynamic than 
something square- 
shaped. And that’s why 
Ford Tempo’ lines 
are rounded rather than squared-off. 
This kind of forward thinking results 
in a distinctive design. And just as 


At last, a family car with 


importantly, it results in a functional 
shape that actually reduces lift for 
improved directional control and sta- 
bility. In short, Tempo's shape improves 
the way it drives. Which brings us to the 
next paragraph which deals with 
handling. 





Excellent reflexes. 


As youd logically expect from a for- 


ward thinking car, Tempo offers front- 





wheel drive trac- 
tion. It also 
offers four- 
wheel in- 
dependent 
suspension, 
all-season radials, 
front stabilizer bar 
and precise rack and 
pinion steering. And 
what that results in is a 
stable, smooth-riding 
car that helps the driver handle the 
idiosyncracies of a winding road. Ga 
news for the driver. And the passeng 


Forward thinking under the h 
Tempo is powered by a specially 











— 





Chinking 


“ue instincts of a driver’s car. 


ed 2300 HSC (High Swirl Com- 
) engine. And to keep Tempos 
@ current, we've added 

nic Fuel Injection this year. A for- 
inking 2.0 liter diesel engine is 
e. And the optimum operating 
cy of your Tempo will be main- 
ined by the EEC-IV 
Computer, a state-of 
the-art micropro- 
cessor engine 
control system. 










State-of-the-art 

thinking 

for five. 

The end result 
is a five-pas- 











Ford Dealer Lifetime 
Service Guarantee. 
As part of Ford Motor Company's 
commitment to your total satisfaction, 
participating Ford Dealers stand 
behind their work, in writing, with a 
Lifetime Service Guarantee. No 
other car companies’ dealers, 
foreign or domestic, offer this kind 
of security. Nobody. See your 
participating Ford Dealer 
for details. 


senger, state-of-the-art 
family car that thinks 
and acts like a driver's 
car. Any car that 

offers you less, is back- 
wards by comparison. 


Quality is Job 1. 

“Quality is Job 1” This 
isnt just a phrase. It’s a 
commitment to total 
quality, which begins 
with the design and en- 
gineering of our cars 
and continues through the life of the 
product. And the commitment 
continues for 1985. Ford is determined 
to build the finest cars in the world. 


Have you driven a Ford...lately? 











Get it together—Buckle up. 


he forward thinking car. 
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A Special Message for Readers of ARCHITECTURAL DIGEST 


u can now acquire for your home the ultimate collection of 


>» world’s great classics 


he 100 Greatest Books Ever Written 


und in genuine leather and accented with real gold. 


e fine furniture and original art, beautiful books have 
2 been among the esteemed treasures of fine homes. 

generations, discerning men and women have 
ecially sought leather-bound editions of the great 
sics...for their worth as literature and for their 
ymparable beauty in the home. Today such books are 

easily acquired. Yet, with this announcement, 
Jers of Architectural Digest are invited to own “The 
| Greatest Books Ever Written” in one of the most 
utiful leather-bound editions ever published. 


eautiful books lend grace to every home. Whatever 
setting, fine leather-bound books impart an aura of 
inction and evoke a feeling of substance. They are 
‘ant in and of themselves; they bring importance to 
ir surroundings. 
nd, for those so fortunate to acquire such books, 
re is the sheer joy of possession. For these are things of 
uty that enrich our lives and exalt our senses. Like a 
sured antique, a delicate print, a favorite work of 
celain... each beautiful book is personally prized and 
ngly owned. Indeed, for those acquainted with 
utiful books, it is difficult to imagine one’s home 
hout them. 

Like fine art, these volumes will 

be treasured always. 

yks are treasured not just for their beauty. That, too— 
also for their content. Consider the titles chosen for 
; incomparable collection—books which have been 
ognized as outstanding for decades or centuries. The 
atest novels the world has ever known—among them, 
lville’s Moby Dick, Dickens’ A Tale of Two Cities, and 
‘vantes’ Don Quixote. Works of serious thought, such as 
to’s Republic. Heroic epics: Homer’s Iliad and Virgil’s 
eid. Sharp-witted satire, such as Swift’s 
lliver’s Travels. Works of beauty, 
luding Whitman’s Leaves of Grass. 
dere are the titans of literature. 
akespeare, Chaucer, Milton, Dante, 
mas, and Dostoevsky. Tolstoy and 
rgenev. Our own beloved Mark Twain. 
nes Joyce. Henry James. Here are books 
it educate, uplift, instruct, and inspire— 
9ks you can enjoy for a lifetime and 
jueath to future generations. 


Every book 
fully bound © 


in genuine leather 


Distinctive cover designs 
accented with real 
22kt gold on the spine 


Highest-quality, acid- 
neutral paper will last for 
generations without 
turning yellow 


Genuine full-leather bindings. 
Easton Press editions have full, premium leather bind- 
ings, accented with real 22kt gold. If you look closely 
at ads from other publishers, you will see that many 
editions are only partially covered with leather. Or 
they may use thin leathers or substitute materials. 
They may seem nice enough at first glance...until you 
see the rich, premium leather of a typical Easton Press 
book. There’s no comparison! 
Intricate cover designs 
accented with real 22kt gold. 
Each luxurious full-leather binding will be deeply inlaid 
with real gold on the spine. And each will be deeply inlaid 
with perfectly matched golden designs on the front and 
back covers. Then, to bring out the full beauty of each 
cover design, the pages will be gilded along all three sides 
with a special golden finish. 
Centuries-old traditions of 
fine book craftsmanship. 

In accordance with centuries-old customs, each book will 
be bound with araised or “hubbed” spine—both for added 
beauty, and durability. The endsheets will be of elegant 
moiré fabric, and each volume will have its own 
permanently sewn ribbon page marker. The paper for 
each volume will be specially milled to last for 


generations. 
(continued on next page) 
















bookbinders art 


for each volume 





Beautiful illustrations 
capture the essence of 
each author's work 







Permanently sewn ribbon 
page marker 


Endsheets of rich 
moire fabric 


Gilded page edges provide 
elegance and protection 
from dust and moisture 19 


“Hubbed” spines in the 
classic tradition of the 


Handsome, readable type 
faces individually selected 





(Continued from previous page) 





Exciting diversity. 
Each book will have its own unique cover design, created 
by a master book designer, to lend individuality to the 
volume. The sizes of the books will vary, as will their 
colors—with each book perfectly proportioned for beauty, 
balance, and harmony with the rest of the collection. 
Magnificent illustrations. 

Each volume will be illustrated ina manner which matches 
the mood and the meaning of the author's work. In many 
cases, authentic illustrations from the period of the literary 
masterpiece will be used. In other instances, leading illus- 
trators have been commissioned to create original works of 
art expressly for this collection. 

Available only by 

Advance Subscription. 

Subscriptions to The Easton Press edition of “The 100 
Greatest Books Ever Written” are being offered on an ad- 
vance registration basis. This means that only subscribers 


to the collection can acquire this private library of dis- 
tinction. The books will never be made available to book- 


stores or rare book galleries 


Comparable books bound in genuine leather command 
as much as $75.00 per volume. However, you will be 
pleased to learn that the volumes in this collection will be 
priced at just $35.00each for the first two full years. Future 
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volumes will be similarly priced, subject only to minor 
periodic adjustment to reflect varying material costs. 


Convenient Acquisition Plan. 


Because of the extraordinary care and craftsmanship 
required in printing and binding, the books will be issued 
one per month. This is of great benefit to you, because you} 
may pay at the convenient rate of one volume per month, 
and you have a full month to enjoy each volume before the} 
next one arrives. 

Asa subscriber, you will never receive any books you do 
not want. A list of the 100 books scheduled in the cok 
lection will be sent to you. You may indicate which titles on| 
the list, if any, you do not wish to receive, insuring that you 
acquire only the books you wish to own. If you desire, you 
may return any volume within 30 days for a full refund of 
your purchase price. Moreover, you need purchase voF| 
umes only as long as you choose to do so; you may cancel} 
your subscription at any time. 

To accept this invitation, simply complete the Preferred 
Subscription Reservation at the right and return it today. It} 
is not necessary to send any payment now. This simple step 
is all that’s needed for you to begin building a private 
library that is certain to become a mark of distinction in| 
your home. 
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Preferred Subscription Reservation 


The 100 Greatest Books Ever Written 


The Easton Press 


47 Richards Avenue No payment required. 
Norwalk, Conn. 06857 We will bill you. 


Please send me the first volume of “The 100 Greatest Books Ever Written” boundin 
genuine leather and reserve a subscription in my name. Further volumes will be sent 
at the rate of one book per month at $35.00" each. This price will be guaranteed for 
the next two full years. 

A list of books scheduled for future monthly shipment will be sent to me. I may 
indicate which titles on this list, if any, Ido not want to receive, thereby insuring that 
I never receive any books I do not want. I understand that I may return any book 
within 30 days for refund, and that either party may cancel this subscription 
agreement at any time. 





*Plus $2.50 per book for shipping and handling 


O As a convenience, I wish to pay for my first volume now. I enclose $35.00 (plus 
$2.50 shipping and handling—a total of $37.50**). 


O Please charge each monthly shipment to my credit card: 
O VISA O MasterCard 


Credit Card No. Expiration Date 


Name 

Address 

City 

States == SS 


Signature 


**Conn. residents pay $40.32 to include sales tax. 
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The restoration of the Hotel Talleyrand, 
which houses the American Embassy in 
Paris, represents the talents of three bril- 
liant architects: Ange-Jacques Gabriel 
and Jean Francois Chalgrin of the eigh- 
teenth century, and Hugh Newell 
Jacobsen of the twentieth. Today the 
magnificent building overlooking the 
place de la Concorde, and once the home 
of diplomat-statesman Charles-Maurice 
Talleyrand, still evokes the robust and 
splendid past while providing headquar- 
ters eminently suited to the needs of Am- 


Things Seen and Things Imagined 

Claudio Briganti moved to Paris 
twelve years ago, after eight years as 
a theatrical and film designer in his 
native Milan. For approximately ten 
years he’s designed private residences 
exclusively. “I prefer private clients 
to theater or film work, because in 
show business things move too fast, 
you have to make too many conces- 
sions,” he says. ‘With private clients 
you can take your time and follow 
through. But we have to understand 
each other completely.” A room he 
designed for a client our international 
correspondent Charlotte Aillaud calls 
“one of France’s most elegant 
women” makes his need for time un- 
derstandable. Based on an eigh- 
teenth-century straw-work box, and 
assembled piece by piece, the wall de- 
sign could vie successfully for a 
record in detailing. See page 102. 


At Home in the Rockies 

As Jay Spectre sees it, living with 
style is one of the rewards of a life- 
time devoted to hard work. In an 
upcoming issue we will feature a mas- 
terful example of his current style, his 


JOHN BRYSON 











Jay Spectre 


Kalef Alaton 


bassador Evan G. Galbraith and his staff. 


Our editor-at-large Susan Mary 
Alsop, who tells the story of the restora- 
tion in this issue, says in summing it up, — 
“The house has come alive again.” That 
it has is due in large part to the twenti- 
eth-century architect who balanced a 
love for the splendors of yesterday with 
respect for the challenges of today. 


“tee Bl 


Editor-in-Chief 


own house in Connecticut, built in 
1956 by Philip Johnson. “It’s one of 
Philip’s great houses, a real break- 
away house for him. He was just be- 
ginning to move away from.the 
influence of Mies van der Rohe,” says 
the designer, who is landscaping the 
eight acres surrounding the house 
and has furnished the interiors with 
seventeenth- and eighteenth-century 
antiques. This month’s feature of a 
house in Vail, Colorado offers an- 
other perspective on Jay Spectre’s 
work. It has a decided sense of 
place—a major shift in direction for a 
designer supremely capable of creat- 
ing the look that could be anywhere. 
But Mr. Spectre has never side- 
stepped change or the exercise of cre- 
ativity. See page 110. 


Texas Brio 
Kalef Alaton travels extensively in 
search of acquisitions. Often ac- 
companied by his clients, he goes to a 
lot of trouble to convince them to try 
something dramatically different. For 
example, while traveling with the 
owners of a Dallas home he designed 
with his former partner, Janet — 





continued on page 28 


This distinctive collection has been carefully pieces inlaid with brass and veneered in mal- 
assembled from several Oriental lands. Init. achite, coral. jade, fossilized stone, and many 
er men MET amantlaltelel Cla ele LRTI one 
silk screens. hand painted scrolls. 
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Also available are furniture wes your designer or architect. 


Maitland-Smith Ltd. 


Distributed by Henredon Imports 






other exotic materials. These items 
may be seen at Baker, Knapp & 
Tubbs showrooms through 
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AUSTIN BAL HARBOUR BEVERLY HILLS CHEVY CHASE CHICAGO COSTA Rie DALLAS FI. LAUDERDALE HONOLULU# Freese) 
LAS VEGAS LOS ANGELES NEW YORK ‘PALM BEACH PALMSPRINGS P Be 10 RICO SAN FRANCISCO. ST. THOMAS TORONTO} 





&. Sulka & Company 
THE STANDARD OF EXCELLENCE IN MEN’S WEAR SINCE 1895 
SULKA NEW YORK 711 Fifth Avenue/SULKA LONDON 19 Old Bond Street/SULKA PARIS 2 Rue de Castiglione 
SULKA SAN FRANCISCO 188 Post Street/SULKA PHILADELPHIA Wanamakers, Center City 
SULKA HOUSTON Sakowitz, Main Street 








The Santos™ watch by Cartier 
} Automatic, water resistant 
Available in 18K gold, steel and gold, or steel 
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Polizzi, he took them to see some lac- 
quered walls in an eighteenth-cen- 
tury house, telling them, “This is 
what I want to do in your dining 
room.” Wanting to preserve the orig- 
inal wood paneling, his clients didn’t 
warm to the idea until, soon after- 
ward, they met a French countess, an 
acquaintance of Mr. Alaton’s, at a 
dinner in Paris. She assured them 
that the walls in any house less than a 
hundred years old weren’t worth main- 
taining in their natural state. Now they 
cherish the lacquered walls—and the 
solution precluded more extensive res- 
toration. See page 122. 


Feast for the Senses 

At the time Anthony Machado under- 
took designing the interiors for the 
new Palette restaurant, he had already 
turned a full 360 degrees from “a 
rather conservative view of design,” 
to using large, boldly draped vinyl 
sheets in a Los Angeles apartment 
(see Architectural Digest, June 1983). 
The Palette represents a marriage of 
the two approaches. “It was a real 
challenge for me to find the right so- 
lution,” he explains. “It is always a 
question of finding the soul of a 
building, and growing from there.” 
The building that houses the Palette, 
in the heart of Los Angeles, suggested 
a prevailing theme of Hollywood 
glamour. “I wanted images and ges- 
tures of heroic proportions, comple- 
mented by color and light,” says the 
designer. And, of course, all had to be 
conducive to the art of dining. As the 
project unfolded, Anthony Machado, 
originally based in San Francisco, be- 


gan to feel more and more at home in 
Los Angeles, where he now lives— 
and does his own artwork—in a for- 
mer film studio. See page 132. 

Of the Ear 

Mrs. William tin, formerly the 
baroness Alexandr. oria von 
Diergardt, looks back 1 her pre- 
vious home in northern California as 
“a charming frivolity.” But the Mar- 
tins’ adobe house in Santa Fe strikes 


28 


continued from page 22 


RUSSELL MACMASTERS 








Alexandra Martin 
William C. Martin 








Cleveland Harp 


Paul Naecker 


4 


other, deeper chords. It is a place for 
spiritual connections, and connec- 
tions to the earth; for flower, herb 
and vegetable gardens and for chick- 
ens and animals. It is, in addition, “a 


_hostelry for wandering artists,” Mrs. — 


Martin says. The substantial walls of 
the house—some thirty-two inches 
thick—also harbor paintings by Cali- 
fornia Impressionists (see Architec- 
tural Digest, October 1984) and 
collections of kachina dolls and In- 
dian rugs. “Santa Fe is a composite,” 
remarks Alexandra Martin. “It’s like 
every wonderful country you've ever 
wanted to live in—but you can pay in 
dollars, and everyone speaks En-— 
glish.” See page 138. | 


An Island in the City 
“A dialogue between solidity and ~ 
transparency,” is how Cleveland 
Harp describes the design he and his — 
partner, Paul Naecker, planned for a 
loft in New York City. The architects 
balanced ‘‘traditional and modern 
space,” cloaking all in paint of a sub- 
tle color and flatness that gives the — 
walls “a chalky quality, like sand- 
stone,” says Cleveland Harp. The ef- 
fect worked so well that neighbors 
have tried to emulate it. Although, at 
the outset, one of the owners was not 
altogether comfortable with the in- 
dustrial elements in the design, the — 
architect reassured her, smoothly 
integrating an eclectic assemblage of 
period pieces and art into the space. 
For example, a corner of the master 
bedroom was adapted to make room 
for a French dressing table from the 
Folies-Bergére, now covered with a 
collection of Victorian bottles and 
snuffboxes. The plan is a credit to the 
architects, who established their own 
practice in New York City over five 
years ago. See page 148. 


Set for Sail 
The design of the yacht Oz was a 
bracing collaboration between old 
friends. Motion picture producer 
Peter Guber’s original idea was “a 
New York apartment with sails.” 


continued on page 34 


THE 1985 CHRYSLER FIFTH AVENUE 
LuxUuRY WITH THE UTMOST RESPECT 
FOR YOUR MONEY. 


Chrysler Fifth Avenue may cater to the rich, or those in comfortable 
circumstances. But never...never the foolish. Because with all its inherent luxury, 
it chooses not to ignore value. 
For example, it is the only luxury car at its price that gives you a 5-year/ 
50,000-mile Protection Plan* It also has established an impressive record in 
resale value. One that compares favorably with Lincoln and Cadillac** 


Its list of luxury items that come standard is a tale unto itself. 
Outstanding features crowd the list, but we will not bore you with 
a complete detailing of all 49. Here are a notable few: 
Authentic V-8 power * Power features that strip away the 
drudgery of driving » Air Conditioning » Anti-noise barriers 
for a deep inner quiet » Full 6-passenger room with 
plush-pillowed comfort. 
Chrysler Fifth Avenue. It just may be the best luxury 
car value in America today. Buy or 
- lease one at your Chrysler-Plymouth dealer. 
Buckle up for safety. 


Chrysler. Best built, best backed American cars.‘ 


*Whichever comes first. Limited warranties on power train and outer body rust-through. Deductible 
Excludes fleet/leases. Dealer has details. **According to recent NADA reports. tLowest 
percent of NHTSA safety recalls fc and ‘83 models designed and built in North America 
Best backed based on warranty comparison of competitively priced vehicles 
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The Creative Business. Photo Jean Lariviére 





Louis Vuitton Jhine art oli forel 


Discover the art of travel at the Louis Vuitton stores in North America. 

New York,57th Street and at Macy’ Herald Square * Manhasset, The Americana Shopping Center + Short Hills, N.J., The Mall at Short Hills. + Boston, Copley Place 
Washington D.C. , 1028 Connecticut Avenue N.W’. + Aclanca, Lenox Square + Palm Beach, Worth Avenue * Bal Harbour Shops + St. Thomas U.S. Virgin Islands + 
Houston, Galleria II + Dallas, Galleria * Chicago, Water Tower Place and at Marshall Field State Street + Beverly Hills, Rodeo Collection + Palm Springs, The Courtyard + 
San Francisco, Sucter Street and at I. Magnin Union Square + Honolulu, Ala Moana Center and Royal Hawaiian Center * Canada, Toronto, 110 Bloor Street W. 








VW Some people have a talent for 


travel. They look upon travelling as a fine art. 

These true connoisseurs require the best; 
it is for them that the Louis Vuitton craftsmen 
create luggage and perpetuate the tradition of 
custom-made pieces. 

These imaginative and skilled artisans 
turn each trunk, suitcase and bag, be it of the 
traditional “Monogram” line or the new 





“Challenge” line, into a model of strength, 
durability and refinement. 

They meticulously select their materials: 
traditional leather and brass, or innovative 
space-age fabrics such as Kevlar*, and 
authenticate their work with the renowned 
initials. 

The Louis Vuitton concept of luggage is 
unique. It has been maintained since 1854. 


In Paris and the major cities of the world. 


| LOUIS VUITTON 


MALLETIER A PARIS 


MAISON FONDEE EN 1854 





















































| mu Gorham Avocado. 


aT The goed life begins with The Avocado. 
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ieee the look of the good life in tableware, write for a free booklet to 
" 4 Gorham, P.O. Box 2823-V, Providence, RI 02907. 





A renowned Western artist 
creates a powerful new work 
in the rich tradition of bronze horse sculpture 


Available in a single, limited edition 
Individually crafted to order. 


Ordering deadline: 
December 31, 1984. 


In the demanding field of bronze 
horse sculpture, Lanford Monroe 
stands out as an artist of surpass- 
ing talent and skill. A Western 
artist of enormous accomplishment, 
who has exhibited at prestigious 
showplaces ranging from the 
Cowboy Hall of Fame in Oklaho- 
ma City, to the Sportsman’s Edge 
gallery in New York. And whose 
works are included in many im- 
portant private collections as well. 
Now, The Franklin Gallery takes 
pleasure in offering you the oppor- 
tunity to acquire a compelling new 
work by this most gifted sculptor. 
“Challenging Stallions” is Western 
art of astonishing impact —capturing 
perfectly a moment of high drama. 
Two rival stallions, vying for territor- 
ial dominance, are locked in combat. 
The fury of their encounter is 
evident in the powerfully muscled 
haunches ... the thrashing 
hooves ... the thrust of their 
proud heads. All portrayed 
with stunning realism 
—the quality most 
highly valued by 


Shown smaller than actual size of 
approximately 10” high x 1042” wide 
(including base). 



























knowledgeable collectors of bronze 
horse sculpture. 

To capture every dynamic detail 
of the artist’s work, “Challenging 
Stallions” will be crafted in 
cold-cast bronze. Each piece will 
be individually shaped from a 
carefully prepared sculptor’s blend 
of powdered bronze and resins, 
then meticulously hand-finished to 

achieve the lustrous patina 
that is characteristic 
of the finest Western 
bronzes. 


This important original 
sculpture will be issued in a 
single, limited edition. It is 
available only from The Franklin 
Gallery, only by direct 
subscription and only until the 
end of 1984. There is a further 
limit of one per order. 

Displayed in the home, this 
vibrantly life-like work will be 
enjoyed, admired—and talked 
about—by all who see it. A 
superb example of Western art at 
its exciting best. 

To acquire “Challenging 
Stallions,” simply return the 
accompanying Order Form no 
later than December 31, 1984. 
You need send no 

payment now. But be sure 
to mail your order to 
The Franklin Gallery, 

Franklin Center, PA 19091, 

by December 31st. 


© 1984 FG 


--------- ORDER FORM =< 9 9993 rn nn nnn nn nr nn |) 


“Challenging Stallions” by Lanford Monroe 


The Franklin Gallery 


A limited edition. 





Franklin Center, Pennsylvania 19091 
Please accept my order for “Challenging Stallions,” an original 


Valid only if postmarked by December 31, 1984. 
Further limit: One per order. 











sculpture by Lanford Monroe, to be crafted for me in cold-cast bronze Signature 
and hand-finished, at the issue price of $195.* eee aca NCE 
I need send no money now. When my sculpture is ready to be sent Mr./Mrs./Miss SERAGWIPRING CLEARLY = 
to me, I will be billed for a deposit of $39.* and, after shipment, for adress 
the balance in 4 monthly installments of the same amount. 3 
*Plus my state sales tax and a total of $2.50 for shipping and handling. City, State, Zip - 
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Angelo Donghia refined the concept 
into something more corporate and 
disciplined. One inspired touch— 
each stateroom has its own linens, 
towels, bathrobes, blankets and acces- 
sories coded by a stripe of a different 
color. But beyond the order and sense 
of identity this gives the rooms, the 
design excels at realizing the qualities 
Peter Guber associates with the name 
Oz. “Wizardry, of course. A quest. 
And its Hebrew meaning, courage.” 
Aesthetics and necessity are seam- 
lessly combined. Making the engine 
room into “a sort of jewel” was one of 
the producer’s priorities. “It is as 
immaculate, as high tech, as gleam- 
ing, as possible,” he says. “It reminds 
me of the thrill I used to get from the 
engine of my ‘55 Chevy. As it’s the 
beating, visible heart of the boat, it 
gives you a special feeling of security 
to find beauty even there.” See page 156. 


Fireside Comfort 

At first, working with another de- 
signer, the owners of a Los Angeles 
Spanish Colonial Revival house had 
asked for a new look, something 
more contemporary. But after a 
change of heart, they consulted Val 
Arnold—and he found that what 
they really wanted was an updated 
version of what they had. Major addi- 
tions and restructuring had already 
been accomplished by architect Marc 
Appleton. Now it was up to Val 
Arnold to unify the interiors—which 
he did, with a design characterized by 
understatement and harmony. He 
prides himself on being able to work 
in whatever style his clients’ needs 
dictate—“’I can do traditional or 
glitzy, something timeless and un- 
decorated, or something they can 
show off to their friends’’—and 
thinks of someday trying his hand at 
set design. “Designing interiors is not 
unlike the theater,” he says. ‘You ex- 
ercise your Own fantasies by becom- 
ing someone else, living in their 
house and grasping how it functions 
for them. I like to put myself in their 
position and see the house through 
their eyes.” See page 164. 
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Angelo Donghia 





DALE KELLER 





Val Arnold 
Marc Appleton 


DERRY MOORE 


Julio Iglesias 





M.W7E 


Anne Eisenhower 





Architectural Digest Visits: 

Julio Iglesias 
With six residences—in Spain, the 
Americas and Tahiti—and with 
popularity that encompasses the 


. globe, Julio Iglesias nevertheless says, 


“T miss my country,” and intends, 

someday, to settle in Spain. To design 

his Miami Beach home, he chose 

compatriot Jaime Parladé, who 
worked in collaboration with Ma- 

drid-based Argentinian architect-de- 

signer Mario Connio. Mr. Parladé 

began practicing interior design in 

Marbella twenty-five years ago. He 

was given carte blanche throughout 

this project, and succeeded in restruc- 

turing the living room, which had 

been designed twice before to Julio 

Iglesias’s dissatisfaction. Now, in 

spite of his yearnings for Spain, the 

singer loves the freedom of his Miami 

home, its open spaces, abundant light | 
and watery vistas. It is his main resi- © 
dence and the place he returns to af- 
ter touring the world, as he is doing 
at the present time. See page 178. © 


Latin Rhythms 
It is always a special pleasure to show 
a designer’s work for the first time— 
this month, Anne Eisenhower’s inte- 
riors for the Manhattan apartment of 
fashion designer Pilar Crespi and her 
husband, Gabriel Echavarria. Al- 
though she is an alumna of the New 


York School of Interior Design, Miss” 
Eisenhower says that her “real edu- ~ 
cation” came from Elizabeth Draper, ~ 


who designed the interiors for the 
Gettysburg home of Anne’s grand- 
parents, President and Mrs. Eisen- 
hower. Anne Eisenhower has divided 
her career between New York and 
Bogota, where she planned another 
residence for the Echavarrias. “In the 
first apartment, we took the New 
York look to Bogota,” she says. “In 
the second, we brought the tropical 
look to New York.” Informal but ele- 
gant, the apartment reflects the 
Echavarrias’ lives—very fast paced” 
and very casual. There are no frills, 
no nonsense, and all their favorite 
fabrics have been used. See page 184.0 
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ARIZONA 

Finch Associates— 

Kitchens & Interiors 
2222 N. 24th St 
Phoenix, AZ 85006 
(602) 244-8808 
Kitchens of Distinction 
1940 East Winsett Street 
Tucson, AZ 85719 
(602) 623-5891 


ARKANSAS 
Creative Cabinetry 
8218 Cantrell 
Little Rock, AR 72207 
(501) 225-1107 


CALIFORNIA 
House of Kitchens Inc 
1325 Solano Avenue 
Albany, CA 94706 
(415) 525-9576 


St. Charles Fashion Kitchens 
& Baths 

7426 Girard Street 

La Jolla, CA 92037 

(619) 454-9133 


St. Charles of Los Angeles 
8660 Sunset Boulevard 
Los Angeles, CA 90069 
(213) 655-7812 


Kitchens by Meyer, Inc 
15405 Los Gatos Bivd., #103 
Los Gatos, CA 95030 

(408) 358-4152 


Kitchens by Meyer, Inc 
278 Castro St 

Mountain View, CA 94041 
(415) 968-8318 


Carefree Kitchens, Inc 
453 N. Anaheim Bivd 
Orange, CA 92668 
(714) 634-4601 


Kitchens, Inc 

1617 18th St 
Sacramento, CA 95814 
(916) 441-4414 


Aegean Bath & Kitchen 
Design Center 

4373 University Avenue 

San Diego, CA 92105 

(619) 563-4196 


Continental Kitchens & Baths 
340 West Portal 

San Francisco, CA 94127 
(415) 661-6776 


Landsberg & Associates, Inc 
101 Henry Adams Street 

San Francisco, CA 94103 
(415) 864-5151 


L&W Home Center 
8812 Las Tunas 

San Gabriel, CA 94776 
(213) 287-1131 


Lamperti Incorporated 
1241 Andersen Dr. 
San Rafael, CA 94901 
(415) 454-1623 


International Design Center 
4093 State Street 

Santa Barbara, CA 93110 
(805) 967-1113 


The Studio/Kitchen, Bath and Tile 
1122 State Street 

Santa Barbara, CA 93101 

(805) 965-0083 


The Cabinet Gallery 
1585 Botelho Drive 
Walnut Creek, CA 94596 
(415) 930-7410 


COLORADO 

Kitchens at the Depot, Ltd 

76 S. Sierra Madre 

Colorado Springs, CO 80903 
(303) 635-3619 

Kitchens by Kline 

2640 East Third 

Denver, CO 80206 

(303) 399-5802 


HAWAII 
Kitchen Center of Hawaii 
250 Ward Ave 
Honolulu, HI 96814 
(808) 521-7447 


IDAHO 
St. Charles Northwest 
516 S. Sth Street 
Boise, ID 83792 
(208) 345-8123 
Kitchen Classics 
560 S. Arthur 
Pocatello, ID 83201 
(208) 232-0432 


IOWA 
St. Charles Kitchens 
by Friedl, Inc 


1013 Mt. Vernon Road S.E 
Cedar Rapids, IA 52403 
(319) 366-7122 


NDS Company 
3839 Merle Hay Road 
Des Moines, IA 50310 
(515) 276-5500 


Modern Materials Company 
514 lowa Street 

Sioux City, IA 51102 

(712) 277-2432 


KANSAS 
St. Charles Fashion Kitchens 
of Kansas City 
4920 Johnson Drive 
Shawnee Mission, KS 66205 
(913) 432-3636 
The Kitchen Place, Inc 
1634 East Central 
Wichita, KS 67214 
(316) 263-2249 


MINNESOTA 
St. Charles Kitchens 
by Contardo 
926 East Fourth Street 
Duluth, MN 55805 
(218) 728-5171 


St. Charles of Minnesota 
5010 France Avenue South 
Edina, MN 55410 

(612) 926-2778 


MISSOURI 
Glen Alspaugh Company 
9808 Clayton Road 
St. Louis, MO 63124 
(314) 993-6644 
(Also see Shawnee 
Mission, KS) 


MONTANA 
McPhie Cabinetry 
435 E. Main St 
Bozeman, MT 59715 
(406) 586-1709 


The Cabinet Company, Inc 
900 8th Avenue South 
Great Falls, MT 59405 
(406) 727-0860 


Creative Kitchens 
160 2nd Avenue E.N 
Kalispell, MT 59901 
(406) 257-8220 


Creative Kitchens 
224 Central Avenue 
Whitefish, MT 59937 
(406) 862-5757 


NEBRASKA 
Nebraska Custom Kitchens 
4601 Dodge Street 
Omaha, NE 68132 
(402) 556-1000 


NEVADA 
Pioneer Kitchens & Baths 
669 E. Moana Lane 
Reno, NV 89502 
(702) 826-1900 


NEW MEXICO 
Creative Kitchens, Inc 
503 State Avenue N.W. 
Albuquerque, NM 87102 
(505) 242-8474 


OKLAHOMA 
Kitchen Interiors 
2761 N. Country Club Drive 
Oklahoma City, OK 73116 
(405) 843-9363 


Imperial Kitchens 

3301 S. Harvard Avenue 
Tulsa, OK 74135 

(918) 749-7317 


OREGON 
Neil Kelly Co 
804 N. Alberta 
Portland, OR 97217 
(503) 288-7461 
TEXAS 
Regency Bath & Kitchen Showroom 
Wellington Square Shopping Center 
1-40 & Georgia 
Amarillo, TX 79102 
(806) 353-5559 


Cabinetry by St. Charles 
2712 Bee Caves Road 
Suite 122 

Austin, TX 78746 

(512) 327-6959 


Brad Pence Company 
4508 Lovers Lane 
Dallas, TX 75225 
(214) 750-0271 


St. Charles by Droste 
6505 Camp Bowie Blvd 
Fort Worth, TX 76116 
(817) 763-5031 


St. Charles Fashion Kitchens, Inc 
3413 E. Greenridge 

Houston, TX 77057 

(713) 783-7780 


Dick Sowell Appliance Mart 
304 East Highway 83 
McAllen, TX 78501 

(512) 686-6591 


Norm's Kitchen Center, Inc 
1404 S. Oakes 

San Angelo, TX 76903 
(915) 653-1566 


St. Charles of San Antonio 
15677 San Pedro 

San Antonio, TX 78232 
(512) 496-6719 


St. Charles Designs, Inc 
3203 S. Loop 363 

PO. Box 1283 

Temple, TX 76503 

(817) 774-7113 


UTAH 
Craftsman Kitchens & Baths 
by St. Charles 
2200 S. Main St 
Salt Lake City, UT 84115 
(801) 487-1041 


Millet’s Professional Kitchen 
Designers 

640 E. Wilmington Avenue 

Salt Lake City, UT 84106 

(801) 467-0222 


WASHINGTON 
Landsberg & Associates 
5701 Sixth Avenue South 
Seattle, WA 98108 
(206) 762-9132 


Kitchens & Baths by Blodgett 
4515 44th SW. 

Seattle, WA 98116 

(206) 937-7712 


St. Charles by Contardo 

of Spokane, Inc 
South 104 Freya 
Spokane, WA 99202 
(509) 534-5410 


WYOMING 
Kitchens by Gardcrafted 
300 W. Yellowstone 
Casper, WY 82601 
(307) 265-2548 
Kitchens by Gardcrafted 
120 N. Sixth E. Suite 202 
Riverton, WY 82501 
(307) 856-2811 

INTERNATIONAL 
ST CHARLES INTERNATIONAL 
610 Enterprise Drive 
Oak Brook, IL 60521 
(312) 654-4560 


When you visit 

our showroom, 

you'll understand why 
St. Charles is regarded 
as, simply, the best. 


Beneath our fashionable 
exteriors, you'll discover 
engineering details as 
practical as they are 
imaginative—a big part 
of why we are so adroit 
at making a room so 
stunning, so sensible. 


There are other reasons 
of course. Every kitchen 
is custom designed. 
There is a nearly limitless 
assortment of colors, 
textures, styles and 
materials. Perhaps most 
importantly, the 
installation occurs with 
dependable ease. 


A St. Charles dealer 

can make every room in 
your home this elegant, 
this intelligent. 


Visit a St. Charles 
showroom and receive 
a complimentary 
brochure. Or send $8 to 
St. Charles Mfg. Co., 

St. Charles, IL 60174. 
Please include mailing 
instructions and the 
name of this magazine. 














DALL’ ITALIA...CON AMORB | 
FROM ITALY ... WITH LOVE. 


us 


ROMA COLLECTION — 


DESIGN PAOLO BARRACCHIA 





ROMAN DECO ITALIA 
PRESENTS 


ROMAN DECO OF NEW YORK wc. 


200 LEXINGTON NEW YORK, N.Y. - PH (212) 683-9693 ROOM I112 





LOS ANGELES, ARTEBELLA (213) 659-6197 











WEST PALM BEACH, FRAN MURPHY (312) 822-0440 MIAMI, E.G. CODY (305) 374-4777 
SAN FRANCISCO, CHALFONTE (415) 621-6901 DALLAS, WAITMAN MARTIN (214) 651-0611 
ATLANTA, HENRY BENGER GALLERIES (404) 237-8052 HOUSTON, WAITMAN MARTIN (713) 622-0530 
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ene ete Carpet (partial view) 
20’ x 17’ circa 1880 


Serapi Carpet (partial view) 
26’ x 15’ circa 1880 

























Antique, Semi-Antique 
& Fine New Rugs for the 
discriminating 


Offering rugs of enduring 
value and beauty has been 
our tradition for years. 






Please contact us at: 


De Ty AC 


295 Fifth Avenue, 6th Floor 
New York, N.Y. 10016 
(212) 725-2076 



















Agra Carpet (partial view) 


Tabriz Carpet (partial view) 
17°8” x 13°9” circa 1890 


16’ x 14’ circa 1860 
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‘erman Carpet (partial v 


Kashan Carpet (partial view) Sho f 
Sa a oes circa 1900: 


15’ x 10’ circa 1900 
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hand in hand. 


Beauty and Softness go 
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ROYAL WORCESTER: 


Always equal to the occasion. 


CAMs nL ar Oak els tae ace 
MANUFACTURERS OF CHINA ANO PORCELAIN 
cs Sots Lt anal couo 
Pelli 


Royal Worcester’s new “Evesham Flute” Oven-to-Table Porcelain. At fine stores or write Royal Worcester Spode, Inc., 225 Fifth Avenue, New York, New York 10010. 








ip Laverne Galleries. 


110 GREENE STREET, NEW YORK, N.Y. 10012 « (212) PL 2-2090 
74 WOOSTER STREET, NEW YORK, N.Y. 10012 


Marriage Whirl 22 x 55 x 17—A bronze casting sculpted to forma scroll, inlaid 
depicting an ancient ceremony of great happiness. For the discerning collector 


pewter enhanced with natural patinas, 








The Square Rigger Overnight /Attaché 
a Lands’ End exclusive for the person 
who’ all business 24 hours a day. 


B: day, this attaché is a well thought- 
out business accessory. A compart- 
mented soft-luggage case that holds all 
the important papers, file folders, 
wedges of computer print-outs, you 
might want to bring with you. It also 
has pockets for the tools of your trade— 
pens, pencils, calculators, extra glasses. 
Even a clip on which to fasten elusive 
keys. 


By night, however, this bag attends 
to the creature comforts you can take 
with you on those unexpected, here 
today, back tomorrow business trips. 
The overnight compartment is commo- 
dious enough to hold a change of 
clothes, a full kit (shaving or cosmetic), 
shoes, robe, slippers, accessories. Yet, its 
canvas divider enforces separation of the 
clean from the unclean, with no disre- 
spect to either. 


An unbeatable combination. 
An unbelievable price. 


Seriously, haven’t you been waiting for 


this? We have. Which is why, flushed 





with the success of our Lands’ End 
Square Rigger Attaché ($37.50), we 
created this bag—a triumph of mind 
over matter and quality over price. 
Would you believe all this for just 
$65.00? Well, believe it. $65.00 is the 
price. 

As to quality, the material is 100% 
cotton duck—the kind they make deck 
chairs from. A Zepel® coating discour- 
ages soil and stain. 


Padded handles, welt seams, 
* anda two-word guarantee. 


For those who are into details, the 
Square Rigger Overnight/Attaché does 
have padded handles, and seams that 
are four thicknesses strong. The zippers 
are our Lands’ End oversize plastic ones, 
unbreakable and self-lubricating, with 
those big loop pulls you don’t have to 
hunt to find. The bag also has an out- 
side pouch for the magazines you snatch 
up on your rush to make your flights. 








And like everything we offer you at 
Lands’ End—from clothing to shoes to 
accessories— you're protected by a guar- 
antee so ironclad, we state it in two 
blunt words: 


GUARANTEED. PERIOD. 


Send for our free catalog. Better still, 
call our toll-free number 24 hours a day 


— 800-356-4444, 


CL] Please send free catalog. 


Lands’ End Dept. I-18 
Dodgeville, WI 53595 
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Address 
City 


States Zip. 
Or call Toll-free: 


800-356-4444 
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IN THE WEEKS that followed, I would 
be surprised at the dimness of my re- 
action when our daughter called us 
in China to say that the house had 
burned. “But a lot of it is okay. My 
room is pretty much gone, but yours 
is only sort of half. And the dining 
room is just smoked up, and the front 
parlor. But the living room is pretty 
much sort of disappeared, but the 
kitchen’s okay. . . .” None of this reg- 
istered; it simply dropped into my 
velvet-lined shock pocket. 

Some ten days later, driving up to 
the house with my wife, I still won- 
dered at the way I had so quickly can- 
celed the place out of my heart, so it 
seemed, a place | had lived in for 
nearly thirty years, a home full of our 
living and our junk. How strange; all 
the second- and third-floor windows 
nailed shut with plywood sheets, and 
long smoke stains on the white paint 


Thoughts on a Burned House 





PHOTOGRAPHY: INGE MORATH/MAGNUM 


It was “a place I had lived in for nearly thirty 
years, a home full of our living and our junk,” 
writes Arthur Miller, of his house that was 
gutted by fire in 1983. He discusses the after- 
math and the house itself, resurrecting bits of 
its past, like splinter fragments, buried in the 
eaves and the embers. BELOW: Mr. Miller, his 
daughter and a friend sort charred records. 





above them. The house looked 
blinded, the victim of an attack by a 
wild maniac who had thrown every- 
thing out the windows. Piles of bed- 
ding, window frames, doors, broken 
glass, lay vomited out on the front 
lawn. The garage was stuffed with 
burned couches, chairs, cushions, 


trunks; piled high with boxes, which 
turned out to be filled with books, an 
old pipe rack hung from a lawn 
mower handle, a couple of partially 
burned dolls, steel file drawers with 
their contents obscenely displayed. 
The fire department had done a fine 
job saving paintings and anything 
else that could be quickly moved out- 
side, but my mind said to forget it all, 
truck the whole mess to the dump. 
Inside, the silence of death in the 
black stench of ashes and the damp of 
water-soaked leather and woolen car- 
pet. The back veranda, with its view 
of endless hills, was buried under 
mounds of our scorched clothes, silk 
scarves, brocaded jackets, evening 
gowns, shoes curled by water. From 
the edge of the vast hole in the living 
room floor, I looked down at the 
dark cellar where it had all started 
—in a failed oil burner cut-off valve. 








continued on page 50 








“Even in the heart of the 
wilderness I've found a way to enjoy 
life's creature comforts. 

Its called Jeep Grand Wagoneer.’ 


BROWN W. CANNON, JR., CHAIRMAN, COLORADO OUTWARD BOUND SCHOOL 


' Brown W. Cannon, Jr. is a 

man who loves to get off the beaten 

) path. He is chairman of the Colorado 

| Outward Bound School, renowned 

. for its rugged and exciting wilder- 
ness trips. Equally rugged and excit- 

| ing is his Jeepe Grand Wagoneer. 

Grand Wagoneer lets you 

shift-on-the-fly into the trailblazing 
traction of 4-wheel drive. That’s 

_ when it displays a real passion for 

| the great outdoors...all the while 

) surrounding you with an unexpect- 
ed level of comfort and luxury. 


For one thing, the Grand 
Wagoneer is invitingly spacious in- 
side, with ample room for six. 

And it boasts an array of luxury 
features like supple leather, power 
windows and door locks and a pre- 
mium sound system, all standard. 

And thanks to its new sus- 
pension system, the Grand 
Wagoneer provides its smoothest 
ride ever—on paved roads, rough 
roads and even where there are 
no roads at all. 

Jeep Grand Wagoneer, the 
most luxurious way to answer 
the call of the wild. 
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For those relaxed and 
comfortable moments at home, 
nothing looks quite as 
beautiful or feels as luxurious as 
a Cabin Crafts carpet. And 
there's the satisfaction of knowing 
you own the finest. For only the 
world's leading carpet maker 
could bring you a selection of 
carpets like the 
Presidential Collection— 
chosen for styling, performance 
and value. The styling you want, 
with the value and durability you 
expect. See this exciting new 

selection now at your 


Cabin Crafts dealer. 
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THE BOLD LOOK 


°' KOHLER 


In the world of Kohler form and function emerge trumphant. Here, a Kohler Faucet in cast brass. For a complete, 
full-color catalog of imaginative Kohler concepts for the kitchen, bath, powder room and spa, contact your Kohler 
dealer listed in the Yellow’ Pages or send two dollars to Kohler Co.. Department AMN, Kohler, Wisconsin 53044 


C 4068 Copynat 
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CARPET 


THE BOUCLE COLLECTION 


The designs shown are a partial selection of the entire 
collection, which is in-stock. Available with or without 
borders, as area rugs or wall to wall installations. 

The Bouclé Collection combines the beauty of 

natural wools with easy maintenance and 

superior wearability. 

Through interior designers and architects. 


® 
PURE WOOL PILE 


Large Trianon/Black 


Room design—Mario Buatta Carpet - Trellis Fleur 
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Overhead, the great ceiling beams 
were cooked, charred black. The floor 
varnish, according to the firemen, 
had bubbled in 1800-degree heat. T 
hi-fi had melted; I looked at its lit- 
tered insides, thinking of all the 
music that had come out of it, and 
thought of the word garble. It had 
been a fine-sounding set, bought in 
the sixties. The TV cabinet had im- 
ploded into a Daliesque hourglass with 
a square dead eye. How silly to treasure 
things. I had no link to this charred 
ruin of a room; the house I had known 
had swiftly receded into memory. 

It was black dark on the second 
floor, with all the windows covered 
by plywood, and the water smell was 
stronger, ashen. Our bed stood on 
edge, spring coils melted, the fibers 
all gone. My flashlight caught flecks 
of our life here. The wrath of fire had 
simply eaten up my wife's closetful 
of clothes, leaving nothing but a few 
wire hangers and shreds of the shoul- 


Donghia Furniture and Textiles 
4] East 11 Street, New York, NY 10003 
212.477.9877 h 
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Thoughts on a Burned House 
continued from page 44 


Throughout the residence, the fire’s “mad 
dance” welded together the jackets of books 
and blackened all but an occasional title. 


ders of garments, soles of shoes. In 
one of the side tables, though, I found 
amid the trash a leather box in which 
I had kept a gift, a gold watch thin as 
a quarter. Surprisingly, the box 
opened, and there was the watch, and 
I wound it and it ticked. Leather and 
wood, it turned out, protect better 
than steel, which conducts heat. 

The house would have to be gutted 


back to the frame itself, the timbers 
sandblasted to remove the char, and a 
special paint sprayed on the inside of 
the clapboards to kill off the smoke 
smell. Now, each day, two masked 
men with crowbars and sledges 
smashed the place apart and threw it 
out the windows. Trim installed two 
hundred years ago groaned as it was 
pulled apart, panes of old glass with 
rainbow bubbles were ground under- 
foot, chestnut flooring screeched 
against the old square-cut nails as it 
was yanked up. In less than two 
weeks, 
dropped onto the lawn; an anony- 
mous skeleton was left. Yet it was in- 
teresting to inspect the immensely 
weighty framing, which, by custom 
in those early days, was probably 
joined together on the ground, tenon 
into mortise, then raised in a single 
day by family and neighbors. Wash- 
ington was still fighting the French 
then, at the borders of the Great 


two centuries had been 
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SUEST SPEAKER? ARTHUR MILLER 





Lakes. In some walls were corncobs 
for insulation; horsehairs stuck out of 
the plaster. How much labor has 
been bombed to pieces in this cen- 
tury! Slowly, over days, the mortal 
wounds of the house and its resur- 
rection, rather than thoughts of our 
possessions, began to move within me. 

I was unprepared for the shock | 
felt when the architect builder, in his 
offhand way, implied we ought to 
think about building a new modern 
house instead of restoring this one. 
The impulse to fill this frame with 
life again was more powerful than | 
would have imagined, especially 
when we really did not need so large 
a house anymore. Then it occurred to 
me, for the first time, that in some 
hidden sense we had been borrowing 
a history here and had unknowingly 
enlisted in its continuation. And it 
was not a question of sentiment, | 
thought, but of something else. Ab- 
surd as it sounded to me, I only now 


Thoughts on a Burned House 





A large wooden chest protected some fragile 
nightclothes from the ravages of the flames, 
but not from being damaged beyond repair. 


thought of the fact that I had spent 
more than a quarter of my life here. 
Still, I could not say precisely why I 
could not think of abandoning what 
now was little more than a frame- 
work of three boxes, set one on 
top of the other under a roof, with 
an immense chimney in the center 
supporting the whole thing. 

The bachelor farmer I had bought 


the place from was the last of his long 
line stretching back to Washington's 
army. For some years I had lived 
down the road and envied the cool 
breeze that always seemed to blow 
through the line of grand maples in 
front of this house at the top of the 
rise. When the farmer’s mother died, 
at the age of ninety-three, he wanted 
to sell right away and start enjoying 
life at sixty-four, and he immedi- 
ately took off with my purchase 
money to Florida, to die of lung 
cancer six months later. 

I began to wonder whether there 
were many left who would recall him 
anymore. Or the barn, so neglected 
and filthy, where I had discovered a 
faded slip of pink paper nailed up 
over the Monel milk tank, a typed 
note from the County Inspector: 
“Your milk temperature is still too 
high. Floor has not been hosed down. 
Cobwebs still everywhere. What do 


continued on page 56 
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Benz Catapilla Seating 


A sectional, sofa steps beyond the 
competition. Imported from Eu- 
rope, this model combines classic 
styling details with top quality 
construction features to insure 
strength, durability and extreme 
comfort. Available in a selection 
of sofa and loveseat sizes, as well 
as a recliner with complementary 
ottoman. Offered in a. wide range 
of imported bell and choice 
eFeNial olan 


Photographer: Mark Ross 
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Placido Domingo, the complete musician, 
discusses his favorite instrument. 


Every half century or so, a 
leader emerges in his field of 
such substance and force that 
he stands out head and shoul- 
ders above the rest, and the 
best. 

Even to people who have 
never graced the great opera 
houses of the world, the 
name and the voice of Placido 
Domingo are justifiably 
hailed. But for those who will 
stand in line all night to share 
the beauty of this man’s sing- 
ing, he is a legend. 

A legend which can be 
heard from Hamburg to Paris, 
from Milan to New York. 

“I can only sing five or six 
performances a month,” he 
says. “In order to give of my 
best, I must make sure I do 
not sing too much. That is my 
responsibility to the people who try so hard to 
see me.” 

Placido is not simply the world’s greatest 
tenor, but rather a complete musician who also 
possesses a marvelous voice. 

At rehearsals, his mastery of the piano en- 
ables him to sit and play through the score, 
thinking of the emotions that words and music 
are attempting to communicate. 








Pictured: The Rolex GMT-Master, Available.in I8kt., 
Write for brochure. Rolex Watch, U.S.A., Inc., Dept. 487, Rolex B uilding, 665 Fifth Avenue, New York, N.Y. 1 


His experience as a con- 
ductor gives him objectivity, 
not only about his own inter- 
pretation of the part, but also 
of the total performance. 

“To understand the part,’ 
he says, “one must first musi- 
cally and dramatically under- 
stand the whole. I was lucky 
to have been given the tal- 
ents to do this.” 

Placido Domingo also has 
an extremely good under- 
standing of the watch he 
chooses to wear. 

A Rolex Oyster GMT- 
Master in 18kt. gold. 

“This watch is perfect for 
me;’ he says, “because it 
simultaneously tells me the 
time in two different coun- 
tries...which is extremely 
useful considering the 
amount of traveling I have to do. 

“And opera people all over the world are 
pleased too, because now I don't get them out of 
bed when I phone them. And, unlike me, this 
watch never needs a rest. You could say it’s my 
favorite instrument.” W 


For the complete musician. 
ROLEX 


The complete watch. By Rolex. 


TAS steel, with matching by 





World headquarters in Geneva. Other offices in Canada and major countries around the world 





53 





“Everytime | read another rave review of the 


Delco-GM/Bose Music System, | blush.” 


Born in 1959 at M.I.T., 
Morgan is a vital member of the 
Delco-GM/B®se Design Team. 

Have you read how the critics go on 
about the Delco-GM/Bose Music System? 
\ ‘concert hall on wheels . . .,’ raves 
Popular Hot Rodding. ‘If your car is this 

well-equipped, you won't want to go 


home again,’ declares Chicago 
Magazine. ‘It's the one option no one 
should go without,’ claims Motor Trend. 


And, get this, Popular Science goes as 
far as to Say S 2 1 better than 
the best home systems. 

“Mind you. |'m not the type to let this 


sort of uninhit raise go to my head. ee ee Soe 


But when Stereo Review labels ita ‘sonic Bose Music $ 
paradise’, and Hig lity declares natch the 
The performance elco-GM/Bose 
Music System was a ng | cant 
imagine anyone (buy ne of these 





cars... without the Music System,’ the 
pride simply wells up inside. 

“Now | don't expect you to take my 
word for it. After all, Popular Mechanics 
said ‘you have to hear it to believe it’. 

“So, | cordially invite you to visit your 
Buick, Oldsmobile, Cadillac, or Chevrolet 
dealer to experience the Delco-GM/Bose 
Music System. Only then will you ‘believe 
every rave you've read, and then some” 
(Auto Week). 


ot! | Delco Dies 


oe. Sound so real, it will change how 


you feel about driving. 
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EXCLUSIVELY FINE CHA 


Imported By Rémy Martin Amerique 






Allmilmo proudly presents - 
the Fineline design. 


When it comes to putting 
discerning design concepts 
into practice, Allmilmo has 
always been ahead of the field. 
This is clearly reflected 
in the Fineline design... 
our contemporary pewter grey 
kitchen which has earned the 
prestigious “Design '84” Award 
presented by the 
Stuttgart Design Center. 
The Fineline design is but a 
single example of Allmilmo’s 
commitment to advanced 
technology, old world .s 
craftsmanship and award-winning — 
design. All coordinated by your 
local studio “a” dealer. 
Find out how Allmilmo can 
redesign your life for luxury 
and ease. Send $10.00* 
for our color catalogues to 
Allmilmo Corp. Box 629 
Fairfield, New Jersey 07007. 
*Catalogues available 


free of charge at all 
Studio “a” showrooms. 


alimilmo 


masters in the art of fine living. 













ie fernta PRO $52* For our catalog write to DeLee SLY femenc le ema NJ 08873. 
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English Bone China 





NO Wonder Inspector 

can judge the many crafts 
that go into making our carpets. 
In his lifetime,he has done them all. 


lUTING 


Every carpet Tian Tan of Beijing creates is scrutinized inch by inch 

by meticulous inspectors like Zhu Xiuting. His rasie Made precision- 
measuring the pile depth for overall uniformity. He @ven turns the 
Carpet Over to count every knot, in case one was missady Nothing 
less than perfect gets past him. After.a lifetime of exper in most 
every aspect of carpet crafting, he knows what he is looking for. 


The Tian Tan Carpets of Beijing are the results of many dewicated 
artisans |ilke Zhu Xiuting. In their hands lies the secret to the beauty 
and lasting quality we've become known for. 

Imported by Amiran Corporation, G.A. Gertmenian & Sons one 
Middle East Rug Corporation. For availability and more information 
write Tian Tan Carpets of Bei 


jing, PO. Box 5311, Grand Central Station’ 
New York, NY 10163." i x 
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Thoughts on a Burned House 
continued from page 56 


on a beam exposed by our rebuilding 
nearly thirty years ago. 

What exactly was the continuity in 
this.so-American place? In my first 
weeks here I discovered, under a pile 
of, old hay, four enormous gilt- 
framed family portraits, photographs 
of two stern, heavily bearded farmers 
and two Victorian, high-busted 
women, and I offered them to the 
farmer’s elder brother, who lived in 
the next village. Stopping by one day, 
he looked at them and said, “Oh yes, 
there’s Grandpa and Grandma, and 





In deciding to build upon the existing shell, 
Arthur Miller found that “the impulse to fill 
this frame with life again was more powerful 
than I would have imagined.” Today, from an 
exterior view, only modern windows betray 
the reincarnation of the 200-year-old home. 





Father and Mother. Yes, indeed.” It 
did my heart good to see the warmth 
of recognition in his seventy-odd- 
year-old face, but when I offered 
to load them into the car for him, 
he gave me a look of surprise that 
was close to shock, and soon drove 


off, and I no longer recall exactly” 


what I did with them. 

I suppose what is continuous is 
change. At least in this instance, the 
only tradition is the memory of it. 
This place has gone through one 
more revision of many, and it is, I 
think, more beautiful than it ever 
was—certainly it is more efficient, 
which is a form of beauty. Neverthe- 
less, nothing prevents one from 
imagining the unknown, unknow- 
able generations who watched the 
same march of night across these 
hills and heard the same wind whis- 
pering under the eaves. 
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The test of the Century. 


Century has become 
the best selling of all Buicks 
because it has passed 
the most demanding of all 
tests: the real world. 

Every day of every 
year, Century’s front- 
wheel! drive and MacPher- 
son strut independent 
front Suspension endure 
through rain, sleet, mud, 
snow and other hazards 
the road holds. But grace 
under pressure is only 
part of the story. 

Century is also a car 
with admirable perform- 
ance and road manners. 
Now you can even order 
a 3.8-litre V-6 with multi- 


port fuel injection. 

Yet, this is a Buick in 
the grandest tradition, with 
roomy, comfortable, luxuri- 
ous interiors, and a great 
many convenience features 
as standard equipment. 

Century has passed 
all its tests with flying 
colors. And it’s certain to 
pass yours. 

Buckle up and visit 
your Buick dealer. 

To ask any questions, 
request a brochure or 
test drive, call the Buick 
Product Information 
Center, 8 arm. to 8 p.m. 
Eastern time, weekdays: 


1-B00-85-BUICK 
(1-800-852-8425). 


Me 





TB A 
Wouldn’t you 
really rather have a Buick’? 


The Wagon of the Century. 


Buicks are equipped with engines produced at facilities operated by 
GM car groups, subsidiaries or affiliated companies worldwice. 
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CONSTELLATION 
MANHATTAN 


You’re looking at the Omega Manhattan. The finest Swiss quartz 
chronometer money can buy. 
Water resistant to 100 feet. In stainless steel, 
Stainless steel and 14K gold, 18K gold, 18K gold and diamonds. 

[t’s just one of the styles in our Constellation Manhattan collection. 
Available in men’s and women’s sizes, only at the most exclusive jewelers. From $995. 
for the name of your nearest dealer, write Omega Watch Corporation, 

Omega Building, 301 East 57th Street, New York, New York 10022. 





wo of the most famous names in America 
sleep together. 
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Now it’s your turn to tuck yourself into one of Cannon's Royal Family coordinated bed fashions. Katja’s “Nordica” of 50% Celanese Fortre! 
polyester, 50% cotton from the KATJA™ Collection for Cannon® Royal Family.® At fine stores. 


3 CANNON MILLS (=; 


1271 Ave. of the Americas, N.Y., N.Y. 10020 (800) 845-2099 > 
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CARRIAGE TRADE CHIC FOR BARGAIN HUNTERS. 


CENTRAL PARK TABLES BY LANE. 





- The mirror-reflective surfaces of these softly contoured 
tables are uniquely dramatic. It’s a look you normally find 
only in pticeless imports. And the surfaces are deceptively 
practical, too. Like glass, the space-age at te are 
-impervious to chemical stains or accidental spills. 
Whatever your seléction of styles or available colors, you 
can depend on the craftsmanship that makes furniture by 
Lane a hallmark of exceptional value. For the name of 
your nearest Central Park table dealer, phone toll-free 
800-447-2882. For a handsome Lane furniture catalog, 
‘send $3.50 to The Lane Co., Inc., Dept. B-68, 
' Altavista, VA 24517-0151. 
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Two of the most famous names in America 


bathe together. 
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Now you can cozy up in a collection of rich color and texture —Royal Classic® towels in 100% cotton. Take them all—four striking col 
six patterns made to coordinate with Royal Classic solid towels, rugs and bath accessories from Cannon®Royal Family.® At fin: 


CANNON MILLS c=, 


1271 Ave. of the Americas, N.Y., N.Y. 10020 (800) 845-2099 








RICHARD GREEN 


4 New Bond Street 
London W1Y 9PE 
01-493 3939 

Telex: 25796 GREEN G 





Opens 6th November Eugene Boudin (1824 — 1898) 


Trouville, scene de plage 
Fully illustrated catalogue Signed, inscribed Trouville and dated ‘71 
v20 incliding:alnmialieostage Panel: 8 x 16 in/21.5 x 40.7 cm 


Literature: Robert Schmit, Eugéne Boudin, 
Vol |, Paris, 1973, no. 626, illustrated page 226 


Exhibition 
of 
X|X «XX Century French Paintings 


including works by: 


Eugene Boudin Fredéric Dufaux J.B. Jongkind Maurice Levis 
J.B.C. Corot Henri Fantin-Latour Henri-Joseph Harpignies _—_ Luigi Loir 
H.C. Delpy (VIF. Firman-Girard Paul-César Helleu Henri Moret 


N.V. Diaz J.B.A. Guillaumin Albert Lebourg Jean-Francois Raffaélli 
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RICHARD GREEN 


44 Dover Street 
London W1X 4JQ 
01-493 3939 

Telex: 25796 GREEN G 








Opens November 21st David Teniers Il (1610-1690) 
The Brickmakers 
Fully illustrated catalogue Signed 


$20 including airmail postage Panel: 10 x 1434in/25.5 x 37.5 om 

To be included by Margret Klinge in her 
monograph ‘David Teniers der Jungere — 
Kritisches Verzeichnis der Gemalde’ 

Vol. Il, Berlin (in preparation) 





Exhibition of Old Master Paintings 


including works by 


Balthasar van der Ast Cornelis de Heem Jacob Ruysdael 

Jacob Adriaensz Bellevois Antonio Joli Harmen van Steenwyck 
Jacob Bogdani Jan van Kessel Pieter Snyers 
Johannes Bosschaert Michele Marieschi David Teniers |! 


Francesco Guardi Joos de Momper Nicolaes van Veerendae! 
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“Our lifes work has been devoted 
to capturing beauty.” 





Kravet Fabrics 


For over seventy years we have been bringing beauty into on the ottoman’s flame stitch pattern. The plaid, stripes anc 
homes and businesses through our Kravet fabrics. It has florals on the facing sofa provide the perfect compliment. 
been an immensely rewarding experience. Our current line Warm, subtle, harmonious. When combined with wicker, 
features The Damacene Group. This print collection has this particular Damacene grouping is both informal, yet 
been both designed and printed by Kravet. The product is appropriately elegant. The ideal environment for today’s 
100% cotton, Scotchgard” finish. young tastes. 

The Damacene Group comes in five different color We are pleased that the fourth generation of the Kravet 


groupings. Each in five or six different designs. One of these —_ family is now active in the company. Thus assuring that 
color groupings is featured above. Notice the rich highlights capturing beauty will continue to be our life’s work. 





( 


We capture beauty. 


©Kravet fabrics are available through your decorator and our showrooms in principal cities. Or write to Kravet Fabrics Incorporated, 225 Central Avenue South New 


York 11714 








COURTESY NATIONAL GALLERY OF ART 





RUSSELL LYNES *OBSERVEe 





IT SEEMS JUST a minute ago, but exactly 
ten years and about one hundred 
thousand words ago this month I 
wrote the first “observation” for this 
column. I speculated on the elusive 
topic “Leisure and Style.” Style has 
not undergone many basic changes 
in the last ten years, but a good many 
trivial fads and fashions have altered 
the ways in which people, some of 
us, use our leisure. Jogging, for in- 
stance, has become epidemic, pinball 
machines have given way to com- 
puter games, which, I understand, are 
already “on the way out” among the 
young. Hang gliding has provided 
new ways for the adventurous to risk 
their necks, and drive-in movies have 





Russell Lynes’s observations, which have appeared in Architectural 

Digest over the past ten years, have touched on various expressions of 

style. above: He made a convincing case for the “charm of wasted z 
space” in the then-new Fast Building of the National Gallery of Art, in 2 
Washington, D.C. (June 1979.) RiGHT: A photograph of Detroit’s Renais- 2 
sance Center calls to mind his remarks on the significance of architec- 2 
tural photography and on the International Style (July/August 1979). g 
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disappeared, the victim, I suppose of 
made-for-television movies and more 
sophisticated attitudes toward sex. 
Backyard dishes that capture signals 
from satellites, while not yet univer- 
sal, have turned many households 





into something like grounded space 
stations for the enjoyment of a range 
of visual sensations that go all the 
way, to be polite, from here to there. 

This is trivia, of course, but then 
trivia is perhaps somewhat more 
fashionable than usual. Fashion has a 
great deal to do with how we use our 
leisure (“spend it” might be a better 
phrase, for once it is spent we do not 
get it back), and fashion, which is 
manipulated, changes in a wink. 
Fads, another word for fashion, 
are gone almost as soon as they ar- 
rive, or so it seems, and it is bore- 
dom that both makes new fashions 
and fads and soon makes them 
tiresome. The more leisure we have 


continued on page 76 





© 1984 Browne Vintners Co., N.Y.C. 


% BY VOLUME 


G.H.MU 


S¥ VINICOLE DE 


PAGNE BRUT 


APPE s 
vedo, MON D'ORIGINE CONTROLEE 
MUT DE FRANCE PRODUCT OF FI 





When it comes to champagne, Mumm’s the word. 
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Introducing the Peugeot 
505 Turbo 


hen she first suggested a cross- 
country drive, he was sure she 
was kidding. 

“Our only vacation in three years 
and you want to spend it in the car. 
Strictly for college kids.” 

Fortunately, logic and reason did 
not prevail. 

And they took off, just the two 
of them. No kiddies, no kitties, no 
springer spaniel. 

But logic did enter the picture 
when they purchased a new car for 
their transcontinental odyssey. A 
Peugeot 505 Turbo. 

Its fuel-injected turbo engine can 
take you from 0-50 in a commendable 
6.5 seconds. But Peugeot believes 
there’s more to performance than 
acceleration curves. How well, for 
instance, does a car measure up from 
0-500? That’s 0-500, in miles. 

The 505 Turbo does very well, 
thank you. Start with the Peugeot 
shock absorbers which utilize eight 
valves instead of the customary two. 
Or its four-wheel independent suspen- 





rents are so comfortable 


This is one good reason [. 
In the 505 Turbo, the deep contoured bucket seats are 
upholstered in velour. Leather is optional 
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, Wyk rhe Pep leds ea he 


sion. Both contribute to the 505 Turbo’s 
remarkably comfortable ride. So do 
the seats, which are constructed of 
costly polymerized foam, instead 
of old-fashioned springs. 

Also, Peugeot doesn’t squeeze its 





hy is it that most performance cars neve! 





interior. It gives you ample headroom, | 
legroom and breathing room. 

Then there’s the Turbo 505’s 
standard equipment which would be | 
rare on other luxury cars, let alone per: 
formance cars: electric sunroof, cruise | 
occupants into a cramped cockpit-like control, heated front seats, front and ( 





nave much to say about creature comforts? 


rear spoiler, limited slip differential, 
and on, and on. 

| Yet its creature comforts notwith- 
standing, the 505 Turbo is very much 
a driver's car. 

| Itsrack and pinion steering system, 
for example, can actually “read” differ- 


| 
: 


ent road conditions, giving the driver 

the precise power assistance required. 
If you'd like to read more about the 

Peugeot 505 Turbo, call 1-800-447-2882 

in the continental U.S. for a brochure 

and the name of your nearest 

Peugeot dealer. 


PEUGEOT 


© 1984, Peugec 
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collector 


The DANIEL B. 
GROSSMAN 


Conrad Kiesel (German, 1846- coat Mandolinata. Signed a ie one re pxt. Oil on canvas, © 
38 1/2 x 46 1/4 inches (97.8 x 117.5 cm). 


EXHIBITION : Anniversary Exhibition, Royal Academy of Art, Berlin, May-October 1886, no. 594. : 
LITERATURE: Friedrich von Boetticher, Malerwerke des Neunzehnten Jahrhunderts (Dresden: 1901), p. 709, no. 21. 





100 Madison Avenue, New York, New York 10028 + (212) 861-9285 
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(and technology decreases a little 
each year the amount of time most 
people work) the faster we tire of 
fads. This may be good for the econ- 
omy in a consumer society like ours, 
but it is at war with style, which de- 
velops slowly and blossoms rarely. 

I have no intention of being brash 
enough to define style or to say why 
some individuals have it, and oth- 
ers—who may be just as intelligent 
and handsome and poised—do not. I 
couldn’t do it ten years ago, and I can- 
not do it now. I have been fortunate 
enough to know a number of very 
gifted people who have had genuine 
style—Bertrand Russell, Eudora 
Welty, Norman Mailer, Isaac Stern, 
Ben Shahn, Marianne Moore, for ex- 
ample—and many equally promi- 
nent ones who did not. I have known 
many others whose names are 
known only locally—the man who 
for years ran the garage where I took 
my car for repairs; the storekeeper in 
my village, which has only one 
store—and some others who are 
friends who do not worry about 
style, but undeniably have it. 

Money and prominence do not 
make style in people any more than 
they do in houses; extravagance and 
current notions of “good taste” have 
nothing to do with style. In my first 


RUSSELL LYNES 


CENTER: Mr. Lynes drew attention t 
exhibit of equestrian bronzes (| ili 
dor” look of a 1918 Massachusett 
designed by his father, illustrated his discussion of the architec- 
tural false fronts favored in differe 
RIGHT: He wrote of the upsurge of collector 
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the effective display of an 
| 1980). ABOvE: The “Tu- 
rish house 


September 1980) 
nterest in the crafts 
Richard Marquis’s teapots were a whimsical example (June 1981) 


A Very Short Decade 
continued from page 70 


column I quoted Edna Woolman 
Chase, years ago the editor of Vogue, 
who wisely said, “Fashion can be 
bought. Style one must possess.” 
Style, in other words, comes from in- 
side; fashion, high or low, is a form of 
fleeting disguise. People with style do 
not need fashion; or, to put it another 
way, people who depend on fashion 
do not have style. 

Though I have never defined style, 
I find, as I look back through the doz- 
ens of essays I have written for this 
column, that almost all of them have 
had to do in some way or other with 
the relation of leisure to style. I have 
wandered through many museums, 
including the one in my head [see 
Architectural Digest, January and Feb- 


which was 


CHARLIE FRIZZEL/CRAFT AND FOLK ART MUSEUM 


ruary 1982], new ones and old ones, 
places where leisure confronts style 
head_on: styles of collecting, styles of 
scholarship, styles of display. Some of 
these, to be sure, have less to do with 
style than with passing fashions for 
putting the frosting on art to whet 
the public appetite. 

The years from 1974 to 1984 made 
up a museum decade, as the ten years 
that preceded them were a cultural- 
center decade. The National Gallery 
in Washington added a splendid new 
wing by I. M. Pei and called it the 
East Building. The Metropolitan in 
New York sprouted wings like a 
poultry farm—a new American 
Wing; a wing for primitive art, 
named for Michael C. Rockefeller; a 
wing to house the Robert Lehman 
Collection; one to put an Egyptian 
temple in a glass case; and one now 
being constructed for modern art. 
The Museum of Modern Art built a 
tower, and under it are vast new gal- 
leries and libraries. Atlanta has a 
splendid new High Museum de- 
signed by Richard Meier, a building 
that has style in defiance of fashion. 
There are new museums in Dallas, 
Portland (Maine), Fort Worth, Paris, 
Lawrence (Kansas), Minneapolis, 
Stuttgart, and heaven knows where 
else. Some of them I’ve seen and 





continued on page 80 
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Somewhere, deep in your mind, 
isachild who grew up with dreams of 
adventure and romance. 

Achild who couldturnatoy 
boatinto a sailing ship.And abathtub 
into the bounding main. 

Ona Royal Caribbean cruise, you 
could find yourself getting to know 
that child all over again. 

You could spend seven, eight,ten, 
or even fourteen days discovering 
storybook islands ringed with palm 
trees and scented with hibiscus. 

You could dance to the pulsating 
rhythm of steel drums. Dine on fresh 
pineapple and flaming babalu.Meet a 
neon-blue fish, face to face, inthe lacy 
shadows ofa coral reef. 

Or standhigh ona polished deck, 
with a warm breeze in your face, 
as your ship glides through an indigo 
sea that stretches all the way to the 
edges of your imagination. 

Just see your travel agent abouta 
Royal Caribbean cruise. 

It can take you away to some of 
the most beautiful places on earth. 

And take you backto some of the 
most beautiful times of yourlife. 


ROYALS CARIBBEAN 


Song of Norway, Song of America, Nordic Prince, Sun Viki 
ee hee of Norwegian Registry 2 








80 


M.I. Hummel 


The Benchmark Since 1935 


In half a century, handmade ““M.I. Hummel” figurines have been often 
imitated, but never matched. Goebel of West Germany alone is authorized by 
the Siessen Convent to make figurines according to the drawings of 

Sister M.I. Hummel. Only a figurine bearing a Goebel backstamp and the 
artist’s incised signature is authentic. So don’t be misled by copies from 

places like Taiwan. Insist on the authenticity of “M.I. Hummel,” the world 

standard for craftsmanship and quality. For more information, send $1 

to Goebel, RO. Box 525, Dept. AD411H, Tarrytown, N.Y. 10591. 


Bring: 
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RUSSELL LYNES OBSERVES 





A Very Short Decade 
continued from page 76 


reported on. They will be, I have 
no doubt, tomorrow’s landmarks. 
Perhaps we should be sorry for 
them for that. The last ten years have 
seen a boom in the landmarks men- 
tality, some of it pro bono publico, 
and some of it purely self-seeking. 
Not quite four years ago, when I 
wrote here about “The Landmarks 
Dilemma” [January 1981], 1 had come 


While exploring Savannah, Georgia, Mr. 
Lynes took note of the architectural styles, in- 
cluding the grillwork and pediment of Mer- 
cer House’s Italianate facade (September 1982). 





on a statement by a landmarks com- 
missioner of New York in which she 
had used the word “gentrification.” I 
could find it in no dictionary in my 
house, including the O.E.D. It meant, 
in that context, I found out, the appli- 
cation of landmark laws to upgrade 
neighborhoods for the benefit of 
homeowners and landlords who 
couldn’t care less about preservation 
for its cultural sake. In the last ten 
years landmarks laws have been ap- 
plied with imagination and discre- 
tion, for the most part, but in my 
own city, New York, they have also 
been used to enhance real estate 
values, rather than to preserve archi- 
tectural or historic ones. 

Finally, we have passed through 
(but surely not out the other side of) a 
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Warner’s new Studio Expressions collection is a veritable 
garden of floral delights. It has everything from millifiore to 
bouquets, botanicals, birds and bamboo. There are 25 dif- 
ferent designs printed on solid vinyl that is peelable, scrub- 
bable, pre-pasted and pre-trimmed. There are borders, and 
correlated fabrics that are 48” wide in a 50/50 blend of cotton 
and polyester. Studio Expressions by Warner is available now 
through interior designers and decorating departments of 
fine stores. 


The Warner Company, 108 S. Desplaines, Chicago, IL 60606 
Showroom: 6-134 The Merchandise Mart, Chicago, IL 60654 


All the beautiful things 


happening to walls are » Warner 


Wall Coverings and Fabrics 








Shown here: 


Orchard Blossom and Orchard Trellis wallcoverings. Fabric is Orchard Blossom. 
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THE CARIBBEAN’S MOST 
SPECTACULAR SETTINGS. 


When it comes to the world’s finest 
china and crystal, look for the name 
Little Switzerland. We’re renowned 
in the Caribbean for carrying the 
leading brand names at extraordinary 
duty-free savings. 

You'll only find us in three 
magnificent settings. St. Thomas, 
St. Croix, and St. Martin. 

You'll also find us the best place 
to shop for the world’s best watches 
and jewelry. 

At some pretty dazzling prices. 


Sitdle~Switerland 


Known by the company we keep. 











RUSSELL LYNES (@BSEINY ie 


A Very Short Decade 
continued from page 80 


decade of revivals. Consider the Mu- 
seum of Modern Art’s splendid exhi- 
bition and publication of renderings 
by the students of the Ecole des 
Beaux-Arts in the nineteenth century. 
Such attitudes toward architecture 
had been worse than out of fashion, 
they had virtually been despised for 
sixty years by the old avant-garde, 
whose watchword was functionalism. 





Russell Lynes reported that in the 1860s 
LeGrand Lockwood wanted his mansion to be 
built in “the latest style’—Second Empire. 
Greek designs decorate a staircase (May 1983). 





In much the same spirit the Na- 
tional Academy of Design, as we saw 
several months ago [July 1984], cele- 
brated the meticulous craftsmanship 
and rigorous classicism of the win- 
ners of the Prix de Rome, the kind of 
discipline that art schools in our time 
have regarded as the enemy of “self- 
expression.” I could mention a dozen 
other revivals (and I have written 
about some of them here) of styles 
that had been swamped by fashion. 
The throwback that goes by the name 
of Postmodernism, the avant rear 
guard, is one of them. 

It may be wishful optimism, but I 
believe that the intelligent and sensi- 
tive exploitation of our technologi- 
cally abetted leisure, ruffled as it is by 
the winds of fashion, will ultimately 
determine what will be admired as 
Twentieth Century Style.O 


IN 1912, MARIJAN KOKICH 
DISCOVERED AMERICA. 


He came with nothing more than hopes and 
dreams and a taste for moussaka. 


In 1980, his family discovered 
CR Me UL ame Le 
with a European heritage. 


bated 
Sauvignon has varietal charac- 
teristics that rival the best wines of | 
_ Europe, yet it’s as American as the 
_Kokichs’ moussaka today. The 
_ next time you celebrate your family’s 
heritage, opena bottle of x, 
Chateau Ste. Michelle. Dis- 2PO388 
cover the premium wines § 
_of Washington State. The 
Aaetatccey gasp cl le IC ele Ga ep die 
 |1886:1986}. 
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© 1984 Chateau Ste. Michelle, Woodinville, Washington 











Besos 


BEAUTIFUL ENOUGH TO 
BE CALLED ARIS i 


ine enough to be called 
Artistic Brass. Contemporary 
and traditional collections of 












bath fittings in a selection of 
decorative metal finishes. All 
with complementary accessories. 
Fine art design and superior 
quality for today’s luxury baths. 
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IC BRASS 











A Division of NI Industries. li !00 Ardmore Avenue. South Gate, California 90280 213/564-1100 
} Raa RNS SRM 
Available through your Interior Designer or Better Showrooms For complete catalog and nearest Artistic Brass showroom, send $5.00 to Department 90. 
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Karastan Rug Mills. a Division of Fieldcrest Mills. Inc 





GHTRX 


The new ULTRX” R100 receiver 
isn’t for everybody. 

You don’t really need 100 watts 
per channel* of virtually distortion- 
less power. Unless you like listen- » 
ing to today’s ultra-high SC Uloy 
recordings at “live concert” sound 
OC Ee 

And a remote-controlled ec 
tuner with 20-station memory is 
probably more than enough—un- 
less you're a dedicated FM listener 
with wide-ranging tastes. 

Likewise, most people could get 
along without the built-in dbx and 
DNR noise reduction systems. 
Except those few who've become 
spoiled by the almost eerie absence 


AM/FM DIGITAL SYNTHESIZER STEREO RECEIVER R100 


oe — en 
Lehi ae eee 


OPLUUR TED) an 0.009% ° 





‘Average Power ee 





MOST PEOPLE WOULD CALL IT OVERKILL. 


of noise in CD digital recordings. 
With the dbx, any cassette deck 
can make virtually noise-free re- 
Sere y while the DNR “cleans 
up” existing Blea rlee 

Unless you're a nut about video 
sound quality, too, you won’t have 
much use for the TV/VCR inputs 
and stereo synthesizer circuit. 

The R100 is packed with features 
that are best appreciated by an 
PIUel om eras craetoni cae (ene h a ema 
best-equipped receiver ever built. 

Get an ULTRX dealer to put an 
R100 (or one of our other new re- 
ceivers) through its paces for you. 

Some people might call it over- 
kill. But you'll call it overwhelming. 


(urs “an | 
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SUBSONIC MONO (OUDNESS 


netoe both channels driven into 8 ohms, 
} ec aaa Distortion, dbx is trademark of dbx, Inc. 


f Compton, CA 90220 


When its time to curl up with a good pillow, curl up 
with the pure luxury of Quallofil® 


Go ahead ... indulge yourself! Nothing 
could be more inviting than the soft, sump- 
tuous feeling of Quallofil* pillows. 

Give your room that final touch of ele- 
gance, and give yourself luxurious com- 
fort—all without a luxury price. 

Quallofil* pillows and comforters with 
Quallofil* insulation contain the most luxu- 


*Du Pont certification mark. 


rious filling ever made from a Du Pont fiber— 
truly the modern alternative to down. 

They’re non-allergenic and the pillows can 
be machine washed and dried. 

One touch—and we’re sure that no matter 
how you spend your days, : 
you're going to spend your s 
nights with Quallofil* r 
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From 
bedroom to sitting room, 
Lee Jofa 
lets you express 
yourself perfectly. 
Come with your designer 
and see our 
Kente Collection 
shown here 
and all our 
expressive fabrics. 

In Atlanta, Boston, 
Chicago, Dallas, Denver, 
Houston, High Point, 
Los Angeles, Miami, 
New York, Philadelphia, 
San Francisco, 
Seattle, Washington, D.C., 

and London. 
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Country Grouping 

Marmaduke Cradock (1660-1717) 
was a highly respected painter of 
birds and animals at a time when 
British patrons encouraged a change 
in taste away from serious historical 
themes promoted by the French Aca- 
demy. Less lofty thinkers preferred 
more familiar and comfortable subject 
matter, as can be viewed in the col- 
orful country grouping seen here. 
Partial to peacocks, Cradock stands 
his vibrant model on a pedestal, caus- 
ing him to gaze with proud demeanor 
over an assembly of barnyard deni- 
zens: Songbirds flit over the canvas, 
while a nesting hen and a brace of 
pigeons are contemplated by a cock 
and hen of another breed. Such spe- 
cialized large-scale paintings were 
conceived as decorations for the 
homes of the aristocracy, capturing 
the fancy with their picturesque 
shapes, varied colors, and their sug- 
gestion of gustatory pleasures, as well. 


Bamboo Chair 

Chinoiserie furniture in England is 
irrefutably linked with George, 
Prince of Wales, later George IV, 
whose penchant for Oriental fashion 
found extravagant expression first at 
Carlton House and then at Brighton’s 
Royal Pavilion. Essential to the flavor 
of these fantasies was simulated bam- 
boo furniture crafted from beech- 
wood turned and painted to imitate 


the exotic grasses from the East. It 
was later in the nineteenth century 
that authentic bamboo became avail- 


able, enhancing eai ictorian bed- 
rooms and sunroo 

the lingering Chin 

chair, circa 1830, com 

as a Brighton chair, ex! 

light yet durable con 
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Focus for the Connoisseur 
A detailed description of notable art and antiques selected from the interiors featured in this issue. 








See page 129. 


See page 128. 





See page 140. 





See page 153. 


Mies van der Rohe 
Many of architect Mies van der 
Rohe’s best-known furnishings were 
created in the late 1920s in Germany, 
where there raged a symbolic contro- 
versy over the appropriateness of 
wood or metal in modern furniture 
construction. Although renowned for 
his tubular-steel designs, Mies never 
took sides, thus producing works 
with both wood and metal combina- 
tions. Here, a spare and elegant re- 
production from that era reveals the 
distinctive beauty of numerous ma- 
terials—leather upholstery, steel sup- 
ports and understated rosewood 
veneer. Though it utilizes modern 
manufacturing techniques, this de- 
ceptively simple daybed was never 
intended for mass production, the 
painstaking hand processes making 
an important contribution to Knoll 
International’s faithful and perfectly 
executed copy of the original. 


The Slav Epic 
Designed for the exhibition of twenty 
monumental paintings commemo- 
rating the Slavic world, this litho- 
graph, The Slav Epic, 1928, reveals a 
style and medium that made Al- 
phonse Mucha one of the best-loved 
artists in France. In his works, insis- 
tent curvilinear effects frequently 
focused on a female figure illustrated 
with soft and unexpected color har- 
monies similar to those seen here. 
Specific realistic detail, such as the 
smoke emanating from the burner, 
enhances the overall rhythmic pat- 
terns, treated in a flat, decorative 
manner characteristic of the artist’s 
style. Whereas the latter part of his 
life was dedicated to paintings in- 
spired by his Czechoslovakian home- 
land, it was his posters—notably, of 
Sarah Bernhardt in the 1890s— 
that guaranteed him lasting fame. 0 


as 








Olds Toronado. i 


| This personal luxury car 
does more than stand out. 
It stands alone. 


Presenting the new Toronado Caliente for 1985. Here’s 
one personal luxury car that’s as individual as you are. 

It starts with the formal elegance of its special padded 
landau roof, and unique crown molding. But the distinctive 
special touches don’t stop there. 

On Caliente, an electronic instrument panel, an auto- 
matic load leveling system and power outside mirrors are 
all standard. And the quiet, richly appointed interior— 
complete with supple custom leather in the seating areas— 
is all you could ask for. Unless, of course, you ask for the 
available lamb’s woo! shearling trim, instead. 

Why, you can even order an electronic voice informa- 
tion system that talks to you, at no extra cost. 

Olds Toronado Caliente. There’s no other car quite 
like it. Which, of course, works out just fine. Because, after 
all, there’s no one quite like you. 
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The Jenn-Air offer youve 


ae est UINcan Oy 


If you've been hungry for the day when you could afford a Jenn-Air 
Grill-Range, now could be the day. 
~ Because now your Jenn-Air distributor will send you a delicious $100 
rebate if you buy our S105 Free-Standing model with self-cleaning oven. 
Ora tasty 18 rebate if you buy the D120 Drop-In model with convec- 
ing. | 
to $100 off—on a Jenn-Air. 
atering opportunity to enjoy outdoor grilling indoors. 
at lets you snap in any accessory you choose in 
yer/cooker, rotiss-kebab 
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nest cooking system ever created. | 











Handcrafted elegance for 
the discriminating buyer. 


For over half a century Williams Antiques has supplied fine 
antiques to discriminating buyers throughout the United States. 
Our handcrafted tables and chairs are 18th Century copies 

custom made to your specifications by master craftsmen. All 
carving is done by hand with a beautiful hand-rubbed finish. 
Do not confuse our copies with the machine made reproductions 
offered by many manufacturers today. 
For further information send $3.00 for our brochure or call our toll 
free number 800-241-1918. 


WILLIAMS ANTIQUES, INC. 


_ 4010 PEACHTREE ROAD / ATLANTA, GEORGIA 30319 
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Proudly Presents... . 
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Visit rambling woodlands and open meadows, stately = § 
classical gardens and serene Oriental retreats. Take a stroll | 
along a pond edged with lilies. Walk through masses i 
of daffodils. Wander through the elegantly manicured 
grounds of a secluded manor house, or spend a quiet day 
in a field carpeted with wildflowers. 

ARCHITECTURAL DIGEST offers you a rare 
opportunity to enter 33 of the world’s most magnificent 
gardens—enchanting retreats many of which are not 
open to the public. GARDENS vividly brings to life 
landscapes from locales as varied as Europe, the tropics, 
the Orient, the desert and North America. 

Meet the remarkable men and women whose bound- 
less imagination and unstinting care created the 
paradises captured in this lavish volume. People as 
colorful as their creations, whose gardens . 
are their proudest legacy. 

Beautifully presented in an 
elegant slipcase, GARDENS 
features more than 250 
exquisite full-color 


photographs. ——_ 
You'll learn P se yo 


about garden- 3 
ing history, great 
gardeners of the 

past and present, “ae 
gardening styles, fashions 

and trends. ARCHITECTURAL 
DIGEST GARDENS is filled 


with ideas that you can transplant 
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paradise even if 1ts only a dre i =. Charge my order to: MasterCar 
3 : ? SUGGESTED RETAIL PRICE! Z ; see 
garden in which you can escapi I Yes: pleace’eeeeinans ___ copy/copies —— Bill me —— Visa 
to your own private world. of ARCHITECTURAL DIGEST Soumya 
ARDENS at $29.95 each—a savings of (If MasterCard, include Interbank # shown above your name.) 
Detach coupon and mail to: plus shipping and handling* Signature Zz 
The Knapp Press, 111 10th St., EO. Box 1d tand that if not completely : (All credit card orders must have signature.) 
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| TOMORROW? 


WHY WAIT FOR 
HER BIRTHDAY? 





WHY WAIT FOR 
HIS BIRTHDAY? 


WHY WAIT FOR 
FATHER'S Day? 





ea \EREO). 
YOUR NEW APARTMENT? 








WHY WAIT FOR 
SATURDAY NIGHT? 


WHY WAIT FOR 
YOUR NEXT RAISE? 


WEA NGEZO.e 
THE HOLIDAYS? 






WHY WAIT FOR 
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{EDERICK RP VICTORIA 
Ge SON. INC. Reduce your 


taxes. 
Support the 
American Heart 
Association. 





By supporting the 
American Heart Association 
you may: 
* reduce current and future 
income taxes 
* avoid capital gains tax on 
appreciated securities or 
other property 
* provide a lifetime income 
for yourself or beneficiaries 
* avoid probate and publicity 
* maximize new estate tax 
savings 
It may pay you to inquire 
about the American Heart 
Association’s Planned Giv- 
. ing Program by contacting 
ana Es Bs the American Heart Asso- 
ciation, 7320 Greenville 
Avenue, Dallas, TX 75231. 










WERE FIGHTING FOR 
YOUR LIFE 


American Heart 
Association 
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Mary Ann Sanford makes over 
20 critical checks on seat belt systems in 
GM cars. 

She is only one of over 1,800 GM 
people who make more than 6,000 safety 
inspections on GM cars built in America. 

Checks are made on many things from 
seat belt retractors to anchor bolts. Latch 
buckles. Warning lights and buzzers. 
Every seat belt in every car gets checked. 

We do this because it’s all part of 


Let's get it together. Buckle up. 


building safer cars. That’s important to you. 
And to us. 

We believe in taking the extra time, 
giving the extra effort and paying attention to 
every detail. That’s what it takes to provide 
the quality that leads more people to buy 
GM cars and trucks than any 
other kind. And why GM owners 
are the most loyal on the road. 

That’s the GM commitment 
to excellence. 


Chevrolet * Pontiac * Oldsmobile ¢ Buick * Cadillac * GMC Truck 


~~ 


Nobody sweats the details like GM. 

















The Piaget’ Polo” Watch is in a class = Peer, 

Recognized as the Ultimate Sportswatch, it has proven to be 
The Ultimate Watch. 

The Piaget Polo is 18 karat gold. Solid 18 karat gold. Com- 
pletely hand-crafted in La Cote aux Feés, Switzerland. 

Each curve of the case is hand-carved. 

Each solid link of the bracelet is hand-carved as well and fitted 
precisely with its partner link. The result is a bracelet of exceptional 
durability. While flexibly comfortable and remarkably flat on the 
wrist, it retains its precision linking system and original appear- 
ance for a lifetime. And beyond. 

The Piaget Polo is so thin and finely polished even the finest 
silk shirt glides over it without friction. 

The refined proportions are made possible by an ultra-flat 

electronic quartz movement. It is constructed and calibrated by 
Piaget to exacting specifications: accuracy to within 30 seconds a 
year. It is more accurate than any other watch: quartz, manual, 
automatic chronometer. 

Needless to say, the Piaget Polo is completely water-resistant. 
You never need take it off. And it’s so comfortable, you'll never want to. 

The Piaget Polo. From the most expensive watch collection in 


the world: Piaget. 
For brochure send $2.00 to Piaget, Dept. AD, 650 ata roe 
New York, New = stelOp asp 























Non binding reservations accepted. 


Feadship Custom Yachts: 
$16,000 Per Displacement Ton. 
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Gold: 
$375.50 Per Troy Ounce: 


Cessna Citation III: 
$300 Per Pound. 








Chateau Latour 1929: 
$100 Per Glass. 






_ The Addison: $190 Per Square Foot. 
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THE ADDISON. ~ 
THE ULTIMATE STANDARD 
OF LIVINGWELL. 


For those who simply cannot afford compromise, there is one ultimate standard of 
living well. The Addison. On the last great stretch of beach in Boca Raton, is a colony of 
residences from $360,000 to over $1 million. Each offers views of the Atlantic. Plus 
concierge service, valet parking, state-of-the-art security and eligibility to apply for membership 
in The Boca Raton Hotel and Club. For all the particulars, including a full color brochure, 
send the coupon or call (305) 395-3000, extension 3478. 





Please send me complete information about The Addison. 








Name 





Address 





City State Zip 





Telephone SM10 
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The Addison, P.O. Box 100, Dept. 7, Boca Raton, FL 33432 
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Oral representations cannot be relied upon as correctly stating the a ean of the developer. For correct representations, make reference to 
the documents required by Florida Statutes Section 718.503 to be furnished by a developer to buyer. This is not intended to be and does 
not constitute an offer in any state where prohibited by law. This advertisement is not an offering which can be made only by a formal prospectus. 
*Price quoted 11/1/83. ** Photograph courtesy of Rolls Royce Motors, Inc. 





THE DEVON SHOP 





Formal And Country Furnishings 


Discover beautiful custom fur- 
niture in a spacious atmosphere 
designed to help you create your 
own individual environment. Select 
from our vast collection of Formal and Coun- 
try Furnishings for living rooms, dining 
rooms, all your decorating needs. 

Each item is carved by hand in the classic 
design of the period and signed by the wood- 

carver; upholstered pieces are finished to your 
specifications with hand-tied coil springs and white goose down. 
Complete Design Service 





111 EAST 27th STREET NEW YORK, NEW YORK 10016 (212 
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DESIGN DIALOGUE 








Albert Hadley — The Search for the Right Clue 


“THE CURIOUS EYE,” Says Albert Hadley, 
“is what is really most important for 
the decorator—a need to delve into 
all sorts of moods and modes of pos- 
sibilities. There has to be an enthusi- 
asm for such an investigation. You 
must maintain a lively curiosity, an 
openness to the unexpected.” 

Albert Hadley’s own “curious eye” 
and vitality have certainly contrib- 
uted to his preeminence in the inte- 
rior design field. Along with these 
gifts he gives full credit to fortuitous 
associations early in his career. 

His first job, at a furniture store in 
his native Nashville, Tennessee, led 
to an apprenticeship with one of 
the great southern decorators of 
the day, A. Herbert Rodgers—an 
experience Mr. Hadley considers 
invaluable as a preface to his 
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training at Parsons School of De- 
sign in New York. After graduating, 
he worked with Roslyn Rosier and 
then returned to Parsons to teach 
for five years. His next position, 
working for McMillen, was followed 
by a move, just about twenty years 
ago, to join the legendary Mrs. 








Henry Parish II, which led eventu- 
ally to the formation of Parish- 
Hadley Associates. 

Clearly recognizing the value of 
formal training, Albert Hadley also 
emphasizes the importance of contin- 
ual exposure to a variety of creative 
experiences. “My education gave me 
the security and discipline that come 
from knowing the fundamentals, of 
having a foundation to build upon,” 
he says. “But one must then refresh. I 
tell our young decorators to take in 
everything that New York has to of- 
fer—the galleries and museums, of 
course, but also things like movies, 
TV, theater, poetry readings. 

“T will never forget, for example, 
the very first time Kabuki dancers 
came to the United States,” he contin- 
ues. “I was enormously impressed, 





“Working from the bones up,” Albert Hadley 
strives for “order and quality” in his designs. 
This may involve arranging living room fur- 
nishings for basic comfort and suitability, as 
in a New Jersey country home (left), or work- 
ing directly from an architectural blueprint. 
Assembled on his office conference table 
(above) are custom-designed fabrics and 
combinations of sample colors and textures. 


continued on page 98D 
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Leclerc Briant, 

France's legendary Champagne, 
is now available in the U.S. 

in very small quantities. 


© 1984 FOOD AND WINES FROMFRANCE, INC. IMPORT: (| '\PAGNE ELYSE, INC., LOS ANGELES, CA 





For over 100 years, connoisseurs have 
travelled all the way to the Maison Leclerc Briant 
in Epernay, France, to purchase this most rare 
of Champagnes. Now, Leclerc Briant is 
available at select restaurants and wine ener 
in the U.S. One sip and Tggmpa 
you'll agree that Leclerc Briant 
is well worth the effort it 
takes to find it. 
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150 SOUTH RODEO DRIVE LJ BEVERLY HILLS, CALIFORNIA 90212 2] 213/273-5262 
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MANUFACTURER OF CUSTOM SOFAS AND SOFA BEDS 
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cy Sas Sofas and Sofa Beds are Custom Built in 
@ O, ae or Boardman Fabric at Our Los Angeles Factory. 





Imported by Royal Worcester Spode, Inc., 225 Fifth Avenue, New York, New York 10010 


A LONG LINE OF TRADITION 








INDIAN TREE 
IMPERIAL EARTHENWARE 


SUMMER PALACE 
FINE STONE CHINA 


CHRISTMAS TREE % 
IMPERIAL EARTHENWARE * 


FLEUR DE LYS, GOLD 
} FINE BONE CHINA 


~ Spode 


ONLY SPODE IS SPODE. 





BY APPOINTMENT TO 
HER NOUESTY THE QUEEN 


STOKE-ON-TRENT 
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Commanding magnificent panoramas high above Montgomery Street, 
these 33 very personal, very private condominium residences 
atop Montgomery Washington Tower present an eloquent 
level of comfort and convenience The City has never known. 


Located directly across from the world landmark 
Transamerica Pyramid, you'll find them equally ideal as permanent 
homes, pied-a-terres or corporate quarters. 





For complete particulars please direct communications to 
Margaret Braverman, Montgomery Washington Tower, 
611 Washington Street at Montgomery, San Francisco, CA 94111. 
Telephone: (415) 981-2655. 


SAN FRANCS 
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Hawaii's fibet complete resort. 


GO Fly the friendly skies of United. 


Call United or your travel agent. 
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The aesthetic advantage... 
i ; '| monolithic surfaces. 
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1.461 £. DON JULIAN RD, (818) 333-4585 “is Spa ae me 
Sea ci INDUSTRY, CA. 91746 (714) 598-9768 wie 
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Furniture by Baker from the Stately Homes Collection. 
Chippendale carved mahogany sofa. English c: 1765, W. 86 





We're going to spoil you for every 
other furniture store in the world. 


FURNITURE & INTERIOR DESIGN 


BAKER - HENREDON - KARGES - KARASTAN « MARBRO - M.G.M. * MORRIS-JAMES + SCHAFER : WHITE 





LOS ANGELES: 8765 W. Pico Blvd. (213) 278-1174 = WOODLAND HILLS: 20011 Ventura Blvd. (818) 340-7677 
SOUTH BAY: 23649 Hawthorne Blvd. (213) 373-8936 * COSTA MESA: 3089 Bristol Street (714) 540-3822 














WHO WAS THAT MASKED 





DESIGN GUILD? 





t because the Western Design Guild i is selection in Southern California. We’re 
inside the L.A. Mart, people act like we’re everything the design trade wants. Easy 
wearing 1 Ma 


showr 
furnishings at 


CALIFORNIA EDITION 


sk. Too bad, because we’re 90 _ access and plenty of supervised parking, too. 
; filled with a thousand lines of So drop the mask. Take a good look at what 
id accessories—the largest The Western Design Guild has to offer. 


ww 


-_aWestern Design Guild 


A thousand lines of fine furniture and accessories 


193 sroadway, Los Angeles, CA 90007 © (213) 749-7911 





To the trade 
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SUNSET BAY TOWERS 
LUXURY OCEANFRONT CONDOMINIUMS 
$175,000 TO $680,000 


Sunset Bay Towers is California ae ar at a aera at atee is Taleo Pea tat mace Caceelten aioe 
















elegant. Breathtaking architecture with sweeping: ape - Sunset Bay Towers is a residence that will fit every mood 
of glass gives you magnificent ocean views from each unit. aot your lifestyle — from bathing suits to evening dress. och 

- Appointments are the finest, from custom. European Been ewan example of the new elegance of Relay Beac 
kitchen cabinetry, to a eek eelateteah fixtures.’ We invite you to visit Sunset Bay Towers at yi 


The list of amenities is Tele Be atom el ro 
outdoor terrace accomodates a swimming poo 
or) and See Laleley sun deck, ull AD 


Soa cule ss _ Take fags foe stertaal 


fully-equipped kitchen, gym, saun 
locker room. Video security an 
personnel add to your ne ofn 


919 N. LA CIENEGA BOULEVARD + LOS ANGELES 90069 - PHONE 657-6810 
ROBERT KELLY 


A rare English carved wood royal coat of arms, 17th Century 
(73"H. x78"W.) will be exhibited at ‘The San Francisco Fall Antiques 
Show, Oct. 31 thru Nov. 4, Fort Mason Center. Luciano travels the 
world with shipments twice a month. Announcing the opening of a 
large new warehouse ten minutes from the shop in Carmel. 


LUCIANO ANTIQUES & CREATIONS 


In twelve show rooms open everyday, San Carlos & 5th St. 
P.O. Box 5686, Carmel, Ca. 93921. Tel. 408-624-9396 


ss 


a SG elt oF it 
! pa Eat} 681.7032" 
lve Ts Peri 





( G G DESIGN CONCEPTS 


STEP INTO OUR WORLD OF 
ELEGANT OUTDOOR LIVING 








Ge. YOUR YARD TO GIVE IT A COMPLETELY 
De hie LOOK IS OUR SPECIALTY. 

AN pe POOLS - SPAS 

DECKS - GAZEBO 

LANDSCAPE. 


Ke ek 1 HAMLIN ie ae CA91335 
re e818) 344-5370 


Paine and 


Y Antique Jewels ; 
Ce, 


roy Possibly the largest and 
efzve finest collection in the world 


310 N. Rodeo Dr. ‘Bal 
Beverly Hills, California (@¢ Qe 





(213) 273-0155 


r We purchase Estates and Quality pieces. ! 








FROM THE Olde Worlde TO THE NEW! 


SOLID MAHOGANY ARMO}|! 


Circa 1860 — H.7’3” W.4’4” D.2: 
From Leesthorpe Hall, Melton Mow! 


Leicestershire, England. 
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English Outnee © 


“A collection of England’s past” 


Visit a corner of England on the 8th Floor of The Design Center of 
Los Angeles and step into the past! Our extensive Gallery is filled 
with the finest collection of original English antiques and authentic 
period furniture, all imported direct from Britain. 

Choose from an array of genuine antiques including chests, chif- 


foniers, armoires, desks, chairs, trunks and many other pieces. Or 


marvel at the care taken by today’s master craftsmen in faithfully 
recreating Chippendale, Adam, Sheraton, Hepplewhite, and all the 
English masters. 

Over 1000 items are featured in the collection in oak, walnut, 
mahogany, and yewwood. Or specify your custom requirements for 
residential or contract. 

‘The present record-high value of the U.S. dollar against the British 
pound makes English antiques and furniture one of today’s best 
investments! For free color brochure send large, stamped (54¢) ad- 


dressed envelope to: & 
| nglish Ohicanes Che 


“A collection of England’s past” 
DESIGN CENTER of Los Angeles 
433 South Spring St., Showroom 8B 

Los Angeles, California 90013 
213 687-9948 


FURNITURE 
OF 
ENGLAND 
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ynly through your designer, decorator or architect 








THERE'S A NEW WAY 
_TOENJOY THIS OFFICE 
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Antiquarian Traders has made it easy. We eliminate 
the time consuming search and high capital expendi- 
ture. With our unique lease/purchase program you 
can have the distinction and prestige of a beautifully 
coordinated antique office setting for a small 
monthly charge. 

We've acquired the largest and choicest 
collection of antique office furniture ever 
assembled. Over 5,000 hand picked 
museum quality pieces. 
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Our desk collection is unequalled: English partners, 
rolltops, secretaries, rare Wootons (as pictured), all 
superior examples of their type. Of course, we have 
everything else for your office: conference tables, 
leather couches, swivel chairs. Plus a mag- 
nificent residential selection. 

All pieces are faultlessly restored in 

our own shop. Visit our showroom or 
block long warehouse today. Bring you 
decorator or use ours. 


“Rare and Unusual Antiques for Home and Office” 


Los Angeles Showroom: 8483 Melrose Avenue, Los Angeles, CA 90069, ed 658-6394 
Leases & Sales: Mon.-Fri. 10:00-6:00, Sat. & Sun. 12:00-6:0 
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ONLY A FEW FORTUNES ARE MADE OVERNIGHT, 
THE MOST SOLID INVESTMENTS ARE BUILT OVER TIME. 


BankAmerica Corporation 1984 Bank of America NT&SA 





Photo By David Muench 


To help individual investors achieve their investment 
goals, Bank of America offers a variety of high yielding, 
fixed-income securities—including tax-exempt municipal 
notes and bonds. Most important, we combine our 
comprehensive knowledge of these instruments with a 
commitment to serving your long-term needs. 

At Bank of America, we know that taking the time to 
build a strong, on-going relationship is the best way to build 

Olid investment portfolio. 


Look to the Leader” 


BankAmerica 
Capital Markets Group 
| on on fixed-income securities, phone 800-551-2555. 
Beverly Hills Fresno Los Angeles ttBeach PalmSprings PaloAlto Sacramento SanDiego San Francisco San Mateo 
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Sarapi Heriz Rug 


95x12A4 





Fine Antique 





Write for our free Brochure of other 
examples of Oriental Rug Masterpieces 
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in Oriental Rugs 
ince 1905 in Los Angeles 
NT, CA 90020 
TEL (213) 383 
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Centuries 
in the 





Kubisak’s Antiques 


and 
Home Fumishings, Inc 


3305 Laguna Canyon Road 
laguna Beach, California 92651 
(714) 494-1771 


Kubisak’s 
Highland Willa 
232 Highway | 


Carmel Highlands, California 
(408) 625-1132 








Over 9,000 sq. ft. of Fine French & Austrian Fumituré 





_ Garden Court 











Represented by: 
byelalea eel alenkxe O- a 
Shears and Window : 


3 Henry Adams Street 
San Francisco, CA 94103 
CURR AR sal 





Showroom of 

fine Italian imports 
featuring hand carved 

stone and marble ~ 
fountains and statues, 

terra cotta urns, balustrades, 
columns, bronze and 
ceramic sculpture. 


Custom designs available. 





Sculpture aca 


Rieck mele Italy 


-. 416 South Robertson Boulevard 
(South of Burton Way) 
Los Angeles, CA 90048 
(213) 858-8266 






R. David Adams" 
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(206) 682-8686 
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HOW TO MAKE THE ORDINARY 


EXTRAORDINARY 


s durable as it is beautiful, Futura Stone is 
vate elegant, natural stone finish which can 
be applied over new or existing concrete, 
or asphalt to add that distinctive finishing touch 
to your home or business. 
Enhance your driveways, 
walkways, spa and pool 
decks, patios, office build- 
ings, showrooms and con- 
dominium complexes. 
Because you deserve the 
very best—insist on nothing 
less than Futura Stone. Call 
us NOW for a free estimate! 
The only maintainable outdoor 
flooring 
Resistant to oil, rust, stains 
and puddles 
Residential or commercial 
applications 
Free design consultation 
(alta le LTA 
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OMike Fahmie, Inc. 1984 


Designer Elegance in Outdoor Flooring 


Santa Ana. CA 92705 is fel N= 
ORANGE COUNTY LOS ANGELES SANDIEGO PALM SPRINGS SAN JOSE - SAN FRANCISCO 


714/547-8011 818/990-6647 619/292-4282 619/741-2208 408/947-8842 415/362-1661 WAL ree 
E 213/617-1892 LIC NO 343764 
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INTERNATIONAL 








VISIT L.A!S MOST DARING CONTEMPORARY SHOWROOM 
5120 MELROSE « LOS ANGELES © 462-2442 » TUESDAY THROUGH SATURDAY 9:30-6:00 








_ This is not stained glass, it’s 
_ Stained Glass Overlay —an exclu- 
=sivey patented process that can 
transform any window in your 
home, office or business into a 
beautiful work of art. Even the ex- 
perts will take a second look! 
Stained Glass Overlay has 


the appearance and texture of 


traditional stained glass but is 
more durable, lighter in weight, 
and about one-third the cost. 


Exquisite designs are limited 
only by your imagination and are 


custom installed by our own 
skilled craftsmen. 

Applied to windows, sliding 
glass doors, mirrors—most glass or 


Plexiglas surfaces, Stained Glass 
Cece will make any room more 
magical. For the name of your 
nearest Stained Glass Overlay 
franchisee, call 1-800-654-7666 or 
write to 151 Kalmus Drive, J-4, 
Costa Mesa, CA 92626. 

Exclusive Stained Glass Over- 
lay franchise territories available. 


Stained Glass Overlay 
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the fifth annual 


Los Angeles 
Antiques Show 


©World Premier Loan Exthubtt: 
“Elsie deWolfe at the VillaTrianon 





An Antiques Displaying 
Event Museum Quality 
Featuring Over American, 
Fifty of the English and 
Nation's Finest Oriental Antiques 
Exhibitors of the 17th-19th 

Centuries. 

eH 
November 8th-llth 
The Ambassador Hotel 
3400 Wilshire Boulevard 


Daily — Noon to 9:00 p.m. Sunday — Noon to 6:00 p.m. 


Admission $8.00 includes catalogue 


Special Package: Lecture and Admission $10.00 
Friday 10:30 a.m. 


Managed by Russell Carrell 
Sponsored by the Junior League of Los Angeles 
Group Tours Available 
For Information or Discounted Admission, Call 937-5566 


EXHIBITORS 1984 





England 
MacConnal - Mason 


Arizona 
C.C. Sparks 


California 

Albion Antiques & Gardens 
Argentum/The Leopard's Head 
Belgan Enterprises Ltd 
Lawrence G. Dougherty 





Dillingham & Company 

Robert Domergue & Company 
Drum & Company 

Charles Edwin Antiques 
Evans & Gerst Antiques 
Vivian Fa p 

The Gallery 

Richard Gould Antiques Ltd 
Bruce Graney & 

Constance H. Hurst Antiques 


Just the Answer 

Lyons Ltd. Antique F 
Adele McGowan 

Parrish & Son Antique 
Peace and Plenty 
Pompadour's Antiques 
The Snow Goose 

Toys for Big Boys 

What's Next Antiques 
Yeakel © Von Eldik & Pruyn 


Connecticut 

June & Ben Cardé 
Neil Bruce Eustace 
Oriental Rugs Ltd 
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Itlinois 

Malcolm Franklin, Inc 
Lawrence E. King 

Taylor B. Williams Antiques 


Maryland 
Gary E. Young 


Michigan 
Village Green Antiques 


New Mexico 
Adams House 
Richard Lampert 
Robert F Nichols 


New York 
Shirley Molbert Leass 
Joan B. Mirviss, Ltd 


Ohio 
David Franklin Ltd 


Ran Gallery 


Pennsylvania 
W. Graham Arader lil 


Texas 


McG & Company 


Wisconsin 


ona Sunvold 


World’s Greatest Art 
Now On Videotape! 


You can now enjoy the paintings of Sargent, Rembrandt, Da 
Vinci, Wyeth, Rothko, Picasso, Pollock, Van Gogh, Matisse and 
many, many more on videotape. It’s like having a private and in- 
comparably endowed museum in your own home! As you view 
these masterworks, an expert will also explain the “whys” of 
their greatness; also how to understand the principles of a// 
great art: color, line, shape, light, composition, design, etc. In 
short, how to “see” like an art expert instead of merely “looking.” 
Running time: 51 min. When ordering ask for Masterworks of 
Painting & specify Betamax | or Il, or VHS. Call TOLL FREE on 
VISA or MASTER CHARGE 1-800-243-9020 or send check or m.o. 
for $29.50 (plus $2.50 post. & hand.) to Educational Dimensions’ 
Home Video Div., 792 Pacific St., Stamford, CT 06094. 


We Sell Investments 
You Can Live In. 












Roosevelt Estate in Beverly Hills 


Former residence of James Roosevelt, this English Traditional 
two-story estate offers an excellent entertainment flow with 
family-living comfort. Four bedrooms, maid's with bath, fire- 
places, elegant detailing, guest house, pool, patios. 
$1,595,000 Joy Hudson 


SJ States Division 


Fred Sands Realtors 


Total Real Estate and Financial Services with 30 Offices and Divisions. 


858-6766 
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Penthouse Showplace 


Interior Design by Lucile Fickett, ASID 


We excel at creating unique home environments. world over to find unusual, one-of-a-kind 


Each of our showrooms has its own staff of - 
professional designers who have the expertise 
and imagination to create distinctive interiors 
tailored to your needs. Our Design Service 
‘Director will help you choose the one who will 
best complement your taste and lifestyle. 

Unlimited selection is another advantage | 
of Cannell & Chaffin: Our designers shop alate) 








Gece Ona ee 


furnishings and objects of art for our clients. 

And as the West's leading residential interior 
design firm, we can do all this for less than you 
think. Our alternative policy of charging ona 
design fee basis makes us even more 
competitive. Rees ic 
_ Our 20-page color brochure is complimentary. 
Please call our Design Service Director. 






SHOWROOMS AT LOS ANGELES (213) ET Oey ER 0/0) c 0 sf=y NOig| (714) 833-1917eLA JOLLA (619) 454-0451 e FAIRBANKS RANCH (619) 756-5055 
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iw Intimates ceramic tile. % Prod 
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of your memortes. oa 664-1777. 
purity, Sat-2 serenity, 
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Geek Pires APPLIANCE 
an HOME: COOKED MEALS 


oo MODERN MAID INTRODUCES. 
-THE GAS SELF-VENTILATING | 
ae _ CARTRIDGE COOKTOP AND | 
oe * oe mC) y DOUBLE WALL: ON) | 
a: mother and career woman. ‘She i 

Tut Seed WoT and stylish design from ‘her | 
ai appliances. For her, Modern Maid a Cel a CT CST) ae 
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The grandeur and elegance 
of the Old World. ° 
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Large scale tapestries, life size bronze figures, ornate desks and 
chests in rich woods, marquetry and ormolu trim as beautiful, if not 
more so, than the originals. Faithful replicas of 17th and 18th century 
furnishings destined to become tomorrow’s heirlooms. Part of our 
distinctive Connoisseur Collection. 

These lovely pieces are truly representative of the impressive home 
furnishings and design accents that have earned us an unique repu- 
tation in the Southland. Through dedication and careful selection we 
have amassed the most comprehensive inventory of Old World home 
furnishings available today. 
You are invited to visit our store and see this outstanding collection. 
Talk with our experienced staff. Let them help you design an interior 
that enhances your contemporary lifestyle yet reflects the grandeur 
of yesterday. 
c26 


AY LOR’S 
in Van Nuys 


6479 Van Nuys Blvd., (818) 786-5970, 873-1081 
Open Mon. thru Sat. 9 to 5:30 pm., Closed Sundays. Visa, Mastercharge, Credit Terms. 


CALIFORNIA - [TION 














SHERATON KAUAI HOTEL: 326 ROOMS & SUITES / 2 RESTAURANTS / 2 COCKTAIL LOUNGES / 2 SNACK SHOPS / 2 POOLS / SHOPPING / TENNIS & GOLF NEARBY / RATES FROM $55 TO $110 


See 1O SUNNY POIPU BEACH 


Kauai. It's new! A grand 
re-opening of our 
beachfront wing. On the 
sunniest, southernmost 
point of Kauai. The Garden 
Isle. Mountains. Canyons. 
Valley green. Choice cuisine. 
A game of golf. Tennis, 

too. On the finest strand of 
sun-drenched sand. 
Enticing? Come away. 
Come away. 





iS 
X y 


v 
COME TO THE SHERATON ISLANDS— HAWAII at, 
12 RESORTS AND HOTELS OF ENGAGINGLY DIFFERENT STYLES 
AND CHARACTER WITH ALL THE BEST BEACHES AND ALL THE BEST LOCATIONS Sheraton 





FOR RESERVATIONS CALL YOUR 
TRAVEL PLANNER OR SHERATON TOLL-FREE AT: 


Come to Sheraton for AAdvantage Miles 800-325-3535 


Applicable on SET and rack rates only 


es a” Seis, Kauai Hotel 
Sheraton Hotels, Inns & Resorts Worldwide 
The hospitality people of ITT 


OAHU WAIKIKI: Sheraton Waikiki, Royal Hawaiian, Sheraton Surfrider, Sheraton Moana, Sheraton Princess Kaiulani MAKAHA: Sheraton Makaha Resort and Country Club. KAUAI Sheraton Kauai, Sheraton Coconut Beach, 
Sheraton Princeville (1985). MAUI Sheraton Maui. MOLOKAI Sheraton Molokai. HAWAII Sheraton Royal Waikoloa, The Volcano House. 
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Hand crafted over 100 years ago 





Antique Country Pine 


Irish dresser - circa 1850 


j oft h ROBERT KUO LTD. 


BRENTWOOD BY APPOINTMENT 8686 Melrose Avenue 
13044 San Vicente Blvd. 1714 Euclid St. Los Birra petal 
Los Angeles, CA 90049 Santa Monica, CA 90404 ; 
393-7261 450-2550 





Cloisonne from $120 
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Alan Maley 


Recent Paintings 


Opening Nov. 2 


May we send you a brochure 


CONACHER GALLERIES 
134 Maiden Lane, San Francisco, CA 94108 * (415) 392-5447 















Phase II 
Now Underway 


Design Center South provides up 
to 400,000 square feet of custom 
showroom space to serve the 
nation’s third most viable and so- 
phisticated market — Orange and 


cess of Phase |, early reservations 
are suggested for showrooms in 
Phase II, 100,000 square feet, now 
underway for completion early 
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San Diego Counties. Due to the suc- 


Design Center South 


isnow serving Americas Third Market- 
Orange and San Diego Counties 


These Industry Leaders 


Welcome You To 
Design Center South 


DESIGN CENTER SOUTH 


Affinity Furniture 

Aga John Oriental Rugs 
Boris Kroll 

Brunschwig & Fils, Inc. 
CAL-MODE Fine Furniture 
Makers 

Caro & Upright 
deBenedictis/Witter, Inc. 
Design Center Cafe 
Design Collections 
Design West Concepts 
Forma, Inc. 

Greeff Fabrics 

Kento Imports 

Kreiss Collection 

Boris Kroll 

LaCor Wicker 

Modular Designs 

Morey Palmer Associates 
Nancy’s Showcase 
Newton/Edwards 
lane 

Pindler & Pindler 

Platt Collections 

Robert Allen Fabrics 
Stroheim & Romann, Inc. 
Thomas Decorative Carpets & 
Fabrics, Inc. 

Wall Pride, Inc. 

Westgate Fabrics, Inc. 






by Birtcher Pacific 


23811 Aliso Creek Road/Suite 138/Laguna Niguel, CA 92677 
Executive Director: Marty Swenholt (714) 643-2929 
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The Mart Showroom 
Designed Exclusively 
For Orange and 

San Diego Counties. 


Ideally located midway between Los 
Angeles and San Diego, Design 
Center South is just three miles 
west of the San Diego Freeway on 
La Paz Road in beautiful Laguna 
Niguel. 













Yes. In Los Angeles. 


A Japanese Experience for Two. 
Overlooking a half-acre Garden in 
the Sky is your authentic 
Japanese suite with sunken tub 
and a patio. A soft, floor-level 
futon bed is made up for the night 
in a large elevated tatami room. 
You can enjoy a welcome Sake, a 
complete aes ene inA 
Thousand Cranes, a breakfast or 

brunch, and a Shiatsu The Valley of Shadows... 
Accupressure Massage. For 


complete information about our Lithograph 18 x 20!/ inches hand signed 
Japanese Experience for Two, 


please write or call the by the artist. Edition limited to 500 impressions 


Reservations Manager. on fine art pH paper, available at $225. 
Ope Nei Cant Remarqued $400. All with certified certificate. 
HOTEL G GARDEN Complete satisfaction guaranteed. 
\ L 
120 S. Los Angeles Street, 417 Los Angeles, California 90012 ARTISAN 


(213) 629-1200 USA (800) 421-8795 California (800) 252-0197 


INTER MAT 1 ORs 
10777MAIN ST., 202 BELLEVUE, WA. 98004. (206)455-4552 





Make your yard the most | 
elegant room in your home.; 


Transforming yards into imaginative and en-| 
joyable outdoor living rooms has been the 
business of A. Lee Shelbourne for nearly a} 
quarter of a century. And our experience 
shows both in awards for design excellence 
and in the increased home equity our designs 
have generated for our clients. 


RCH Tae Ta tm Cte tC mer 
We take a personal, professional approach 
every phase of our total outdoor living designs 


Quality is our yardstick. Our business is tola 
design. We work with’ your contractor 0! 
recommend experienced contractors who tak‘ 
in stride difficult sites, engineering problems| 
remodeling outdoor/indoor areas, adding spa4 
and updating older pool and garden sites. 
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Elegant designs for living. 


cA. Lee Shelbourni 


AND ASSOCIATES 


23300 Ventura Boulevard 
Woodland Hills, CA 91364 (213) 703-19 
La Jolla * San Francisco 
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Division of Artisans Brass Products, Inc. 


aig, set . 


For Showroom Nearest You 
Or For Catalog Call or Write: 
3601 West Pacific Avenue 
Burbank, CA 91505 
(818) 848-2533 


8749 World Trade Center 
Dallas, TX 75258 
(214) 742-6108 


Please Contact Our 
Contract Division 
(C20) toh eR) 


CELEBRATING OUR 15th YEAR 
OF CONSISTENT 2 TO 3 WEEK 
DELIVERY 

sUrcehlsCelm@rlanmt 

Solid Brass Beds, 

Iron & Brass Beds 

Sofa & Day Beds, 

Night Stands, 

Plant Stands & 

Other Accessories 
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40 EAST 57 STREET NEW YORK THROUGH DECORATORS AND FINE STORES 
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Albert Hadley 


continued from page 98 
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FELICIANO 


Top: Modeled after 19th-century stencil work, 


Eyelet-—one of Parish-Hadley’s many hand- 
screened fabric designs—has a delicate, al- 
most embroidered look. CENTER: Coiled 

fernlike leaves seem to flutter in the wind 
oy Wome wu 


in the fabric design titled Josephine. ABOVE: Al- 
305 East 63rd Street, Nev 


though taken from an ancient Egyptian motif, 
Nile seemed “fresh and appropriate for a 
(212) 355-5710 
New Color Cataj 


beautifully paneled Georgian-style library.” 
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Albert Hadley 


not only by the dancing, but by the 
sets, the costumes, the whole thing. 
I’d never seen such dazzling colors all 
together on stage. It was riveting.” 

Such experiences save a designer 
from developing “a static so-called 
‘look,’ ” says Mr. Hadley. “What we 
strive for at Parish-Hadley is a sense 
of order, of quality, rather than some 
particular hallmark. We’re not just 
minimalists, we’re not just roman- 
tics—but we can draw on those ideas 
and many others, as the assignment 
at hand may call for them.” 

For Albert Hadley, an interior 
must not only fit the client, but har- 
monize with the architectural struc- 
ture—a design process he calls 
“working from the bones up.” With- 
out the proper respect for architec- 
ture, a designer may fall into mere 
“surface decorating—just filling the 
place with pretty things and letting it 
go at that. That’s not honest, and in 
the long run it will disappoint.” 

Integrity is a quality Albert Hadley 
insists upon—and one he feels the 
minimalist movement has helped to 
promote. “I don’t mean I’ve joined 
that school of thought—I haven't,” 
he says. “But minimalism has influ- 
enced me, and other designers, to 
step back and reevaluate what is im- 
portant—to take a fresh look at what 
we're all about. People have begun to 
reexamine the role of possessions in 
their lives—the energies they take to 
maintain, the ways they may restrict 
one’s freedom—and out of this 
there’s been a certain paring down, 
rather than a building up. 

“For example, I have a young cou- 
ple with whom I’ve worked over the 
years; we put together their first 
apartment. Today, though their point 
of view or style of living hasn’t really 
changed, they tend to edit more than 
they have in the past, to get down to 
those things that enhance and uphold 
the integrity of a room.” 


Crucial to the character of any inte- 


rior is the right combination of color 
and texture, and one way Albert 
Hadley meets this challenge is by 
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Suomi Anthracite dinnerware, designed by Timo Sarpaneva, Finland. 
Shown with Fuga crystal and Titan flatware. 


The Original of Our Time 


Suomi. Elemental beauty in porcelain; leading artists and designers who 
sophisticated yet practical, by design. create tableware and giftware for 
Suomi was created by designer Timo Rosenthal. Each piece is a design 
Sarpaneva of Finland. It was awarded original, created to combine beauty 
the Gold Medal of the President of the and function exquisitely. 

Republic of Italy in Faenza. No higher 

honor is accorded for excellence in 


porcelain design. re 
Just return the corner coupon wit 
we'll send you our 32-page colors 

At Rosenthal, we have but one goal: 





_ to bring the finest design of our time 


within the reach of all who love Send to: 
beauty .. . to give the artist’s work a Rosenthal USA Limited 


natural place in our everyday lives. 41 Madison Ave., New Yor! 0010 
To achieve this, we place our faith in 
the talent of more than 100 of today’s [Nemre 


Aqgaresss—— uit. 


Enclosed is $1 for ochure. 
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Constantino and Terry Christie are the fifth generation of Christie 
Brothers desinning and manufacturing exquisite furs. Born of proud 
heritage with  owledge and expertise that began when they were 


children in '‘astorio, Greece, they created The Christie Fur. 
€ach, a work of art. 


.. “wo: Natural Russian sable coat. 


Modele tor bara Christie Arbes @ Jewelmy by Petochi & Gore: 
+o) ea 
Christi: \*s 333 Seventh Avenue, New York — 
3414 | e NE., Atlanta, Georgig 
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When you've’had 
' enough of icy winds 
and soggy snow, saddle 
up for. Florida. Our all 
new 128-page Florida 
Vacation Guide is chock 
full of places to go, sights 
to see, beaches, spas, 
= 1a) Co] Re)\.-1 am (@)s[e(eR 
Send in the’coupon * 
for your, copy. Then see 
your travel agent and 
say, “I need it bad!" 
+. 7 | 1 4 
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WHEN YOU COME IN TO SEE 
THE PANDE CAMERON COLLECTION, 
YOU WON'T MERELY GET — 
THE RED CARPET TREATMENT. 


Now you can get a handmade 
carpet of uncommon quality in colors why not < 
don't commonly expect in an 7 Our n st Pa ull find the 
oriental. Luscious pastels, rich earth er he didn't becon 
tones and serene neutrals are just a few tion of colors, S in color and de 


uld fill a book with our decorating suggestions. And we have For our magnificent 40 page booklet, send S, funds) to Pande Cameron and Company of New York, Dept. ? 
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creating new fabric designs. ‘“We 
have a collection of materials that are 
exclusively for our clients, often cre- 
ated to fill a specific need. I take great 
pleasure in those designs,” he says. 
He has also designed textiles for 
the fabric firm of Lee Jofa. A few years 
ago he and Mrs. Parish created a spe- 
cial collection that seemed “rather 


startling then, because of the bold 
colors.” Working from a nineteenth- 
century patchwork quilt, they se- 





ABOVE: Soft illumination in the library of this 
New York City apartment effects a warm, 
intimate feeling. BELOW LEFT: Labeling this 
composition in his office “a mild form of 
madness,” Mr. Hadley combined diverse ob- 
jects, such as contemporary ceramic vases and 
a French 18th-century plaster study. BELOW 
RIGHT: His office reception area serves as an 
introduction to other, more neutral rooms. 





Albert Hadley — The Search for the Right Clue 


continued from page 98E 


lected elements of its design and 
expanded them, while remaining 
faithful to the original color scheme. 
“When magnified, the colors be- 
came quite dazzling,” he says. 
Correct lighting and proportion 
are other elements on which most 
designers have strong opinions, and 
Albert Hadley is no exception. 
“Lighting is something that fasci- 
nates me endlessly,” he says. “Of 
course, this preoccupation is not orig- 
inal with me—any artist who manip- 
ulates materials in space must have 
it. And in fact, as I’ve matured in my 
profession, I’ve come to realize just 
how central light is to a decorator’s 
success or failure. Like architecture, 
it’s the ‘bones’ of an interior space.” 
As for proportion, Mr. Hadley de- 
fines it as “the heavy against the 
light, the bright against the dark, and 
the small against the large. Some- 
times deliberate dissonance can be 
just the right punctuation.” 
Determining a client’s preferences 
involves a bit of detective work, and 
Albert Hadley collects clues in vari- 
ous ways. “My favorite way is to see 
people in their own environment. 
Even if they’re not comfortable with 
it, which often they aren’t, it gives me 
my first clue.” Magazine clippings, 
fabric swatches and color chips the 
client has gathered give him addi- 
tional input. And on a bulletin board 
in his office, Mr. Hadley pins “any- 


thing and everything I come across 
that catches my eye—photos, ads, 
postcards from museums—anything 
that pleases or amuses me. New cli- 
ents will notice this board, and I lis- 
ten to their comments for more clues.” 
Keen perception of details like 
these has allowed Albert Hadley to 
rise to the top in a vastly competitive 
field. And, he points out, as larger 
numbers of new designers begin to 
practice, and clients become more 
knowledgeable about their prefer- 
ences, the designer’s job becomes 
even more difficult. In tracing his 
success, Mr. Hadley emphasizes two 
things. ‘One is that this profession— 
design, decorating, or whatever you 
prefer to call it—is a business. It isn’t 
simply the manipulation of colors 
and fabrics; it’s a lot of detail and hard 
work. Spending another person’s 
money to assemble a home is an enor- 
mous responsibility. Only those who 
are willing to work seriously deserve 
to be recognized as truly professional. 
“The second thing, the marvelous 
thing, about the field,” he con- 
tinues, “is that it is so rewarding. 
There’s no point in being involved 
unless you’re passionate about it. 
You've got to love it, you must like 
the people, and have enthusiasm 
and imagination, so that what you 
create will give your clients honest, 
pleasurable value for their money.” 0 
—Wendy Murphy 











"The man 
who made it. 


Each Girard-Perregaux timepiece carries the 
name of the man responsible for its creation. 
His name, his pride and his reputation reflect 
Girard-Perregaux’s dedication to excellence. 


Your watch is the culmination of a tradition 

of craftsmanship which began in 1791. Today, 
Girard-Perregaux still builds its own precision 
movements. 


Your watch has two centuries of continuous 
progress behind it and embodies all the 


FOR A COLOR PORTFOLIO OF THE 1984 COLLECTION, PLEASE SEND 
$3.00 TO GIRARD-PERREGAUX, P.O. BOX 1245, ENGLEWOOD CLIFFS, N.]. 07632. 





advantages of contemporary watchmaking 
expertise. Girard-Perregaux timepieces are 
made to such a high standard that practically 
all receive the Swiss certificate for official 
chronometers. 


You should know the name of your Girard- 
Perregaux craftsman. It is on the individual tag 
attached to your watch. We think you will share 


his pride. 


[GIRARD-PERREGAUX |) 
Zs Cheonomeboir 


d Johnson, 


h, 
sole eats and information contact: 
SCULPTURE PLACEMENT 
nu i IW, Suite 304 ¢ Washington, DC 20007 @ (202) 362-9310 
Ri “ED IN LIMITED EDITIONS OF SEVEN OR LESS 
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SMES SOHN EDWARD HUGHES, 719-840-1286 DALLAS 
BOSTON, LEONARD-8. HECKER, 420 BOYLSTON ST.. 617 
SAN-FRANCISCO, MiK.. SHOWROOM -200;KANSAS STs dis 
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WARMTH... 
TRADITIONAL ELEGANCE 
IN POLISHED BRASS 


'The luxury of polished brass...the eloquence of porcelain...brought together 

‘in a collection of faucets created for the most discriminating taste. Renaissance 
igives you the distinctive appearance and traditional quality you've come to expect 
‘from Chicago Faucet. 
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GILG OH CALAUR 


by Chicago Faucet 
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BedSack® bedclothing: 
Protection, comfo: 
venience and elegai 
four sides and top of 
and boxsprings. Slips 
ULTRA B 
; BPA Danaa(ceaaia 
washable, no iron. Ultra Be J 
easier bedmaking, inimitable | Dr ae eee 
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© 1984 Perfect Fit Industries, Inc., Monroe, N.C. 
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Mastercraft of Grand Rapids 
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This contemporary wall sys- 
tem from our Mastercraft of Grand 
Rapids division is uncommonly 
sophisticated in design, wood 
and finish. 

Veneers from the rare South 
Pacific tree, Ebano, are bordered 
in mellowed brass that flows into 


vane 
Mh : 


the softly contoured door pulls. 
The finish is highly rubbed and 
shows great depth and clarity. 
Our Mastercraft wall system in- 
cludes cabinets with glass doors 
and mirrored back, door/drawer 
combinations, and interiors fitted 


for television or bar service. 
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A North American Philips Company 


Distinguished manufacturer anc 
furniture with showrooms in At! 
Cleveland, Dallas, High P 
Los Angeles, Miami 
San Francisco, Troy, Washingto 











This is a Magnavox, a Magnavox. F orgive 
the repetition, but as long as people have 
trouble associating a sleek, revolutionary 
Stereo Color TV with Magnavox, we can’t be 
too careful. 

Stereo TV is the biggest news since color 
TV. It’s the sound of the future and it’s right 
around the corner. Which is why your next 
TV ought to be the 19” Magnavox Stereo 
Color TV. It’s completely ready for stereo with 
a built-in decoder. 

Along with our best 19” picture (our high 
resolution filter sharpens detail as nothing 
else can), this Magnavox TV is equipped 
with a stereo amplifier, two woofers and 
tweeters. Everything it needs to deliver the 
sweeping grandeur of on-the-scene 

ae pa stereo sound. 

ars) In addition, the Magnavox 
Stereo TV receives 125 chan- 
nels, including cable. Rear 
panel connections hook up to 
anything from cable broadcasts 
to video recorders, to video 
games and external speakers. 

The 19” Magnavox Stereo 
Color TV (along with 19 other 
stereo models) has all the 
@ makings of a complete home 
entertainment center. If you’re big 
on entertainment, look for our whopping 25" 
stereo models. You'll know they’re Magnavox. 
You can’t miss them. 


MAGNAVOX 


erica’s best kept secret. 









DELICATE, ALMOST BIRDLIKE, beneath 
the refuge provided by the thicket of 
her hair, a young woman welcomes 
visitors to her house in central France 
with apparent shyness. Yet her low- 
pitched voice—which comes as a sur- 
prise—indicates assurance, too. 

The conventional exterior of her 
house provides scant preparation for 
a second surprise: the very personal 
style that she and designer Claudio 
Briganti have managed to render 
strikingly tangible throughout. The 
entrance hall sets the tone immedi- 
ately, with its unexpected juxtapo- 
sition of a contemporary painting, a 
Second Empire table, and a sofa cov- 
ered in multicolored silks. 

“Tl love looking for textiles,” she 
notes. “I like diverting them from 
their intended use, as Claudio and I 
did with this sofa and another in the 
library. I’d always dreamed of the 
library sofa; I’ve never seen one up- 
holstered with a kilim in quite this 
way. And I do think that what’s 





Things Seen and Things Imagined 


INTERIOR DESIGN BY CLAUDIO BRIGANTI 
TEXT BY CHARLOTTE AILLAUD 
PHOTOGRAPHY BY DERRY MOORE 
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Designer Claudio Briganti used lavishly applied detailing to create a rich bac! 
drop for family antiques and art objects in a house in France. ABOvE: Theatrical designe: 
Rostislav Doboujinsky conceived the light fixture in the entrance hall, while Mr. Briganti 
stenciled the walls and painted the ceiling. A center table, 1867, by Charles-Guillaume 
Diehl, stands on the Saruk carpet. Large painting by Sam Francis; smal! works by 
Paul Klee. opposite: The entrance hall sofa is covered in late-19th-century ap- 

pliquéd silks “in the Pierre Loti Orientalist spirit,” says Mr. Briganti 








TOP AND ABOVE: Lini taircase wall are portraits of fin-de-siécle dandies by 
Jules-Alexandre Grtin, which once hi in a Montmartre cabaret. Though the staircase is new, 
the owner credits designe: 1 \ king sure “everything looks as though it has been 
here forever.” Sculpture by Je. I \ straw-work box gave Claudio Briganti the idea 

of covering the library walls with a co ds of bits of handpainted paper pasted on 
in a parquetry design. “Four patient and meti women worked on it,” he recalls. The 

sofa is upholstered with Tur | I > material. De fetes watercolor by Picasso. 
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called ‘taste’ is a share in the uncon- 
scious memory, an assemblage of 
things seen and things imagined.” 
The extraordinary wall treatment 
in the library, with its blend of Slavic 
and Eastern elements, further rein- 
forces a subtly “central European” 
side of the owner’s personality. 
“Claudio got the idea for this room, 
which does resemble me a little, from 
a straw-work box. We thought it was 
so attractive that we reproduced it by 
having literally thousands of bits of 
paper pasted onto the walls—one by 
one.” She sighs, then laughs: “I can’t 
tell you how much time, care, and in- 
genuity went into it—it was mad- 
ness!” But it’s easy to see that she is 
totally involved in her “madness,” 
at home in Mr. Briganti’s magic box. 
“T owe so much to Claudio,” she 
i pare acknowledges. ‘“He’s made sure that 
~ fo ee "or, everything looks as though it has 
a ay hd: ae eB been here forever. I travel much of 











LEFT: In the salon, velvet draperies and 
stenciled walls are the plush milieu for an 
assemblage of Louis XV-style furniture. 
Artworks include several paintings by 
Jean Fautrier; an Arp sculpture at left on 
the 1857 desk by Giroux, between the win- 
dows; Nike of Samothrace sculpture by Yves 
Klein. Mahal carpet. ABove: The dining 
room chandelier, by Doboujinsky, illumi- 
nates a Boulle commode and a 1957 paint- 
ing by Serge Poliakoff. Small bronze 

on the table by Lynn Chadwick. 
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the time, and I love to come home to 
a house that’s intimate and softly 
lighted, warm and sheltering.” 

Yet she leads a life that calls for fre- 
quent entertaining. ‘I’ve arranged 
things, though, so that I can deal with 
just a few people or a crowd: Every- 
thing can be shifted to suit the occa- 
sion. What I particularly like are 
small dinners with close friends.” 

Though the furnishings are flexi- 
ble, the house contains a collection of 
paintings and sculpture that remain 
in place. Their presence dominates. “I 
like being surrounded by them,” the 
owner says. “I like them for their 
quality—and because, in a way, they 
‘protect’ me. Yet I don’t feel I own 
them in the full sense of the term. 
That may sound contradictory, but I 
don’t have a taste for paradox. What I 
do have is an absolute need for roots 
and for my family.” 

She takes as keen an interest in 
contemporary art as she does in fine 
old furniture. “My in-laws began the 
collection; my husband’s parents 
maintained lasting friendships with 
artists they admired, like Alberto Gia- 
cometti, Serge Poliakoff, and César. 
My husband and I followed happily 
in their footsteps for the sake of the 
pleasure that lies in assembling such 
powerful works and discovering the 
kinship among them, a link that ex- 
plains why these paintings and 
sculptures seem so unified.” 

She spends little time in auction 
rooms, and refuses to embark on 
stubborn quests after just the right 
object. “I’m a bit lazy—I never put 
summer slipcovers on the sofas, for 
instance. What's there is there, and I 
don’t like to tamper with it. It’s al- 
ready hard enough to discover one’s 


own ‘climate.’ Things like the red vel- 
vet curtains in the salon turn up by 
accident. When I saw them, I felt they 
looked as though I might have or- 
dered them in a previous incarna- 
tion—which is what I like about 
them. But apart from the family 
pieces and a few small things an- 
tique-dealer friends have found for 
me, I haven't the time or the patience 
to spend on objects. I’d rather read!” 

Her large, light-flooded bedroom is 
in total contrast to the dusky haze of 
the salon and library, and her exqui- 
site bath and dressing room is a mir- 
acle of brilliance. The owner spends 
“some of the most charming mo- 
ments of the day” in these adjoining 
rooms, gossiping with her children as 
everyone dresses together. “I go out 
taking all that gaiety with me.” 
Claudio Briganti remarks: ‘She is 
such a strongly feminine presence 
that I saw her house as diaphanous, 
her bedroom as luminous.” 

The guest room, done in a floral 
print, further hints at the quest for 
peaceful well-being that seems so 
central to this very private person. 
But the dining room marks a return 
to theatrical chiaroscuro. It’s lighted 
by a chandelier that looks as though 
it comes from a Léon Bakst ballet dé- 
cor. This isn’t so surprising: Claudio 
Briganti commissioned it from 
Rostislav Doboujinsky, a Russian- 
born theatrical designer who has 
lived in Paris since the twenties. 

Presently, the owner of this house 
will prepare for yet another trip 
abroad: Grave, erect, intense, precise, 
she rarely seems to be at rest. Yet she 
undoubtedly knows, somehow, that 
her flutterings can only lead her back 
to her charming nest. 














“What's called 
‘taste’ is a share 

in the unconscious 
memory.” 





opposite: Claudio Briganti designed the master bedroom as a luminous space to comple- 
ment the owner's delicate feminine presence. Sunny stenciled chintz covers the walls, and 
the carpet pattern has a paisleylike motif. The mirror frame is faux-marbre eglomise; the 
mantelpiece is also faux-marbre, with glass insets to match the frame. ABovE: Light floods the 
sophisticated master bath, with its stenciled and varnished fabric walls, chintz-covered 
sofa, and glass-topped bronze table by Diego Giacometti. Painting by Lucio Fontana. 
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At Home 
in the Rockies 


A Regional Aesthetic in Vail 


INTERIOR DESIGN BY JAY SPECTRE, ASID 
TEXT BY PETER CARLSEN 
PHOTOGRAPHY BY MARY E. NICHOLS 


THERE IS A POINT in every designer’s 
career at which he or she takes stock 
and reflects on what has, perhaps in- 
advertently, become a style. What of- 
ten follows is an affectionate return to 
earlier themes, filtered through the 
prism of maturity. It is apparent that 
Jay Spectre went through this process 
while working on this elaborate yet 
subtle house in Vail, Colorado. An 
aura of hushed luxury pervades the 
interiors; the rooms reflect a new re- 
spect for the integrity of materials 
and the pleasures of simplicity, yet 
there is still the familiar orchestration 
of opulent materials and soft colors, 
the designer’s hallmark. 

“Geometry has always supplied 
the underlying harmony in my 
spaces,” Mr. Spectre Says crisply. 
“And I played several little visual 
games in this house. In the living 
room, almost all the key elements are 
Set at a 45-degree angle: the ceiling, 
the window next to the fireplace, 
even the two sections that make up 
the low table. This gives the room an 
organizing principle.” 

Mr. Spectre has, of course, estab- 
lished a reputation for being a suave 
internationalist in terms of design. 
“But that’s changing,” he explains. “T 
like to say that I’ma regionalist these 


Respecting regional style and the pleasures 
of simplicity, New York designer Jay Spectre 
orchestrated the interiors of a home in Vail, 
Colorado, “Marble, white Oak, leather, 
brushed or polished steel—these are surfaces 
with resonance and depth,” he says of the 
materials used in the expansive living room. 
Upholstery fabrics for the sofas and the din- 
ing room chairs are from Clarence House. 
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LEFT: Geometry is a strong underpinning to the design; in the living room 

the repeated use of the dynamic 45-degree angle enlivens the space. The large 

artwork (left) is by Louise Nevelson. Carpet from Edward Fields. ror: The harmony 
and repose the designer sought in the house is readily apparent in the earthy hues 
and ample leather sofas of the media room. ABOVE: Fine craftsmanship is impor- 
ant to Jay Spectre, who imported artists from New York to complete the hand- 
painted wall fabric in the billiard room. The panel screens depicting lions 

are Japanese. Blond oakwood billiard table is from Designs for Leisure. 








days. By that I mean I’m paying more 
attention to the genius of the place. In 
this house, there are tapestry fabrics, 
decoy ducks, overscale lamps with an 
American twenties quality; many 
things that suggest we’re in the mid- 
dle of the country geographically, not 
in some jet-set never-never land. 

“If a designer is completely honest, 
he has to admit that he puts a lot of 
himself into every interior, and if he 
is perceptive, a lot of his period. I con- 
sider myself lucky to have lived 
through a remarkable time in his- 
tory—the mid-twentieth century— 
and to be on the threshold of another, 
probably even more exciting age. I 
also think we'll see the enrichment of 
the palette and a use of more precious 
and noble materials as the century 
comes to an end. It’s characteristic of 
all turn-of-the-century styles.” 

There are several elements in this 
house to suggest that Mr. Spectre is 
seriously involved in stock-taking, 
not only of his own career, but that of 
design as a whole. The use of Ameri- 
can Indian motifs, Western statuary 
and bronzes, even the bold Nevelson 
sculpture on the living room wall, all 
suggest a new style, consciously re- 
moved from the sleek, cosmopolitan 
grandeur of his earlier work. 

“T suppose the greatest compli- 
ment I received was when one of the 
owners said to me, ‘You know, when- 
ever I arrive at the house, I instinc- 
tively begin to relax, and leave the 
hectic business world behind.’ Maybe 
this sounds prosaic, but surely it is 
what the good designer seeks at any 
stage of his career. It’s only when you 
reach a certain point in life and work 
that you realize just how valuable 
qualities such as harmony and repose 
are, and to feel real peace when you 
achieve it for your clients.” In this 
finely tuned house, Jay Spectre has 
achieved all that he sought.0 


Characteristics of Mr. Spectre’s design 
displayed in the master bedroom: opulent 
materials, soft colors and diffused lighting 

A Baccarat vase and Lalique birds grace a 
French inlaid-marble table, and a lacquered 
trunk conceals a television. Carpeting is from 
Edward Fields; sofa upholstery, wall covering 
and chintz fabric from Clarence House 
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Behind Hollywood: 


Magic Lens 


Filmland's Great Portrait Photographers 


TEXT BY CARTER RATCLIFF 
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Gary Cooper by Clarence Sinclair Bull 


Chiseled features are powerfully projected in a classic 
shot of this leading man. BW photograph, 1934; 15%” x 11%”. 
he Kobal Collection /Staley-Wise, New York. 


Betty Grable by William Walling, Jr. 


Artistic lighting illuminates the innocence ofa young 
Betty Grable. BW photo; ¢ 12” x 16”. The Kobal 


Collection/G. Ray Hawkins Gallery Los Angeles. 
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IN THE BACKGROUND of the photograph an immense 
curve sweeps from left to right. In front of this fan 
shape a pyramid ascends in fluid contours. The fan 
is built from the subtlest of gray tones. The pyramid is 
velvety black overlaid with brilliant white. Where apex 
meets arc there is a face—an enigma, for its expression 
is both imperious and dreamy. This is William Walling, 
Jr.’s portrait of Carole Lombard wrapped in an elegant 
cloak, projecting her star quality at full voltage. 

Made circa 1936, Walling’s portrait was originally 
destined for the publicity department of Paramount 
Studios in Hollywood. From there it was channeled to 


the waiting media. Newspapers and magazines of the 
thirties and forties were insatiable in their demand for 
images of film stars—figures like Lombard and Clark 
Gable, Gary Cooper and Joan Crawford were mythical 
in their own times and still exert a powerful 

sway over the contemporary imagination. 


Though these studio portraits began as throw- 


away images, fuel for Holl) r machine, the 
best of them have survived an on an interest 
independent of their origins a1 ‘ir subjects. 
The movies of recent decades hav us no 
replacements for full-magnitude sta Joan 


Crawford, so there is no question of overlooking her 


presence in George Hurrell’s image of her in white 

and black, her profile a graph of intense self-absorption. 
But now, so many years later, we also focus on 
Hurrell’s masterful lighting, his command 

of tone and contour. As Hollywood myth recedes, 

the art of these portraits comes forward. 

Walling, Hurrell and their colleagues were ex- 
pected to produce images of glamour under conditions 
far from glamorous. Most of them started as still 
photographers, lowly members of the camera crew, 
whose assignment was to shoot leading actors and 
actresses on the set in poses dictated by the scenario. 
The best of the still photographers were given studios 
of their own and assigned long sessions with major 
stars. This was a step up, yet it did not always bring 
greater respect for the portraitists’ work. Laszlo 
Willinger, who served at MGM in the late 1930s, 
remembers one of the studio publicity heads asking 
him, “Is that all you’ve shot today? This isn’t heavy; 
usually we get two or three pounds of negatives.” 

Results were assessed by the pound, and technology 
was backward. Since star portraits were intended for 
mass reproduction, they had to be shot on old- 
fashioned eight-by-ten-inch negatives—a smaller 
format would have required too much time and care in 





the darkroom. The big negatives needed no 
enlargement, no cropping. This meant that every image 
had to be composed entirely on the viewfinder. 
Mistakes could not be remedied. 


The best of the studio portraitists turned these 
limitations to their advantage, bringing the lens ever 
closer to its subject, encouraging their sitters to play the 
part of megaliths that dominated the field of vision. 
And some of these photographers throve on the 
unrelenting pressure of their assignments. George 
Hurrell let it dictate his working method. He has said, 
“You can’t just stand there saying, ‘Look this way, look 
that way, now smile.’ I had to do it fast by keeping up a 
certain action—yelling, hollering, moving things 
around, keeping up the pace... .” 

None of this deliberately induced panic shows in 
Hurrell’s results. Of all the Hollywood portrait 
photographers, he was the most successful in 
transforming the complexities of human form into the 
calm clarity of black and white. Makeup, applied in 
starkly emphatic patterns, turned the face into a field 
where the photographer's lights could have full play. 
Background shadows were often arranged to throw the 
star’s presence into large-scale relief. Flesh, feature, 
expression, took on an immediacy they had never had 


Marlene Dietrich by’Don English 


Sultriness emanates from this star framed by shadow. 
BW photograph, 1932; 1342” x 11”. The Kobal Collection/ 
Pierce Street Gallery, Birmingham, Michigan. 


John Wayne by William Fraker 


Wayne’s strong screen presence dominates this 
image. BW photograph, 1931; 13%” x 11”. The Kobal 
Collection /Steven Leiber Gallery, San Francisco. 


Joan Crawford by George Hurrell 


A master of Hollywood still photography captures 
the dramatic Miss Crawford. BW photograph, 1935; 14” x 
11”. The Kobal Collection/Vision Gallery, Boston. 


before, not even on the motion picture screen. 

Glamour is an intangible aura. The Hollywood 
portraitists tried to bring it as close as possible. Clarence 
Sinclair Bull induces Gary Cooper to slouch as if, with 
elegant languor, the actor is trying to fit more of his 
tweed-clad frame inside the frame of the image. Yet 
none of these photographers permitted this illusion of 
closeness to compromise the aura of stardom. The 
lighting effects that give these portraits their lifelike 
intimacy also insist that the subject of the photograph is 
far larger than life. Consequently, noses, foreheads and 
chins take on the awesome scale of monumental 
statuary. After all, it is the nature of a star to be deeply 
familiar and at the same time unapproachable. 

Ted Allan’s Robert Taylor is a casual figure in a 
sweatshirt. Nonetheless, his angular pose links up with 
lights and shadows that evoke all the impersonal 
grandeur of architecture in the moderne manner. Don 
English wrapped Marlene Dietrich in ostrich feathers. 
The eye sinks into its shadows, while Dietrich’s 
face floats above, like that of a distant idol. 

Motion pictures introduce us to these stars, then 
leave us with elusive afterimages. With their spotlights 
and props and unwieldy format, the studio portraitists 
bring those remembered presences into focus. | 
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Robert Taylor by Ted Allan Carole Lombard by William Walling, Jr. 


Glamorous Hollywood is embodied in a striking 
'he Kobal composition. BW photograph, circa 1936; 18%” x 15”. 
The Kobal Collection /Staley-Wise, New York. 


A handsome star commands center stage am 
shadows. BW photograph, 1936; 14” x 11 
Collection/Steven Leiber Gallery, San Fran 











Texas Brio 


Continental Charm Sparkles in a Dallas Residence 


INTERIOR DESIGN BY KALEF ALATON, ASID, AND JANET POLIZZI ~ 





TEXT BY AIMEE MORNER MERSZE! 


PHOTOGRAPHY BY PETER VITALE 


The sumptuous décor for a Dallas home is a triumphant realization of the owners’ 
dreams. Says designer Kalef Alaton of the result, “The mood is happy and relaxed, yet 
very sophisticated.” aBove: A blaze of tulips lights up the garden. opposite: The rich texture 
of damask and a touch of gold transform a corner of the living room into a vignette of opulent 
comfort. FOLLOWING PAGES: Compensating for the dark ceiling and floors, a neutral palette 
lightens the living room. Chinese porcelain vases with bronze-doré mounts, from Nesle, are 
displayed on the mantel. Matching Louis XV-style candelabra are from Baldacchino. 


FOR FOURTEEN YEARS, the owners of a 
stately house in Dallas, Texas had 
lived with a décor that was, in their 
own words, “safe and unexciting.” 
Each time they tried to redesign the 
interior, they opted for the same sort 
of style—that of an English mai 

house. Finally, frustrated by their 


ability to do things differently, they 
turned to Los Angeles interior de- 
signers Kalef Alaton and Janet 
Polizzi, partners at the time. 
Working largely on instinct, Kalef 
Alaton sensed that the owners, a 
young, very sophisticated couple, 
wanted a décor that was not only 


sumptuous, but subtle. “The interi- 
ors,” he recalls, “had to look as if they 
had always been there, as if nothing 
had ever changed.” Although the de- 
signers wanted to achieve a “very 
settled, uncontrived look,” which 
would use older elements in the 
house, they decided to include many 
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The garden room is suffused with old-world charm, inspired, in part, by its 
intricate woodwork. opposite: Exquisite spiral-turned wooden columns and carved 
decorative molding frame the French doors, draped in striped taffeta. Part of a tableau 
of 19th-century-style charm, the Neo-Classically inspired tripod table holds a Cantonese 
enameled bowl. asove: The four-panel Chinese screen provides a subdued background 
for the mélange of Continental furnishings, including a set of Classical Revival arm- 
chairs, and French Empire urns, circa 1810, from Baldacchino. The bronze-doré and 
rock-crystal chandelier, and a pair of Louis XVI-style candelabra, are from Nesle. 





elements of surprise—“some crazy 
extravagant touches,’ Mr. Alaton 
says, that keep the mood from be- 
coming too serious. 

Originally designed around 1922 
by H. B. Thompson, a well-known 
Dallas architect, the Italianate house 
is, in the owners’ eyes, an architectur- 
al jewel, and there was no reason to 
tamper with the basic structure. The 
interiors are replete with exquisite 
woodwork carved by a Swiss master 
craftsman. “There are some wonder- 
ful details that we either emphasized 
or left alone,” Mr. Alaton says. In the 
garden room, for example, spiral- 
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turned wooden columns were simply 
waxed to enhance their patina. 
Though the design for the house 
seems to have evolved spontane- 
ously, the designers worked for ef- 
fects that are quietly dazzling. Since 
most of the windows are relatively 
small, they decided on a color scheme 
of soft pastels and neutral shades—a 
solution that, as Kalef Alaton ex- 
plains, “neither competes with the 
garden outside, which is usually 
brimming with flowers, nor brings it 
into the house.” They chose plain 
fabrics over prints, depending in- 
stead on a mélange of textures for 


visual variety. “Pretty fabrics, like 
lovely English chintzes, for example, 
are so overdone,” says Mr. Alaton. 
Mirrors were used to open up 
cramped quarters, but the greatest 
challenge proved to be enlarging the 
master bath and creating two dress- 
ing rooms from a very small and fi- 
nite space. Mirrors now cover the 
walls and closet doors, reflecting cool 
pastel colors and making the rooms 
appear more spacious. To accommo- 
date a large early-nineteenth-century 
chandelier that one of the resigiants 
coveted for her dressing room, the 
designers cut a dome into the attic. 
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During the day the rooms are 
awash with sunlight; at night they gently glow 
from an abundance of candles. 





opposite: A cheerful air suffuses the sitting room of the master suite. I landpainted 
floral wallpaper, a Brighton bamboo chair and a Chinese porcelain lamp contribute to 
the Oriental overtones. The pastel corduroy. on the sofa and ottoman, and the handpainted 
fabric of the sofa pillow are by Brunschwig & Fils. Asove: To add drama in the dining room, 
Kalef Alaton gave the original oak paneling a rich patina of lacquer. Gilded furnishings 
in te the elegant setting. The English painting is by Marmaduke Cradock. 
slackamoor, one of a pair, is from Frederick P. Victoria & Son. 
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OPPOSITE AND ABOVE: With its canopied bed, draped in lace, the master bedroom is, in 
Kalef Alaton’s words, “the most romantic room in the house.” Stenciled floors and faux- 
marbre moldings, wainscoting and door frames are evidence of the subtly wrought details 
found throughout the house. A pair of 19th-century mirrored cabinets and a Louis XV-style 
bergére and writing table are from Frederick P. Victoria & Son. The corduroy uphol- 
stery is from Brunschwig & Fils. The provocative genre painting is 19th century. 


Everywhere, lighting in the house 
is soft and natural. During the day 
the interiors are awash with sunlight; 
at night they gently glow from an 
abundance of candles and lamps. 
Kalef Alaton’s favorite touch turned 
out to be the dark lacquered walls in 
the dining room. “Lacquering oak 
walls that had been pickled seemed a 
bit crazy,” he admits, “because the 
quality of the origina! workmanship 
was good.” And ¢! 1eFrs, 
were reluctant to aces» i 
ing design changes, dea. 
Nonetheless, they rec: is one 
of them puts it, that 
like a library without 
had any sparkle.” The pyc 
ever, proved to be a tall «1 


who 


sweep- 
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ing the pores in the wood to achieve a 
flawless finish required dozens of 
coats of lacquer, each laboriously 
sprayed, sanded and waxed. “Now,” 
says Mr. Alaton, “the lacquer gives 
the room glitter—it’s particularly 
wonderful at night.” 

The owners had only a few things 
they wanted to keep, among them a 
seventeenth-century English paint- 
ing by Marmaduke Cradock, which 
Mr. Alaton made the focal point of 
the dining room. For the finishing 
touches to the interiors, he took the 
couple along on several shopping 
sprees in New York, Los Angeles and 
Paris, to look for “antiques, both 

musing and serious.” 


One prized purchase was totally 





unexpected. At the biennial antiques 
fair held at the Grand Palais in Paris, 
Mr. Alaton spotted a seventeenth- 
century Italian fabric that he thought 
would make a spectacular drape for a 
round table in the living room. At the 
time, the residents were in London, 
certain that they already had every- 
thing they needed for the house, but 
with one phone call Mr. Alaton per- 
suaded them to detour to Paris, 
where they bought the fabric. 

After more than two years, the 
house now has the sumptuous old- 
world look that the owners had origi- 
nally envisioned. “It is,” they say 
with pleasure, “comfortable.” And 
no one will ever again call their house 
safe and unexciting.0 














Feast for the Senses 
A Taste of Adventure in a Los Angeles Restaurant 


INTERIOR DESIGN BY ANTHONY MACHADO < 
TEXT BY LARS LERUP PHOTOGRAPHY BY MARY E. NICHOLS 


THE BUILDING had a patchwork history before it was 
Palette restaurant. But that is all forgotten now. At the 
outset, it was the possibilities offered by the simple 
structure and its location in Los Angeles that intrigued 
the restaurant’s owners. Today, behind its facade, 
Chinese-continental delicacies are served in an 
atmosphere shaped by interior designer Anthony 
Machado and architects Frank Israel and Bob Johnson 
into something very different from that of the past. In 
true Hollywood fashion, a magical transformation 
has been wrought that has changed the former 
warehouse into a serenely glamorous space. Six giant 
columns in two symmetrical rows now order the loftlike 
interior and awaken 
its dormant classicism. 
After dark, the flattened 
pediments above the 
columns, articulated by 
continuous strips of neon, 
bring the Technicolor of the 
Hollywood night inside. 
Entering from one corner 
through an open vestibule 
accented by a singular stark 
pine tree, patrons encounter 
the dining room and the 
bottom of a curving double 
stair that leads to a balcony. 
The depth and field of the 
space appear fully only when 
guests arrive at the dining 
room floor. Although the 
room could have been a 
basilica, complete with apse 
and nave, it is such grand 
continental dining spaces as 
La Coupole, in s, that 
come immediately to mind 


PALETTE 





The area is evenly lighted, spacious and wide 
open; the dining public can both see and be seen. 

There is a strong directional centrality established 
by the two rows of columns, cupped at one end by 
the curved stairs and at the other by a semicircular 
sofa, making further articulation of the expanse 
unnecessary. The feeling of space is real here, no 
mirrors or trompe l'oeil effects are needed. 

Anthony Machado has used one of his trademarks, 
the bowling ball, at Palette to define the edges of space. 
Solid, perfectly round, and gentle to the touch, the black 
Bakelite balls populate the lines and corners of the room. 
Railings resembling giant abacuses frame the balcony 
and stairs; balls as vases and 
table bases complete a sense 
of studied order that interacts 
with the formality of the 
columns. The balls reinforce . 
the order through repetition 
of form, but counteract it by 
their very nature as bowling 
balls. Thus they inject a 
certain understated hilarity; 
they have been brought out 
of their knockabout existence 
in the alley to a serene and 
stable life in the glory of 
Hollywood. This seems a 
singularly appropriate fate 
for such beautiful and 
complete objects, since, as 
Anthony Machado dryly 
explains, “I don’t bowl. 

“It was a real challenge to 
me,” he continues, “to take 
established Los Angeles 
dining room values and 
redefine them. It was a 


“he ordered fagade of Palette restaurant in Los Angeles presages the 
ulated interiors designed by Anthony Machado. opposite: A bowling 


pedestals and vases—is used extensively, both to define the edges 
of s| id asa e element. A double curved stairway winds beneath a softly lighted 
doi LLOWIN nmetrical rows of massive columns dividing the dining room 
terpointe e swirling patterns and dots underfoot. “I did the design 
‘reehand, right on the floor,” Mr. Machado recalls. 
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question of finding the soul of the 
building and growing from that. My 
reputation was always based on a 
rather conservative view of design. 
Then, some time ago, I took a very 
different direction for Tere Tereba’s 
apartment (Architectural Digest, June 
1983). Somehow, Palette is a mar- 
riage of the two. It was a matter of 
coming up with the right solution.” 
The sense of actual space at Palette 
stands in stark contrast to common 
make-believe. The high quality of 
materials and construction is 
desirable, since it brings back the old 
glamour of Hollywood. The gently 
turning stairway that leads to the 
balcony allows for graceful yet 
conspicuous movement. Colored light 
seems to emerge from everywhere 
and nowhere, rendering an even 
glow usually possible only in movies. 
The crow’s-nest balcony allows for 

a complete and unabridged view of 
the dining scene below. Here a 





RIGHT: Dramatic 


in the dining room. 
I worked very intensely 
to introduce a real sense of |. 
and circles is found in the swes 
light, in the chairs 
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person may remain incognito 

while watching the entrance, and if 
necessary, slip quietly down the back 
stairs and disappear into the night; 
or sip a cocktail in relative privacy in 
the gracious fold of pastel-colored 
sofas and stools. The bar, a curve of 
pink marble, is lit from above by a 
sleek brass tube. Behind it on the 
wall is a sculpture of reconstituted 
windshields, which, with a thin 
layer of silver, becomes a paean to 
past Detroit extravaganzas, as well as 
a subtle reminder that Los Angeles 
and its freeways are still outside. 

As a guest surveys the scene 
below, leaning against the racks of 
Bakelite balls, the restaurant becomes 
an ocean liner, and between the six 
columns, the terrazzo floor with its 
reckless swirls and black dots 
appears as the depths of the ocean. 
To descend, then, to dine on 
delicacies from a distant Shanghai 
does seem perfectly appropriate.O 





pressive silhouette of the pine tree 
t Hollywood glamour at Palette, so 
the designer. “Here, I had the chance 
\pstairs bar, the repetition of curves 
‘d counter with its brass tube of 
‘or the small tables. 











Of the Earth 


Blending the Cosmopolitan and the Indigenous in New WVlexico 


TEXT BY HOWARD JUNKER : 
PHOTOGRAPHY BY RUSSELL MAC MASTERS 
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THE ADOBE HOUSE: solid, low-slung, 
earthy; simple, even austere, yet thor- 
oughly romantic; a fortress open to 
nature; a well-insulated, unpreten- 
tious, indigenous structure. 

Working with a classic adobe 
house in the foothills of Santa Fe, de- 
signer Chuck Winslow’s chief con- 
cern was to retain the integrity of 
tradition, a tradition represented not 
so much by familiar objects—the 
pots, the rugs, and the exposed vigas 
—as by the original, cosmopolitan 
easterners who chose to settle in 
Santa Fe because it was—and still is 

so obviously magical. 

The home of Mr. and Mrs. William 


“it’s so archaic.” The one she finally 
found, three years ago, had served 
variously as a movie ranch, a boys’ 
school, and the home of an art dealer. 

A program of rebuilding and 
restructuring proved necessary, al- 
though the great treasure of the 
house—its 120-foot-long portal, or 
porch, which looks out on the splen- 
dors of the Sangre de Cristo Moun- 
tains—required no change. The 
immediate view, however, is of that 
most remarkable of desert pleasures, 
a lawn. In the desert, well-manicured 
grass is a luxury, and here it is the 
focus of an oasis, especially important 
because so much of life in the Santa 


C. Martin preserves this sense of Fe style takes place on the portal. “In 
roots in far-off places, of old-world the summer,” Alexandra Martin ex- 
graciousness, of eclectic taste and so- plains, “we hardly use the house at 
phisticated Mrs. Martin, all; we live on the portal.” 

formerly | Alexandra It is the nearness of nature that en- 
Victoria voi raised in chants: “This is a very real place, a 
Germany anc witzer- place for me to be in contact with the 
land. While sh ley 


Mexico ten years di- 
tation seminar nort! 

in love with the ar 

search for an adobe hx 


earth, with my animals, with my 
flowers and vegetables. And there is, 
especially, the strong feeling of the 
resence of the native Americans.” 


\ 


irs. Martin collects Hopi and Zuni 





ABOVE LEFT: A corral brightened by 

wild flowers defines the entrance , 

drive on this ranch near Santa Fe, 
New Mexico. ABOVE RIGHT: Stretching 

toward the classic adobe house is 

that greatest of desert luxuries—a 
lawn. opposiTE: A window, with the 

pediment-topped frame painted 

in a shade known as “Taos blue,” 

captures the spirit of the place 
as it reflects the landscape. 
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Flattering pale tones and 
a sparing design characterize the 
living room. ABovE: Simple shapes 
delineate a few well-chosen pieces: 
andirons by Giacometti, a Mies 
van der Rohe daybed, a country 
French armoire that houses a music 
system. Khmer torso atop mantel. 
opposite: Alexandra Martin re- 
laxes on a sofa upholstered in 
durrie rug material. Diptych 
by Carl Palazzolo. FOLLOWING 
pAGEs: A crude Spanish colonial 
worktable contrasts with the re- 
finement of Louis XVI-style fau- 
teuils and delicate antique French 
and Chinese ivory figures. 
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opposite: The dining room fireplace, formed of three large 
stones found in a quarry near Taos, glows with warmth. “It 
gets very dark and cold here,” Mrs. Martin says, “and you 
need something alive in the room with you.” Marble head is 
of a Chinese Lohan. Tor: The dining room is used as a study, as 
well as for dining. Rustic farm tables are surrounded by Louis 
XVI-style side chairs and a banquette covered in Jack Lenor 
Larsen fabric. ABOVE: The sitting room is a vivid departure 
accented by Mrs. Martin’s collection of elephant figures 
The screen is Japanese. Fabrics by Brunschwig, & Fils 
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OPPosITE: The extraordinary 
desert light pouring in through 
deep windows highlights the quiet 
clarity and rounded silhouettes of 
the master bedroom. Exposed 
vigas—whole timber cross beams— 
bleached and painted many times 
to lighten the effect, enforce the 
indigenous quality of the arch- 
itecture. The watercolor by Russell 
Hamilton depicts a New Mexico 
mountain view. ABOVE: An abun- 
dance of fruits, vegetables and 
bright potted plants lines the 
-120-foot-long portal along the fa- 
¢ade—a much-used outdoor space. 
Lounge furniture by McGuire. 


kachina dolls, but emphasizes that 
she is not oriented toward materi- 


alism. ‘‘This house doesn’t have 
anything to do with objects,” she 
comments. “I might get rid of every- 
thing in a couple of years.” 

She enjoys caring for the vegetable 
garden herself, and is particularly 
proud of the all-white flower garden 
of delphiniums, cosmos, wisteria, Vi- 
olets, lilies and more lilies. 

A major effort in the past year has 
been devoted to starting up an herb 
garden, with both culinary and me- 
dicinal herbs. “We also have a small 
patch of herbs growing right outside 
the kitchen, so we can just run out 
and cut what we need for dinner.” 

The accessibility of nature affects 
the house, as well. Here on the high 
desert, the quality of light is extraor- 
dinary, and as much of it as possible 
is admitted to the rooms through the 
undraped windows. To avoid the 
unpleasant black glare of the glass 
at night, low-voltage lighting was 


installed in the thick wall open- 
ings, creating a soft evening glow. 

While the basic tonality of the 
house shifts from pink through rose, 
changing throughout the day, the liv- 
ing room is a chalky, textured white, 
and—in dramatic counterpoint— 
there is also a sitting room done in 
red lacquer. “It’s where I go when I 
need to recharge,” Mrs. Martin says. 

The dining room might be taken 
for a mission library, because she ‘‘ab- 
hors the dead feeling of a room used 
only on formal occasions.” With its 
walls lined with bookshelves and its 
simple wood tables, this room can 
readily seat parties of twelve or two, 
and also serves as her study, as she 
pursues her writing and continuing 
research into comparative religions, 
philosophy and folklore. 

For Alexandra Martin, Santa Fe is 
“a piece of the earth, a state of mind,” 
and, above all, a place ’ 
ever you want to be, to unfold to 
your fullest potential.’”’O 


‘to be what 


























“I’M INTERESTED in juxtaposition,” ex- 
plains Cleveland Harp of Studio for 
Architecture, in New York. “When 
people see things contrasted, they are 


A I l d more likely to appreciate them.” In 
nN. S an. Thomas and Paula Alkon, he and his 
e ° partner, Paul Naecker, found a sym- 
nN the City pathetic audience for this design con- 


cept. After living for many years on a 
Metamorpho sis of a Loft lush, isolated hilltop on the island of 
St. Croix, the Alkons chose for a Man- 
hattan pied-a-terre a fifth-floor loft in 
a converted garage in the area long 
known as Hell’s Kitchen. The ani- 
mated urban neighborhood is a lively 
mixture of extended families, light 
industry and prosperous newcomers 
who now refer to the area as Clinton. 
To this urban setting, the architects 
added subtle yet pervasive images of 
the Alkons’ island home. 
Mr. and Mrs. Alkon met Cleveland 


Architects Cleveland Harp and Paul Naecker 

layered Thomas and Paula Alkon’s New York loft with 
industrial, historical and natural imagery. LEFT: Creating 
“a court with a memory of masonry,” they faced the en- 
trance corridor with marble. RIGHT: Light filters through 
glass walls in the living area. FOLLOWING PAGES: Nat- 
ural colors of the living and dining areas refer to the 
Alkons’ island home. Ice bucket by Baccarat. 


Harp when he was vacationing in the 
Virgin Islands, and they worked 
closely with him and his partner in 
adapting the one-time industrial 
space for their living accommoda- 
tions. The first hurdle the architects 
faced was darkness. ‘’The loft was like 
a shotgun arrangement, with win- 
dows only at one end,” Mr. Harp re- 
members. The exposed brick and 
concrete walls were painted a “Ber- 


muda sand color’—not quite peach 
ARCHITECTURE AND INTERIOR DESIGN or pink, but a warm neutral shade 
¢ BY CLEVELAND HARP AND PAUL NAECKER that glows in the sunlight. One of the 

TEXT BY NORY MILLER 3 : 
PHOTOGRAPHY BY JAIME ARDILES-ARCE © ™asonry walls was cut into, and addi- 
tional interior walls were erected of 


translucent wire glass in curtain-wall 
frames with operable transoms. 

“We used glass as a way of mini- 
mizing the solidity and of drawing 
light further into the recesses of the 
apartment,” explains Mr. Harp. 
Translucent panes not only transmit 
sunshine, but disperse it, giving the 
effect of wall-size light fixtures. The 
curtain-wall frames and other accents 
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are painted a very pale sky blue, so 
—along with the wall color—they 
evoke images of nature and islands. 

The sequence of spaces is also ar- 
ranged “to maximize the perception 
of light,” Mr. Harp adds. The apart- 
ment is entered through a high, nar- 
row, indirectly lighted corridor, 
perpendicular to the length of the 
apartment and creating a transition 
zone from exterior to interior. As the 
corridor turns and faces the loft, it 
splays out toward a suddenly bright, 
extended vista. To either side are ser- 
vice areas: kitchen, powder room, 
laundry and storage. At the end of 
the corridor, planted directly in the 
path, is a sky-blue Ionic column. The 
corridor then opens to more generous 
spaces—left, to the dining area, and 
right, to the living area. 

The vista ends in a small conserva- 
tory, verdant with plants, its one 
blank wall covered by a huge paint- 
ing of a garden retreat. The Alkons 
had the architects enlarge the faux- 
terrace to accommodate a regal 
wicker chair. Accessible from both 
sitting areas and the master bedroom, 
the conservatory quickly became 
Tom Alkon’s favorite reading place. 

Industrial and natural imagery are 


opposite: The industrial appearance of a movable 

ladder in the entrance corridor contrasts with an ornate 

Ionic column distinguishing the dining and living areas. The 
dining table, based on a design by Le Corbusier, is from Atelier 
International. ABOVE RIGHT: Adding warmth to a sitting area ad- 
jacent to the conservatory: the delicate hues of Alphonse Mucha’s 
The Slav Epic. riGHT: The conservatory introduces verdant na- 
ture into the loft, and planters along the window wall pro- 

vide classical adornment. The painting is by Piet Bekaert. 

Blinds by Levolor; tiles from Country Floors. 














mixed throughout, and set against 
them are unexpected remnants from 
the history of architecture—exterior 
stonework and figures scavenged 
from demolished buildings. “We’re 
interested in incorporating architec- 
tural sculpture,” says Cleveland 
Harp, “as a way of reintroducing hu- 
man scale into architecture.” 

The architects took the opportu- 
nity to design a sideboard for the din- 
ing area; and for the study-guest 
room, a cabinet and a pair of end ta- 
bles, all with silhouettes reminiscent 

















of Tudor row houses and Spanish hill 
towns. The immense scale shift from 
architecture to furniture invests the 
stripped-down, elemental forms with 
greater presence. As with the carved 
stone figures, their unexpected pres- 
ence startles and exacts a certain 
kind of visual surprise. 

The industrial imagery derives not 
only from the building’s former life 
as a garage, but from the architects’ 
enthusiasm for Pierre Chareau’s fa- 
mous Maison de Verre, in Paris. Floors 
are surfaced in raised rubber tile, in a 
pale color to reflect light. The delicate 
see-through stair, located in the shaft 
of the former car elevator, is derived 
from a metallic ship’s stair, but with 
subway grating for treads. 

The island imagery is introduced 
through color and the conservatory 
first, and then, through details: ceil- 
ing fans, formidable carved wooden 
animals, and the playful metaphor of 
the master bath. “We thought of it as 
the Lost City of Atlantis,” says Mr. 
Harp, “with the Whirlpool bath as a 
temple on the ocean floor.” The 
“temple” has a gabled roof and glass- 
block windows. In addition, rare 
eighteenth-century prints of the Vir- 
gin Islands line the entrance corridor, 
and extra insulation, as well as a glass 
curtain wall in front of the windows, 


opposite: A translucent curtain wall of wire glass, “folded” 

here to create a niche for a French dressing table, separates 
the master bedroom from the living area. ABOVE RIGHT: Although 
“industrial,” the steel stairs, glass wall and rubber tile flooring of 
the stairwell create a shimmering domestic space. RIGHT: In the 
bath, the figurative imagery of an ornamented keystone is 
juxtaposed with modern glass block on the temple- 

like form of the Whirlpool bath and shower. 


affords the loft some of the peaceful 
isolation the owners enjoy in their hill- 
top home on the island of St. Croix. 
“What everyone says on the first 
visit,” Paula Alkon has discovered, 
“is that the apartment seems so se- 
rene. They’re located in the wonder- 
ful madhouse of New York, but 
when they come in here it’s another 
world.” The Alkons and the archi- 
tects have created an apartment that 
seems part of the city, yet a haven 
softly lifted out of it—not really St. 
Croix, but no longer New York.0 
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Considered a “movie boat” by its owner, 
producer Peter Guber, the Oz is an eighty- 
foot ketch outfitted by designer Angelo 
Donghia for both filmmaking and leisure 
travel. INSET BELOW: The boat has a cruising 
range of 3500 miles. opposite: In the dining 
area of the main saloon, light-hued fabrics 
and spot lighting visually expand the space. 
FOLLOWING PAGES: Mr. Guber insisted that the 
interior design not be like “a shrimp boat— 
efficient but austere,” nor “a floating French 
brothel—all corny glamour.” Mr. Donghia 
responded with a disciplined yet jewel-like 
design. The main saloon displays rich ma- 
hogany paneling contrasting light-colored 
ceiling, carpeting and upholstery fabrics. 
Rattan chairs from a 1930s design face the 
bar, and classic black and white movie 
photographs by George Hurrell are in the 
background; recent photographs of 

Mr. Guber are in the foreground. 





EVERY OCEAN VOYAGE is a potential 
narrative—a scenario—and perhaps 
never more so than aboard a yacht. 
Civilized forces play counterpoint to 
natural ones; there is a heightened 
sense of time and physical sensation; 
passengers share a common fate, 
which subtly charges their conversa- 
tion. In luxurious but intimate quar- 
ters, conflicts and attractions seek 
relief in reverie and drama. This fact 
has irresistibly attracted storytellers, 
as it attracted Peter Guber, a young 
motion picture producer, who re- 
cently bought and refitted a magnifi- 
cent sailing vessel built in Australia 
and New Zealand, and christened it 
the Oz. “Peter,” says his old friend 
Angelo Donghia, who oversaw the 
yacht’s design, “has always said he 
wanted to live in one of his movies. 
With the Oz, he has created an oppor- 
tunity to do just that.” 

Oz isa sleek, eighty-foot ketch with 
a cruising range of 3500 miles, yet 
trim enough, under sail power, to ex- 
plore tropical coasts and harbors. It is 
furnished with every conceivable 
amenity for security and comfort: a 
satellite navigation system; a desali- 
nation plant; a piano. But it is also 
like one of those magical old toys 
wrought by the court goldsmith for 
the dauphin: a rare and costly jewel 
that works, moves, fits together and 
enchants the beholder with its 
many varied ingenuities. 

Consider, for example, a small de- 
tail like the Jacuzzi that has been built 
into the stern deck. When filled with 
fresh water, it is a conventional hot 
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tub, a delicious place to sip cham- 
pagne and watch a sunset. When 
filled with salt water, however, the 
hot tub becomes a specimen tank for 
exotic fish and coral, or a place for 


divers to regain their depleted body 


heat before another plunge. 

If the Oz is, in one incarnation, a 
sybaritic pleasure boat—“pure Holly- 
wood,” in its designer’s words—it is 
also a completely self-sufficient pro- 
duction vehicle for the making of 
films about ocean life. “We are the of- 
ficial vessel for the forthcoming series 
of NBC specials, ‘Oceanquest,’ ” says 
Peter Guber proudly. Oz will also be 
used in the making of a sequel to The 
Deep, Mr. Guber’s first great success. 
“This is a movie boat. The movies 
made it, and it will make them. It was 
conceived as a place where creative 
filming and collaboration can take 
place in surroundings that are as lux- 
urious as possible, but also as highly 
functional. It was a very challenging 
design problem. And it took the most 
talented designer in America to solve 


it.” Mr. Donghia and his associate, ° 
Charles Toepel, had only seven ~ 
months to completely refit the yacht, 


and logged thousands of miles be- 
tween their headquarters in New 
York and the San Diego boatyards 
where the Oz was moored. 

Besides the intricate logistics of the 
project and a vigorous search for ma- 
terials that would be as seaworthy as 
they were beautiful, Mr. Donghia de- 
fined his nautical aesthetic, using—as 
a tenet—pale colors flowing horizon- 
tally to unify and expand the spaces. 








TEXT BY JUDITH THURMAN 


Set for Sail 


Design Wizardry for Peter Guber’s Oz 


INTERIOR DESIGN BY ANGELO DONGHIA, ASID 


PHOTOGRAPHY BY MARY E. NICHOLS 
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He meticulously placed lighting and 
mirrors to enhance this effect. An- 
other tenet is his almost poetic econ- 
omy in the detailing of furnishings 
and accessories. The result is a mood 
at once serenely natural and urbane. 
“T think,” Mr. Donghia reflected, 
“that yachting has everything to do 
with the twenties and thirties. And 
keeping that in mind, I wanted lots of 
white, lots of polished brass—set off 


by the richness of African mahogany. 
I love mahogany. Fortunately, weight 
wasn’t a consideration—this isn’t a 
racing yacht. We were also able to be 
quite lavish with onyx and Italian 
marble in the five baths. Each one is 
different, and a charming surprise, 
like opening the lid of a beautifully 
lined old music box.” 

It is precisely that sort of finesse 
that delights Peter Guber. Both as 








shout the boat, the designer balanced function and luxury and chose materials for their sea- 
ss as well as their beauty. Above: A portable piano, a stereo and a television become essential 
1in saloon, turning the navigational station into an entertainment center. The bench, up- 

m Alan Campbell, is adaptable as an extra berth. opposite: Checkerboard flooring 

ited plastic spark the African mahogany-paneled galley—where the modern con- 

\icrowave oven and a trash compactor become standard seafaring equipment. 



















a host and a producer, his concern 
was to counteract the potential mo- 
notony and stress of a six- or eight- 
month working cruise with as much 
“luxe, calme, et volupté’.as possible. 
“Film people need pampering,” he 
asserts, “and not because they are 
hothouse flowers. On the contrary— 
because they work so closely for such 
long hours.” There is, for that reason, 
a full sauna on board; an underwater 
viewing port; a barbecue; individual 
sound, telephone and video systems 
in every stateroom—and queen-size 
beds. “I insisted on big beds. Stars 
need a good night’s sleep!” 

Such a passionate solicitude is 
apparently typical of the young 
producer. “Peter becomes totally 


involved in any project he under- 
takes,” says an associate. Was this in- 
volvement at all problematic for 
Angelo Donghia? “Not at all,” says 
the designer. “Peter is a vital, self- 
made man, and I admire his achieve- 
ment immensely. The fact that he 
had definite needs and ideas was, in 
the end, stimulating for me. Working 
with a friend, you can duel it out. You 
get to see another point of view, and 
that can only enrich your own. The 
best design is a dialectic.” 

It is quite possible to conclude that 
the two poles of that dialectic are 
rigor and flexibility, and what they 
yield is poise. Nowhere is that quality 
more succinctly embodied than in the 
functional beauty of the Oz.0 














opposite: Providing landlocked comforts, 

the inviting master stateroom has bedcover- 
ing, pillow and upholstery fabrics from 
Brunschwig & Fils. asove: Peter Guber relaxes 
in the cockpit—used by the captain for 
navigation or transformed for outdoor dining. 
INSET FAR LEFT: In the cozy wheelhouse, two 
rattan ottomans from Bielecky Brothers can be 
used as tables. Glass by Baccarat. INSET LEFT: Th« 
Oz is also a working boat, where a Jacuzzi on 
the stern deck can convert to a diver’s tan} 




















LIVING WELL is always a positive act, 
requiring self-discipline and a firm 
belief that beautiful, finely tuned 
physical settings are important, not 
in themselves, but because of their 
contribution to spiritual well-being. 
And when one of the owners of this 
restored and expanded Spanish Colo- 
nial Revival house in southern Cali- 
fornia says, in a moment of quiet 


summary, that it “lives well,” she 


means, of cou that it is comfort- 
able and elegar re important, 
that it sustain values 

The house, bi yas in- 
tended by ar 


emplify one o! 
architectural sty |: 
rior and out-of-c 
melded. While th 


“pth 
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Fireside Comfort 


Family Values Endure in a Spanish Colonial Revival Home 


INTERIOR DESIGN BY VAL ARNOLD 
ARCHITECTURE BY MARC APPLETON, AIA 


TEXT BY HOWARD JUNKER PHOTOGRAPHY BY TONY SOLURI 


well in general, allowing the smallish 
rooms to flow out to patios and gar- 
dens, the net result occasionally had 
doctrinaire consequences. There were 
no closets, no interior hallways, and 
corner fireplaces made the placement 
of furniture a bit awkward. 

When the current owners discov- 
ered the house in the early 1970s, it 
had been boarded up and abandoned. 
Its three remaining virtues were its 
sense of the past, the good bones of 
the original structure, and the three 
acres of land on which it sat. 

Architect Hap Gilman supervised 
the initial restoration, adding the de- 
lightful porch that contains the out- 
loor dining area. To make the most 

' an indulgent climate, landscaping 
is begun, and then pursued with 





ABOVE: Maintaining the owners’ sense 

of family tradition, Val Arnold renewed 

the interiors of their southern Califor- 

nia home with a gentle touch. Architect Mare 
Appleton was responsible for an expansion 
of the house that is true to its Spanish 
Colonial Revival style. oprosiTE AND FOLLOW- 
ING PAGES: The living room, with multiple_ 
seating areas, accommodates the residents’ in- 
formal life. Textured fabrics contrast with an 
expanse of smooth plaster, broken by an 
ornate 18th-century-style Spanish mirror of 
French pearwood. The designer coped with 
the owners’ voracious reading habits by in- 
cluding bookcases in almost every room. The 
Heriz-Serapi rug is from J. H. Minassian. 
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great passion. The acreage, modest in 
other circumstances, here offered ex- 
traordinary possibilities—for pri- 
vacy, for leisure, and for gardening. 
After some years—and a second 
child—the owners realized that the 
house, which had always been cozy, 
was beginning to seem cramped. The 
debate as to whether to move on or 
add on was finally resolved in favor 
of staying, largely to continue to en- 
joy what had already been achieved. 


The owners consulted architect 
Mar: Appleton, drew upon his 
exper:2nce with ita Barbara’s 
Spanis! style a to develop 
a program of « \n entire 
wing was torn rebuilt, 
more than doub! ce, 


and a second si 
include rooms 
and maids’ quar 
of the house wer 
the living room b) 


spiration. The architectural transition 
from the old to the new was then 
smoothed by the conceit of a kitchen 
courtyard, bounded by the dining 
porch and by a new kitchen, morn- 
ing room, and master suite. 
Corredores—porches open on one 
side—were used to offer access to the 
master suite and the second floor, 
which, in the new disposition, was 
also served by an interior staircase. 
Interior designer Val Arnold re- 
alized that his role in this trans- 
formation was to help preserve the 
traditions and commitment to quality 
this family has carefully nurtured 
through the years. Although the 
owners’ first impulse in redecorating 
the newly enlarged interiors was to 
try an entirely different approach to 
what they had lived with before, they 
und that they were intensely at- 
ied to the familiar. Mr. Arnold 
vediately understood the scale 








There is a fullness 


in this house that 


enhances its intimacy. 
The way to serenity 
is smoothed. 


opposite: Fireplaces are found throughout 
the house. One, in the formal dining room, 
casts a convivial glow over an English gate- 
leg table. Unadorned wall brackets display a 
pair of antique carved-lindenwood angels of 
German origin. Above: Spanish influences in 
the house are seen in the archway that leads 
to the tile-floored morning room, a favorite 
family gathering place. Brunschwig & Fils 
fabric is used for the roman shade, the arm- 
chairs and hand-hewn ladderback chairs. 
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and tone that would integrate new 
objects and furnishings into the own- 
ers’ established patterns. “We were 
able to use everything the family al- 
ready had,” he notes, “except for the 
living room rug, which was so bold it 
would have taken over the room.” 
One clue to generating a new color 


scheme came from a much-loved 
family painting in the living room. 
Another came from a visit to Mr. 
Arnold’s ov ch revealed 
the suitability ll color he had 
used himsel! et flatter- 
ing terra-cotta t! ner had 


derived from favorite 
French sports ke a 
washed-out Pom 
faded by the sun, 

In general, Mr. Ax 
to the interiors never s« 


tize. This is an ensemble } 





The concept 

for the rooms never 
seeks to dramatize— 
this is an ensemble 
performance. 








in which accents are absorbed and de- 
tails merged into an overall harmony. 
What matters is the ease and ampli- 
tude of the spaces, their ability to 
modulate hospitality and celebration, 
solitude and introspection. 

Bookshelves, fireplaces, and plants 
are everywhere—the green of the 
plants, declares Mr. Arnold, “is an- 
other color in the rooms.” Pieces of 
sentimental value—a grandfather’s 
bed, a grandmother’s clock, a father’s 
desk—all find their places. 

In short, there is a fullness in this 
house that enhances its intimacy. 
Enough supporting materials have 
been gathered to bolster the spirit, to 
provide those moments of inspiration 

id exhilaration that smooth the way 

rds the preservation of balance 

serenity, towards personal and 

munal well-being. 0 


opposite: The master bedroom incorpo- 
rates a comfortable seating area next to the 
fireplace. A papier-maché madonna, an heir- 
loom, occupies the small niche. Clarence 
House cotton matelassé is used for the win- 
dow draperies and pillows. The sofa, chair 
and bed are upholstered in Manuel Canovas 
cotton. The Bessarabian rug is from the 19th 
century. ABOVE: French doors open the sitting 
room of the guest suite to a terrace. Says one 
of the owners, “Friends and family often ~ 
come and stay with us for long periods of 
time, so we like to offer live-in hospitality,” 
cover: A porch, open to extensive gardens, is 
the site of the informal dining area. Equi- 
pales surround the massive oak table. 
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Antiques: 
In Times of Greeting 


and Celebration 
Festive Bohemian Enameled Glass 


TEXT BY JOHN A. CUADRADO 


opposite: Tanka 

circa 1600; 17” hig Ara 
tankard displays the inscri 
REST) 
twelve apostles. 
Kunsthandel, 


figure of Saint Bartholomew. 
Jacques Kugel, Paris. 
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FOR A TRAVELER making his way 
through the dense evergreen forests 
of Bohemia during the seventeenth 
century, arrival at a hilltop monas- 
tery or castle, or at a timbered 
guildhall, brought more than respite 
from a long journey. A special honor 
invariably waited. An immense and 
brilliantly enameled Willkomm, or 
“welcoming glass,” would be brought 
proudly from safekeeping. Filled 
with three to five quarts of wine or 
ale, it would be presented to the new 
arrival, who was required by eti- 
quette to drink every drop. 

Ever the reformer, Martin Luther i ee Samet 
railed against the practice of drain- “Wetaenwasesconm se a 
ing these “obscenely large” ‘fool's a a 
glasses” in a single draft. A French Ee 
visitor in 1688 was equally disturbed. ‘ : 
Scandalized by the prodigious quan- 
tities of wine good manners obliged 
him to consume, he wrote wearily of 
“strange” and “terrible” drinking a) Wine aS “ 
customs. Yet he registered a note of Pe ach Gk 1206 Ee Ged 
admiration. With great approval he \ RP eo | 
remarked that “the Glasses are as i} an | a ) | 
much respected in this country as the , ee 
wine is beloved.” Indeed, for centu- 
ries, the enameled glass vessels of 
central Europe were created and used 
with reverence. Serving often as com- 
munal drinking cups, they played a 
vital part in rituals of celebration at 
nearly all social levels. 

The enameled glass so important to 
German and Bohemian guildsmen, 
burghers and princes was first in- 
spired by Venice. During the six- 
teenth century, enameled glass from 
Venice reigned as the standard of 
good taste for anyone in Europe with 
pretensions to elegance. Throughout 
the Holy Roman Empire, nobles in 
search of ornament, sophistication— 
and quick profit—strove to imitate 
Venetian wares. Those in Bohemia 
were particularly successful. Glass- 
makers were in short supply and the 
Bohemian gentry lured them to their 
estates by offering generous preroga- 
tives. The Holy Roman Emperor Ru- 
dolf II went so far as to ennoble a 
family of glassmakers renowned for 
the particular quality of its enameled 
vessels. More typical were the Letters 
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of Concession issued by feudal lords, 
providing the masters of forest glass 
houses with exemption from taxes, 
with elaborate dwellings, and even, 
in some instances, with the much val- 
d right to brew their own beer. In 
glassmakers owed their pa- 
nominal rent and a large sup- 
lrinking vessels. By the 

-enth century, production 





was substantial, and enterprising 
merchants led mule trains laden with 
Bohemian enameled glass to many of 
the court centers of both northern 
and central Europe. 

Trade and the ceaseless migration 
of master craftsmen led inevitably to 
a blurring of stylistic differences 
throughout middle Europe. Thus, the 
great cylindrical beakers known as 
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Humpen were decorated in much the 
same way in Bohemia as in Branden- 
burg or Saxony. Somewhat crude in 
both form and decoration, these 
wares lacked the refinement of their 
Venetian predecessors. They were 
produced by rustic artisans prone to 
misspelling and anachronism—one 
beaker displays the Greek god Apollo 
fiddling away at a yellow viola—yet 
they boast a rich stylistic endowment. 
Normally blown of colorless or co- 
balt-hued soda glass, these vessels 
draw on biblical, mythological and 
folk themes with hearty exuberance. 

Enameled glasswares were fre- 
quently produced on special commis- 
sion for presentation as gifts to mark 
all manner of public or private occa- 
sions. A couple might order a beaker 
emblazoned with a heart to com- 
memorate an anniversary; the butch- 
er’s guild commission an armorial 
tankard for a féte; or a father com- 
mand an enameled portrait glass de- 
picting his children, to celebrate a 
christening. Designs adapted from 
engravings by Lucas Cranach the 
Elder, Etienne Delaune or Hans 
Burgkmair could mark an event as 
frivolous as a successful hunt, or an 
idea of great religious or political sig- 
nificance. Vessels enameled with the 
Reichsadler double-headed eagle hon- 
ored the glory of the Holy Roman 
Empire and were widely cherished; a 
lifetime of bad fortune was said to 
await anyone breaking such a vessel. 

If this penalty held true, the lives 
of many intoxicated revelers must 
have been ill-starred. Breakage was 
inevitable in a time when castles rou- 
tinely kept log books registering the — 
“winners” of drinking contests, and 
when a guest of the emperor in 
Prague could thank his host for not 
requiring him to endure “one 
minute” of sobriety during his visit. 
This intemperate heritage is part of 
the charm of the enameled glass of 
Bohemia. One writer in 1616 was 
perhaps aware of this when he in- 
structed his readers to “wipe the dust 
off the Reichsadlerhumpen ... and 
thus inspire and set on foot a jolly 
toping and tippling-party.” 0 
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Glass, 1677; 9'2" high. 
The guild’s coat of 
arms, symbolized by 

| the pretzel and the spire 

| of wheat, adds to the orna- 

/ mentation. Max Knéll, 

Geneva. riGut: Tankard, 
Waar eae Maemo lal ae 

15'2" high. Shields are 

displayed on the wings 

of an imperial double- 
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ARCHITECTURAL DIGEST Viste. 
Julio Iglesias 


INTERIOR DESIGN BY JAIME PARLADE AND MARIO CONNIO 
TEXT BY JOHN LEONARD 
PHOTOGRAPHY BY DERRY MOORE 





| ABOVE: In a rare respite from the recording sessions and concerts that have earned 
him his place as the world’s most popular singer, Julio Iglesias shares a sofa in his sitting 
| room with his Belgian pointer, Hey. riGHT: Ample poolside chaise longues at his main resi- 
| dence, on a small island off Miami Beach, face a palm-fringed view of the waterway. 


ACCORDING TO Julio Iglesias, who has 
been variously described, in the more 
than fifteen thousand magazine arti- 
cles that have been written about 
him, as the Spanish Sinatra, the His- 
panic Humperdinck, the Valentino of 
the Eighties, and the Napoleon of 
Love, “Some people belong to his- 
tory. 1 do not. I sing songs. When we 
sing songs, we represent what people 
want us to be. 1 am not Picasso.” 
This is refreshing. First of all, it is 
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Julio Iglesias gave designers Jaime Parladé and Mario Connio a free hand in the living 

room, but insisted he be able “to fall asleep anywhere” in it. LEFT: The designers provided com- 
modious seating, including a large striped-silk pouf at the center. Italian pink travertine tables 
by Casa Bella, piano by Yamaha. Above: Blinds painted by Tim Behrens, framed in teak, filter 
the strong Florida light during the day and create a mural effect at night. The lacquer and 
horn table by Casa Bella is also used for casual dining. Candlesticks by John Piper. 


refreshing to talk to a popular 
singer—and there is no singer in the 
world today more popular than Julio 
Iglesias—who doesn’t think he’s 
leading a psycho-sexual revolution to 
save either souls or whales. Unlike 
that egregious Beatle, he hasn’t imag- 
ined himself as bigger than Jesus 
Christ. Being as big as, say, Maurice 
Chevalier would suit him just fine. 
And it is refreshing to hear a popu- 
lar entertainer mention a great artist, 
by way of establishing that very 
sense of perspective the mischievous 
Picasso specialized in violating. ‘Mr. 
Iglesias, after all, could have men- 
tioned instead his manager or his 
agent; or his latest album with Willie 
Nelson and Stan Getz and Diana Koss 


_and the Beach Boys; or his appear- 


ances on television with Johnny Car- 
son and Merv Griffin and Barbara 


Walters; or his recent multimillion- 
dollar contract to do for Coca-Cola 
whatever Michael Jackson did for 
Pepsi. Would Engelbert Humperdinck 
or Tom Jones mention Constable or 
Hogarth? Would Neil Diamond 
or Wayne Newton mention Jackson 
Pollock or Willem de Kooning? 

Mr. Iglesias mentions Pio Baroja, 
also. I will explain who Baroja was in 
a minute. But it is as if Frank Sinatra, 
in a casual interview, had mentioned 
William Dean Howells or Henry 
James. It is unlikely. Julio Iglesias is 
urlikely. Imagine Perry Como play- 
ing shortstop for the Dodgers. (Mr. 
Iglesias was a goalie for Real Madrid, 
the Spanish soccer team, before ai 
most-paralyzing automobile a 
incapacitated him for two 
the hospital, a nurse ga\ m | 
first, serendipitous guila 
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| 
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“Some people belong to history. 
I do not. I sing songs. I am not Picasso.” 





—Julio Iglesias 


ABOVE: In Julio Iglesias’s bedroom, framed photographs of his three 

children, who live in Spain and visit on holidays, are arranged on a lacquered 
bedside chest. The singer acquired the painting, by Rogelio Polesello, while on tour 
in South America. RIGHT: Lush vegetation and a thatched cabana form a tropical 
backdrop fora glistening swimming pool—one of two that cool the senses. 


Dean Martin or Vic Damone at the 
Harvard Business School, wanting to 
grow up Lee Iacocca. (Julio Iglesias 
studied law at Cambridge University, 
intending to become a diplomat, un- 
til, in 1968, one of his songs, “La Vida 
Sigue Igual,” won first prize at the 
Benidor music festival.) Imagine Ed- 
die Fisher, married either to Debbie 
Reynolds or Elizabeth Taylor, and 
one of them is snatched by the Sym- 
bionese Liberation Army or the Ku 
Klux Klan. (Mr. Iglesias’s father, a 
Madrid physician, was kidnapped 
and held for several weeks, in 1981, 
by Basque terrorists.) So what if 
Sammy Davis, Jr., endorsed Richard 
Nixon? Mr. Iglesias was a personal 
friend of Anwar Sadat. Certainly, 
some crooners are unlikelier, and 
more likable, than others. 

In a recording studio in Los Ange- 


les, we are not supposed to be talking 
about Pio Baroja. We are supposed to 
be talking about Julio Iglesias’s house. 
“Il have many houses,” he explains, 
“but no home.” This is after some 100 
platinum albums, 350 gold albums, 
and 100 million total albums sold. 
His duet with Willie Nelson, “To All 
the Girls I’ve Loved Before,” hit the 
top of the American Pop charts. Ev- 
ery thirty seconds, somewhere in the 
world, someone listens to him, in 
Spanish, French, Italian, Portuguese, 
German, Japanese or English—‘Be- 
gin the Beguine” to a disco beat. He 
can afford to live wherever he wants 
to, between his tours of around forty- 
five countries and the eighteen-hour 
days in recording studios, where he 
may work on as many as forty perfec- 
tionist takes for a single, simple song. 


continued on page 202 
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OPPOSITE Anne Eisenhower (seated, right) has created a casual pied-da-terre that serves fashion designer 

Pilar Crespi Echavarria (seated, center) as a base for working and entertaining during her frequent visits to 
Manhattan. ABove: A deep niche gives the living rooma strong focal point. Bright colors for fabrics and artworks 
add piquant contrast to the neutral tones of the Casa Bella sofas and roman shades. Stroheim & Romann raw 
silk covers the oversize wicker chair and floor pillows. Accessories include brass ashtrays, a wooden duck 

and a small tray table from Ambience. Cotton durrie from Stark; brass lamp from Lighting Associates. 











Latin Rhythms 


A Manhattan Pied-a-Terre for Pilar Crespi Echavarria 





ANYONE WITH an eye for color is quick 
to recognize the harmonies of Latin 
America in the relaxed and high- 
styled New York City pied-a-terre 
that Anne Eisenhower has installed 
for fashion designer Pilar Crespi 
Echavarria and her husband, Gabriel. 

High in a Fifth Avenue building 
designed with all the bland exterior 
reserve of early-postwar New York 
style, the apartment, with its straw, 
suede and wood-toned neutrals ac- 
cented by the hot insistent colors of 
the tropics, suggests that the Colom- 
bian coast, rather than Central Park, 
may be just outside the door. 

The ambience of Colombia is to- 
tally familiar to Mrs. Echavarria and 
Miss Eisenhower. Both spent many 
years living and working in Colom- 
bia, and Anne Eisenhower also de- 


INTERIOR DESIGN BY ANNE EISENHOWER 
TEXT BY JOHN LORING 
PHOTOGRAPHY BY PETER VITALE 


signed Pilar Crespi Echavarria’s 
apartment in Bogota. “That apart- 
ment was one of the Echavarrias’ 
primary residences, used for long 
periods of time,” Miss Eisenhower re- 
calls. “And it was filled with all kinds 
of objects. There were extensive col- 
lections of pre-Columbian and Afri- 
can art, for instance.” 

In contrast to the Bogota residence, 
the New York City apartment has a 
very different raison d’étre. Pilar 
Crespi Echavarria’s career as a fash- 
ion designer frequently brings her to 
Manhattan. She needed a base for her 
business, and one that would also 
serve her style of entertaining—afte1 
working all day, she will often give a 
party. In short, it had to be easy 
take care of and simple to enter 
in, while reflecting Mrs. Echavarria’s 
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informal but elegant way of living. 

These considerations have been in- 
corporated into the design of the 
apartment—no frills, no nonsense. 
“In the beginning,” Miss Eisenhower 
explains, “we were trying to pare 
down, minimalize. Minimalistic, as 
it turns out, the apartment is not, 
but it isn’t cluttered, either. The 
Echavarrias are in Manhattan often, 
so there are more of the things that go 
into making a house a home.” 

The interior of the apartment, as 
Anne Eisenhower found it, offered 
limited structural opportunities, but 
in one masterful stroke she unified 
the “lonely” living room windo\ 
placed in the seemingly erratic fa 
ion favored in the 1950s. A d 
niche in a central supporting colum: 
between the windows now lends 
them an architectural coherence and 


186 


gives the room a strong focus. In the 
same spirit, substantial floor-to-ceil- 
ing bookcases and an unexpected cor- 
ner seat make the pocket-size study 
“small and cozy, rather than just very 
little,” says Miss Eisenhower. 

It is in the smaller details, though, 
that Anne Eisenhower captures Pilar 
Crespi Echavarria’s open and com- 
pellingly informal style. “Anne and I 
are on the same wavelength,” says 
Mrs. Echavarria. “She understands 
that the things I have collected have 
great personal meaning.” 

A South American sensibility sub- 


tly charges the spaces with an exotic. 


aura. “I lived in Colombia for ten 
years,” explains Mrs. Echavarria, 


‘and naturally wanted to bring some 
aces of my experience in that coun- 
y to the New ‘ork apartment. The 
Colombian ba were what I liked 








ABOVE: When entertaining in New York, the Echavarrias usually give informal buffets, so 

simplicity is the keynote in the dining room. Curved oil painting is by Sam Cady; the paint- 

ing to the right is by Colombian artist Alvaro Herran. Black-lacquered rattan chairs are from 
McGuire; chair pads are covered in a suedelike fabric from China Seas. opposite: A pre-Columbian-style 
sculpture on a sofa table in the living room reflects the fashion designer's desire to include expres- 
sions of South American culture in the décor. The textural abstraction is by Frederic Amat. 





ABOVE: Wal 
and texture are 
baskets from Lorin Ma 
Brass wall lamps are { 
was a funny little 
beyond it 
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r bedroom, creating a soothing atmosphere. Subtle accents of color 
rsen silk ikat for the pillows, and lacquered-linen-finish desk and 
ade by Mr. Echavarria’s cousin, are available through Ambience. 
the cotton for the desk chair from Lee Jofa. opposite: “There 
=ned an upholstered chair to accentuate the curved wall 

» painting is by Rafael Echeverri. Carpeting from Stark. 











the best, and I wanted to have some 
examples of the contemporary and 
pre-Columbian art. Most of all, 
though, I was concerned about color. 
“The colors for the apartment 
evolved gradually. At first I thought I 
wanted something neutral, but I’m 
just not at all into beiges in my fash- 
ion designing or in my home. Very 
strong reds and pinks are what I use 
most often. So after a while I wanted 
to add stronger colors, and the apart- 
ment underwent a transformation.” 
Anne Eisenhower responded to 
Mrs. Echavarria’s need for more sus- 
taining colors with warm earth tones 
for some walls, pillows covered in vi- 
brant silk ikats, and a swath of sky- 
colored fabric on an oversize wicker 
chair. The use of strong, definite hues 
to anchor and balance a color scheme 
would in any other case be a rash 


solution, but here, as Pilar Crespi 
Echavarria observes, “it ties every- 
thing together in a very serene way.” 

The lively colors are punctuated 
everywhere by flowers, which are in- 
tentionally given a major role in the 
interior. “In all my homes, I need 
strategic positions for flower arrange- 
ments,” says Mrs. Echavarria. “I 
could never live without flowers— 
flowers with interesting, unusual 
shapes; flowers with strong colors.” 

Surrounded by her family, her 
friends, her fashion designs and her 
flowers, Pilar Crespi Echavarria finds 
the apartment the ideal setting for 
her informal approach to life in Man- 
hattan. For all their insistently colo: 
ful stylishness, “the spaces,” she says 
“convey a sense of peace and tra 
quillity that I need for myself, and 
pecially for my designing 
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ARCHITECTURE BY ANGE-JACQUES GABRIEL AND JEAN FRANCOIS THERESE CHALGRIN 


ARCHITECTURAL RESTORATION BY HUGH NEWELL JACOBSEN, FAIA 


WHEN THE STATE DEPARTMENT decided 
in 1979 to renovate H6tel Talleyrand 
in Paris there were many voices 
raised in protest against the plan. “It 
won't work,” they said. “It’s too ex- 
pensive—why not buy a new build- 
ing, if we need more office space for 
the embassy?” With great courage the 
Office of Foreign Buildings Opera- 
tions of the State Department per- 
sisted in its unpopular endeavor, 
supported by the enthusiasm of 
the American Ambassador to France 
Arthur Hartman. Five years after the 
decision to go ahead had been made, 
the project was completed. And a 
very exciting project it had become. 
The plan was twofold: Thirteen 
historic rooms of the great house 
were to be restored to their original 
beauty and reserved for cultural 
events, conferences and other activi- 
ties, which, it was hoped, would en- 
courage Franco-American ties. The 
remaining rooms were set aside for 
functional office space, housing the 





Talleyrand’s death, the poet Victor 
Hugo walked by the house and 
wrote, “For thirty years, from the 
depth of this palace, from the depth 
of his thought, he managed the af- 
fairs of all Europe.” It was on a still, 
early spring day in 1814 that the vic- 
torious allies who had defeated Na- 
poleon —Russia, Prussia, Austria and 
Great Britain—entered Paris while 
the beaten emperor cowered at Fon- 
tainebleau waiting to know his fate. 
This was decided at the Hotel Talley- 
rand, where the czar of Russia, Al- 
exander I, the allies’ leading figure, 
had elected to stay. A conference, 
dominated by the master of the 
house, was held in the superb room 
on the piano nobile, known as the 
Salon de l‘Aigle. Once more Talley- 
rand changed the history of Europe, 
and shortly thereafter Napoleon left 
or exile on the island of Elba. 

In 1838 Talleyrand died in the 
house that then bore his name. Sub- 
sequently, it was bought by Baron 


“Restoration of the Hotel Talleyrand 
is the most important preservation ever 
undertaken by the United States overseas.” 





Visa section and other U.S. govern- 
ment offices in France. 

The site is magnificent, for Hétel 
Talleyrand, at the corner of the rue 
Saint-Florentin and the rue de Rivoli, 
overlooks the place de la Concorde. 
It was to a genius, Ange-Jacques 
Gabriel, that King Louis XV entrusted 
the construction of this great square 
that is the beating heart of Paris. 
Gabriel also conceived the plan for the 
facade of the house on the northeast 
corner of the square. But it was built 
by a younger colleague, Jean Frangois 
Thérése Chalgrin, in 1767, and 
passed through several hands before 
its acquisition by its most famous 
owner, Charles Maurice de Talley- 
rand-Périgord, ex-bishop, statesman, 
diplomat par excellence. Following 


James de Rothschild, whose descen- 
dants lived in it until World War II. 
The Rothschilds expanded the exist- 
ing house and brought marvelous 
things into it. The boiserie that they 
installed melded perfectly with the 
paneling already there. Then came 
four years of occupation by the Ger- 
man forces, succeeded by a day of lib- 
eration, August 25, 1944. There was 
heavy fighting about the house that 
day—hundreds of bullet holes still 
scar the stone facades. 

In 1948, W. Averell Harriman ar- 
ranged to rent the Hotel Talleyrand 
as his headquarters for the operation 
of the Marshall Plan, and in 1950 it 
was permanently acquired by the 
United States government. Nearly 
thirty years later it was decided to un- 


dertake the restoration. Hugh Newell 
Jacobsen, a distinguished Washing- 
ton architect, was chosen to do the 
job.“When I was awarded this im- 
portant commission in 1980,” Mr. 


-Jacobsen says, “my first responsibil- 


ity was to create efficient spaces to 
serve the various branches and per- 
sonnel of the embassy of the United 
States. Although the building is con- 
structed of stone, its interior structure 
is for the most part built of very old 
and very tired wood. Of the approxi- 
mately 6,000 square meters, only 600 
meters remained in a condition re- 
flecting and expressing the incredible 
quality that at one time existed 
throughout the entire building. 

“The problems of fire safety and 
egress, repair of the existing struc- 
ture, and a total replacement of the 
building’s infrastructure (plumbing, 
heating, electricity)—while at the 
same time not destroying or altering 
this important monument—were an 
architectural challenge of awesome 
complexity. I approached the design 
with the concept that the rebuilding 
would best be achieved if one were to 
read the building like a book of his- 
tory when completed.” 

While the work was in progress it 
did not take great discernment. to 
sense that the architect had fallen 
deeply, romantically in love with his 
commission. In the cour d’honneur 
he replaced modern black pavement 
with eighteenth-century cobble- 
stones. “They're not easy to find, but 
they make all the difference; look at 
the color of those stones. And I re- 
stored the multipaned eighteenth- 
century windows on the entrance 
facade and on the rue de Rivoli.” 

In the grand stair hall, the staircase 
soars upward to the historic public 
rooms. ‘My triumph is the stair hall 
ceiling,” Mr. Jacobsen continues. De- 
picting an allegory of the glory of 
France, eight Muses representing the 
fine arts embellish a trompe I’oeil 
coffered ceiling and seem to perch on 
the classical cornice. “It was black. 


We washed it and it came out as it is 
now.” Indeed the decorative ceiling is 
a triumph. Four floors up—the entire 
height of the house—the ceiling is 
Berthélemy’s masterpiece, Baroque in 
feeling, all flaming color, in contrast 
to the classical sobriety of Chalgrin’s 
architecture. Also restored are two 
lovely eighteenth-century female fig- 
ures in niches, and the elegant black 
iron and polished bronze balustrade 
designed by Chalgrin. 

“The building is a history of 
French eighteenth- and nineteenth- 
century architecture—I’m trying to 
evoke the spirit of those times. I don’t 
want to erase anything that is not a 
modern intrusion,” the architect says. 

Inside the Salon de |’Aigle, Mr. 
Jacobsen notes, “I took a lot of trouble 
on the hardware for these windows.” 
The hardware is jewel-like, and the 
windows and the view deserve it, for 
the room overlooks the place de la 
Concorde and the Seine, and in the 
distance is the dome of Les Invalides. 

Throughout, partitions dividing 
the rooms into cubbyholes for office 
workers were taken down, and ugly 
networks of wiring that swarmed up 
the delicate boiserie were eliminated. 
The eighteenth-century parquet 
floors were lifted with loving care, 
and replaced after little metal cases 
had been installed in the middle of 
each room. These boxes contain all 
telephone, electric and computer 
needs, and will, Mr. Jacobsen hopes, 
keep future tenants from tearing up 
the walls as they did before. In addi- 
tion, fluorescent lighting was taken 
out, and instead, crystal chandeliers 
appear in series, mirror to mirror. 

In the words of Evan G. Galbraith, 
the present American ambassador to 
France, “The restoration of the Hétel 
Talleyrand is the most important 
architectural preservation effort ever 


TEXT BY SUSAN MARY ALSOP 
PHOTOGRAPHY BY JAIME ARDILES-ARCE 








undertaken by the United States gov- 


The Hotel Talleyrand in Paris—designed in the 18th century by Ange-Jacques 
ernment overseas.” Thus, thanks to Gabriel and Jean Frangois Thérése Chalgrin—has been carefully restored to splendor 
the tenacity of the State Department as an American embassy building by architect Hugh Newell Jacobsen. previous 

. ; * paGEs: Chalgrin designed the entrance screen. Top: Central to the cour d’honneur i 
and the skill of the architect, the the triumphal-arch portal. Above: Mr. Jacobsen adopts a pose typical of Charles 











Maurice de Talleyrand—who once directed European affairs from the hétel 





house has come alive again. 


JO ATI RRR 


As 


ABOVE: A grand stair dominates the regal hall and leads to public rooms. Adorned with sculpture and ornament, 

the voluminous space features a bas-relief of Louis XVI (far wall) and an allegorical ceiling painting, entitled Strength, 
Prudence and Fame Carrying the Globe of France into Immortality, by Jean-Simon Berthélemy. As part of the restoration and 
renovation: The Caen-stone ls, and black iron and polished bronze balustrade designed by Chalgrin, were 

cleaned; 19th- and 20th-century architectural elements removed; and the bronze and glass vestibule added. 
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1. An enfilade, connecting with the grand stair, shimmers with light that filters through the tall windows overlooking 

the cour d’honneur. An overdoor relief in the Salon des Quatre Saisons is a personification of Summer. 2. The music room 
features intricately carved 18th-century boiserie. 3. Finished with 18th-century painted panels—augmented by 19th-century 
copies—is a small antechamber built for Baron James de Rothschild around 1856. 4. Also added in 1856 was the Grand 
Salon—where gilding reflects the light and accentuates the delicate carving of the 18th- and 19th-century boiserie. 
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“The building is a history of 
French eighteenth- and nineteenth- 
century architecture.” 
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LEFT: The Salon de l’Aigle, where | Japoleon’s fate was decid 

Was expanded in the mid-19th-century renovations made by Bar 
James de Rothschild. Side portals are decorated with | 

French statesmen. ABovE The enfilade along the south 

a sunlit vista and shows how adeptly the 18th-cent 

used gold leaf and mirror to maximize the reflecti 








The stately windows of the Salon de l’Aigle open to the place d ie, the Jardin des Tuileries, and the rue de Rivoli. 
Hotel Talleyrand, also called H6tel Saint-Florentin, was o1 \ i from Gabriel for the comte de Saint-Florentin; 
Chalgrin completed the project. Here, the monumental columns of ljacent Ministére de la Marine are visible. 








Above all, the lowest. 





MENTHOL CIGARETTES 
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; | SOFT PACK 100s FILTER, MENTHOL: 3 mg. “tar”, 0.3 mg. nicotine 
Warning: The Surgeon General Has Determined av. per cigarette by FTC method. 

That Cigarette Smoking ls Dangerous to Your Health. Competitive tar levels reflect either the Feb. ‘84 FTC Report or FTC method 
NOW. THE LOWEST OF ALL BRANDS. 
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AMERICAN 
EXPRESS vat 
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Money can't buy character. Nor can 
money alone buy the Gold Card.® 

To qualify for the Card and all its 
Services, you have to be accepted by 
both American Express and a 
. participating financial institution. 

Once accepted, you become part of 
a group whose finances and credit 
rating are among the top five percent 
Omi sCamerliloyer 

Those who control their finances, 
rather than the other way around. 


Es M 


- an independent line of credit. At your disposal 


_ make or change your travel arrangements 


Bus 





In addition to worldwide charge, travel, and 
entertainment privileges, financial services rae 
include check-cashing privileges around the ae 


world, access to a bank cash machine network in 
major cities around the country, and can include 










is American Express® Envoy, our personalized 
travel reservation service, which allows you to 


24 hours a day. For more information and an - 
application, see your participating financial 
institution or places where the Card is welco 
Or call 1-800-THE-CARD. : 


Our Trafalgar leather classics have 
been traditional mainstays for years. 
Hand- finished pigskin belts and 

wallets, braces and more. Simply 

unrivaled in workmanship, fine leathers, 
fabrics and 
distinctive design. 

Trafalgar. 

America’s finest 
leather accessories 
for men and women. 


TRAFALG 
Bisa nete 


© 1984 TRAFALGAR LTD 
Trafalgar, P.O. Box 1153, Norwalk, CT 06856, (800) 243-4368. 


VISITS 











ilias LALAoUNIS 


In his new book, Metamorphoses, Ilias Lalaounis analyzes the sources of 
inspiration, the work methods and the creativity of the modern goldsmith- 
Jeweler. He presents, in th introductory comments, nineteen of his 
collections of jewelry and art ts inspired by history, nature and technol- 
ogy. Ilias Lalaounis believes thi ‘ry piece of jewelry has a story to tell.”’ 


Book size 10” x 12”, 336 pages, 431 colorp! ) 60 
I I 
Also available at Doubleday 


())ilias LALAOUNIS 


4 WEST 57TH STREET AT FIFTH AVENUE. NEW YORK, N.Y. 10019 
TELEPHONE: (212) 265-0600 
ATHENS @ PARIS @ GENEVA @ ZURICH @ TOK YO @ HONG-KONG 











Julio Iglesias 
continued from page 182 


Which house isn’t home? He has 
residences in Madrid, Majorca and 
Tahiti, not to mention Argentina and 
Los*Angeles. The house we are sup- 
posed to be talking about, however, is 


~a continent away, situated on a small 


private island off inscrutable Miami 
Beach. It was designed, with a bull- 
fighter’s flair, by Jaime Parladé and 
Mario Connio, to look “Mediterra- 
nean,” the way Julio Iglesias wants to 
sound, which means “full of open 
spaces” for songs and birds and 
hearts and flowers, a sort of Cubist 
aquarium, chary of partitions and un- 
necessary roof, with free-floating ab- 
stracts under a watery sun. 

The usual Mediterranean garden 
is, of course, inside the house, as pri- 
vate as the island, for invited eyes 
only, behind walls on which, alas, 
there are no Picassos. But there are 
cushions scattered about like the 
shields of weary warriors, on carpets 
that seem deep enough to swallow 
swords, if the visitor chooses not to 
contemplate the swimming pools 
(there are two of them), while waiters 
wearing white gloves serve gourmet 
fripperies. Though he entertains all 
the time when he’s there, it is a house 
where “open spaces” are also empty 
for much of the year, because he’s ap- 
pearing or recording elsewhere in the 
world. Like its owner, the house is 
hungry for something else. 

He doesn’t want to talk about his 
house or his romances or the slick 
publicity campaign his public rela- 
tions firm is waging on his behalf. 
What he wants to talk about, instead 
of his house, is Baroja—the novelist, 
pessimist and troublemaker who 
wrote about poor people and the 
slum squalor of Madrid. And about 
Antonio Machado, the Spanish Re- 
publican poet. And about Gabriel 
Garcia Marquez, the Colombian No- 
bel Prize winner, whose leftwing po- 
litical opinions make him persona 
non grata in Miami Beach. These peo- 
ple sing songs Cole Porter didn’t 
write. One wonders about Julio 
Iglesias, as well as liking him enor- 
mously. He has some room to fill.O 








/Onthe highway 
itcan go 799 miles between 
Oe ins It better be the 
worlds most comfortable car. 


} Motor Trend calls it “a terrific highway cruiser” “As‘adevice for 
_ devouring distance,” they add, “it has eae equals.” 
P The device referred to is the Volvo 760 GLE Turbo Diesel, a car 

/thatcan go long distances between fill-ups. 
) But you, as a driver, will hardly notice. You'll be sitting in ortho- 
~pedically- designed bucket seats with adjustable lumbar supports. 
— favorite music will emanate from the Dolby: sound system. At 
touch of your finger, you can activate an automatic climate 
control system powerful enough to heat or cool a small house. 

___ Step on the accelerator and its hard to believe you’ re in a diesel- 

..powered car. Road & Track says, “its the fastest diesel we've ever 
“teste ” Whip it through a few tight turns, and you'll discover its 
one if the best-handlin a ile you ve ever Sat in. 
-——" Volvo also offers . 
60 GLE with a choice af 7 
O gas engines)Aninter- Bae 
urbo-charged 4-cy- f 

ine. Anda fuel 
rhead cam V-6. 
They won't go quite 
_as long between gas 
_ stations. But they will get 
| you there faster. 
| The Volvo 760 GLE. 
' One of the world’ great 


cas Regards pie ~ The’ 750) GLE by v0 
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THE LADIES NAUTILUS 
BY PATEK PHILIPPE. 


There are those in the ancient and venerable world of 
timekeeping who were concerned that the advent of the 
mass-produced electronic quartz module would mark the 
beginning of the end of the watchmaker’s art as we know it. 

Not so. 

Even though Patek Philippe is, philosophically, a 19th cen- 
tury watchmaker, we do accept the quartz module as a legiti- 
mate and valuable 20th century addition to the watchmaker’s 
repertoire. But you may have noticed that we did not leap, pre- 
cipitously, into the quartz watch, no matter what the demand 
of fashion. 

We wanted to ascertain for ourselves, and ultimately for 
you, whether a quartz watch could be brought up to the level of 
the Patek Philippe mechanical r= » os 
watch. 

That was our goal. Nothing 
less would do. 

So the merger began of our 
mechanical and electronic ex- 
pertise. And the result is a new 
achievement to add to the legend 
of Patek Philippe. 

The Patek Philippe quartz 
watch is not all tiny, humming 
electronic components. It has, in 
fact, only one-third fewer me- 
chanical parts than our classic 
mechanical watch. Our classic 
wheels, bridges, mainplates, pin- 
ions and jewels work in partner- 
ship with this amazing inven- 
tion of our electronic society. 

You may wonder where this historic watch company de- 
veloped its electronics expertise. 

Patek Philippe is one of the oldest and most renowned 
manufacturers of electronic masterclocks in the world. For 
decades we have been, and will continue to be, the principal 
timekeepers for world centers such as Vatican City and the 
airports of Geneva and Zurich. 

For nine years we researched and tested to perfect our 
amalgam of the past and the future. 

And now that we have perfected it, we find that each 
quartz watch takes a full eight months to create—almost as 
long as it takes to create one of our mechanical watches. 

During that time, thousands of quartz chips are rejected 


= 








for each chip we accept. Furthermore, every mechanical and 
electronic component is individually checked before assem- 
bly. Then the entire movement is doubly checked. 

We even insist that our watchmakers wear copper brace- 
lets to ground them so that the static electricity in their bodies 
will not affect the minute circuitry. 

Of course we make our own electronic components, un- 
like manufacturers who buy them on the open market. 

In addition, we use special alloys in the tiny electronic coil 
to maintain esthetics, even in a part you would ordinarily not 
see. 

We even go so far as to gild the quartz chip, not just for 
protection against corrosion, but for esthetics, again, in a part 
you would ordinarily never see. 

If you should ever have the 
opportunity to view the interior 
of a Patek Philippe quartz watch, 
we think you will be impressed 
by the logic of its handcrafted 
beauty. 

But what about the external 
beauty of the Patek Philippe 
quartz watch? 

The case of the Ladies’ Nau- 
tilus, pictured nearby, is carved 
from a solid block of gold. The 
only access to the movement is 
from the front. 

The sapphire crystal is pres- 
sure-held in place by the exact- 
ness of the cut of the case, and 
—— nothing else. 

When you wear the Ladies’ Nautilus, you can be sure you 
will not see less costly copies on every other wrist. The brace- 
let, for example, cannot be duplicated at a lower cost. 

One last thought: we set out to make as much difference 
between a Patek Philippe quartz watch and other quartz 
watches as there is between a Patek Philippe mechanical 
watch and other mechanical watches. 

And we believe we have succeeded. 


The Patek Philippe pictured here is our Ladies’ Nautilus. ‘ 
For a new, comprehensive presentation of Patek Philippe 
timepieces, please send $5-or for a brochure of current | PHILIPPE 
styles write-to Patek Philippe, 10 Rockefeller Plaza, sunys 


Suite 629-A, New York, NY 10020. 
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Lenox Crystal. 
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Morning Room 
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The New World Collection of Fine Saxonies 


PR Re LIANE AACE APTOS ME RPDS LS 


World Carpets infrodinaee an are collecane of 
new saxonies, The New World Collection. This 
series, a tribute to the elegance and grace of Anca 
historic houses, is available in a selection of maste 
colorations adapted from fabrics, furnishings and art 
found in many of these homes. Pictured here is The | 
Biltmore House, built in the French chateau style by | 
the late George Vanderbilt in 1895. The magnificence} 
of the home and its gardens can be enjoyed today by 
visitors to the estate, located near Asheville, N.C. 
One of the 50 colorations in The New World . 
Collection was selected to be shown here in the 
Gallery of Tapestries at Biltmore House. Made of 
Enkalon Nylon with built-in Scotchgard®, this 
outstanding carpet will retain its fresh appearance for | 
years to come. 


Available at fine stores everywhere. 


WORLD’ CARPETS 


One World Plaza ¢ Dalton, Georgia 30720 
1-800-241-4900 e Telex: 804-334 











STROHEIM & ROMANN, INC. 


155 East 56th St., New York, NY 


Atlanta/Boston/Chicago/Dallas 
Houston/Laguna Niguel/ Los Angeles 


Miami/Philadelphia/San Francisco 


French document, circa 1880. 
Troy/Washington, DC 


Introducing Tasseau 43324, 
a brocade adaptation from a 





rier ye oe ee ee? 

















appoertinteenenat WU ONTEPELEVEEEEVEEED EGE EGOS ED CEEEREPERLESSEEDEEESECECESLECLEELEDEE 
ee ' EXECERERESEEEEEEESEEREEDERERERES PEREEEELELED EREPELE RED EREREE DS 




























iti 
italia 


MILANO 
VIA MONTENAPOLEONE, 27 / E 
TEL. 02 / 709 109 - 783 574 


U.S. AGENT 


CAMPANIELLO IMPORTS LTD. 


NEW YORK 

225, EAST 57th STREET - PHONE 212 / 3713700 
TELEX 666243 CAMIMPORT 

CONTRACT DIVISION 

32-30 43 AVE 

LONG ISLAND CITY - NEW YORK 

PHONE 212 / 937 9537 


MIAMI - FLORIDA 

180 NORTH EAST, 39th STREET 
PHONE 305/576.9494 

TELEX 6811531 

CONTRACT DIVISION 

180 NORTH EAST, 39 STREET 
PHONE 305/576.9494 

TELEX 6811531 


LOS ANGELES - CALIFORNIA 
8687 MELROSE AVENUE 

PHONE 213/854-0990 

TELEX 6831296 


DALLAS - TEXAS 
DALLAS DESIGN CENTER 
1025 N. STEMMONS FREEWAY 
PHONE 214/747-8303 

TELEX 6829176 


SOFA MODEL EIGHTEEN 
ARMCHAIR MOD. LONGWAVE 
design arch. giovanni offredi 


LOW TABLES MODEL NUVOLE 
design arch. maurizio salvato 


LIBRARIE MODEL RANCO 
design arch. franco passarello 


Fabric designed by 
exclusively for Saporiti’ 
Engraved leathers by GUIDO PASQUALI 


The carpets and tapestries 
by Missoni's collection 
and are produced by Saporiti 


THROUGH YOUR DECORATOR, 
DESIGNER OR ARCHITECT 
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PARIS » LONDON + GENEVE + RIOdeJANEIR 


CHICAGO oi to) 8 BOSTON 2 te en 7.0) te NEW YORK 
City Gormans Adesso Cor us: 
213 W Institute Pl. 29145 Telegraph Rd. 114 Newbury St. 5100 Be 
Chicago, IL 60610 Southfield, MI 48034 Boston.MA 02116 Dallas, 
(312) 664-9581 (313) 353-9880 (617) 267-5820 (214) 934 


For further information, contact ROSET USA CO 














WASHINGTON 

eX.) ae Design Center Ligne Roset Ligne Roset 

NS Paleo} (00 Second Ave. North 200 Lexington Ave. 300 D St. SW. 

RC RSIS alae] el ale New York, NY 10016 Washington, D.C. 201 
Dee (ol) OL) Ca PLOT Le OPI NOL 


ene) lexington Ave./New. an ny 10016 (212) 685-2238 
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AIR FRANCE LE CLUB: 
OUR BUSINESS SENSE 
MAKES THE Sioa IES 





We've renamed and re- 
worked our business class. 
Now, it’s Air France Le Club, 
attuned to your business needs. 

You wanted a peaceful, club- 
like atmosphere, with more 
workspace and a stronger 
accent on comfort and ser- 
vice. Now, you've got if. 

Air France Le Club provides 
a special check-in counter and 
separate boarding. 

On board, you'll discover a 
spacious, separate cabin with 
increased legroom and wider, 
more comfortable seats. You're 
never more than one seat from 
the aisle. 

You'll enjoy unlimited com- 
plimentary drinks at your seat 
or at the Air France Le Club bar. 

You'll experience fine cui- 
sine, with a choice of entrées, 
served not on a single tray, 
but in separate courses. 

And, we'll offer you little 
extras that help you relax or 
work on your way to Paris — 
travel kit, electromagnetic 
headphones, pillows, blan- 
kets, multi-language periodi- 
cals and more. 

With all this extra space, 
service and comfort, it makes 
sense that more and more 
business travelers to Europe 
choose Air France Le Club. 


AIR FRANCE Z. 
WE'RE AIMING EVEN HIGHER 











An oasis of tranquility in the heart of Waikiki. 


Pee is serenity itself. 
Here, a cattleya orchid gracefully accents the swimming pool, 
while the Pacific Ocean and Diamond Head form a stunning backdrop. 
Halekulani. Far and away Honolulu’s most elegant resort hotel. 


Halekulani 


ON THE BEACH AT WAIKIKI 
2199 Kalia Road, Honolulu, Hawaii 96815. U.S.A. toll free 800-367-2343 or Halekulani 808-923-2311. 


one of TheJeadingHotels of the World" 
U.S.A. toll free 800-223-6800 or 212-838-3110 collect. 
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A Reflect <press your i lity with a custom 
firescreen fron e. You'll enj mous quality in a 
unique design ha 
To see our complete « iality firesc essories, send 


$1.00 for a catalog. 


INDUSTRIES INC 











Timeless designs executed with 
consummate craftsmanship. The 
Queen Anne Candlestick $45.00. 


Available at fine stores (sa.0u) 







and Canada. 


















throughout the U.S. 
Baldwin Brass. The affordable heirloom. 
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HE PACE COLLECTION INC./ 321 EAST 62 STREET, NEW YORK NY 10Q 
HICAGO - LOS ANGELES: MIAMI- DALLAS* ATLANTA: WASHINGTON, DC.: DENVER: B® 





70 EATON SQUARE by appointment only 
LONDON S.W.1. 
TEL: 01-493 0707 
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MICHEL DUMEZ-ONOF 


LA CATIEFA, ESTEPON 
(MALAGA), SPAIN 
TEL: (52) 801 634 


A MAGNIFICENT LOU! *BOARD CIRCA 1710 


OF OUTSTANDING QUALITY A P TIONAL CONDITION 


HEIGHT 6ft. l0ins 
WIDTH 6ft. 6Gins 


214 





PRICE DELIVE! © 
U.S. PORT: $65 





MICHEL DUMEZ-ONOF 


MLATON SQUARE by appointment only LA CATIFA, ESTEPONA 
ONDON S.W11. (MALAGA), SPAIN 
‘EL: 01-493 0707 TEL: (52) 801 634 


AN EXCEPTIONALLY BEAUTIFUL FLEMISH 17th CENTURY VERDURE TAPESTR‘ 


OF GREAT QUALITY ANDIN PERFECT CONDITION 


GHT 14 feet ; dE! IV ER D 
TH Ilfeet IRPORT: $38,000 














ARCHITECTURE IN CONTEXT 





Cincent Scully 


Vincent Scully traces 

the progression from Minoan 
palaces—ruled by nature— 
to Archaic Greek temples— 
glorifying man. 


IN THE PRE-GREEK AEGEAN of the second 
millenium B.c. the sacred mountains 
did not have to be constructed, like 
the ziggurats of Mesopotamia and 
the pyramids of Egypt. They were 
present in the landscape. The palaces 
of the kings of Crete were the center 
of Aegean culture, and each was laid 
out in relation to a sacred mountain. 
Knossos was focused on the cone of 
Mount Jouctas, where, in later Greek 
myth, Zeus was buried. Phaistos 
looked directly toward the horns 
of Mount Ida, where Zeus was born. 
The cone of Mount Jouctas at once 
suggests not only the pyramids of 
Giza, but also the conical tholos 
tombs, which the first Greek lords of 
this area, the Bronze Age Mycenae- 
ans, were eventually to construct for 
themselves. Its cleft pyramid recalls 
that of the sacred mountain at Teoti- 
huacan—and at Knossos, as at Teoti- 
huacan, the divinity embodied in the 
mountain was a female one. She was 


PHOTOGRAPHY. VINCENT SCULLY 
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the Minoan goddess of the earth, her 
headdress conical and horned, like 
Jouctas itself, and her sacred cavern 
lay high up near the summit of that 
mountain. So, as in pueblos like 
Tesuque or Puye, the palace of Knos- 
sos is laid out to draw the power of 
the earth into itself. 

From the northern entrance at 
Knossos the line of sight falls diago- 
nally across the courtyard toward its 
southern gateway, beyond which 
Jouctas rises. The throne room of the 
kings was placed in the range of 
buildings behind that gate, directly 
on axis with it and with the moun- 
tain. There the king, perhaps bull- 
masked, sat on a tiny throne like a 
bucket seat, through which the earth- 
quake tremors passed. He was trans- 
mitting their power to his people, 
just as, when the ceremonial bulls 
charged down the length of the 
courtyard, their horns, echoing those 
of the mountain beyond them, were 
seized by the bull dancers, through 
whom the shocking force of the earth 
was joyfully received and trans- 
formed into human athletic prowess. 

So at Phaistos, where there was no 
throne room, the courtyard itself was 
laid out directly on the axis of Ida’s 


- 


horns, their dark presence looming 
triumphant over all. In all Minoan 
palaces, therefore, the sculptural 
mountains of the earth dominate the 
site, and human structures are laid 
out as hollows to receive their power. 

After the upheavals of the end of 
the second millenium B.c., the Greek 
developed a different view, one that 
changed the world forever. He recog- 
nized the sacred coned and horned 
shapes of the earth and recalled in his 
myths those ages when their domin- 
ion had gone unchallenged. But he 
faced them now with his own Olym- 
pian gods, conceived in human form. 
The palaces of the kings had disap- 
peared. Now the house of a god, shel- 
tering that divine image, stood in the 
landscape. It was surrounded, when- 
ever possible, by a peripteral colon- 
nade whose columns suggest not the 
forms of the earth, but the standing 
bodies of human beings, drawn to- 
gether into a compact body like a 





BELOW LEFT: Near the north coast of Crete, the 
Minoan palace of Knossos defers to Mount 
Jouctas, symbol of the earth goddess and na- 
ture’s formidable power. BELOw: Phaistos, 

to the south, is similarly oriented, focusing on 
the horns of Mount Ida, “their dark pres- 
ence looming triumphant over all.” 








continued on page 222 
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We didn't have to 
make ie a nore advanced 





But we did. 





We know that doing things we don't have to do helps make a Cadillac a Cadillac. For 
example, Cadillac didn’t have to give the 1985 Fleetwood and De Ville the performance of 
the world’s only transverse-mounted V8 in a front-wheel-drive production car. But we did. 


Cadillac didn’t Nave to give these six-passenger cars even more front seat headroom 
and legroom than last year. But we did. 


Cadillac didn’t have to add a new standard center high-mounted stop lamp to give 
following drivers an additional warning of braking. But we did 


Cadillac didn’t have to use an aerodynamic door-into-roof design for reduced wind noise 
and easy entry and exit. But we did. 


And Cadillac didn’t have to back these cars for 4 years/50,000 miles* But we did. 
You don't have to fall in love with the most advanced Cadillac ever. But you will 


Cadillacs are equipped with engines produced at facilities operated by GM Car groups, subsidiaries or affiliated companies worldwide 
; *Limited Warranty. In some cases, a deductible applies See your dealer for details 
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I985 Fleetwood Best of all...its a Cadillac. 








NOVA 


979 Third Avenue, D & D Building, New York, N.Y. 10022 Telex. 422471 NOVA US. Telephone (212) 308-073 






“Baccara” Dining 7 60" for eight. In a wide choice of sizes and colors. Designed for Molli, Rome by Paolo Tommasi. | 


“Allegro” Chair designed by Mariani/Puri Purini. 


West Palm Beach, Florida: Fran Murphy, D&D Centre (305) 659-6200 Miami: Bob Sapan, Inc., 4100 Northeast Second Ave. (305) 573-2424 
Chicago: Barbara Pearlman Design Atelier, 1771 Merchandise Mart (312) 822-0440 — Los Angeles: The Swedlow Group, 137 Pacific Design Center (213) 659-989 
Dallas: Waitman Martin, Inc., 500 Design Center (214) 651-0611 Houston: Waitman Martin, Inc., 170 and 251 Decorative Center (713) 622-0530 
San Francisco: Compendium, 195 Rhode Island Street (415) 863-4190 
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Douglas Fairbanks, Jr. knows. 
Dina Merrill knows. 
Dennis Stanfill Rnows. 
Geraldine Stutz knows. 


fo, Audemars Piguet stands alone as the 
most exclusive watch all over the world; a watch 
whose Swiss heritage dates back to 1875. 
Successful and influential, you also stand alone 
in search of the same deliberate exclusivity that 
sets you apart from the crowd. 


5 
While there are no limita- 
tions on the efforts we make 


to satisfy you, there are 
strict limitations on the number of watches we 
choose to make. We will not deviate from this policy. 
Today, tomorrow, or ever. 

Others may never know why you have 
chosen to wear an Audemars Piguet. 

But you know. You've always known. 


Known only by those who know. 


The Royal Oak. Day and date, or date. In 18K gold, or 18K gold and steel, or all steel for me 


© 1984 Found only at the most exclusive jewelers. For catalog, send $4 to Audemars Piguet, 350 Fif hy 
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A sparkling band of deeply cut diz 


crowns the waistline of 
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ARCHITECTURE IN CONTEXT 





Cincent Scully 
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phalanx of Greek spearmen. This 
man-evoking structure is as sculp- 
tural as any of nature’s shapes, but it 
contrasts with them in every way. It 
confronts nature’s law with an image 
of a peculiarly human culture. Out of 
that heroic confrontation the lumi- 
nous structure of Greek thought de- 
rived, wherein fate in nature is 
balanced by free will in mankind, 
and a tragic drama takes form. 

At Paestum, in south Italy, which 
was the colonial Greek city of Posei- 
donia, the two temples of Hera, god- 
dess of the earth and of childbirth, 
weigh heavily on the ground and are 
oriented directly toward a conical hill 
inland, which suggests Hera’s cone at 
Argos, back in Greece itself. Hera, 
like all other Greek divinities, be- 
comes a physical being, who is at 
once embodied in the landscape and 
shaped and imagined by men. Each 
Greek temple of the Archaic period is 





Evoking the character of their deities, the 
temples of Archaic Greece gloried in “Olym- 
pian gods, conceived in human form.” The 
attributes of earth and childbirth are seen in 
the bulging entasis of columns adorning the 
Second Temple of Hera at Paestum (1.), 
while the neighboring Temple of Athena (3.) 
appears to force the entasis upward, express- 
ing urban supremacy “in defiance of the 
surrounding hills.” The Temple of Apollo at 
Corinth (2.) presents rigid columns that em- 
body reason and human will. This quality is 
epitomized at the Temple of Apollo at Delphi 
(S.), where the grim and threatening 
Phaedriades (4.) challenge the god’s ascen- 
dance with the “most awesome fighting 
horns that the Greek earth could show.” 


thus a sculptural body, expressive of 
the character of its divinity. At Paes- 
tum, the Temple of Athena, goddess 
of human action in the city-state, is 
so placed as to be seen from below, ris- 
ing upward. Its columns are more 
slender than those of Hera, and their 
point of maximum swelling (of enta- 
sis), is high up on the shafts, in contrast 
to those of Hera’s temples, which 
are lower down. Athena’s columns 
are thus read as lifting upward, rath- 
er than as swelling with compres-— 
sive weight. Moreover, unique among 
Greek temples, the pediment they 
support never had a horizontal cor- 
nice, so that the whole body of the 
temple rises, and Athena, whom Soph- 
ocles called “the feelings that make 
the town,” flourishes her aegis in de- 


fiance of the surrounding hills. She | 


embodies the fact that for the Greeks 
the very founding of a city was seen 
as a challenge to nature’s power. 
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Beautifully captured in porcelain as only Cybis can. 82” tall. Issue 1000. $975. 

To own your first Cybis is to become a collector for life. 
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hile touring the Raleigh Tavern 
during a visit to Colonial Wil- 
iamsburg, your eye is drawn toa 

> ae 
board = 
ontaining gleaming 
pewter tankards. You 
an easily picture them 
bn the mantle in your 
bwn home, and you ask 
your guide where you 
ight find such pieces. 

Requests such as 
his, which occur 
requently at Colonial 
illiamsburg, gave rise, 
some fifty years ago, to 
e Williamsburg 
Reproductions Program. 

The purpose of the 
program was to repro- 
duce, as faithfully as 
possible, the interesting, 
rivilizing articles of 
America’s most gracious age. Articles 
ound in the homes and taverns of 18th 
entury Williamsburg. 

These classics are made to our 
exacting standards by trusted, licensed 
manufacturers, and approved by our 
eview committee which includes 
rators, archaeologists and researchers. 

Our massive spiked candlestick, for 
example, made by Virginia Metal- 
crafters, is a reproduction of a sturdy 
7th Century antique. It is sand-cast and 
and-finished, using the methods of 
olonial foundries. The brass has been 





All Williamsburg brass pieces 
are sand-cast, like their antique 
counterparts. 


An octagonal tea caddy, 
spiked candlestick, delft jardiniere 
and other enduring favorites from Williamsburg. 


formulated to duplicate the color of the 
best 18th Century metal, which was 


whiter and brighter than today’s 


brass. 
Williamsburg candles, by 


are available of pure bayberry 
and natural beeswax, 
materials used in 18th 
Century candlemaking. 
All Williamsburg ® 
crystal is made of lead 
glass. The sturdy crystal 
hurricane shade with 
folded foot, by Royal Leer- 
dam, is much heavier than 
machine-made glass shades. 
The crystal decanter is 
mouth-blown and 
hand-formed by a team of 
five craftsmen. These 
techniques result in highly 
prized individual varia- 
tions from piece to piece. 
Our octagonal mahogany tea caddy is 
reproduced from an English antique dating 
back to 1760. Hand-assembled from more 
than 25 parts, it typifies the painstaking 
workmanship that goes into all Williams- 
burg Reproductions. The foil lining and 
brass hardware replicate the original. 
Delftware was popular in the 
colonies, and many fine examples are 
to be found at Colonial Williamsburg. 
Our tin-glazed delft jardiniere is a faithful 
copy of a Lambeth delft piece of 1750. 
The colonial housewife used it to create 
striking flower arrangements. 


® Identifies trademarks of the Colonial Williamsburg Foundation, Reg. U.S. Pat. Office. 
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Colonial Candle of Cape Cod, 


Williamsburg 
delft is potted 
using the 
methods 
of two 
hundred 
years ago. 
All Wil- 
liamsburg 
pewter is 
lead-free. 
This type 
of pewter 
was prized 
in colonial 
times for its 
silver-like luster. The 
handsome pewter teapot, by 
Kirk Stieff, is adapted from an 18th 
Century original on display at the 
Raleigh Tavern. 

All of these classics, and many 
more, may be ordered from Craft House 
in Williamsburg, or from Williamsburg 
Shops (see the following page for 
listings) and other fine stores through- 
out the country. 

Wed be delighted to send you our 
286-page color catalog with supple- 
ment, priced at $8.95, if you write to us 
at: Craft House, Colonial Williamsburg, 
PO. Box CH, Dept. =. 

2122, Williamsburg, 
VA 23187. Call us at 
1-800-446-9240. 

In Virginia call 
804-229-1000, 

ext. 5493. 








This reproduction 
of an antique tea caddy 
has more than 25 parts. 














Reproductions 
are available in the 
Williamsburg Shops of 
these fine stores and in many 
other stores throughout 
the United States. 


B. Altman & Company 
361 Fifth Avenue 
New York, NY 10015 


The Higbee Company 
100 Public Square 
Cleveland, OH 44113 


Joseph Horne 
Penn & Stanwix 


Pittsburgh, PA 15222 


Thalhimers 
P.O. Box 26804 
Richmond, VA 23261 


Woodward & Lothrop 
10th& llth, F& G, NW 
Washington, DC 20013 


Belk-Leggett, P.O. Box 1568, Piedmont 
Mall, Danville, VA 24543 

Belk-Tyler, Carolina East Mall, PO. Box 
1986, Greenville, NC 27834 

Channel Hall, 1468S. Military Highway, 
Chesapeake, VA 23320 

Colonial Crafters, Merchants Square 
#3, 6401 Line Ave., Shreveport, LA 71106 
H. Feinberg’s, 705 Market St., 
Wilmington, DE 19899 

Gardberg’s Furniture, Inc., PO. Box 
6445, 28 South Florida St., Mobile, AL 
36606 

Jack Thompson Furniture Corp., 1225 
West Broad Street, Richmond, VA 23220 
J. Conn Scott Furniture, PO. Box 189, 
Church St., Selbyville, DE 19975 

Jules Rist Interiors, 754-A Walker Rd., 
Village Centre, Great Falls, VA 22066 
Lester & Gourlie, 3123 West Kennedy 
Blvd., Tampa, FL 33609 

Mecklenburg Design Center, PO. Box 
6005, 520 Providence Road, Charlotte, 
NC 28207 

Mologne Interiors, 10050 North Port 
Washington Rd., Mequon, W153092 
Old Colony Shop, Inc., 66 Nassau 
Road, Roosevelt, NY 11474 

O’Neill & Bishop, 338 W. Lancaster 
Ave., Haverford, PA 19041 

Patchwork and Interiors, 3715 E. North 
St., Greenville, SC 29615 

Prospect Park Furniture, 33 Forest 
Ave., Hawthorne, NJ 07506 
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Something Special, 228 James St., 

Barrington, IL 60010 

The Colonial Furniture Store, 2834 

Columbia Ave., Lancaster, PA 17603 

The Colony, 211 Clover Lane, Louisville, 

KY 40207 

The Early Settler, 118 Highland Village, 

4500 1-55 North, Jackson, MS 39211 

The Golden Rooster, 1206 Perimeter 

Mall, 4400 Ashford Dunwoody Rd 

Atlanta, GA 30346 

The Treasure House, Inc., 120 East 

Front St., Burlington, NC 27215 

Valley Furniture Shop, Inc., 20 Si irling | 

Road, Watchung, NJ 07060 | 
| 


145 E. 6lst Street 
NYC 10021 
212 593-2788 


aay 18th century, six panel, gold leaf, Rimpa School screen 
st from our extensive inventory 
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SCREEN GALLERY BY APPOINTMENT 





From the people making crystal a legend. 
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Passionate Self-Expression — The Art of Louise Bourgeois 


AT SEVENTY-TWO, Louise Bourgeois has 
the intensity of a young girl on the 
threshold of womanhood. Her hair is 
long and her eyes are an ageless, un- 
faded blue, like a fragment of sky ina 
mosaic. Like a young girl, she can be 
alternately transparent and opaque, 
animated and distracted. All of her 
emotions—fear, surprise, pleasure, 
despair—have vigor in them. 
Perhaps that is the reason she finds 
New York so congenial. “This city is 
just my cup of tea. I like that my 
block is filled with nightclubs and 
that people sing and act up during 
the night.” Louise Bourgeois speaks 
English as she uses latex or plaster, 
without the slightest piety toward 
her material. Her syntax is so func- 
tional that it often becomes poetic. 


She has lived in America since 


1938, when she emigrated from 





HANS NAMUTH 





ABOVE: The iron door of Louise Bourgeois’s 
brownstone opens to a world where “a fero- 
cious desire for independence is present in 
all the work.” BELOW LEFT: The Bourgeois 
oeuvre is classified as unclassifiable, seen as 


deeply personal and autobiographical. BELOW 


RIGHT: An antique globe stands by a window 
as a large assemblage, Untitled Study, 1983, 
offers mute testimony to works in prog- 
ress and cabinets of prints. 


HANS NAMUTH 
—_ 





France, and for the past twenty-one 
years she has owned a brownstone in 
Chelsea, not far from the Hudson 
River. She is fond of leaving her front 
and back gates slightly ajar, standing 
on her doorstep, and experiencing 
her house as a passage: dark giving 
way to light, narrowness to space. 
“It’s the lair of an animal, you see.” 
Mme Bourgeois—charming irony 
of the name—has never been domes- 
ticated. She lives precisely as she 
works. “I have no romantic interest 
in materials for their own sake. That’s 
for people without ideas. I don’t 
make art to communicate or to help, 
but because I can’t process my hang- 
ups otherwise. And I live in chaos,” 
she says flatly, “with an unrewarded 
passion for order.” Thus, the house 
has no living room, no dining room, 
nothing upholstered, the smallest 





continued on page 238 
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Stainless steel and 18 Kt. gold. Versatile, thin, elegant. Water resistant. Extremely accurate, very Swiss. 
Five year international limited warranty. Intelligently priced at $875 and $1100. 
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Jewelers Since 1929 


Downtown Plaza 
Sacramento. California 95815 ¢ 916-443-5791 
Country Club Plaza 
Sacramento. California 95821 @ 916-971-9494 


“Too Busy 
To Cook? 
A Collection of 
Fast & Fabulous 
Recipes from 


Bon Appétit 


Now there is an entire volume 
of ae timesaving recipes 
compiled from Bon Appetit’s “Too 
Busy to Cook?” column. All can be: 
completed in an hour or /ess, are 
deliciously different, are kitchen - 
tested, and are perfect for today’s 
tastes and busy lifestyles. 


Includes: more than 600 recipes 

* complete cross-referenced index 
* more than 48 full-color photos 

* special chapter heads with extra 
tricks, tips, and techniques to save 
time * and much more! 


Order today for no-risk 
14-day examination. Your 
satisfaction is guaranteed. 


SEND TO: The Knapp Press, 
111 10th Street, P.O. Box 10248, Des Moines, Iowa 50336 ~ 


Please send me —_ copies of Too Busy to Cook 
@ 19.95 each plus $2.50 shipping and handling. 
(For shipments to Calif., Illinois, or Iowa please 
add applicable sales tax.) I understand that if not 
completely satisfied, I may return it within 14 
days for a full refund. 


Total amount enclosed: $_______ 
(checks payable to The Knapp Press) 


O Charge my order to: D MasterCard 0 VISA 
Card # — EEE 
(If MasterCard, include Interbank # 
shown above your name) 

Expiration date 
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Name 


Address 
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California 


LA JOLLA 


La Jolla Antique Corner 

6913 La Jolla Blvd. Zip 92037 

Ph (619) 454-1261 Hrs 10-4, cl Sun., M 
Anew happy and friendly source for period 
French country antiques and unusual 
Kitchen accessories. 18th and 19th century 
armoires, bonnetieres, tables and other 
finely carved prized furniture. Visit this direct 
importer and enjoy the beauty of provincial 
French antiques presented by a dealer that 
loves her work. Design consultation avail- 
able. Circle #3 for brochure. 


LAGUNA BEACH 


Warren Imports — Far East Fine Arts 
1910 S. Coast Hwy. Zip 92651 

Ph (714) 494-6505 Hrs 9:30-5:30, cl Sun 

Since 1937 presenting one of the largest col- 
lections. Jade, porcelain, ivory, snuff bottles, 
netsukes, bronzes, Also in Palm Springs 
Circle #30 for color brochure. 


SAN FRANCISCO 


Antique Fair 

1700 16th St. at Showplace Square So. 
Ph a 863-3914 Hrs 10-5, cl Sa, Sun 
One of the West's leading 
trade sources specializing 
in quality Country French 
Antiques. Always a large 
selection of fine armoires, 
bonnetieres and tables 
Only through your dealer, 
designer, or architect 
Circle #28 for brochure. 





Art and Designs of Japan 
PO Box 15158 Zip 94115 
Ph (415) 921-6511 

Hrs By appointment only. 
Specialist in traditional 
Japanese woodblock prints 
One of the most exclusive 
dealers in the United States, 
Extensive stock, subjects 
and artists, illustrated in 
catalogs with full descriptions 
and prices. See coupon and 
circle # 8 for current catalog 
or #11 for all six catalogs 


Bauer Antiques 

1878 Union Street Zip 94123 

Ph (415) 921-7656 

One of the West Coast's leading antique 
dealers and the oldest antique store in San 
Francisco. Rarity and quality define this 
highly regarded establishment. The serious 
collector and decorator will appreciate the 
fine French and continental period furniture 
as well as selected accessories. Exhibiting 
at San Francisco Fall Antique Show October 
30-November 4. Courtesy to the trade. 





Very Rare Late 18th Century Venetian 
Painted Grotto Rocking Chair with 
Dolphins, Sea Horses and Shell Carvings 
From Bauer Antiques of San Francisco. 


Xanadu Artifacts and Tribal Art 
Ghirardelli Square 

900 North Point 

(415) 441-5211 Open 7 days 

Specialist in artifacts and tribal art from Asia, 
Africa, Oceania and the Americas. Featur- 
ing a large private collection of art and rare 
objects from Papua New Guinea plus beau- 
tiful antique tribal jewelry, fine Asian and 
African baskets, dance masks from Mexico 
and West Africa, hand woven rugs and 
textiles. Circle #92 for brochure 


SAN JUAN BAUTISTA 


Lillian Johnson Antiques 

405 Third Street 

Ph (408) 623-4381 Hrs 10-5, cl M 
Haviland matching service specialist with 
over 4,000 patterns in stock. Write today for 
free brochure explaining how you can be 
on our want list. Circle #21 for brochure. 


f Set of 8 Antique Mahogany English Chippendale Revival Period 
fae» Dining Chairs, 2 Arm, 6 Side. All Hand Carved with Exceptional 
Ball & Claw and Slat Back Detail. Circle #1 for Brochure. 


COLBY ANTIQUES 


510 N.Camino Real, San Clemente, CA 92672 (714) 492-5130 


Six Piece Sterling Tea and Coffee 
Service on Matching Sterling Tray. \ 
The Chantilly Pattern by Gorham 

Early Twentieth Century. Wie 








CORINTHIAN STUDIOS 


20506 SARATOGA-LOS GATOS ROAD / SARATOGA / CA 95070 / (408) 867-4630 





NEWBERG 


White’s Fine China 

104 South College St. PO. Box 680 

Ph (503) 538-7421 Hrs 10-5, cl Sun 

One of the largest inventories of discon- 
tinued Lenox and Spode dinnerware in the 
nation. Matching service for Lenox, Spode, 
Royal Doulton, Royal Worcester, Castleton, 
Syracuse and Franciscan. Circle #96 for in- 
formation or call free (800) 547-4924 


Carrousel 


Carrousel Midwest's new gallery. 
The nation’s leading dealer ip 
antique horses and = 
animals specializing « 


2916 McKinney Ave. Dallas TX 75204 
214 263-1418 Circle #86 for catalog 











We offer an outstanding inventory of 
beautifully restored slot machines in 
perfect working condition. Legal as 
collectables, these bandits of 
yesteryear have proven to be a ter- 
rific investment—an investment you 
and your friends can really enjoy. 
We sell and ship worldwide. Satis- 
faction guaranteed. Send $3 for 
color catalog and price list 


3350 Ulmerton Road Suite 10 


Clearwater, Florida 33520 
(813) 577-3456 








Circle #84 for Color Brochure 
“The Illustrated History of French 
Furniture and Decorative Arts” 
by Corinthian Studios 
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Country Manor Antiques 

1165 Coast Village Road 

Ph (805) 969-6841 Hrs 10-6, 1-5 Sun 
Apersonally well edited shop filled with 
country antiques from around the world 


for the sophisticated eye. Folk art and 
primitives, wicker, paintings, unusual 
quilts from the 30's. An abundance of 
great things to discover in this friendly 
ambience. 


A National Travel Guide Directory of Antique and Fine Art Dealers 












Tad Gilmore’s Antique Register 
Send me this coupon and | will 
register you with the above antique 
dealers. Circle the items you wish 
and include $1 for handling 

and | will forward your requests 


Dear Tad: 
Enclosed you will find $ _..- ~~ ~~ sd which 
includes the $1 for handling as well as any costs 
requested. My check is made payable to 

Tad Gilmore. US Funds Only.) 


















5. $6 
30. Free 84. § 


3. Free 8. $6 11. $ 





1. Free 





21. Free 28. Free 


86. $6 








92.Free 96.5 


90. Free 






Name Address _ 






City State __ : rAye 


Mail to: Tad Gilmore PO. Box 42345 San Francisco, CA 941 415 1-1649 
November 1984 Architectural Digest National Edition Antique Register Coupon 
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Passionate Self-Expression — The Art of Louise Bourgeois 
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HANS NAMUTH 





hole of a kitchen, and no cozy touches like the crime in an avant-garde the- net curtains that mock all “just-so” 
except, perhaps, the bouquet of par- ater piece, may or may not be in- bourgeois drapery. The vintage televi- 
rot tulips wilting in a milk bottle, and tentional. The ambiguity between __ sionset isstained with paint and tuned 
the tiny lithograph with a tea stain beauty and bleakness is, in fact, part to a film that no one is there to watch. 
and a dedication from Joan Miré. of its allure. In one room, for exam- Other furnishings include a Bauhaus 

Instead of style and comfort, there ple, Bourgeois has penciled the out- armchair gone to seed; a chrome bar 
is work in progress everywhere. The line of a mirror on the plaster over __ stool; a rack of dresses; some indus- 
house is itself a great work in the fireplace. The window is covered trial shelving; an iron table that looks 
progress. It has a bleak elegance that, with a sheet of plastic and slack fish- like the work of Diego Giacometti, 


RSet Doe 
EPP 





ks SAhons 
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2 
oy 
rop: “Little by little, and generally by itior I find the 

medium that suits me. Sometimes the ct appears in sev- 

eral different media.” A profusion of sculp : studio attests 

to this process. Above: Here, two marbles, ( eo d 

and Sleep II, background, lie in the grass at Sam‘ lore 

The imagery of the first Sleep sc ulpture “was so import 

a self-portrait that stayed for many years and was inc 

pieces.” RIGHT: Systems, 1970, looms large in front of many 
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Exceptional designs in 
hand-beveled, fully 
leaded glass for doors, 
sidelights and dividers. 
More than 100 sizes 7} 
and designs in stock )} 
for immediate delivery. | 


Send $5.00 for color catalog | 
of designs and settings, | 
to our main office. 


Bel Air: DR1014W 27%" x 66¥2"; DR1014 21%" x 66%": DS2014 12" x Px 


General Offices and Showroom: New York Sales Office and Showroom: 
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The Art of Louise Bourgeois 
continued from page 238 


but was in fact fished out of a trash 
container. Next to her phone, Louise 
Bourgeois keeps a copy of the Yellow 
Pages—for Tuscany. On her mantel 
is an impermanent collection of 
objets trouvés. On one visit this im- 
promptu assemblage included a spin- 
dle, an empty specimen rack, and a 
necklace of cheap but fetching paste 
sapphires. The total effect is of a 
dream. Past and present are jumbled 





... beautifully appointed suites in 
a beachfront paradise. Romantic 
sunsets, cool gulf breezes and 

a Concierge staff to assist and 
pamper you. Golf, tennis and a 
marina in a serene island setting. .. 
and only seven miles from 
Sarasota’s airport. 





At Longboat Key Club we have it 
all... ARVIDA STYLE. Call toll- 
free 800-237-8821: in Florida 
800-282-0113. Or see your 
travel agent. = 


Lap |LONGBOAT KEY-CLUB 


by Arvida 
301 Gulf of Mexico Drive ; 
Longboat Key, Florida 33548 * (813) 383-8821 
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Miroir Bror 


Bourgeois lives with a diverse mixture of ob- 
jects, each with its own personal significance. 
Lower Torso, 1968, rests on a Shaker table with 
an étagére embellished with Dresden columns. 








together in a boldly disjointed narra- 
tive that has layers of deeply personal 
meaning. Each object is, in its quirky 








way, “essential” to the dreamer, 
Swivel wall model. Measures Long arm model. Swivel arm Portable table model. Miroir Brot “whether or not | know why Ichose it.” 
91," in diameter and 5'2" deep from _ extends mirror over 102" with full quality in the convenience of a por- 5 
wall to glass. Chrome 47120 ($169.00) 108° mobility. Chrome #7121 ($370.00) table. 9!" in diameter. Chrome #7127 
Gold #7130 ($195.00) Gold #7131 ($465.00) ($169.00) Gold #7137 ($195.00) . 4 
“T feel that I have been shredded,” 
2 says Louise Bourgeois matter-of- 
Now your home can have something in common with factly. It is Easter Sunday, and she is 
Ale ewriaink it Ls : * : 
: the world’s finest hotels. sticking some fresh tulips into old 
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ARTIST'S DIALOGUE 


The Art of Louise Bourgeois 


were the settings of primal scenes 
that have obsessed her ever since. 

“My problem,” she states, “was the 
disturbing sexual activities of my par- 
ents—of my father—who was sleep- 
ing with my English tutor under our 
roof. The mystery is that my mother 
tolerated it. Why did she?” 

All three children of the house had 
“murderous instincts” toward ‘Sa- 
die,” this mistress of mythical dimen- 


Rough-hewn bricks and smooth marble cre- 
ate a mélange of textures in a Spartan setting. 
Featured on a mantel is the artist’s own Rebus, 
1940, and a number of standard wooden tools. 





sions, and Bourgeois has been making 
sculpture of those instincts ever since. 
“The mechanism of my art is very 
simple,” she explains. “I am unable 
to hide my fears or my frustrations. 
I become violent, and suffer like a 
devil afterwards because I am so 
ashamed of myself. It’s all very anti- 
social. And the sculpture undoes the 
guilt—by putting it into writing, signs, 
a private language. It’s a catharsis.” 
One of her most powerful works 
is The Destruction of the Father, 1974— 
a banquet of limbs strewn over and 
under a great sacrificial board. It was 
highly controversial when it was first 
exhibited, and the artist cannot and 
does not wish to speak casually about 
it. “People seem to understand its 
tragic imagery without words. Let us 
leave it at that. I will say, though, that 


continued on page 244 

















“In a city famous for its art, 
The Regent of Washington, D.C. 
is famous for 
the art of 
hospitality.” 








2350 M Street, N.W., Washington, D.C. 20037 
ALBUQUERQUE CHICAGO FIJjl HONG KONG KUALA LUMPUR MANILA MELBOURNE. NEW YORK. PUERTO RICO SYDNEY WASHINGTON D.C 
U.S.A. TOLL FREE 800-545-4000; WASHINGTON D.C. 202-429-0100, TELEX 904282 OR YOUR TRAVEL AGENT. 


RW010CB 


Service which is discreet. 
But total. 

A hotel modeled on 
traditional lines, yet 
boasting every modern 
convenience. 
Understated elegance. 
Subdued tones. 
Opulence. Flair. 

Now, those who wished 
for such a hotel in the 
nation’s capital need 
wait no longer. 


the 
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WASHINGTON 


A REGENT © INTERNATIONAL HOTEL 

















Christopher Hyland Inc. 


AT RAVI 
SUITE 1708 979 THIRD AVENUE NEW YORK CITY 10022 212 688 6121 


ANTIQUES PRINTS PAINTINGS 


Rae ee coe FREDERICK 
LAMPS, CHANDELIERS & DECORATIVE ACCESSORIES COOPER 


Available through interior designers and decorating departments of fine stores. 


Frederick Cooper + 2545 W. Diversey Ave., Chicago, IL 60647 








“Too much 


playin’ around’? 





“Grandpa, 
how’d your fur 
get that grey?” 
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Grandpa, the original Teddy bear (here, a replica) started a tradition of cuddly ani- 
mals back in 1902. Even his cuddly son has been around since 1930. But his grandson 


is still wet behind the ears. All, made with the craftsmanship of Steiff, the nal 
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this work has its origins in my revul- 
sion at authority and dependence.” 


Louise Bourgeois is descended 
from artisans on both sides of her 


.family. The men were stonemasons 
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and carvers, the women weavers and 
lacemakers, and she has used their 
tools and methods both literally and 
symbolically in her work. Her par- 
ents restored Gobelin and Aubusson 


An oval skylight hovers above a hallway of- 
fering a print by Matisse on the right, with 
some of Bourgeois’s early figurative paintings 
at left. A large and colorful spiral, Control 
Chaos, 1971, beckons from the room beyond. 


tapestries, and from the age of twelve, 
Louise worked in their studio. Her 
job was to make cartoons for the 
weavers—to draw the missing pieces 
of a tapestry, “usually limbs,” on a 
canvas pattern. ‘So I became an artist 
whether I wanted to or not.” 

She was also attending a lycée in 
Paris and excelling in mathematics, 
which she later studied at the 
Sorbonne. The laws of solid geometry 
particularly enthralled her. Unlike 
her home life, they left “no room for 
anxiety; nobody could change them,” 
and they gave her a deeply craved 
sense of peace and safety. 

After leaving the university, Bour- 
geois returned to the study of art, 
attending academies in Paris and 
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mingling in ateliers, where she was in- 
fluenced by Cubism and Art Déco. In 
1938 she had the opportunity, attrac- 
tive for many reasons, to emigrate to 
America. She was escaping from the 
family vise. “But when I got here,” 
she says, “I found myself obsessed 
with the past. ‘The house’ was sitting 
on my mind, and I was a prisoner.” 

This obsession produced, in the 
years that followed, a series of famous 


“Tt is in all the figures .. . a determination to 
survive at whatever fragile level you can 
achieve.” Here, Harmless Woman, 1969, a self- 
exploratory sculpture, displays its feminine 
determination with an aggressive solidity. 





oil and ink drawings entitled Femme- 
Maison, versions of a naked female 
body, vulnerable and girlish, with a 
head that has either been buried in a 
house or cut off and replaced by one. 
The style is Surrealist, the violence 
highly distilled and even whimsical, 
but nonetheless disturbing. The sub- 
ject is a typical one for Louise Bour- 
geois: the loss of self. But the irony of 
her work, and a source of its great- 
ness, is the fact that if the woman 
loses herself, the artist doesn’t—even 
when she is “processing” her most 
fragile, murderous, or oppressive 
feelings. Her art is as much about sur- 


vival and integration as it is about the ° 


hopelessness of neurosis. 
She says, “I believed my parents 


continued on page 246 








Picture yourself i in the world of a ee 


For reservations and information, see 
your travel agent or call 800-223-1818; 
in N.Y. State 800-442-8418: 

in NY. City 212-582-8100; 

in Canada 416-964-6641 


ACAPULCO 
PRINCESS 


A world of luxury. A world apart. 


ACAPULCO: Acapulco Princess. Pierre Marques: BAHAMAS: Bahamas Princess Resort and Casino 
BERMUDA: Southampton Princess. The Princess. Represented by Princess Hotels International. Inc 








DuPont TEFLON 


water & stain repeller © 1983 Hartmann Luggage, Lebanon, Tennessee 37087 


A strong case 
for the 
proliferation 
of paperwork. 


With its array of 
pockets and dividers, 
not only will this case 
carry alot of paper- 
work, it’ll also help you 
organize It. 

So when you need 
help carrying your 
workload, hire a 
Hartmann. 


hariaann 


We don’t cut corners 











Serious home fitness equipment 


with a touch of style... Universal. 


The polished chrome and high-quality upholstery make the Universal 
Power-Pak exercise machine an attractive addition to your home recreational 
environment. Underneath that stylish exterior lurks a serious conditioning 
machine that packs more than a hundred different exercises into just a few 
square feet of floor space. 

If you really want to work toward better looks and better health, do it in 
style. Get Universal - and get serious. 

For more information, and the name of your nearest dealer, 
write Universal, Dept. AD-114, P.O. Box 3064, Cedar Rapids, lowa 52406 


or call 800-553-7901 Toll Free 


Adishwasher 
so confident it will 
risk rejection. 


Jenn-Air is so sure of the exceptional quality of our dish- 
washer that we’re making this oa exceptional offer. 


Replace your present dishwasher with a Jenn-Air aN “in. 


Try it for 30 days. 

See how powerfully 1 it cleans 
dishes. How quietly it runs. How easily it 
accommodates large, family-sized loads. 

If you’re not c ompletely satisfied 
with your J Jenn-Air —in every respect — 
we'll take it back. No « que stions ket 


To find out more, see your par- 
ticipating Jenn-Air dealer. He’s in the 
Yellow E Pages. ¢ 1 write Jenn-Air, 3035 
Shadeland Ave., Indianapolis, Ind. 46226. 


ir’ Dishwasher. 
1s June 30, 1985. 


Lhelenn-A 
With 30-day mo: back 


guarantee. Otter enc 


Company, [94 


246 


_ ity for your shortcomings and failures. 





ARTIST'S DIALOGUE 


The Art of Louise Bourgeois 
continued from page 245 


were infallible. I realized at fifteen 
that they weren’t. I broke away and 
have been alone ever since. Not liter- 
ally, of course. But I am existentially 
alone. That means to take responsibil- 

Louise Bourgeois sees herself as an 
“eccentric,” rather than as a revolu- 
tionary artist. “Eccentric means ‘away 
from the center,’ and that is true. I 
have always had a ferocious desire for 
independence.” Recognition has 
come slowly to her, and mostly 
through the enthusiasm of a younger 
generation of artists and critics. She 
does not censure the world for its 
delayed recognition. “I have enjoyed 
fifty years as an artist without bitter- 
ness. That’s important.” 

In her basement she has begun to 
assemble a new piece of sculpture 
that will go through many drafts be- 
fore she will be able to “make it say 
what I want it to.” At the moment it 
is a stack of blocks, threaded two at a 
time on a metal spindle and anchored 
at the top by a wooden lintel. ‘There 
is such pathos in the first of a series, 
which is the roughest and most im- 
perfect, but sometimes the strongest. 
The pathos comes from the fact that 
the pieces resist you. You have to 
force them together. Do violence to 
them. And they don’t like that.” 

The title of this new work is To Be 
With. “Tt is not necessarily sexual,” 
she explains. “It is not a metaphor for 
intimacy. But very simply, what one 
piece does—” she jiggles the blocks, 
which waver but don’t collapse— 
“the others respond to. They are fixed 
so they can’t betray one another. 
They are sensitive in a friendly fash- 
ion, not a frightened one.” 

Louise Bourgeois steps back for a 
moment to consider the piece and the 
yearning “to be with.” She gauges a 
thought like the weight of a stone. 
“Art is a privilege. And the notion of 
‘being with’ is at the heart of it. The 
privilege is this: that despite your soli- 
tude, you have a means to make your 
experience available to other people. 
To make them feel with you.”0 

—Judith Thurman 
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California 
ALMONDS 


From the Far East to Europe, from Canada to South 
America, our California Almonds are prized for their quality, 
flavor and nutritional value. They’re carefully selected and 
processed, then packed in half-pound (8 oz.) vacuum- 
sealed tins (with replaceable plastic lids) to preserve their 
crisp crunchiness. 


Buy them because they’ re delicious and nutritious. 
Give them for the same reason. 


(Special quantity prices available.) 


Prices include shipping U.S.A. and A.P.O. & F.P.O. addresses. 
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6-pack contains ROASTE TED, BARBEQUE, | 1430 Railroad Ave. (Dept. AD) orders ONLY. 
SOUR CREAM & ONi SMOKE, CHEES i 
ARLIC & See ' Orland, CA 95963 (Offer expires 8/31/85) 
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Thinking of 
selling your boat? 


Before you venture too far, 
make sure to take a good look 
at the URI Foundation Boat 
Donation Program. By donat- 
ing your boat to this prestigious 
foundation, you'll be headed 
for much smoother sailing at 
taxtime and aid in the support 
of marine sciences. 


Take a 
closer look. 


For brochure and 
further information 
write: Jack Buckley 


University of Rhode Island 


Tits Foundation 


21 Davis Hall 
Kingston, RI 02881 


Telephone: (401) 792-2296 


URI A NATIONAL SEA GRANT UNIVERSITY 
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The meticulous skill and ultra-fine construction that the Chinese show in the great wall is also reflected iz 
“SUMMA-SINO” area rugs. A magnificent collection of Hand-Knotted all wool rugs from The People’s Republic of China 

chemically washed, deeply hand-carved and shaped; each is truly a “Chinese Treasure” See “THE SUMMA-SINO” co] 

__ at your local authorized dealer. Or send $2 for a “Summa-Sino” Catalog to: COURISTAN, INC. Dept. AD/10-84 919 Third Av 





AT THE BREAKERS, IHE SETTING IS ONLY 
A PRELUDE IO WHAT AWAITS YOU. 


A thousand artisans built this majestic resort hotel. A staff of 1,100 
runs it for your total comfort and pleasure. 

Small wonder that The Breakers has earned the coveted Mobil 
Five- Star and AAA Five-Diamond awards time and again. 

For reservations, contact your travel agent 
or The Breakers, Palm Bod. Florida 33480; 


(305) 655-6611. 
THE BREAKERS 


MEMBER 
TrerergotHoras 323-7500 A very Palm Beach tradition 
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crystal form tri leight-6”, Width 6” 
Gift boxed, $180. iited Edition. 
Toll Free: 1-800-524- 874-3400 
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Meet 
famous 
personalities. 


Visit their 
private 
retreats. 


Come with 
us behind YO yao 
the scenes... 
From James 
Caan’s 
rugged 
California 
retreat to 
Givenchy’s 
elegant 
Parisian 
apartment, 
from Ali 
MacGraw’s lovely hideaway at 
Malibu to Christina Onassis’ 
fabulous ski chalet in St. Moritz, 
Architectural Digest’s Celebrity 
Homes II treats you to a privileged 
look inside the penthouses, 
plantations, and pied-a-terres that 
30 famous individuals call home. 
Includes candid interviews and 
lavish color photos throughout. 









Order today for a no-risk, 
14-day examination. Your 
satisfaction is guaranteed! 


SEND TO: 

THE KNAPP PRESS 

111 10th Street, PO. Box 10248, 
Des Moines, Iowa 50336 


Please send me copy/copies of 
Celebrity Homes II at $35.00 each plus 
$2.50 shipping and handling. (For 
shipments to CA, IL, or IA please add 
applicable sales tax.) I understand that 
if not completely satisfied, I may return 
it within 14 days for a full refund. 





O Check payable to The Knapp Press 
O Charge my order to: 
O MasterCard 

O VISA 


Card # (if MasterCard, include 
Interbank #) 





Expiration date 
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Stop and Smell the Roses — Boussac of France 





Flair and style—seasoned with an 

age-old sense of practicality—are prin- 
cipal ingredients in the fabric designs by 
Boussac of France. “Thrift, of course, is as 
traditional a French characteristic as ele- 
gance,” says Michael Silverman, president 
of the American division. Inspired by a 19th- 
century documentary pattern, Fatyjdah 
creates a “cozy atmosphere” in the French 
tradition (below). Rich, dark colors cover 
the walls and sofa in the foyer (above). 





A FRENCH FILM Called Les Amants, ‘“The 
Lovers,” became something of a cause 
célébre when it was released in the 
United States, in 1959. Starring 
Jeanne Moreau, it represented every- 
thing sophisticated and slightly 
wicked that had traditionally been as- 
sociated with France. What is surpris- 
ing about the film today, however, 
is not its racy subject, but the cozy 
domesticity of its setting. Jeanne 
Moreau is the chatelaine of a country 
house filled with worn, well-waxed 
Louis Quinze furniture, and the lov- 
ers frolic in wallpapered rooms 
where white ruffled curtains flutter 
at the windows. A clever people, the 
French, who know that drama is all 
the more interesting in a setting of 
traditional comfort. 

This atmosphere of sophisticated 
tranquillity and underlying in- 
trigue—in which white slipcovered 
sofas, and walls patterned with vio- 
lets may witness anything from an 





engaging conversation to a liaison— 
also characterizes the New York 


“showroom of Boussac of France. The 


fabric firm was founded by a dashing 
entrepreneur with a sense of prac- 
ticality as compelling as the flower 
prints and pastoral scenes that would 
become his trademark. “Marcel 
Boussac,”” says Michael Silverman, 
president of the American division of 
the company, “saw printed fabrics as 
amenities that should be available to 
everyone.” His goal was to take tradi- 
tional hand-blocked silk prints and 
reproduce them on cotton fabric— 
providing the same high quality at a 
more reasonable cost. “Thrift, of 
course, is as traditional a French 
characteristic as elegance,” says Mr. 
Silverman, “and Boussac of France 
is well known for that particular 
combination today.” 

Marcel Boussac began his career, 
Mr. Silverman explains, as a textile 
manufacturer, who, after World War 
I, bought up surplus fabric—toile 
d’avion—designed to sheathe air- 
planes. He used it to make work 
clothes, which he sold in a chain of 
stores he established, also called 
Toile d’Avion. His success led him 
to purchase a factory at Wesseling in 
Alsace, thus founding Boussac of 
France. ‘The plant had been making 
printed fabrics since 1765 and had a 
huge library of document fabrics— 
records of everything the factory and 
their competitors had been making 
for a number of years. 

““M. Boussac became known as the 
King of Cotton, ” Michael Silverman 
continues. “A major producer of the 
fabric in Europe from the 1920s 
through the 1970s, he expected the 
same energy, attention to detail, and 
high standards from others that he 
brought to his own work. Every 
morning he was up at five to visit his 
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A PERFECT FIT. 


INTRODUCING A SLIM, 25-INCH 
FULL SPECTRUM TV THAT FITS IN THE 
SPACE OF A 19-INCH SET. 


You don’t have to make room for this beauty. Be- 
cause this slim, 25-inch TV (measured diagonally) 
actually fits 70% more picture in the space of a 
standard 19-inch set. It’s the new high-performance, 
Full Spectrum television. The first consumer TV to proc- 
ess 100% of the audio/video signal. All the color, 
all the sound, all the time. Giving you sharper color, 
cleaner picture and sound, and all in the space of 


a 49-inch set. 
COMPLETE WITH FULL 
STEREO SOUND, VIDEO MONITOR 
CAPABILITY, AND MORE. 


All Full Soectrum Colorlrak 2000's feature a built-in 
stereo broadcast receiver. (Stereo sound depen- 
dent on TV broadcast signal.) Plus video-monitor 
circuitry for easy hookup of audio/video compo- 
nents. Other standard features include 127-channel 
tuning (including cable) plus RCA‘s Digital Com- 
mand Center, the total control remote control that 
operates an entire RCA video system. 

Try one on for size at your RCA dealer. Or, for more 
information and a free copy of the “Living With 
Video” booklet (a $2.50 retail value), write: RCA 
Consumer Electronics, Dept. 32-312AA, P.O. Box 
7036, Indianapolis, IN 46207-7036. 


TECHNOLOGY THAT EXCITES THE SENSES. 




















BE LGIUy 


The Surprise Package — 
of Europe. Surprise! peguc is pri EP 


food to rival Paris. Castles to capture 
your heart. Scenery to take your 

breath away. Festivals to take your 
inhibitions away. 
SABENA, the airline with savoir 2 
faire, takes you to Brussels, : 
capital and ideal gateway to 

all Europe. For a free copy of 
Arthur Frommers new book, 
‘A Masterpiece Called 

Belgium’, send $2.00 for 
postage and handling to: - 
Belgian Tourist 
Office, 745 Fifth Ave. 
New York, NY 10151. 
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BELGIAN WORLD AIRLINES 
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“T had no idea you sold 
such beautiful fabrics!” 
say Many new customers. 
Their pleasant surprise 
turns to astonishment 
when a see our values 


at 30 to 60% less. Once 
discovered, Calico 
Corners takes ona 
whole new identity. 
Designer fa! 
for your ho 

We'll be h 


you which o 
stores is nearest you 
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When American Airlines offered to 
help the Dallas Symphony Orchestra, 
they never dreamed it would result in 
sell-out performances on their 7475. 

Yet that’s exactly what happened. 
Over a six-month period, American 
Airlines agreed to make cash contribu- 
tions to the Dallas Symphony for each 
passenger who boarded the new daily 
747 flight from Dallas to London. In no 
time they found that their sales were 
soaring as high as their planes. 

The Business Committee for the 
Arts is helping companies of all sizes, 
from American Airlines to Pea Soup . 
Andersen's Restaurants, discover that 
supporting the arts can give their busi- 
ness a lift. The Business Committee for 
the Arts will show you how collabo- 
ration with the arts can enhance your 
company’s image, benefit your 
employees and offer tax advantages. To 


learn just how easily your business can | 


form a successful partnership with the 
arts, contact the Business Committee 
for the Arts. 

Don't be surprised if it helps your 
business take off. 


BUSINESS COMMITTEE FOR THE ARTS 
SUITE 510*1775 BROADWAY, 
NEW YORK, N.Y. 10019 * (212) 664-0600 
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“Take me 
to Bal Harbour or 
take me home.” 





rom St. Tropez to Majorca to Puerto 
Vallarta, there are any number 

of elegant resorts where people seek 
out the sun and a world of sensual 
pleasures. But in all of the Americas 
there is only one place that blends 
the sun and the sea with the flair of 
an internathonal shopping festival. 


Bal Harbour. Where you can dress 
in a bikini the size of a smile and 
stroll down a beach as wide as the 
Champs Elysees. Where you can fish 
for record-breaking marlin in the 
Gulf Stream. Or shop for trend-setting 
fashions at the world-famous Bal 
Harbour Shops. Where names like 
Neiman-Marcus, Saks Fifth Avenue 
and Bonwit Teller help make some 
of the world’s most beautiful people 
the world’s most beautiful people 





Ral Harbour. Where the rich.and 
famous come to wine, dine, dance, 
romance, swim, sun, play tennis, golf 
and take their chances on nearby 
thoroughbreds, greyhounds and Jai 
Alaa. And to rejuvenate their spirits 
And revitalize their wardrobes 


al Harbour An exclusive enclave 
of internahonal resort elegance, 
on the ocean between Miami and 
Fort Lauderdale 

Write today to: Bal Harbour Village, 
655 96th St., Room REC, Bal Harbour 
FL 33154 


OO 
OO 


Phone toll free 
1-800-327-6990 


Florida toll free 


1-800-432-5816 











Exclusive fil Music Boxes 


These beautiful works of art contain an 18-note Reuge musical 
movement and are available only through our gallery or catalog. 


A. Flower Girls B. Oriental Cherry Blossom C. Romeo and Juliet 
Tune: “Waltz of the Flowers” Tune: “Tales of Hoffman” Tune: Beethoven's “Romance” 
Price: $55 Price: $110 Price: $85 


The Wilson Gallery’s Collector Art Showcase Catalog is a trip through 
a wonderland of art and imagination. You'll find a delightful gift idea 
for $10 — a major work of art for $9500. For some of the works of art 
youll see, The Wilson Gallery is the only source, in all the world. 
A complementary copy of Collector's Art Showcase will be sent at 
your request. 


ILSON 


=e = the WV WGalleryof Collectibles ligt gees 


225 W. Golf Road, Schaumburg, Illinois 60195 
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ANTIQUES:-TO-GO 
CARD 


Passport 
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Passport” helps you find, buy and ship home virtually anything 
from Britain —and gives you instant credit at over 1,600 art and 
antiques dea'e's ‘cluding Sotheby's and Christie’s. Find out more. 
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NAME ____ 
ADDRESS ____ 
CITY. ess 
HOME PHONE USINESS PHONE _ 
Passpo'', Street, New York, NY 10021 AD/11/84 
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MOVING? 
RENEWING? 
QUESTION? or 
COMPLAINT? 


THEN USE 
YOUR LABEL! 


Please attach your 
current Architec- 
tural Digest label 
here, or copy your 
name and ad- 
dress as it ap- 
pears on your Cur- 
rent label in this 
space. All our 
services to sub- 
scribers are faster 
when you include 
that subscription 
label. 


MOVING? 


Please give us eight weeks 
notice. Attach your label when 
you send us the new address. 


WRITE IN NEW ADDRESS 


ADDRESS 


NAME 
ADDRESS 
CITY 


STATE ZIP 


UNLISTING SERVICE: Just check the 

box below, send us this coupon 

and your label. 

L] Do not give my name to mail 
advertisers who rent the Archi- 
tectural Digest list. 


RENEWING? 


Check your label to be sure it's ~ 
correct. By the way, your label 
shows the last issue in your Cur 
rent subscription in the top right 
corner. (Example: MAR 86 means 
March of 1986 is your expiration 
date.) For uninterrupted service, 
include your label with your order. 


COMPLAINT? 


We can give faster results when 
you include your label. 


Architectural Digest, P.O. Box 10040 
Des Moines, IA 50340-0040 








Danny Alessandro, Ltd. 
kdwin Jackson, Inc. 


1156 Second Avenue, New York, N.Y. 10021 
(212) 421-1928 (212) 759-8210 


Two entire buildings of display 
Member of Art & Antique Dealers League of America 












Stainless steel or brass Transitional Mantel for custom order. 


Fireplace tools—chrome over solid brass with brass handles. 
Also available in all chrome or brass. Andirons—stainless steel with brass trim. 
Tempered glass firascreen—brass or stainless steel. 


America’s largest fireplace specialists since 1879 
Also, antique and reproduction 18th century marble and wood mantels, 
club fenders, andirons, firescreens and hearth accessories. 








ARCHITECTURAL DIGEST 


B. Coffee-color vinyl 
case attractively gold 
stamped on cover 
and spine provides 
functional beauty 


A. Beside your favor- 
ite chair, in your of- 
fice, library or ona 


bookshelf, this clear E plus padded protec- 
acrylic bin keeps fy tion for treasured 
Architectural Digest = back issues of 
| back issues handy, z Architectural Digest. 
neat and available. 4 Two cases will hold 
| #200111 12 issues. 
| MAGAZINE BIN #201111 
Ea $41 (3.00) [} SOFT SLIPCASE 





a) 


$8.95 (2.00) 


C. Function meets beauty in this 


a _ , attractive see-tl aa ranizer. 
CALL TOLL-FREE 800-421-4448 Pid cone Seite een cee 


Mon.-Fri. 7A.M.-7PM., Sat. 7A.M.-1 PM., Pacific Time. In California, call 800-252-2071 keeps a complete year of Architectural 

Credit card orders only. (For Customer Service, call 213-836-7090.) Prices effective through July 31, eA Digest handy and dust-free. 

Please allow 6 weeks for shipment. Items may be shipped separately. Offer good in USA and Canada only. . = PID (DOG 

“Architectural Digest is the registered trademark of Knapp Communications Corporation, used with permission #200011 ACRYLIC SLIPCASE $22 (2.2 =) 

Mail to: Architectural Digest Selections, Dept. A6N4 (Indicate quantity) Check payable to Architectural Digest Selections 
| 8460 Higuera Street, Culver City, CA 90230 (add 6% sales tax if delivered in California) 





#201111SoftSlipcase $8.95 (2.00) 


] 5 : = Visa MasterCard Diner's Club 
NAME ___ #200011 AcrylicSlipcase $22 (2.25) Kee TS nina cnce BxoeDare 
(please print) A6N4 : . f Americ pr | é 
ADDRESS ____#200111MagazineBin $41 (3.00) 
" 3 falQ@ieee 42 a ee Card # 
CITY - Grand Total $ 


(Please add amount indicatedin(_ ) Signature — 
STATE - ZIP for shipping and handling per unit shipped.) (if charging) 





IN THE SHOWROOMS 





Stop and Smell the Roses — Boussac of France 
continued from page 252 





ABOVE: Adding “just a touch of whimsy” to the showroom décor, handpainted closet 

doors reveal tranquil scenes of domestic and pastoral life. BELOw: Available in three other 
color combinations, the cotton velvet Livia’s complex floral design derives from Boussac’s 
own collection of document fabrics. Mr. Silverman confirms that “a traditional aesthetic has 
been maintained, while modern production makes the fabrics available to everyone.” 








stable of racehorses. One day after 
leaving the stables he picked a rose 
that he thought was perfect. When he 
arrived at the office, he called all 
his designers together and said, ‘I 
want the quality of your work to re- 


“ flect that of this rose.’ ” 


Today, Michael Silverman con- 
tinues to promote this spirit in the 
American branch of the company. 
Having grown up in South Africa, 
Mr. Silverman first entered the tex- 
tile and clothing field there, where he 
was one of Boussac’s customers. In 
1960 he left the country, and after 
spending a year in Paris he came to 
New York to work for Boussac. 

Boussac designs, most of which are 
still created in France, are well re- 
ceived in the American market, says 
Mr. Silverman. ‘“‘We must evolve 
very slowly. People have certain ex- 
pectations of Boussac, and our older 
designs sell well in the United 
States—even better than in France. 
The Tree of Life, for instance, which 
has become old hat in France, is very 
popular here in America.” 

Many traditional Boussac designs 
are being reprinted in currently pop- 
ular colors to give them an updated 
look. “Right now,” Mr. Silverman 
points out, “the fashion for Victori- 
ana works in our favor, because so 
many of the 19th-century colors— 
plum, aubergine and rust—are quite 
dark, and Boussac has always been 
known for a dark palette.” 

Designers with an understanding 
of the Boussac style have also devel- 
oped new fabrics for the firm. One 
current contributor is Bernard Nevill, 
the English designer well known for 
his neo-Victorian work. He has cre- 
ated a series of tapestry designs that 
Boussac prints on a cotton/linen 
blend. Mathern, Melbourne and Mon- 
trose—the last an elaborate commin- 
gling of flowers and leaves with a 
bird motif—recall Medieval sensibil- 
ities beloved of the Pre-Raphaelites. 

Tradition, for Boussac, does not im- 
ply inflexibility, and in many designs 
they have experimented with their 





continued on page 262 
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LASSALE 


SEIKO 


Lassale Seiko. Modern geometrics with the pure, 
clear simplicity of line that only perfect crafting 
can carry off. Strikingly thin. Great design 
paying homage to the highest quartz technology. 


Other Lassale models in 14k and 18k gold. 


You get the best of Seiko where you see this sign. | SEIKO 
AUTHORIZED DEALER 
© Seiko Time Corporation, 1984 





The best laid plans 
of architects and designers begin 
with PE. Guerin. 


At PE. Guerin, we've always ap- 
proached accessories as focal 
points. The critical highlights that 
make a room. Or break it. 

Which is why discerning designers 
have been coming to us for over a 
century and a quarter for faucet sets, 
doorknobs, pulls, finials, fixtures and 
more. All, of the most exquisite de- 
sign and exceptional execution. 

rowse through our catalog. Send 
$5, name and address to: PE. Guerin, 
23 Jane Street, NY, NY. 10014. And if 
you don’t find exactly what you want, 
we'll search among our thousands of 
custom models, or develop some- 
thing totally unique. . .just for you. 


PE. GUERIN, INC. 


At home in the finest homes... 
for over 125 years. 


1982 Award by Classical America. 





Excalibur Il Excalibur | Camelot 
also in brass also in brass available in custom finishes 


i ential a 


Fine 


~ ood 





S for leisure, itd. 
Lh Lal Te Barstools, Poker Tables and Pool Tables. 
‘york, new york 10021 (212) 759-6943 


ae Perret SHOWROOMS: 
oF NAA (914) 2414500 DALLAS David Sutherland (214) 742 6501 SAN FRANCISCO Compendium (415) 863 4190 
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SELECTIONS 





Treasured 
back issues 
now available 


Now you can order Architectural 
Digest back issues for just 
$6.00 each. 


ARCHITECT URAL DIGEST 


4ITECTURAL DIGEST } : 4 


i a md a 
ARCHITECTURAL DIGEST 





Mail to: 
Architectural Digest Selections, Dept.A6N4 
8460 Higuera Street, Culver City, CA 90232 
(Indicate quantity) 

#A84811 August 1984 

#A84711 July 1984 

#A84611 June 1984 

#A84511 May 1984 

#A84411 April 1984 

#A84311 March 1984 

#A84211 February 1984 

#A84111 January 1984 

#A83D11 December 1983 

#A83N11 November 1983 
#A83011 October 1983 

#A83911 September 1983 


Total $ amount 






































NAME 
ADDRESS 
CITY 


2002 eS 
Check payable to Wilshire Marketing Corp. 


A6N4 


pO 























dd 6.5% sales tax if delivered in California) 
Visa ] MasterCard CO) Diners Club 
U American Express Exp. date 
Card no. 
Signature 
(if charging) 


Please allow six weeks for shipment. Items may be 
shipped separately. Offer good in U.S.A. 


CALL TOLL FREE 800-421-4448 


Mon.-Fri. 7 a.m.-5 p.m. Pacific Time. In California, 
call 800-252-2071. Credit card orders oniy. Minimum 
$15. (For Customer Service, call 213-836-7090.) Please 
allow 6 weeks for shipment. Items may be shipped 
separately. Offer good in USA and Canada only. 
“Architectural Digest is the registered trademark of 
Knapp Communications Corporation, used with 
permission. 





Better In Person 

















Great On Paper 


For your next vacation. For your convention destina- 





tion. There's no comparison to the value and variety of 





Las Vegas. 





Meee a 
The unsurpassed entertainment capital of the world. 





With a galaxy of superstar entertainment. This 24-hour 





city pulsates day and night. And all at a surprisingly 





affordable price. Call your travel agent for details. 











Like a classic symphony, Hotel Bel-Air 
is a thing of beauty that invites interpretation. A hotel 
so unique, no two rooms or suites are alike. Restored to enhance existing 
amenities, it blends tranquil landscape with artistic architecture 
amidst a distinctive environment. Hotel Bel-Air. 
The consummately California classic. 


701 Stone Canyon Road Los Angeles California 90077 213-472-1211 
A Hotel and Restaurant in the Rosewoud Tradition of Excellence 
The Mansion on Turtle Creek, Dallas - The Remington on Post Oak Park, Houston 





The Cartier jewelry counselor 
will help you discreetly 
dispose of your unwanted 
| jewels and objets d'art: 

a service to 
private owners, 


banks and estates. 
Call PLaza 3-0111. 





Outside the New York area, 
lease call 800-223-4000. 
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IN THE SHOWROOMS 


Stop and Smell the Roses — 
Boussac of France 
continued from page 258 


Roses and a springlike variety of flowers 
seem to dance with one another in Blandine, 
a colorful cotton print from Boussac. This 
pattern is also available as a wallpaper. 





customary techniques. The Ballet 
Russe collection, for example, fea- 
tures the startling electric colors used 
by Léon Bakst, designer of cos- 
tumes and sets for Diaghilev’s inno- 
vative ballet company. 

Boussac fabrics—from the most re- 
cent designs to the established docu- 
mentary patterns—are still produced 
primarily in the centuries-old factory 
at Wesseling. A complex of old stone 
buildings beside a river, the plant re-* 
mains unchanged in external appear- 
ance, in spite of the firm’s expansion 
over the years. “This could be a meta- 
phor for the Boussac style,” says 
Michael Silverman. “A traditional | 
aesthetic has been maintained, while 
modern production methods make 
the fabrics available to everyone.” 

Continuity and elegance, thrift and 
style—traditional French dualities 
in a fabric house that keeps the best 
of French traditions alive.O 

—Jeffrey Simpson 
Designs featured this month in “In the Show- 
rooms” are available through interior designers. 

















}_Luxman brings music home to Buri Bacharach and Carole Bayer Sager 
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‘Luxman 249; K-240 and L-430 Hi 
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For those whose lives are music, there is Luxman. = ets 
Uncompromising Luxman. Precise, elegant -~ 7 : 





















Luxman. The Luxman of legendary innovation ee ae — aa oe 
me @)to a 2 





and handcrafted quality; of sound ame 
pure, rich and real. If you value such eee ee 
music, Luxman belongs in yout life. Sree 


: For the dealer nearest you, 2a ins 4 LUXM. A AT — 
: call 1-800-257-4631, tCEL, i7AIN ae 
HIGH FIDELITY SYSTEMS 


5 Gramercy Pl., Torrance, CA 90501 




















THE ENDLESS POSSIBILITIES OF KRUPS “DUOTHEK”’ 


Pee re eee eee 


Brew coffee and tea simultaneously. Or regular coffee and decaf. Or Mocha 
Java and Kenya. Or Dutch Chocolate and Vienna Roast. Or almost any 
combination. With KRUPS 2 x 10 cup (100 oz.) “DUOTHEK” the range is infinite. 
The design is superb. Two independent brewing systems give you total 
freedom of choice. It's the first gourmet coffee maker large enough for offices, and 
versatile enough for home entertaining. With KRUPS exclusive “Deep Brew” 
System, “Teamatic” steeper, and other exclusive features. 


ROBERT KRUPS, NORTH AMERICA + 7 PEARL COURT « ALLENDALE, NJ 07401 










Imperial Hotel 
Dinnerware 


Also available at many fine muscum shops in the 
United States and abroad, including: 

High Museum of Art, Atlanta 

Fifty/50 Gallery, New York 

Fallingwater, Mill Run, Pennsylvania 
Albright-Knox Art Gallery, Br ffalo 

Frank Lloyd Wright Home and Studio, Owk Park 
Dana-Thomas House Foundation, Springfield 
Robot Connection, Wisconsin Dells 

-The Gamble House, Pasadena 

Los Angeles County Museum of Art, Los Angeles 






Frank 
Lloyd 
Wright 


Seven piece place setting 
$170.00 
















Tokyo's Imperial Hotel, demol- 
ished in.1968, was designed in 
1916 by-Frank-Lloyd Wright. A 
EY dabble aus By (ace selec 
lain dinnerware set was spec- 
ially destgned-for tt 
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Heinz and Go 
PE aanaaerr aes: 
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Send $1.00 for a fae 
cele CRATE TOY 
accepted. . 


Heinz & Co. 

P.O. Box 663 

Oak Park, Illinois 60303 
(312) 383-13100r 
(312) 960-1647 












© 1984, Heinz & Co. 











SAVE 50% AND MORE 
OFF NORMAL RETAIL PRICES 





Bavarian 


Down Comforter 





FACTORY DIRECT PRICES 

















True beauty and luxurious warmth are 
joined together in the Bavarian Down 
Comforter. The extra large 15” square 
stitch design enhances the ability of the 
Down to loft and eliminates shifting. 
Add to that, extra plump European 
Down fill, classic bold lines, a matching 
cord border and you have a comforter 
that is both breathtaking to behold and 
satisfies the desire for warmth. The 
Bavarian features our specially woven 
poly/cotton fabric. Coordinating down 
pillows are the perfect complement for 
total sleep comfort. 


We're America's Down Factory Outlet, 
manufacturing down comforters, down: 
pillows, designer down coats and other 
quality down products in La Crosse, 
Wisconsin since 1911. Call or write for 
your free down catalog. 


TB 1-800-356-9367 








Bavarian Down Comforter Colors 
Twin (60” x 86”) $109 White 
Queen/Full (86” x 86”) $139 Light Blue 
King (102” x 86”) $169 Beige 
Dusty Rose 
Peach 
Soft Down Pillows __ Colors 
Standard (20” x 26”) $35 Light Blue 
Queen (20 x 30”) $45 Beige 
King (20” x 36”) $55 White 
Boudoir/Baby (12” x 16") $25 Dusty Rose 


Neckroll (6” x 14”) $25 
Bolster (8” x 20") $45 


T orvER BY PHONE 1-800-356-9367 
TOLL-FREE. Use your credit card. OR ORDER BY 
MAIL: OM.C. OVISA DAM.EXP, OOCHECK 
ACCT. # EXP, DATE___ 

COMFORTERS: ' re 
PILLOWS: +s $_ 
SHIP & HDLG: $5 PER COMFORTER =$__ 
$2.50 PER PILLOW =$ 
TOTAL=$ 


wn 


SIGNATURE 

ADDRESS 

CTY, STATE, ZIP. 5 
Send to: The Company Store, Dept. R30, 1205 S. 
7th Street, La Crosse, WI 54601. Our guarantee: If 
tor any reason you are not completely satisfied 


please return for a full refund. Delivery: Immediate 
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America’s legendary resource for professional buyers of English Antiques. =" 


Remember your home for Christmas. 
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Crabtree & Evelyn for Men. 


Thirteen different spices make up the perfume for our 
first co-ordinated range for men. Cologne, Aftershave, 
Soap, Shampoo, Conditioner, Shaving Soap and Cream, 
Talcum Powder, Deodorant. Crabtree & Evelyn for Men. 

















Send for Color 

Catalog $2.50 

(refundable on first Crabtree G Evelyn 
order by mail) and list of LO ND ON 






Authorized Stockists. 
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Crabtree & Evelyn Lt 
Canada: 





xdstock Hill, Ct. 06281 U.S.A. 
Ontario N6E 1Z7. 
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We're the 2,600 mail order catalogers, 
publishers, retailers, and service compa- | 
nies that make up the DMMA (Direct Mail 
Marketing Association), and we think you | 
have the right to decide how much and 
what kind of advertising you receive in the 
mail. | 

So if you like to shop by mail, and you 
want more mail, check “‘Yes.”” Then tell us 
what kind of mail you prefer. 

If you don’t like advertising mail, and 
you want less, check “No.” We'll try and { 
stop as much of your national advertising 
mail as we can. 

Mail this coupon to DMMA’s Mail Prefer- 
ence Service, 6 East 43rd St., New York, 
no 10017. 

fou’ ll see a big change in your mail. 


Name 





Address 
City 


State Zip 


Ces. 


I'd love more mail. Espe- 
cially on the subjects I’ve 
circled below. 


A Books & Educa- H 
tional Materials I 


Hardware & Tools 
Health & Beauty 





B Clothing J Home Furnishings 

C Collectibles or Housewares 

D Crafts K Records & 

E Food & Sundries = Musical 
F Gardening Instruments 

G Sporting Goods 


Gifts L 


[ INO. 


I want less mail. Please 
remove my name and 
address from as many 
national direct mail advertiser's mailing 
lists as possible. Here are the names of 
others at my address who also want less 
mail, or variations of my own name by 
which I receive mail. 


DMMA 


Direct Mail Marketing Association 
We think your mail matters. 


I 
| 
| 
| 
| 
| 
| 
| 
i | 
( 
| 
J 


Avoid capital 
gains fax. 
Support the 
_ American Heart 


Association. 


wee 


‘rally pushes Dow 6.47 high¢ 







WILSHIRE HOUSE 


By supporting the 
American Heart Association 
you may: 

* avoid capital gains tax on 
appreciated securities or 
other property 

* reduce current and future 
income taxes 

* provide a lifetime income 
for yourself or beneficiaries 

* avoid probate and publicity 

* maximize new estate tax : Prae 
savings The Ultimate Condominium 

It may pay you to inquire With Unsurpassed Security 
about the American Heart 
Association’s Planned Giv- 
ing Program by contacting 
es conve Oiicolsw aj Claaa wel) (a 
Avenue, Dallas, TX 75231. Two to Eight Bedrooms 

Sometimes, it can be bet- 
ter to give than to receive. 





Priced to $11,000,000 
Depending Upon Size & Location 







WERE FIGHTING FOR _ Furnished Models—By Appointment Only. 
YOUR LIFE ee eee ae Ae 


reat 


American Heart 
Association 





i ante House * 10601 wae nratitarit 
ei Los Angeles, California 90024 
(213) 470-2525 


THE JAPAN 
COLLECTION 


164 E. 56th St., N.Y.C. 10022 (212) PL 3-3931 
Dallas @ Houston 
Los Angeles @ Troy(Mich.) 


Fine French Furniture to the Trade 
Complete catalogue available—$20.00 








Ronin Gallery celebrates its 
10th Anniversary with 
Che Japan ¢ ollection 
A unique 32-page color catalog of 
fine 16th-20th century Japanese 
woodblock prin ke, paintings 
jewelry, crafts ks, cards & 
other gift & dk s that will 
add a touch ’ yme 
Fora years s1 3 


~ RONIN ¢ 


605 Madison Ave ’ : : . - 4 
ats, oe ANELING inc. 





“ 


—— a . 7 Naa we wien, CUED eta sc 0 G55 
ary. ive., D&D Building, Dept. AD, New York 10022 (212) 371-9632-3 
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The largest collectior 
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Many 


Happy 
Returns. 


here are but 

a few things 
left in life that can 
guarantee as many 
happy returns as 
consistently as the ones 
you'll get with US. 
Savings Bonds. 

When you buy 
Bonds through the 
Payroll Savings Plan, 
you'll get a lot more from 
them than you'll ever 
put towards them. That's 
because a little is taken 
out of each paycheck 
automatically and put 
towards some terrific 
guarantees. Like 
guaranteed interest 
return. Guaranteed tax 
benefits. And all backed 
by the most solid 
guarantee of all. 
America. 

So, when you're 
looking to get out more 
than you put in, take a 
long look at US. Savings 
Bonds. You'll be happier 
with the returns. 

Many times over. 


stock’%.35 
in ‘America. 





Tan) eee eT ae eT A CR Le 
original ormolu mounts, made by Samson, Mac Call Tae Se 


circa 1860. 33” tall, 17%” EU re Peg 





When you put part of your savings 
into U.S. Savings Bonds you're 
helping to build a brighter future 
for your country and for yourself. 


a Galleries. e 


rate A public service of this publication 
munca 290 The Advertising Council. , 
' Dallas- Design Center ¢ 1025 Stemmons Freeway ® Dallas, 


TO THE TRADE ONLY. 





READERS DIRECTORS, 





A listing of the designers, 
architects and galleries featured in this issue 


Pages 110-115: Janet Polizzi 
Jay Spectre, asID 8428 Melrose Place 
225 East Fifty-seventh Street Los Angeles California 90069 
New York New York 10022 213/651-5177 
212/752-1727 


Pages 132-137: 
Pages 116-121: Anthony Machado 
G. Ray Hawkins Gallery 8251 Melrose Avenue 
7224 Melrose Avenue Los Angeles California 90046 
Los Angeles California 90046 213/852-0867 
213/550-1504 


Steven Leiber Galler Pages 148-155: 
37 Toledo Way Cleveland Harp 


San Francisco California 94123 Paul Naecker 


c : 508 West Twenty-sixth Street 
silage Sie New York New York 10001 
Pierce Street Gallery 212/924-3399 
217 Pierce Street 
Birmingham Michigan 48011 Pages 156-163: 

313/646-6950 Angelo Donghia, asip 

, 315 East Sixty-second Street 
Staley-Wise New York New York 10021 
177 Prince Street 212/838-9100 
New York New York 10012 
212/777-1590 


Pages 164-171: 
Val Arnold 
8961 Sunset Boulevard 
Los Angeles California 90069 
213/276-2215 


Vision Gallery 

216 Newbury Street 

Boston Massachusetts 02116 
617/266-9481 


Pages 122-131: Pages 172-177: 
Kalef Alaton, asip Heide Hiibner Kunsthandel 
882 North Doheny Drive Handelstrasse 21A 
Los Angeles California 90069 8700 Wurzburg, West Germany 
213/551-2630 49-931-74033 


Max Kndll 

25, Grand Rue 

1204 Geneva, Switzerland 
4]1-22-210522 


Jacques Kugel 

279, rue Saint-Honoré 
75008 Paris, France 
33-1-260-19-45 


Roderich Pachmann 
Barerstrasse 60 

8000 Munich 40, West Germany 
49-89-282491 


Sotheby’s 

34/35 New Bond Street 
London W1, England 
44-1-493-8080 


Pages 178-183: 
Jaime Parladé 
Mario Connio 
San Juan Bosco 6 
Marbella, Malaga 
Spain 
34-52-7705-01 

Pages 184-189: 
Anne Eisenhower Inc. 
790 Madison Avenue 
New York New York 10021 
212/288-3390 


Pages 190-198: 
Hugh Newell Jacobsen, Fara 
2529 P Street N.W. 
Washington D.C. 20007 
202/337-5200] 








Internationally 
acknowledged 
to be the finest cigarette 
inthe world 


Warning: The Surgeon General | 
That Cigarette Smoking Is Dangerous 











EGYPTIAN FIGURE OF 


THE GOD OSIRIS 
EARLY 26TH DYNASTY 


The 26th Dynasty ... The Renaissance 
of Egyptian culture. It was during this 
period (between 664 and 610 BC) that this 
splendid basalt figure was originally 
} dedicated to Osiris. Itbears the hieroglyphic 
inscription “Osiris who is [In the West] 

} May he give life [to] Amen-en-Nyut,son of 
Ipa-dy-su, born of the mistress of the 
house, Ta-Horbes” 

The impressive size of the piece means 
that it was almost certainly dedicated at 
Abydos, the principal temple of Osiris. 
For more than 2,000 years the figure lay 
buried in sacred ground before being re- 
discovered and presented to Dr Francesco 
Grassi(1789-1868) in recognition of his 
work in Egyptas a medical practitioner. 

It became an important part of his 
collection. The work is remarkable for the 
fine detail and its expression of peace. 
The unusually large size and an inscription 


mentioning both father and mother further. 


distance it from most works of this period. 


Strictly Limited Edition 
Morris Singer Foundry will cast just 99 
bronze figures of Osiris from the 2,500 


Prt 
se 
Fees 





Bronze figure 
of Osiris shown 
approximately 
Yn actual size 
(17 inches high) 


year old original. Each bronze is hand 
finished by master craftsmen at the 
Morris Singer Foundry in England and 
individually numbered. The cost of each 
figure is $2,850 + 6% duty. 

To place your order or request 
information call collect 305 6283526 or 
0256 24033 (UK).A booklet on the 
figure and its historical importance by 
Peter A. Clayton FSA, 
respected author and 
lecturer, and Member of the 
Committee of the Egypt 
Exploration Society, is 
available free of charge. 


Associates: 
FREELAND GALLERY 18 Albemarle Street, 
London W1. Telephone: 01-493 5280 


Morris Singer Foundry (Established 1848) 
Kingsland Industrial Park, Basingstoke, 
Hampshire, ENGLAND. 


Morris Singer, the world’s largest professional Sculpture Foundry. 
oo _______ ee 
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AN IMPORTANT MID 17TH CENTURY ENGLISH (BRISTOL) 
LIMESTONE CHIMNEY-PIECE, in the Jacobean style, 

carved with cartouches, herm caryatids, the overmantel 
with a central cartouche with a figure of Justice flanked by 
buildings in Bristol, with the coat-of-arms probably of 
Hugh Browne (d. 1653) and of the Merchant Venturers of 


Bristol 
1 The initials HB on the shield in the centre of the lintel are probably 
4 those of Hugh Browne who was Master of the Merchant 
ry Venturers of Bristol in 1646, 1649, 1651 and 1652. He had a house 
at 11, Corn Street and was Lord of the Manor at Hambrook. He 
died in 1653 and has a monument in St. John’s churchyard 
The chimneypiece is recorded in a watercolour by T. W. 
Rowbotham in 1825.in the Braikenridge Collection (M2482), 
when no. 11 Corn Street was used as the Law Library. It was also 
included by Prout in his Picturesque Antiquities of Bristol, about 
1834. It was removed in 1865 and by 1909 had been installed at 
| Bosloe 
LITERATURE 
ss S. Prout, Picturesque Antiquities of Bristol, c. 1834, no. 15 


3 Transactions of the Bristol and Gloucester Archaeological Society, 
XXXII, pp. 323-326 


ae 





R, “378 BR EEL Ea 























ANTIQUE DEALER S STREET LONDON SE. TEL O1-378 7895 
Fine Chimney Pieces, cvden Stainary C> Period Architectural Features, 
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_ Good design, meticulous tailoring and superior construction have 
___ established the Henredon standard of quality for many years. 
n this excellence is combined with fabrics from the most important 
fabric houses of the world, the result is seating of true distinction. 
d other styles may be seen at an authorized Henredon fel Vel 
X) eBieh elim coleu oh yale GRO OR Nana ae Upholstered 
shure. Henredon, Dept. A124, Morganton, NC 28655. 
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Our celebration of giving 


Come to the American Christmas 





and sharing has more gift ideas 
than ever before—specially 
presented in ways that will make 


your American Christmas a joy. 


Christmas Shops abound. 


“ 


Each a cornucopia of imaginative suggestions—for 


favored men, women, children, and for favorite homes. 


Discover Lord & Taylor Christmas exclusives 


in sift collections throughout Our stores: 
Spend the day with us—join your friends for 
luncheon, tea or a late snack in our restaurants. 
Let a Lord & Taylor Red Rose Shopper lend a hand 
—with personalized service and inspired 


gift ideas. Ask about our Gift Certificates— 








they're always welcome. 


at any of our forty-two stores: in New York, 
New Jersey, Washington/Maryland, Virginia, 
Pennsylvania, Massachusetts, Connecticut, 


Illinois, Texas, Georgia, Michigan, Florida. 
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cover: Among the fondest memories of 
childhood are Beatrix Potter’s drawings and 
stories. Shown here is Two Rabbits with a 
Basket of Greens, circa 1898. See page 114. 
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Diamonds by Waterford, born in 
fire, blown by mouth, & cut by 
hand with heart. Like the rare 
diamond born deep in the earth, 
so is Waterford crystal trusted 
to the sure hand of the mas- 
ter cutter. Centuries have not 
altered the grace & beauty of 
hand cutting by Waterford. 
Consider, for example, the tray, 
the scent bottle, the ring holder, 
the atomizer & so many other 
crystal objects of a lady’s affec- 
tion. Waterford begets a sparkle 
in a ladys boudoir. And in her 
eyes. Remember that. 


Waterford 


Authentic Waterford is now signed. Free booklet. Waterford Crystal, £ 
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Polygon White dinnerware, shown with Polygon crystal and Composition flatware. 












The Original of Our Time 
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dinnerware collection. Tapio Wirkkala, beauty... to give the artist's work a 

Finland's »Dean of Design«, has natural place in our everyday lives. 

taken the elegant, formal’shape of the - 

polygon and given it graceful sub- To achieve this, we place our faith in 

stance. e 3 Se the talent of more than 100 of today's 
leading artists and designers who 
create tableware and giftware for 
Rosenthal. Each piece.is a design 
original, created to combine eT rTUI OY 
and function exquisitely. 















.~- ©. Justireturn the corner coupon with $1, and 
< We'll Send you our 32-page color brochure. 
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7 The 1985 Turbo New Yorker. 
_ Once you drive it, youll never go back to a V-8 again. 


Chrysler introduces the new technology of driving: 
Turbopower* in its most advanced luxury sedan. 

Here is the confidence of front-wheel drive, the 
security of advanced electronics and the quiet, smooth 

‘ride you expect in a fine luxury car. 

And here are the luxuries you demand. Automatic 
transmission, power windows, power steering, power 
brakes, power remote mirrors and individual pillow- 
style reclining seats are all standard. 

And finally, here is the new technology of turbo- 


power. More power to move you. To accelerate. lo pass. 


To cruise in serene comfort... yet with remarkable fuel 


*Turbo is optional. **Use these EPA ests. to compare Actual mpg wil 
“Whichever comes first. Limited warranty. Deductible 
and ’83 cars designed and built in Nor 


efficiency. 23 hwy. est. mpg city est. mpg-** 

Turbo New Yorker merits careful consideration by 
every luxury car owner. Itis backed by a 5-year/50,000- 
mile Protection Plan covering drivetrain, turbo and 
outer body rust-through? 

The new technology of driving must be experiencec’ 
So Chrysler invites you: test drive Turbo New Yorker 
Once you drive it, you'll never go back to a V-8 agai 

Purchase or lease your 1985 Turbo New | +>, 
Yorker at your Chrysler-Plymouth dealer and | Ya 
buckle up for safety. Chrysler | 
Chrysler. The best built,best backed American cars 


ary with options, driving conditions and habits and vehicle co 
leet/leases. Dealer has details. +tLowest percent of NHTS 
2st backed based on warranty comparison of competitive 
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That magical visito 


a: Va eo as eke ereee ee been good for goodness’ sake. mill Se 
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4 most special gift — a sampling of Godiva® chocolates. Feet aes 
Bi re a each resplendent in its golden ae / 
aes SETS ole ae (Rem here ra accra etter cia] ast inane 4 
8 is indeed a tribute to the fantasy of Christmas. GODIVA 
+ : Chocolatier 
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The Queen of gems. 
Born beautiful in the South Seas. 










OTO | 


La “Sea Pearls. 


RANKFURT* LONDON * HONG KONG 
YATIONWIDE 





When monarchs reigned 
in Italy, Buccellati supplied 
silver for the royal table. 


The kings are gone 
but Buccellati continues. 
You might say it’s the 
ruling class of sterling. 
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No other sterling comes to you with the pedigree of Buccellati. 
And without a great additional investment, you can become part 
of this proud tradition: ‘The patterns of Buccellati tap a limitless Sethe 
of inventiveness in design, pride of craftsmanship, and dedication 
to the most minute details. And now there are 22 Buccellati patterns, 
from classic to contemporary. Invite one to your castle. 
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For information write to Buccellat 
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LETTERS FROME READER 





The editors invite your comments, suggestions and criticisms. 
Address: Letters, Architectural Digest, 
5900 Wilshire Boulevard, Los Angeles, California 90036. 


Thank you for the fine article on the 
world’s oldest living artist and per- 
haps the greatest living painter 
(“Architectural Digest Visits,” Au- 
gust 1984). Many other artists whose 


names are equally familiar are long 


gone, but Marc Chagall survives and 
is as vibrant as ever. He is an artist 
who can claim great work in every 
decade of this century. Although best 
known as a painter, Chagall has 
worked in other media, including 
glass and small statues. I was pleased 
these were among the works men- 
tioned in your article. Celebrating the 
Chagall centennial a few years early 
is an appropriate tribute to the life of 
an artist who must rank as one of the 
great masters of all time. Vive Marc! 
Hank Klein 

St. Thomas, Virgin Islands 


In the last year you have slowly elim- 
inated almost all of the superbly pho- 
tographed contemporary homes you 
used to feature in equal numbers 
with the antique-filled ones. I’ll just 
have to treasure those old issues that 
used to surprise and delight me. 
Mark S. Carroll 
Sheridan, Wyoming 


After a second marriage at retirement 
age, we were prompted by the phrase 
“new beginning,” so off we went toa 
new city and a new house, sans fur- 
niture, except for a few treasured 
pieces. It was my chance to put my 
amateur interior design talent to 
work, and work it did! When the 
house was completed, my husband’s 
comment was: “You must take pic- 
tures and send them to Architectural 
Digest.” Could there have been a 
greater compliment? Thank you for 
the inspiration you provide the do-it- 
‘lfers that makes us stretch 
inds and talents further than 

we dreamed we were capable of! 
Faye S. Weil 
Scottsdale, Arizona 


- ticle on Brassai (July 1984), I was so 


~ 


After reading your Guest Speaker ar- 


excited about his book Paris de Nuit 
that I wrote a book-finding firm, re- 
questing two of the 1933 volumes. 
His photography was so profound 
and intriguing. This week (July 19, 
1984) I read of Brassai’s death, in 
France. It is a tragic loss to the art 
world and I am truly grateful that 
you introduced him to me. Your — 
magazine is always enlightening. 
Elizabeth Abraham 
Columbia, South Carolina 


What a pleasure it was to open the 
September issue of Architectural Di- 
gest and see your beautifully illus- 
trated article on the Decorative Arts 
Collection at the High Museum in 
Atlanta. Stephen Birmingham’s well- 
researched article was articulate and 
thoughtful, and I know it was an in- 
advertent omission on his part not to 
have mentioned Susan Berman, the 
associate from our office who was in 
charge of the design and installation 
of the Decorative Arts Collection. 
Richard Meier 
New York, New York 


As my subscription expires with 
this month’s issue, I’d like to say 
thank you for a wonderful year-long 
Christmas present. My mother’s 
“wish book” was Montgomery Ward; 
Architectural Digest is mine. But our 
“wishes” were and are the same. Her 
grandmother had gold-trim Noritake 
china; mom collected the glassware 
to match. As a wedding gift, an aunt 
started my Waterford collection. 
These may be minor compared to the 
luxurious furnishings you feature, 
but they are of major importance 
in our lives. I know I’ve attained 
some of the goals set for me. I hope 
my boy will achieve those I haven't. 
Cathy Topf 

Tyrone, Pennsylvania 








Warning: The Surgeon General Has Determined 


That Cigarette Smoking Is Dangerous to Your Health. 
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ach holiday season, our food should be enjoyed together. 
family celebrates a heritage of Though this ancient city has 
| wine and food that is renewed itself over the erleee le arts 
centuries old. It extends far beyond done so without destruction of the 
| our 80 years in California’s past, preserving the history and 
beautiful Sonoma Valley to Farneta, culture of the town. 
Italy. This small, 12th century It ts this same conunuity of 
village near Lucca, is the birthplace heritage that ts the heart of our 
of my grandfather, Samuele. ICTS Na TG RMN een UP TILE sas 
My wife Vicki and I recently © ndé@Scbastiani Vineyards in 
discovered the great beauty of ) faa styles have changed with 
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Our 1983 “Eye of the Swan’”’ 
Pinot Noir Blanc is a perfect match 
for holiday foods. . . dry, 
full-bodied and delicious. This 
unique white wine is created from 


Pach sd eKe Corte |) come les 
magnificent coppety color, so like 
NASR meets tee lICTeMs) Cla. 
Swan, is created by quickly 
separating t Tete by 






the noble Pinot-Notr;-ated-skinned the color-laden 
Vicki has Bee an exciting 


remains intact, ‘Wine and food 
and family and friends are the 
SERS ne ar gador 
dinner table.” 





six-course Italian Holiday Menu 
that takes full advantage Of the 
great versatility of “Ei 


Swan.” Serugg cor BH wine 
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My new list 


of what I like and dont like 


so much in awoman. 


My dislikes 


1. A woman who talks 
about money all the time. 


2. Who won’t even answer 
the telephone without 
makeup. 


3. Who lies about her age. 


4. Who expects help from 
self-help books. 


5. Who’s a sore loser. 


6. A woman who talks 
about old lovers. In front 
of new lovers. 


7. Who won't spend her 
last few bucks on 
perfume. 


Tae 


© 1984 Bill Blass 





My likes 


1. A woman who still likes 
older men. 


2. A woman ina little red 
dress. 


3. Who lives on some- 
thing besides salads. 


4. Who can whistle for 
a €ab. 


5. Who wears perfume 
when nobody’s around. 


6. A woman who refuses 
to have her prominent 
nose fixed. 


7. Who will spend her last 
few bucks on perfume. 
Mine, I hope. 


ee 





Bill Blass Perfume. 
It's really something. 
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A work of Sanderson. 


English classic and contemporary prints on fabrics 


and wall coverings. And the William Morris Collection. 
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And few bodies are better prepared to face the years than. 
the body ofa Volvo 760 GLE. a 

The #1 killer of a car body is rust. SoVolvo employs the © 
# | antidote: zinc. 32 square feet of sheet metal in every Volvo. 
body takes a hot bath in liquid zine, resultingin a coating 
three times thicker than you'll find in most othercars. a 

Then, after a thorough cleansing, an inspection, and a rul 
down, the Volvo body is ready for painting. (A processso 
impressive, other manufacturers of imported cars have com é 
to our plant to observe it. ) : ] 
Itstarts with another bo\ \, this time ina vat of primer An 





eatments, and 
t prolong life. 


ctric charge is sent through the cars body, fusing paint to 
tal. Next comes something most other car makers leave 

t; a layer of special chip resistant paint is applied to the car 

nere flying stones hurt the most: below the beltline. Then 
me four more layers of paint, sprayed wet on wet to create a 
ep, lustrous finish. Next the car is undercoated inside and 

it. Finally, a special anti-corrosive gel is injected into closed 

ctions like roof pillars to prevent rusting from within. 

As those other car makers will tell you, the whole process is 
ious and takes hours. But when you want a car to last as one 

BON, there are no jo shortcuts. He 
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The country of childhood is one we in- 
habit briefly, en route to other destina- 
tions. And yet perhaps it always remains 
our truest home, its customs and ceremo- 
nies Closest to our hearts, its language of 
fantasy our mother tongue. 

This month’s Art feature, on classic 
illustrations from the great children’s 
books, provides maps to those hidden 
kingdoms where dreams begin. Each 
month in Architectural Digest we try to 
add a bit to the dream-making process, 
albeit with stimuli of a different sort— 
real homes, real gardens, real lives. But 


From the Golden Twenties 

In the years following World War I, 
young people on both sides of the At- 
lantic used to foxtrot to a song witha 
catchy tune. One of the lines went 
something like this—“I danced with 
the boy who danced with the girl 
who danced with the Prince of 
Wales.” The jingle was typical of an 
era in which the prince was thought 
to be the most glamorous bachelor in 
the world. When he came to Manhattan, 
he often danced with Mrs. Edgar W. 
Leonard in her own house—as did 
many other members of society. The 
house, which she designed in the 
1920s, is much the same as it was— 
after freshening, with help from de- 
signer Nancy Pierrepont. See page 98. 


Solace for the Eyes 

Writing his first feature for us, 
Stanley Marcus, chairman emeritus of 
Neiman-Marcus, notes that the only 
aesthetic detail television producer 
Joe Hamilton requested whe 
Sirkin Lewis designed his Los 

les apartment was that all the chairs 
and sofas have arms. Mr. Hamilton, 
the longtime producer of the Carol 


JOHN BRYSON 





Nancy Pierrepont 











Ted Graber 


-how many grown-up sensibilities have 

been shaped, I wonder, by the potent en- 
chanters of childhood, by the likes of 
Arthur Rackham, Sir John Tenniel, Kate 
Greenaway and Beatrix Potter, whose 
charming wintry scene adorns this De- 
cember cover? The sense of home grows 
up as we grow up, but sometimes the sur- 
roundings that please us most are born in 
that farthest of far-off countries, the past. 


‘bee ga 


Editor-in-Chief 


Burnett Show and the Garry Moore | 


Show, among others, was moving to 
the apartment from a much larger 
home—and one problem was the 
housing of his collections of scripts, 
videotapes and trophies. This Mrs. 
Lewis accomplished deftly, in a con- 
text marked by the polish and seren- 
ity typical of her work. See page 106. 


Capturing an Ideal 
Although Ted Graber rose to promi- 
nence as the partner of the late noted 
interior designer William Haines, he 
has soared on his own with such 
august clients as President and Mrs. 
Ronald Reagan (see Architectural Di- 
gest, December 1981), Ambassador . 
and Mrs. Walter Annenberg, and 
Ambassador and Mrs. Charles H. 
Price II (see Architectural Digest, May 
1983). This is the second residence he 
and William Haines designed for the 
owner of a house in Los Angeles, and 
their task was to bring the formerly 
Spanish-style home to a more classic 
simplicity. “Her great curiosity” is re- 
sponsible for the “total mixture of 
furniture in the house,” Ted Graber 
says of his client. See page 120. 
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Gardens: 

Landscape of Dreams 

Philippe de Spoelberch recalls that 
“when you're a child, you take living 
in a place like the Parc de Wespelaar 
for granted—until you gradually be- 
gin to realize that it’s just a little dif- 
ferent from the rest of the world.” 
He, his elder brother Nicolas, and 
their sisters, Sybille and Anne-Louise, 
all have houses on outlying sections 
of the 250-acre estate. Their father, 
the vicomte Werner de Spoelberch, 
still lives in the park’s main house. 
At eighty-two he has given over 
ownership and active management 
of Wespelaar to Nicolas. But it is on 
Philippe, an enthusiastic and skilled 
amateur gardener and botanist, that 
the task of showing visitors the splen- 
dors of this jardin anglais—laid out by 
Ghislain-Joseph Henri in the 1790s— 
is likely to fall. All of the family, 
however, share the commitment to 
“preserve the garden and care for its 
monuments,” Philippe de Spoelberch 
tells us. See page 128. 


Clues from the Past 

Dilapidated, enchanting, and home 
to numberless cats and other four- 
footed creatures, Grey Gardens had a 
history that was part of its charm for 
journalist/writer Sally Quinn. Af- 
ter some convincing, her husband, 
Washington Post executive editor Ben 
Bradlee, was swept up in her passion- 
ate desire to purchase it. The house 
and its unconventional owners, “Big 
Edie” and “Little Edie” Beale, Jacque- 
line Kennedy Onassis’ elderly aunt 
and cousin, had been the subject of a 
David and Albert Maysles documen- 


tary film. A success, the film had a 
clique of discriminating devotees— 
and when Sally Quinn and Ben 


Bradlee bought the hous the 
Maysles brothers had a ite 
screening for them. Sally Quinn has 
written an uncensored, delightful ac- 
count of the restoration. Her novel 
Regrets Only, to be published next 
spring, was written in the midst o! 
the design process. See page 134. 
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Dame Elisabeth Frink 


. Soon he was active as an interior de- 
‘signer, restoring old farmhouses fo: 

























Imbued with Country Characte 
Fourteen years ago, Jorg Poppe 
Marquard left Germany and a pr 
pering acting career to live on thi 
island of Ibiza off the Spanish coast 


an international clientele. “Every- 
thing I’m doing now relates to act- 
ing—finding the self-confidence to 
fight for my ideas,” he says. He be- 
gan by spending over two years 
designing his own home, working 
slowly, making lots of drawings—“T 
knew how the interior had to look 
before I began.” The 300-year-old 
farmhouse had been abandoned for 
over fifty years, and only parts of 
some walls were left when he bought 
it. It was very small, and the chal- 
lenge was to enlarge it, respecting the — 
island’s architectural vernacular—_ 
originally solid walls with one tiny — 
window per room—while opening — 
the house to nature. See page 144. 


Profiles: — 
Dame Elisabeth Frink — 
Noted as an artist and humanitarian, — 
Dame Elisabeth Frink—her life, her 
house, her studio—embodies calm — 
purpose. Her days are filled with 
“good works” and hard work, but 
there are plenty of good times too. i 
She was born in 1930, a child of the ~ 
war years, and her sculpture has been — 
as much influenced by bombs drop-— 
ping in the field next to her family’s 
home in Suffolk as by her father’s” 
horses. At the age of eighteen, she 
went to the Chelsea School of Art, 
and in 1953, when she was twenty-— 
three, she won a prize in an interna-— 
tional sculpture competition for a- 
monument to The Unknown Political 
Prisoner. This work was exhibited at 
the Tate Gallery, and as a result of 
such early fame, she was classed with 
the new “British School of Sculp-— 
ture,” which emerged in the 1950s. 
With peacetime her style mellowed, — 
and it is nourished by the landscape 
surrounding her home and studio in 
the Dorset Downs. See page 152. 
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RESH STRAWBERBERS- 
AT EINSTEIN MOOMTY 


What do you get when you cross fresh strawberry with a Berber that has the crispness of linen? 
You get the Strawberbers of Einstein Moom}y. 
And what do you get when you cross the consistency and density you find in Sisal with the 
racticality and performance of 100% pure wool? 
You get the Strawberbers of Einstein Moom}y. 
What do we get? $21.99 a sq. yd.* Available in blueberry, beige-berry, taupe-berry, 
nd the cream of our Strawberbers, white linen-berry. 
Only in our BerberShop. Where you can always find the berry latest in Berbers. At peachy prices. 
So hurry to Einstein Moomjy. Because the Strawberber fields aren’t forever. 
ei 


fie Einstein Moompy. Ihe Carpet Department Store 


*padding and installation not included 


NEW YORK: 150 EAST 58TH ST., (BET. LEXINGTON & THIRD AVENUES) A&D BLDG. , (212) 758-0900. STORE OPEN 9:30 AM TO 6:30 PM INCL. SAT., MON. & THURS. TILL 9PM © 
NEW JERSEY: PARAMUS, 526 ROUTE 17 (201) 265-1100 N. PLAINFIELD, 934 ROUTE 22 (201) 755-6800 WHIPPANY, 265 ROUTE 10 (201) 887-3600 nas 
WRENCEVILLE, 2801 BRUNSWICK PIKE (ALT. U.S. 1) (609) 883-0700. ALL N.J. STORES OPEN DAILY TO 9 PM, SAT. TO6 PM. WE ACCEPT VISA, MASTERCARD AND AMERICAN EXPRESS 
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Architecture: 

Paul Segal Associates 

The owners had not expected a house 
that “would look quite so much like 
the old-fashioned houses they had 
always known,” says architect Paul 
Segal. They were familiar with his 
earlier, more abstract work and were 
prepared for something a little more 
modern. But in fact, they were de- 
lighted with the house, designed by 
Paul Segal and his associate Michael 
S. Canter, and it makes a leap in the 
evolution of Paul Segal Associates to- 
ward more representational forms. 
One explanation—they ‘designed 
the house to be harmonious with its 
site, on the edge of an open field in an 
old town with no modern buildings,” 
the architect says. Since Paul Segal 
started his New York practice, in 
partnership with Michael Pribyl, in 
1971, the firm has received over a 
dozen awards from the American In- 
stitute of Architects. Michael Canter, 
a graduate of Cooper Union, joined 
the staff six years ago. See page 160. 


A Jewelina 

Very Small Setting 

Jean-Francois Daigre is spending 
more and more time in the United 
States. The reasons are several, in- 
cluding the increasing migration of 
his clientele to the States—or their ac- 
quiring homes here. So it was logical 
for the designer, a partner in the New 
York- and Paris-based firm of Valerian 
Rybar & Daigre Design, to do the 
same. One of the things he wanted to 
emphasize in his first permanent 
home in America was a sense of calm. 
“New York is so much more frenzied 


than Paris,” he says. “I had more 
need than ever for a quiet, restful 
environment.” It is a tiny space, 


given a monumental treatment 

one of his great pleasures there is iak 
ing advantage of American informal- 
ity. “In Paris, | would have to give a 
formal dinner if | wanted to entertain 
a group of people before the opera. 
Here, we can just set up a buffet, eat 
and run. Nobody minds; it’s charm- 
ing,” Mr. Daigre tells us. Sec € 166. 
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Frédérique Tison 





Architectural Digest Visits 

Agnes de Mill 

Like the two wings of a bird, tale 
and perseverance have carried Agne: 
de Mille to the highest reaches of the 
American dance world. Her chore- 
“ography for Oklahoma!, Carouse 

Brigadoon and Paint Your Wagon 

made an indelible impression upor 
the American musical theater. She is 
founder of the Agnes de Mille Heri 
tage Dance Theater, and Fall Rive; 
Legend and Rodeo stand among her 
contributions to ballet. Words are 

another powerful medium of expre 
sion for Miss de Mille, whose credits 
include several books of memoirs and 
several volumes on the dance. So we 
were delighted when she agreed ta 
write this month’s feature about her 
New York apartment. Since in ear 
lier years each domestic item “was 
paid for by a new dance,” her first 
purchase—a French provincial 
chair—owes its presence in her home 
to One Touch of Venus. See page 174. 








The Lure of Chassy 
It was to the Chateau de Chassy, in 
the austere and remote Morvan re- 
gion of Burgundy, that Frédérique 
Tison came, in 1955, to live with 
her step-uncle Balthasar Klossowski— 
the painter Balthus. The region has 
changed very little since that time, 
when, for eight years, it provided the 
backdrop for some of the artist’s ma- 
jor works. In those days, life in the 
Morvan was much as it had been in 
the nineteenth century. People went 
to bed by the light of oil lamps, there | 
were no radios, and newspapers 
rarely penetrated as far as the houses, 
which were reached only by sunken 
roads gullied by rainwater. Still, al- 
though she left Chassy briefly when 
Balthus became director of the French 
Academy in Rome, Frédérique Tison 
returned and has made the chateau 
her home ever since. All is as it was— 
the furnishings selected for Balthus 
by designer Henri Samuel, and the — 
artistic tradition, which Mme Tison 
carries on admirably with her draw- 
ings and tapestries. See page 186.0 
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beauty is not only skin deep 


Mrs. Dennis Stanfill, 

Board of Directors, Center Theater Group, 
Music Center of Los Angeles, 
photographed by Horst for 

the La Prairie Skin Care Collection. 








Available at |. Magnin or call 1-800-821-5718. 
eminent medical center, clinicla prairie of Montreux Switzerland 


—————— 


File 1984 ©the first cellular skin care regimen developed at the 








NEW YORK, D & D BLDG., 93 
MIAMI, 3750 BISCAYNE BOUL 
HOUSTON, JOHN EDWARD Fit 
BOSTON, LEONARD B. HECKE 






Aires. 






creer 






Ssdhahuy ah 


errr. 
= 


it) 
Be 


“at 





at (6 [oS 


Designed by E | 








ASA BELIA 











; 8, MERCHANDISE MART, 312-644-4545 
DWARD HUGHES, 214-741-2338 


IELES, PACIFIC DESIGN CENTER, 213-659-7044 


T. THOMAS, U.S. VIRGIN ISLANDS, 809-776-8700 
4-> WASHINGTON. CMS DC DEGCIaN center ono ees 7; 


ieee atitinl aaa dale Mien calbeiauicie eccaaiendsaeomn 


sg PO a sui Cd in 
ae siete. te! ke Alin gg a 
pea ag acetone egal 


§ ted i RE 
we Se Ag ee a? ipso ee" 


ai em eel MRR RRR ONIN anc em Neat aR epgnmin AA: cae antantpedigaalee + Ay ty 


et eR 5 ’ ea,” inte 
Fe edt See PY roerS 
Sy Tah hae ities ager : . 











Antique Orientalia, Sculpture 
Marr te and A 
"THROUGH YOUR ARCHITECT OR DESIGNE 


oy 
* 





IN THE 
i GRAND MANNER 


SS Po. ee oreo =. . 





EE 


= eg Pearls clasped by gold, diamonds, amethyst, rubellite, 
tourmaline, citrine. Shown by appointment. 


MAYORS 


Premier jowelers Since 











alGables * Miami « South Miarni > North Miami Beach * Hialeah » Ft. Lauderdale « Hollywood * Pia: if Springs 
. Pompano + BocaRaton * Orlando « felephone 1-600-432-2380 in Florida, and 1-800-327-1580 o1 





THE EXCELLEN 2S 





(a 











NEW YORK 


VALLPAPERS AND FABRICS ° 


V 


Cy 


HH. L. HINSON & CC 





pW else cakes Semen ees 1a (ie 


2 
= 





GUEST SPEAKER: DAVID HALBERSTAWM 





On the Street Where I Live 


IN THE WINTER Of 1980 my wife and I 
decided to buy an apartment on the 
East Side of Manhattan. It happened, 
by chance, to be the moment when 
the shah of Iran was falling from 
power, and the American economy 
was therefore going out of control. 
We soon found ourselves caught up 
in economic changes more powerful 
than anticipated, which in turn al- 
most immediately created their own 
migratory patterns in the city where 
we lived. Manhattan was readjust- 
ing itself to new, crueler economic 
realities: The rich were displacing the 
middle class; the middle class was dis- 
placing the lower middle class; and 
the young were displacing the old. In 
the period we looked, the prices of 
apartments seemed first to double and 
then triple, and then quadruple. 
We had made a bid—a handsome 
one, indeed; twice what we felt 
we rightfully could afford—for the 
apartment we cherished, only to find 
that the price had doubled in the in- 
tervening twelve hours. 

The East Side, my friend Russell 
Baker assured me, could now be af- 
forded only by Arab and Venezuelan 
oil men, cocaine dealers, and success- 
ful accountants. I had already noticed 
as I walked up Madison Avenue that 
winter that I heard less and less En- 
glish spoken. Scared by the prospects 
of the fall of their own governments, 
the rich and often idle of Europe were 
now seeking to shelter their money, 
and perhaps eventually themselves, 
in America. What was expensive to 
me was cheap to them. So it was re- 
luctantly that, in exile from the part of 
the city I knew best, my latest book 
still on the best-seller list, we moved 
to the West Side and bought an apart- 


ment on West Sixty-seventh Street. 

This I did with sadness, for I had 
lived for fifteen years on the East 
Side, in four different apartments, 
and regarded the West Side much as 
one might regard a foreign country. 
It seemed oddly alien to me. The 
shops were not as chic, the restau- 
rants not as good, and I missed 
watching the handsome young 
women walking on their way to 
lunch at the city’s French restaurants. 
That which had given me so much 
pleasure on the East Side, where I was 
a walker in the city, seemed missing. 

Thus it was only slowly, and some- 
what to my own surprise, that I came, 
a few years later, to realize that I lived 
on one of the most beautiful streets 
in the city, and more, that the block 
formed virtually a community of its 


PHOTOGRAPHY: FELICIANO 





Having grudgingly abandoned more familiar 
turf on the East Side for the wilds of the West 
Side, David Halberstam only later discovered 
the unique appeal of West Sixty-seventh 
Street—“a world founded and designed by 
artists for their own use.” Referring to the 
Hotel des Artistes (below) as “the signature 
building of the block,” he has found it “odd- 
ly majestic, in a city that is less and less so.” 
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4 Some people have a talent for 


travel. They look upon travelling as a fine art. 

These true connoisseurs require the best. It 
is for them that the Louis Vuitton craftsmen 
create luggage and perpetuate the tradition of 
custom-made work. 

These skilled artisans ensure that each 
trunk, suitcase and bag, be it of the classic 
“Monogram” line or the new “Challenge” 





line, bears the Louis Vuitton stamp of 
strength, durability and refinement. 

They meticulously select their materials: 
traditional leather and brass, or innovative 
space-age fabrics such as Kevlar* and 
authenticate their work with the renowned 
initials. 

The Louis Vuitton concept of luggage is 
unique. It has been maintained since 1854. 


In Paris and the major cities of the world. 
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On the Street Where I Live 


continued from page 46 


own, a combination of old New York 
and new New York, oddly textured, 
oddly eccentric. Part of this is in the 
nature of the city: The East Side has 
never been particularly hospitable to 
actors and artists; the boards of the 
East Side’s cooperative apartments 
veto as a matter of course the applica- 
tions of actors and actresses whom 
the board members intend to see on 
Broadway that very night. They do 
this, one assumes, on the theory that 
it is one thing to watch them, and it is 
quite another thing to have them as 
neighbors, since they will almost 
surely prove to be bohemian, noisy, 
and unreliable about paying the 
monthly maintenance. 

But West Sixty-seventh Street had, 
I learned, a special reputation. It was 
a world founded and designed by art- 
ists for their own use. The inspiration 
had come from a landscape artist 
named Henry W. Ranger. Tired of 
paying $2,000 a year for his own 
apartment, and then an additional 
$700 for a grim studio where he 
could not even exhibit his paintings, 
he had come up with the idea of a 
large apartment house specifically 
designed for the needs of artists. It 
would include one huge room to 
serve as a studio, and the living quar- 
ters would be adjacent. His artist col- 
leagues were sympathetic, and he 
sketched out the idea and took it to 
one builder who immediately rejected 
it. But he took it to a second builder, 
William J. Taylor, who was impressed. 
“Mr. Ranger's plan,” he later said in 
an interview, “worked out perfect- 





ly in every detail. He really dis- 
played wonderful ability—ability that 
is not ordinarily found in painters.” 
Soon the first of these buildings, 27 
West Sixty-seventh Street, was built, 
funded by the artists themselves for 
roughly $400,000—perhaps the city’s 
first cooperative apartment. It was 
begun in 1901 and finish 1903. 
At the time, West Sixty-seve . was 
not part of a class ighborhood, for 
it was ringed with ements iall 
factories and stable {on th 


ner, in the words of artist James 
Montgomery Flagg, “a notorious sa- 
loon which kept the night raucous 
with female yells, stabbings, and 
bums hurtling out onto the icy pave- 
ments in wintertime.” It was so dan- 
gerous a neighborhood that in the 
early years the residents hired a night 
guard to escort their wives and 
daughters after dark. 

With the first apartment house 
built, others, almost identical, fol- 
lowed. The principal attraction, then 
and now, in most apartments on the 
north side of the block was the main 
room of each apartment. This room 
spanned two floors and reached a 
height of twenty-one feet. The other 
rooms might be a bit small, but the 
living rooms were spectacular. In a 
city where, increasingly, space was of 
the essence, and where people more 
and more felt compressed, these 
apartments not only were beacons to 
artists, but to anyone else wanting a 
sense of spaciousness and a private 
civilization protected from the city 
just outside. They are spectacular 
rooms, as remarkable now as when 
they were first built. They have 
northern light for those who are art- 





ists, and a sense of the dramatic for 
those who are not; they are impos- 
sible to air-condition, but they give 
residents a sense of the elegance of 
the past, as well as a momentary 
chance to gain relief from some of the 
harshness of the present. 

From the beginning, West Sixty- 





Murals by Howard Chandler Christy lend’an 
intimate air to the Café des Artistes. “There’s 
something wonderful about eating here,” 
says David Halberstam, who speaks of 
Christy showing up with his models and 
“people playing the game, Is she the one?” 
European in mood, eclectic in clientele, the 
café, he observes, “seems to go back in time.” 





continued on page 56 











In the expert opinion of the 
editors of Road & Track, the 
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cats that dates to the XK-120 
and the E-type still rever- 
berates beneath the XJ-S's 
skin, as the V-12 pumps out 
sufficient power to speed from 
0-60 mph in 8.2 seconds.” 

Matching the engine's vast 
reserves of torque are superb 
handling capabilities: “The 
Jaguar handling charac- 
teristics are close to ideal, its 
4-wheel disc brakes and rack- 
and-pinion steering (with 
OW ogre g ts effective 
and precise.. 

We're delighted ida-1@ tg oe 
editors of Road & Track think 
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car over $25,000. et te caie 
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WHY THE 
VALUE OF A GOLD 
PATEK PHILIPPE 
GOES UP 


There are, throughout the world, thousands of 
Patek Philippe timepieces still ticking silently (and 
accurately) in tribute to the hands that made them over 
a century ago. 

Occasionally one is offered at auction by one of 
the world’s distinguished salons. Like any other work 
of art by the acknowledged master, a Patek Philippe 
appreciates in value. 

This would go without saying for the museum- 
worthy Pateks that belonged to scores of legendary 
19th century figures-from 
Tolstoy to Tchaikovsky, from 
Wagner to Queen Victoria. 
Any antique Patek Philippe 
is a collector’s item, simply 
because it is a Patek Philippe, 
a unique example of work- 
manship at its highest level. 

But what of a Patek Phi- 
lippe that was bought 10 
years ago? Can it be a collec- 
tors item today? The price 
one paid for it reflected its 
value as the finest available 
timepiece of its kind-and as § 
a work of art that was des- & 
tined to increase in value, £8472 
because the scarcity of such quality is growing at a 
disheartening rate. 

Everything about a gold Patek Philippe that can 
be gold is gold-18 kt gold-right down to the winding 
crown, the strap buckle, even the spring bars that hold 
the strap to the watch. In automatic Pateks, for greater 
technical efficiency, the rotor is 18 kt gold (22 kt in one 
model). But gold has never represented more than 25% 
of the cost of a Patek Philippe watch. The real cost is in 
the time and patience and tradition and absolute ded- 
ication to flawlessness that make it a Patek Philippe. 





Time: It takes eight to nine months to complete a 
single Patek. And once the watch is finally assembled 
and working perfectly, it is taken apart again to be 
further refined. Patience: Every element is microscop- 
ically hand-finished to a tolerance of no more than 
one one-hundredth of a millimeter. Every wheel, gear, 
pinion and cog is polished by hand until it is virtually 
frictionless. Tradition: Just as most Patek Philippes are 
handed down from one generation to the next, so are 
the tools that Patek watchmakers use to perfect 

zy them-heirlooms that have 
become as precious as they 
are indispensable. Flawless- 
ness: After testing and regu- 
lating and refining to as near 
absolute perfection as 
human hands and minds can 
achieve, each Patek is lubri- 
cated so delicately that it 
takes less than a cupful of oil 
for an entire year’s produc- 
tion. A fact you may appre- 
ciate most in the silkiness 
you feel as you wind a Patek. 

This year’s production 
at Patek Philippe will reach a 
grand total of approximately 
11,000. Which is terribly few compared with the 
numbers of appreciative people with the means to 
own one. 

But not so few when you consider that most of 
them will be ticking silently (and accurately) a century 
from now. And when you take into account that Patek 
Philippe has been at this, undeviatingly, since 1839. 





The Patek Philippe pictured here is our Automatic Golden Ellipse. = (SN 
For a comprehensive presentation of Patek Philippe timepieces, PATEK | 
please send $5-or for a brochure of current styles write-to Patek PHILIPPE | 
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GUEST SPEAKER: DAVID HALBERSTAM 


On the Street Where I Live 
continued from page 52 


seventh Street was a great center for 
artists—Howard Chandler Christy; 
Flagg (who did the famed portrait of 
Uncle Sam, and referred to it mod- 
estly as “the most famous poster in 
the world”); and even, for a brief pe- 
riod, Norman Rockwell. The build- 
ing in which many of them resided 


was the Hotel des Artistes, or 1 West - 


Sixty-seventh—which is not a hotel, 
by the way—and indeed, the block 
soon became known in New York 
shorthand as the “des Artistes block.” 
It included a restaurant, the Café des 
Artistes—chic, stylish, with wonder- 
ful lush Christy murals on the walls. 
(Christy painted pinup girls, and his 
work is a reminder that Hefner nei- 
ther invented the genre, nor necessar- 
ily improved upon it. Christy’s eye 
was so good that he was one of the 
judges of the Miss America contest.) 
Soon, other celebrities followed the 
original artists—Heywood Broun, 
Roy Chapman Andrews, Isadora 
Duncan, Ludwig Bemelmans, Ru- 
dolph Valentine, Noél Coward and 
Fannie Hurst. Gradually the street 
created its own aura. Perhaps it did 
not yet have the tone and panache of 
the great boutique world that lay just 
across the park, but there was none- 
theless a sense of the best of modern 
New York style and elegance. I once, 
in the elevator of the building where 
I live, met George Balanchine, then 
seventy-eight, his scarf so beautifully 
draped around his neck, his vintage 
clothes so innately stylish, that I 
could not take my eyes off him. It was 
Armistice Day and we talked about 
the end of World War I, which he re- 
membered, and I thought he was per- 
haps the most elegant man I had ever 
seen. On this block, when I moved in, 
lived Balanchine and John Lindsay, 
Jimmy Breslin and soon Joel Grey 
and Robert MacNeil and Carroll 
O’Connor; and David Garth (the 
media image-maker) and Victor 
ky, of the Nation (the image- 
rmaker); and Milton Glaser, the 
designer Elizabeth Hardwick, 
Marsha nan, Peter Yarrow, Vic- 


tor Kovner, the civil liberties lawyer. 

It is a rich sampling of the city, and 
I am increasingly grateful for it, for I 
now feel oddly removed from my old 
haunts on the East Side. When I walk 
up Madison, as I used to, I am often 
melancholy. I do not like the more 
modern waves of immigration very 
much. Many of the East Side’s newer, 
more affluent citizens seem brittle 
and arrogant, at once contemptuous 
of both America and New York, 
while delighted to exploit some of 





“Nobody has this kind of space anymore,” 
David Halberstam says, of the des Artistes 
apartment where Fannie Hurst lived until 
1968. Currently owned by artist Valerie 
Markwood, who spent two years restoring it, 
the home includes a 50-foot-long, 22-foot- — 
high main room, which serves as her studio. 





continued on page 60 
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ESTABLISHED 1841 
238 NEWBURY ST., BOSTON, MA. 02116 * (617) 536-6176 
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————— THE BEST VOSE CATALCGU@T EVE 


An outstanding group of important paintings, by the following artists, 
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DAVID HALBERSTAM 


On the Street Where I Live 
continued from page 56 


Pinnacles and gargoyles, as on the Mark- 
wood terrace, enhance the appeal of the des 
Artistes, designed by George Mort Pollard. 





their benefits. They tolerate our free- 
dom on the way to their discos, 
and watching them I feel oddly Puri- 
tan in someone else’s Babylon. New 
York seems more cynical than the 
place I first came to in 1966, and 
much more about money. 

All of this saddens me, for the New 
York I have always loved has been 
about dreams and ambition and 
achievement. At the city’s best, that 
feeling can be palpable, and I used to 
feel it on the East Side. It was, in fact, 
one reason I enjoyed walking so 
much. Not anymore. I sense it now 
sometimes when I am in SoHo, 
watching the fierce energy of young 


people who have come here willing . 


to give up all that they were, in order 
to live their dreams. They have 
traded comfort and convention for 
something difficult and unpredict- 
able. They live in small, overpriced 
apartments in shaky neighborhoods; 
they are regularly buffeted by the 
judgments of their seniors about the 
level of their talent, but they remain 
incorrigibly optimistic about their ca- 
reers. Among them, walking in 
SoHo, I still feel that wonderful sense 
of hope and possibility, and I feel it, 
as well, in a more subtle way, among 
those who have tried the city and re- 
mained, on the street where I live.O 
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The first thing you notice as you enter the 
First Class Cabin of a Pan Am 747 or L-1011 
Clipper® is the extraordinary feeling of space. 


First In Comfort. 


And as you settle into your Space Seat, 
your Pan Am Sleeperette® Seat, this sense of 
spaciousness becomes even more impressive. 
There's space in front of you, around you, above 
you. But above all, par to give you something 
so very rare in air travel today, a sense of privacy. 


First In Food And Wines. 


And because of the comfort so much space 
offers, Pan Am’s Five Star Dining is gracious 





dining. Offering a wide selection of international 
entrées from the trolleys. Served on fine china. 
On snowy linen. And you'll whet your appetite 
with some of the world’s most respected wines, 
especially selected from the wines of the world 
by Pan Am’‘s international wine consultant. 


First In Service. 
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service, impeccable service. Truly First Class 
from the time you're welcomed aboard till your 
coat is returned. It seems, in fact, as ak 
we invented luxury in the air. But then, after al 
we did. 
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ABOVE: His bald pate protruding from “a sort 
of porthole” in the “Gates of Paradise” he de- 
signed for the Baptistery in Florence, Lorenzo 
Ghiberti placed himself in the select company 
of Old Testament prophets and other reli- 
gious figures. BELOW: In the hands of Flemish 
master Rogier van der Weyden, Saint Luke 
Painting the Virgin, 1434-5, becomes an act of 
genuflection as well as proud self-portraiture. 


FELICIANO 








Mirror Images 


THE ARCHITECT Leone Battista Alberti, 
who built churches in such noble cit- 
ies as Florence and Mantua five hun- 
dred or so years ago, and who wrote 
the first printed book on architecture, 
declared that “Narcissus, who saw his 
reflection in the water and trembled 
at the beauty of his own face, was the 
real inventor of painting.” 

It is an unkind conceit by an art- 
ist—himself not remembered for his 
modesty—based on the myth of the 





SCALA/ART RESOURCE 


“Occasionally an artist is inspired, by a dark 
wit, to use his head in strange ways,” Qb- 
serves Russell Lynes. One of the strangest, 
perhaps, is Caravaggio’s self-portrait in David 
with the Head of Goliath, circa 1605-10 (above). 
The rough features of the giant’s dangling 
head correspond to contemporary descrip- 
tions of the painter, who depicts the conquer- 
ing David, by contrast, as a tender innocent. 





ABOVE; Though The Peale Family generously includes his siblings, children, wife, mother 
and housekeeper—as well as the family hound, Argus—Charles Willson Peale found 
room for two self-portraits: the leaning figure; and the middle bust, at upper right. 


continued on page 76 
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ten more ways 
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tO COpy US. 


Imitation may be the sin- 
cerest form of flattery. But 
when you invest in luggage, 
you don’t want imitation. 

You want the real thing. 
You want Hartmann. 

Because Hartmann has 
been a quality leader for 
over a hundred years. And 
we didn’t get that way by 
staying the same. The world 
changes, and so do we. 
Except in quality. 

This year is no 
exception. We’ve im- 
proved our casual 
and carry-on 


luggage 
10 ways. Most 
of the changes 
aren’t easy to see. But when 
you use a Hartmann, you’ll 
see why they’re there. So will 
our competition. And again, 
they will try to copy us. But 
they'll never capture the 
quality that’s the heart of a 
Hartmann. 

One Hand Handling. Go 

from folded to unfolded 
with one fumble-free s 
The airline passengers lined 
up behind you will love it. 






Fast-Release Hook. The 

hook 1s fastened to the 
bag with a snap. So it’s ready 
for hanging in a snap. 

Non-Scratch Hook. We 

covered it with leather 
and a protective cap. It won’t 
scratch doors, and won’t 
scratch you. 

Longer Means Straighter. 
We’ve made our over- 
night hangers two 
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(our 
jumbos already 
were). Now suits and dresses 
hang straighter. The end of 
the crumpled bottom? 

The Open Door Zipper. 

Our main hanging com- 
partment has always been 
accessible. Now our new 
zipper lets you open the door 
so wide, it’s like a closet. 
You can even snap the door 
out of the way. 

Fast Pockets. Our new 

fastener lets you bypass 
the buckle and open the 
outside compartments with a 
quick snap. Yet you can still 
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use the strap and buckle to 
adjust for fuller pockets. 

Full-Access Pockets. Our 

clever new zipper open- 
ing lets pockets open so 
wide you'll say ahhhh. You 
can get even bigger items in. 
And everything’s faster and 
easier. 

Inside/Outside Pocket. 

It starts out inside, but 
you can snap it out. And 
though some call it a shoe 
pocket, it’s waterproof. So 
who’s to know if you use it 

for toiletries? 
Solid Brass Rivets on 


of us tend to overpack. 
Which overstresses handle 


So we put in solid brass riv- 

ets that can handle more. 

Seemed sensible. 

1 ‘The Carry-On 
Bureau. Nobody 


more than he has to. And 
with our improved carry-on, 
you don’t have to. Just take 
your suit out of the center 
compartment and the two 
outer compartments can lie 
flat like drawers. Now, 
everything is so easy to get 
to, why unpack? 
Competitors will copy 
some, possibly even all of 
our improvements. But no 
matter how many they copy, 
it still won’t be a Hartmann. 
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The La Barge Collection of distinctive mirrors, 
tables, and folding screens is available through 
fine furniture stores and select showrooms. 
For your free brochure write La Barge, 
Dept. 850, P.O. Box 905-A, Holland, MI 49423. 
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Douglas Fairbanks, Jr. knows. 
Dina Merrill knows. 
Dennis Stanfill knows. 
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Toy Audemars Piguet stands alone as the 
most exclusive watch all over the world; a watch 
whose Swiss heritage dates back to 1875. 
Successful and influential, you also stand alone 
in search of the same deliberate exclusivity that 
sets you apart from the crowd. 


While there are no limita- ; 
tions on the efforts we make ll Cals le 
to satisfy you, there are 
strict limitations on the number of watches we 
choose to make. We will not deviate from this policy. 
Today, tomorrow, or ever. 
Others may never know why you have 
chosen to wear an Audemars Piguet. 
But you know. You've always known. 


Known only by those who know. 


izes catalog, send $4 to Audemars Piguet, 350 Fifth zai 
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Mirror Images 
continued from page 70 


young man who spurned the adora- 
tion of the nymph Echo, leaving her, 
you might say, almost speechless. She 
could only repeat the last words spo- 
ken to her—a sad fate for a chatter- 
box, which she was said to be. The 
goddess Diana, protectress of the 
nymphs, saw to it that Narcissus fell 
in love with his evasive reflection 
in a woodland pool, and as Thomas 
Bulfinch wrote in the The Age of 
Fable, he ““pined away and died.” 

I came on Alberti’s snide observa- 
tion about painters in a book of Five 
Hundred Self-Portraits, published 
nearly fifty years ago in Vienna. I was 
searching for a self-portrait of Jacques 
Louis David that I remembered only 
vaguely, and I ended by looking at all 
five hundred pictures of how artists 
have appeared to themselves, or how 
they wanted to appear to their con- 
temporaries and to posterity. Narcis- 
sus, to be sure, had something to do 
with the paintings and drawings and 
sculptures that looked back at me 
from the printed page, but so did 
honesty and economy. By no means 


all the portraits were acts of self-adu- ee a 

: avid Hockney makes an oblique appearance in My Parents and Myself, 1975 (above). Gesturing 
lation or Me of flattery. A boldly in the foreground of Feast in the House of Levi, 1573 (below), is Veronese himself, who was 
few were coid-blooded statements on censured for inserting “dogs, buffoons, drunken Germans, dwarfs and other such absurdities.” 
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Mirror Images 
continued from page 76 


the ravages of age, many seemed 
honest searchings for whatever truth 
can be deduced from surface appear- 
ances, and still others were conscien- 
tious exercises in the crafts of 
painting and sculpture. 

* The earliest known self-portrait, I 
was interested to learn from this 
book, is an Egyptian tomb relief that 
scholars have dated 2650 B.c. In it the 
sculptor is a spectator of a busy scene 
of farming and fighting. He sits on 
his haunches, drinking from a vessel 
offered him by a servant, and he has 
gone to the trouble of signing his 


The handiest and 
cheapest model in any 
artist’s studio is, of course, 
the artist himself. 


name, Ni-ankh-Ptah, in the stone 
above him. That he was allowed to 
get away with putting his signature 
into a place inhabited by deities must 
say something about the respect with 
which artists were regarded by the 
rich and powerful in that distant day. 
He may, I suppose, have been the 
equivalent of the pampered court 
painters of some four thousand years 
later—masters like Rigaud at Ver- 
sailles and Velazquez in Madrid. 
Inserting oneself as a relatively in- 
conspicuous figure in a religious or 
secular scene is an older trick than I 


had known. It was not uncommon in © 


the Renaissance for an artist to make 
himself one of a crowd of spectators 
(he can often be spotted, because he is 
the figure looking directly at you, full 
face, as he saw himself in a mirror), or 
to use himself as the model for one of 
the principal characters. One legend, 
that Saint Luke painted a portrait of 
the Virgin, gave a number of artists 
the opportunity to show themselves 
painting the Virgin—every bit as 
large as she. It was an exercise in 
what might ungenerously be called 
spiritual vanity, an exercise in which 


continued on page 82 
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the Flemish masters of the fifteenth 
century particularly indulged. Saint 
Luke was looked upon as the patron 


saint of artists, who felt themselves 


fortunate to be watched over by one 
so important, and made the most of it. 

One Italian master even found a 
way to upstage Christ Himself. Vero- 
nese, in the magnificent and vast Feast 
in the House of Levi, which hangs in 
the Accademia in Venice, is the most 
prominent figure in his own paint- 
ing. He stands in the foreground, 
in half-profile, with arms outspread. 
This boldness may have contributed 
to the trouble he got into with the 
Inquisition over the painting. 

There is a famous instance of self- 
portraiture for a legal purpose. On 
the wall of Jan van Eyck’s remarkable 
double portrait of Mr. and Mrs. 
Arnolfini, painted in 1434, and now 
in the National Gallery in London, 
there is a convex mirror in which the 
backs of the couple, and two tiny fig- 
ures facing them, are reflected. One 
of those figures is van Eyck. Above 
the mirror are the words, in Latin, 
“Jan van Eyck was here,” along with 
the date. The couple are holding 
hands in the presence of witnesses to 
solemnize their marriage. The paint- 
ing, a sort of wedding certificate, was 
commissioned by Arnolfini, a banker 
on business in Flanders, most likely 
to send to his family in Italy to assure 
them that he was legally married. 

The handiest and cheapest model — 
in any artist’s studio is, of course, the 
artist himself or herself, and artists 
not only record their own features, 
but often pose for figures to incorpo- 
rate in their paintings. Albrecht 
Diirer often did this, prettying up 
and solemnizing his own features to 
represent holy faces. Velazquez, in 
one of the best known self-portraits, 
stands with brush and palette in 
hand before a large canvas. He is 
painting the infanta with her entou- 
rage, thereby establishing himself as 
an honored member of the royal 
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household. Occasionally an artist is 
inspired, by a dark wit, to use his 
head in strange ways. In Caravaggio’s 
David with the Head of Goliath, the sev- 
ered head—held by the hair, at arm’s 
length—is Caravaggio himself. I re- 
cently saw a drawing by an old 
friend, Paul Cadmus, in which he 
has used his own features, distorted, 
in the same context. 

Sometimes artists painted them- 
selves amid a collection of friends, as 
Courbet did in his L’Atelier du peintre, 
and sometimes, as Charles Willson 
Peale did, with their families. Self- 
portraits turn up in surprising places. 
The bald head of Ghiberti protrudes 
from a sort of porthole in the bronze 
“Gates of Paradise” he designed for 
the Baptistery in Florence, and por- 
traits of some wood-carvers look out 
from choir stalls and organ cases. Un- 
til the invention of the camera, early 
in the last century, the self-portrait 
was the only way an artist could be 
sure his features would be preserved 
for posterity, unless he could per- 
suade a fellow artist to record them. 
Some, like Rubens—an uncommonly 
handsome man, if we are to believe 
his pictures—depicted themselves 
with dash; some, like Rembrandt, 
whose self-portraits are many, have 
recorded with unexampled honesty 
the increasing puffiness and blur- 
ring of their features as they grew old. 

The camera seems not to have 
halted the art of self-portraiture—far 
from it—though it may have made 
that art more honest and more subjec- 
tive. Artists know truths about them- 
selves that others only suspect. 
Frivolous artists depict themselves 
frivolously; abstract artists schemati- 
cally; solemn painters harshly; vain 
painters prettily; dishonest artists 
glossily. Like Echo, unlike Narcissus, 
when artists paint or sculpt or draw 
themselves, they have the last 
word—false or true. 0 





Cultural historian Russell Lynes is the author 
of ten books, including The Tastemakers, and 
numerous essays on American arts and mores. 
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NOTES BY MARGUERITE LITTMAN 


“The subtlest wisdom can produce the subtlest folly.” 
— La Rochefoucauld 





“MOST WOMEN, returning from a 


ball and in a hurry to get to bed, cast 
off their dresses, their faded flowers 
and the bouquets which by now have 
lost all fragrance. They toss their 
dainty shoes under a chair... .” wrote 
Balzac in his History of the Thirteen. 
He goes on with his description of 
women’s after-the-ball disarray and 
certainly makes the point that there’s 
no elegance in disorder. Only Ma- 
dame Jules, his heroine in this story, 
behaves in a different manner. 

In reading these passages, I was re- 
minded of an exol iend in Lon- 
don, who sticks cl nd hangs 


necklaces on a silk ust in 


her bedroom after [! practical,” she says, “be- 


cause if you throw sti f pearls on a table at night, you 
always find them tan gether in the morning. Do 


pearls make love in the 


Another friend, in Pai ury lay 
figure in a bedroom ¢ cked 
in everything from lapis ) lets. 


o4 


“We may, without 
offending any laws of 
good taste, require of 

an architect, as we do of a 
novelist, that he should 
be not only correct, 

but entertaining, 


— John Ruskin 





Roderick Cameron, perhaps nearly 
as well known for his taste as he is for 
his travel books, has a special way 
with flowers, whose stems he gener- 
ally cuts as short as possible. I’ve delib- 
erately avoided using the word 
arranging, as he doesn’t like con- 
ventionally arranged bouquets. 

For instance, he chops off the heads 
of arum lilies and puts them in an old 
celadon bowl, or does what I call “tor- 
turing tulips.” In this case, he care-_ 
fully folds back the petals and they 
look like water lilies. Those pictured 
here are in a Chinese gilt-bronze vase, 
in his house in Provence. 

Tactlessly, a friend and I once care- 
fully “tortured” some tulips at a party. “Now they look 
like poppies,” we told the hostess, who was not very amused. 

Speaking of chopping flowers, | remember seeing, some 
years ago in Hubert de Givenchy’s Paris apartment, a 
dozen or so chopped-off peonies stripped of leaves and 
massed tightly together in a low bow], looking like one big 
flower. It was a glorious idea that | couldn’t resist stealing. 
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“The things we know best are the things we haven't been taught.” 


Some people just wrap birthday 
presents. My exotic London friend, 
inspired by the Edwardians, who 
wrapped potted palms to keep them 
warm, wraps baskets of 01 nold 
batik. She also wra} 
nese basket—with h 
in blue batik and anoti 
linen, to stick right in wit 
white Delft fluted baluster vas: 
stant blue and white,” she says. 

In summer she uses plain cream- 
colored linen around baskets, but 


96D 


— Marquis de Vauvenargues 


puts enough knots and swags in her 
coverings to make them interesting, 
twisting narrow string-colored ropes 
around to add texture. “Otherwise, 
without a few knots, a lot of cream 
linen can look too fresh,” she ex- 
is. “Last Christmas I wrapped 

of white orchids and lilies 

*—and then I unwrapped. 

O special. You see, as the 

wrapping is light and 

tra ok must be somewhat 


subsi | don’t mean heavy.” 


Mrs. David Bruce has a witty, 
imaginative way of covering all but 
the screen of the television set at the 
foot of her bed, in Georgetown. She 
loosely wraps it in a turban of chintz. 

Another elegant wrap-up, in a lux- 
urious London flat: a ruched shade of 
striped taffeta. It’s the owner’s way of 
putting the stereo, cassettes and rec- 
ords out of sight in a small passage 
“without having a lot of doors bang- 
ing into each other.” An identical 
shade is used on the window opposite. 


continued on page 96F 
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“It is easy to be heavy; 


hard to be light.” 
—G. K. Chesterton 


In this same London flat, I was in- 
trigued by the owner’s novel way of 
hanging both pictures and picture 
frames. For instance, on a silk moiré- 
covered folding screen he designed, 
he displays an empty picture frame. 
Of course, it’s not just any frame, but 
a beautiful antique Venetian carved- 
giltwood example. He suspends it, 
and the art around it—including 
drawings by Nicolas Cochin and 
Moreau le jeune—on ribbons of 
claret, cream and dark blue stripes. 

Another unusual feature of this flat 
is a quartet of carved-giltwood lion 
heads with a blue taffeta sash sus- 
pended from a ring each one grips in 
its jaws. On each of the sashes are dis- 
played drawings by Jean-Baptiste 
Oudry illustrating the fables of La 
Fontaine. One of the lion heads is by 
William Kent; the others are copies. 

According to Oscar Wilde, “Most 
people are other people. Their 
thoughts are someone else’s opinions, 
their lives a mimicry, their passions a 
quotation.” But not these people.0 





Buicks are equipped 
with engines 
produced at 
facilities operated 
by GM car groups, 
subsidiaries 


or affiliated 
companies 
worldwide. 


Electra. Not just lavishly 
appointed, lavishly 
engineered. 


Buick Electra. The 
name alone speaks 
volumes. 

Per tradition, this 
Electra is very smooth, 
comfortable, and roomy 
[for six adults] and very, 
very luxurious. With supple 
seats, rich upholstery and 
a high level of Convenience. 

But we know that 
being luxurious isn’t 
enough for a luxury car 
anymore. So the Electra 
is engineered with the 
latest technology: front- 
wheel drive, four-wheel 
independent suspension 
plus an available 3.8-litre 
V-6 with multi-port fuel 
injection. [It’s standard 
on the Park Avenue and 
Electra T Type.] 

It is an automobile 





with ample performance 
as well as ample room, 
and with road manners 
as sophisticated as its 
appointments. And the 
Electra was tested in the 
heat of Australia and the 
Alpine hairpins of Germany, 
to make sure it’s ready for 
the ultimate test: yours. 

Buckle up and visit 
your Buick dealer. 

To ask any questions, 
request a brochure or 
test drive, call the Buick 
Product Information 
Center, 8 arm. to 8 p.m. 
Eastern time, weekdays: 


4-800-85-BUICK 
(1-800-852-8425). 
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Wouldn't you 
really rather have a Buick? 





The ultimate Electra: Buick Park Avenue. 
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From the Golden Twenties 
The New York Townhouse of DVirs. Edgar WW. Leonard 


TEXT BY SUSAN MARY ALSOP PHOTOGRAPHY BY BILLY CUNNINGHAM 


IT IS HARD TO BELIEVE there is a resi- 
dence in New York that has not been 
altered in the last sixty years, but the 
townhouse of Mrs. Edgar W. Leonard 
is just as it was when she and her hus- 
band moved in, in the 1920s. 
Nowadays interior designer Nancy 
Pierrepont sometimes helps the 
owner, but Mrs. Pierrepont insists 
that her role is limited to replacing a 
tired fabric on the Queen Anne din- 
ing room chairs, adding new fringes 
and tassels to the silk taffeta draperies 
in the drawing room, moving the 
furniture around from time to time. 
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It is a lovely room, this drawing 
room. Forty people do not crowd it in 
the predinner cocktail hour, when its 
lustrous paneling and shining eigh- 
teenth-century parquet de Versailles 
floor are illuminated by fifty wax 
candles. The furniture is French: 
small Louis XV and Louis XVI pieces, 
harmoniously arranged. On one long 
wall two Dutch eighteenth-century 
oil paintings are set into the paneling. 
These large, dark, romantic land- 
scapes give strength to the pretty 
room. They show the park of a castle 
in Holland, with figures in court 


dress disporting themselves light- 
heartedly in an Arcadian scene. They 
are happy pictures; the visitor today 
feels that it would have been fun to 
have been invited to the party, just as 


ABOVE: Timeless in concept, the New 
York townhouse of Mrs. Edgar W. Leonard 
has retained its 1920s elegance, freshened 
with the help of interior designer Nancy 
Pierrepont. A stair curves up from the 
entrance hall. opposite: Family miniatures, an 
antique fan and a Chinese Export porcelain 
bowl occupy a corner of the drawing room. 
FOLLOWING PAGES: The scene of numerous 
parties given by the Leonards, the drawing 
room conveys a cosmopolitan sensibility 
with its antique French furnishings. 
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RIGHT: At Adelaide Leonard’s dinners, conversation ebbed and flowed around the 
large Georgian table in a dining room aglow with soft candlelight. The Queen Anne chairs, 
most with the original needlepoint upholstery still intact, provided seating for her guests. A 

Chinese Export service, including the large tureen on the sideboard, is used for the table 
settings. ABOVE: Painted in 1925, the Troubetzkoy portrait of Mrs. Leonard in her 
drawing room shows how little the décor has changed over the years. 





















































it would have been fun to have at- 
tended one of Mrs. Leonard’s cele- 
brated parties in the 1920s and 1930s. 

Mr. Winston (“Winky”) Thomas, 
an old friend of Adelaide Leonard’s, 
describes her as she was in her hey- 
day. It has been some time now since 
it has been easy for her to entertain as 
she used to, but Mr. Thomas remem- 
bers an earlier era vividly. 

“Adelaide was quite a figure in 
New York society. If she asked you, 
and you had another date, you felt 
very bad about it. Edgar Leonard, a 


successful stockbroker and great 


sportsman, was vonderful host, 
and adored his wii lelaide was a 
beauty: blue eyes, taf lored hair 
and the freshest co1 ever 


saw. She was very g' b 
lic-spirited, and durin 

worked hard for the Am: 

en’s Voluntary Services 

she knocked herself out for Du 
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lief—the Queen Wilhelmina Fund— 
and later received a decoration from 
the queen of the Netherlands. You 
see, before she married Edgar, she 
had been married to a great Dutch 
landowner. He died young, but she 
loved his country and kept her house 
there until after the war. 

“The Dutch house parties were a 
lot of fun—Adelaide, who was flirta- 
tious herself, loved to encourage her 
friends’ flirtations. Nothing serious, 
you know—a man might have a sum- 
mer’s dalliance while his wife was 
somewhere else. Then back Adelaide 
would come to New York, having 
stopped off in Paris to buy clothes.” 

There was always music at Mrs. 
Leonard’s parties; she adored danc- 
ing, especially waltzing. Guests 
danced on the marble floor of the hall 

1at separates the drawing room and 

The latter, a comfortable wal- 
| room, is of the Régence 
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LeFT: The library, snug in its paneled warmth, was the scene of smaller gatherings 
of friends. Antique Meissen porcelain adorns a corner niche. ABOVE: Guests were always 
welcome, and a lively stream of friends from both sides of the Atlantic filled the house 
with laughter and fun. In a guest room, Mrs. Leonard, with her inimitable sense of 
hospitality, provides a fall-front secrétaire for correspondence, and a club chair 
and ottoman at hearthside. Fabrics and wallpapers by Brunschwig & Fils. 


period—Mrs. Leonard brought over 
the paneling from a house in Fon- 
tainebleau. The pictures and objects 
that decorate it are unostentatious, 
but the two little Guardis on the wall 
and the casually displayed Meissen 
and Amstel porcelains in the corner 
niches are quite fine. 

The library was where her guests 
congregated at the smaller parties. 
“Adelaide entertained all the visit- 
ing firemen who came to town,” re- 
calls Mr. Thomas, “especially the 
English—the Prince of Wales, Lord 
Carnarvon, the duke of Marlborough 
and lots of others. Bert Marlborough 
once complained that the service in 
the house was running down—the 
footman had forgotten to put tooth- 
paste on his toothbrush. Adelaide 
was just furious and told him that 
her guests were expected to cope with 
their own toothbrushes. 

“Adelaide’s food was always su- 
perb. Old-fashioned American food 


of the best kind—the first tiny green 
peas, the first corn, the first soft-shell 
crabs, and plenty of everything. Of 
course, there was none of that buffet 
style that people have to go in for to- 
day. If it was a really big party, she 
would do several round tables, but a 
typical dinner was sixteen or eigh- 
teen seated at a long table.” 

Only candles lighted the dining 
room—twenty-eight of them—and 
the guests enjoyed lingering in the 
romantic atmosphere, replete as they 
were after a meal of terrapin from 
Maryland, quail from South Caro- 
lina, and that richest of desserts, 
creme brilée. But the vivacious 
blonde hostess would be on her feet: 
“Can you hear the violin upstairs? 
That’s Yul Brynner, a new young art- 
ist that none of you have ever heard 
of. But he’s good, and he’s been play- 
ing all alone for twenty minutes. Do 
come up and listen to him!” And 
everyone followed her lead 


























eS OprosirTe: Interior designer Sally Sirkin Lewis has created a 
polished, uncluttered statement in the penthouse apartment of 
television producer Joe Hamilton. The small steel sculpture in the 


A Los An ¢ 'e for Joe Ham ilto living room is by Bruce White. 


e€ print series is by Brice Marden. A 
fanciful element amid the simplicity: a Japanese black lacquer and 
mother-of-pearl cake box. anove: A work by Agostino Bonalumi, Red, 
INT ; ce ae 1981, serves as a focus in the upper hallway. An African ceremonial 
a , ; tands nearby. FOLLOWING PAGES: In the living room, tables, 
lcovering, and furniture upholstered in glove leather 
< are all from J. Robert Scott. Piano by Steinway. 
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opposite: A chandelier from Nesle spills light across a lacquered parchment table in the dining room. Folding 

screens are covered in the same handloomed silk as the walls. Furniture, handloomed silk wallcovering and acces- 
sories from J. Robert Scott. Mixed media work by Lynda Benglis. Asove: A room of many functions, the media room/ 
library serves as a repository for Mr. Hamilton’s numerous awards, as well as a guest room. A Daum vase, circa 1930, rests 
atop the table. Gate of Trust, 1982, above the mantel, by Bryan Hunt. FOLLOWING PAGES: The master bedroom is simple 
in its expression, with no superfluous decoration. Maple veneer with bronze stripping covers the walls, a textural 
departure from the rest of the apartment. Artwork at left by Adolph Gottlieb. Swing-arm lamps by Hansen. 


A PROVOCATIVE APPROACH to review- 
ing a work of any kind is to ask the 
question, “If you were doing it all 
over, knowing what you know now, 
what would you do differently?” 
Giving the author the benefit of hind- 
sight is one of the surest ways of get- 
ting an honest critique of an effort. 


This was the question posed to televi- 
sion producer Joe Hamilton, who re- 
cently moved into duplex 
penthouse apartment in | Angeles, 


with interiors created { 

signer Sally Sirkin Lewis 

question was asked of M 

Each answered with unreh 

candor: “I wouldn't change a thin 
Joe Hamilton is an ideal client fro: 


a designer’s point of view. A bus) 


man who knows what he wants, he 
was willing to delegate the design 
and execution of his home to a spe- 
cialist. There were only two stipula- 
tions: that the budget he established 
be respected, and that the project be 
completed on schedule. 

The client and the designer imme- 
diately concurred in their predilec- 
tion for the earth colors—ranging 
from beiges to ochers and browns. 


landloomed silk now covers walls 
throughout the main rooms in the 
apartment, except in the master bed- 
room, where maple veneer was cho- 
1 change of materials. The 
th tone colors even invade the 
r room, where camel-colored 
specified for walls and ceil- 


ing, and travertine for the counter 
tops. Pale carpeting throughout con- 
tributes a sense of quiet unity. 

In these interiors, bronze is the 
binder that holds the decorative | 
scheme together. Skillfully used for 
end tables, doors, accent stripping, 
vertical blinds, artworks and fireside 
tools, the deep, rich luster of the 
bronze has the effect of establishing 
an overall sense of firm masculinity. 
“More specifically, though, it empha- 
sizes the different materials in the 
apartment,” Mrs. Lewis explains. 
“For instance, it separates the 
wooden banister from the silk wall 
upholstery on the stairway.” 

By incorporating several artworks 


continued on page 198 
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Memories of Childhood 


Illustrations that Uividly Stir the Young at Heart 


TO JUSTIFY SMALL indulgences they 
feel silly about, parents often resort 
to an age-old ruse. They tell them- 
selves that what they want is “for 
the children.” No one can use this 
classic excuse for childlike pleasures 
more aptly than the writers and art- 
ists who produce illustrated books 
for young readers. Thomas Bewick, 
England’s greatest wood-engraver, 
invoked it when he turned out a 
charming natural history book for 
children late in the eighteenth cen- 
tury. “My principal object,” he ex- 
plained, “was directed to the mental 
pleasure and improvement of youth 
... to lead them on till they become 
enamoured of this innocent and de- 
lightful pursuit.” Finally, he con- 
fessed to the reader what had been 
in it for him: “the great pleasure I 
felt in imitating nature.” 

The first artist in modern times to 
earn his living by illustrating books, 
Bewick single-handedly raised the 
standards that had governed chil- 
dren’s book illustrations before him. 
He wanted his natural history to sup- 
plant the old popular bestiaries, and 
the more modern primers derived 
from them, which were used to teach 
children smatterings of words and 
animal lore at the same time. Origi- 
nally the bestiaries were made for 
monasteries, whose inmates, in com- 
mon with the young, knew little of 
the world firsthand. The few children 
who saw these books always thrilled 
to them because ! pictured actual 
and mythical creat 
real, just as youn 

Bewick wanted 
record and his rea 
his illustrations ma) 
in the refinement 0: 


ecually 


TEXT BY KENNETH BAKER 





children. In contrast to the rough, 
unspirited illustrations of most earlier 
popular volumes, Bewick’s precise, 
flinty images are respectful of chil- 
dren’s curiosity and ability to see the 
world for themselves. Though they 
are more instructive than whimsical, 
Bewick’s tiny pictures have that look 
of being worlds unto themselves that 
lends charm to the works of so many 
later, more fanciful illustrators. 

The latter half of the eighteenth 
century saw the first boom in chil- 
dren’s books. It fired an ongoing de- 


COVER AND ABOVE; Two Rabbits with a Basket of 
Greens, Beatrix Potter, circa 1898. Watercolor 
on paper; actual size. This charming scene 
was created by a beloved children’s story- 
teller. Sotheby’s, New York. opposite: Every 
Elf and Fairy Sprite..., for Holly Leaves, W. 
‘cath Robinson, 1944. Watercolor and body 
on paper; 20/2” x 14”. © The Estate of W. 
Xobinson, Chris Beetles Ltd., London. 





bate about the nature of childhood 
and the kinds of images the yo 

should see. On the one side were 
those who thought children sho 

be coaxed and disciplined out of 
their playful fancies at every oppor- 
tunity. On the other were such fore- 


bears of Romantic sensibility as 


William Blake, who saw imagina- 
tion as an inborn gift to be culti- 
vated. The moralizers wanted the 
young steeped in the unillustrated 
edifying tales composed by well- 
meaning gentlewomen like Mrs. 
Barbauld and Mrs. Trimmer, who 
had a huge following among par- 


ents. The partisans of imagination — 


thought it better to feed a child’s 


fancy than starve it. Even Samuel 


Johnson joined the debate, as his bi- 
ographer Boswell notes: “Lady 
Rothes spoke of the advantages chil- 
dren now derived from the little 
books published purposely for their 


instruction. Johnson controverted it, — 
asserting that at an early age it was 


better to gratify curiosity with won- 


ders than to attempt planting truth, — 


before the mind was prepared to re- 
ceive it.” Johnson held the view, 
rather, that ” ‘Jack the Giant-Killer,’ 
‘Parismus and Parismenus,’ and ‘The 
Seven Champions of Christendom’ 
were fitter for them than Mrs. 
Barbauld and Mrs. Trimmer.” 
Johnson needn’‘t have worried. The 
Romantic era brought a rage for the 
waking dreams of the imagination. 
The lovers of fantasy and fable in 


children’s books won out. “In a utili- — 


tarian age, of all other times,” Charles 
Dickens wrote in 1853, “it is a matter 
of grave importance that Fairy tales 


should be respected.’” Numerous — 


writers and artists seemed to concur. 























































































































“In a utilitarian 

age... Dickens wrote, 

“it is a matter of grave 

importance that Fairy tales 
should be respected.” 


opposite: This is the cat, That killed the rat, That ate the malt, 
That lay in the house That Jack built, Randolph Caldecott, 
1878. Watercolor on paper; 8” x 7”. Pictured here is the 
wide-eyed cat that cavorted through the first toy-book by 
Caldecott. RIGHT: The Pool of Tears, Sir John Tenniel, circa 
1864. Pencil and watercolor on paper; 5” x 4”. This 
preliminary drawing was one of the first images pre- 
sented to Lewis Carroll for use in Alice’s Adventures in 
Wonderland. Both from Justin G. Schiller, Ltd., New York. 
BELOW: Title unknown, Kate Greenaway, circa 1880. Water- 
color on paper; 742” x 102”. Greenaway’s popularity was 
so widespread that children’s fashions were patterned 
after the costumes in her stories. Karl & Faber, Munich. 






















CT Pend 
+ FE FREE bbe “s 


Af 


ed 





H i eff f / 
ef i fogs i f 
ri ibe if // 








































































































118 





opposite: The Fly~Away Horse, Maxfield Parrish, 1904. Oil on Paper; 28” x 20%”. 


Influenced by the Pre-Raphaelites, Parrish brings precision and romance to a won- 
drous illustration inscribed on the back: “and the Fly-Away Horse seeks those faraway 
lands you little folk dream of at night.” Judy Goffman Fine Art, New York and Blue 

Bell, Pennsylvania. aso ! 'd Piper of Hamelin, Arthur Rackham, 1934. Pen, ink and 
watercolor on paper hie legend of the mysterious departure of the children of 
Hamelin in 1284 evoived th century onward, into the traditional story of the 
magical piper. This fy ver Grawing of the spellbound children was imagined 

by a noted sh ind book designer. Chris Beetles Ltd., London. 


Sir Arthur Conan Doyle went so far 
as to try to prove that fairies exist in 
nature. Meanwhile, more than a hun- 
dred artists, including Sir John Ten- 
niel and Lewis Carroll himself, tried 
their hands at illustrating Alice’s Ad- 
ventures in Wonderland. Perhaps ev- 
eryone who reads it secretly wants to 
illustrate it with his or her own 
imaginings. Here may be the mark of 
the great fable, ancient or modern. 
While the writer of fantasy can 


advantageously develop an atmo-— 


sphere of mystery or dream slowly, 
even suspensefully, the illustrator 
must set a fantastic scene all at once in 
each image. One look into an Arthur 
Rackham drawing makes it clear: 
This is not everyday reality. 

But a gnarled, almost lurid draw- 
ing style like Rackham’s is not the 
only means to evoke another, parallel 
world. Beatrix Potter’s illustrations 
couldn’t have a lighter touch, yet 
they are completely transporting. 

Miss Potter invented the beloved 
“Peter Rabbit” in an illustrated letter 
to a child, which shows how fine a 
line divided the real and imaginary 
in her delicate vision. First, she de- 
scribes her real pet rabbit, Peter. Little 
drawings show him asleep in a box, 
getting his claws clipped, hopping 
away, looking quite feral. She closes 
with: “Here are some rabbits throw- 
ing snow balls.” And sure enough, 
there is a tiny wintry cityscape with 
eight rambunctious rabbits in waist- 
coats pitching snowballs at each 
other. Subtly, but definitely, these 
little fellows are a world away from 
the drawings just above. 7 

John Ruskin voiced a pleasure 
countless world-weary adults must 
feel on gazing into the charmed 
realm of art for children. His praise of 
Kate Greenaway fits as well the 
world of Beatrix Potter, Arthur Rack- 
ham, John Tenniel, Walter Crane, 
and others. “And more wonderful 
still—there are no gasworks! no wa- 
terworks, no mowing machines, no 
sewing machines, no telegraph poles, 
no vestige, in fact, of science, civiliza- 
tion, economical arrangements, or 
commercial enterprise!!!” 0 
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“MY F.E.F. IS NOT Fine French Furniture,” says the lovely, 
laughing lady of the house, “it’s food, friends and flow- 
ers.” Which is all well enough. But what about that fine 
English furniture? Luxuriously placed in the ravishing 
Italianate setting in which the lady lives and entertains in 
sumptuous California style, somehow these extraordinary 
pieces enhance her flawless food, cause her famous friends 
to appear even more clever, and set off to perfumed perfec- 
tion the exquisite flowers from her profuse gardens. 
“What made me fall in love at first sight with this 
place,” she goes on, “was the driveway.”” Three-cars-wide 
and curving, lined with towering cypresses and orange 
trees, planted with white azaleas and begonias, it is a stun- 
ning entrance to what was once a typical California Span- 
ish house, red tile roof and all the rest of it. The tiles and 
the roof remain, now disguised by a parapet. The rest, 
except for the walnut paneling in the library, is memory. 
The lady was captivated by an airy, enchanting house 
she saw in London in the middle of Mayfair. “That’s it,” 
she said, and she engaged the late, legendary interior de- 
signer William Haines and his partner, Ted Graber, to 
transform her Spanish stucco to Italianate splendor. 
“White,” she said, “the house must be white.” And that it 
is, from the formal fagade—traced in black by a delicate 
iron balcony, emboldened by eighteenth-century bronze 
urns, embellished by hundred-year-old busts set like cam- 
eos in circular niches—to the pristine pool pavilion at the 
foot of emerald lawns, where as many as three hundred 
guests have been entertained in one fabulous fell swoop. “I 


wanted this house to be many things,” the lady says, “bu 
grand was not one of them. I told Billy and Ted I didn’ 
want my children growing up in a mini-palazzo.” Still, a 
times there is grandeur here, as candlelight shimmers on 
gilt and the satiny surfaces of Chinese Chippendale. 

Always there is drama. And sweep. And, in some cozy 
corners, warmth and iritimate charm. This is true of the 
lovely little library, a beckoning room for playing cards or 
curling up on print cushions with a book by Trollope and 
an apple red enough to match the fringed silk curtains. 

The lady knew when she first saw the property that it 
was perfect for her family. There were three acres of gar- 
dens and grounds to plant with the orange trees that her — 
husband loved. There were a pond, a lake, a swimming 
pool and tennis courts for the children. “Ted Graber says 
it’s like living in a park,” she comments. 

Her bedroom is like living in a garden in the center of 
that park. Filled with light, its windows overlook treetops, 
and beds brimming with flowers of every hue. Sitting in 
the room’s glow, the lady gestures toward a graceful pair 
of eighteenth-century carved mahogany Adamesque arm- 
chairs. “Those two chairs were the beginning of my ro- 
mance with Billy Haines. I had met him at Joan 
Crawford’s. One day at his studio I saw these beauties. I 
told him I couldn’t live without them and to please hold 
them for me. When I went back a few days later, he told 
me they’d been sold. ‘Forget about them, little girl,’ he 
said, ‘they’re gone.’ I went sobbing home to my husband, 
wondering why Billy would sell the chairs when he’d 
















































































Capturing an Ideal 


A California Residence for Gracious Entertaining 


INTERIOR DESIGN BY WILLIAM HAINES AND TED GRABER 
TEXT BY AILEEN MEHLE 
PHOTOGRAPHY BY RUSSELL MACMASTERS 





Working with a zestful lady who loves to collect beautiful objects, 
led Graber and the late William Haines redesigned her spacious California 
home, opposite: Mr, Graber visits with his client in the atrium. aBovE: The 
classically inspired fagade dominates the motor court. 





























Designed around an atrium, the house accommodates gra- 
cious entertaining. Tor: A gallery visually opens to the atrium, 
and toa pool pavilion, in the background. asove: In the drawing 
room, Oriental objects are intermingled with traditional furnish- 
ings. LEFT: On a drawing room wall, Chinese painted wallpaper 
creates the backdrop for a Chippendale-style mirror, a pair of 
lustres with ormolu and Wedgwood bases, and a Regency man- 
tel. FOLLOWING PAGES: Eighteenth-century Chippendale-style 
table and chairs grace the dining room. Chandelier 
by Waterford; drapery fabric from Schumacher 















































promised them to me. Finally, to put me out of my misery, 
my husband said he had bought them for me as a surprise 
for my birthday. After that I belonged to Billy.” 

Says Ted Graber, ‘The most endearing characteristics of 
our client are her great curiosity and enthusiasm, and her 
beautiful taste.” The lady loves to collect. “I’m cuckoo 
about candlesticks,” she says, “I’m always buying them 
and dragging them home. Some of the objects I love most 
are in the drawing room—the divine little Tanagra figure 
of Athena, and the two tables set with Italian marble, on 
either side of the fireplace. But the first thing guests notice 
is the coffee table. It was designed and built from antique 
Chinese panels. I’ve never seen another like it.” 

Heads of state, princes and princesses, dukes and duch- 
esses, ambassadors, tycoons, movie stars and fashion de- 
signers have been entertained in the house, summer and 
winter, indoors and out. They have gathered in the glam- 
orous drawing room covered in painted Chinese wallpa- 
per, draped in heavy silk, furnished with Chinese 
Chippendale-style furniture, decorated with precious ob- 
jects placed on inlaid marble tables and on the carved 
white Carrara marble Regency mantel. They have dined at 
the eighteenth-century English mahogany table, sat on 
Chippendale-style chairs covered in black horsehair. 

They have danced in the lushly planted atrium, the cen- 
ter and focal point of the house, where black and white 
terrazzo floors and a soaring white latticework ceiling sug- 
gest a movie set—in the days when they made movies 
about rich people having a good time. “Scarlett O’Hara 
had Tara,” says the lady, “and I guess this is my Tara.” 

















LEFT: Warm, crisp hues and patterned upholstery enliven 
‘he cozy walnut-paneled library. The portrait over the mantel is by 
Sir Cecil Beaton. The mahogany card table (foreground right) is 
English, 18th century. ABOVE: Seen from the master bedroom, the 
grounds of the house appear to be landscaped like a park. Accenting 
the light and airy room is an English partners’ desk, flanked by 
shield-back armchairs upholstered in Schumacher fabric. Nunu, 
the owner’s Lhasa Apso, occupies the foreground. 
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TEXT BY CHARLES BRICKER 
PHOTOGRAPHY BY TIM BEDDOW 
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Four generations of the Spoelberch family have treasured the beauty of their 250-acre estate, the Parc de Wespelaar, in Belgium. 
The park was originally laid out at the turn of the 18th century by Ghislain-Joseph Henri for the first owner, Léonard Artois. Fash- 
ioned as a jardin anglais, it was filled with elaborate follies and eye-catchers, several of which still survive. PRECEDING PAGES: The 
morning sun breaks through a grove of London plane trees and beeches, casting shadows on the mirror-smooth lake. ABOVE: Rising 
mist cloaks the south arm of the canal, part of the once-pentagonal waterway surrounding the garden. opposite: The North Bridge 
bespeaks two eras: The Doric columns are late-18th century; the wrought-iron balustrade was added in the 19th century. 


TO VENTURE MOONSTRUCK across the 
frost-silvered lawns of the Parc de 
Wespelaar, near Brussels, is to enter 
a fantasy landscape by the painter 
Hubert Robert. Léonard Artois, the 
Louvain brewer who bought Wes- 
pelaar in 1796, may well have had 
such romantic moonlit p 

in mind when he as! 

seph Henri to d 

jardin anglais for 

the year 1800, He 

Flora and most of th 

structures were in place, fo 


for nocturnal, or diurnal, wanderings. 
The contemporary visitor to Parc 
de Wespelaar is tempted to conjure 
up phantom figures in elegant har- 
mony with the setting. But as the 
morning sun begins to move across 
the lawns, stripping them of their sil- 
ver, a sputtering moped jolts by: The 
juvenile members of the Spoelberch 
nily like to put this spacious plea- 

> garden to resolutely modern use. 
iroline de Spoelberch and her 

hie dismount at the top of 

e the lake and swoop 


by steel cable—young Tarzan-less 
Janes—to the bank opposite. “The ca- 
ble was attached to that big 180-year- 
old linden tree, in the twenties,” notes 
Caroline’s father, Vicomte Philippe de 
Spoelberch. “The brides in our family 
slide down it on their wedding day, 
train and all.” Philippe’s father, Wer- 
ner, the patriarch of Wespelaar, made 
his final cable crossing a decade ago— 
at seventy-two. Philippe, his elder 
brother, Nicolas, and their sisters, 
Sybille and Anne-Louise, are also vet- 
eran practitioners of the family sport. 
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ABOVE LEFT: Nineteenth-century visitors would have arrived by canal boat and proceeded to the garden along 

a regal avenue of beech trees. ABOVE RIGHT: Time has added to the picturesqueness of the lakeside grotto, whose lime- 
stone incrustations have begun to drop away from the brick vaulting. In the background is the Temple of Flora, 

one of Wespelaar’s original architectural caprices. Suspended from a 180-year-old linden tree is the cable that gave rise 
to a playful family tradition: A Spoelberch bride slides down it on her wedding day. opposite: Nature’s tracery— 

the leafy boughs of beech trees—gently echoes the man-made motifs of the 19th-century South Bridge. 


A steel cable may not seem an exact 
contemporary equivalent to a flower- 
garlanded Watteau swing, but Parc 
de Wespelaar’s elegance has always 
contained an element of energetic 
playfulness. Consider a nineteenth- 
century guide to the garden: a Chi- 
nese pavilion, a wheel of fortune, 


swings, a Chinese bridge, a cascade, 
sculptures and the still-existing grotto. 

The pavilion and bridge, the wheel 
of fortune, and all the other architec- 
tural caprices made of perishable 
wood and plaste1 i long ago, 
as did the origi nth-cen- 
tury manor hou house 


third in the series 

by French architec 
white-painted brick 
fectly compatible wi 
viving stone and mai 


the temple, a pyramid, and an obelisk. 

“The chateau that preceded it, a 
flamboyant neo-Renaissance pile, 
was built in the 1880s,” Philippe de 
Spoelberch explains. “The face of the 
architect, Hendrik Beyaert, is on our 
Belgian hundred-franc bill.” The ma- 
jor vestige of Beyaert’s extravaganza 
is the stone balustrade surrounding 
the island on which the chateau once 
stood. A minor vestige was the 
wrought-iron Art Nouveau balus- 
trade, which he superimposed on the 
eighteenth-century Doric columns of 
the North Bridge. The bridge formed 
a gateway to the park as it existed in 
the mid-eighteenth century—it was 
formal then, and entirely surrounded 
by a pentagonal waterway. 

The picturesque dips and rises in 


\lay’s landscape were introduced by 


Henri, who wooded them with 
beech, elm, oak, linden and plane 
trees. Plenty of earth to shape the 
new garden was available after the 
artificial lake was dug, swallowing 
up one side of the pentagon. In the 
1880s, the lake was enlarged, much of 
Henri’s planting uprooted, and the 
Chinese bridge—undoubtedly in a 
state of decay—demolished, all to 
provide an even more grandiose 
vista, with a backward nod to the En- 
glish landscape designs of William 
Kent and Capability Brown. 

On a corner of the island where 
Barbe’s country house has replaced 
Beyaert’s dream castle, there is a min- 
iature swimming pool. “It’s drained 
now, but when we were children, we 
used it constantly,” Philippe de 


continued on page 203 
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Clues from the Past 


Restoring the Beauty of Grey Gardens in East Hampton 


TEXT BY SALLY QUINN 
PHOTOGRAPHY BY PETER VITALE 





RIGHT: In 


ng on Long Island, journalist/ writer 
1e Washington Post, took ona 

ury house was abetted by 

| inn opens a gate to 

1 weeds and vines. 


major challenge. The 
architect E. L. Fi 
the secret 






























rop: The light 
floor matting and Co 
and side chair wer 
Gardens years ago 
and wicker tabl: 
motif, Sally Qui: 
the garden 


“I told Ben that ‘Big Edie’ 


wanted me to have the house. ’You’re 
out of your mind,’ he said.” 


is evident in the entrance hall, with its hemp 
nuch of the furniture throughout, the table 
“attic. The pencil drawing depicts Grey 
included the chaise longues, brass lamps 
laining the predominance of the rose 

ntzes | chose were to complement 
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decorating scheme.” 
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WE HAD LOOKED in vain at houses for 
sale all week. Finally, in exasperation, 
the real estate agent said, “Well, 
there’s always Grey Gardens.” The 
name conjured up all sorts of images. 
Hundreds of cats, two eccentric old 
women—the aunt and cousin of Jac- 
queline Kennedy Onassis—decayed 
grandeur; a cinema verité movie of 
the same name; condemnation by the 
health department; ghosts in the at- 
tic; an eerie, dilapidated, romantic 
oceanside hideaway in the midst of 
an exclusive, perfectly manicured oa- 
sis of the well-to-do in East Hampton. 

“Little Edie” Beale, Jackie’s first 
cousin, niece of Black Jack Bouvier, 
met us at the door. Her mother, “Big 
Edie,” had been dead for several 
years, she explained, and she was 
now forced to sell the house. 

Inside, the cat smell was over- 
powering. The floor was part dirt. 
The ceiling was caving in. Raccoons 
peered at me through the rafters. 
Some twenty cats scurried as we en- 
tered each room. Still I thought it was 
the prettiest house I had ever seen. 

We returned to the living room, 
stepping carefully over the rotting 
boards. I touched the keys on the 
grand piano and it collapsed. “Little 
Edie” didn’t seem to notice. She did a 
waltz in the middle of the living 
room, and when she finished, she 
waved her arms magnanimously and 
said, “All it needs is a little paint.” 

“You're out of your mind,” was 
what my husband, Ben, said when I 
broached the subject. Every day I 
went back. I was obsessed. ’“You must 
have this house,” “Little Edie” told 
me. “You are meant to have this 
house. My mother has told me I must 
sell it to you. You are the only one 
who will return it to its original 
glory. Everyone else wants to tear it 
down.” I told Ben that “Big Edie” 
wanted me to have the house. 


“You're out of your mind,” he said. 
I went back. This time with Ben. 
He is extremely allergic to cats. He 
was crying when we finally got out 
of the house. His eyes were red and 
puffy and he couldn’t breathe. He 
had been startled by a raccoon. 
“You're out of ....” he started to say. 
“But Ben, all it needs is a coat of 
paint,” said I. Happily, Ben has a 
sense of humor. Also a sense of ad- 
venture. It didn’t hurt that he loves a 
challenge. This was a challenge. 

In November I arrived in East 
Hampton to close the sale of the 
house. I ventured into the attic for the 
first time, to find everyone’s fan- 
tasy—a treasure trove of objects from 
a bygone era, unused for half a cen- 
tury. There was almost enough of ev- 
erything to furnish the entire house. 
It was a true archaeological expe- 
dition, unearthing things that painted 
a perfect picture of the twenties and 
thirties. Everything I opened took me 
through the looking glass to discover 
another world—one of wealth and 
privilege, of travels and calling cards, 
of servants and beautiful clothes and, 
most of all, of a leisure that doesn’t 
exist in many lives today. 

It was as though I had been left a 
set of instructions as to how to do the 
house, a tattered map with clues to 
follow in decorating. I took bits of 
torn chintz and pieces of old slipcov- 
ers and found fabrics that had the 
same feeling of summer and beauty 
and unstudied style. I scratched the 
walls until the original paint came 
through, the old East Hampton blues 
and greens and soft pinks. 

As soon as the back side of the 
house, which faces south to the 
ocean, was opened up with French 
doors all round, the house became 
what I had known it could be—a 
cozy, warm, sunny, comfortable 
home. My goal was to have anyone 


who entered the house feel good. 

Once we decided what we wanted 
to do with the garden, which was to 
recreate it as we guessed it must have 
once looked, the frustrating part was 
to wait for it to fill out. We knew it 
would take years to get that lush 
overgrown feeling that makes it look 
as if it had always been there. Last 
year in a Long Island library we 
found some old photographs of the 
original garden at the turn of the cen- 
tury. Incredibly, it was almost identi- 
cal to the way we had designed it. 

We still had to renovate the house 
after we bought it, and that would 
take a year, even though the decorat- 
ing was already done in my mind. 
Everyone said we were crazy to try to 
do a house from Washington, so far 
away. But I knew otherwise. The day 
I discovered the attic, I had come 
downstairs and was standing in the 
rubble that was once the sun porch, 
looking out at the garden. Even 
though the sun was shining, the 
November wind made a spooky 
noise as it blew the ancient ramrod 
pine to and fro in front of the house. 

Suddenly I heard a noise. I turned 
around and gasped as I saw a woman 
standing behind me. I have no idea 
how she got in or crept up without 
my hearing her. She introduced her- 
self as a friend of both “Little Edie” 
and her late mother, “Big Edie.” She 
smiled a benevolent smile at me. 

“IT talked to “Big Edie’ the other 
day,” she said in a totally matter-of- 
fact way. “She wanted me to tell you 
how pleased she is that you have 
bought Grey Gardens. She wants you 
to know that she believes you will 
make the house as beautiful as it once 
was, and that she will be watching 
over you to make sure that every- 
thing goes perfectly and that this will 
be a warm and loving and happy 
house.” And so she did. 


OPPOSITE ABOVE LEFT: Appropriately, the Bradlees collect old newspaper posters, one of which, in the living room, is 

a turn-of-the-century French example. opposite: A part of the large kitchen is given over to a sitting area, comfortably 
appointed with a trio of sofas upholstered in Brunschwig & Fils fabric. Pillows wrapped in Cowtan & Tout flowered cotton, 
and in patchwork, lend contrast. The stove—a new one— resembles the antique version it replaced. OPPOSITE ABOVE RIGHT: In its 
simple cheerfulness the dining room ideally suits the very informal entertaining preferred by the Bradlees. FOLLOWING 

PAGES: The master bedroom is brightened by quilts from Sally Quinn’s extensive collection. The bed—from the attic. 





























When the secret garden was finally 

cleared of debris, it revealed, says Sally 
Quinn, “wonderful zany stucco Italianate 
walls, with a rotting pergola and a crumbling 
thatch-roofed cottage. It took cranes to lift 
bulldozers inside the wall—once we found 
it—to accomplish the clearing. The garden, 
of course, was the whole point of the house, 
the reason for its name, even though we had 
to take the previous owner’s word for it that 
it even existed.” Now, five years later, the 
garden flourishes; the pergola is a pleasant 
refuge, and the rebuilt thatch-roofed 

cottage is a child’s playhouse. 








Imbued with 
Country Character 


An Ibiza Haven in Rapport with Nature 


INTERIOR DESIGN BY JORG POPPE-MARQUARD 
TEXT BY CATHERINE STYLES-MCLEOD 
PHOTOGRAPHY BY JOSE LUIS PEREZ 
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When Jorg Poppe-Marquard left an acting career in 

Berlin to become a designer on the island of Ibiza, he estab- 
lished his humanistic design philosophy. He says, “If human- 
kind is the measure of all things—and I think we are—then the 
place people live in is very important.” above: His home, a reno- 
vated 300-year-old farmhouse, is painted an earthy color, restoring 
an old island tradition. RIGHT: The entrance hall—having white- 
washed walls, floor of local tile, and an open stair leading to the 
master bedroom—is furnished with a 19th-century breakfast 
table displaying painted place settings. Small artworks 

on the far wall are from his family’s collection. 
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opposite: “I wanted a house full of funny things to look at and find variety 
in,” Mr. Poppe-Marquard says. His living room shelves show how adeptly he 
mixes cultures and styles: A number of local 19th-century mufiecos—wooden devotional 
figures—join small African sculptures (top right), books, records and personal photographs. 
ABOVE: His own paintings adorn the living room, where sheepskin blankets, and pil- 
lows sewn with silk ribbons, make the built-in sofas comfortable and inviting. 


“| LIKE A BLUE SKY,” remarks Jorg 
Poppe-Marquard. “It exerts a differ- 
ent influence, and people are differ- 
ent under the sun.” Successful actor 
turned interior designer, Mr. Poppe- 
Marquard has chosen to make his 
home in the heart of Ibiza—a light- 
filled island off the coast of Spain— 
taking as his background its discreet 
villages, flower-strewn fields and 
pace-setting cosmopolitan colonies, 
far from his native Germany. 

In all his work he emphasizes man 
as the scale of things, and that is why 
he enjoys converting and decorating 
Ibicenco farmhouses. They have, he 
feels, natural proportions. When they 
were built, the size of the rooms and 


the height of ceilings depended on 
the timber available, basically on 


how high a tree could grow. Small 
rooms and tiny ope: 
teristic. The challei 

the spirit of a house \, 

suitable for owners who, 
islanders, are not concerned 
shutting out the sun, but want the 
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surroundings and the interiors to 
blend. Air and light inside, and a sa- 
gacious mixture of shade, breeze and 
sun outside, are the prime consider- 
ations. Consequently, the designer 
combines respect for the old build- 
ings with a commonsense belief that 
some things have to be changed. 

He has known the island for years 
and bought his first house there in 
1969, when he was still a stage and 
screen actor. But to Jorg Poppe- 
Marquard, the house in Ibiza was a 
provocation. “I’d say to myself, ‘The 
sun’s shining there, and I can’t go.’ 
Acting’s a wonderful profession, but 
I’m glad I got away.” He did so spon- 
taneously. Stepped off the plane one 
day and thought, “That’s it.” 

Interior design is, in a sense, the- 
ater, the creation of an atmosphere, so 
there was no career conflict. He 
opened a small decorating gallery, 
ind requests came in, mainly from 

is house owners on Ibiza, and 
Germany, Monaco and 
the gallery occupies 


larger premises in a fifteenth-centu 
farmhouse, in the center of the island 
as his home is. His working desig 
principle is twofold: “What's right for 
the house and for the people in it.” 
Light and color, he feels, give the 
atmosphere, no matter the size of the 
rooms. To him, using color is like en- 
tertaining people—a question of 
putting the right ones together. He 
loves red, but is wary with it. It’s like 
a dominant human personality, capa- 
ble of taking over the whole party. 
His work for the international cli 
ents who make their second home on 
this Balearic isle involves a fusion 0 
cultures, but Spanish furniture and 
fabrics predominate, marked, as well 
by reminders of the Moorish occupa 
tion centuries ago. Spanish furniture 
is rougher than Italian or French, 
more rustic, more naive. It appeals to 
Mr. Poppe-Marquard, who likes set 
ting it against pale colors, using 
sheepskins and a hand-loomed fabric, 
lengua mallorquina, from the nearby 
island of Mallorca. Tough-wearing 
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PRECEDING PAGES: An outside dining area is open to the natural vegetation the designer likes 
best. “I prefer the view over the hills to the view over the sea,” he says. Bowls of wild flowers 
adorn the teak table that is lit at night by myriad Christmas lights on the ceiling. opposite: Seen 
through a window is the picturesque kitchen—made festive with bunches of dried herbs and 
flowers, and Andalusian water jugs that hang from the ceiling. Steps embellished with an- 
tique tiles lead to the dining room. asove: A guest room, decorated with a handpainted 
bed, displays an image of an elephant, the designer’s favorite animal. 


and crisp to the touch, it is woven 
into geometric designs as subtle, yet 
as bright, as the sand, stone, bark and 
flower colors of the landscape. 

Ibiza is sometimes called la isla 
blanca, “the white island,” because of 
the brilliance of the light, and with 
spring, Ibicenco women apply fresh 
coats of whitewash to their walls. But, 
for the country houses, Jérg Poppe- 
Marquard points out, white is a late 
tradition. Originally the farm build- 
ings wore the tint of the soil from 
which they grew: terra-cotta, ocher, 
umber. He has chosen a natural earth 
color for the exterior of his own 
house, and the idea is catching on. 

Inside he follows his principle of 
being true to the building and its oc- 
cupants—in this case, himself. Ob- 





jects in basketry and pottery coexist 
with an important collection of etch- 
ings acquired by his father and 
grandfather, Mr. Poppe-Marquard’s 
own paintings, solid Spanish rustic 
furniture, zigzag bursts of scarlet in 
the studio, eighteenth-century angels 
in the dining room, and a continuity 
of mufiecos, jointed dolls—armatures 
for dressed religious figures used in 
processions. Nearly every room has 
one or more elephants. “Magnificent 
animals!” he exclaims. In Africa he 
came to respect their strength, gentle- 
ness and wisdom, and they have be- 
come a symbol for him. 

There are real wild flowers in each 
room, culled from an island that is 


* full of blooms. The house, set on five 


hectares—twelve acres—floats on a 


sea of changing colors, and Jérg 
Poppe-Marquard lets the surround- 
ings speak for themselves. ‘Outside, 
it’s yellow for a month, then blue, 
then red when the poppies come. I 
like a house that is complete, in sur- 
roundings that change.’”’ Daytime 
means molten pink bougainvillea 
knocking against sunburnt walls, but 
at night the windows show ragged 
grass fingered by the crabbed 
branches of venerable fig trees. 

Jorg Poppe-Marquard’s special 
achievement in designing the house 
is his respect for local building tradi- 
tions, tempered by the needs of to- 
day. Simplicity and comfort meet on 
equal terms. He puts people in touch 
with nature while acknowledging 
the requirements of man. 


























Dame Elisabeth Frink 


TEXT BY ELIZABETH LAMBERT 
PHOTOGRAPHY BY DERRY MOORE 


ELISABETH FRINK RIDES OUT early in the 
morning, as early as five o’clock, 
horse and rider alone with the silence 
and the wind and the sweet air at the 
top of a great rolling height called 
Bulbarrow in the Dorset Downs. At 
the same time, her bronze sculptures 
are caught in a soundless sprint across 
the lawn below, in and out of the 
woods next to her house. Both scenes 
are part of what she calls “the feeling 
of running through the landscape. | 
want to capture what it feels like, not 
necessarily what it looks like. My 
sculpture is all about what a human 
being or an animal feels. Freedom of 
spirit is important to me.” 

Her concern for human beings and 
how they are treated resides quietly 
at the heart of everything she does— 
every sculpture, every drawing. “The 
monumental heads are a tribute to 
Amnesty International and to those 
who have died or suffered for their 
beliefs,” she says. “They are survi- 
vors, and that makes them heroes, 
but they are also victims, left only 
with courage. I’m interested in hu- 
man rights, not ideology or politics. 
A vast amount of the world’s popula- 
tion is being killed off, whether in the 
Soviet Union or South America, in 
the name of politics. People aren’t in- 
terested in ideology. Anyone who 
will give them peace and some food is 
welcome and that leaves it wide open 
for unscrupulous politicians. In the 
end, people only want to live and 
eat and not be knocked down in 
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the night,” she adds, with conviction. 

The world doesn’t hear her shout- 
ing all this, the sculpture says it for 
her, and quietly she gets on with the 
business of doing what she can to 
help: giving drawings for auction to 
charities concerned with human 
rights and conservation; designing 
posters for Amnesty International; 
raising money for a village in India. 

In 1982 she was made a Dame of 
the Order of the British Empire by 
the queen, the equivalent of a knight- 
heod, and a rare honor. Dame Bar- 
bara Hepworth was the only woman 
sculptor to have the distinction before 
her. Her full title is now Dame 
Elisabeth Frink, D.B.E., R.A. (Dame of 
the British Empire, Royal Academi- 
cian), but to many she is affection- 
ately know as “Lis.” 

Her work is in numerous public 
and private collections, including 
New York’s Museum of Modern Art, 
London’s Tate Gallery, and the 
Hirshhorn Museum in Washington, 
D.C. It has always been figurative, on 
a direct line of descent from Greece 
and Rome, and accessible to the pub- 
lic imagination in ways that abstract 
sculpture never can be. She offers 
monumental themes, but is content 
to leave the interpretation of her 
powerful images to the viewer. “My 
sculpture will appeal to different peo- 
ple in all kinds of ways,” she says. “I 
do it for myself. What people get 
from it is up to them.” 

Sir Hugh Casson, president of the 
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1. Elisabeth Frink’s bronze sculptures— 

two dogs, a male figure, and groups of heads 
on pedestals—share the garden surrounding 
her home with living domestic animals. 

2. Her 1978 Running Man appears to be 
making a break for the pasture. 3. The Trib 
ufe group, 1975, is “a tribute to human 
rights,” says the sculptor. “I hope they repre- 
sent suffering and survival.” 4. Protomarti 
and Praecursor figures, both 1976, enliven the 
landscape as they approach the pond. 5. The 
glass and brick studio was designed by her 
husband’s son, John Csaky, and Marek 
Michalski. 6. In the studio, rope supports a 
plaster figure in progress. 7. Dame Elisabeth 
works on a head of Sir Alec Guinness for 
London’s National Portrait Gallery 
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Royal Academy of Arts in London, 
says of the artist: “Elisabeth Frink 
is one of England’s most distin- 
guished sculptors—unique, perhaps, 
in her progression away from ab- 
straction toward naturalism, away 
from the menacing and the aggres- 
sive toward the calm and the contem- ; q 
plative, away from rhetoric and . * Se SEP hh = 
toward eloquence ... powerful, se- 
rene and controlled.” 

The house and studio in Dorset are 
important to her. “I need to see the 
figures in a landscape,” she says, 
“and I draw spirit from living where 
I do. I am fortunate.” Like that of 
most artists, her life is disciplined, 
even reclusive. She gets out to the stu- 
dio by 6:30 A.M., and friends know to 
telephone early. She stops at mid- 
morning for something she calls 
breakfast—probably a piece of goat 
cheese and a glass of wine, tastes ac- 
quired from seven years of living in 
France—then goes back into the stu- 
dio. Afternoons usually disappear 
under the weight of urgent things— 
visitors, meetings—but if she’s lucky, 
there’s still time for a good dig in the 
vegetable garden. Letters tend to get 
written at five o’clock in the morning 
or else late at night. 

In the studio she works fast. Fig- 
ures that will ultimately be cast in 
bronze emerge from armatures of 
wood and chicken wire, the fast-dry- 
ing plaster built up, hacked away, 
































































OPPosITE: The house | 1e Elisabeth and 

her husband, Alex ¢ re is a converted 
18th-century stable m ick and flint. 
TOP RIGHT: In the large main room, bronze 
sculptures, as well as the wall rug, are by 
Elisabeth Frink. RIGHi: Another wall rug she 
designed and had woven in India dominates 
the Spartan master bedroom. “If I hadn't 
moved so often, I would ha ollected nice 






things, particularly kilims. People need 
nice things more as they get older.’ 
















smoothed off, roughed up. “It’s no 






use having an assistant,” she says. “I 
have to build it up and take it off 
myself. I’m tempted by carving, par- 
ticularly wood, but can’t imagine 
working that slowly.” 

Creature comforts include a wood- 
burning stove and classical music. 
Every once in a while her husband, 
Alexander Csaky, comes in to fiddle 
with the stove, and she might ask his 
opinion. “If she asks me a straight 
question, I tell her,” he says. “I might 
suggest a change and that clears her 
mind. She knows she was right in the 
first place.” Dogs are underfoot and 
horses within view, but she uses nei- 
ther as direct models, choosing rather 
to work from memory, extracting 
what she calls “the essence of form,” 
taking only what she needs of anat- 
omy and leaving the rest. 

If she’s doing a portrait, sitters 
come to Dorset for the day or stay the 
night; either way she’ll cook them a 
memorable meal and watch them 
when they’re relaxed. “I accomplish 
more just watching someone across 
the table than sitting them in my stu- 
dio,” she explains. 

“Then there was the day Sir Alec 
Guinness came to sit for the bronze 
head I was doing for the National 
Portrait Gallery, and since the last sit- 
ting he had grown a mustache for a 
film. I wrote off the day and nearly 
wrote off the head, too. We had a jolly 
lunch, that’s all. Between sittings I 
work from photographs taken from 
different angles, and that’s when it 
all falls into place.” 














































The studio, designed by her hus- 
band’s son, John Csdky, and Marek 
Michalski, stands where a huge Vic- 
torian house once commanded the 
view, and they live in what was once 









ntinued on page 204 








TOP RIGHT: Having delivered Seated Man, 
1983, to the Royal Acader y in I ondon, 
Dame Elisabeth talks with Sir Hugh Casson 





RIGHT: In Saint James's ‘ 
she speaks about her 19 
Madonna, which stand 
Cathedral. “I deliberat: 

and bony figure, very n 
ture of the cathedral.” © 
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ILLUSTRATION BY MICHAEL CANTER, ANC 














Taking the Shingle Style as their starting point, Manhattan architects Paul Segal and his 
associate Michael S. Canter emphasized and abstracted its forms for a house in New York 
State. PRECEDING PAGES: Porches on the ground level and balconies above look out to a lush 
meadow behind the house. tor: The front facade is closed in character, with a recessed 
entrance half hidden by the prominent roof. above: Visible in the axonometric projection is 
the stripped-down quality of the rear wall—with dormerlike balcony outlines. opposite: Patterns 
of sun and shade play across the rear porch and the wide bay that functions as a sunroom. 


IF THERE IS ANYTHING that characterizes 
much of the serious domestic ar- 
chitecture produced in the last few 
years on the East Coast, it is a ten- 
dency to try to express an essential 
“houseness’”—to find those qualities 
that symbolize the idea of domestic- 
ity in our culture, and to use them as 
the basis for new forms. This attitude 
is very different from orthodox mod- 
ernism, which consciously rejected 
the conventional idea and image of 
the house in favor of something 
largely disconnected from the cul- 
tural symbols we all tend to carry 
around in our heads. Now, architects 
are less likely to feel that to be origi- 
nal they must create an abstract 
form—they seem more inclined to 
try to seek originality within fa- 
miliarity, and to find freshness 
within that traditional vocabulary 
that modernism disdained. 

An excellent case in point is this 
sprawling house in New York State 
designed by Paul Segal and his asso- 
ciate Michael S. Canter. It does not 
look quite like an old house, but it is 
surely not like a conventional mod- 
ern house, either. It is shingled and 
dormered, and has porches and bal- 
conies, and it rambles in a way that 
calls to mind the generous and gra- 
cious late-nineteenth-century man- 
sions of the Shingle Style. But it is far 
from a work of imitation. The work 
of New York architect Paul Segal has 
always been marked by a tendency to 
use abstraction as the basis for con- 
ventional and comfortable living 
space, and in this house this interest 
is still evident. This is a kind of Shin- 
gle Style house stripped down and 
then filled up again with new elements. 

The long, relatively narrow house 
sits on a site that is a mixture of 
woods and meadow. It turns one of 
its long sides to the road and to the 
driveway, and though this is the 
front, it looks more like the back— 
not so much to be inhospitable as to 
allow the rest of the house to open 
itself up to the meadow and to the 
view on the other side, as well as to 
protect the residents’ privacy. The 
result is a strongly massed, shingled 
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opposite: “The staircase marks the edge of the public portion of the house,” says Mr. Segal, of the delicately 

hued architectural composition. “Beyond the stair is the master bedroom suite, with the painting studio above.” 
The interior stair-hall window allows the resident who uses the studio to share visually in the activities of the rest of 
the house. Above: A raised ceiling and slender columns distinguish the living area from spaces for music (left) and 
dining (right). Tiled in slate and lined with bluestone, the trim hearth is a streamlined Shingle Style inglenook. 


fagade with a wide chimney as its 
anchoring centerpiece. The entrance 
is almost hidden, set into a small 
porch, and so, with few windows, the 
overall sense is of a closed structure. 
At the far right end the structure 
curves in a rounded porch topped by 
a conical roof; this half-round fills the 
entire west end of the house, and 
brings the eye 
long south side 


around neatly to the 


which is as open as 


the north front is closed. From the 
meadow, this side of the house— 
truly its main fagade—commands the 
site with ease. Ground-level terraces 
cut into the mass of the building, 
bringing shade to terior and 
permitting the life use to 


flow gracefully ont 
dormerlike forms cu 
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roof above, and they turn out to be 
covered balconies for the upstairs 
bedrooms, neatly set into the struc- 
ture. These dormers are characteristic 
of the Segal firm’s variations on fa- 
miliar themes—they are larger than 
standard, and are frames or outlines 
rather than customary dormers. They 
enliven a traditional domestic symbol 
with a sense of the abstract. 

The interior is designed to function 
essentially as two houses in one, and 
is as simple as any house with that 
unusual program can be. The resi- 
dents, an older couple who also have 
a city townhouse, wanted to be able 
to live entirely on one floor, yet they 
wanted ample space for visiting 
children, grandchildren and other 
guests. The solution of Paul Segal and 


Michael Canter was to design what 
Mr. Segal calls “almost a ranch house, 
with a whole other house upstairs.” 

The house is entered through a 
pleasant, modest vestibule, which 
gives onto a splendid two-story stair 
hall, one of the most appealing spaces 
in the house. It is not only high, but 
bright, enlivened by natural light 
coming from above and below. A 
simple palette of colors is introduced 
here and is carried throughout 
the house—a pale, creamy yellow 
on the walls and a grayish, greenish 
blue for the trim in most rooms. 

The stair hall opens on one side to 
the master bedroom suite, with twin 
baths, and a bay in the shape of a 
half-octagon projecting out into the 

continued on page 206 
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Setting 


Exploring the Limits of a Manhattan Pied-a-Terre 


INTERIOR DESIGN BY JEAN-FRANCOIS DAIGRE, ASID 
TEXT BY PETER CARLSEN PHOTOGRAPHY BY PETER VITALE 
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ANNI AP ud 


Interior designer Jean-Frangois Daigre has brought all the civilized 
amenities of home to his tiny, 526-square-foot pied-a-terre in midtown Manhattan. 
ABOVE: A rich classical ambience, enhanced by a muted color scheme, pervades the space. 
In the entrance hall, a Directoire-style console displays a 19th-century Sheffield urn. 
Above it, an antique mirror is flanked by silver-leaf trophy sconces from Nesle. RIGHT: The 
grisaille scenic mural, by Jan Rithamer, sets a small alcove, used as both library and 
dining room, in a dreamlike landscape. Four carved Piedmontese-style shield-back chairs 
face the semicircular b uett rpeting from Edward Fields. FOLLOWING PAGES: When 
the alcove is used folding tabletop is simply placed over the low 
gueridon and 1 cloth. Rock-crystal obelisks from Nesle 
and faux-n re highlight the table settings. 
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ONE OF THE MOST difficult feats in inte- 
rior design is meeting the joint de- 
mands of function and elegance in a 
severely limited space. When, in ad- 
dition, the call is for a pied-d-terre 
and not a primary dwelling, the need 
for careful editing is even greater. 
Jean-Francois Daigre has come to 
terms with these complex problems 
by dexterously combining delicate 
scale with powerful theatricality in 
his own Manhattan apartment. 

“It boasted only two attractions: 
location and location,” the French 
interior designer says. “It has a posi- 
tion on a major midtown avenue, and 
a private entrance from the street.” 
The rooms themselves were feature- 
less, and it is a measure of Mr. 
Daigre’s skill that they have been re- 
cast to form a series of interlocking 
spaces that are both a comment on 
the nature of design on almost a dolls’ 
house scale, and an eloquent projec- 
tion of the owner’s personality. 

“The main reason, it seems to me, 
for anyone to buy a pied-da-terre 
would be to avoid the impersonality 
of a hotel. Even the best hotels, even 
the ones that remember your name 
and favorite champagne, still haven't 
found a way to do without the for- 
mality of signing in, or come up with 
space to store your personal linens!” 

Jean-Francois Daigre, who is a 
partner in Valerian Rybar & Daigre 
Design, is also the owner of an eigh- 
teenth-century /1dtel particulier on the 
Left Bank in Paris. It is a formal 
house, with sober and exquisitely 
proportioned rooms. It could hardly 
be more different from his New York 
apartment, yet in many ways, what 
he has created in Manhattan is a tiny, 
silvery echo of eighteenth-century 
grace. The similarity is not so much a 


question of contents or context, but 
rather of sensibility. The pied-a-terre is 
a deft miniature of civilized life in 
the heart of one of the most competi- 
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tive and abrasive cities in the world. 

The charm of the apartment lies 
preeminently in the handling of its 
spaces. Everything flows together so 
harmoniously that the total effect is 
that of a single, airy compartment. 
On closer inspection, the areas break 
down into a series of niches, alcoves 
and recesses and, finally—infinitely 
subtly—into rooms. 

Much of the credit for unifying the 
spaces belongs to the choice of colors. 
A cool palette of grays, heightened by 
silver and muted by black, gives the 
entire apartment a sense of repose, 
and by its very understatement, a 
highly agreeable aura of being inhab- 
ited by a person of seriousness as well 
as enviable worldliness. 

Each of the subsidiary spaces is 
cleverly assigned at least two func- 
tions—one cerebral, the other social. 
The small and orderly dining alcove 
can be turned into an intimate li- 
brary. The black-lacquered cabinet in 
the living room, which serves as a 
repository for the stereo system and 
television, has a central panel that 
easily becomes a desk. Even the bed is 
positioned so that a shrewd rear- 
rangement of pillows converts it to 
an oversize banquette for parties. The 
genius of the apartment lies in its 
remarkable adaptability. All is planned 
with one aim in mind: to allow the de- 


signer to manipulate the visual and 





Clever use of artifice and flexible furnish- 
ings extend the limited space in the living 
room. The cabinet holds stereo and television 
equipment while doubling as a desk. 
\luminum louvers both shade the window 
and conceal cooling and heating elements 
below. A Neo-Classical bronze of a Greek 


musician pipes on the ledge; contemporary 
sculptures adorn the cabinet and table. Strié 
chintz, for draperies, wallcoverings and 


sofa, from Brunschwig & Fils. 


Paris. Over there, the force of history, 






































social experiences within the space. 

“IT find New York tremendously 
exciting,” says Mr. Daigre. “The 
things I enjoy most—theater, musical 
life—are very vigorous here. And life 
is so much more informal than in 


while undoubtedly sustaining, can 
also subtly imprison you in a thicket 
of history and ritual. I suppose this 
apartment is a little ritualistic, but it 
is more personal, more concentrated, 
than anything I was able to do in 
France. And the reason has to do with 
the ease of American life.” 
Nonetheless, there is a great deal 
that is European about this lapidary 
environment. It is found in the poi 
and reticence that marks the placing 
of objects—of which there are nec- 
essarily few. It is found in the rich- 
ness of surfaces: the polished granite, 
the leather upholstery, and the mi 
rored wall treatments. The space is 
opulent without ever being oppres- 
sive. “Solidity and luxury are both 
important to me,” the designer says. 
The functional aspects of the pied- 
a-terre have not been neglected. — 
Behind the meticulous surface 
of the apartment there is an equally 
well-organized practical world. Stor- 
age closets are everywhere; there is | 
room for a bar, for domestic conve- | 
niences, in short, for all the underpin- ~ 
nings of a smooth-running life. 
There has been much talk, over tk 
past few years, of the invasion 
Manhattan by latter-day Europe 
émigrés. They bring with them, f 
the most part, a very continental 4 
proach to life—and by extension, 
design—a mixture of lavishness 
restraint. Seen from this point 
view, the Daigre apartment is pé 
digmatic, with its blend of fine nm 
terials and shrewd manipulation 
square footage. More than that, it 
a fine beginning to Jean-Frang¢g 
Daigre’s American career. 
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The designer has 
created in Manhattan a 
tiny, silvery echo of 
18th-century grace. 


LEFT: A carpeted platform off the living 
room can be turned into a sleeping alcove 
when the curtains are drawn. Mirrors effort- 
lessly expand the space and conceal storage 
units. The Brunschwig & Fils strié chintz 

and Edward Fields carpeting, used throug 
out the room, create a seamless unity within 
its small compass. ABOVE: A 19th-century 
silverpoint and watercolor work injects color 
in the otherwise monochrome bath. Towels 
by Fieldcrest. Basin by Kohler. 














WHEN I WAS TEN I felt constrained, 
for reasons of my own, to build a 
Medieval inn in our barn, and to 
accomplish this I had to clear away 
considerable rubbish, including a pile 
of bricks. As I neared the bottom my 
fox terrier became increasingly ex- 
cited, rising at the final revelation in 
spirals of frenzied yelps—when out 
from under my very hand, straight 
up the wall, there shot a nine-inch rat 
to sit on the top beam, with whiskers 
horrent and needle eyes glaring. He 
withdrew into a crack and I lowered 
my riveted gaze to his lair. His abode 
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Agnes de Mille 


TEXT BY AGNES DE MILLE 
PHOTOGRAPHY BY PETER VITALE 


opposite: A legendary figure of American dance, Agnes de Mille sits surrounded 


by prints depicting Marie Taglioni, 
was the darling of the Paris Opera—an absolutely weightless dancer.” 


“the most famous dancer of the last century. She 


ABOVE: The choreog- 


rapher’s Manhattan apartment, which she and her husband, Walter Prude, have shared for 
nearly forty years, is filled with seven libraries; here, in the entrance hall, are works of fiction and 
biography. The Geoffrey Holder painting, in the living room beyond, is of his wife, Carmen 


de Lavallade. ” 


was simple. In architecture nonde- 
script, in décor economic, in house- 
hold needs basic: He was living 
with one peach pit and one complete 
skeleton of a fellow rat. That discov- 
ery enlightened me as to certain types 
of domestic living, always a broaden- 
ing experience. Our living arrange- 
ments accommodate to our needs. 
My own household predilections are 
not macabre, but certainly cozy. 
‘The apartment my husband, 
Walter, and I share was built in 1932, 
tolerably old for a New York flat. We 
moved in in ‘46. The ceilings are 


I put her in my 1965 ballet The Four Marys—she’s just simply smashing.” 


higher than today’s flats, the walls 
thicker; there is sun on three sides, 
and a wood-burning fireplace. The 
flat, lam assured, looks like a country 
house and not like a New York apart- 
ment. By that I suppose people mean 
it looks informal. It is that, very. 

The strongest impression is of 
books, books and light and growing 
plants. No one designed our décor, no 
one planned it. It accumulated, like 
earthworm castings, like compost, 
like the acquisitions of a pack rat or a 
magpie. We snuggle into the disor- 
derly burrow and draw body warmth 





















































from our well-worn belongings. And 
we share. We have friends. 

Our real treasure is our books. This 
house contains seven different librar- 
ies—a few volumes are rare, many 
unusual and choice, all interesting to 
us: fiction and biography; econom- 
ics—my grandfather was the econo- 
mist Henry George; costume, custom, 
modes and manners—this is my 
province; theater and movies—my 
father’s fine collection of plays; 
dance; art; and on every surface, 
including the floor, my husband’s 
extraordinary and recherché accum- 
ulation of detective and spy stories. 
All our other trinkets and artifacts 
are toys and frivolities. The books 
are part of our lives. 

Exactly which ones have influ- 
enced me, and how, I cannot say; the 
art books undoubtedly have. I know 


them all intimately. The knowledge 
becomes part of my character and 
equipment, to be drawn on subcon- 
sciously as need arises. It was the stat- 
uette of the ballet child with the real 
tarlatan tutu, by Dégas, in the Metro- 
politan Museum of Art, that started 
me on my first dances, character 
studies and mimes; the paintings of 
Gozzoli and Piero'della Francesca, in 
London’s National Gallery, that 
guided me toward my Renaissance 
and pre-Classical essays. 

A great problem with the flat was 
where to put the shelves and cup- 
boards for the books and china. We 
built shelves in every room, often 
over the windows, and cupboards 
under the windows, using the tops 
for more books and live greenery. 

I never believed I would be afflu- 
ent enough or stationary enough to 





opposite: Above the living room fireplace is an unfinished 1945 portrait of Agnes de Mille by Elizabeth 

Montgomery. “It was painted for my husband as a wedding present when he went off to war,” Miss de Mille 

recalls. The Morris Broderson work at right is his impression of the 1948 de Mille ballet Fall River Legend. Nearby 

are two particularly cherished antiques, a country French fruitwood armchair and a Sheraton satinwood Pembroke 
table. asove: A 19th-century American mirror reflects living room bookshelves containing several collections, including 
the writings of Agnes de Mille’s grandfather, economist Henry George. The painting above the Steinway 

piano is by Evelyn Taylor. “She was one of my dancers, and a very fine one,” says Miss de Mille. 


buy furniture—not so much as a tea- 
cup. And in truth, for years I was not. 
Was I not a dancer and a nomad? I 
was also a failure. 

I spent six years in London before 
the war, learning my trade. I might 
have been industrious and talented, 
but I was also very poor. There was 
little left over for luxuries. And this 
was too bad, because my daily route 
to work took me through Kensington 
Church Street, one of the richest 
neighborhoods in Europe in antiques. 
I flattened my face on the rainy glass. 
I went inside and browsed. If I were 
to give a recipe for the young collec- 
tor, it would be to be poor like me, 
poor and greedy. Yearn. Don’t read. 
Handle the objects. Feel weight, sur- 
face, texture; examine for color and 
age; talk to the shop owners, who 
generally, but not invariably, know 














Trop: A 1941 costume sketch by Elizabeth Montgomery, of Motley, the noted theatrical design team, 

depicts Agnes de Mille, at right, in Three Virgins and a Devil. “It’s great fun and requires fine comediennes,” 

she says. ABOVE: Photographs show Miss de Mille in early works she both choreographed and appeared in. opro- 
site; Treasured antique porcelain in the dining room includes a Chamberlain’s Worcester tea service, an 18th- 
century Meissen bowl, Worcester “Blind Earl” pieces and Nymphenburg figures. Stemware by Baccarat. 


what they’ve got. The prewar prices 
in London were accommodatingly 
low, but still too much for me. 

I discovered the Portobello Road 
and Caledonian open markets. Oh, 
the sheer fun of finding a bit of pur- 
ple glass on a spread-out newspaper 
thrown down amidst tin and brass 
baubles, and learning that it was, in 
fact, dark amethysts set in pinchbeck! 
The fun of finding—for five times the 
price of amethysts—some charming 
pink glass set tastefully in brilliants, 
and learning that it was, in fact, glass! 
The pleasure of finding the one ex- 


quisite plate in the bottom of a pile of 


coarse and cracked hes! The one 


Georgian spoon in a bundle of Vic 
§ f 
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“The statuette of 


the ballet child by 
Degas started me on 
my first dances.” 
—Agnes de Mille 





torian vulgarity! The adorable beaded 
cushion top in the dustbin! Never 
mind the fine and fancy shops, where 
provenance and caution are as thick 
as the pile on their carpets. There’s no 
sport there. Everything they have is 
museum caliber. You will not be al- 
lowed to sneeze near their things, and 
certainly not touch. Go into the flea 
bags and root. And I tell you you’ll 
learn, you'll love your discoveries, 
and you'll have abiding fun. 

I purchased my old dance prints 
when I was a schoolgirl in London, 
some years earlier. | was on my way 
to the British Museum to study dance 
prints—clutching a letter from the 
American consulate guaranteeing 


that, although I was under twenty- 
one, I would not get jam on the pic- 
tures—when I saw in a shop window 
the very objects of my search. I fell off © 
the bus, and in my headlong rush to 
get those prints before someone else 
did, was nearly killed in the traffic on 
Shaftesbury Avenue. I purchased all I 
had money for, at five shillings each 
(about one dollar by today’s rates). 
Try to buy one now! 

I earned my first money with Okla- 
homa! in 1943—fifty dollars a week 
royalty—and happily found myself 
living among the antiques and sec- 
ondhand shops of New York’s Green- 
wich Village. I learned about auctions. 

continued on page 210 
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FELICIANO 


Antiques: 
A Touch of Fantasy 


Unexpected Imagery Creates Captivating Furniture Designs 


TEXT BY JOHN A. CUADRADO 





opposite: Armchair (from a set of four), Austrian, circa 1810. Mahogany, 
pearwood and gilt; 33'2” high, 20” wide. The simplicity of a gleaming wood 
frame is complemented by armrests formed by carved swans accented with touches 


of gilt. Akko Van Acker, Paris. above: Round Table, German, circa 1810. Cherry, 
marble and gilt; 33” h '” in diameter. A marble top rests upon a base imag- 
inatively fashioned with painted and gilded Egyptian caryatids linked 

by thre t ed serpents. Juan Portela Antiques, New York. 


180 


THE PRINCE REGENT decorated the Marine Pavilion 
at Brighton with a taste for the fantastic that as- 
tounded his contemporaries. Furnishings of lac- 
quer, giltwood, or bamboo crawl with serpents 
and compete for the eye with trompe l'oeil plan- 
tain leaves and great silver dragons. The regent’s 
own brother labeled the residence “an absurd 
concoction.” Others wondered about the propri- 
ety of it all—the undignified spectacle of the 
future George IV spending his time, and his 
nation’s wealth, so frivolously on “the uphol- 
sterer and the furniture man.” 

The prince was reviled in his own day as an 
“inveterate voluptuary,” and his unappealing 
character must have swayed these critics in their 
assessments of Brighton. They could not other- 
wise have forgotten that a predilection for the 
fanciful and an interest in decoration were long- 
standing traditions among European rulers. For 
centuries monarchs had created opulent settings, | 
enlivened by touches of fantasy, for their courts. | 
Often inspired by visions of Eastern grandeur or 
by idealized conceptions of the past, these ex- — 
travagances served quite practical ends. Rulers | 
understood that leadership in the drawing room 
was as critical to their international standing as | 
military valor and political intrigue. 

The princes of Renaissance and Baroque Italy 
were the first real style-setters of Europe. The fur- 
niture created for their palazzi ranked with the | 
richest creations of the day. This was especially 
true during the seventeenth century. The classi- 
cism of the Renaissance is united in Italian 
Baroque furniture with a new emphasis on sculp- 
tural elaboration. Laughing mermaids, tumbling 
cherubs and muscular sea gods provide structural 
support for side tables, gueridons and throne 
chairs. These exuberant devices were widely imi- 
tated. Great carved scallop shells served as 
mounts for console tables in England; richly 
gilded blackamoor figures supported cabinets in 
Flanders; and in Austria, one state bed rested 
upon life-size prisoners of war secured under the 
watchful eyes of Italian putti. 

Leadership in taste was not only a matter of 
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LEFT: Center Table, Carlo Bugatti, Italian, 1902. Wood with pewter, copper, and ivory in- 

lay, and vellum; 31” high, 48%” long. Bugatti created this unique piece, which was displayed 
at the Turin International Exhibition of 1902. Newel Art Galleries, Inc., New York. Tor AND 
ABOVE: Round Table. The top is Italian, mid-17th century, the base is English, circa 1830-40. 
Bronze, lapis lazuli and other hardstones; 38” in diameter. Satyrs support a table inset with 
Florentine pietre dure panels. L’Antiquaire & The Connoisseur, Inc., New York 
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status, it was good for business. Before the arrival 
of important foreign envoys, Grand Duke 
Ferdinando I de’ Medici had his finest pietre dure 
cabinets set out in the galleries of the Uffizi. 
These marvels of precious inlay naturally im- 
pressed his visitors, and Ferdinando would then 
casually direct them to the workshops—his 
workshops—where the cabinets could be pur- 
chased. Louis XIV and Colbert used similar sales 
tactics, but on a much larger scale. They created 
Versailles to serve as a dazzling showcase, at once 
to glorify France and stimulate international de- 
mand for her luxury products. This leadership 
continued under Louis XV, when French cabi- 
netmakers used panels of Eastern lacquer, and 
confections of carved rocks and shells, to endow 
furniture with the spirit of Watteau and Boucher. 

In eighteenth-century England, a sense of fan- 
tasy was also apparent in furniture design. A 
“Chinese madness” was expressed in appoint- 
ments of every type. Eastern fretwork found its 
way onto cupboards, chair backs and gaming ta- 
bles. At Badminton House in Gloucestershire, state 
visitors slept in a bed designed by Chippendale 
featuring a pagoda-style canopy, and gilded 
dragon finials. Other furniture makers perched 
Chinese phoenixes in mirror frames, formed 
candlestands of entwined dolphins, and carved 
table supports with scenes from Aesop’s fables. 

The nineteenth century presents equal variety. 
The French Empire style, designed to link the 
Napoleonic order with the glory of the ancients, 
mixes classicism with grand theater. Sphinxes 
support Josephine’s washstand at Malmaison, 
and swans reign at the head of the empress’s bed. 
Set on a dais, the bed is enveloped in tented drap- 
eries, no doubt to remind Josephine of the emper- 
or’s military campaigns. A succession of fanciful 
revival styles followed. In France, “troubadour” 
furniture reflected a picturesque version of the 
Middle Ages. In England, a garden pavilion at 
Buckingham Palace was furnished to illustrate 
scenes from the popular romantic novels of Sir 
Walter Scott. Later in the century, brilliant neo- 
Medieval fantasy cabinets were made by Philip 
Webb and William Burges. These included pan- 
els inspired by French manuscript illumination 
painted by such artists as Sir Edward Burne-Jones 
and Dante Gabriel Rossetti. 

Royal households, of course, no longer pro- 
vided the major patronage for such furniture, or 
for the Art Nouveau and Art Moderne master- 
pieces to follow. Happily, a broader but equally 
discerning public continued to look to similar 
forms as emblems of taste, and to seek new and 
original elegance in the fantastic. 
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Sphinxes support Josephine’s 
washstand at Malmaison, while swans 
reign at the head of the bed. 





Opposite: Armoire, Louis Sie and André Mare, French, 1925. Wood, lacquer, 
leather and silver leaf; 65” high, 35” wide. The doors of this commanding Art 
Déco armoire are covered with carved and handpainted leather decorated with 
a stylized African elephant and foliage motif. Primavera Gallery Inc., New York. 
ABOVE: Pair of Chairs (from a set of six), English, circa 1850. Leather and poly- 
chrome wood; 45” high, 194” wide. These high-backed chairs are graced with 
intricate diamond friezes, and side panels carved with Egyptian cartouches 

and falcons symbolizing the sun god Ra. Ballantrae, New York. 
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ONCE THERE WAS a little girl named 
Frédérique Tison. She loved animals 
and hated the city so much that when 
she was thirteen she decided to run 
away, climbing out of the window 
with her most precious possession 
clasped in her arms: a wicker basket 
containing two sleeping kittens. 

When the prodigal returned, the 
thankless task of giving her a talking- 
to fell to her stepfather, her mother’s 
second husband, Pierre Klossowski, a 
writer who was to achieve renown 
later in his life as an artist. Frédérique 
Tison bursts out laughing when she 
remembers this scene from her child- 
hood: “He said to me in his deep 
voice, ‘Are you man or beast?’ ” 

But four years later, when the ad- 
olescent Frédérique fled again, there 
wasn’t much Pierre could say. She 
had run off to join his own brother, 
Balthasar (the painter Balthus), at the 
Chateau de Chassy. Balthus himself 
had moved there from Paris two 
years earlier, in 1953. 

The chateau, originally a big, forti- 
fied farmhouse, was built in the four- 
teenth century for a family of country 
squires in the Haut Morvan, a region 
of Burgundy virtually as remote and 
austere today as it was then. Chassy 
was rebuilt in the classical style be- 
tween 1645 and 1650 by Jacques de 
Choiseul, to serve as the country seat 
of the counts of Choiseul-Praslin. 

When Balthus took over the 
premises, she recalls, “There was no 
electricity or running water, though 
we had the well in the courtyard. The 
rooms were empty, the sun and rain 
came in through the roof, and the 
only heat came from fireplaces.” But 
the rigor of those early days failed to 
frighten her away. To the contrary: 





She discovered here the wild, primi- 
tive, unchanging and solitary life 
close to animals that she had often 
dreamed of as a child. 

She stayed, returning to live there 
even after her step-uncle had left. 
During his eight years at Chassy, 
Balthus turned out the better part of 
his work and developed the most fas- 
cinating of his themes. Was it fate? 
Where does fiction end and real life 
begin? Frédérique Tison and Balthus 
lived an adventure that echoed the 
isolated lives of Cathy and Heathcliff, 
the tortured protagonists of Balthus’s 
illustrations for Wuthering Heights 
(circa 1934-35). They lived it here in 
this drafty chateau in the Morvan 
highlands during long, hard winters 
when scarcely a living thing stirred 
in this sparsely populated region ex- 
cept sheep and cattle, as well as in 
more clement seasons. 

Later, when fame had come to 
Balthus, the chateau was rendered a 
little more livable. In exchange for a 
few paintings, Paris interior designer 
Henri Samuel (whom the Metropoli- 
tan Museum engaged to install the 
Wrightsman Rooms) furnished 
Chassy, endowing it with the appear- 
ance it retains to this day. 

Balthus’s studio, on the second 
floor of the north wing, is a huge 
space beneath massive oak beams. 
The tall windows in the east wall 
framed most of the landscapes he 
painted at Chassy. The walls bear 
traces of his experiments in casein 
tempera, most notably the face of 
Frédérique, charmingly full and 
round as a Quattrocento angel. 

From a window high in the north 
tower the “triangular field” is visible, 
unchanged from Landscape with Trees 


The Lure of Chassy 


A Legacy of Balthus in the Morvan Hills of France 


(The Triangular Field), 1955. ‘The 
only thing different,” says Mme 
Tison, who keeps her horses there 
now, “is that the willow I planted af- 
ter I got to Chassy has grown so big it 
obscures part of the view.” 

The south wing is devoted to day- 
to-day living. Balthus’s former bed- 
room is on the second floor, its 
bookshelves lined with detective sto- 
ries. His bathroom is in a tower, a 
deep well of daylight that inspired a 
1957-58 series of nude bathers. 

On the ground floor is the enor- 
mous salon, the setting for some of 
Balthus’s major works: the Dream se- 
ries, 1955-57, Golden Afternoon, 1956, 
and The Siesta, 1958, in which it is 
Frédérique who sleeps away the 
storm-charged summer afternoon. 

Nothing is changed: not the heavy 
yellow curtains with their Greek-key 
borders, nor the lyre-back chairs, nor 
the little square card table. On the 
black ‘marble mantelpiece stands the 
same pair of polished urns, and in 
front of it Frédérique Tison’s younger 
daughter, Joséphe, sits at the same 
brocade-draped table before which 
Frédérique sat in The Fortune-Teller, 
1956, repeating the same pose— 
weaving the same magic spell. 

But what could have been turned 
into Sleeping Beauty’s castle, slum- 
bering in nostalgia for a bygone 
age, in fact overflows with cheerful 
vitality—thanks to Frédérique. She 
went with Balthus to the French 
Academy in the Villa Medici at Rome, 
where he was director from 1961 to 


_1977, but she began to realize that 


her true home was Chassy, and even- 
tually she returned. 

All that remained to be done was 
for her to carve her own creative 


TEXT BY JEAN CLAIR 
PHOTOGRAPHY BY HANS NAMUTH 


ABOVE: Frédérique Tison joined the artist 
Balthus at remote Chateau de Chassy in the 
1950s. OPPOSITE ABOVE AND BELOW: Treasuring 
its austere isolation in the Morvan region of 
Burgundy, she continues to live at the mas- 
sive 17th-century chateau, raising horses and 
creating her own works of art. The shady 
courtyard was depicted by Balthus in 

several paintings from the 1950s. 





niche. A marvelous draftswoman, 
Mme Tison uses colored pencils to 
turn out portraits and still lifes whose 
sobriety is reminiscent of Giorgio 
Morandi. And she makes plaster ef- 
figies that partake of the particular 
grace of Minoan sculpture. 

Frédérique Tison’s most recent un- 
dertaking is tapestry. For more than a 
year she has been working stub- 
bornly and patiently in her new stu- 
dio to rediscover the secrets of a 
high-warp technique not even the 
Gobelins or Aubusson workshops 
managed to preserve. Her current 
project is a tapestry based on a car- 
toon by Pierre Klossowski. Diana and 
Actaeon is a light-hearted “revenge” 
on the stepfather who once lectured 
her for running away. | 
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ABOVE: The fields and orchards of Chateau de Chassy provide Frédérique Tison with 
the solitude that she seeks for her artwork. The Morvan region is blessed with a rural 
character far removed from the bustle of the twentieth century. OPPOSITE BELOW AND 
VIGNETTE: Mme Tison rides her horses for an hour or two every evening to relax—her 
affection for animals a strong force since childhood. Lert: A working farm, the chateau 
is home to sheep, ducks and chickens, as well as horses. It is in the farmyards that the 
massive sturdiness of the architecture is most apparent. OpposiTE ABOVE: The portrait 
of Frédérique was painted by Balthus in 1955, soon after she arrived at Chassy. 
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Frédérique Tison has transformed one of the rooms in the chateau into a studio, now used primarily as a tapestry 
workshop. oprosire: Her plaster composition rests atop a provincial chest. The painting is by Iberia Lebel. Top Lerr: Mme 
Tison has developed a diverse body of work in mediums that range from colored pencil to plaster. The drawing at left is by 
/ Pierre Klossowski, her stepfather and Balthus’s brother. Top RIGHT: Each nuance of a Pierre Klossowski drawing has been 
H carefully matched to a corresponding skein of wool for a new tapestry. ABOVE: A collection of works by her artistic HW 





circle includes the Klossowski drawing and a painting by Lebel. The sculpture is by Mme Tison. 
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ederique Tison, where her love of the remote and beautiful 
| her passion for art all find their place. Viewed through the kitchen 
family under the sheltering limbs of the sycamore trees. 


Chateau de Chassy ren 
Morvan countryside, he 
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EXCLUSIVELY FINE CHAMPAGNE COGNAC. ° 


Imported By Rémy Martin Amerique, Inc.,:N.Y., NY. 80 Proof. 














ringing 
baby home 
in the Peugeot 


he has ten tiny fingers, around 

which she has already wrapped her 
grandparents. And ten tiny toes. 

She has enough clothes to stock a 
small store, including eight pairs of little 
knitted bootees that will never stay on. 

Her face goes scarlet with anger if 
there’s any stalling at feeding time. 

ere is some agreement that she 
looks like her grandmother on her 
mother's side— although this notion 
does not sit well with the other side of 
the family. 

Dad will get up and check her 
fourteen times during her first night at 
home, each time making a mental note 
to do something about the creak in the 
floorboard. 

She has pudgy cheeks, fat little 
knees, and almost no hair. 

She is, they agree, the most beau- 
tiful baby anyone ever had. 

Oh, the responsibility of it all! 





he car they are bringing baby a form of safety device. It “knows” v #, 
home in (tucked snugly in her very _ to step in and help the driver... an) 
own safety seat) is a Peugeot 505 STI. precisely how much help is needed | 
It is a veritable fortress of strength. the road is icy or wet, the amount (|~ 
The occupants are cradled within a power assistance is automatically ct |~ 
body that is welded in 4,032 places. The back so that you retain the feel of t | 
The 5OSSTI isch aunbls body is protected by 21 separate anti- road through your fingertips. | 
leather, with he winter corrosion measures. The Peugeot is very much a €a | 


Comfort of bo The steering of the Peugeot is itself for comfort of mind. 














: 
} It is also a car for comfort of body. 
lavishly equipped is the 505 STI 
Hit the only way you can spend more 
ney is if you prefer an automatic 
Hsmission. 
| Everything from air conditioning to 
se control to side mirrors that de-ice 
imselves. . . all is standard equipment. 
' Prices of Peugeot sedans and station 


wagons —all available with gasoline or 
turbodiesel engines—range from $11,900 
to $18,330 Please call 1-800-447-2882 
in the continental U.S. for a 32-page 
color brochure and the name of your 
nearest Peugeot dealer. 


*Based on P.O.E. manufacturer's suggested retail prices. 
Actual prices may vary by dealer. Destination charges, oe 
taxes, dealer preparation, if any, and license fees are extra. 


©1984, Peugeot Motors of America, Inc 


i 





SOLACE FOR PriE res 


A Los Angeles Aerie 
for Joe Hamilton 
continued from page 110 


‘“Take me to Bal Harbour 
or take me home.” 


distinguished by strong accents of 
red and black throughout the apart- 
ment, the designer adroitly avoided 
the hazards of monotony that could 
have resulted from a monochromatic 
scheme. Ceiling spotlights, in turn, 
add to the drama by highlighting the 
artworks, as well as the furnishings. 
She relied on the contrast of textured 
fabrics and leather, instead of pat- 
terned materials, to achieve visual va- 
riety. The only exceptions are a bold 
plaid for the pillows and bedcover 
in the master bedroom and a hand- 
painted calligraphic design for the 





From St. Tropez to Major- international shopping Phone toll free: ; : 
ca to Puerto Vallarta, festival. 1-800-327-6990 bedcovers in the daughters’ room. 
there are any number of Bal Harbour. Florida toll free: The furniture is essentially “con- 
elegant resorts where An exclusive enclave 1-800-432-5816 temporary, in a classical sense,” ex- 
people seek out the sun of international resort lains Mrs. Lewis. with anemenee 
and a world of sensual elegance, on the ocean e y phasi 
pleasures. But in all of between Miami and on comfort, one of the requirements 
the Americas, there is Ft. Lauderdale. laid down by Mr. Hamilton from the 
om oS place a soe panies Where outset. “Nothing irritates me so much 
en e€ sun ana the arbou , Europe's Riviera : ; 
sea with the flair of an 655 96th St., Room REC, meets the as to sit down ae not have a place to 
Bal Harbour FL 33154. Florida Gold Coast. put my arms,” he stated to the de- 


signer. Consequently, no sofa or chair 
is without armrests. Exceptions to the 
contemporary look include a tradi- 
tional armchair, which the owner 
wanted as a remembrance of things 
past, and an antique chandelier. 
Over the years Joe Hamilton has 
accumulated numerous awards—in- 
cluding several Emmys for his tele- 
vision series. These required an 
organized, low-keyed installation, 
which Mrs. Lewis accomplished by 
concentrating them in two bronze- 
framed bookcases flanking the fire- 
place in the media room/library. 
Well-illuminated, they now present a 
graphic retrospective of the produc- 
iene ma - . / er’s achievements in television. 
—_ 3 ‘ y The happy result of this commis- 
Its like a able for your bed sion is that both client and designer 
° are satisfied. Joe Hamilton’s demands 


that his apartment be comfortable 





A luxurious down comforter from Scandia Down Shops pampers 


your body like nothing else. Whether you choose and on budget were met. Sally Sirkin 
this extravagant Quintessa, or any of our seven Lewis was given carte blanche to 
others, you won’t find our kind of quality, e carry out the objectives set forth by a 
affordability, or value, in any ordinary store. client who did not change his mind 

But we probably wouldn’t find you Shops’ from day to day. The outcome is that 
there, either. European Comfort You Bring Home ideal state of affairs not always ac- 


ae a complished in a design project—a 
Write for our catalogue of other fine bedding products, including feather and down pillows, exquisite P 5 git PFC} 
linens, wool sleeper pads and comfy featherbeds. Send $3.00 to Scandia Down Corp., P.O. Box 88819, success for both parties. 
Seattle, WA 98188. Scandia Down Corporation is a nationwide network of franchised shops. 




















More features. 
Still no fingerprints. 
AVRIL KNITS 
from Whirlpool. 


These days it's more important than ever to get your 
money's worth. That's why you need a Whirlpool 
refrigerator. Because not only does Whirlpool offer 
you a variety of refrigerators, our refrigerators offer 
you a variety of premium features. All to give you 
outstanding value at a reasonable cost. 


Features that help save food and cleanup time. 

Features like crispers and meat keepers that have 
their own controls to help keep food fresh. And glass 
shelves and porcelain enamel interiors that help 
make cleanup quick and easy. 


Styles to fit your needs. 
You get textured steel doors for that no-fingerprint 


<=> 
Whirlpool 


Home 





look on most every kind of refrigerator Whirlpool 
makes. Side by side. Freezer on the top. Freezer on 
the bottom. Even a model that monitors itself to help 
you protect your food. 


A variety of colors...and 
an old-fashioned promise. 


Whirlpool refrigerators are available in a wide vari- 


ety of colors, most in platinum and toast. And all are 
backed by services that include our toll-free 24-hour 


Cool-Line® service? And by our promise of good, 


honest quality that will give you your money's worth 
and make your world a little easier. 


*Call 800-253-1301. In Alaska & Hawaii, 


800-253-1121. In Michigan, 800-632-2243. 


ppliances 


Making your world a little easier. 








Warner’s new Studio Expressions collection is a veritable 
garden of floral delights. It has everything from millifiore to 
bouquets, botanicals, birds and bamboo. There are 25 dif- 
ferent designs printed on solid vinyl that is peelable, scrub- 
bable, pre-pasted and pre-trimmed. There are borders, and 
correlated fabrics that are 48” wide in a 50/50 blend of cotton 
and polyester. Studio Expressions by Warner is available now 
through interior designers and decorating departments of 
fine stores. 


The Warner Company, 108 S. Desplaines, Chicago, IL 60606 
Showroom: 6-134 The Merchandise Mart, Chicago, IL 60654 


All the beautiful things 


happening to walls are ' Warner 


Wall Coverings and Fabrics 
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Serapi Carpet (partial view) 


Sultanabad Carpet (partial view) 
26’ x 15° circa 1880 


Bakhshaish Carpet (partial view) 
20’ x 17’ circa 1880 


11° x 85” circa 1860 


Antique, Semi-Antique 
& Fine New Rugs for the 
discriminating 





Oviatt Marl MMT aT Te} 
value and beauty has been 
our tradition for years. 


are : 


De 


Please contact us at: 


Fred Moheban Rug (0. 


peat ag ete 295 Fifth Avenue, 6th Floor 
Agra Carpet (partial view) New York, N.Y. 10016 Tabriz Carpet (partial view) 
17°8” x 13°9” circa 1890 (212) 725-2076 16’ x 14’ circa 1860 
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Sashan Carpet (partial view) =m NY 
15° x 10’ circa 1900 
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~ Nexttime you give hera diamond, 
round it off to the nearest carat. 









A quality diamond of a carat or more. 

Quality. It's as important in diamonds as in 
anything else you own. It's especially important 
in diamonds of a carat or more. 

Extraordinary, One of nature's most perfect gifts 
is also the hardest natural gemstone known to man. 
It's spectacular. Impressive. And rare. 

In order to understand quality in diamonds, 
one must understand the 4C’s: Cut, Color, Clarity 
and Carat-weight. It is the 4@ characteristics that 
determine the value of a diamond. 

~ Your jeweler is the expert where diamonds are 
concerned. He can show you diamonds of a carat or 
more of such exceptional quality as to please even the 
most discriminating tastes. Give her the ultimate. 
A quality diamond of a carat or more. 


A diamond is forever. 





sRra OT ERMC 
ROTI ama Og 
Diamond Information Center, Dept 


Une ser § diamond of 4.23 carats. Since this isn't Tenn ROM DUnKeL Na 
aera brochure to help you make the right decision. For your copy, send $2.00 to 
} venue of the Americas, NY, N Y 10105. 





GARDENS 





We have the 
diamonds that 
sparkle 
with style. 


Parc de Wespelaar in Belgium 
continued from page 132 


Fire and brilliance aren't enough. Our dia- 
monds must be extraordinarily stylish, too. 
That's why we created a special, breathtaking 
collection of diamond solitaires, inspired by 
the ring (opposite ) that received the presti- 
gious ‘Diamonds Today” Award. From fire ‘ 
to fashion, extraordinary quality is what we 
demand of every facet of our diamond col- 
lection. And we guarantee your satisfaction. 





Like a beacon of civilization, an antique vase imparts a sense of history to the east bank of the 
lake, while in the background the mist-shrouded grotto assumes the air of a dream landscape. 








Spoelberch says. “I remember we 
were out here one evening with a 
friend, when we heard a splash. We 
all shouted, ‘Stop throwing things 
into the lake!’ That’s when we heard 
a disembodied voice saying, “But it’s 
me in the lake!’ Our friend had 
walked right off the edge of the ter- 
race into the water and was so sur- 
prised he could hardly utter a word.” 

This Chaplinesque little farce was 
unplanned, but in Wespelaar’s nine- 
teenth-century heyday, visitors were 
subjected to a variety of fun-house 
surprises. There was, for example, the 
crossing of the Styx in Charon’s boat. 
The voyage began in Henri’s lake- 
side grotto, still an impressive laby- 
rinth, despite decay. 

“You'd enter the grotto, and as you 
passed certain niches and chambers, 
fountains would spout. Then you’d 
step into Charon’s boat and set off 
for the Elysian fields. Halfway there, 
the boat would get stuck and begin 
rotating, thanks to hidden machin- 
ery, and you'd have to be rescued. In 
those days Wespelaar was a kind of 
private Disneyland.” 

Modern Wespelaar displays a simi- 
lar mingling of good humor and ele- 


gance, reflecting to some extent the 
attitudes of Léonard Artois and pro- 
prietors of other romantic gardens. 
Such gardens were an expression of 
the eighteenth-century preoccupa- 
tion with man’s place in nature. 

So it was no more than fitting that 
Artois—aping royalty before him— 
should give lodgings to a professor 
from Louvain named Mathieu Verlat. 
He served as a kind of artist, philoso- 
pher and legal advisor in residence. 
As Philippe de Spoelberch puts it, 
“He helped lend a little polish. 

“I admire the life people like these 
led in 1800. They may have been a bit 
rough around the edges, but they 
were so energetic and at the same 
time so morally and intellectually 
creative. Lack of comfort as we know 
it didn’t seem to get in the way of 
their largeness of spirit.” 

The Spoelberch family, after four 
generations at Wespelaar, are well 
able to provide their own “polish.” 


-That they inject their special twenti- 


eth-century varieties of energy and 
creativity into preserving the Parc de 
Wespelaar ensures that it will long 
abound with life, as well as with 
eighteenth-century beauty.0 





From our “Diamonds Today” series, 
diamone rings in 18 karat yellow gold. 
Enlarged to show detail 





PROFIPES 


Dame Elisabeth Frink 
continued from page 158 


the stables. Basically this is one big 
: room leading off in all directions to 
CHICAGO f places where family and friends can 
sleep—spare bedrooms, a bed in a 
former hayloft, a children’s dormi- 
tory of beds lined up under different- 
colored quilts, a cottage across the 
courtyard. Fourteen visitors are no 
trouble at all, and it’s a good thing, 
too, since both their families—moth- 
ers, children and grandchildren—are 
frequent and welcome visitors. 

It isa house to welcome large num- 
bers. One hundred and sixty villagers 
came for tea to celebrate the queen’s_ | 
Jubilee. An audience of eighty or 
more comes for the concerts that raise 
money for essentials like bullocks, a 
dam and a well for the village in In- 
dia that the Csakys and their own vil- 
lage in Dorset have adopted. On such 
nights guests find seats on the stairs, 
on the gallery, wherever they can, to 
listen to chamber music, and after- 
ward there’s dinner in the garden. If 
it looks like rain Alex Csaky will have 
looked meaningfully at the studio 
and said, “Do you realize that people 
may have to eat in here tonight?” 
And she will have done something 
about what she calls “a year’s worth 
of plaster dust and dead flies.” One 
hundred and twenty friends came to 
celebrate her fiftieth birthday, with 
dinner in a marquee and dancing toa 
band occasionally replaced by Alex 
Csaky and a friend playing rollicking 
duets on the piano. It poured rain; it 
was perhaps the only marquee in the 
world with a swimming pool, all the 
cars got stuck in the mud, and every- 
one had a wonderful time. 

Elisabeth Frink has been working 
toward a retrospective exhibition at 
the Royal Academy in February. 
Other current plans include planting 
a new bed of roses with a carpet of 
wild strawberries, making cabinets 
from the cedar tree that fell down last 
winter, and putting one of her sculp- 
tures on top of Bulbarrow, out of the 
controlled siting of her own garden 
and into the wild of wind and rain 
and snow. “I'd like that,” she says. “1 
need the landscape.” 0 | 


EEE 
i 








we CRAFTED se 


JXOR® PIMA TOWELS AND RUGS. WEST POINT PEPPERELL, 1221 AVENUE OF THE AMERICAS, Al WITH PRIDE carr 
. INUSA. Pepperell 


NY 10020. 








Extraordinary 
100% cotton 
towels. In 24 
extraordinary 
colors. Made of 
Pima, the finest, 
softest, most 
lustrous cotton 
grown in 
America. 
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“Hee haw” 


“You're all 
a bunch 
of animals? 







But what an adorable bunch of cuddly animals they all are—including “Cattie” 
cat. And they’re just a small part of the amazing menagerie of lovable animals— 
all made with the craftsmanship you've come to expect from Steiff, the original. 
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The Cartier jewelry counselor 
will help you discreetly 
dispose of your unwanted 
jewels and objets d’art: 

a service to 
private owners, 
banks and estates. 

Call PLaza 3-0111. 


Outside the New York area, 
Please call 800-223-4000. 


d Street, New York 10022 


Fifth Avenue and 5 





ARCHITECTURE 





Paul Segal Associates 
continued from page 164 


curving porch. To the other side, the 
stair, hall opens into the main room— 
a combination living, music and din- 
ing space that is divided into several 


‘discreet areas defined by changing 


ceiling heights and columns, which 
imply room divisions. The central 
part of the space contains a grouping 
of furniture around the fireplace, 
which is neatly set into an arclike, 
windowed inglenook—another allu- 
sion to the Shingle Style. Opposite 
the fireplace is a projecting bay con- 
taining another seating group, which 


The house is a 
bit more abstracted 
than some of today’s 
essays in the 
Shingle Style. 





looks out through large windows and 
double doors toward the meadow. 

Accessible from the main stair is a 
large, high studio above the master 
bedroom, for one of the residents 
who enjoys painting in his off hours, 
and a series of guest rooms, each with 
a private outdoor balcony overlook- 
ing the verdant meadow. 

A tennis court and a pool with a 
poolhouse that gently echoes the 
architectural themes of the main 
house are set off in the meadow, 
tucked away on the left and right of 
the house so as not to block the view. 

The house is a bit more abstracted, 
more stripped down, than some of to- 
day’s essays in the Shingle Style. But 
in that sense it remains very much a 
design of this moment in history— 
not a house that attempts to ignore 
the impulses of modernism, but one 
that blends them with lessons learned 
from the past. Paul Segal Associates, 
with Michael Canter as project archi- — 
tect, have created a design that speaks 
to the image of the house as given by 
the Shingle Style—but it is the Shin- 
gle Style sensitively filtered through 
the lens of modernism. 














ee ee eS eS ee ee ee ee ee a 


a ee ee ee 


me 


. 


A CE RS he ee 


Sn Son non ieee rae 





Kitchen Interior Design 


SieMatic makes kitchen interior design speak for the way you live. And it does it 
So beautifully in each style with hundreds of coordinated cabinet and accessories 
to select from. 

Enjoy the brightness and freshness of the 2002V with its open invitation to family 
and friends to gather around. The extra thick, laminated doors with slightly beveled 
edges only add more softness and warmth to a beautifully executed style. It’s superb 
quality at an affordable price. 

SieMatic kitchen interior design. A flexible design concept to make your kitchen 
reflect your individual desires. Available through your interior decorator and architect. 
















‘There time to see the wonders 
and-river, and the uncrowded 
Florida’s seacoast. Take time to 
finest recreational and social 
that make one feel alive. See 
dinary selection of residences 

_ the ocean and rich, matu’ 
Aquarina was crea’ 
highest standards of quality 
world-class community demai 

So take time for Aquarina, 
taken time for you, and see th 
ment of man and nature togeth 

Garden Suites from $147,0 
Townhomes from $160,0 
Oceanfront Residences from § 











Aquarina is locatedon A1A, midway between Vero Beach and Melbourne Beach, 
414 miles north of Sebastian Inlet. 
3631-200 _Call or write for brochure. 











Kirin Brewery Co., Ltd., Japan’s leading brewer, proudly 
presents the sixth in a series of ten original beer mugs 
crafted exclusively for you by Europe’s foremost porcelain 
manufacturers. 


The Rosenthal beer mug has been designed by the famous 
Danish artist Bjgrn Wiinblad. He chose an enchanting 
“commedia dell’arté’ motif suggestive of the Tivoli Garden | 
and a four-leaf clover shape to bring good fortune to the 
user. The body of the mug is made of Rosenthal’s 
exclusive ‘‘Queensberry Marble” porcelain, which ts 
characterised by its distinctive marble appearance and hazy 
quality. A pleasure to drink from and a treasure to look 
at for years to come. This is a strictly limited collector's 
edition of 10,000. 

Price US$150(including postage but not import duty). 
Subscriptions and enquiries should be sent to: KIRIN 
BEER MUG COLLECTION SECRETARIAT, P.O.BOX 
697, CENTRAL POST OFFICE, TOKYO 100-91, JAPAN. | 


Numbers 1-5, the Wedgwood, 
Hutschenreuther, Haviland, 
Bing & Grgndahl and 

Richard Ginori mugs are still 


available in limited quantities KIRIN BEER 


at the same price of US$150. THE GREAT BEER 
OF JAPAN 











This holiday season, 
remember your friends with a gift they won't forget. 


- 
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Give a year of ARCHITECTURAL D 


Few holiday gifts make a lasting impression. 

Architectural Digest is the exception. Each issue is more like | 

an exquisite art book than just another magazine. 
For not only is Architectural Digest unique...it’s beautiful. 

It’s a reflection of your fine taste and, in turn, compliments the taste of those 
friends, relatives and business associates on your holiday gift list. 
This year, be remembered all year long 
...give Architectural Digest gift subscriptions. 


mp 


GEST 


Each issue features articles on design and architecture, 
art and antiques. And Architectural Digest takes readers behind 
the closed doors of beautiful homes owned by the world’s most celebrated people. 
It is truly a holiday gift your friends will remember. 


Architectural Digest has a special holiday offer. Order your 
first one-year gift subscription at $39.95 and pay only 
$30 for each additional gift subscription. That’s a savings of 
26% and 44%, respectively, off the regular newsstand price. 
This offer is valid only until December 31, 1984, 
so take advantage of it now by filling out the attached order card. 
You may also enter or extend your own subscription at this time. 
All new holiday gift subscriptions begin with the January 1985 issue. 
We'll be happy to bill you after the holidays, if you prefer. 


If order card is missing; send your order to Architectural Digest, P.O. Box 10039, Des Moines, lowa 50340-0039. 
For all foreign orders (including Canadian), add $14 per subscription and enclose payment (U.S. funds only). 

















PORERE JER CALLERY 


Ac Bt N .@ BoVee Ay PRT D EsxG20 


445 North Rodeo Drive 
Beverly Hills, California 90210 
(213) 858-0824 


Etched and frosted 
table lamp by Daum, Nancy, 
c. 1930, 20 inches high. 

















Exact copy of an 
important Chippendale 

circular top tripod table with 

“Birdcage,” hand-crafted of mahogany 
in England. One of over 250 choice 
reproductions in our collection. 

36"Dx 29%" H. Available 
through your interior 
designer or architect. 


& OOD & HOGAN 


America’s most di 


305 East 63rd Street, v York 10021 / Telephone: 212 —355-1335 


Fine English Furniture 


Sole American (is: tors for Ne kk; Antique Company 
Dallas: Gerald Hargett, Inc., 350 Dallas Lx enter it yn: Geral rgett, Inc., 5120 Woodway 


Los Angeles: C.W. Stockwell, Inc., Pacific Design er 
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VISIES 


Agnes de Mille 
continued from page 178 


I learned about chairs, sofas, tables— 
realshousehold goods. Oh, the luxury 
and the satisfaction! 

My first purchase was the antique 
French provincial fruitwood chair in 
which I sat every night, a glass of 
sherry in my hand, and listened to 
the six o’clock war news (my bride- 
groom being overseas for the dura- 
tion). The shopkeeper, who was 
something of an antiquarian, gave 
me excellent advice: Mix styles and 
periods if you wish, but use only the 
best. The pieces must be first-rate, 
they cannot be second-rate. I quickly 
acquired more and more rickety, 
lovely chairs, but as this was war- 
time, there were no men to sit on 
them. And so the test came only 
when my robust husband returned 
from overseas duty and sank wearily 
into his first household goods, reduc- 
ing the adorable object to match- 
wood. We then did some emergency 
shopping for stoutly supportive, if 
less attractive, modern objects. 

In 1945 I went back to London. 
Prices had quintupled, but were still 
comparatively low, and although 
tragically much had been destroyed, 
a great deal was still available. I 
loaded up on fine porcelain. I also ac- 
quired a Sheraton inlaid satinwood 
card table for two hundred dollars. 
This was a treasure. In renovating the | 
living room we tore out the Texas | 
Guinan-Tudor fireplace our landlord 
had furnished, and discovered to our 
delight plain bricks beneath. We | 
framed them with plain pine. Cost of | 
frame: two hundred and fifty dollars. 
The less expensive satinwood table | 
stands rebukingly alongside. 

What object do I lust for more than 
any other? A Fantin-Latour picture— 
any one, but preferably a flower still | 
life. What bit of magnificence do I | 
own? The plaster cast of a child's | 
head, colored to simulate bronze—af- | 
ter a little boy by Donatello. Has this | 
influenced my work? Probably not, 
but it has taught me a lot about hu- 
manity, and, what amounts to the 
same thing, it has taught me a lot, a 
very good deal, about beauty. 
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CONSTELLATION 
MANHATTAN 











You're looking at the Omega Manhattan. The finest Swiss quartz 
_ chronometer money can buy. | 
Water resistant to 100 feet. In stainless steel; 

stainless steel and 14K gold, 18K gold, 18K gold and diamonds. 
It’s just one of the styles in our Constellation Manhattan collection. 
Available in men’s and women’s sizes, only at the most exclusive jewelers. From $9935. i 
For the name of your nearest dealer, write Omega Watch Corporation, i 
Omega Building, 301 East 57th Street, New York, New York 10022. : 











for 1985, 
Mercedes-Benz 


introduces something 


more important 
thananew model. 


THE MERCEDES-BENZ sedan 


speeds straight toward a patch of 


test track slicked down with a 
diabolical mixture of soapsuds 
and water. 


A splash as the tires meet wet 


pavement-and then the driver 
slams on the brakes. 

But what seems bound to 
happen in the next heart-stop- 
ping instant, doesn’t happen. 
Violent braking action on that 
treacherous surface sets off no 
violent counterreaction. 

That Mercedes-Benz sedan 
simply snubs down to a quick, 


straight-line stop. Soapsuds and 


water and all 


THE MERCEDES-BENZ 


ANTI-LOCK | ING SYSTEM 
COMES 1] VMIERICA 

That Mercedes-Be lan has 

just demonstrated t st eMo- 


tionally reassuring ac\ ‘in 
passenger car braking control 
since the disc brake. 


984 Mercedes: Ben {NA Inc, Montvale, » 


It is the Mercedes-Benz Anti- 
lock Braking System, or ABS. And 


having pioneered both its early 


development and its subsequent 
use in production automobiles, 
Mercedes-Benz now proudly in- 
troduces this significant engineer- 
ing feature to America. It is being 


fitted as standard equipment to 
every 1985 Mercedes-Benz 

500 SEC Coupe, 500SEL Sedan, 
380 SL Coupe/Roadster, 380 SE 

Sedan and 300SD Turbodiesel 

Sedan, and as an extra-cost 


option to the 190E 2.3 and 190D 


2.2 Sedans. 


Functioning in concert with 
the cars four-wheel disc brakes, 


the Mercedes-Benz Anti-lock 


Braking System is meant to first 
sense the impending lockup of 
one or more of the cars wheels 
in asudden braking emergency 


-then to act, with lightning 
speed, to avert it. 


The benefits are clear. By mini- 
mizing the risk of the cars wheels 


Wet road, hard braking-and within the one-second sequence dramatized above, the Mercedes-Benz Anti-lock Braking System a 


locking up in hard braking, the 
system can also minimize the | 
potential consequences: the sur > 
den loss of tire adhesion that |) 
could turn a steerable vehicle . 
into a sliding object no longer |), 
under the driver’ full control. | 

More reassuring still, the s\) 
tem is designed for braking |}, 
emergencies on slippery-wet )) 
roads as on dry roads-indeed, }, 
to maintain optimum braking |} 
performance almost regardles: > 
of road surface conditions. 


SENSING TROUBLE BEFO} 
IT BECOMES TROUBLE 
The decision-making “brain” ¢ 
the Mercedes-Benz Anti-lock 
Braking System is an on-boare 
computer. Electronic sensors, 
placed at both front wheels an 
the drive pinion of the rear ax 
are the systems vital nerve enc 
In a moving car under not 
mal driving conditions, those 
sensors are constantly signalir 
the rotational speed of the wh 
to the computer. Registering 4 
millisecond-by-millisecond el 
tronic bulletin on the precise 
state of adhesion between the 
car’ tires and the road surface 
Then comes that sudden 
emergency. The driver reacts: 
danger ahead by reflexively h 
ting the brake pedal hard; hat 
enough, in a conventional br 
ing system, to risk locking up 
or more of the cars wheels. f 
But those electronic sens 


: 
Pe already detected the onset of 
peel slip and alerted the com- 
rer And the computer starts 
frulating fluid pressure in the 
bike lines. Modulating and 
dencing brake pressure, via 
Fnoid valves in the brake lines, 
a ften as fen times per second. 
Cuntering lockup of all four 
meels or any individual wheel. 

) And thereby allowing the car 
ie swiftly and smoothly de- 
erated. Allowing the car to be 


precisely steered and maneu- 
vered as it decelerates. Helping 
the driver to avoid a collision, or 
simply to stay on the road. 


6,000,000,000 MILES 


Mercedes-Benz began develop- 
ment work on the principle of 
the anti-lock braking system as far 
back as 1959, first fitted a working 
system to a production auto- 
mobile in 1978, and has since 
seen 250,000 of its cars roll up 
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over six billion miles of experi- 
ence with the system worldwide. 

Once again following where 
Mercedes-Benz has shown the 
way, some domestic and foreign 
makers will shortly introduce 
similar anti-lock braking systems 
to America. They can emulate the 
idea. They cannot emulate this 
depth of experience. 

More than 50 percent of the 
logic circuitry programmed into 
that on-board computer is safety 
circuitry: the entire system is 
designed to be electronically self 
checking, constantly monitoring 
itself and primed to shut down 
instantly should a malfunction 
ever be indicated. The car's sepa- 
rate four-wheel disc brake system 
would, of course, remain fully 
operational. 

In terms of enhancing control 
of the car in a braking emergency, 
the Mercedes-Benz Anti-lock 
Braking System may be the best 
ally a driver has ever had. In 
terms of automotive leadership, 
this major advance underscores 
the truth of the motto below: for 
1985, as for the past 99 years, the 
automobiles of Mercedes-Benz 
are indeed engineered like no 
other cars in the world. 


Engineered like no other 
car in the world 
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Cincent Scully 


Two Classical sites 

reflect the polarities of 
ancient Greek thought: 
one law-abiding, the other 
ruthless and expansive. 


IN THE MIDDLE YEARS Of the fifth cen- 
tury B.c., during what has come to be 
called the Classic Period of Greek 
civilization, the Greeks turned in two 
directions that have, in one way or 
another, shaped the dual character of 
western civilization ever since. One 
direction was toward law, the other 
toward conquest. The first looks 
backward and speculates upon the 
lessons of the past. The other looks 
forward, jettisons old laws, breaks es- 
tablished boundaries. The first is rev- 
erent, concerned with soul and 
conscience and the consequences of 
crime. The second is ruthless, expan- 
sive, active, blazing with confidence 
in its own destiny and power. The 
first is aristocratic, recalling divine 
kingship and the age of the heroes; 
the second embraces democracy, the 
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will of all. The god of the first is Zeus; 
of the second, Athena. And these di- 


vinities and the structure of ideas that _ 


they embody can be best seen and ex- 
perienced at their two most impor- 
tant sacred sites: Olympia and the 
Acropolis of Athens. 

Olympia, as the seat of kingly 
power, is gentle and calm, planted 
with trees, a sacred grove called the 
Altis. Unlike Delphi, a place of con- 
flict, marked by savage horns of 
earth and unstable mountain masses, 
Olympia lies in a soft valley where 
two rivers meet before a conical hill. 
It is the Hill of Kronos, the father of 
Zeus, named, so Pindar tells us, by 
Herakles, while he rested after his 
labors. The cone of earth recalls the 
tholos tombs of the old heroes, the 
Mycenaean lords, and beyond them 
the sacred cone of Mount Jouctas, 
where Zeus himself was buried. It is 
the very archetype of king’s tomb, 
and on the flatland between it and 
the rivers, Herakles initiated the 
Olympic games, which were then, 
in the Greeks’ view, “revived” by 









































them in the first Olympiad, of 776 — 
B.c., when their history began. So the 
stadium lay beneath the cone, much — 
like the bull-running courtyard of 
Knossos before Mount Jouctas. Origi- 
nally the course was run right there - 
in the heart of the sanctuary itself, 
but with the professionalization of 
athletics after the fifth century, the 
stadium was pushed out of the sacred 
grove until it came to rest where we 
see it today, still reverently placed in 
relation to the sacred hill. 

Inside the sanctuary, a shrine to 
Pelops, the human hero of the place, 
lay in the heart of the site. A conical al- 
tar of Zeus rose directly before it, un- 
der the hill and reflecting its shape. 
During the Archaic Period there was 
only one temple in the sanctuary. It 
was long and low, its columns at first 
of wood, with wide spaces between 
them, and it was placed as close to the 
conical hill as it could be. In it Zeus 
stood with Hera, his sister and wife, 
but it was surely his temple. Its only — 
altar was the man-made cone nearby. 
In the fifth century, however, a new 
temple of Zeus was built, well out in 
space beyond the shrine of Pelops. It 
was sculpturally dense, with massi 
Doric columns, so that its body b 
anced the Hill of Kronos on the other 
side and contrasted with it. Inside the 
new temple a gigantic seated Zeus bj 
Phidias was placed, gleaming enor 
mous in ivory and gold out of the 
shadows. It came to be accounted one 
of the “Seven Wonders” of the 
cient world. Soon the old temple 0 
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Couched in a fertile valley where two rivers 
meet, the ruins of Olympia strew the groun 
where men once competed in displays © 
athletic prowess. Here, a spirit of fair play 
marked Zeus’s law-abiding influence. In the 
background, the Hill of Kronos casts g 
shadows over Altis, a sacred grove 


continued on page 21 
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CHAMPAGNE BRUT 


D'ORIGINE CONTROLEE 


FOOL OF FR, 
"ANCE PRODUCT OF FRANCE 





When ite Mans the word. 





.. beautifully appointed suites in 
a beachfront paradise. Romantic 
sunsets, cool gulf breezes and 

a Concierge staff to assist and 
pamper you. Golf, tennis and a 
marina in a serene island setting. .. 
and only seven miles from 
Sarasota’s airport.» 


At Longboat Key Club we have it 
all... ARVIDA STYLE. Call toll- 
free 800-237-8821: in Florida 
800-282-0113. Or see your 
travel agent. : 





Lap | LONGBOAT KEY-GLUB 


by Arvida 
301 Gulf of Mexico Drive ewe 
Longboat Key, Florida 33548 * (813) 383-8821 
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SUITE 1708 979 THIRD AVENUE NEW YORK CITY 10022 212 688 6121 
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When American Airlines offered to 
help the Dallas Symphony Orchestra, 
they never dreamed it would result in 
sell-out performances on their 7475. 

Yet that’s exactly what happened. 
Over a six-month period, American 
Airlines agreed to make cash contribu- 
tions to the Dallas Symphony for each 
passenger who boarded the new daily 
747 flight from Dallas to London. In no 
time they found that their sales were 
soaring as high as their planes. 

The Business Committee for the 
Arts is helping companies of all sizes, 
from American Airlines to Pea Soup 
Andersen’s Restaurants, discover that 
supporting the arts can give their busi- 
ness a lift. The Business Committee for 
the Arts will show you how collabo- 
ration with the arts can enhance your 
company’s image, benefit your 
employees and offer tax advantages. To 
learn just how easily your business can 
form a successful partnership with the 
arts, contact the Business Committee 
for the Arts. 

Don't be surprised if it helps your 
business take off. 

BUSINESS COMMITTEE FOR THE ARTS 


SUITE 510+1775 BROADWAY, 
NEW YORK, N.Y. 10019 + (212) 664-0600 


THIS ADVERTISEMENT PREPARED AS A PUBLIC SERVICE BY OGILVY & MATHER t 





by Hanae Mori 


A distinctive original ... individually crafted with hand-painting ... $120. 


Issued in limited edition. 


Reservation deadline: December 31, 1984. 


: In the exclusive world of haute couture, 
there is one undisputed queen. Her 
name is Hanae Mori. At the Paris col- 
lections ... in fashionable boutiques 
from New York, to Milan, to Tokyo ... her 
| designs are applauded for their elegance 
and originality. 
| Now Franklin Porcelain is pleased to 
}announce a major new artistic achieve- 
; ment by the great couturiére. A suite of 
) limited edition flower sculptures — the 

designer's first work in porcelain — cer- 

tain to be of special interest to collectors. 

And inaugurating this important new 

collection is a work Hanae Mori calls 

| The Noble Iris.” 

One of the most hauntingly beautiful 
flowers of the Orient, the Japanese Iris is 
a favorite flower of Hanae Mori. And, in 
this exquisitely detailed sculpture, she 





captures a particularly magnificent Iris in Hanae Mori's signature mark on its base. Mrs. 
‘all the perfection of full bloom. To acquire this premiere edition Miss ee | 
| The Iris is portrayed life size. The deep sculpture by Hanae Mori, your applica- Ride | 
velvet blue of the gracefully layered pet- tion must be returned to Franklin Por- ; ee ea : : 
jals ... the glossy green leaves ... the del- celain, Franklin Center, PA 19091 no later City ae eee - 
icate golden stamens ... ail are depicted than December 31, 1984. “ 

oiaten Zip = = : 


with rare natural artistry. And as a final 
touch of distinction, Madame Mori has 
included her special design motif —a 
delicate butterfly. 

This Hanae Mori original will be fash- 
ioned with meticulous care by skilled 
porcelain craftsmen ... then each im- 
ported work will be embellished by 
hand to ensure that every subtle nuance 
of Madame Mori's rich palette is cap- 
tured to perfection. And, as befits a major 
work of art in porcelain, it will be issued 
in limited edition, reserved exclusively 
for those who enter commissions by De- 
cember 31, 1984. 

The Noble Iris is being issued at the 
attractive price of $120 — which may be 
paid in convenient monthly installments. 
A Certificate of Authenticity will accom- 
pany each sculpture and each will bear 


‘Che Noble Os 


Must be postmarked by 
December 31, 1984. 


Limit: One per person. 


Franklin Porcelain 
Franklin Center, Pennsylvania 19091 


Please enter my subscription for “The 
Noble Iris” by Hanae Mori, to be 
crafted for me in fine porcelain. 

I need send no money now. I under- 
stand that I will be billed in four equal 
monthly installments of $30.*, with 
the first payment due in advance of 
shipment. 

*Plus my state sales tax and 
a total of $3. for shipping and handling 


Signature _ 


M ALL ORDERS ARE SUBJECT TO ACCEPTANCE 
Mr, 
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A FRANKLIN MINT COMPANY 
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VINCENT SCULLY 


ABOVE: Sheep graze on the embankment 

of the Olympic Stadium, where spectators 
urged competitors on to coveted glory. ABOVE 
RIGHT: The glory was lasting, however, only if 
victory was fairly won. Statues of Sterope 
(left), Pelops, Zeus, Oenomaus and 
Hippodameia once adorned the Temple of 
Zeus’s eastern pediment, relating the legend 
of a king whose treachery invited his own 
cruel demise. RIGHT: Fragments (foreground) 
litter the floor of the lauded temple. Kronos 
alone stands unmolested, towering over the 
ruins of the temple to Hera in the distance. 


Zeus was rededicated to Hera, and an 
altar to that goddess was built in front 
of it. Now the structure was com- 
plete, embodying old gods and new, 
husbands and wives, fathers and 
their male and female children, na- 
ture and the whole of mankind. 
Surrounded by these grand pres- 
ences, the participants in the games 
took their oath of sportsmanship at 
the altar of Zeus. Above them, in the 
center of the east pediment of the 
new temple, two heroes, Pelops and 
Oenomaus, were shown taking their 
own oath before Zeus’s statue. 
Oenomaus had already killed any 
number of suitors for his daughter’s 
hand by running them down in char- 
iot races and ramming his bronze 
spear between their shoulder blades. 
He stands, proud and mature, on the 
left, the unlucky, side of Zeus, and his 
wife, Sterope, her arms folded in 
anxiety across her stomach, should be 
standing beside him. But, since the 
excavation of these sculptures in the 
late-nineteenth century, she has been 


wrongly placed in the museum at 
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Olympia on the other side of Zeus be- 
side Pelops, the present challenger, 
who stands, awkward and aggres- 
sive, on the god’s fortunate side. Next 
to him should stand Hippodameia, 
the daughter of Oenomaus, who lifts 
her mantle proudly as the combat de- 
velops over her. Pelops will win, and 
kill Oenomaus, because he has al- 
ready bribed the king’s charioteer to 
cut part way through his master’s 
chariot axle. The athletes took their 
oath with this drama of stubborn age 
and cruel youth played out before 
their eyes. Crime and countercrime 
stand openly before us. Only law can 
save us, the law of Zeus: dike, law 
court justice. Hesiod tells us that only 
a knowledge of the justice of Zeus 
distinguishes human beings from the 
rest of creation. It is embodied in the 
Olympic truce, for which the way 





had been paved by the kingly sons 
of Zeus, foremost among them Hera- 
kles at his labors on the metopes of 
the temple, and Peirithous, king of 
the Lapiths, on the western pediment. 
Once there was the roar of the 
crowd at the games. Now in the hush 
of Olympia, under the trees, we hear 
what Sir John Beazley called “the ter 
rible silence and the beating hearts” 
of that moment when human beings” 
stand wholly revealed. At Olympia 
we turn to the law to sustain us. But” 
on the Acropolis of Athens we burst” 
loose in our aggressive pride once 
more. The Parthenon blazes on the” 
height, replacing an older Parthenon” 
destroyed by the Persians. Beyond it 
the horns of Mount Hymettos marked 
the eastern orientation of the other 
temple on the site, that of Athena 
Polias in the center of the hill, and, 


continued on page 222 
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ABOVE: Defying an oath declaring that 

no structure might be built on a site de- 
stroyed by Persian warfare, Pericles erected 
monuments whose ruins still rise in proud 
tribute to Athena, goddess of wisdom, cities 
and war. RIGHT: Visitors passed through the 
uppermost gateway (center) of the Propylaia, 
which served as the western entrance to the 
Acropolis. BELOW RIGHT: An unforgettable 
image, the Parthenon presented an eight- 
columned fagade interweaving Doric and 
Ionic influences. BELOW FAR RIGHT: The Par- 
thenon, from the east, overlooks the sea. 





it is likely, of the megaron of the 
Bronze Age kings before it. Laid 
waste by the Persians, the Acropolis 
as we see it was rebuilt by Pericles in 
defiance of the agreement with other 
Greek states to leave in perpetual ruin 
all sanctuaries so destroyed. That im- 
pulse of a rather sober piety was now 
reversed. Light burst forth in Athe- 
na’s great temple, built of white mar- 
ble clear through and stretching to 
eight columns across the front. 

The canonical number of columns 
for Doric temples, as at Paestum, had 
become six; for Ionic temples, as at 
Samos and Ephesos in East Greece, 
it had settled on eight. So the Parthe- 
non is a great concordance, or con- 
densation, of two differing styles, the 
Doric and the Ionic, and its mysteri- 
ous bigness, its ability to seem to ex- 
pand as we look at it, derives largely 
from that fact. To approach it, Peri- 
a new 


cles commissioned western 


gateway to the Acropolis, a vas! 
Propylaia, now aimed, unlike the 
older entrances, straight up the center 
of the height, just off which the colos- 
sal figure of Athena Promachos stood 


so as to be seen from the sea. Behind 


222 


VINCENT SCULLY 


> 
2 
se 
5 
a 
- 
Zz 
a 
S 
é 
> 





her the ruins of the old temple of 
Athena Polias were left unrestored, 
and its functions were eventually as- 
sumed by a uniquely asymmetrical 
new temple, the Erechtheum, whose 
caryatid maidens marched forward 
across the site where the foundations 
of the old temple lay. 

The axis of the Acropolis, stretch- 
ing from Salamis on the west, where 
the Persians had been defeated, 
to Hymettos on the east, now runs, 
not through a central temple, but 
through the body of the human ob- 
server as he climbs the hill. The 
Propylaia prepares him in its shad- 
ows for the blaze of white stone 
and blue sky at the top. Athena 
Promachos towers above him with 

pear. As he passes below her, the 

ns of the Erechtheum approach 

n the left, standing out before 

the sacred shapes of Hymettos be- 
Which the flat 


yond them. toward 
wall of their temple sets up a decisive 





5 
a 
2) 
6 
a 
E 
2 
o 
$3 
z 
> 





oa ren Saal Wis 


ry ( 





perspective. That perspective is rein- 
forced by the long north flank of the 
Parthenon to the right. Ahead, on the 
summit of the Acropolis, lies the 
great altar of Athena, the horns of the 
mountain rising splendid behind it. 
The observer is central. Salamis lies 
low down behind him. He is victor 
over everything, and he is led to the 
Parthenon, which seems at first, as 
viewed from the west, to be bursting 
up and off the hill, stretching its body — 
and burning white against the sky. 
But he must walk around it, past 
Athena’s altar, to reach its other, east- 
ern, entrance side. Seen from here, 
the pediment of the temple seems to — 
expand to fill the whole sea horizon 
beyond it, and its long sides, fiercely 
curving up and over the summit of 
the hill, rush forward toward the 
west, toward Salamis, while the co- 
lossal ivory and gold statue of Athena 
by Phidias stands inside in the dark- 
ness, holding Victory in her hand.O | 
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left in life that can 
guarantee as many 
happy returns as 
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you'll get with U.S. 
Savings Bonds. 
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Bonds through the 
Payroll Savings Plan, 
you'll get a lot more from 
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towards some terrific 
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guaranteed interest 
return. Guaranteed tax 
benefits. And all backed 
by the most solid 
guarantee of all. 
America. 

So, when you're 
looking to get out more 
than you put in, take a 
long look at US. Savings 
Bonds. You'll be happier. 
with the returns. 

Many times over. 
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When you put part of your savings 
into U.S. Savings Bonds you're 
helping to build a brighter future 
for your country and for yourself. 
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IN THE SHOWROOMS 





Sherle Wagner — Artful Opulence 


PHOTOGRAPHY. FELICIANO 





“Our approach was to imagine things that 
didn’t exist, and try to bring them into exis- 
tence,” says Sherle Wagner of his exquisite 
bathroom amenities. BELOW: “Compact yet 
luxurious” onyx and marble shell-shaped 
basins, as though just washed ashore, aptly 
characterize the Wagner philosophy that 
“some things should just be beautiful.” BELOW 
RIGHT: Deriving inspiration from 20th-cen- 
tury architecture, Mr. Wagner and codesigner 
Paul Shulze combined a “massive and hand- 
carved” piece of onyx with stainless steel, 
in the Monitor pedestal and Apollo basin set. 


THE ULTIMATE LUXURY is aesthetic plea- 
sure in everyday life—looking up 
from your desk to see an orange-and- 
rose-colored sunset; being served a 
plate of food that appeals to the eye as 
well as the palate; or, if you’re lucky, 
having a Sherle Wagner bathroom. 
Mr. Wagner, president of the New 
York firm, defines the luxury he pro- 
vides as simply ‘a bathroom like the 
rest of the house. You don’t have the 
cheapest mass-produced furniture 
you can find in your living room— 
why have it in your bathroom?” 

In fact, bathroom fixtures veneered 
with semiprecious stones, hand- 
painted tulip-shaped basins, and 
gilded hand-chased hardware resem- 
ble only the most elegant household 
furniture. It was Sherle Wagner who, 
in 1945, came up with the revolution- 
ary notion—unrivaled perhaps since 





the Romans—that the bathroom 
should be a place of style and com- 
fort, rather than of pure necessity. 

“My wife and I started by space de- 
signing,” says Mr. Wagner, explain- 
ing how his unique service came to 
be, “and before long we were com- 
bining twelve to fifteen different in- 
dustries in our business. We began to 
produce interesting bathroom ameni- 
ties that we couldn’t find elsewhere. 
We produced a towel bar, then a 
towel ring, then faucets, bowls, cabi- 
nets and wallcoverings. 

“The plumbing industry is very 
strange,” he continues. “Unlike ar- 
chitects, general contractors, or inte- 
rior designers, plumbers rarely work 
with the people who are going to live 
in a house or apartment. Yet they 
have been the complete arbiters of 
what bathroom fixtures should look 
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Only in a Jeep Wagoneer. 


The new Jeep Wagoneer Limited. 


A luxurious leather interior not available in the 
Buick Estate Wagon. 


A larger standard engine and, when introduced in 1984, 
higher mileage’ than the Volvo GLT Wagon. Wagoneer is also 
available with an inter-cooled turbo-diesel engine for1985. 


More cargo space than Dodge Caravan, and 4 doors, not 3! 

And one thing none of them have. It lets you 
“shift-on-the-fly” from 2-wheel to 4-wheel drive, . 

so you can travel almost anywhere in luxury. | 

Only in a Jeep 7 i Wagoneer. 
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No one knows 


Since the Renaissance, the Italians have been 


perfecting the art of living well. 

Imagine, for a moment, that every morning, 
on your way to work, you pass the Fontana di Trevi. 
Imagine that you take your daily lunch with the dome 
of Saint Peter’s over your shoulder and the Tiber flow- 
ing at your feet. That you shop along Via Condotti. 
Or stroll in the shadow of the Colosseum. 

This is the way we Italians live. 

The beauty and elegance that surround us 
inspire everything we do. 

Even creating an airline. 


ALITALIA IS ITALY. 


Let us cite one small example. On almost 
every city street in Italy you will find a little stand-up 
coffee-bar. Here we stop to enjoy a leisurely espresso, 
to nibble some olives and cheese, and being Italian, 
to chat with old friends and new. 

























Certainly we could not leave so essential a 
part of our lives behind us, so on Alitalia’s 
Prima Business Class you will find such 
a bar. You can pour yourself a drink, get to 
know your fellow passengers or help your- 
self to the abundant buffet. Why haven’t 
all international airlines thought of this w= 
delightful social amenity? Perhaps because it is 
“all’Italiana.” A particularly Italian phenomenon. 








OUR SEATING SETS US APART. 


Another remarkable thing you'll notice on 
our Prima Business Class is the first class seating. 
Instead of crowding you six across like the other air- | 
lines that fly the Atlantic to Italy, Alitalia’s Boeing 747’s. 
have two big, comfortable seats on either side of a 
remarkably wide aisle. So you have more privacy, 
more room to work and relax; enough room, in fact, 
to take a leisurely after-dinner stroll. 





. 
OUR FOOD AND WINE it 
ARE ON A HIGHER PLANE. | 


There is a reason why the most popular | 
cuisine in America is Italian. Fresh ! 
ingredients that are simply | 

prepared and beautifully | 
presented. 
In Economy, Prima 

Business or Top Class 
this basic philosophy 
dictates what food 
we serve | 

and how we | 
serve it. 7 
From the | 
hearty dishes of —/ 
the South to the 
delicate subtleties of 
the North, we serve the 
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«ind of specialties you’d expect to find only 
n the finest Italian restaurants. Like the classic 
Veal alla Cavour with Wild Mushrooms, as 
llustrated here. 

Of course, no meal would be complete 
or wines. And ours are from the finest 
| ineyards in Italy. 


| FLY TOP CLASS AND 

| TAKE OFF IN AN ALFA ROMEO., 
| 
: 


Since our Top Class is limited to just twelve 
Dreamerette seats in the upper deck cabin of our 747, 
here’ s virtually no limit to the personalized service 
ve can offer. And the privileges of this exclusive club 
lo not end when you land. Reserve in advance, and 
he ll have a gleaming Alfetta 2000 sports sedan for 
‘jou at the airport. Yours free for the first three days 
; your visit. As your first few minutes on the road 
i prove, no one makes cars like the Italians. 


: 
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ive like the Italians. 


Even our economy class is filled with little 
luxuries, from classic Italian opera offered over stereo 
headphones to our boutique in the sky, where you 
can shop for exclusive fashions from Battistoni, 
Ferragamo, Gianni Versace, Trussardi and Valentino. 
And, of course, there is the warm, generous service 
that is so quintessentially Italian. 









ITALY’S AIRLINE DOESN’T 
ONLY FLY TO ITALY. 


Till now we have said much about the special 
Italian quality of an Alitalia flight. But Alitalia does 
much more than fly from the U.S. to Italy. Our 
extensive fleet of highly advanced aircraft travels the 
world. Ninety-eight destinations on six continents. 

You can fly Alitalia’s widebody 747’s direct 
from New York, Chicago, Los Angeles, Montreal or 
Toronto. And DC-10’s from Boston, seasonally. 

So next time you travel to Italy, fly Alitalia 
and live like the Italians even before you get there. 
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Sherle Wagner — Artful Opulence 


continued from page 226 


like. When you moved into your 
house, the fixtures were there, and 
often the only standard for choosing 
them had been the lowest price the 
plumber could find. 

“Our approach, however, was to 
imagine things that didn’t exist, and 
try to bring them into existence,” Mr. 
Wagner says. “We started creating 
wallcoverings in the same patterns as 
those used for our handpainted 
basins, and now flowers and geo- 
metrics are everywhere.” 

Blazing, a trail that others have fol- 
lowed has made Sherle Wagner 
synonymous with a particular type of 
luxurious bathroom. “We’ve become 
a generic term,” he says. “The novel 
Penelope, which was made into a 
movie starring Natalie Wood, in 
1966, talks about the heroine step- 
ping into her Sherle Wagner bath- 
room. That's a sign of success.” 

Mr. Wagner seems to have discov- 
ered for himself the basic secret of 
success: The obvious idea is the one 
that will sell; and it’s obvious that the 
one room necessary in everyone’s 
house should also be appealing. To 
create that appeal, Sherle Wagner lav- 
ishes a great deal of care on the pro- 
duction of the basins, towel racks, 
tiles and faucets that bear his name. 





Sculpted from a solid blo f marble, the 
shaped basin (center) is from th 

ments of a more traditional rose auro! 
Stone Collection, are reminiscent 


tornado-i cone- 
wary Collect e ele- 
ble bathroom (| 1 the 
th-century | lla 


“Certain techniques are essential if 
you're going to have well-crafted 
pieces,” he points out. “Others have 
tried to copy us, but they can do it 
only if they have the whole process 
at their command. For example, our 
handpainted basins are decorated at 
our factory in Massachusetts in the 
same way fine china is painted, and 
then baked to come out with a 
smooth vitreous glaze. The basins are 
heavy and irregularly shaped, so 
painting them is time-consuming. 
Unless we also manufactured and 
marketed them, we couldn’t afford 
the cost of the painting process.” 
Stylistically, the basins represent 
one pole of the Sherle Wagner look. 
They seem to recall the nineteenth 
century, when handpainted floral 
washbowls and pitchers in the bed- 
room brought the garden indoors 
and made washing your face as ele- 
gant a process as dining from 
Coalport or Haviland china. It is 
true that the porcelain accoutrements 
for ablutions in those days had a 
character that our bathrooms lack 
today. The heroine of a novel by 
English writer Elizabeth Bowen is 
described as noticing “a crack in the 
basin, running between a sheaf and a 
cornucopia: a harvest richness to which 


she each day bent down her face.” 

Camplementing this nineteenth- 
century style is the Wagners’ collec- 
tion of decorative opaline antique 
French eggs. They are everywhere in 
the showroom—gleaming from dim 
vitrines, and set on malachite and 
lapis lazuli surfaces like ovoid totem 
figures. ‘We must take some of these 
home,” Mr. Wagner murmurs, look- 
ing at them. “They’re very beautiful, 
and they demonstrate our philoso- 
phy that everything in a bathroom 
does not have to be useful. Some 
things should just be beautiful.” 

The other direction the Sherle 
Wagner style takes involves the use 
of chrome and porcelain from the in- 
dustrial age to work wonders of con- 
temporary beauty. A steel basin, 
which looks like the quintessence of 
high tech, is circled by concentric ribs 
from top to bottom. Mr. Wagner 
points out, however, that no matter 
how modern the basin appears, it 
can’t be mass-produced: “There’s no 
machine that will buff those steel 
ridges. It all has to be done by hand.” 

A common denominator of both 
the traditional and contemporary de- 
signs is the out-and-out opulence of 
the objects. Carved from a single 
block of Portuguese marble, one 


“Notice the quality of our lapidary work—the color and matching of 
the stone,” Mr. Wagner says of his tigereye counter, part of the Semi- 
precious Stone Collection. Appointments accompanying the counter 
and the platinum-on-porcelain basin have an antique pewter finish. 
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Pete ALL, 11S MERELY MONEY 


But it’s not just Scotch. It’s 25-year-old Glenfiddich Single Malt, a whisky of such character and rarity that 
many Scotsmen would prefer to keep it for themselves. Be that as it may, a small supply is available 
this year, bottled in glorious Edinburgh crystal. Each decanter is crowned with a solid 


sterling silver Stag’s Head 
and comes in its own inlaid walnut chest. To obtain one for yourself, or as a gift for 


a most worthy friend, 
ask your local spirits merchant—or call William Grant & Sons collect at 201-225-9000. 
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Glenfiddich Highland Unblended, Single Malt Scotch Whisky. 86 Proof. Bottled in Scotland, © William Grant & Sons, Inc., New York, N.¥ 


10020. Prices may vary { 
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NATURAL 
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SICOLA. The preeminant name in custom furnij 
and cabinetry throughout the United States. 

In all aspects of production, design and installat 
services, the Sicola hallmarks are innovation, superiorly 
quality and individual client attention. 

Please contact us regarding your custom furnisy 
needs, as well as our complete Alexandria Collection. 


Wave-Reed Dry Bar. 


Alexandria Bed, Sicolawood Chest, 
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3623 Eastham Drive/Culver City, CA 90230/(213) 204-02] | 





JUST IN TIME For CHRISTMAS. 


“rom our exquisite collection of superbly 
estored antique furnishings, accessories 
TRU IRS 


French, circa: 1880. 
The faceplate signed, “H. Journet et Cie., Paris” 
he movement signed, “Japy Freres et Cie.” +, French, circa: 1860. 
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Saving your 
back issues? 


Slipcases keep them 
neat and dust-free! 


A. Coffee-color vinyl case attractively 

gold stamped on cover and spine 

provides functional beauty plus 
added protection for treasured back 

issues of Architectural Digest. 

Two cases will hold 12 issues. 


#201111 SOFT SLIPCASE $8.95 (2.00) 


B. Function meets beauty in this 
attractive see-through organizer. 
Handsome and sturdy acrylic case 
keeps six issues of Architectural 
Digest handy and dust-free. 


#200011 CLEAR SLIPCASE $22 (2.25) 
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CALL TOLL: FREE 800:421-4448 


Mon.-Fri. 7A.M.-5P.M. Pacific Time. In 
California, call 800-252-2071. Credit card orders 
only. Minimum $15. (For Customer Service, call 
213-836-7090.) Please allow 6 weeks for shipment. 
Items may be shipped separately. Offer good in 
USA and Canada only 

“Architectural Digest is the registered trademark of 
Knapp Communications Corporation, used with 
permission 


Mail to 
Architectural Digest Selections, Dept. A6D4 
8460 Higuera Street, Culver City, CA 90232 


NAME —— = 
A6D4 

ADDRESS —— 

Cy 


Sate 


Quantity 


= Zr 


#201111 SOFT SLIPCASE $8.95 (2.00 
#200011 CLEAR SLIPCASE $22 (2.25) 


Grand Total $ —__________ (Please add 
amount indicatedin(__) for shipping and 
handling per unit shipped.) 

L) Check payable to Architectural D 
Selections (add 6.5% sales tax if 
delivered in California) 

0 Visa (C) Mastercard 

L) American Express 


O Diner’sClub 
Exp. date 


Grd... 


Signature ————_ 
(if charging) 











IN THE SHOWROOMS 





Sherle Wagner — Artful Opulence 
continued from page 230 


Sherle Wagner basin seems to rise in 
heavy ribbed waves from a tiny ped- 
estal base, so that, like an ancient Cre- 
tan pillar, it is broader at the top than 
at the bottom. ‘This was sculpted by 
hand, of course, and then polished 
the same way,” Mr. Wagner explains. 
Equally lavish is the use of tigereye, 
lapis lazuli and malachite as veneer 
on the surfaces of counters and tubs. 
For example, in a process almost tor- 
tuously Medieval, the malachite is 
imported from Zaire, theri sliced into 
thin sections, polished, and finally 
placed on steel to form a patterned 
veneer. ‘The backing for these has to 
be rigid, so there is no contraction 
and expansion as temperatures 
change,” Mr. Wagner says. 

If bringing the decorative arts to 
the bathroom has been a missionary 
act of civilization for Sherle Wagner, 
then surely encrusting surfaces with 
precious stones is civilization at its 
most refined—or hedonistic. For this 
enterprise Mr. Wagner’s precedents 
are unabashedly grand. “Just as the 


Based uy he 


trom Sherle Wagner's Chi 
pleme ntary vallcovering 


wallcoverings gives tl 


chapel of the Medici princes in Flor- 
ence-contains precious stones in the 
structure,” he says, ‘“many of our tubs 
and basins are made with a similar 
wealth of materials.” His list of cli- 
ents reads like a modern gathering of 
the Medici and their peers: King 
Hassan of Morocco, President Nixon, 
and such members of the entertain- 
ment aristocracy as Frank Sinatra, 
Bob Hope and Dionne Warwick. 

Do the grandest people want the 
splashiest bathrooms? “You can’t pre- 
dict,” Mr. Wagner says. ‘People are 
not consistent with their images. 
They respond to what they see, and 
sometimes very traditional things are 
bought by flamboyant people for 
contemporary houses.” All Sherle 
Wagner will say with certainty is that 
his work is unique, and when a piece 
is taken out of his showroom, “we al- 
ways start to make the new piece ten 
times better than the one before,” 

— Jeffrey Simpson 


Designs featured this month in “In the Show- 
rooms” are available through interior designers. 








les and motifs of 1leth-century Iznik pottery, the porcelain basin Artichoke, 
1a Collection, is handpainted “the same way fine china is.” The com- 
‘For most of our porcelain basins we offer coordinating 
» design its finished look. The counter top is made of blue granite. 











We don’t buy just any seats. We design 
them. 

GM begins with detailed studies 
of the human body. Biomedical research. 
The kind of comprehensive investigation 
of anatomy da Vinci undertook in the 
1500s. 

As a leader in the field of Human Factors 
Engineering, we design interiors scientifically 
to minimize the possible distractions from your 
driving. 

It may take us two years and countless 
clay models to arrive at a more comfortable, 


durable seat for new GM cars and trucks. 
But we think it’s worth it. 

And we believe old Leonardo would have 
thought so, too. 

We believe in taking the extra time, giving 
the extra effort and paying attention to every 
detail. That’s what it takes to provide the 
quality that leads more people to 
buy GM cars and trucks than any 
other kind. And why GM owners ei) 
are the most loyal on the road. 

That’s the GM commitment 
to excellence. 





Chevrolet * Pontiaé “Oldsmobile « Bue + Gadila 





READER'S DIRECTORY 


For the Cognoscenti 
of Connoisseurs 


KGiava cep mY 
Jaeger-leCoultre, 


Europe’s most ven- 
erated watchmaker. 
Here, captured in 
handcrafted links of 
18K gold, articulated 
to fit the wrist 


precisely. 
The case pivots 


to transform the 
watch into an elegant 


gold band. Person- 
alize the back with 


monogram, crest, or 


inlaid jewels. 
Quartz, available 


in twelve styles, 
including steel case 


and leather wrist- 
bands. Only at 


discriminating 
JAEGER-LECOUL E> 
[é(antane 


jewelers. Call 
800-JLC-TIME for the 
The essence of time for 150 years 


one nearest you. 
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A listing of the designers, architects and 
galleries featured in this issue 


Pages 106-113: 
Sally Sirkin Lewis 
8727 Melrose Avenue, Los Angeles 


California 90069, 213/659-4910 


Pages 114-119: 
Chris Beetles Ltd. 


104 Randolph Avenue, London W9 
England, 44-1-286-1404 


Judy Goffman Fine Art 
18 East Seventy-seventh Street, New York 


New York 10021, 212/744-5190 


Karl & Faber 
Amiraplatz 3, 8000 Munich 
West Germany, 49-89-221865 
Justin G. Schiller, Ltd. 
1 East Sixty-first Street, New York 
New York 10021, 212/832-8231 


Sotheby's 
1334 York Avenue, New York 
New York 10021, 212/472-3400 


Pages 120-127: 
Ted Graber 
William Haines Inc. 
446 South Cafion Drive, Beverly Hills 


California 90212, 213/553-0026 


Pages 144-151: 
Jorg Poppe-Marquard 
Ibiza/Sta. Gertrudis, C’an Pep Des Ters 

Ibiza, Baleares, Spain, 34-71-30-23-22 


Pages 160-165: 
Paul Segal Associates, Architects 
730 Fifth Avenue, New York 
New York 10019, 212/247-7440 


Pages 166-173: 


Jean-Francois Daigre, AsID 
601 Madison Avenue, New York 


New York 10022, 212/752-1861 


Valerian Rybar & Daigre Design Corp. 
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i Pages 180-185: 

rw Akko Van Acker 

AS 3, rue de l'Université, 75007 Paris 

s France, 33-1-260-22-03 
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= Ballantrae 

Fl 1078 Madison Avenue, New York 

eo New York 10028, 212/988-4410 

< 

is L’Antiquaire & The Connoisseur Inc. 
“ 36 East Seventy-third Street, New York 
re New York 10021, 212/517-9176 


Newel Art Galleries, Inc. 
425 East Fifty-third Street, New York 


New York 10022, 212/758-1970 


Juan Portela Antiques 
783 Madison Avenue, New York 


New York 10021, 212/650-0085 





\ 
Primavera Gallery Inc. 
808 Madison Avenue, New York 


New York 10021, 212/288-1569 U 
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DALL’ ITALIA...CON AMORE 
FROM ITALY ... WITH LOVE 
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DESIGNER PAOLO BABAR ROUHIDAY 
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ROMAN DECO ITALIA 
PRESENTS 


ROMAN DECO OF NEW YORK we 





200 LEXINGTON NEW YORK, N.Y. — PH (212) 683-2390 SUITE 1112 
TLX 6973049 ROMAN 





| LOS ANGELES, ARTEBELLA (213) 659-6197 


WEST PALM BEACH, FRAN MURPHY (305) 659-6200 MIAMI, E.G. CODY (305) 374-4777 

SAN FRANCISCO, CHALFONTE (415) 621-6901 DALLAS, WAITMAN MARTIN (214) 651-0611 1H 

_ ATLANTA, HENRY-BENGER GALLERIES (404) 237-8052 HOUSTON, WAITMAN MARTIN (713) 622-0530 | 
| 


ph. M. NERONI - ROMA 
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STATEMENT OF OWNERSHIP, 
MANAGEMENT 
AND CIRCULATION 


(Required by 39 U.S.C. 3685) 


1. A. Title of Publication: Architectural Digest. 
B. Publication No.: 00038520. 

2. Date of Filing: October 1, 1984. 

3. Frequency of Issue: Monthly. 

A. No. of issues published annually: 12. 
B. Annual subscription price: $39.95. 

4. Complete Mailing Address of Known Office of 
Publication: 5900 Wilshire Blvd., Los Angeles 
ony, Los Angeles, CA 90036. 

5. Complete Mailing Address of the Headquarters 
of General Business Offices of the Publisher: 
5900 Wilshire Blvd., Los Angeles, CA 90036. 

6. Full Names and Complete Mailing Addresses of 
Publisher, Editoricc nicl) and Managing Editor. 
Publisher, Harry Myers, Magazine Group Pub- 
lisher, 140 East 45th Street, New York, New 
York 10017; Editor: Paige Rense, Editor-in-Chief, 
5900 Wilshire Blvd., Angeles, CA 90036; 
Managing Editor: None. 

7. Owner (if owned by a corporation, its name and 
address must be stated and also immediately 
thereunder the names and addresses of stock- 
holders owning or holding 1 percent or more of 
total amount of stock. If not owned by a corpora- 
tion, the names and addresses of the individual 
owners must be given. If owned bya pane y 
or other unincorporated firm, its name and ad- 
dress, as well as that of each individual, must be 
given. If the publication is published by a non- 
progt organization, its name and address must 

stated): Architectural Digest Publishing Cor- 
poses is a Wholly Owned Subsidiary of Knapp 
ommunications Corporation, 5900 Wilshire 





Send $15.00 for full coior catalogue 
Available at: Grafton Street-Costa Mesa, California Little Elegance—Wayne, New Jersey Crystal 


Jenss—Amherst, New York Colbert’s—Amarillo, Texas William Andrews—Burlington, Mass. The e , Blvd., Los Ane CA 90036; Cleon T. Knapp, 
Williamsburg, Virginia, and fine stores everywhere. ; 5900 Wilshire Blvd., Los Angeles, CA 90036. 

c 8. Known! Bondholiiers: Mortage’. and eS Se- 

ive j j j iS f ‘h | curity Holders Owning or Holding 1 Percent or 

Exclusive importers. Weil Ceramics and Glass INC., Dept.AD-12 225 Fi snore of Total Amour of Bonds: icc 


Other Securities: None. ; 
. For Completion by Nonprofit Oana Au- 

thorized to Mail at Special Rates: Not Applicable. 
10. Extent and Nature of Circulation. 

A. Total No. Copies Printed: Average no. copies 
each issue during preceding 12 months: 727,- 
845. Actual no. copies of single issue published 
nearest to filing date: 745,178. 

B. Paid and/or Requested Circulation: 1. Sales 
through dealers and carriers, street vendors and 
counter sales: Average no. copies each issue 
during preceding 12 months: 106,579. Actual 
no. copies of single issue published nearest to 
filing date: 103,879. ; 
2. Mail Subscription: Average no. copies each 
issue during preceding 12 months: 495,204. 
Actual no. copies of single issue published 
nearest to filing date: 509,549. 

C. Total Paid and/or Requested Circulation: Aver- 
age no. copies each issue during preceding 12 
months: 601,783. Actual no. copies of single is- 
sue published nearest to filing date: 613,428. 

D. Free Distribution by Mail, Carrier or Other 
Means: Samples, Complimentary, and Other 
Free Copies: Average no. copies each issue dur- 
ing preceding 12 months: 29,135. Actual no. 
copies of single issue published nearest to filing 
date: 37,599. 7 

E. Total Distribution: Average no. copies each is- 
sue during preceding 12 months: 630,918. Ac- 
tual no. copies of single issue published nearest 
to filing date: 651,027. 
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0, course we onl ; ? ) ; . Copi Distributed: 1. Offi , left . 


The rest of the year we live at PROMENADE on Longboat Key.”’ no. copies each issue during aa 
. months: 3,062. Actual no. copies of single 1S- 
For those who share the luxury of choice, we present one of the last great beach properties sue published nearest to filing sate 7236 
14 cc rh . se ee 5 i 2. Ret f N Agents: Average no. 
on Longboat Key, just across the Bay from Sarasota’s sophisticated cultural menu. Twenty- copies eh iene Gasca pee ing 12 months: 


five wooded acres at the edge of over 1200 feet of broad, white Gulf beach. An unmatched 93,865. Actual no. copies of single: Hiei 


so 








: lished nearest to filing date: 86,915. 
world of, private elegance beyond a manned gatehouse, overlooking the Gulf Condominium G. Total: Average no. copies each in ca 
ions / Y pet wi ) “ee nur hedr 5 i . receding 12 months: 727,845. Actual no. 
designs to 4100 square feet with two, three and four bedrooms. Residences from under Tae of sinaale issue published nearest to filing 
$300,000, double-level penthouses to $1,150,000. Brochure on request date: 745,178. 

; . Icertify that the statements made by me above are 

correct and complete. d 
H. Stephen Cranston, Vice-Chairman/President 
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Exclusively offered by Michael! Saunders & Cc KEALTOR®/Sarasota, Florida 
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George Andeuas 


November 7-December 5 








Evolution I (Study on Influenced Evolution) ; © George Andreas 1984 
Oil on Canvas, 1979 
36, X 100 in. (92.70X254 cm) 


Illustrated color catalogue available, $20. 
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\NDREAS GALLERIES wc 


8 2904 M Street, NW 
‘orgetown, Washington, DC 20007 
(202) 337-2000 
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NEW LEVELS OF LUXURY 
"ON THE LONG BEACH 
OCEANFRONT 





SUNSET BAY TOWERS 


at OCEANFRONT CONDOMINIUMS 
ey TO $680,000 

















ee c there is ample parking for both residents and guests 


Sunset Bay Towers is a resadence that wil iit even 


; _ aoe yah Swee ca te 
BE ae EL ea aot Se Lee te Pee ga eT An 
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eee ae Shoreline Drive to Ocean Boulevard ten 
mdoor recreabon a et ad coe. —= nght and drwe seven blocks to Sunset 
Neos tres M ata ge To ee ee aE) I ee 
eM coat vm ce between 7th and Sth Places. Telephon 


Pee LD as i i 3 (213) 436-6441. Models open daily 10-5 
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THE INVISIBLE 
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The Western Design Guild is inside the lines offered at lower prices because of 
L.A. Mart, but designers still don’t see the lower overhead. We’re easy to get to and 
truth about us. We’re 90 showrooms filled parking is convenient and supervised. So 
with a thousand lines of furnishings and don’t look right through us. See for your- 
accessories—the largest selection in self. Whatever you want, you'll probably 
Southern California! Come and see many find it right here. 


¢_2 Western Design Furniture Guild 


A thousand lines of fine furniture and accessories 


1933 S. Broadway, Los Angeles, CA 90007 ¢ (213) 749-7911 
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One of 
the few 
Light 
Sources 
you will 
not be 
able to 
find at 
Kenro 


KENRO + LIGHTOLIER 
A TEAM TO CONSIDER 





Pacific Design Center #404 8687 Melrose Avenue Los Angeles California 90069 (213) 659-6510 





Yes. In Los Angeles. 














A Japanese Experience for Two. 
Overlooking a half-acre Garden in 
the Sky is your authentic 
Japanese suite with sunken tub 
and a patio. A soft, floor-level 
futon bed is made up for the night 
in a large elevated tatami room. 
You can enjoy a welcome Sake, a 
complete Japanese dinner in A 
Thousand Cranes, a breakfast or 
brunch, and a Shiatsu 
Accupressure Massage. For 
complete information about our 
Japanese Experience for Two, 
please write or call the 


Reservations Manager. Oke. 4 
HOTEL G GARDEN 
OS ES 


LOS ANGEL! 
120 S. Los Angeles Street, 417 Los Angeles, California 90012 
(213) 629-1200 USA(800) 421-8795 California (800) 252-0197 


Possibly the largest and 
finest collection in the world 


310 N. Rodeo Dr. 


Beverly Hills, California 
(213) 273-0155 


iN’ i ‘ 
We purchase Estates and Quality pieces } : 
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PETER 
ELLENSHAW 


Recent Paintings 


Opening Nov. 30th 





May we send you a brochure? 


Castlekirk Mayo Ireland 30x48 


CONACHER GALLERIES 


134 Maiden Lane, San Francisco, CA 94108 * (415) 392-5447 











Antiquarian Traders has made it easy. We eliminate 
the time consuming search and high capital expendi- 
ture. With our unique lease/purchase program you 

can have the distinction and prestige of a beautifully 
coordinated antique office setting for a small 
monthly charge. 

We’ve acquired the largest and choicest 

| collection of antique office furniture ever 
assembled. Over 5,000 hand picked 
| museum quality pieces. 
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HIQUA | 


THERE'S A NEW WAY 
TO ENJOY THIS OFF 
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Our desk collection is unequalled: English partners, 
rolltops, secretaries, rare Wootons (as pictured), all 
superior examples of their type. Of course, we have 
everything else for your office: conference tables, 
leather couches, swivel chairs. Plus a mag- 
nificent residential selection. 

All pieces are faultlessly restored in 

our own shop. Visit our showroom or 
block long warehouse today. Bring your 
decorator or use ours. 


“Rare and Unusual Antiques for Home and Office” 


Los Angeles Showroom: 8483 Melrose Avenue, Los Angeles, CA 90069, (213) 658-6394 


Leases & Sales: Mon.-Fri. 10:00-6:00, Sat. & Sun. 12:00-6:00 
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in Oriental Rug 


Since 1905 in 


Waits 
401 SOUTH VERMONT, 


A 
TEL (213) 383-1397 


The Source for Excellence 
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We're going to spoil you for every 
other furniture store in the world. 


la. 


FURNITURE & INTERIOR DESIGN 


BAKER - HENREDON » KARGES « KARASTAN - MARBRO + M.G.M. : MORRIS-JAMES » SCHAFER + WHITE 





LOS ANGELES: 8765 W. Pico Bivd. (243) 278-1174 = WOODLAND HILLS: 20014 Ventura Blvd. (818) 340-7677 
SOUTH BAY: 23649 Hawthorne Blvd. (213) 373-8936 = COSTA MESA: 3089 Bristol Street (714) 540-3822 





This week 30 women 
will be lavishly pampered and 
coaxed into a new vitality. 


Ohey will experience old world luxury and the 
latest European methods that will help achieve the 
goals of vibrant health, rejuvenation and a true, 
natural beauty. 

They will experience the finest traditions in 
special exercise, body wraps, massage, affusions, 
European facials, body brushing and more. 

They will experience gourmet cuisine exquisitely 
presented while at the same time, supporting a 
weight-loss program. 

They will experience The Bavarian. 


BO x 





Health and Beauty Resort 


Phone Toll Free 1-800 621-2417. In CA. (619) 749-2111 
Or write: The Bavarian, 29850 Circle R Way, 
Escondido, California 92026. 






. t a TCE a 
FURNITURE DESIGN—ART— ACCESSORIES 
1010 MONTANA AVE., SANTA MONICA, CALIFORNIA 90403, (213) 393-0305 
Monday through Friday 10:00 to 4:00 Saturday By Appointment 





TOM BONNER 
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nq VISIT L.A!S MOST DARING CONTEMPORARY SHOWROOM 
5120 MELROSE * LOS ANGELES » 462-2442 » TUESDAY THROUGH SATURDAY 9:30-6:00 
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Contemporary furniture 
without the contempor: 





H 
i 
¥ 
} 





: q Los Cee Laguna Hills » Sa 


a Commerce— Main Offic 





Price. 


It’s the only 

thing about our 

MUD MOTLADER SMA IEE 

isn't contemporary. 


PTR o ld miaabulmcon esteem 

rary furniture is the contemporary 

price tag. Since most contemporary 

pieces come from Europe, this 

is understandable. 

At BiF Korea, our standard of liv- 

te eM RCO hae Cede mom itt ce) ete 

Yet our level of pride, craftsman- nee 

ship and design is identical. That’s - eres 

why we've created exactly what the - ets 
PaUeelzule-els a 

public has been 

re (<seek-VeCobtetew 

Furniture 

LW ek Lemcer=3 eats 

like it’s from 

Europe at a 

_ price that 

B=) cet 11 <-e 

it’s a mistake. 



























_ Garden Grove « Val 
_ Manhattan Bea 





Listen. As waves lap softly on the shore. 


Look. As blue sails soar by amber mountains. 
Live. As no one else. 


Surrounded by the beauty of your desert lake. 
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Eisenbower 
Medical Center 


Country Club Drive ~ 





Lake Mirage 






Bob Hope Drive 


Monterey Avenue 






Locke Mirage. A planned resort community for the discerning investor. 
727 Country Club Drive, Rancho Mirage, California 92270. 
619 « 340 * 3555 
A New Horizons Building Corporation Development. 
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( G G DESIGN CONCEPTS 


STEP INTO OUR WORLD OF 
ELEGANT OUTDOOR LIVING 

















kN LAA 2 





TL RECREATING YOUR YARD TO GIVE IT A COMPLETELY J 


I \ ZB NEW LOOK IS OUR SPECIALTY. 
POSE, WE DESIGN POOLS - SPAS 
DECKS - GAZEBO 
a SJ AY LANDSCAPE. 
19224-1 HAMLIN ST, RESEDA, CA 91335 
(818) 344-5370 ‘ 





BALDAC GAN 


919 N. LA CIENEGA BOULEVARD + LOS ANGELES 90069 - PHONE 657-6810 7 | 





ROBERT KELLY 











and 
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Kubisak’s Antiques 


3305 Laguna Canyon Road 
Laguna Beach, California 9265 | 
(714) 494-1771 


Kubisak’s 
Highland Willa 


232 Highway | 
Carmel Highlands, California 





> D ce . ) 
(408) 625-1132 Over 9,000 sq. fi of Fine French & Austrian Fumiture 
















Represented by. 
San Francise 
- Shears and Windo 
Garden Cot 
3 Henry Adams St 
San Francis¢o, ¢ 
CIE AR Ate 












Sculpture Design Imports, Inc. 


(213) 


et irae 
BSc ete 


(206) 622-5325 









Showroom of 
fine Italian imports 
featuring hand carved 

stone and marble 

fountains and statues, 

terra cotta urns, balustrades, 
columns, bronze and 
ceramic sculpture. 









Custom designs available. 









The essence of eli re i 





416 South Robertson Boul 
(South of Burton eae 
BOTA mm Orme Ftc 
Ret eee 




















MIO ch 1 ai 


(206) 682-8686 







Have you visited 


G. R. DURENBERGER 


ANTIQUARIAN 


In historic San Juan Capistrano 


ay j me 
7 FW S 


A us 4 - 
WH ‘ | a 
AA Ie Y 


g. 
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Porcelain fish bowls, planters, vases, statues, 
Coromandel screens e Cloisonne & Bronze wares 
Jade carvings e Cinnebar lacquers 


. , : 
An advance call is suggested. 


31431 CAMINO CAPISTRANO e (714) 493-1283 TUES. THRU SAT. 529 N. La Cienega BI., Los Angeles, CA 90048. (213) 657-5063 
caf i 
An elegant era ¥ Clurns . . . 
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Antique Pool wy Si BGthentic Handera 
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Leclerc Briant, 


For over 100 years, connoisseurs have 





: travelled all the way to the Maison Leclerc Briant 
in Epernay, France, to purchase this most rare 

iy Tance S legendary Champagne, of Champagnes. Now, Leclerc Briant is 

1 1 1 available at select restaurants and wine shops 

1s now available in the US. Pe Ch sienna: 

in very small quantities. 


you'll agree that Leclerc Briant 
is well worth the effort it 
takes to find it. 





to 
CH AMPAGNE 


S ' 
Celery. Pirian | 


KUT 
BLANC yy NOIRS 


_ ©1984 FOOD AND WINES FROM FRANCE, INC. IMPORTED BY CHAMPAGNE ELYSE, INC, LOS ANGELES, CA. 











THE PACKAGE FOR PEOPLE 
WHO REFUSE TO BE PACKAGED. 


Finally, the package with no restrictions. It's the 
ultimate in luxury. The V.I.Princess Package. Your 
accommodation at the elegant Pierre Marques is a 
deluxe suite with private terrace. You dine at a 
variety of fine restaurants, with absolutely no menu 
restrictions. All beverages and cover charges at every 
lounge and nightclub are included. Golf and tennis 
are unlimited. And when you've sampled every 
luxury the Pierre Marques has to offer, you can 
sample every luxury at the Acapulco Princess next 
door. The V.I.Princess Package. If you're going to 
Acapulco, why not go all the way? 


$78 5° oe 


5 Days/4 Nights 8 Days/7 Nights 
Per Person, Per Person, 
Double Occupancy Double Occupancy 
IT4EAI PHI49W IT4EA1PHI49W 


*Effective December 16, 1984—April 30, 1985. Limited 
availability at this package price. Subject to change. 


PIERRE MARQUES 


A PRINCESS HOTEL 


See your travel ager t or call 800-223-1818; 
New York State 800-442-8418; New York City 
212-582-8100. 


Di re Ey 
(818) 795-7588 — 


vt 


cng ~ rchases ¢ 








aS 


e Avenue, Pasadena, Cz 
rg-Zurich 


any of them have vanished now, the great land 

¥ Bholdings that spread into the fingers of the valleys 

along California’s cool and verdant North Pacific 

coast. This huge and secluded bowl of land overlooks 

a turn in the ocean called Half Moon Bay, forty-five 

minutes south of San Francisco. The holdings are 
contiguous to over 1600 acres of nature preserve. 


RANCHO CANADA VERDE 


For sale by the owner, 

Lindsay M. Mickles 

648 acres, 5 residences, For appointment or brochure 
3 separate water sources, call (415) 388-4202 
extensive equestrian Owner-financed at 11% 
facilities, redwood forest. until Dec. 31, 1984. 
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(273) 681 
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i Interiors, 23811 Me rou Blvd. cpa 
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The Valley of Shadows... 
years of fine furniture making from Sligh. Lithograph 18 x 20'/2 inches hand signed 
Offered in a limited edition of 1,880. Please by the artist. Edition limited to 500 impressions 


write or call for details and reservations. on fine art pH paper, available at 9225. 
Remarqued $400. All with certified certificate. 


ae 75 : — ie 7 ra Complete satisfaction quaranteed. 
1ss10n Vrive a 
Sancret entry al ea Aare ARTISAN: INTER 
: 10777MAIN ST., 202 BELLEVUE, WA. 98004. (206)455-4552, 





* . 


Ss 
my | 
OLY LINTON 7A Sar) 


Division of Artisans Brass Products, In| | 


For Showroom Nearest You 
Or For Catalog Call or Write: 
3601 West Pacific Avenue 
Burbank, CA 91505 
(818) 848-2533 


8749 World Trade Center 
Dallas, TX 75258 
(214) 742-6108 


Please Contact Our 
Contract Division | 
(818) 848-5933 


CELEBRATING OUR 15th YEA 
OF CONSISTENT 2 TO 3 WEEK 
1D) em AA ee 
Traditional Charm in 
Solid Brass Beds, 
Iron & Brass Beds 
Sofa & Day Beds, | 


—= 


Night Stands, 
PT an Tenner we 
Other Accessories 





GENEVE 





TROY 8 @@ MEANY 
JEWELERS 
BROKERS * APPRAISALS * ESTATES 
THIRTY FIVE SOUTH RAYMOND, SUITE 301 - PASADENA, CALIFORNIA 91105 
(818) 449-8414 


ee 


en. 


JSANTIQUES 
David W. Hillman. (Manager). Tel: 01-221 1080. 
125 Kensington Church Street, London W8. 


A fine quality 18th century Florentine carved wood mirror 
with oak leaf motif. 52 inches in height by 43 inches wide. 


An exquisite pair of Regency English cut crystal candelabra. 


Meet famous personalities. 
Visit their private retreats. 


cen 


behind th ARCHITECTURAL DIGEST 
ehind the scenes...~ eneoe Homes II 
From James Caan's rugged ; 9 on 

; 3 i BIOSIS 
California retreat to CANDICE BERGEN 
Givenchy’'s elegant Parisian Exe 
apartment, from Ali MacGraws GEORGE CUKOR 

i i 40,00 Sean 

lovely hideaway at Malibu to — rate on 
Christina Onassis’ fabulous ski Mie sek 
chalet in St. Moritz, Sea ice tid 

. : ' . ICESS MARGARE] 
Architectural Digest's Celebrity Lara ts 


Homes II treats you to a ee er 


= fee Pes 
privileged look inside the a ATTN 
penthouses, plantations, and re 
pied-a-terres that 30 famous oe 
individuals call home. Includes 

candid interviews and lavish color photos throughout. 
Order today. Your satisfaction is guaranteed! 


Come with us 


SEND TO: THE KNAPP PRESS 
111 10th Street, PO. Box 10248, Des Moines, lowa 50336 


Please send me _____ copy/copies of Celebrity Homes IJ at $35 00 each plus $2.50 
shipping and handling. (For shipments to CA, IL, or IA please add applicable sales tax ) 
| understand that if not completely satisfied, | may return it within 14 days 

for a full refund 


O Check payable to The Knapp Press 
O Charge my orderto) O MasterCard O VISA 
Card) # EEE EEE 
(if Mastercard, include Interbank #) 
EXD iret OU ACC te oe 
Signature 
Name 
Address 


Asuperb carved gilded wood table with a figured pink City 
marble top in fine condition. The top measures 47 inches by Please allow 6 weeks for delivery 
30 inches and 32 inches high. 
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ps Residential/ Commercial 
a Rey =~ | | CUSTOM AUDIO AND VIDEO SYSTEMS 

ra Ll ey eI | — fA Aine 

Prat Executive Sound is the one 

“h source to call to make electronics a 

TRO tae CMM ULM E seo cet 

equipment, and specially designed 

furniture, we make rooms perform — 

while maintaining your style and taste| 


EXECUTIVE SOUND™": | 


17955 ‘Sky Park Circle, Suite J | 
Irvine, California 92714 
OPE) b 





ys Be < Pa 
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The 
perfect 
gift 


A Maine Holiday Wreath for you, your loved ones or as a 
business gift. Beautifully handcrafted of freshly cut fragrant 
balsam fir boughs, pine cones, red apples and a red velveteen 
ribbon. About 22” diameter. Order early, avoid the rush. Price 
$20.95 (within the 48 USA) includes UPS delivery and an optional 
gift card. Business gift quantity prices available. Tel. 207-667-556 | 
Guaranteed Telex 950066 
Master Charge, VISA, M.O. or Check Accepted 

GardiNO Se  Ssignature 

Send to 
Mr/Mrs 





Address 





TOWN/ CY. SSS tale Zip 





( ) Enclosea gift card signed: 


242 East Main Street 


Maine Holiday Wreaths Elsworth, ME 04605 
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It is with great pleasure that we announce the opening of 





DAVID WEATHERFORD 
ANTIQUES AND INTERIORS 


8428 MELROSE PLACE 
LOS ANGELES, CALIFORNIA 90069 
(213) 655-6939 


We invite you to see our collection of fine 
16th, 17th and 18th Century European Antiques. 


MARIEANN GREEN 
DAVID REED WEATHERFORD, ASID 


SEATTLE LOS ANGELES 


err enleaty 


Rat eae 
On Omer 


Because lv. Rankin’s animals 
Pema TAR eC EIT 
Te) Ten CNT eon el 
TALE NMI MUc Ca ae 


From a few hundred dollars 
OTM TMLee CO) ES 


Brain tes 


wie one Acetyl 

Oat Dy tc ox 804 

Rancho Santa fe, CA Q2007 
Dhone (O19) 750-3378 
between [Oam and 4pm. 


BOK 40" tall 
Vanda — 13" tall. 
Dolar Bear — 20” tall 








| oy of the wood 5 =e ht uy 

| . comesthe x= —¢- Te 

| ey Ce a 1 
of the world’s first © == u | 

eR ES PALS Tare: Me set Ki 


TET ET), 4 | 





s ee : 
| Barrel-Blending ara FM ele. @ eas ‘of eee pe ted whiskies as they Py poured into o¢ rs a arrels to marry prior to Mee ae 
ro lacs! ie ‘aut by ‘Hiram Walker Me Inc., Detroit MI ©1984. 
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Closet Space Doubled? 


We specialize in creating custom closets. 


®@ Our qualified interior designers will organize your wasted 
closet space into a ‘filing system’ for clothing and storage. 


® Our expert craftsmen use only the finest materials, and we 
provide a lifetime guarantee on each high quality, custom 
closet we manufacture. We are bonded and insured. 


FREE ESTIMATE 


F 













Beautified .a/south Bay ....... (213)618-9349 
Closets, Ine. SFV/SGV........... (818) 709-8741 
State Can Orange County....... (714) 891-5587 





Agoura to Santa Barbara (805)584-6200 








FAST, LOW CHARGES, AND RELIABLE 


Your urgent paperworks, documents, architec- 
ture drawings, oil contracts, etc. etc. to be 
delivered in a very short time to: 

Indonesia, Singapore, Manila, Kuala Lumpur, 
Hong Kong, Seoul, Bangkok, Taipei, Beijing, 
Tokyo, Sydney, Melbourne, South American Coun- 
tries, Europe, Israel and others. Call toll free: 
California (800) 282-4824, outside California (800) 
4241-0437, New York (516) 328-0600 or (212) 
343-1500, Houston (713) 840-8089, Washington 
D.C. (202) 289-0094, San Francisco (415) 
588-7774, Hong Kong 3-693424, Jakarta 371108, 
Taipei 02-7001173-6, Singapore 2928252, 
Bangkok 233-7005, Manila 833-84-47 loc. 62, 
Sydney 02-6692777, Melbourne 03-62-4891, 
Kuala Lumpur 03-537181, Seoul 779-1061/5, Tokyo 
03-442-1944, Sri Lanka (Ceylon); 587-064. 


LTH INTERNATIONAL (USA) LTD 
Worldwide Courier Service and Freight Forwarders 


915 West Hyde Park Boulevard, Inglewood, 
California 90302-3370, U.S.A. Phone: (243) 
673-9100; Teletypes: (TWX) 910-4944590 or 
910-3286500, (TELEX) 664637, and (DDD) 
213-4194340; Cables: ELTEHA LOSANGELES. 


HOW TO MAKE THE ORDINARY 


EXTRAORDINARY 


Mike Fahmie. Inc. 1984 
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s durable as it is beautiful, Futura Stone is 
an elegant, natural stone finish which can 
be applied over new or existing concrete, 
or asphalt to add that distinctive finishing touch 
to your home or business. 
Enhance your driveways, 
walkways, spa and pool 
decks, patios, office build- 
ings, showrooms and con- 
dominium complexes. 


Because you deserve the 
very best—insist on nothing 
less than Futura Stone. Call 
us NOW for a free estimate! 


® The only maintainable outdoor 
flooring 

® Resistant to oil, rust, stains 
and puddles 

® Residential or commercial 
applications 

® Free design consultation 

® Ten year limited warranty 


ee ON 


Showroom 
1715 South Boyd 
8 Santa Ana. CA 92705 


SAN FRANCISCO 


SAN JOSE 


408/947-8842 415/362-1661 


LIC NO 343764 














ity IN@BORY STATS JUST ONCE 


rae OT Be PARICER MERMD LEN 


Maurice, 
one of 
America’s 





m 


few truly ET 
Parisian- ‘4 a P| tite 
inspired wena Se 
restau- rr aeerey 


rants 


New York's 
invigorat- 
ing Central 
Park just 
two blocks 
away. 





Our ever- 
present 
concierge 


H as the energetic hospitality of 
the French ever been more 


generously translated? Into the 
joys of our talked-about nouvelle 
cuisine, the inviting luxury of our 
rooms, the incomparable accom-. 
modations of our corporate 





Beli 

& room 
service 
that's truly 
a moveable 
feast 


ae 


From pent- 
house 
pool 

to squash 
courts 
below to 
congenial 
cocktails 
in Le Patio 


“F 
eo” 


Altogether 
stimulating 


suites. And, most pleasant of all 
for us, Our ever-returning guests. 
Parker Meridien. 118 West 57th 
Street. Your travel agent knows. 
Or call, toll-free, 800-223-9918. 
In NY State, 800-442-5917 

In NY City, 245-5000. 


Ae 
AAS 
PARKER 


_ MEéRIDIEN 


ie LES HOTELS D’AIR FRANCE | 


? 
¢ Boston Houston Montreal New York San Francisco 
it - Newport Beach New Orleans Vancouver 


| 
| S@rBi Gey Sale e Joe Sr] v O-N CE | 
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18K Gold Diamond 
Earclips. 2 Carats 
Total Weight 
Retail 4,200.00 
Purchase 2,000.00 


18K Gold Emerald and 
Diamond Ring. 3.40 
Carat Indian Emerald 
2 Carats of Diamonds 
Retail 38,000.00 
Purchase 19,500.00 


18K Gold Emerald and 
Diamond Bracelet 
2.79 Carat Colombian 
Emerald. 5.10 Carats 
of Diamonds 

Retail 48,000.00 
Purchase 25,000.00 


18K Gold Emerald and 
Diamond Bracelet 

3 Carats of 

Emeralds. 2.50 Carats 
of Diamonds 

Retail 12,000.00 
Purchase 5,500.00 


Rolex Lady President 
Retail 6,450.00 
Purchase 4,500.00 


ye of little sheckels, 
Rolex may be with you. 


Jewellry CP Gems 


tom fine jewellry and the world’s most prestigious 
outinely up to 75% off retail. 200 Newport Center Drive, 
a. (714) 644-8325 Monday-Friday 10-7, Saturday 10-5 





AFFORDABLE LUXURY. NOW. 


Discover The Commons. It costs iess than you 
think. 


There is no better time than right now to consider 
buying a townhome in The Commons at Golden 
Gateway. Our remaining one, two and three bedroom 
units are being offered at below established prices. 
With very favorable 11-42% 15-year fixed-rate financing. 


But for a limited time only. 


Less than 20 homes remain in Phase II, and the final 
phase, the last of its kind to be built in San Francisco, 
will be offered at substantially higher prices. 


These homes are about to be a dream of the past. A 

private residential neighborhood, in the heart of the 

City. A gracious townhome, overlooking a landscaped 
park filled with artworks. 


And it’s all within a ten minute walk of all the 
City has to offer. For work. Or play. 


A city home designed for spacious living and 
civilized entertaining. 


Once inside, you'll wonder at the spaciousness 
and light. With greenhouse windows, skylights 
and bay windows. And private decks and terraces. 


Views for which the City is so famous. Coit 
Tower, Nob Hill and the skyline. 


Homes range to 2,260 square feet on one and 
two levels. With 17-foot ceilings, atriums, libraries. 
State-of-the-art kitchens, fireplaces, walk-in 
closets and ample storage. 


And, while you'll probably think twice about 
using your car, parking is available for you and 
your guests. 


A Commons townhome for you. 


When you consider the benefits of life at The 
Commons, you'll realize your city townhome is 
an affordable luxury. Now. 


Call your broker, or our sales center. Today. 
Make an appointment to see how affordable city 
living can be. 


From $330,000. 11-12% (11.87 Annual Percentage Rate) 15- 
year fixed-rate financing. Available for buyer's for sale 
property, too!” 

Decorated models open daily 10:00a.m.to 6:00 p.m. 660 Davis 
Street, at Broadway, San Francisco. (415) 781-4900. A de- 
velopment of Vintage Properties and Perini Land & Develop- 
ment Company. Brokers welcome. 


*subject to availability. 


Uncommonly San Francisco. 


THE COMMONS 
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ARCHITECTURAL DIGEST 


Keep last years issues of Architectural Digest 
protected for years fo come 


Architectural Digest is truly the premier this rich, simulated leather slipcase. Two 
international magazine of fine interior de- _ slipcases will hold 12 valuable issues— 
sign. Each lush, color-filled issue is pro- _a full year—of Architectural Digest. 
duced with the same devotion to quality 


Baa AT Bane Keep them on your bookshelf among your 


most treasured books. Both the cover and 
As you anticipate another glorious year of _ spine of the slipcase have been imprinted 
the finest in interior design, art, antiques _—_ with the distinctive Architectural Digest 
and architecture tobe found inArchitectural signature, for easy identification. 

Digest, make sure you will always have 
your 1983 issues easily accessible. 


Ps 
4 
= 

2) 
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Don’t wait. Send for your Architectural 
Digest slipcases today! Just mail in the 
Architectural Digest has designed for you _ order form below. 


CALL TOLL-FREE 800-421-4448 


Mon.-Fri. 7A. P.M. Pacific Time. In California, call 800-252-2071. Credit card orders only. (For Customer 
Service, call 213-836-7090.) Prices effective through December 31, 1984. Please allow 6 weeks for shipment. Items 
may be shipped separately. Offer good in USA and Canada only. 

“Architectural Digest is the registered trademark of Knapp Communications Corporation, used with permission. 


Mail to: Architectural Digest Selections, Dept.A6D4, 8460 Higuera Street, Culver City, CA 90232 1 Check payable to Architectural Digest Selections 


(add 6.5% sales tax if delivered in California) 

feEee 7 (Indicate quantity) QO Visa LJ) MasterCard _) Diner's Club 

3 (please print) — A6D4 I : L] American Express Exp: Daa 
ADDRESS = = #201111 Architectural Digest Slipcase $8.95 (2.25) | 


Card #2 ee SE EEE eee 
CITY Grand Total $, ——___ = = 


NAME 


t 
| 
| 


(Please add amount indicatedin(_ ) Signature \ 
STATE for shipping and handling per unit shipped. ) (if charging) 





Make your yard the most | 
elegant room in your home. 





Transforming yards into imaginative and en- 
joyable outdoor living rooms has been the 
business of A. Lee Shelbourne for nearly a 
quarter of a century. And our experience 
shows both in awards for design excellence 
and in the increased home equity our designs 
have generated for our clients. 


We design your yard from the ground up. 
We take a personal, professional approach lo 
every phase of our total outdoor living designs 


Quality is our yardstick. Our business is total 
design. We work with your contractor 0! 
recommend experienced contractors who tak« 
in stride difficult sites, engineering problems 
remodeling outdoor/indoor areas, adding spas 
and updating older pool and garden siles. 


On-site consultation recommended. 


Elegant designs for living. 


cA. Lee Shelbourn| 


AND ASSOCIATES} 


23300 Ventura Boulevard | 
Woodland Hills, CA 91364 (213) 703-14 
La Jolla * San Francisco | 
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FURNITURE BECOMES ARTE 






















Los Angeles — 

164 No. Robertson Blvd. 
Los Angeles, CA 90048 © 
(213) 659-6197. 


9 ES 9 San Francisco — 
Chalfonte St. Giles _ 
\ 2 Henry Adams St. #100 
(415) 621 ea é 





For illustrated brochures and wood samples sen 


For representation through your qualified showroon 
“t 
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